} BROADCASTING 
- TELECASTING 


TIMEBUYERS — ADVERTISERS... 
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1, At times when WOR and a major New York station program identically 


with news, WOR’s local audiences are approximately 40% greater 


than those of the competing station. 


2. For every dollar you spend in local radio advertising, WOR brings 
you 30% more homes per dollar on its daytime participating 


programs than one of the most popular New York network stations. 
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ND thousands of students in classrooms throughout the 
Midwest put down their books and pencils and listen 
to WLS SCHOOL TIME. 

For the past fourteen years WLS has broadcast this daily 
educational program of in-school listening for the enrich- 
ment of our country’s future citizens. For, in the classrooms 
of today are the builders of tomorrow. These students, in a 
few short years, will be the bankers and farmers, the scien- 
tists and statesmen, the homemakers and business leaders 
who will determine the future of our nation. WLS, aware 
of this responsibility, has consistantly emphasized the value 
of radio in filling this educational need. 

Thus, WLS SCHOOL TIME, with its support and 
cooperation from local, regional and national educational 


leaders, is inspiring in the youth of today a pride in our 





890 KILOCYCLES, 50,000 WATTS, ABC NETWORK—REPRESENTED BY 
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American heritage of freedom and an awareness of indivi- 
dual responsibility toward preserving the American way 
of life. 

Filling educational needs, as well as religious, business 
and entertainment requirements, has built a kinship be- 
tween WLS and its vast audience of listeners—a kinship 
which has prompted a unique loyalty and acceptance... 
two good reasons why WLS achieves such outstanding 
advertising results. 5 
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PRAIRIE 
FARMER 
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JOHN BLAIR & COMPANY 
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Representing the 2nd largest market in New England and the 
16th largest market in the U.S........ 


Check these facts 


More than 1,100,000 people dwell within these 
markets. . 


In one year, winter 1949 — winter 1950, WSAR’‘s 
share of audience in Fall River—New Bedford has in- 
creased over 30%. 





Bedford. 


WHIM delivers larger audiences in Providence than 
three of the network stations and all other inde- 


f indivi- 


WSAR is now Ist of the local stations and 2nd of all 
stations, by size of audience in Fall River — New 








‘an way pendents. 
business | 
ship be- | In one year, fall-winter 1949 — fall-winter 1950 
kinship WHIM’s audience in Providence has increased over 
moe... | 100%. 
standing 

5 

5000 W ABC FALL RIVER-NEW BEDFORD 1000 W IND. PROVIDENCE 
For the complete story, contact your Headley-Reed 

. salesman. (WSAR—Headley-Reed Represented.) 

Y Published every Monday, 53rd issue (Year Book Number) published in February by Broapcastinc PusiicaTions, INc., 870 Nationel Press Building, Washington 4, D. C. 
Entered as seccnd class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. 
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Closed Circuit 


RADIO ROW report is current that heads may 
roll at Assn. of National Advertisers (notably 
on Radio-TV Committee) because of ill-timed 
radio rate reduction foray. There is substan- 
tial agreement that concerted action could be 
construed as violation of anti-trust statutes. 





NAB’s Broadcasters Defense Council project 
now shapes up along these lines: If and when 
such group is appointed, it will not be under 
aegis of NAB, but will be named by direct 
invitation of White House to networks, manu- 
facturers, Advertising Council, and other seg- 
ments including NAB. Each entity would 
carry equal weight. Administration now pri- 
marily inte¥ested in radio-TV participation 
in emergency conservation and morale efforts 
—like anti-hoarding. 


RE WAR effort, atmosphere was clarified after 
representatives of networks and other trade 
groups, apart from NAB; conferred with White 
House and emergency agency officials. Tacit 
agreement apparently reached that any coun- 
cil operation should be cooperative effort rather 
than one that would stem from single trade 
association. 


ONE phase of defense activity—censorship— 
will be covered. in luncheon session Aug. 15 of 
group representing American Society of News- 
paper Editors and NAB with NSRB Director 
Symington. Session involves consideration of 
censorship, partly in light of military-espoused 
proposal to decree different kind of treatment 
for radio and TV than for press. Heading ASNE 
group will be Jack Lockhart, Scripps-Howard 
executive, World War II press censor. Radio- 
TV group will include NAB President Justin 
Miller; General Manager William B. Ryan; 
Fort Industry Vice President J. Harold Ryan, 
wartime radio censor; Edgar Kobak; 
K. Richards, NAB public affairs director, 
and Ted Koop, CBS Washington news chief. 


POSSIBLE appointment of Charles Crutch- 
field, WBT Charlotte, as director either of 
censorship or information office in wartime 
emergency [CLOSED CircuIT, Aug. 7] brought 
prompt and violent 
paper circles. 


Robert 


repercussions in news- 
Steadfast opposition to appoint- 
ment of broadcaster to either post reverberated 
through executive branch. Opposition was 
reminiscent of what developed after Mr. Tru- 
man, upon assumption of Presidency five years 
ago, had drafted J. Leonard Reinsch, manag- 
ing director of James M. Cox radio stations, 
as his press-radio secretary. 


WITH CBS all set for its gala fall promotion 
campaign, NBC affiliates are beginning to prod 
headquarters for unveiling of aggressive cam- 
paign originally charted under direction of 
late vice president, Charles Hammond. Key 
affiliates, it is understood, are stressing vital 
(Continued on page 74) 
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Ujcoming 


Aug. 14-15: NAB District 17, Benjamin Franklin 
Hotel, Seattle. 

Aug. 18: Arkansas Broadcasters Assn. and Arkan- 
sas Associated Press Broadcasters, Jack Tar 
Court Hotel, Hot Springs. 

Aug. 21-22: NAB District 15, San Carlos Hotel, 
Monterey, Calif. 

Aug. 22: KJBS Test Survey Committee meeting, 
New York. 


(Other Upcomings on page 56) 


Bulletins 


CBS announced renewal, effective Sept. 16, of 
Stars Over Hollywood, Sat., 1-1:30 p.m., by 
Armour & Co., Chicago, and Let’s Pretend, 


Sat., 11:05-11:30 a.m., by Cream of Wheat 
Corp., Minneapolis. Foote, Cone & Belding, 


Chicago, is Armour agency and BBDO handles 
Cream of Wheat. 


DEFENSE ASKS CURBS 
ON TROOP REPORTS 


VOLUNTARY curb on certain reports of move- 
ments of Air Force-Army-Navy units within 
U. S. asked Friday of radio and press by de- 
fense officers during regular Korean “briefing” 
session at Pentagon. Censorship in Korean 
war being studied in Defense Dept. and at 
Gen. Douglas MacArthur’s Tokyo headquar- 
ters, it was revealed. 

Army official, who said he knew of “no 
breach” thus far, added praise for radio and 
press for past cooperation in not using round- 
ups of National Guard and reserve units called 
to service. He urged curbs “to make it more 
difficult for hostile intelligence to find 
out what is going on... .” 


AAAA HITS FEAR COPY 
AMERICAN Assn. of Advertising Agencies 
has launched plan to check advertising which 
attempts to capitalize on fear of shortages 
or which makes objectionable use of defense 
themes. AAAA has sent folder on subject to 
members for distribution to key personnel and 
has invited non-member advertisers to take 
part in plan. 


AFRA BOARD BACKS 
DRIVE AGAINST COMMUNISM 


AFRA national board Friday unanimously 
sanctioned proposal for authorized government 
agencies to air “truths about the Communist 
party and its methods.” Board also proposed 
regular broadcast series telling facts about 
Communists and communism, what it wants, 
how it works. 

Pledging complete cooperation, board agreed 
to waive fee on members taking part. Resolu- 
tions slated for Saturday vote by convention 
delegates in Chicago (see story page 34). 

Executive Secretary A. Frank Reel said 
negotiations with phonograph recording com- 
panies on behalf of AFRA singers expected to 
be concluded within two weeks. RCA, Columbia, 
Capitol and Decca have received AFRA pro- 
posals. 


Business Briefly 


ANACIN STARTS @ Whitehall Pharma 
Co., New York (Anacin), Sept. 5 star 
13-week sponsorship of Harry Babbitt Sh, 
on 12 Columbia Pacific network stations, Tye 
Thurs., 7:45-8 a.m. (PDT). Agency, Dug 
Jones Inc., New York. 
WILDROOT CONTRACT @ Wildroot ¢ 
Buffalo, to sponsor show, probably myste 
on NBC, Sun. 5:30-6 p.m. Also plans hea 
TV spot schedule in autumn. Agency, BBDD 
New York. ; 
' 
COFFEE SPOTS @ Chase & Sanborn incre} 
ing schedule of spots on weekly basis tt 
autumn using same 49 markets heretofore ent 
ployed. Agency, Compton Adv., New York. 






AUTO VIDEO @ Kaiser-Frazer, Detroit, | 
sponsor Ellery Queen Thurs., 9-9:30 p.m,, ¢ 
DuMont TV network, starting Oct. 1. Agene 
William H. Weintraub & Co., New York. 


MANILA APPOINTMENT ®@ Manila Broaié. 
casting Co., Manila, P. I., which recently abl 
sorbed Philippine Broadcasting Co., appoinl 
Media Representatives Inc., New York, as U.§ 
representative. 


BYRDE, RICHARD & POUND 
FORMED IN AGENCY MERGER? 


JUSTIN FUNKHOUSER ADV., Ranson, ¥ 
Va., and New York, and Byrde, Richard 
Pound, New York, to merge Sept. 1 as Byrd 
Richard & Pound, New York. 

Mathew Beecher, Funkhouser executive 
named creative director and account executive 
on French National Railroad, and Harn 
Wright, account executive with Funkhouser 
will handle O’Sullivan Rubber Corp., Victor 
Products Corp., Web Truss Co., and Stickell. 
Wheeler Yacht Co. Offices temporarily at 38 
Fourth Ave. and Ranson office will remail 
open to handle accounts in Shenandoah Valle 
area, 


MEXICAN VISITOR 


MIGUEL PEREYRA, Mexican director of tele 
communications, was slated to arrive in Wash: 


ington Sunday night to discuss televisiot 
allocations and other problems with State 


Dept. and FCC [CLosep Circuit, Aug. 7] 


State Dept. officials said Friday. Besides TV 
discussions are expected to encompass prep 
arations for Sept. 6 resumption of NARB& 
negotiations and perhaps coordination of nol 
broadcast frequency assignments below 400 
ke. 


RTMA-IRE MEETING 


TECHNICAL progress in radio and TV equip. 
ment to be discussed by electronic engineers 
at annual fall meeting of Radio-Televisio! 
Mfrs. Assn. and Institute of Radio Engineers 
scheduled Oct. 30-Nov. 1 at Hotel Syracusé 
Syracuse, N. Y.’ RTMA President Robert 
Sprague, Sprague Electric Co., to deliver bes 
quet address Oct. 31, with Dr. W. R. G. Baker, 
General Electric Co., as toastmaster. 
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COMPARATIVE ANALYSIS 
Based upon Official Published Reports - BMB - Study No. 2. 
For three subscribing Savannah, Georgia stations: 


Subscribing Total BMB 
Station: Radio Homes: 


D 143,670 
N 109,100 


Savannah D 106,860 
Station “B” N 83,320 


Savannah D 51,880 
Station “A” N 44,800 


y in Savannah 


Total Weekly 


Average Daily Number 


Audience Families: Audience Families: Counties: 


D 82,080 
N 53,850 


D 65,810 
N 46,070 


D 30,470 
N 28,430 


D 57,009 
N 33,786 


D 46,163 
N 31,578 


D 19,323 
N 16,996 


WSAV ar 


Represented by Hollingbery 
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GET THE STORY... 


How just one 
announcement 
brought... 





: fees : 
THE NEWSWEEKLY OF RADIO AND TELEVISION 
Published Weekly by Broadcasting Publications, Inc. 


Executive, Editorial, Advertising and Circulation Offices: 
870 National Press Bldg. 


Washington 4, D. C. Telephone ME 1022 — 
Super-BAB, Separate From NAB, Proposed ; 15 
NAB Cost Study Finds Revenue Up—By Richard P. 
IIE Beal aha hm wtpiciniais sietad. oye4 Rist 15 
Defense and Sales Top NAB List ...... 16 
ABC Refutes ANA Attack on Radio Rates cele 
House Hearings Begin on McFarland Bill ‘eae 
Test Survey Meet Set in New York .... slater: a 
NAB Begins District Meetings in Seattle ‘ . ’wYy 
Gov. Heads Allay Fears of Radio-TV Control se 
Electronics Mobilization Group Formed .. ode ee 
Sidney Weber Inc. Finds Radio Sells . —— 
Ream, Fitzpatrick Called in Richards Probe . 2 ' 
Radio, TV Portrays UN Saga ........ .. 25 
Independent FM Committee Formed ca \aoieis.6 
Telecasting Begins on Page 47 
DEPARTMENTS 


Agency Beat 8 Milestones 3 
Aircasters New Business 

Allied Arts On All Accounts ‘ 
Editorial 40 Our Respects To 49 
FCC Actions 64 Programs, Promotions 
FCC Roundup . 73 Premiums 7 
Feature of Week.. 12 Strictly Business 12 
Front Office 42 Upcoming 56 


09296 
C1800 Xrp e) 
Holsum Bakery reports ‘‘Cisco Kid” 
is a terrific bread salesman! A 
single offer of ‘‘Cisco Kid"’ masks 
stampeded the kids. Although 
these masks were to be distributed 
by dealers, the following day, im- 
patient youngsters stopped Holsum 
trucks that same evening—de- 
manding masks! Next day, the 
entire supply of 10,000 masks was 
distributed! The station reports: 
“Could have used 40,000!" 





WASHINGTON HEADQUARTERS 


SOL TAISHOFF, Fditor and Publisher ; 


EDITORIAL: ART KING, Managing Editor; J. Frank 
Beatty, Rufus Crater, Associate Editors; Fred Fitz- 
gerald, News Editor; Tyler Nourse, Jo Hailey, Assist- 
ants to the News Editor. STAFF: David Berlyn, 
Lawrence Christopher, Mary Cross, Tom Hynes, John 
Osbon, Ardinelle Williamson. EDITORIAL ASSIST- 
ANTS: Estelle Dobschultz, Kathryn Ann Jones, Pat 
Kowalczyk, Doris Lord, Wilson D. McCarthy, Jean 
D. Statz: Gladys L. Hall, Secretary to the Publisher. 


BUSINESS: MAURY LONG, Business Manager; Win- 
field R. Levi, Assistant Advertising Manager; George 
L. Dant, Adv. Production Manager; Harry Stevens, 
Classified Advertising Manager; Eleanor Schadi, 
Doris Orme, Judy Martin; B. T. Taishoff, Treasurer; 
Irving C. Miller, Auditor and Office Manager; 
Eunice Weston. 


CIRCULATION AND READERS’ SERVICE: JOHN P. 
COSGROVE, Manager: Elaine Haskell, Grace Motta, 
Lillian Oliver, Allen Riley, Warren Sheets. 


All over the country, the ‘Cisco 

Kid” is breaking sales records for 

many different products and serv- SENSATIONAL PROMO- 

ices. Write, wire, or phone for TION CAMPAIGN — from 

details. buttons to guns—is break- 
~~ . 

ing traffic records| 










This amazingly successful 
Ya-hour Western adventure 
program jis available: 1-2-3 
times per week. Transcribed 
for local and regional spon- 
sorship. 


a Adeadibtehd 488 Madison Ave., Zone 22, 
PLaza 5-8355; EDITORIAL: Edwin H. James, New 
York Editor; Florence Small, Agency Editor; Rollin 
Dickerson, Gretchen Groff, Martha Koppel 


Bruce Robertson, Senior Associate Editor. 


ADVERTISING: S. J. PAUL, Advertising Director; 
Eleanor R. Manning. 3 


alte Aeadiiteka 360 N. Michigan Ave., Zone 1, 


CEntral 6-4115; William L. Thompson, Manager; Jane 
Pinkerton. 


COMPANY 


eevee Taft Building, Hollywood 


and Vine, Zone 28, HEmpstead 8181; David Glick- 
man, West Coast Manager; Ann August. 


TORONTO: 417 Harbour Commission, ELgin 0775; 


1529 MADISON 
R e 
MEW YOux OAD CNCIANATI 6 OHIO James Montagnes. 


MOLL YWoo, 

Broapcastinc * Magazine was founded in 1931 by 
Broadcasting Publications Inc., using the title: 
BroapcastTinc *—The News Magazine of the Fifth 
Estate. Broadcast Advertising * was acquired in 1932 
and Broadcast Reporter in 1933. 


*Reg. U. S. Patent Office 
Copyright 1950 by Broadcasting Publications, Inc. 


Here’s the Sensational 


LOW-PRICED WESTERN 


That Should Be On Your Station! 





Subscription Price: $7.00 Per Year, 25c< Per Copy 
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YOU NEED WKZO-TV 
TO CATCH VIEWERS 
IN WESTERN MICHIGAN! 


iceisiiaasies surveys show that as of June | 
there were 57,222 sets within 40 miles of WKZO- 
TV, 70.012 sets within 50 miles. 


In three short summer months, WKZO-TV has 
already é¢stablished itself as the favorite station 
for most of these TV families in Western Michigan 


and Northern Indiana. 


OU MIGHT CAST A TROUT FLY 
483 FEET'— 







a. ate 


Why? Because WKZO-TV is programmed and 
promoted with the same aggressiveness that has 
always distinguished the Fetzer AM stations— 


WKZO, Kalamazoo, and WJEF, Grand Rapids. 


We believe you know what that means... . 


Check this rich TV market, and you'll want the 


full story. Avery-Knodel, Inc. have all the facts! 


*Dick Miller of Huntington Beach, California holds this world’s record. 


WJEF 


WKZ0-TV WKZO 


tops IN GRAND RAPIDS TtoP4 IN WESTERN MICHIGAN tor IN KALAMAZOO 


AND KENT COUNTY 
(CBS) 


AND NORTHERN INDIANA 


AND GREATER 
WESTERN MICHIGAN 





ALL THREE OWNED AND OPERATED BY 


(CBS) 


FETZER BROADCASTING COMPANY 


AVERY-KNODEL, INC., EXCLUSIVE NATIONAL REPRESENTATIVES 








H. COTTINGTON, vice president in charge of radio Erwin, Wasey 
C & Co., L. A., transfers to agency’s N. Y. office as head of radio- 
® TV. No successor in L. A. named. CHARLES LOWE, TV direc- 

tor for L. A. office, continues in that capacity. 


CHRISTY WILBERT, account executive Charles Schlaifer & Co., N.Y., 
named vice president of agency. 


ROBERT S. COLODZIN, Wain & Baruch Inc., N.Y., to Manhattan Adv. 
Agency, N.Y., as director newly-formed TV department. 
Co-author of Your Career in Television, book to be pub- 
lished soon. 


NORMAN GLADNEY to Franklin, Bertin & Trager- 
man Inc., N.Y., as vice president and TV director. 
As of Nov. 1, firm changes name to Franklin, Glad- 
ney & Tragerman. DAVID D. POLON, associate TV 
director Scheck Adv., Newark, N. J., to firm as di- 
rector TV programming and production. 





‘4 


Mr. Colodzin 


CHARLES ROSS Adv., L.A., expanding into radio-TV 
packaging. Firm currently preparing half-hour west- 
ern program. 


MONROE H. SHAW, National Biscuit Co. and Schenley Inc., to Mc- 
Laren, Parkin, Kahn Inc., N.Y., as account executive. 


HAL STEBBINS Ine., L.A., adds public relations department. JACK 
COURTNEY, public relations department Union Oil Co., to Stebbins 
to head new department. 


RICHARD M. BRADSHAW, Phillips H. Lord program supervisor, to 
Geyer, Newell & Ganger, N.Y., as traffic supervisor. 


ELEANOR DUNN, Wortman, Wilcox & Co., elected vice president Lind- 
say Advertising Agency, N.Y. 


J. D. PARENT, sales manager Grocery Store Products Co., Chicago, 
to Foote, Cone & Belding,-S.F., as merchandising director. 
















» 
FRED WOLF 
Nationality Programs 
Sunday—9:30 ASM. to 2:00 P.M. 
Mon. thru Fri. 00 to 8:00 P.M. 
STAN BARRON 
Sports 
5:30-5:45 P.M. Sportlight 
2—4 P.M. Saturdays— 
Baseball Scoreboard 
6:55 P.M., 10:55 P.M. Daily 
—Sports Roundup 


‘ SYMPHONY SID 
Disk Jockey 
3:30—5:30 P.M. 

10:35 P.M.—2 A.M. 

































































SQ UNT JUDY 


wWRoorhood Gossip 


NN RA Saturday M 
KX" d A 








WALT KAY 
Wally’s Show Wagon 
9-10 A.M 


DOC LEMON 





2-5 A.M. 












GEORGE PLAGRAY 
News 

7:55 A.M. 

12 Noon 

5:30 P.M. 
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WAYNE MACK 
Program Director 
Hometown Band Concert— 
9:30 to 10:00 P.M. 
Square Dance Party— 
9:00 to 11:00 P.M. Saturdays 
Tune-O—10:30 to 11:00 A.M. 
Sunday Concert— 
2:00 to 4:00 P.M. Sundays 


r 


Night Watchman 


' 
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FRANCIS J. FITZGERALD, Dayton Rubber Co., to Geyer, Newell ¢ 
Ganger, Dayton office, as production manager. 

WALTER M. BOLAND, General Electric Co., S.F., to Walther-Bolang 
Assoc., S.F., as partner. He is brother of BARRY W. BOLAND, ¢. 
founder with GENE WALTHER of W-B agency. 


JEROME Y. CORIN, Puritan Beef Co. sales, advertising manager, ¢ 
William Von Zehle & Co., N. Y., as account executive, consultant to agenc 
clients on distribution, merchandising. 


DEEDEE DWIGGINS, media-secretary Platt-Forbes Inc., S.F., named 
traffic manager. 

ALEX ARCHIBALD, secretary-treasurer Cockfield, Brown & Co., Mon. 
treal, elected a director. D> 


RICHARD E. FORREST to vice president in charge of creative sery- 
ices Victor A. Bennett Co., N.Y. 


JANE RIDLEY, 


ABC Hollywood publicity, to Irwin Co. Inc., Beverly 
Hills, Calif. 


IRA L. STEINER, William Morris Agency Inc., N.Y., to Ted Ashley 
Assoc., N.Y. 


JOHN R. GILLINGHAM, Westinghouse Electric Corp., to James R. 
Lunke & Assoc., Oakland, as director of client-public relations and sales 
promotion. STANLEY MORRIS, Lithotype Process Co.; DEE DANCY, 


Twenty-four hours a day—every day—these 
skilled “mikesters’—some with followings | 

built over the past fifteen years—pilot the 
specially selected programs beamed directly 
to the Northeastern Ohio audience. 
They’re living reasons why WDOK 
is “The Station That’s Tuned | 

to You”. 


gg KeEeey 



















DICK MABRY 
Disk Jockey 
12:05—2:30 P.M. 
6—6:55 P.M. 
8-9 P.M. 












\ 


SARAH HARDING HUNTER 
“Personality Planning’ | 
11:30—11:45 A.M. MWF 


9 A.M. 
—11:30 A.M. 
:30—3:30 P.M.— 
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Hardware World, and BETTY HERRICK, production expediter, also 
join agency. 
MACKARNESS GOODE, staff executive American Assn. of Advertis- 


ing Agencies, to senior executive in charge of membership, council and 
chapter activities and area of ethics, succeeding G xEORGE L. OGLE, 
resigned. LILLIAN W. MacKENZIE, director of service AAAA, re- 
tires after nearly 32 years of continuous service. 


DOROTHY ADAMS, Montgomery Ward & Co., Chicago, to Maxon Inc., 
N.Y., in copy department. 


San Francisco salesman, to King Harrington 
Firm renamed Harrington & Rippey Adv. 


BOYD RIPPEY, KFRC 
Adv., S.F., as partner. 


H. V. PETERSEN, vice president James Fisher Co. Ltd., Toronto agency, 


to director. Other director appointments: H. C. M ASON, Ss. G. LAW, 
H. M. DUFF. G. E. FOWLES to treasurer. 

New Addresses: PLATT-FORBES Ine. Aug. 31 to 7 E. 44th St., N. Y. 17 
New phone number: MUrray Hill 7-3240. CAMPBELL EWALD Co., 


S. F., to room 1708 Russ Bldg. Saheioe remains SUtter 1-8736. JAMES 


~ LUNKE Assoc., Oakland, to 1549 Alice St. 


ad on all accounts 


[ MANY a textbook goer nag 

is described, in brief words, 

[i dramatic account of a a. 
namic economy.” Perhaps this is 
why Theodore B. Pitman Jr., radio 
and television director, John C. 
Dowd Ine., Boston advertising 
agency, is so well equipped for his 
job. 

Boston born and bred, Ted Pit- 
man graduated from Rollins Col- 
lege, Winter Park, Fla., one of the 
leading dramatic 








niche in the business world. First 
stop was Air Instruments Inc. 
where he was employed as a tech- 
nical sales representative. When 
this company became the Endicott 
Corp., Ted became sales manager. 

Resigning from this position, 
Ted entered the advertising field. 
He was appointed assistant adver- 
tising manager for the First Na- 
tional Bank of Boston where he 
handled the bank’s outdoor adver- 


schools in the  tising, display, public relations and 

country. At Rollins, Ted majored assisted in the production of First 
in economics and National’s successful 
minored in dramatic Sunday radio show 
production. which featured Ar- 
There can be little thur Fiedler and 
doubt that the the Boston Pops or- 
knowledge of both chestra. Ted also 
these fields has come helped produce the 
in handy at the bank’s video venture 
Dowd agency. As Weather or Not with 
radio and TV direc- Dr. James Austin 
tor of the agency, (WBZ Boston) and 
mw Ted has produced all at the same time 
of the firm’s live worked on spot an- 
shows and all spot nouncements for 
announcements for both radio and TV. 
both radio and tele- This was Ted’s 
vision. ground breaking for 
Aftercollege agency work. In 
Ted, following the 1949, he resigned 
path of so many from the bank to as- 


young men in those 


sume the position he 
years leading up to 


now holds at the 
Dowd agency. In addition to pro- 
ducing radio-TV shows, Ted is ac- 
tive in handling various public serv- 
ice shows with which the agency 
is connected, such as the Red Cross 





TED 
World War II, entered the service 


as an Army buck private. How- 
ever, just prior to the outbreak of 
the war, he transferred to the 
Navy and in 1946 was released with 
the rank of lieutenant commander. 


and the Community Fund cam- 
Ri was then that young Pitman Paigns. An assistant, Helen Gara- 
struck out on his own to find his (Continued on page 43) 
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Planning your Fall 


SPOT Campaign? 


Western New York’s number | station has a 
limited number of top availabilities in participa- 
tions on three tried-and-true programs. They offer 


sales-wise coverage of 


Rochester, N. Y. 


which is not just a city, but a WHAM market area 
of over 1,000,000—top-wage urban dwellers and 
a highly prosperous farming country of 15 primary 


counties. Available now for spots on: 


Tello-Test 


Syndicate telephone quiz that has taken Rochester 
by storm, as it has every market where it’s heard. 
Twice daily: 1:00 to 1:15 P.M. and 6:30 to 6:45 
P.M., Monday through Friday. 


Answer Man 


The “Ripley” of the air waves, with consistently 
high and loyal listenership. 12:30 to 12:40 P.M., 
Monday through Saturday; 6:20 to 6:30 P.M., Mon- 
day through Friday. 


Cinderella WEEKEND 


Women’s audience-participation quiz show at 
Rochester Radio City, with a week-end in New 
York to the weekly winner and a companion. 
1:30 to 2:00 P.M., Monday through Friday. Over 
100,000 women have come to see it. Now in its 
third year on WHAM. 


ASK YOUR NEAREST HOLLINGBERY REPRESENTATIVE 


WHA ME 


The Stromberg-Carlson 
Station 






Basic NBC—50,000 watts—clear channel—1180 kc 
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B. LATHAM & Co., N. Y. (electrical supplies and home appli- 
ances), names Fred Gardner Co., N. Y., to direct advertising for 
Thor Home Laundry line and Raytheon Television line. ; 


SIXTH ARMY, S.F., appoints West-Marquis Inc., S.F. Radio will be 
used. 


UNITED AIRLINES looking for quarter-hour TV shows after footbal 
games in New York and Los Angeles. Advertiser has already bought 
similar time on WGN-TV Chicago and WTOP-TV Washington, "Agency: 
N. W. Ayer & Son, N. Y. ° 


] 


AMERICAN WINE Co., Beverly Hills, Calif. (Cook’s Early American 
Grape Wine), appoints Hixson & Jorgensen Inc., L.A., to direct adver. 
tising. Radio-TV spots planned starting about October in L.A. st ? 
Louis and Chicago. 


CLIQUOT CLUB BOTTLING Co., Oakland, appoints Jewell Adv., same 
city. Radio will be used. 


JACOB ROHNER Ltd., N. Y., initiating campaign Sept. 1 for imported 
Swiss fabrics. Unique method of fabric cut wiil be demonstrated on 
TV spots, probably to be bought cooperatively with local stores through- 
out nation. Agency: Dundon Assoc., N.Y. 





FROM THE NATIVES... 
TODD’S Inc., L. A. (men’s apparel chain), appoints Ted H. Factor, L. A. 


Th Kn WI to direct advertising. Radio to be used. 


Network Accounts eee 


ry ALLIS-CHALMERS Mfg. Co., Milwaukee, renews The National Farm 
@) : ¢ and Home Hour, NBC. Contract 52 weeks, Sat. 12 noon-12:30 p.m., CDT, » 
f | Ca es effective Sept. 9. West Coast repeat at 1:30 p.m. Agency: Bert §. 
” Gittins Agency, same city. 


SKELLY OIL Co., Kansas City, Mo., renews 15-minute commentary of 
' : : Alex Drier, five-a-week, 7 a.m. CDT, and This Farming Business, Sat., 
Atlanta’s astute businessmen find it fruitful to place same time, on regional NBC network of 25 stations, effective Sept. 4. 


: , Agency: Henri, Hurst & McDonald, Chicago. 
more local business with WGST than on any other . 


: : KELLOGG Co., Battle Creek, will sponsor program tentatively called 

’ 
Atlanta station! They know, because they live here, Space Cadet, packaged by Rockhill Productions, N. Y., on CBS-TV three 
that the friendly WGST voice, loaded with local and times weekly, 6:45-7 p.m., starting early fall. Agency: Kenyon & 


Eckhardt, N. Y. 
ABC shows, gathers in a great and diversified audience. 
J. A. FOLGER & Co., S. F. (coffee), renews for 52 weeks Frank Heming- 
way newscasts on full Don Lee networks of 48 stations and 22 MBS 
Intermountain Network stations, Mon.-Sat., 7-7:15 a.m., 4:15-4:30 p.m. 
(PDT), alternating with White King Soap Co. Folger agency: Raymoné 
from this rich Georgia market, using ‘“‘more-for-your- R. Morgan Co., Hollywood. 


An audience that believes what WGST says! Your 


client or your product can pick a pleasant harvest 


money’’ WGST. ARMOUR & Co., Chicago, to sponsor Stars Over Hollywood, new MCA 
package TV show featuring cinema stars and promising newcomers 
on NBC-TV, Wed., 10:30-11 p.m. Show starting Sept. 6, filmed 1 


‘ Hollywood by independent producers. Agency for 52 week contract: ® 
Foote, Cone & Belding, Chicago. 
Aldpeople eee 


ABC IN ATLANTA E. L. SCHUJAHN, director general flour sales for General Mills, Minne 
5000 WATTS AT 920 K.C apolis, to vice president. Started with GM in 1924. 
e ° BERNARD T. DUCEY named sales manager O’Cedar Corp., Chicag 
Studios and Offices mop company which uses national TV spot. He was Chicago sales 
FORSYTH BUILDING e ATLANTA, GEORGIA manager Van Cleef Bros. and sales executive with Blatz Brewing Co 


ROBERT E. SMITH, advertising, sales promotion office manager O-Ceda! 
Corp., appointed advertising, sales promotion manager. 
REPRESENTED NATIONALLY BY JOHN BLAIR, 4 aa J C Cincinnati = 
JOHN S. HEWITT, vice president Andrew Jergens Co., Cincinnatl, © 
EMAN ’ y zn ‘ Ai 
eS eee 6. SHARES. C. EO general manager and vice president Anahist Co., N.Y. 
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“this plus to the rich St. Louis Market 





4 
: it q i According to the 1949 BMB, KXOK’s audience 
M., ’ H ° . 
Bert S. i is 10.2% greater, daytime — 9% greater, 

| ° ° ° ° 

nighttime, than in 1946. An audience growth 

ntary of that exceeds all other St. Louis network stations. 
88, Sat., — F This, Mr. Advertiser, is a plus for KXOK 


Sept. 4, _ 4 %. 


——— \ GB, clients ...a plus not reflected in rates. Only 
ol \ \ L- minor revisions have been made in KXOK rates 
ly called a Less Se 
) — a — 


y ° A rm since May, 1948. KXOK rates are still based 
TV three XS ” % 3 
enyon & C \ cos gh3- i on listeners. KXOK rates still deliver the lowest 
\ KKO Ww 1 / cost-per-thousand listeners of any St. Louis 


Heming- network station. That’s why we say KXOK 


22 MBS t S : costs up to 20% less than in 1948. 
4:30 p.m \ toda! ) 10% LES iid Ft. | : 


Raymond 


1ew MCA 
weome;rs 
filmed i 

contract 


ls, Minne 


, Chicag 
ago sales 
ewing Co 
r O-Cedal 







Call a KXOK representative 


. 
cinnati, © or your John Blair man today. 
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Earl Godwin, 


Washington news men—a 


Dean of 


“name” in Capital and na- 
tional news circles is now 
WRC, at 
choice time, 6:15-6.30 p.m. 
Monday through Friday. 


available on 


Godwin’s down-to-earth 
style is a potent selling 


force in this rich market. 


The combination of a 
prestige program with the 
timeliness of Earl Godwin’s 
news style means audience 


loyalty for any product. 


This availability de- 
mands your careful atten- 
tion—call WRC or National 


Spot Sales. 


Monday thru Friday 
6:15 — 6:30 P.M. 


IN THE NATION'S CAPITAL 
YOUR BEST BUY IS 
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THE Western record field has re- 
ceived a big shot in the arm with 
the purchase by Rexall Drug Co. 
of 260 transcribed 15-minute open- 
end shows for use by 10,000 inde- 
pendent franchised Rexall dealers, 
known as Rexallites. 

Produced in Hollywood by the ra- 
dio production division of Counsel- 
ors Advertising Agency, the show 
is called Rexall Rhythm Roundup. 
It features Garry Goodwin as m.c. 
and simulates on-stage appearances 
of western folk and hillbilly record- 
ing stars. 

May Expand 

Present plans call for using Rew- 
all Rhythm Roundup in 400 to 650 
local markets on a three-a-week to 
five-a-week basis. While calling 
for only 260 shows, the initial con- 
tract provides an option and Rex- 
all expects it will develop into a 
continuous series of 1,040 shows. 

Mr. Goodwin adds to the “live” 
show simulation by using 
tracks. Following each voice track 
a current recording or new release 
by the artist speaking on the voice 
track is promoted on the show. 

The show’s production staff is 
headed by Will Scott. It is written 


voice 


o 
7 





Mr. WALLACE 


EORGE WILSON’ WAL- 
G LACE started his career in 

radio 10 years ago selling 
NBC to visiting tourists as a mem- 
ber of the New York page staff. 
Today he is still selling NBC, but 
to the top advertisers and agency 
executives in the country in his new 
capacity as radio advertising and 
promotion manager of the network. 











Attending the first production session for the new 





Ph 
tit 


show are 


Rexall 


(l to r): seated, Frank J. Miller, Counselors agency; Messrs. Goodwi) 
Atchison and Zaiss; standing, Hal Ayers, Counselors; Messrs. Scott 
and McDaniel. 


by Earl McDaniel. Mr. Goodwin, 
assisted by Joe Green, handles pub- 
lic relations with the various record 
companies and artists. Ré C. At- 


strictly business 


Mr. Wallace and his department 
are responsible for such effective 
and important promotion pieces as 
the latest NBC presentation on the 
efficacy of network radio in 1950-51 
[BROADCASTING, July 31]. 

Born in Springville, N. Y., in 
1914, George Wallace received his 
B. S. degree at the Wharton School 
of Commerce, U. of Pennsylvania. 
Significantly, the subject of his 
thesis was radio. 


Sets Radio Goal 


Although his first job, with the 
Niagara Hudson Power Co., Buf- 
falo, was obviously not in radio, 
Mr. Wallace even then had set 
upon broadcasting as his ultimate 
field. Consequently, when an op- 
portunity arose for him to learn 
the business from its base as a 
member of the NBC guest relations 
staff in New York, he grasped at 
the chance. 

His advance was rapid and his 
manifest talents were eventually 
utilized on practically every aspect 
of the business side of radio from 
advertising copywriter to his pres- 
ent post as manager of all radio 
promotion and advertising enter- 
prises. 

Mr. however, 


Wallace’s career, 


BROADCASTING ® 


chison, manager of 
vertising, coordinates 
for Rexall with 
Sam Zaiss. 


texallite ad- 
production 
the assistance of 


did suffer one interruption—the 
war. He served in the infantry as 
a first lieutenant and was awarded 
the bronze and silver stars in com- 
kat. 

Mr. Wallace is married to the 
former Mary Jane Stokes. They 
have one child, Susan, 15 months 
old. Mrs. Wallace is director of 
textile advertising for the Celanese 
Corp. of America, and the family 
live in Washington Square in New 
York City. 

Mr. Wallace is a member of he 
Sales Executive Club, Radio Sales 
Club, American Television Society, 
and Beta Gamma Sigma, the honor 
fraternity of business colleges. 





Wrong Number 


AN ERROR in rerouting by 
telephone connections the 
broadcast of a concert by the 
Gypsies from Hoover Audi- 
torium, Lakewood, Ohio, Sat- 
urday night, July 8, sent the 
program to Toledo instead 
of WLEC Sandusky, Ohio. 
Sole audience was a Toledo 
long-distance operator whose 
Hooperating certainly was 
100%. 
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...ON AN ALL STAR SCHEDULE! 





IBERTY 


brings you... 


TED HUSING and 
GORDON McLENDO 


from coast to coast with the most comprehensive football schedule ever 
carried by a major network! Every week . . . top games . . . top announc- 


SCHEDULE 


Aug. 12 New York Yankees vs. Chicago Bears Oct. 12 
Aug. 19 New York Yankees vs. Chicago Cardinals 
Sept. 4, New York Yankees vs. Baltimore Colts Oct. 14 
Sept. 7 New York Yankees vs. Washington Redskins 
Sept. 17 New York Yankees vs. San Francisco 
Forty-Niners Oct. 15 
Sept. 22 New York Yankees vs. Los Angeles Rams Oct. 21 
Sept. 23 Louisiana State University vs. Kentucky 
Sept. 30 Army vs. Colgate 
WEST COAST GAME OF THE WEEK Oct. 22 
Louisiana State University vs. College of Oct. 28 
the Pacific 
Oct. 1 New York Giants vs. Cleveland Browns 
Oct. 2 New York Yankees vs. Detroit Lions Oct. 29 
Oct. 7 Army vs. Penn State Nov. 4 
WEST COAST GAME OF THE WEEK 
Louisiana State University vs. Rice 
Oct. 8 New York Yankees vs. Green Bay Packers Nov. 5 


New York Yankees vs. San Francisco 
Forty-Niners 

Army vs. Michigan 

WEST COAST GAME OF THE WEEK 

Louisiana State University vs. Georgia Tech 

New York Giants vs. Pittsburgh Steelers 

Army vs. Harvard 

WEST COAST GAME OF THE WEEK 

Louisiana State University vs. Georgia 

New York Yankees vs. Green Bay Packers 

Army vs. Columbia 

WEST COAST GAME OF THE WEEK 

TO BE ANNOUNCED 

New York Yankees vs. Chicago Bears 

Army vs. Pennsylvania 

WEST COAST GAME OF THE WEEK 

Louisiana State University vs. Mississippi 

New York Giants vs. Washington Redskins 


oe top listenership . . . with this all-star lineup of top sports 
entertainment: 


Nov. 11 


Nov. 12 
Nov. 18 


Nov. 19 
Nov. 23 
Nov. 24 
Nov. 25 


Nov. 26 
Dec. 2 
Dec. 3 
Dec. 9 
Dec. 10 





Louisiana State University vs. Vanderbilt 
WEST COAST GAME OF THE WEEK 

TO BE ANNOUNCED 

New York Yankees vs. Chicago Bears 

TO BE ANNOUNCED 

Army vs. Stanford 

Louisiana State University vs. Mississippi State 
New York Yankees vs. Los Angeles Rams 
New York Yankees vs. Detroit Lions 
Louisiana State University vs. Villanova 
TO BE ANNOUNCED 

WEST COAST GAME OF THE WEEK 

TO BE ANNOUNCED 

Philadelphia Eagles vs. New York Giants 
Tulane vs. Louisiana State 

New York Yankees vs. New York Giants 
Texas vs. Louisiana State University 


New York Yankees vs. Baltimore Colts 


LIBERTY BROADCASTING COMPANY 


AMERICA’S THIRD LARGEST NETWORK 


Telecasting 
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You get a lot for a little* 


SEE YOUR HEADLEY-REED MAN TODAY FOR THE WHOLE W-I-T-H STORY 


* MORE LISTENERS-PER-DOLLAR THAN ANY OTHER STATION IN BALTIMORE 
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UPER-BAB PROJECTED 


By J. FRANK BEATTY 


A SUPER-BAB (Broadcast Adver- 
tising Bureau) supported by a mil- 

Diion-dollar budget and headed by 

' the best available executive in the 
broadeasting industry will be set 
up under NAB auspices and then 
given complete autonomy to operate 
as a separate agency. 

Unanimous decision of the NAB 
board to comply with the demands 
of many member stations by creat- 
ing this non-NAB sales promotion 
project was reached at an emergen- 
ev board meeting held last week in 
Washington (see separate board 
story page 16). 

With the industry calling for ac- 
tion, the board came through with 
a sweeping mandate to set up a 
selling unit designed to give aural 
broadcasters media promotion on a 
par and eventually superior to the 
plush and heavily financed projects 
maintained by other advertising 
media. 

Even before many of the board 
members had left Washington, the 
NAB headquarters staff and the 
board’s own BAB committee were 
working on plans to incorporate 
BAB separately in New York State, 
with headquarters remaining in 
New York City. A new name will 
be selected. 


Top Industry Names 


More important, they were dis- 
cussing top industry names in an 
effort to find the right man to un- 
dertake this new industry assign- 
ment. High—very high — salary 
| and top executives were being con- 
| sidered. 

An immediate sales job—the sale 
of the super-BAB idea to the NAB 
membership—received quick atten- 

Btion. Robert D. Swezev, WDSU 
New Orleans, who heads the board’s 
BAB committee, dropped vacation 
plans and agreed to fly to Seattle 
for the opening NAB district meet- 
Ing today (see story page 18). 

Mr. Swezey will tell the whole 
story at the District 17 meeting in 
Seattle, and then meet with Dis- 
trict 15 broadcasters in Monterey, 
Calif., and District 16 members in 
Los Angeles, 

Other committee members are to 
take up the assignment and at least 
one member is to appear at every 
meeting in the entire series, ending 
g=Nov. 9-10 with the District 5 meet- 

ing in Atlanta. 


Something big had to be done, 
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and quick, about aural radio’s sales 
problems in the opinion of the 
board. There was no mincing of 
words about aural station’s needs, 
with other media increasing the 
pressure on advertisers and TV’s 
impact being felt in some markets. 

The board accepted its BAB 
committee’s belief that BAB must 
be freed entirely from NAB and 
set up as a super-BAB that can 
carry on and greatly expand the 
work started by its first director, 
Maurice B. Mitchell. 

The board highly praised the 
work of Mr. Mitchell as he leaves 
BAB this week to join the NBC 
sales department. It lauded his 
skill and diligence in nursing BAB 
from infancy a year ago into a 
hard-hitting sales promotion agen- 
cy that has furrowed the brows of 
competing media executives. It was 
felt he had performed miracles in 
getting BAB under way with lim- 
ited funds. 


$7.00 A YEAR—25c A COPY 


Will Be Separated From NAB 





From its conception, BAB has 
been conceived by the board as an 
agency separate from NAB but the 
board did not take a firm stand on 
separation until last week. BAB 
has not been 100% welcome in the 
industry, and some NAB board 
members have argued that its ag- 
gressive selling against newspa- 
pers was the reason back of a num- 
ber of newspaper station resigna- 
tions. 

Allow 


Completely separate from NAB, 
the super-BAB will be able to hit 
where it pleases without worrying 
about newspaper stations. Many 
board members frankly stated that 
separation of BAB should bring 
back into NAB some of the news- 
paper stations that have resigned 
in the last year. 

In the search for a BAB presi- 
dent, board members tossed around 
such names as Niles Trammell, NBC 
board chairman, along with Edgar 


More Freedom 





Kobak, WTWA Thomson, Ga., and 
Mr. Swezey, who are nationally 
known broadcast executives but 
who disclaimed personal interest in 
the key assignment. 

Left out in the cold to a consid- 
erable extent in this new and 
greater BAB project is television. 
During the interim period before 
BAB breaks loose from NAB, sev- 
eral pending TV projects will be 
maintained. BAB’s TV achieve- 
ments include a video version of 
“Mitch’s Pitch,” sobriquet applied 


to Mr. Mitchell’s various sales 
presentations. 

Should TV feel the need for 
customers, or feel a competitive 


pinch, NAB will take up the idea 
of a separate TV-BAB but this 
is strictly a matter for future 
decision. At present NAB is more 
interested in serving aural sta- 
tions both AM and FM. A strong 
plea for FM attention in BAB’s 
activities was made to the board 


(Continued on page 28) 





STATION REVENUE UP 


By RICHARD P. DOHERTY 
DIRECTOR 
EMPLOYE-EMPLOYER RELATIONS 
NAB 

DURING 1949 the average broad- 
casting station rang up more sales 
revenue in its cash register than 
during 1948, but a higher per- 
centage of these income dollars 
flowed out into operating costs. 
Thus, the margin of profit (before 
taxes) was the lowest in the in- 
dustry’s history. 

These and other interesting eco- 
nomic and financial facts were re- 
vealed in the Second Annual Costs 
Study recently completed by the 
Research Department and the Em- 
ploye-Employer Relations Depart- 
ment of NAB. 

A total of approximately 900 
questionnaires were received, there- 
by giving a well balanced sample of 
the radio broadcasting industry. 

Some of the more significant 
facts concerning the 1949 financial 
operations, payroll and employment 
of the broadcasting stations of the 
nation are as follows: 

(1) Total operating expenses— 
for those stations which stayed in 
the black—absorbed 85.3% of 
revenue, leaving 14.7% as the gross 


ecasting BROADCASTING ® Telecasting 


margin of profit before taxes. The 
operating expense ratio for 1949 
was the highest in the recorded 
history of the industry. It is 
interesting to note that, from the 
FCC industry-wide figures, the 
highest previous operating ratio 
was 83% in 1938. 


(2) The brighter side of the cost 


DOHERTY 





NAB Study Shows 


picture was the fact that the long 
prevailing upward trend in the 
industry’s operating expense ratio 
seemed to show signs of flattening 
out. From 1948 to 1949, the rise 
was from 84.2% to 85.3%; from 
1947 to 1948 it rose from 79% to 
84.2%; from 1946 to 1947 it 
jumped from 74% to 79%; from 
1945 to 1946 it went up from 69% 
to 74% and rose from 64% in 1944 
to 69% in 1945. From 1938 to 1944 
there were steady decreases in the 
annual ratio between expenses and 
income. 
One Third Total 


(3) On the other hand, sub- 
marginal stations continued to ag- 


gregate nearly one-third of the 
total stations on the air during 
1949. In 1948 approximately 32% 


of the stations in the industry lost 
money. NAB’s 1949 survey indi- 
cates an estimate of about 30% of 
all licensees operated “in the red” 
during the past year. 

(4) Some interesting facts con- 
cerning these 1949 “loss” units 
were that 49% of them were local 
stations; 46% regional stations 
and 5% were clear channel li- 


(Continued on page 16) 
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Revenue Up 
(Continued from page 15) 


censees. Contrary to the opinion of 
some persons, these unprofitable 
operations were not all “Johnnies 
come lately.” Approximately 17% 
of these “loss” stations have been 
on the air 10 or more years and 
another 7% have been in operation 
5 to 10 years. The remainder (76%) 
have come into existence since 1945. 
Incidentally, these red ink sta- 
tions were pretty well distributed 
among all regions of the nation; 
55% were network affiliates and 
45% were non-affiiates. 

(5) The larger segment of sta- 
tion costs was payroll. Total com- 
pensation paid to employes 
amounted to approximately 50% 
of revenue or nearly 60% of all 
operating expenses. 

(6) The broadcaster’s revenue 
dollar was distributed as follows: 
15% for technical expenses; 29% 
for program expenses; 12% for 
selling expenses; 29% for general 
administrative—leaving about 15% 
as gross profit before taxes. 

Decline Trend 

(7) Operating cost ratios tended 
to show a declining trend with 
higher station income. For example, 
stations doing less than $50,000 
per year spent 89% for total oper- 
ating expenses while stations in the 
“above $1 million elass” had an 
operating ratio of 74%. In between 
these two extremes the expense 
ratio had a persistent tendency to 
fall. These facts—verified by the 
results of last year’s study and 
FCC data for previous periods— 
lend credence to the EERD’s con- 
tention that the most significant 
factor affecting station operating 
ratios is the level of income. Other 
factors such as geographic loca- 
tion, wattage, etc.. do have a bear- 
ing upon the typical broadcaster’s 
question: “What should it cost me 
to operate my station?’ However, 
except for the competence of 
individual management, none of 
these circumstances affects oper- 
ating ratios so much as does the 
volume of income. 

(8) The average income “per 
station” showed some variation 
from region to region. The highest 
average station income ($307,831) 


prevailed in the Northeastern 
States; the North Central area 
average was $277,633; for the 


Southeastern stations it was $195,- 
348; for the South Central it was 
$168,939 and for the Pacific and 
Mountain stations it was $177,448. 

(9) On the other hand, the higher 
average “per station” income re- 
gions also tended to have the higher 
operating cost conditions. 

(10) An analysis of identical 
“profitable” stations which re- 
ported both in the 1948 and 1949 
NAB Cost Studies offered proof 
that some broadcasters have done 
a good job at cost control. In fact, 
35% of these stations actually 
reduced their operating costs for 
1949 as compared with 1948. Many 
of these broadcasters found the 
NAB “Cost Yardsticks” a valuable 
tool by which they could appraise 
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FOR the second successive year broadcasters can analyze their current 
operating costs in the light of industry experience as a result of the 
NAB’s industrywide survey. As a nationally known economist and labor 
specialist, Mr. Doherty was asked by BroapcastiNG to analyze station 
costs from a nationwide perspective. He is discussing details of the NAB 
cost analysis study, as applied to individual markets and stations, at the 
NAB district meetings which open today (Monday) in Seattle. 


tS cc SS SS 


their own costs according to in- 
dustry-wide—and comparable sta- 
tion—experiences. 

One obvious conclusion which is 
reached by any analysis of station 
operating costs, is that the major 
influence upon income and cost is 
management. In radio, as in other 
fields of business, management is 
the mainspring of a successful and 
profitable enterprise. 

The control, or reduction, of 
operating costs, is one of the most 
pressing problems facing the major- 
ity of broadcasters throughout the 
industry. The ways and means of 





achieving the lower’ break-even 
point must, of necessity, vary from 
station to station but no manager 
will find the answer in some easy 
simple formula. 

However, one of the very first 
costs control steps which should be 
taken by the owner or manager of 
every radio station should be the 
analysis of his own operating ex- 
penses according to comparable 
standards and yardsticks. Self 
appraisal and the analysis of one’s 
operating cost structure is the 
foundation for effective cost con- 
trol. 


EFENSE AND SALES 


TWO major industry emergencies 
—defense and sales—will be at- 
tacked with new weapons being 
shaped this week at NAB head- 
quarters under orders from the 
board of directors. 

First, NAB is picking members 
to serve on an industry committee 
to counsel with government agen- 
cies in guiding broadcasting’s pub- 
lic service during the present na- 
tional defense emergency. 

Second, aural radio’s sales crisis 
will be met headon by a projected 
million-dollar Broadcast Advertis- 
ing Bureau headed by one of the 
biggest names in the industry and 
eventually operated completely out- 
side NAB (see BAB story page 
15). 

The board held emergency ses- 
sions last week to meet the two 
situations. With this limited 
agenda, the directors went right 








to work Monday morning on the 
mobilization problem. By afternoon 
they had prepared a plan for in- 
dustry service and by evening had 
worked out most details of the BAB 
project. 

Tuesday, the second day, was 
spent with FCC Chairman Wayne 
Coy and John R. Steelman, Assist- 
ant to the President. 

Out of these high-level govern- 
ment conferences came assurance 
that no controls over broadcasting 
beyond those self-imposed in the 
last war are foreseen at this time. 
This was augmented by sugges- 
tions on how broadcasters could 
serve the country. 

NAB President Justin Miller and 
William B. Ryan, general manager, 
were to confer today on the broad- 
caster’s defense group, a project 
that had been endorsed by Mr. 
Steelman. 


Drawn for Broapcastinc by Sid Hix 
“Now this set will hit the movies hard. ... It has a built-in popcorn 
machine!” 
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NBC SUNDAY PLAN 


Propose 11/2 Hour Radio Shoy 





AN HOUR-AND-HALF 
evening radio show 


counterpart 
of the television Saturday Nigh 


Revue launched last season—ywij] 
be undertaken by NB( beginning 
next fall. 

The program, tentatively sched. 
uled for 6:30-8 p.m., is intendej 
to reinforce the NBC opposition 
to the rival CBS line-up of Ow 
Miss Brooks, Jack Benny and 
Amos ’n’ Andy and to entice some 
of the television audience back t 
radio as well. 

As now conceived, the program 
will be offered to three sponsors, 
each paying one-third of the total 
cost, and all rotating in the three 
half-hour segments of the shov, 
Under this plan an advertiser 
would get his commercials in the 
6:30-7 p.m. period one week, th Dd 
7-7:30 p.m. period the next ani! 
so on. 

| 


Top NAB List 





Not yet clear is the scope of this 
council’s membership. Originally| 
it had been conceived as an all-| 
industry group, formed under NAB 
auspices and including network, 
aural, TV, and perhaps advertising 
and manufacturer representation. 
It was apparent at the weekend 
that not all related industry groups 
were in favor of an industrywide 
council appointed under NAB aus- 
pices. 

While the personnel side of the 
defense emergency was receiving 
attention, action was seen around 
NAB as its Public Affairs Dept. 
prepared to carry out a Steelman- 
blessed plan to set up a special 
emergency information service for 
broadcasters. 


BAB Action 


And there was action, too, on the 
BAB front. Robert D. Swezey, 
WDSU New Orleans, as chairman 
of the board’s BAB Advisory Com-| 
mittee, flew to Seattle late last} 
week for today’s opening of the 
NAB district meeting series (see| 
direct meeting story page 18). 

FCC Chairman Coy made cleat] 
broadcasters had shown in World| 
War II that they can meet national 
emergencies on a voluntary basis 
He offered this comment after GiB 
more N. Nunn, president of the 
Nunn Stations, had asked, “Mr. 
Coy, do you feel you can say a 
chairman of the FCC that in your 
opinion the controls and measures 
taken in broadcasting during the 
last war were sufficient to the 
emergencies—and do you feel thet 
you would be inclined to recom 
mend any more stringent controls 
than those in the current emer 
gency, or any foreseeable develop- 
ment of it?” 

In reply Chairman Coy said he 
saw no needs for controls beyont 


those employed in the last conflict? 





(Continued on page 71) 
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ABC LAST WEEK brought up a 
heavy artillery piece in the defense 
against the campaign to boost 
television at the expense of radio. 

The network began showing a 
presentation intended to restore 
perspectives about both radio and 
television, and aimed at countering 
the Assn. of National Advertisers’ 
drive to cut radio rates. The con- 
clusion reached by ABC is that 
radio is the best, quickest and 
cheapest way to conduct a national 
advertising campaign. 

ABC, which points out that it is 
in both the radio and television busi- 
ness, admits that TV is “the great- 
est sales force ever developed in 
the history of advertising,” but it 
emphasizes that as yet television 


FLORIDA GROUP 


Switches Citrus Account 


FLORIDA Citrus Commission, in 
a reportedly surprise move, last 
week announced it was switching 
its $2 million advertising account 
from Benton & Bowles to J. Walter 
Thompson Co., both New York. 

The commission, already a heavy 
seasonal spot radio user, is turning 
to radio more and more and TV 
reportedly is being considered for 
greater “local level” emphasis. 

Benton & Bowles, which has han- 
dled the account for seven years, 
was given 90-days notice under its 
present contract and will complete 
advertising already underway for 
summer promotion of canned citrus 
juice sales. The new contract with 
J. Walter Thompson will become 
effective immediately so work can 
begin on fall plans to promote fresh 
citrus. Don Francisco, JWT vice 
president, will supervise the ac- 
count. 

Only a few weeks ago the com- 
mission’s advertising committee 
had recommended retaining Benton 
& Bowles, but last Wednesday the 
commission voted in favor of JWT. 
Thompson plans to open an office 
at Lakeland to service the account. 

The commission last week also 
tentatively adopted its $2 million 
advertising budget for the 1950-51 
season. It includes $1,250,000 for 
consumer advertising, $180,000 for 
promotion and consumer publicity, 
and the rest for point-of-sale pro- 
motion, medical and dental adver- 
tising, salaries and expenses. 

Mr. Francisco said JWT is in- 
clined toward local level rather 
than national promotion for the 
commission. This would entail com- 
munity media such as radio, TV 
and newspapers rather than na- 
tional magazines. 

Dawson 





Newton, advertising 
manager of the commission, stated 
he is looking forward to a profit- 
able association between his depart- 
ment and Mr. Francisco. He told 
BROADCASTING that radio and tele- 
vision plans will be considered in 
the overall operation, with definite 
details to be announced later. 


BROADCASTING 7 


RADIO STILL BEST 





has serious limitations for the na- 
tional advertiser. 

Ninety-five percent of all U. S. 
homes have radios; only 16% have 
television sets, ABC says. Further, 
radio is still growing—and at a 
rate even faster than the phenom- 
enal growth of TV. In 1949 more 
than two and a half times as many 
radio sets were sold as television 
sets. 


The margin of radio circulation 
over that of television is even 
greater when the some 20 million 
portables, auto radios and other 
instruments available for out-of- 
home radio listening are consid- 
ered. 

No matter how you measure it, 
“America’s greatest national ad- 
vertising medium is radio,” the 
presentation says. 

Audience statistics regarding an 
unidentified program that was 
simulcast on a radio and television 


ABC Refutes ANA Attack 





network are used to emphasize the 
fact that radio leads television on 
every audience count. 


Audience Statistics 

Last April, based on Nielsen 
figures, the program reached a 
total audience of 8,933,200 homes 
—both radio and television. Of 
that number 75.6% were radio 
homes and 24.4% were television. 

In television cities alone the 
same program reached a total au- 
dience of 4,496,900 homes—51.6% 
of them radio and 48.4% television. 

The clincher to the argument is 
the audience in New York where 
the program had an audience of 
1,284,000 homes, 58.8% of them 
radio and 41.2% of them televi- 
sion. “Even in television’s own 
back-yard, radio does a better job 
than TV,” the presentation says. 

A breakdown of the costs of 
circulation for the same program 
in New York provides a strong 


argument 
radio rates. 

The cost-per-thousand homes 
reached by radio version of the 
show was $1.79 and the cost of 
television $3.78. These costs were 
for time and facilities only. 

“Other media may supplement 
radio,” the presentation concludes, 
“None can supplant it.” 

The presentation was prepared 
under the supervision of Theodore 
I. Oberfelder, ABC director of ad- 
vertising, promotion and research. 


ABC GROSS SALES 


Reports $11 Million Plus 


ABC last week reported gross 
sales, less discounts, returns and 
allowances, of $11,131,966 in the 
second quarter of 1950, in informa- 
tion on file with the Securities 
Exchange Commission. 

In the corresponding period of 
1949, the network’s gross sales, 
less discounts, returns and allow- 
ances, was $10,438,546. 


reduction of 


against 





McFARLAND BILL 


THE DRIVE to enact the first 
major radio legislation since 1934 
was reopened last week in House 
Interstate Commerce Committee 
hearings on the McFarland Bill 
(S-1973), which appeared to have 
strong House backing—reportedly 
including the leadership—despite 
general opposition of the FCC. 

FCC testimony, which consumed 
most of the two days devoted to 
the measure last week, was marked 
by one substantial deviation from 
its earlier statement on the bill. 
This time the Commission added a 
proposal, adapted from the pend- 
ing Sadowski Bill (HR-6949), 
which would empower FCC to levy 
fines and suspend licenses in addi- 
tion to its existing revocation 
powers and the cease-and-desist 
authority which would be added by 
the McFarland Bill. 


Passed Twice 


The McFarland measure has 
passed the Senate twice—once in 
its original form, and again in a 
slightly modified version which was 
approved as an amendment to a 
bill (HR-4251) already approved by 


the House [BROADCASTING, July 
Si i. 
The bill also has the endorse- 


ment of NAB, Television Broad- 
casters Assn., the Federal Commu- 
nications Bar Assn., CBS, and 
RCA-NBC, who presented their 
views last week or were slated to 
do so when the sessions resume 
today (Monday) for what may be 
the final session. Sen. E. W. Mc- 
Farland (D-Ariz), author of the 
bill, submitted a letter which, 
though not yet formally entered in 
the record, was assumed to make a 
strong plea for his measure. 
Gordon Brown of WSAY Roches- 
ter also was listed as a proponent 
but was expected to deal more ex- 


Telecasting 


tensively with what he considers 
an urgent need for stricter con- 
trols over network dealings with 
affiliates. The Justice Dept.’s Anti- 
Trust Division, too, was expected 
to present a strong statement urg- 
ing strict anti-monopoly _ safe- 
guards. 

Signifying the committee’s inter- 
est in the measure, some 17 mem- 
bers of the committee were on hand 
during portions of the opening 
session. Committee Chairman Rob- 
ert Crosser (D-Ohio) delegated the 
duties of presiding officer to Rep. 
Dwight L. Rogers (D-Fla.). 

FCC Chairman Wayne Coy de- 
tailed FCC’s position on the Mc- 
Farland Bill in a 74-page state- 
ment which he presented in part 
during the opening session on 
Wednesday and completed when 
the hearing resumed Friday. 

Aside from open espousal of the 
administrative sanctions which the 
Sadowski Bill would give to FCC 
[BROADCASTING, Jan. 30], the Com- 
mission statement did not deviate 
in substance—and in many in- 
stances not in language—from the 
statement and substitute bill which 
the Commission submitted five 
months ago [BROADCASTING, March 
6]. 

Briefly, the proposed new “sanc- 
tions” provision would authorize 
FCC not only to revoke licenses for 
certain offenses but also, as lesser 
penalties, to issue cease-and-desist 
orders, suspend licenses for as 
much as 90 days, or to impose 
fines up to $500 for each day on 
which an offense was found to have 
occurred. Before taking any of 
these steps, the Commission would 
be required to serve notice on the 
licensee and give him an oppor- 
tunity for hearing. 

The Sadowski-FCC plan also 
would give FCC further strings 


House Hearings Begin 


on the networks. It would author- 
ize suspension or revocation pro- 
ceedings against any licensee which 
“has engaged in a course of con- 
duct designed to persuade, induce, 
or coerce any other licensee” to vio- 
late any radio law or FCC rule 
or to “engage in any course of 
conduct which . . . would warrant 
the Commission in refusing to 
grant a license or permit to such 
other licensee or permittee.” 

In explanation, Chairman Coy 
said: 

This provision would apply to the 
licenses of stations owned by net- 
works which engage in activities re- 
sulting in arrangements with affil- 
iated stations which controvert the - 
Commission’s Chain Broadcasting 
Regulations. In these situations, the 
positions of the networks vis-a-vis 
their affiliates is generally such that 
the network is equally, if not more, 
responsible for such arrangements 
than the affiliates. 


Modify Revocations 


Existing grounds for revocation 
would be modified so that licenses 
could be suspended or revoked only 
where the specified offense was 
“knowingly,” “wilfully” or “re- 
peatedly” committed. Mr. Coy felt 
this would “serve to dispel any 
fear that the revocation or sus- 
pension sanction would be utilized 

. with respect to conduct which 
is inadvertent.” Inadvertent viola- 
tions would be handled through is- 
suance of cease-and-desist orders. 

FCC has frequently expressed a 
need for power, in connection with 
infractions of its rules, to impose 
sanctions short of the death pen- 
alty of revocation. But Mr. Coy 
emphasized: 

. .. I wish to make clear that the 
provisions of our proposed amend- 
ment, authorizing the Commission to 
issue cease and desist orders and to 
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TEST SURVEY PARLEY x aun x 


FIRST meeting of the six-man 
committee appointed to draw up 
plans for an impartial clinical test 
of Hooper and Pulse survey meth- 
ods is scheduled Aug. 22 in New 
York. 

The meeting was called by Dr. 
Kenneth H. Baker, NAB research 
director, at the request of Fred 
Manchee, BBDO, New York, tempo- 
rary chairman of the committee 
appointed by Stanley Breyer, KJBS 
San Francisco [BROADCASTING, 
Aug. 7]. 

Mr. Manchee, who is on the West 
Coast, asked that Dr. Baker set a 
time for the first meeting in New 
York because of the geographical 
problem of making arrangements 
from that distance. 


The committee represents agen- 
cy, advertiser, broadcaster and sta- 
tion representative groups as well 
as heads of the Hoover and Pulse 
survey firms. Its first job is to 
decide how to go about arranging 
the survey showdown. 

This showdown has developed 
into an issue of national industry 
interest since it was proposed by 
KJBS in an advertisement that ap- 
peared in the July 3 BROADCASTING. 

When membership of the com- 


WAR GENSOR 


May Name Crutchfield 


REPORTS that Charles H. Crutch- 
field, vice president and general 
manager, WBT Charlotte, N. C., is 
being considered by President Tru- 
man to head up either a new gov- 
ernment censorship or war infor- 
mation office was partially con- 
firmed on Capitol Hill last week 
[CLOsED Circuit, Aug. 7]. 

It was learned that at least two 
Senators, one of them from Mr. 
Crutchfield’s home 
state, had been 
broached by White 
House represent- 
atives on the WBT 
executive’s quali- 
fications for either 
job. 

Sen. Clyde Hoey 
(D-N. C.) con- 
firmed that he had 
been asked for 
opinion on Mr. 
Crutchfield’s 
beckground and exverience, and 
added that he gave his unqualified 
endorsement of the radio execu- 
tive. He declined to comment fur- 
ther on proposed plans for creation 
of either a censorship or informa- 
tion office, explaining that he had 
been led to understand that it is 
still in the exploratory stage. 

Sen. Olin D. Johnston (D-S. C.) 
also was approached with respect to 
Mr. Crutchfield’s possible availa- 
bility, it was understood, but could 
not be reached for comment. He is 
in Spartanburg, S. C., because of 
the illness of his daughter. 








Mr. Crutchfield 
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mittee of six was announced in 
early August, Dr. Sydney Roslow, 
head of The Pulse Inc., claimed he 
had not been given the promised 
opportunity to approve its compo- 
sition. 
Accepting 
committee, 
and Dr. 


appointment on the 
besides Mr.* Manchee 
Baker, were Lewis H. 
Avery, of Avery-Knodel, station 
representative; A. Wells Wilbor, 
director of Market Analysis Dept., 
General Mills. Dr. Roslow, and C. 
E. Hooper, head of the Hooper re- 
search firm, also are members. 

In accepting the appointment, 
Mr. Hooper wired Mr. Breyer: 


Hooper Accepts 


“T accept your invitation to serve 
on the test survey committee. The 
best indication yet of the national 
significance of the San Francisco- 
Oakland test lies in the calibre of 
the four men who have accepted 
membership on this committee, to 
supervise the project. 

“The committee’s balance  be- 
tween buyers and sellers of broad- 
cast time and its personnel com- 
bines thorough knowledge of re- 
search techniques and _ problems 
with the seasoned approach of top 
management. I congratulate KJBS 
on its wisdom of choice, aggres- 
siveness of action and look forward 
to constructive resolution of this 
problem.” 

Mr. Breyer, in reply to Dr. Ros- 
low, pointed out that the KJBS 
objective is the same as Dr. Ros- 
low’s—‘‘to attempt to bring order 


out of confusion.” He wrote that 
Dr. Roslow’s only specific qualifi- 
cation covering the committee had 
been that it “must be acceptable to 
Pulse and must be composed of 
recognized research people who are 
removed from the San Francisco 
locale.” 

Answering this claim, Mr. 
Breyer said, “At no time did you 
ask, nor did we promise, to submit 
committee membership for your 
approval. However, now that you 
know the membership of the com- 
mittee, you should feel free to state 
which of the committee members 
do not meet your qualifications. 


“Your Aug. 3 letter also stated 
that ‘by research people, I mean 
those who are doing radio research 
day by day as their job.’ 

“As the committee will observe 
rather than conduct the survey, 
it is preferable to have the com- 
mittee composed of those who know 
the tools of research as well as 
those doing radio research day 


-after day, such as Dr. Baker, Mr. 


Hooper and yourself—half of the 
committee. 


“The other point raised in your 
Aug. 3 letter was that our original 
committee was to include a Pulse 
and a Hooper station subscriber. 
As our proposed survey moved 
from a local to a national level, we 
progressed from a Hooper and 
Pulse station representative to the 
NAB (Dr. Baker) and National 
Assn. of Radio Station Representa- 
tives (Mr. Avery) participation in 


atl 


order to give representation to the 
greatest possible number of sta. 
tions. I sincerely believe that all 
stations are ably represented by’ 
the NAB and NARSR ‘ 

“You also ask, ‘How was the 
committee chosen? Did you invite 
them? Did they volunteer?’ 

“Each of the committee 
bers was invited by 
same basis that you and Mr, 
Hooper were invited to serve. A 
problem existed and your organiza- 
tion (as the NAB, AAAA) was di. 
rectly concerned. 

“To be completely frank, I was 
amazed that you were not highly 
gratified with the committee mem- 
bership—both the invididual mem- 
bers and the organization they 
represent. There can be no doubt 
but that the survey will be han- 
dled objectively, capably and on 
the highest ethical plane. Obvi- 
ously the situation entails prompt ) 
handling.” / 


Will Head KEX-AM-FM 

IN line with Westinghouse radio | 
and television plans for the Pacific 

Northwest, J. B. (Steve) Conley 

has been appointed manager of 

KEX-AM-FM Portland, Ore., ae- | 
cording to Walter E. Benoit, vice | 
president of Westinghouse Radio 

Stations Inc. 

Since 1946 Mr. Conley has been 

general manager of the Westing- 

house group with headquarters in 

Philadelphia. At Portland, he suc- 

ceeds C. S. Young, who returns to 

his former post as manager of 

WBZ Boston, WBZA Springfield. 

A KEX television application is 

now before the FCC. 


mem- 
on the 


me 





NAB DISTRICT MEETS OPEN 


DEFENSE, Broadcast Advertising 
Bureau and NAB itself provide 
basic themes for the series of 17 
NAB district meetings that get 
under way today (Monday) at the 
Benjamin Franklin Hotel, Seattle. 

The annual regional roundups of 
broadcasters take on added interest 
this year in view of the national 
emergency and the brand new plan 
to exvand BAB into a million-dollar 
agency entirely outside NAB (see 
board and BAB stories, page 16 
and page 15). 

Harry R. Spence, KXRO Aber- 
deen, Wash., told BROADCASTING 
last week that a full day of the 
District 17 (Wash., Ore., Alaska) 
meeting would be devoted to BAB. 
Robert D. Swezey, WDSU New Or- 
leans, chairman of the NAB boards 
BAB Advisory Committee, will tell 
the whole story of the BAB project. 

Lee Hart, BAB assistant director, 
will take part in the Seattle meet- 
ing and is expected to make the 
entire national circuit. She will 
describe BAB operations, review 
plans for future work and serve as 
advertising consultant. This is the 
job done on the circuit last year by 
Maurice B. Mitchell, who retires 
this week as BAB director. 

Mr. Spence said J. Archie Mor- 


ton, KJR Seattle, chairman of the 
host committee for District 17, had 
wired all stations last week that 
Mr. Swezey would attend and that 
full facts would be given on na- 
tional defense services. 

Ralph W. Hardy, NAB govern- 
ment affairs director, will discuss 
defense with District 17 members 
as will Director Spence. Mr. Hardy 
also will present NAB’s new slide 
film presentation in which associa- 
tion services are graphically por- 
trayed. 


New Projector 


A new LaBelle automatic slide 
film projector, remotely controlled, 
has been obtained by NAB for the 
district meetings. A series of slides 
has been prepared by Robert K. 
Richards, public affairs director, 
and his assistant, Jack Hardesty. 

William B. Ryan, NAB general 
manager, had been expected to at- 
tend the meeting as substitute for 
President Justin Miller, who had 
to stay in Washington because of 
defense activities. He was forced 
to cancel, however. Judge Miller 
will attend the 16 remaining meet- 
ings. 

Richard P. Doherty, NAB em- 
ploye-employer relations director, 
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will review the second annual NAB 
study of operating costs and in- 
come conducted in cooperation with 
Dr. Kenneth H. Baker, NAB re- 
search director (see article page 
15). Mr. Doherty will go into 
local and regional aspects of the 
extensive cost survey. In addition 
he will hold a labor relations clinic 
and consult with individual broad- 
casters. 


TV Clinic Set 

Charles A. Batson, NAB tele- | 
vision director, will conduct a tele- 
vision clinic. This clinic will be a 


feature of at least 15 of the dis- | 
trict meetings, depending on wishes 


of individual district directors. 
Carl Haverlin, president of 
Broadcast Music Inc., will discuss 
industry music developments. 
District 17 will elect a new di- 
rector to succeed Mr. Spence, no 
longer eligible under a new NAB 
by-law limiting service to two con- 
secutive terms. Mr. Spence has 
been a board member since 1939. 
Nominated by mail to run for 
the directorship were Lee W. 
Jacobs, KBKR Baker, Ore., and 
H. Quenton Cox, KGW Portland, 
Ore. 
be made from the floor. 


@ Telecasting 


? 


' 
' 
; 


Additional nominations can | 







XUM 


f 


FEA 
subj 
trols 
duri 
that 
out” 
freq 
wee! 
tion 
leve 
and 
soul 
N) 
Der 
vea 
“ra 
pas 
ical 
to 
hac 
era 


the 
pol 
vel 
an 
wo 
stu 
tec 




















| to the! 
of sta- 


ited by 


fas the 
1 invite 


mem- 
on the 
id Mr, 
rve. A 
ganiza- 
Was di- 


, I was 
highly 
e mem- 
1 mem- 
n they 
0 doubt 
be han- 
and on 
Obvi- 
prompt > 
i 


{ 
.M-FM | 
e radio | 

Pacifie | 
Conley 
ger of 
re., ac- | 
vit, vice 
» Radio 


as been 
Vesting- 
rters in 
he sue- 
‘urns to 
ager of 
ingfield. 
ation is 


? 


attle 


ial NAB 
and in- 
ion with | 
(AB re- 
‘le page 
go into | 
; of the 
addition 
ns clinic 


1 broad- 


\B tele- | 
t a tele- | 


vill be a y 


the dis- | 
n wishes | 
tors. 
lent of | 
| discuss 
nts. 

new di- | 
ence, no 
ow NAB |} 
two con- 
nee has 
1939. 

run for | 
Lee W. | 
re., and 
Portland, 
ions can 





asting 










“| RADIO-TV CONTROL 


FEARS that broadeasters may be 
subject to far more stringent con- 
trols in an all-out emergency than 
during World War II and reports 
that television faces a total “black- 
out” because of conflicts with radar 
frequencies were discounted last 
week by responsible communica- 
tions officials on three government 
levels — FCC, the Defense Dent. 
and the National Security Re- 
sources Board. 

Simultaneously, a high Defense 
Dept. communications _ Officer re- 
vealed that one solution to the 
“radio silence” problem — encom- 
passing the possibility that Amer- 
ican radio signals lend themselves 
to “homing” of enemy aircraft— 
had been recommended for consid- 
eration of the Air Force, as well 
as the FCC and NSRB. 

It was emphasized, however, that 
the military had evolved no final 
policy governing the whole contro- 
versial problem of radio silence, 
and that any eventual decision 
would rest largely on continued 
study of the problem by FCC’s 
technical staff. 


Highlight of Week 


These revelations highlighted a 
week of activity during which gov- 
ernment officials —John R. Steel- 
man and Charles Jackson, repre- 
senting the Executive Office of the 
President, and FCC Chairman 
Wayne Coy—met with members of 





the NAB board to discuss the 
emergency situation (see story 
page 16). 


A Disaster Radio Network, for 
which FCC announced proposed 
rules Aug. 3 [BROADCASTING, Aug. 


7], also drew the attention of 
broadcasters. The proposal was 
explained by Chairman Coy to 


NAB board members, and also re- 
ceived intense study by top De- 
fense Dept. communications spe- 
cialists in the Pentagon, one of 
whom testified before the Commis- 
sion in hearings on the contem- 
plated service. 

Leighton Peebles, communica- 
tions director of the National Se- 
curity Resources Board, charged 
with planning the nation’s mobili- 
zation effort, told BROADCASTING 
that the question of excessive 
power, which may lend itself to 
“homing” of enemy craft, would 
“rest largely” with FCC’s tech- 
nical staff and with the military. 
The former is currently studying 
the problem on the operational 
level, the latter reserves ultimate 
policy decision during wartime as 
it bears on radio silence. 

With respect to TV-FM inter- 
ference factors in homes, Mr. 
Peebles said the matter would rest 
with FCC and, in turn, with manu- 
facturers of radio transmitter and 
recelver equipment. He cited a 
speech made last June by Chair- 
man Coy at the annual convention 
of Radio-Television Mfrs. Assn. in 
Chicago which dealt partly with 


excessive oscillator radiation of TV 
and FM receivers in the home. 

Chairman Coy declared that such 
radiation is a “deadly weapon” 
because of potential interference 
to air navigation aids, and warned 
that FCC may be forced to use 
its power to curb offenders [BROAD- 
CASTING, June 12, 5]. 

Extra Power Supplies 


On the transmission level, Mr. 
Peebles pointed out that NSRB 
communications specialists are 
studying a number of factors in 
the event of disruption of normal 
communication lines. Among them 
are plans involving broadcast sta- 
tions in key areas who have sup- 
plemental power facilities in the 
event the main power supply is 
bombed out. 

Mr. Peebles, again citing Mr. 
Coy’s speech, felt that manufac- 
turers could turn out FM and TV 
sets, under FCC prodding, which 
would not interfere with aviation 
radio and which would not lend 
themselves to “homing” tactics 
through use of excessive power. 

At the same time, he thought it 
unlikely that TV sets either have 
or would interfere with radar op- 
eration. 

He said that, as far as he knew, 
the military had not requested ad- 


Officials Allay Fears 





ditional VHF channels to accom- 
modate its needs, and that those 
already allocated to TV and FM 
would not be commandeered. The 
government currently utilizes these 
bands: 72-76 mc; 162-174 mc; 216- 
220 mc; and 225-400 mc. They are 
used for fixed and mobile services 


and for aeronautical navigation 
and communication. 
As to “homing” tactics, Col. 


Pitts indicated that this was over- 
emphasized as a problem, and that 
enemy craft would be given little 
opportunity under a 30-second push- 
button oneration to set their tracks 
on AM-FM-TV signals even though 
radio silence may be imposed dur- 
ing the attack. 


Monitor Stations 

One plan, contemplating utiliza- 
tion of the key station network, 
would eall for a chain of high and 
medium power monitor. stations, 
working with the Air Force Air- 
craft Warning System, and a sim- 
ilar hookup of secondary outlets 
which would pick up air raid warn- 
ings from the major stations. 

The warnings would be cut into 
regular radio programming 
through use of sub-audible or coded 
frequencies for information of local 
civil defense officials (unknown 





FCC Actions 
THREE new AM  sstations, 
one new FM outlet granted 


by FCC last week. Nine sta- 
tion transfers approved. One 
AM permit revoked, two FM 


permits deleted. Details of 
these and other FCC actions 
may be found in Actions of 
the FCC beginning on page 
64 and FCC Roundup on page 
73. 


even to the engineers) and then 
transmitted through the customary 
air raid sirens and cruising or mo- 
bile loudspeakers. 

Another plan which has invited 
interest of the military, Col. Pitts 
pointed out, is FCC’s proposed 
Radio Disaster Network which FCC 
Chairman Coy explained to NAB 
board members last week. Network 
will serve as a liaison between 
local services such as police and 


fire departments, hospitals, and 
other groups. Col. Pitts said he 
attended the meeting conducted 
by FCC. 


Stations already licensed by FCC 
in all fixed, land or mobile cate- 
gories, as well as commercial and 
amateur operators, are eligible to 
operate as a network outlet under 
a locally coordinated plan. It was 
emphasized that the plan is subject 
to approval by the NSRB. 





INDUSTRY MOBILIZATION 


NEW radio manufacturing com- 
mittee to direct mobilization from 
a top policy level, in cooperation 
with high government officials, was 
formed jointly last Tuesday by 
Radio-Television Mfrs. Assn. and 
National Security Industrial Assn. 


(NSIA). It is known as the Na- 
tional Electronics Mobilization 


Committee (NEMC). 

Confined to policy and advisory 
functions, this committee will sup- 
plement the Electronics Industry 
Advisory Committeee (EIAC) ap- 
pointed in 1948 by the Munitions 
Board and the National Security 
Resources Board, governmental 
agencies. 

Chairman of the new policy com- 
mittee is Fred R. Lack, Western 
Electric Co., who also serves as 
one of two co-chairmen of EIAC. 
The new committee will set up a 
Washington office to maintain con- 
stant liaison with national defense 
officials and all agencies involved 
in industrial mobilization and mili- 
tary procurement of radio and 
electronics products. 

RTMA President-Board Chair- 
man Robert C. Sprague, Sprague 
Electric Co., and Frank M. Folsom, 
RCA, president of NSIA, jointly 
appointed the new advisory com- 
mittee. NSIA is an all-industry 
group designed to coordinate U. S. 
productive facilities and mobiliza- 
tion activities. The new NEMC was 
set up following a special Tuesday 
meeting of the RTMA board of 
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directors. 

The board took up problems of 
coordinating radio-television indus- 
try production and the expected $1 
billion to $1.5 billion in electronic 
production which the military will 
need in the next 15 months. Manu- 
facturers have advised defense of- 
ficials the industry is ready to give 
top priority to government orders 
and speed up production of essen- 
tial radio and electronics equipment 
and components. 


NEMC Members 


Members of the new NEMC, be- 
sides Chairman Lack and Messrs. 
Sprague and Folsom, are Benjamin 
Abrams, Emerson Radio & Phono- 
graph Corp.; C. F. Adams Jr., Ray- 
theon Mfg. Co.; Dr. W. R. G. Baker, 
General Electric Co.; Max F. Bal- 
com, Sylvania Electric Products; 
William Balderston, Philco Corp.; 
W. J. Barkley, Collins Radio Co.; 
Harold Buttner, International Tele- 
phone & Telegraph Co.; Walter 
Evans, Westinghouse Electric 
Corp.; Malcolm P. Ferguson, Ben- 
dix Aviation Corp.; Paul V. Galvin, 
Motorola Inc.; R. E. Gilmour, 
Sperry Corp.; W. J. Halligan, Hal- 
licrafters Co.; J. J. Kahn, Standard 
Transformer Corp.; Arie Liber- 
man, Talk-A-Phone Co.; W. A. Mac- 
Donald, Hazeltine Electronics 
Corp.; E. F. McDonald Jr., Zenith 
Radio Corp.; A. D. Plamondon Jr., 
Indiana Steel Products Co.; Ross 
Siragusa, Admiral Corp.; Ray F. 


NEMC Formed 


Sparrow, P. R. Mallory & Co. 

Meanwhile, Mr. Lack and other 
members of the Electronics Indus- 
try Advisory Committee are pre- 
pared to ‘confer today (Monday) at 
the Pentagon with officials of the 
Munitions Board and National Se- 
curity Resources Board, which the 
industry committee serves in con- 
sulting capacity. 

Military needs in the whole equip- 
ment materiel field, including com- 
ponent parts and end-equipment, 
are slated for discussion by gov- 
ernment officials and representa- 
tives of the 30-odd radio-TV-elec- 
tronics manufacturers who hold 
membership on the committee. 

Air Force and Navy requirements 
relating to output of radar sets and 
other major items probably will be 
broached during the session. 

The EIAC meeting originally 
had been set for Sept. 24 but was 
pushed up because of a general 
speedup in the government’s pro- 
curement and stockpiling program, 
according to Marvin Hobbs, com- 
munications-electronics division 
chief, Munitions Board, who will 
attend today’s meeting along with 
Leighton Peebles, communications 
director of the National Security 
Resources Board. 

Out of the meeting is expected 
to develop a clearer understanding 
among manufacturers of what per- 
centage of present civilian output 
may be diverted to military chan- 
nels [BROADCASTING, Aug. 7]. 
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AST AUGUST Sidney Weber, 
L St. Louis Dodge dealer, faced 
his first postwar crisis. With 
new 1950 Dodge trucks enroute 
from the factory, Mr. Weber still 
had 103 outdated 1949 models on 


hand. Other members of the St. 
Louis Dodge Dealers Assn. were 
caught in a similar predicament, 
but they quickly unloaded their 
year-old models at a loss. 

Not Sidney Weber. Although 
he sold only 14 leftover trucks in 
the first two weeks of the new 
Dodge year, he held firm to his 
price schedule. If he had to take a 
loss, he reasoned, he’d rather put 
‘some money into merchandising 
the trucks via radio. If he didn’t 
succeed in moving all of them, at 
least he would reap some gain from 
advertising the Weber name. 


Sales Success 


Last Sept. 6, Sidney Weber Inc. 
inaugurated a radio campaign that 
enabled the company to dispose of 
its remaining 89 outdated trucks at 
full price by Christmas. Thirty- 
nine trucks were sold in the 22 
working days left in September, 21 
in October, 17 in November, and 12 
in December. His success prompted 
Mr. Weber to earmark 90% of his 
1950 advertising budget of $30,000 
for radio. 

The successful truck campaign 
also greatly broadened the Weber 
trade area for passenger cars as 
well as commercial vehicles. Prior 
to last fall, the company drew most 
if its patrons from within 50 miles 
of St. Louis. Radio now attracts 


SSBB BEBEREREERSEREEEREER EEE ESE? 


Business of 






Rroadcastin g 


One of a Series 


MBABBAABAABABBBBSRBSRBSBEEBEEESE 


Page 20 ©@ August 14, 1950 





Mr. Barrington (l) discusses his 
program with Mr. Kirchhoff (cen- 
ter) and Charles E. Burge, KXOK 


salesman on the Weber account. 
*x* * &* 


buyers 160 miles away. It draws 
new truck customers from a wide 
range of pursuits, such as launder- 
ing, bottling, road construction, 
electrical contracting, heating and 
air conditioning, long distance 
hauling, auto transport, package 
delivery and general contracting. 
One party bought a Weber truck 
to sell chili con carne, and a board 
of education specified that a ve- 
hicle be outfitted as 48-passenger 
school bus. 

Mr. Weber built his successful 
1949 fall radio campaign around 
KXOK St. Louis’ durable news di- 
rector, Bruce Barrington. Sup- 
plementing the Barrington news- 
casts, Monday through Friday, 
7:30-7:45 a.m., were 12 transcribed 
spot announcements daily on WIL 
St. Louis, and eight spots daily on 
KMOX St. Louis. In addition, 
Charlie Stookey, KXOK’s farm di- 
rector, broadcast livestock reports 
five minutes a day, six days a week 
for the firm. 


Campaign Costs 


Cost of the accelerated truck 
campaign was $1,794 for the WIL 
spots, $1,105 for Mr. Stookey’s re- 
ports, $640 for the KMOX spots, 
$250 for transcriptions, plus $230.50 
weekly for Mr. Barrington’s news- 
casts, which run throughout the 
year. 

Founded in 1936, Sidney Weber 
Inc. had a total advertising budget 
of only $5,400 by 1945. In 1946, 
the figure jumped to $15,448, of 
which $9,066 went for radio. This 
was the company’s first year in the 
“new medium,” and it started mod- 
estly with brief daily newscasts on 
KMOX. Later it added Russ 
Brown’s My Lucky Day, half-hour 
Sunday program on KMOX, and in 
1947 took on KSD St. Louis’ Band- 
stand Revue, a Saturday night 
brass band concert. This program 


carried the Weber label through 
1948. In the fall of that year, the 
company sponsored four hours of 
football every Saturday over KSTL 
St. Louis. 

Throughout its four years of ra- 
dio, Sidney Weber Inc. has had a 
flexible policy regarding newscasts, 
adding brief periods to its KXOK 
mainstay, Mr. Barrington, from 
time to time. Currently, it spon- 
sors news on KSD from 6 to 6:05 
p.m. Monday through Friday, in 
addition to Mr. Barrington’s pro- 
gram. 

Since there is little possibility of 


Mr. Weber 


as majority holder! 
There is a $405,000 surplus, 

The company’s operations em. 
brace four St. Louis locations* 
Headquarters for ney passenger 
cars, used cars, and service js at 
2218 Locust St. and has a floor 


area of 36,000 square feet. Across 
the street is a parts division about 
half the size of the main building, 
New truck sales are handled in 3 
separate building at 23rd and Pine 
Sts., with 20,000 square feet of 
floor space. An additional 15,000 
square feet at Compton and Pine 
Sts. is for truck servicing. 


A St. Louis Dodge Dealer 


Finds Radio Answers the Challenge 


an overabundance of cars this fall, 
the company has no immediate 
plans for concentrated sales pro- 
motion via radio. Always alert as 
to the need for improving its serv- 
ice facilities, however, it recently 
launched a spot campaign on WIL 
to promote its free taxi service 
from garage to office. This has re- 
sulted in a considerable increase in 
Weber’s service business. 
Prominent in Sports 


Radio-minded Mr. Weber lives 
on a 16-acre estate in Des Peres, 
Mo., west of St. Louis. A well 
known sportsman in his home area, 
he trains dogs for field trials and 
rides to the hounds for recreation. 
He is a member of the Greater St. 
Louis Automobile Assn. and St. 
Louis Dodge Dealers Assn. each of 
which has honored him with a pres- 
idency in recent years. He is pres- 
ent head of the Missouri Automo- 
bile Dealers Assn. 

While Mr. Weber subscribes to 
the radio promotional programs of 
the St. Louis Dodge Dealers Assn., 
he is the only Dodge dealer who also 
uses radio independently of the 
dealer group. 

Mr. Weber formed the company 
which bears his name in February 
1936 with $50,000 capitalization. 
In 1950, the closed corporation 
had $200,000 in capital stock with 





Radio has boosted Sidney Weber truck sales to a point where the firm gon 


Harold Barker is vice president 
of the company and is in charge of 
truck sales. William A. Kirchhoff 






ecb 
Mr. WEBER 


is secretary-treasurer and is retail 
passenger car sales manager. 
Sidney Weber advertising is 
handled by Ruthrauff & Ryan’s St. 
Louis office, whose Vice President 
Ray Stricker laid the groundwork 
for the company’s entrance into 
radio. At present, David Mars is 


handling the account for R&R. 


needs this separate building at 23rd and Pine Sts. for its truck depart- 
ment. The firm also maintains a separate building for truck servicing: 
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PETER PAUL 


Plans Extensive Radio-TV Use 


PETER PAUL Inc., manufacturer 
of chocolate coconut candy bars, 
Naugatuck, Conn., will launch the 
most extensive advertising and 
merchandising campaign 1n its his- 
tory. All major media will be used. 

The candy firm will sponsor Ed- 
ward R. Murrow on the CBS Pa- 
cific Network. This program plus 
sponsorship of local news shows 
and a national spot campaign 1s 
designed to deliver Peter Paul sales 
messages into all major sales ter- 
ritories. 

In television the firm has pur- 
chased the Hank McCune Show on 
NBC-TV, Saturday evenings start- 
ing Sept. 9. The show will be pro- 
duced in Hollywood and distributed 
on film. 

Maxon Inc., New York, is the ad- 
vertising agency. 


MARSHALL TERRY 


Resigns Crosley Post 


MARSHALL N. TERRY, vice 
president in charge of merchan- 
dising for Crosley Broadcasting 
Corp., has announced his resigna- 
tion from the post to devote full- 
time to outside business inter- 
ests. The resig- 
nation becomes 
effective Tuesday 
(Aug. 15). 

A native of 
Cleveland, Mr. 
Terry joined 
Crosley in 1944 
as director of 
promotional  ac- 
tivities. Three 
years later he 
was elected an of- 
ficer of the corporation and in 
August 1948, was appointed vice 
president in charge of television 
activities. In the latter capacity 
he handled the administrative re- 
sponsibilities of WLWT (TV) Cin- 
cinnatii WLWC (TV) Columbus, 
WLWD (TV) Dayton. 

In October 1949, Mr. Terry re- 
turned to duties in the merchan- 
dising field, including those for 
television as well as WLW. R. E. 
Dunville, president of Crosley, said 
no replacement is contemplated for 
Mr. Terry, although several or- 
ganizational changes occasioned by 
his resignation will be made later. 








Mr. Terry 


RCA CAPITAL 
To Sell $40 Million in Notes 


RCA will sell $40 million worth of 
notes, bearing 3% interest and 
maturing May 1, 1974, to acquire 
additional working capital, Brig. 
Gen. David Sarnoff, RCA chairman 
of the board, announced last week. 

The notes will be sold privately 
through Lehman Bros. to investing 
mstitutions. The new notes will 
make a total of $100 million in 


notes arranged by RCA i 
16 months. ; iit iciae 








HOLDING sales premiums used in a spot campaign over WFDF Flint, Mich., 
by Frozen Products Division of the Eskimo Pie Corp., are (I to r): S. B. Reid, 
sales manager, Eskimo Pie; A. Giovannitti, distributor; Mrs. M. Bonner, 


Eskimo Pie home economist; 


Marvin Levey, 


sales promotion manager, 


WFODF, and R. A. Anderson, assistant general manager, Eskimo Pie, Detroit. 


This is a test campaign for Eskimo Pie, once a heavy user of radio. 





STANDARD OIL 
Reports Radio-TV Plans 


STANDARD OIL of Indiana re- 
ported earnings during the first 
quarter of 1949 were down as com- 
pared with last year, but said the 
second quarter net showed a gain 
because of heavy demand last 
spring for fuel oils and gasoline. 
This was revealed in Chicago last 
week by Board Chairman Robert 
E. Wilson and President A. W. 
Peake in the semi-annual report. 

Consolidated net earnings for six 
months ending June 30 were $52,- 
498,494, or $3.43 a share. This 
contrasts with $50,713,608 or $3.32 
a share for the same period last 
year. 

The company plans to continue 
with a heavy schedule of radio and 
TV programming this fall in its 
Midwest distribution area. Head- 
ing the TV lineup is Wayne King 
Show on NBC-TV split, which re- 
turns to the air Aug. 31 for 44 
weeks. Firm will also sponsor Chi- 
cago Bears Quarterback Club on 
WBKB (TV) Chicago once weekly 
for half-hour from Sept. 19. 

AM-wise, Standard has bought 
180 newscasts weekly in a 14-state- 
Midwest area, and 70 football 
games, including schedules of seven 
state universities — Wisconsin, 
Michigan, Minnesota, Kansas, Ne- 
braska, Colorado and Iowa. All but 
one will start Sept. 1. Twelve 
games of the Chicago Bears will 
be carried on radio also, as will two 
pre-season games of the Bears. 
McCann-Erickson, Chicago, is the 
agency. 


SINATRA SIGNS 


CBS Contract for Radio-TV 


ANNOUNCEMENT of its signing 
of Frank Sinatra to a long-term 
contract for the singer’s services 
in radio and television was made 
by CBS last week. 

Tentative plans call for Mr. 
Sinatra to be featured in a weekly 
Saturday night television show and 
a weekly half-hour radio program. 
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GENERAL FOODS — 


Baker Div. Staff Realigned 


EXECUTIVE realignment of per- 
sonnel of the Franklin Baker divi- 
sion of General Foods Corp., New 
York, was announced by Clifford 


Spiller, general manager of the 
division. 

Hugh R. Conklin, formerly as- 
sociate sales manager for all 


grocery products in the division, 
has been promoted to manager of 
grocer sales. 

William W. Prout, formerly as- 
sociate advertising manager for 
all Franklin Baker grocery prod- 
ucts, has been promoted to the 
newly created position of product 
manager in charge of Baker’s 
Premium Shred and _ Southern 
Style Coconut, Log Cabin Syrup 
and Wigwam Syrup. Sumner 
Rulon-Miller, formerly account 
executive with Hanly, Hicks & 
Montgomery Adv. Agency, will be 
assistant product manager. 

Paul Elliott-Smith, executive 
vice president of Murray Breese 
Assoc., has been named product 
manager in charge of advertising 
for La France and Satina. Henry 
P. Stockbridge will be assistant 
product manager. 


CBS UNIT NAMES 


Three Acct. Executives 


APPOINTMENT of three account 
executives in the New York office 
of Radio Sales, Radio & Television 
Stations Representative, CBS, was 
announced last week. 

They are John P. Altemus, for- 
mer advertising manager of a 
U. S. Polo Assn. program book; 
Harvey Struthers, in the Chicago 
office of Radio Sales since May 
1948 and Gil Johnston, former 
representative for WBBM Chicago 
on the New York radio sales staff, 
and before that sales manager of 
KMOX St. Louis. 





LIBERTY EXPANDS 


Fulltime in 48 States Soon 


FULLTIME network operation in 
all 48 states will be started Oct. 2 
by Liberty Broadcasting System, 
according to James Foster, network 
vice president and general man- 
ager, with 237 stations in 34 states 
already signed to affiliation con- 
tracts. 

The number of stations will be 
at least 300 by Oct. 2, Mr. Foster 
said, realizing Liberty’s goal of 
America’s third largest network. 

Liberty operates almost entirely 
on a cooperative programming 
basis, he added, feeding programs 
that can be sold locally. Sixteen- 
hour daily operation is planned. 
Each affiliate will pay a set fee 
for the programs, depending on 
the market. 

“On: most programs, we can’t 
afford to sell nationally,” Mr. Fos- 
ter declared. “It just costs every- 
body money. Take our Musical 
Bingo program, for instance. We 
had four national sponsors who all 
wanted a part of it, and we wanted 
to sell it. Our stations vetoed the 
idea just as they had done many 
times before because they told us, 
and rightly so, that they could get 
six or seven times as much on local 
sale as they’d get from our net- 
work account after discounts. So I 
rather imagine that we’ll always be 
fairly much cooperative in our sales 
approach.” 


MOTOROLA PLANS 
Radio-TV Gets $600,000 


MOTOROLA INC., Chicago, has 
launched a tremendous advertising 
campaign with a budget of $15 
million, approximately $600,000 of 
which will go into radio and tele- 
vision spots. 

Starting about Aug. 15 the firm 
will spend $750,000 in major con- 
sumer magazines. The campaign: 
will extend through December and 
will include 16 magazines and 3 
Sunday supplement publications. 
Gourfain-Cobb Agency, Chicago, 
will handle the magazines. 

The newspaper campaign on a 
national plane will be handled by 
Warwich & Legler Inc., New York. 
The newspaper ads will promote 
television in general. 

In the _ television campaign 
[BROADCASTING, Aug. 7] more than 
100 stations will be used with 2 
to 10 spots daily on each station. 
Hollywood celebrities will be used 
on’ the spots. Ruthrauff & Ryan, 
New York, is the agency. 

Motorola’s cooperative advertis- 
ing program includes local radio 
spots sponsored by distributors 
and dealers. 








Romaine Resigns 


PIERCE L. ROMAINE, for 16 
years with Paul H. Raymer Co., ra- 
dio and television station represent- 
ative, has resigned from the com- 
pany. For eight years he was a 
vice president of the New York 
firm. He said he will announce fu- 
ture plans soon. 
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RICHARDS PROBE Subpena Ream, Fitzpatrick 


JOSEPH H. REAM, executive vice 
president of CBS, and Leo Fitz- 
patrick, board chairman of WGR 
Buffalo, were subpenaed by FCC 
last week to testify in the G. A. 
(Dick) Richards hearing which 
enters its ninth week in Los An- 
geles today (Monday). 

They had been slated to fly to 
Los Angeles over the weekend for 
appearance in the hearing prob- 
ably this week. Discussions be- 
tween counsel and the presiding 
officer during last Wednesday’s 
session, however, led to a decision 
that they may testify in Cleveland 
or Detroit when the hearing moves 
to those cities upon completion of 
the Los Angeles phase. 

Mr. Ream presumably will be 
questioned in connection with a 
wartime program series, Victory 
F.O.B., which Mr. Richards’ WJR 
Detroit fed to some 110 CBS sta- 


tions and which FCC counsel 
have claimed was used in 1944 


to promote the Republican cause 
[BROADCASTING, July 3]. 


To Identify Memos 

Mr. Fitzpatrick is former WJR 
vice president and general manager. 
FCC counsel have indicated they 
want him to identify cerfain cor- 
respondence which passed between 
him and Mr. Richards during his 
tenure at WJR. Mr. Fitzpatrick 
made clear that he is not familiar 
with operations of Mr. Richards’ 
KMPC Los Angeles, which is the 
subject of the Los Angeles ses- 
sions; that he does not wish to 
become involved in the contro- 
versy, and that he would testify 
“only in response to a subpena” 
[BROADCASTING, July 31]. 

The hearing, being conducted by 
FCC Hearing Examiner James D. 
Cunningham, involves charges that 
Mr. Richards ordered newsmen to 
slant news according to his per- 
sonal views. The license renewal 
applications of KMPC, WJR, and 
WGAR Cleveland, of which Mr. 
Richards is principal owner, are 
at stake along with Mr. Richards’ 
proposal to transfer control of the 
outlets to a trusteeship. 

Last week’s sessions were devot- 
ed primarily to testimony by Clete 
Roberts, KFWB and KLAC-TV 
Hollywood newscaster and former 
KMPC public affairs director, who 
is regarded as one of FCC’s star 
witnesses in the case. His testi- 
mony, and _ particularly  cross- 
examination, brought frequent out- 
bursts between opposing counsel. 

Mr. Roberts testified he was dis- 
missed from KMPC in February 
1948 a few days after he failed to 
carry out a Richards order that 
Gen. Douglas MacArthur always 
be presented in a favorable. light. 
He said he referred to Gen. Mac- 
Arthur’s health and apparent age 
in two broadcasts, that Mr. Rich- 
ards became angered, and that 
he was discharged. 

A few days after the last Mac- 
Arthur broadcast, he said, Vice 
President and General Manager 
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Robert O. Reynolds suggested 
“something about making my 
peace with Mr. Richards,” but “I 
said I couldn’t do that because it 
would be an admission on my part 
that in the future I would submit 
to what he told me to do with the 
news.” 

Mr. Roberts said 
resign but that Mr. 
fused, saying “you 
wonderful job. 
stay on.” 

He denied he was given his 
choice of either following KMPC 
policies or quitting. Referred to 
a memo in which Mr. Reynolds 
said Mr. Richards knew “he must 
agree to go along with station 
policy” if he wanted to stay at 
KMPC, the witness said “Mr. Rey- 
nolds in that memo was quite 
obviously not telling the truth.” 

FCC General Counsel Benedict 
P. Cottone cited an affidavit which 
Mr. Richards gave to the Commis- 
sion saying he had told station 
personnel to comply with the law 
and FCC rules if his own instruc- 
tions appeared to -be “off base.’” 
Mr. Roberts said he received no 
such instructions from the owner, 
and also denied that Mr. Reynolds 
told him he didn’t have to take as 
orders anything Mr. Richards said 
regarding news. 

He once told Mr. Richards, he 
said, that he might be charged 
with violating FCC rules because 


he offered to 
Reynolds re- 
are doing a 
We want you to 


of news slanting and giving only 
one side of controversial questions. 
Mr. Richards’ reply, he said, was: 
“The hell with the FCC. Let them 
take our license away. We will go 
down with all flags flying.” 

Under cross-examination Mr. 
Roberts said he had “no feeling 
of personal vengeance toward 
KMPC, toward Mr. Richards, or to- 
ward anyone who represents the 
station in this hearing.” Ques- 
tioned by Hugh Fulton, chief trial 
attorney for Mr. Richards, he also 
denied he sought to get KMPC’s 
license revoked. 


Past Employment 

Mr. Fulton delved into Mr. Rob- 
erts’ employment record to bring 
forth admissions that he had been 
discharged from four radio jobs 
and resigned from two others. 

“Did you ever tell anyone you 
were fired from every good job 
you ever had?” Mr. Fulton asked. 

Mr. Roberts replied that he may 
have made such a statement but 
had no definite recollection of it. 

Identifying various memoranda, 
letters, scripts and other docu- 
ments he took from the station, 
Mr. Roberts called them his “per- 
sonal records” and said he kept 
them for two years. “Anything 
Mr. Richards wrote me in his own 
handwriting I considered my per- 
sonal property,” he declared. 

Mr. Fulton accused him of trav- 
eling under an assumed name, 


asserting his legal name wal 
Cletus Enoch Bernard Haase. Th, 
witness said he had used the nam 


Clete Roberts for the past 1s 
years. : 
In this connection Examine 


Cunningham reaffirmed that on th: 
basis of the present record he wa 
prepared to enforce a subpena ¢ 
compel Mr. Richards’ attendance 

Mr. Roberts’ testimony, whid 
consumed virtually all of the week 
was interrupted Tuesday to perm: 
General Manager Reynolds to ap. 
swer a subpena relating to th 
missing original of a_ statemep 
written by Eddie Lyon, forme 
KMPC newscaster-news editor, As 
sertedly written at Mr. Reynold 
request, the statement pertaing 
to an affidavit which Mr. Lyon haj 
made for FCC investigators, 

Mr. Reynolds testified he ha 
seen the original copy but didn’ 
know what became of it, althougt 
a diligent search was made, 

When Mr. Roberts _ testificl 
Wednesday that some of Mr. Rich. 
ards’ letters and memos “weren' 
the sort of thing you would war 
to leave lying around” for sta? 
members to see and referred to ons| 
as “appalling” in its violation gf} 
FCC rules, Mr. Fulton pointed out) 
that many of the documents late! 
showed up in the complaint fileil 
with FCC. 

In Thursday cross-examinatios| 
Mr. Fulton asked to have thes 
documents and relative testimon 
stricken from the record on the 
ground they were personal and no 
station instructions. Examiner Cur- 
ningham denied the motion. 





UN SAGA 


RADIO and TV have played a vital 
part in bringing to the American 
people the historic August Security 
Council sessions of the United Na- 
tions. 

Television was by far the most 
successful and powerful method of 
catching the full significance of the 
Council procedure. As Jakob Malik, 
Soviet representative, assumed his 
presidency, TV cameras brought 
the tense and worried expressions 
of the Council members into the 
homes of video-viewers. 

CBS-TV has carried every meet- 
ing from beginning to conclusion 
since the members convened Aug. 1. 
While speeches were being trans- 
lated into various languages, CBS- 
TV, through its correspondents, 
Don Hollenbeck, Ned Calmer, Larry 
Lesueur and George Herman, have 
interviewed personalities in the 
audience, including Margaret Tru- 
man, Admiral Chester A. Nimitz, 
Ambassador Ernest Gross, Charles 
Bolte, and many of the UN em- 
ployes. 

On its regular newscast, Doug- 
las Edwards and the News, 7:30- 
7:45 p.m., CBS-TV has picked up 
Don Hollenbeck in the empty horse- 
shoe-shaped chamber of the Coun- 
cil, giving the day’s final UN 
highlights. 

Shows canceled by CBS-TV dur- 


Historically Portrayed by Radio, TV 





ing telecasts of Council sessions 
have been, Homemakers Exchange 
(participating), Vanity Fair, 
(participating), Chuck Wagon, 
Life With Snarky Parker, Lucky 
Pup, Bob Howard (participating) 
and The Garry Moore Show. 
NBC-TV, sharing pick-ups with 
CBS, covered sessions but when 
meetings became parliamentarian, 
left the scene at about 5 p.m. The 
network featured Ben Grauer as 
on-the-spot commentator, who in- 
terviewed Margaret Truman and 
other notables in the audience. 


NBC Cancelations 


NBC-TV canceled Howdy- 
Doody, Aug. 1-3, 5:30 p.m., to 
carry the proceedings. An inter- 
esting sidelight in network cooper- 
ation was Ben Grauer’s commit- 
ment to interview Warren Austin 
after 5 p.m. for NBC. The net- 
work left the air, but Mr. Grauer 
presented the significant interview 
over CBS-TV with the blessings of 
all. 

ABC-TV carried the sessions 
Aug. 2-4 using the pooled operation, 
but has eliminated it now to con- 
centrate on radio coverage. 

CBS and NBC therefore continue 
as the only two networks telecast- 
ing the proceedings. 

Radio, however, while less dra- 
matically forceful, has performed 
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an excellent reporting service. 

The ABC network is the only one 
to air each session for its listeners 
completely. Pauline Frederick and 
Gordon Fraser, as ABC UN con- 
mentators, quietly discuss and ex- 
plain the procedure, as the speeches 
are being translated. At 10:31 
p.m. ABC presents a_ half-hour 
recorded edition of the day’s hap- 
penings, which also is heard ove! 
WJZ New York at 11:00 p.m. In 
addition, the regularly schedule 
show, United or Not, 10:30-11 p.m. 
Monday, in cooperation with th 
United Nations Correspondent: 
Assn., has caught leading UN fig 
ures discussing their views of the 
present situation. 

ABC, for duration of the ses 
sion, has dropped sustaining shows 
Hannibal Cobb, Take It Easy, Chi- 
cago and Conversation With Casey 

CBS, with George Merriman, has 
AM coverage every afternoon, 
3:30-4 p.m. and 4:30-4:55 p.m, 
then at 6 p.m. switches to the UN 
for latest reports. On later news 
broadcast, some recordings of the 
day’s UN events are spotted in. 

NBC’s radio coverage was being 
presented on its newscasts by fea- 
tured correspondents, utilizing re 
cordings of the highlights of the 
meetings, also. 

Special daily 

(Continued on page 73) 
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THE FM industry once again has 


its own weapon to fight FM’s 
battles. 
New agency is a committee of 


five FM broadcasters, supported by 
$10 donations pledged by FM sta- 
tions. Little more than an informal 
paper project at this point, the 
committee was set up last Monday 
by FM stations meeting at NAB 
Washington headquarters. 

Though still just a list of five 
names, the committee carries the 
hopes of FM broadcasters for a 
hard-hitting agency that will work 
independently of NAB but on a 
cooperating basis. No date has 
been set for the committee’s first 
meeting. 

Named to this five-man group 
were Raymond S. Green, WFLN 
(FM) Philadelphia; H. Hirsch- 
mann, WABF (FM) New York; 


Paul W. Morency, Vice-Pres.—Gen. Mgr. 
WTIC’s 50,000 WATTS REPRESENTED NATIONALLY BY WEED & CO. 
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Morris S. Novik, WCUO (FM) 
Cleveland; Ray Furr, WIST (FM) 
Charlotte, N. C.; Elliott M. Sanger, 
WQXR-FM New York. Mr. Novik 
was proposed as chairman but it 
was understood he preferred merely 
to be a committee member. 

First, some 30 broadcasters met 
in the NAB board room as guests 
of the NAB FM Committee, headed 
by Ben Strouse, WWDC-FM Wash- 
ington, an NAB board member for 
FM. All morning and well into the 


afternoon the NAB _ committee 
heard these representative FM 
operators recite their grievances 


and propose steps to solve FM’s 
economic and engineering problems. 


Ed Sellers, NAB FM director, 
represented NAB in the discus- 
sions. 


After the gamut of FM troubles 
had been covered, the broadcasters 
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| FM COMMITTEE Independent Agency Is Set Up 


started a new meeting which was 
declared to be entirely independent 
and non-NAB in character. This 
was based on the theory that NAB, 
as an all-inclusive industry trade 
association, could not aggressively 
fight FM’s battles or promote it as 
an advertising medium. 

The resolutions adopted by the 
first meeting, and re-adopted by the 
non-NAB meeting of the same 
broadcasters, were taken up for 
the third time by the NAB FM 
Committee, which met Monday 
evening after the open sessions had 
adjourned. The NAB FM Com- 
mittee endorsed most of these reso- 
lutions, with minor changes, and 
passed them on for board action. 

One provocative resolution was 
passed by the NAB FM Committee. 
This proposed an organized cam- 
paign to promote FM by broadcast- 





Ba &. Bese pe oe Ne *. . 


Walter Johnson, Asst. Gen. Mgr.—Sales Mgr. 
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ing such slogans as, “If yoy buy 
a new radio or TV set without FM 
you are buying an obs ; 


te radio,” 
or “A set without FM is only halfs 
a modern radio.” 

It was generally felt by the FM 
broadcasters that such action 


should be taken only if set manu. 
facturers refuse to produce more 
radio and TV sets with FM tuning 
circuits, or FM-only 

Agreement was noted on_ the 
proposal that any future surveys 
conducted under auspices of NAB 
or other organization should in- 
clude questions on FM and FY 
ownership, with the type of survey 
to be approved by the NAB FM 
Committee. 

A resolution adopted by the NAB 
FM Committee called on the NAB 
board to act on special services t 
be rendered FM by Broadcast Ad. 
vertising Bureau (see board story 
page 16). 1 > 

Other resolutions adopted at the 
meetings urged Radio-Television 
Mfrs. Assn. to furnish a geographi- 
cal breakdown of FM set sales, 
similar to data supplied for TV 
distribution; advocated minimum 
requirements on indentification of 
joint AM-FM call letters; urged 
the industry to use its own facili- 
ties to promote and publicize FM; 
called on AM-FM stations to sell 
duplicated service at a combination 
rate rather than give FM free as 
a bonus; asked the NAB legal 
Dept. to take up the problem of 
interconnecting radio and telephone 
circuits and network connections; 
proposed that the NAB FM Con. 
mittee ask the NAB board to re 
consider its 1946 action refusing to 
ask FCC to ease the requirements ’ 
for announcement of transcriptions 
and recordings. 


sets, 


Hear Wilmotte 

The FM broadcasters heard Ray- 
mond M. Wilmotte, head of the 
consulting firm bearing his name, 
describe a system of transmitting 
a second and possibly a third pro- 
gram on an FM channel by means 
of bisignal technique. 

Dr. Edwin H. Armstrong, in- 
ventor of FM, attended the Monday 
meetings and was frequently con- 
sulted on his views. 


Among those attending were: 


R. Sanford Guyer, WBTM-FM Dan- 
ville, Va.; E. J. Gluck, WSOC-FM 
Charlotte, N. C.; Gerald Harrison 
WMAS-FM Springfield, Mass.; C. Leslie 
Golliday, WEPM (FM) _ Martinsburg, 
W. Va.; Sol Chaim, WBIB (FM) New 
Haven, Conn.; Stephen Tuhy, attorney, 
Washington; Leonard Marks, attorney y 
Washington; J. R. Marlowe, WGWE- 
FM Asheboro, N. C.; Raymond Ss. 
Green, WFLN (FM) Philadelphia; R. 
Alton Reed, KYBS (FM) Dallas; W. A. 
Wilson, WOPI-FM —— hae Ray 
Furr, WIST (FM) Charlotte, N. \. 
Elliott M. Sanger, WQXR-FM = 
York; William O. Ranft, WFBR-F 
Baltimore; John P. McGoldrick 
WQAN-FM Scranton, Pa.; Dr. Five 
H. Armstrong, Alpine, N. J.; H. Hirsce - 
mann, WABF (FM) New York; Morris 
S. Novik, WCUO (FM) Cleveland; Sam 
Booth, WCHA-FM Chambersburg, Pa.; 
A. P. Ferney, W. P. Clendening 
WCUM-FM Cumberland, Md.; Micha 
R. Hanna, Don de Neuf, Rural Rado 
Network, Ithaca, N. Y.; A. L. aa 
WFIL-FM Philadelphia; Fred W. - 
bertson, attorney; George A Bernstel 
WCFM (FM) Washington. “i 

Everett L. Dillard, WASH (FM 
Washington; Josh Horne, WFMA (FM 
Rocky Mount, N. C.; Ben Strous 
WWDC-FM Washington; Victor 
Diehm. WAZL-FM Hazleton, Pa., all 0 
the NAB FM Committee. 
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Super-BAB 


(Continued from page 15) 
by the NAB FM Committee (see 
FM story page 24). This plea 
was turned over to the board’s 
BAB committee. 

But aural radio, whose troubles 
were regarded as matters of future 
significance yet worthy of present 
concern, will get what it wanted 
when BAB was spawned a little 
over a year ago. That desire of 
broadcast stations is a two-fisted 
agency that will do an efficient 
job of sales experting for the in- 
dustry as a whole and a sales- 
promotion job for stations. 

The board’s BAB committees— 
and many board members, too— 
felt that such matters as the Assn. 
of National Advertisers drive to 
cut radio rates could be disposed 
of before their birth if the industry 
had a BAB supported by ample 
funds and adequate personnel. 

That’s why the board, in taking 
the advice of its committee, de- 


cided that the biggest names in 
the entire industry should be can- 
vassed in the search for a BAB 
head who can: (1) bring a million 


dollars a year into BAB from 
stations, networks, representa- 
tives, program and transcription 


firms and other industry segments; 
(2) whip up a ‘working organiza- 
tion that can surpass the million- 
dollar-plus machines maintained 
by competing advertising media. 
At the moment BAB is operating 
with a staff of two assistant di- 
rectors—Lee Hart and Meg Zahrt. 
These two experienced broadcast 
sales executives are carrying on 
the list of projects started under 
Mr. Mitchell’s direction. Miss 
Hart, however, has been assigned 
to make the NAB district meetings 
for BAB membership-contact. 
Mr. Swezey and other board 
committeemen will handle the 
super-BAB development project. 
Most of their problems, aside from 
selection of a BAB head, will boil 


@ Ask any of the 32,000 prosperous, radio- 

owning farmers in Western New York who Don 

Huckle is. They'll tell you he’s the fellow they have 

been listening to every morning for years—on WGR. 

Thousands know Don personally, for he travels from 

farm to farm, recording interviews for his broadcasts. 
Here’s a rich farm market with a $160,000,000 annual income 

for advertisers on WGR’s early morning farm information pro- 

grams—7 days a week. Rural level of living is high above the 

national average in the eight counties blanketed by WGR! Make 


a test —and see! 


down to one assignment—arousing 
enough interest to provide the 
million-dollar budget the board 
feels radio requires and deserves. 

Present BAB budget is about 
$168,000, and this includes some 
TV activities. To sell radio na- 
tionally, regionally and locally, in 
the board’s opinion, the entire in- 
dustry must rally around BAB. 
Networks, for example, will sup- 
port a big-time sales agency that 
does a national selling job, the 
board believes. 


Others to Join 

Representatives, too, are ex- 
pected to join the buildup cam- 
paign along with program firms, 
transcription producers and other 
industry elements drawing their 
lifeblood from radio advertising. 

By next April 1, the board hopes, 
BAB will have a minimum of 
$200,000 to start its fiscal year. 
At that time it will be almost 


separated from NAB. By April 1, 
1952, BAB is to be out on its own 





In Buffalo WGR’s ratings are higher than ever 





COLUMBIA NETWORK 


Leo J. (“Fitz”) Fitzpatrick 
1. R. (“Ike”) Lounsberry 


RAND BUILDING, BUFFALO 3, N. Y. 


National Representatives: Free & Peters, Inc.. 
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with no formal relation to NAR 

In the interim year starting nex} 
spring NAB members wil] get a 
30% discount in membership fees 
if they elect to stay outside BAR 
which is to get 30% of all member 
dues. 

Details of the super-BAB dues 
structure have not been worked 
out but the board’s committee sug. 
gested non-NAB stations pay 4 
monthly fee equal to half the high. 
est hourly published rate prior t 
April 1, 1952. After that time this 
rate would apply to all BAB mem. 
bers, with BAB entirely disassoci. 
ated from NAB. Rates are to be set 
up for non-station members of 
BAB. Network fees would be se 
up but their O&O stations woul 
pay at the normal station rate, 

Members of the board’s BAB 
Advisory Committee, which was 
reappointed by the directors, be. 
sides Chairman Swezey, are Mr 
Kobak; Charles C. Caley, WMBD? 
Peoria, Ill.; Allen M. Woodall 
WDAK Columbus, Ga., and William 
B. Quarton, WMT Cedar Rapids 
Iowa. This committee had met in 
Washington July 27-28 [Broap. 
CASTING, July 31]. 

The board referred to the BAB 
Committee a resolution from the 
NAB FM Committee asking BAB 
sales aids on behalf of FM. The 
resolution, introduced by Ben 
Strouse, WWDC-FM Washington 
and chairman of the FM Commit- 
tee as well as NAB board member 
for FM, follows: 


Resolved, that BAB give full con- 
sideration to FM in its work with both 
stations and agencies in: 

1—Putting out such studies and 
analyses of FM programs as may be 
appropriate. 

2—Pointing out how FM coverage in 
the case of duplicating stations in- 9 
creases the value of the advertising 
dollar. 

3—Emphasizing the audience niche 
that FM-only stations have earned for 
themselves through their programs. 

4—Give full consideration to all the 
facets of FM in its promoting of radio 
broadcasting as a whole. 


As originally adopted by the 
FM Committee the resolution had 
asked BAB to point up specialized 
FM services such as storecasting 
and transitcasting, but it was felt 
these are not broadcast services. 


CAMPBELL-EWALD 


Expands N.Y. Offices 
CAMPBELL-EWALD Co.’s New 
York office will expand this week 
and take over another floor and @ 
half in its present location at 1 E 
57th St. The new space will be 
devoted to overall eastern opera 
tions, Winslow H. Case, senior vice g 
president, announced. 

The agency also is opening new 
branch offices in Atlanta, Ga., this 
month. 


} 
New RCA-Victor Show | 
RCA-VICTOR will sponsor the | 
program Take It Or Leave It under | 
a new title $64 Question, Sunday, | 
10:10:30 p.m. on NBC, starting | 
mid-September, through the Biow 
Co. Latter agency owns the pro] 
gram. J. Walter Thompson Co. | 
New York, agency which has | 
handled advertising for RCA-Vic 
tor, will continue to handle all 
other campaigns. 
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recasting tenance,” according to the Northern Natural Gas Company. 
was felt Truscon Radio Towers are serving all types of communication 
services. and broadcasting needs, under a wide variety of conditions 
in all parts of the world. Truscon can draw upon this exten- 
ALD sive experience in engineering and erecting exactly the tower 

you need—tall or small ... guyed or self-supporting .. . 

Offices tapered or uniform in cross-section ... for AM, FM and TV 
.’s New transmission. Your phone call or letter to any convenient 
his week Truscon district office, or to our home office in Youngstown, 
or and a will bring you immediate, capable engineering assistance. 
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_< TRUSCON STEEL COMPANY 
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WARD BAKING 


Drops Martha Deane Spots 
WARD BAKING CO. summarily 
cancelled participations in the 
Martha Deane program on WOR 
New York after Owen Lattimore, 
who was unsuccessfully accused as 
a Communist by Sen. Joseph Mc- 


Carthy (R-Wis.), appeared as a 
guest, BROADCASTING learned last 
week. 


Although no official comment 
could be obtained from the sponsor, 
its agency, J. Walter Thompson, 
or the station, it was learned au- 
thoritatively that within a few 
hours after Mr. Lattimore’s ap- 
pearance the baking company, 
through the agency, telegraphed a 
cancellation to WOR. The company 
had been using five participations 
a week. 

Mr. Lattimore’s appearance 
evoked other and more immediate 
response. Within an hour after the 
program, Aug. 1, 521 telephone 
ealls flooded the station, 517 of 
them protesting and four approv- 
ing Mr. Lattimore’s appearance on 
the air. 

In the next few days the Martha 
Deane office at the station received 
162 letters objecting to Mr. Latti- 
more and 99 approving his appear- 
ance. Some of the letters of pro- 
test included newspaper clippings 
from the New York Journal-Amer- 
ican, which hastened to run a story 
on the subject. 





MOTOROLA earnings for second quar- 
ter this year soared 134% over those 
for same period in 1949, firm reports. 


AD RATES 


Exclusion From Control 
Reinstated in Bill 


HEATED controversy on the subject of freedom of the press—and 
indirectly that of radio—flavored House debate last week on the admin- 
istration’s defense production bill as the lower chamber reinstated 


exemptions for 
periodicals. 

The amendment was sponsored 
by Rep. Frank Buchanan (D-Pa.) 
as a provision of the home-front 
controls bill (HR 9176) which the 
House passed giving the President 
standby wage-price-rationing au- 
thority. It originally had been 
abandoned by the House 10 days 
ago [BROADCASTING, Aug. 7]. 

In the case of radio-TV stations, 
it means that advertising time 
rates would not be subject to price 


advertising 


ceilings and licensing provisions 
inherent in World War II OPA 
legislation. Newspapers, maga- 


zines, motion picture theatres and 
others also were included. 
Celler Questions 
The controversy arose in the 
House Wednesday over whether ‘t 
is feasible to leave ceilings off ad 
rates charged by newspapers while 
at the same time freezing prices on 
items it advertises in its columns, 


and imposing ceilings on wages of.- 


its staff personnel. The question 
was posed by Rep. Emanuel Celler 
(D-N. Y.), with specific reference 
to newspapers. 

He was promptly challenged by 
Rep. Clarence J. Brown (R-Ohio), 
who pointed out that “whenever 
there is a scarcity of goods to sell 
and whenever rationing is in effect, 





We believe . . 


spot advertising. 


spot field. 





A STATEMENT OF POLICY 


That the local radio station is the backbone of national 


That national advertisers should allocate a larger share 


of their national spot dollars to local radio stations. 


That local radio stations, whether in small or major mar- 


kets, should be given full time representation in the national 


That full time representation for the local radio station 


can prove profitable for the station and advertiser alike. 


If your station is located in a market of 50,000 
population or less, then you should be interested 


in this company’s operation. We would be pleased 


to give you further information. 


DEVNEY & CUMPANY 


535 Fifth Avenue, New York 17, N. Y. 
MUrray Hill 7-5365 


now representing 17 local radio stations 
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rates levied by 


broadcast stations and 
oO  -._;O OU 
there is very little advertising in 
the newspapers or over the radio.” 

Rep. Brown, who said he had been 
in the newspaper business for 35 
years, also pointed out that “no one 
is compelled” to buy advertising in 
newspapers, radio, magazines or on 
billboards. He noted that during 
World War II Congress wrote those 
exemptions in OPA laws “to pro- 


POLITICAL TIME 


Parties Eye Budgets 


RADIO and television budgets for 
September and October preceding 
the off-year Congressional elections, 
now commanding exploratory at- 
tention by Democratic and Repub- 
lican party officials, are expected 
to crystallize sometime next month 
or whenever Congress adjourns. 

Neither the Democratic nor Re- 
publican National Committee has 
“tipped” its hand yet on plans for 
expenditures to be siphoned off to 
radio campaigning, but it was indi- 
cated that radio and television 
would derive a fair share, especially 
in key areas where Senatorial and 
Congressional seats appear to be 
at stake. 


Predict Time Buys 

Network time purchases of be- 
tween $100,000 and $200,000 by the 
Democratic National Committee 
were predicted last week by Ken- 
neth Fry, committee radio-TV di- 
rector, for the fall months, with 
the reservation that allocations may 
depend on the seriousness of the 
international situation. 


Ed Ingle, Republican National 
Committee radio-TV chief, felt the 
GOP probably “will use more” 
radio-TV time, but added that 
funds would be left up to the Con- 
gressional and Senatorial Cam- 
paign Committees. 


tect the right of ths Americar 
people to get information withoy: 
having those who would like ¢ 
have a controlled economy foistej 
on us to break down al] dissemina. 
tion of news and to control ; 
through prices and rationing,” 


KCRO REVOKED 


Final FCC Actio, 
FINAL decision to revoke the eon. 
struction permit of KCRO Engle. 
wood, Col., was reported by FC¢ 
last week. Action affirms initia 
ruling issued earlier by Comr. Pay 
A. Walker to revoke the permit 9 
grounds that R. L. Cunninghan, 
partner in the station, misrepre| 
sented his financial conditio, 
[BROADCASTING, July 24]. 

Meanwhile, FCC last week tool 
actions in two other license pro. 
ceedings, one calling for furthe 
hearing in its revocation case in. 
volving KPAB Laredo, Tex., an ? 
another granting the request ¢ 
KSFE Needles, Calif., to dismiss it 
license renewal application. Th 
latter is tantamount to deletin 
KSFE. FCC has charged both stz. 
tions with unauthorized transfer 
of control. KPAB is assigned 25 
w on 1490 ke; KSFE 250 w o 
1340 ke. 

The Commission in October 194 
revoked the KCRO permit but th 
revocation was suspended upon the 
station’s request for a hearing, heli 
before Comr. Walker who sup. 
ported the FCC action. Permitte 
of KCRO is Colorado Broadcasting 
Co. KCRO was assigned 1 kw day- 
time on 1380 ke. 


Ralston Campaign ’ 


RALSTON PURINA Co, St Louis, 
for Instant Ralston, will begin a 
national spot campaign in 48 mar- 
kets in October through Gardner 
Advertising, also St. Louis. 


Blatz Names Agency 

BLATZ BREWING Co. (Blatz 
beer), New York, has appointed 
William H. Weintraub Co., New 
York, to handle. its advertising, 
the budget for which is approxi- 
mately $2.5 million annually. An 
expanded radio and television plat 
is currently being considered. 


INDEPENDENT OPERATION 
VS. 
NETWORK OPERATION 


co 
=> See Centerspread This Issue _—s 
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ON THE AIR EVERYWHERE 24 HOURS A DAY 
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CINCINNATI 


50,000 WATTS OF SELLING POWER 
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a A far-reaching program for rail transportation 
semina. — designed to meet the rising needs of commerce 
ntrol i and the demands of national defense — was 
' adopted by the member lines of the Association 
| of American Railroads at a meeting in Chicago 
Action on July 28. 

the con. 


Engle As part of that program, the railroads have 
by FCc AN OT a ER placed, or are in the process of placing, orders 
$ initia 


for more than $500,000,000 worth of new 












nr. Pay s , : . 
armit on) freight cars. This brings the total spent on im- 
ingham, provements in railroad plant and equipment since 
lisrepre.| ram 
dition! World War II to more than 5 billion dollars. 
sek tool In the past ten years, the railroads have built 
nse pro- and bought 600,000 new, bigger and better 
—s 5 5 | freight cars, 11,000 new Diesel units, and 1,700 
se in- re ‘ . 
eX., ani new and improved steam locomotives, besides 
quest a making great improvements in tracks, terminals, 
SMISs Its : os : 
on. Th : signals, shops, and every part of the railroad plant. 
deleting 7 oa . : 
both sts. In addition, railroads are speeding up the return 
transfer: to service of freight cars awaiting repair, and are 
gned 25) - ' : : ati ans 
- aking steps — with the cooperation of ship- 
D0 w on t B =P - P 
pers and government agencies — to secure the 
yber 194! —_ - maximum utilization of all 
t but the i A metiee ts 
upon the t? - available cars. 
ring, held + ow “ , i aT 
sho op a The program of the railroads 
Permittee i 5 is an essential part of any in- 
adcasting 2 ees : 
_ crease in national production — 
| kw day- pal : . P 
par for neither in commerce nor in 
t= . 
; oad defense can America produce 
4 eo SEP . 
’ $2 Pact in and use more of anything than 
¥ Louis, can be hauled. There is no way 
begin a ’ ‘ goth aie on 
1 48 mar- in which the nation’s effective 
Gardner hauling capacity can be ex- 
s. ° > ‘i 
panded so quickly and with such small demands 
ency upon man power and materials, as by adding to 
». (Blatz the serviceable freight car fleet of the railroads. 
appointed ; ; : 
Co., New In meeting transportation demands in World 
vertising, War II, the railroads enjoyed splendid coopera- 
- approxi- ‘ ‘ era recite a its 
nally. An tion from users of transportation, much of it 
ision plat organized and carried out through the Shippers 
lered. 


Advisory Boards and their local Car Efficiency 
Committees; and the helpful assistance of an 
outstanding government agency, the Office of 
Defense Transportation. With this same sort of 
cooperation and with an opportunity to secure 
necessary man power and materials, the railroads 
will reach the goal to which they are pledged — 
adequate transportation for all America, in peace 
and in war. 
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Listen to THE RAILROAD HOUR every Monday evening on NBC 
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BAN ON REDS 


In Radio-TV Proposed 


WHILE a new demand was made 
on Capitol Hill that radio and tele- 
vision facilities be denied U. S. 
Communists, FBI Director J. Edgar 
Hoover last week cited both media 
as instruments in combating com- 
munism in the United States. 

Rep. Alvin E. O’Konski (R-Wis.) 
called for immediate legislation to 
“deny all radio, press and television 
facilities for their (communists) 
traitorous propaganda and lies.” 
He asked for other actions, such as 
outlawing the Communist Party, 
freezing its bank deposit funds, in- 
spection of offices and meeting 
places, compulsion to register, pro- 
hibition of the mails and detention 
of “all Communist spies and trai- 
OR. «” 

The chief of the FBI, in a copy- 
righted interview published in last 
week’s issue of United States News 
& World Report, said communism 
in this country can be run aground 
“by an alert and aroused public 
opinion.” Mr. Hoover, in answer to 
a question on the effectiveness of 
“pitiless publicity” directed against 
communism, said: 

“.. Communism can be defeated 
by an alert and aroused public 
opinion, conscious of the ‘evils of 
Marxist-Leninist chicanery. The 
newspapers and magazines, the ra- 
dio and television, by informing the 
nation of the true character of 
communism, are rendering in- 
valuable services.” 

Rep. O’Konski, claiming 58,000 
“spies and agents” are operating 
for Stalin in the U. S., said: “It is 
sickening that our government even 
permits these traitors to use the 
radio, television, and even the 
mails to plot the betrayal of our 
country.” 





Drop ‘Harvest’ Show 


INTERNATIONAL Harvester Co., 
effective Sept. 17 will cancel its 
five year program Harvest of 
Stars featuring James Melton, Sun. 
5:30-6 p.m. on NBC. The official 
reason given was a “general econ- 
omy cut because of uncertain war 
conditions.” McCann - Erickson, 
New York, is agency. 
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WWL New Orleans scored a double-impact when a bus, carrying the station’s 
dash card on the Robert Q. Lewis program, crashed into this house after 


colliding with an automobile. 


XENT, XEG 


WWL and the Lewis show received front-page 
publicity when above photo appeared in the New Orleans Times-Picayune. 





18-Hour P. 1. Tape Shows 


To Be Beamed fo U. S. 


THE P.I. is coming back to haunt U.S. broadcasters—via 18-hour tran- 
scribed program schedules on two powerful Mexican border stations, 
XENT Nuevo Laredo and XEG Monterey. 


Produced by Harold §. Schwartz & Assoc., Chicago, under the direc- 


tion of Burton A. Neuberger, the 
programs also introduce to the 
Mexican stations two factors which 
many U.S. broadcasters deem es- 
sential: Block programming and 
the development of radio person- 
alities. 

Mr. Schwartz has charge of all 
English-language programs and 
business for XENT and XEG, both 
of which beam programs into the 
U.S. for 18 hours daily. XENT 
currently is the object of State 
Dept. protests and has been ac- 
cused of “roadhog tactics” by Rep. 
Overton Brooks (D-La.), as a re- 
sult of its switch a few months ago 
from 1140 ke to 1550 ke, formerly 
a Mexico City assignment (see 
story this page). 

Mr. Schwartz’ block-program- 
ming plan for the two stations in- 
tegrates commercials with program 


School 

Bells 
symbol of 

WLS service 


(see inside front cover) 


CHICAGO 7 


* 
content—reportedly for the first 
time in Mexico. The commercials 


include both direct-sale and per 
inquiry advertising. 

Under the supervision of Mr. 
Neuberger, the current plan pro- 
vides for transcription of 18 hours 
of shows and commercials daily 


for each station, the entire 18 hours 


being tape-recorded in new studios 
at Schwartz headquarters on Chi- 
eago’s far north side. 

Four announcers, each with a 
U.S. following, have changed their 
names and are selling high-priced 
watches, club memberships to the 
lovelorn, arthritis remedies, infor- 
mation on tax lands in California, 
and life insurance. The announcers 
specialize in hillbilly, western, folk 
and gospel music and program- 
ming. 


Time Signals 


To give the programs immedi- 
acy, they record time signals giving 
the hour at which each 
broadcast from Mexico. There is 
no requirement in Mexico that 
transcribed shows be identified as 
such, so the entire schedule sounds 
live. 

Although per inquiry advertis- 
ing is the forte of both stations, 
the American management firm is 
building direct time sale business 
with more “legitimate” items. 
Taped or canned programs, pro- 
duced by an agency to include a 
format along’ gospel, hillbilly, 
and/or western lines, will be car- 
ried by the outlets. 

Such shows, integrated into the 
concept of block programming, 


show is 


will be designed to ract the 
average Mexican-station listener 
whom Mr. Neuberger describes as 
a resident of a mediu: ' 


to smalj- 

town or rural area, of :Verage op 

low income; a_ fami! man, a 

“joiner,” a believer j Americap 

folk lore, who likes to bi things by 

mail. ; 
Both stations reac} 


approxi. 
mately the same U.S. audiences 
The mail-order audience was de. 
scribed as concentrated in an are 
bounded on the north by Iowa ané 
Nebraska, on the east by Georgia 
Tennessee and Kentucky, and op 
the west by Arizona and Colorado 


Air Spanish Shows 


Although XENT and XEG ar 
beamed primarily at the States 
Spanish language shows are aire 
during the day for, as an example 
the 300,000 persons in Monterey 
The initial aim—to hit U.S. rura ra 
areas nationally —is designed ¢ 
“fill a listening gap,” Mr. Neu. 
berger said. 

The “gap” which schedules op 
the stations are designed to fill 
through a direct appeal from per. 
sonalities who 


can establish a 
rural-type rapport with listeners 
include rural and fringe area 


which receive inadequate AM serv. 
ice and audiences less interested 
in network shows and top-calibre 
entertainment in the accepted met- 
ropolitan sense. 

XEG operates with 100 kw on 
1050 ke. XENT, on 1550 ke, is 
limited to 50 kw. Both have Texas 
mailing addresses. Mr. Neuberger 
said five Mexican border stations 
beam their broadcasts to the U.S. } 
but that XEG and XENT are the 
only ones to use planned, up-to- 
date programming that has been 
“cleaned up.” 





BROOKS PROTEST 


New Attacks May Follov 


FURTHER and more bitter attacks 
against XENT Nuevo Laredo, Mex- 
ico, were promised last week by 
Rep. Overton Brooks (D-La.) wh 
accused the station nearly a fort- 
night ago [BROADCASTING, Aug. 7] 
of “roadhog tactics” on the ail 


waves. He had claimed that “in- 
tolerable interference” by XENT 


threatened the existence of KENT 
Shreveport, La., which operates on 
1550 ke, frequency employed by 


XENT. zs 
Rep. Brooks declared that he 
would “name names” on the floor 


of the House and mount the force 
of his attack against XENT if] 
remedial measures are not forth 
coming. The Congressman said he| 
has been in frequent consultation 
with State Dept. officials over the| 
situation. 


at 


BROCHURE describing Philco micro 
wave communications systems ant 
firm’s plus amplitude modulated 
(PAM) multiplex terminals now avail 
able for distribution. Copies obtall: om 
able from Philco Corp., Industrial Div. 
Phila. 34. 
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GIVES YOU 
TWICE AS MUCH 
POWER GAIN 
PER DOLLAR! 


NEW. Accra MULTI-V FM ANTENNA 


TYPE NO. OF BAYS 
1308 8 7.3 
1304 4 3.7 850 
1302 2 1.6 320 


This table shows you why the new Andrew Multi-V is your best FM antenna buy! 


POWER GAIN PRICE 


$2800 


NOW! Minimize your investment in equipment. Get top performance 
for only half the cost. The new Andrew Multi-V FM antenna is made 
and guaranteed by the World's Largest Antenna Equipment Special- 
ists. It's another Andrew ‘‘First."’ 


FEATURES 


* Twice as much power gain per dollar as any other FM transmitting antenna! 


* Top performance, yet half the cost of competitive antennas. 


* Side mounting construction permits installation on towers too light to support heavier antennas. 


* Circular radiation pattern. 


* Factory tuned to required frequency — no further adjustments necessary. 


It will pay you to use the Andrew Multi-V Antenna on 
your FM station. Write for Bulletins 86 and 186 for com- 
plete details TODAY. 


CORPORATION 


363 EAST 75th STREET 


CHICAGO 19 


World's Largest Antenna Equipment Specialists 
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receptionist, 
Polka Champs contest mail. 


Mikita, WGAR’s 


amidst 


head 
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POLKA CHAMPS 
WGAR Cites Show Pull 





AS a traffic builder and proof of 
polka popularity in “Polka Town” 
—Cleveland—WGAR there is point- 
ing to its new series, Polka Champs, 
sponsored by Carling’s (beer and 
ale). 

Beginning June 20, on a Tuesday 
through Saturday basis in the 6:30- 
6:45 p.m. period, WGAR presented 
a different polka band each night 
with a repeat performance on the 
corresponding day of the second 
week. Listeners were asked to vote 
for their favorite band. 

WGAR reported the first two- 
week cycle drew 12,000 pieces of 
mail, the second 27,000. The third 
cycle began Aug. 1. WGAR also 
pointed out that more than 70% 
of the mail contained official bal- 
lots picked up at Carling’s outlets, 
showing the potency of Polka 
Champs as a traffie builder. 





WMC-FM Facsimile 


WMC-FM Memphis is requesting 
permission for multiplex facsimile 
tests, understood to be conducted 
in cooperation with Albert W. 
Craven’s Weather Forecast & Re- 
search Co. to explore the feasibility 
of supplying weather information 
to cotton planters via facsimile. 
National Cotton Council reportedly 
is watching the experiment closely. 
Equipment for the tests was de- 
signed by Hogan Labs. 
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AFRA MEET 


Contracts, TVA, Wages 
Top Agenda 


NEW NETWORK contracts, progress of Television Authority, possible 
governmental wage freeze and a drastically readjusted scale for talent 
involved in production of transcriptions were expected to get top billing 


at the 11th annual convention of 
Artists as 150 delegates met in 
Chicago Thursday. 

Although the four-day session at 
the Sheraton Hotel was scheduled 
to get off to a slow start Thursday 
night with formal welcomes and 
the reading of standing committee 
reports, the convention promised 
extended debate and discussion on 
several matters. 

Almost all of AFRA’s 40 locals 
throughout the country have been 
demanding action on a revision of 
the union’s transcription code, 
which was set in 1946. Since that 
time, the situation in radio has 
changed, claims one AFRA spokes- 
man, because transcribed commer- 
cials are now re-aired repeatedly 
in line with the trend toward repe- 
tition. The transcription code 
affects actors, singers, announcers 
and sound effects men working on 
production of all transcribed radio 
shows. 

TV Discussion Set 

Television, and the progress of 
the combined-union Television Au- 
thority, was to have occupied the 
entire convention Saturday after- 
noon. George Heller, national ex- 
ecutive secretary of TVA, agreed 
to lead discussion. Almost all 
AFRA locals are in TV areas, and 
this is the third year TV has ap- 
peared on the agenda. AFRA sends 
10 representatives to the TVA 
board. 

Although any discussion of the 
possibility of governmental controls 
on wages would be theoretical, it 
is understood AFRA executives 
planned to adhere to a policy of 
frozen profits and prices if wages 
are controlled. Settlement of code 
revisions and network negotiations 
would be strongly affected by such 
government action. One proposal 
was expected to be establishment 
of separate contracts for AFRA 
card-holders employed fulltime at 
the four production centers in- 
volved in any network contract— 
New York, Chicago, Los Angeles 


the American Federation of Radio 


* 
and San Francisco. 


Private problems of “smaller 
locals”—those apart from the four 
major centers mentioned above— 
were submitted by area representa- 
tives Thursday night at a closed 
caucus. Some of these problems 
were to have been reiterated at an 
open meetirig Friday morning, in 
addition to a report from the field 
locals committee. This committee 


CANADA MEET 
WAB Sessions Open Aug. 30 


PROBLEMS affecting all Canadian 
broadcasters will be discussed at 
the three-day meet of the Western 
Assn. of Broadcasters at Jasper 
Park Lodge, Jasper, Alta, Aug. 30- 
Sept. 2 Recommendations will 
be made for a new method of elect- 
ing directors of the Canadian Assn. 
of Broadcasters, the recommenda- 
tions to be brought to the CAB con- 
vention at Quebec next February. 

Under chairmanship of WAB 
President William Guild, CJOC 
Lethbridge, who is also chairman 
of the board of CAB, a report will 
be made to the WAB on the final 
presentation of the CAB to the 
Royal Commission on Arts, Letters 
and Sciences. The report of this 
commission is expected early this 
fall. 

Research work being done by the 
Advertising Research Bureau Inc. 
on the U. S. West Coast and in 
British Columbia also will be dealt 
with and it is hoped some sugges- 
tions will come from this work to 
apply to telephone coincidental 
surveys now made for western 
Canadian broadcasters. 


What Canadian broadcasters 
plan to do at the NARBA meeting 
at Washington next month, and 
what the prospects are for tele- 
vision in western Canada, are two 
more topics planned for the agenda. 
Reports also will be heard on rates 
and frequency discounts. CAB ex- 
ecutives Jim Allard and Pat Free- 
man will make reports. 





Henry B. Burgoyne 


HENRY BARTLETT BURGOYNE, 
65, managing director of CKTB St. 
Catherines, and president and 
managing director of the daily 
St. Catherines Standard, died Aug. 
3 at his summer home at Bobcay- 
geon, Ont. In newspaper work 
since he was 16 years of age, on 
the paper founded by his father, 
he bought CKTB during the middle 
of World War II for his son, Bill 
B. C. Burgoyne, then with the 
Canadian Army overseas. A vet- 
eran of the World War I, Mr. 
Burgoyne is survived by his widow, 
son, two daughters and a sister, 
all of St. Catherines. 
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aids locals outside the { 


production areas. 

Friday afternoon’s acenda con. 
centrated on content of AFRA» 
codes, wage negotiations and work. 


ing conditions. Either Bud Collyer! 
national president, < Virginis” 
Payne, vice president, was expected 
to conduct this session. 

Concluding event of the meeting| 
was election of new officers, planned 
for Sunday morning. Retiring off, 
cers, who have served one year 
are Mr. Collyer, Miss Payne; four| 
other vice presidents, Knox Man. 
ning, Bill Gavin, Nelson Case and 
Evelyn Freyman; Nellie Booth, re! 
cording secretary, and Harry Von 
Zell, treasurer. . 

It was thought there might by. 
some discussion of a constitutional! 
amendment providing for two-year’ 
terms of office and biannual con. 
ventions. 


BLACKLISTING 
N. Y. AFRA Downs Measur 


NEW YORK AFRA members de 
feated by a vote of 475 to 2704 
resolution calling for action against 
alleged “blacklisting” by employers 
a referendum by mail of the entire 
membership last week disclosed, 

Resolution 2, as it was known, 
was passed at a special membership 
meeting in New York on June 29 
and thereafter submitted to a refer. 
endum. 

The measure provided for the 
meeting of local board of AFRA in 
New York with representatives 
of the Radio and TV Directors 
Guild, Radio Writers Guild and of 
other unions in the industry for the 
purpose of “initiating and imple 
menting action to eliminate the 
practice of blacklist.” It provided 
also for a meeting of the national 
board of AFRA, through the Nev 
York local board, with advertising 
agencies and the networks and for 
publicizing the matter. 





STREET APPOINTED 
Joins ABC Hollywood 


ROBERT A. STREET, 20-yea 
veteran of broadcasting, joins AB 
Hollywood as radio and televisio! 
account executive 
Prior to leavin 
the broadcasting 
field in 1948 for 
ranch in Arizona, 
Mr. Street was; 
for five years né- 
tional sales mane 
ger of McClateh 
Broadcasting 


3efore that hi 
was commercia 
Mr. Street manager, WCAl 
Philadelphia. _ 
In new post Mr. Street wl 


handle network and national spe 
sales for ABC radio and televisi0 
properties, in addition to represet! 


ing network eastern stations ! 
New York, Chicago, Detroit aM 
Washington, D. C. He report) 


directly to Robert Laws, ABle 
Western Division sales manage! 
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“a A complete tape recording system 
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sentatives © a 
7 the highest qualit 
a of the highest quality 

ry for the 

nd imple. 

yer. The Ekotape Network Model tape recorder 
provided 

> national has many features that make it popular with a second .. . large, aeeaey shielded motor 
the New fs ; : a 

ivertising large number of broadcasting stations. First, 

s and for 





plus and minus 3 db from 80 to 6000 cycles per 


is used to give 714" per second tape speed... 


ollywood 


20-yea 
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1948 for 
n Arizona 


reet was! 


years na 


ales mana: 


alll noise ratio, including tape, is approximately 
McClatchy S fa} } 
- : 40 db... overall frequency response is within 


-ommercié 


er, WCAl portable tape recorders on the market 
_Iphia. today. It is just the unit for on-the- 
t ) 
street wil 3 : ‘ 
2 WEBSTER ELECTRIC sot recordings of iteviens where 
levisiat : ‘ . ; vortability and outstanding tone 
Pings Webster Electric Company, Racine, Wisconsin, Est. 1909 , . 
\ quality are necessary. Write 
stations | "Where Quality is a Responsibility and Fair Dealing an Obligation” Wii an 
at for full information or call 
etroit al 
Te report) your nearest dealer. 
aws, Able 
manager. 
ecasting| 


it is moderately priced and within range of 
many budgets. It is pongo adapted to AM 


stations which want the 7! ” per second tape 


.speed for long playing time. It is simple to 


operate! A single knob controls record, play- 
back, rewind and stop. A safety button inter- 
lock prevents accidental erasing. Fast forward 
(ten times normal) permits rapid cueing and 


selection of a desired portion of a program. 


Other quality features are: overall signal to 
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heavy balanced Sve heel and integral capstan 
insure positive tape drive with a maximum 
“wow” of less than 0.1%. But the best way to 
appreciate the outstanding quaiity is to have 
the Ekotape Network Model demonstrated. 
Call Western Union Operator 25 for the name 


of your nearest dealer, or write direct. 


WEBSTER ELECTRIC 


kotape Ha VAL 
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Wash.; Harry Butcher, 


C= 

EXECUTIVES attending a recent NBC Western Division 
affiliates meeting in Hollywood are (I to r): (seated) Frank 
Berend, Henry Maas, Helen Murray Hall and Sidney N. 
Strotz, all NBC Hollywood; Carl E. Haymond, KIT Yakima, 
KIST Santa Barbara, 
(standing) Lewis S. Frost, NBC Hollywood; Ewing C. Kelly 
and John DuPell, KCRA Sacramento, Calif.; Gene De- 


EEE TREE 


Se Se 


sn 


public affairs, 


Calif.; 


Young, KERO Bakersfield, Calif.; Bernard Cooney, KMED 


BAB MAILERS 


‘Series B’ Is Completed 
BROADCAST Advertising Bureau, 
New York, has issued “Series B” 
in its direct mail project—a seven 
card series of mailers designed for 
local use by stations. Series is 
available to NAB members at $4 
per hundred or 700 for $28. 

The seven cards illustrate basic 
points about radio as an advertis- 
ing media: (1) you can time your 
messages best on radio: (2) radio 
permits effective repetition: (3) 
radio’s spoken word has _ specific 
advantages; (4) radio lets you 
speak for yourself; (5) six es- 
sential radio advantages; (6) radio 
is fast, meets today’s changing 
needs; (7) radio reaches the most 
people, listeners are receptive and 
responsive. Cards are humor- 
ously written and illustrated, using 
historical characters as copy ma- 
terial. 


Medford, Ore.; Hugh Kees, KOH Reno, Nev.; Jennings 
Pierce, NBC Western Division manager of station relations, 
education 


Leo Ricketts, KOH. 


RECORDINGS SET 


, > For Solons’ Home Use” 


SPECIAL series of recorded in.| 
serts by top government Officials 
for public service use by member 
of Congress in thei) broadcasts 
to home area constituents has beep 
initiated on a large scale by the 
radio department of the Labor 
League for Political Education, 


affiliated with the American Fed. 
eration of Labor. 

In a letter to members of Con. | 
gress, the league said it hag 
launched the series in view of the 
“public attention now focused op 
the Korean crisis and the domestic | 
implications of this crisis,” and a; 
a public service feature for both 
Congress and local radio stations 

League spokesmen said that be > 
tween 50 and 75 Senators an 
Representatives already have taker 
advantage of the service, which 
consists of recorded testimony oj 
key officials before Congressional 





and guest relations, who 


; : ee committees. The inserts are cut 
resigned effective Aug. 1 to join KMED as general man- into members’ records at the 
ager [Broapcastinc, July 24]; Paul Bartlett, KERO; Capitol Hill Joint Recording Fa. 
Vernon Robinson, KMED; Oscar Turner, NBC Hollywood; cility. They are taken from re. 


cordings actually made before com. 





‘SEOUL CITY SUE’ 


Copies Tokyo Rose 


PROPAGANDA broadcasts by an 
English-speaking woman, whose at- 
tempts to undermine American sol- 
dier morale have won her the nick- 
name “Seoul City Sue,” are being 
aired by the Red Koreans from 
Seoul, Communist-dominated cap- 
ital of South Korea. 

The Seoul propagandist, whose 
identity could not be learned, 
scored U. S. Air Force personnel 
for “promiscuous bombing of 
schools and strafing of farmers” 
and urged them to “return to your 
corner ice cream stores in the 
states.””’ Army spokesmen felt the 
woman broadcaster, who speaks 
with a slight accent, may be an 
“American missionary broadcasting 
at the point of a pistol” in the Red 
Korean-held city. 

The programs are patterned in 
format after those broadcast during 
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mittees or at sound studios upon 
request of a member. 

Spokesmen also stressed that the 
inserts are made available with- 
out cost to all members desiring 
them, subject to approval by 
George Keenan, league director, | 
and are free of “any pro-labor or 
political connotations.” 

The service reportedly was J 
launched after requests from such 


World War II by “Tokyo Rose,” 
one of six English-speaking Jap- 
anese women who operated over 
Radio Tokyo between 1943 and 
1945. She was convicted of trea- 
son last fall in San Francisco and 
given a 10-year prison sentence as 
well as $10,000 fine. The woman 
broadcaster, Iva Toguri D’Aquino, 
subsequently was released on bail 
pending appeal. 


Si Ee solons as Sens. Scott Lucas (D- 
-), Willi Be D-Conn.) 
RADIO CLINIC al Sane han (bie oO 


well as Reps. Stephen Young (D- 
Ohio), Andrew Biemiller (D-Wis.) 
and Richard Bolling (D-Mo.). 
Series thus far used _ include 
statements by Warren Austin, U. 


To Highlight FPRA Meet 


RADIO clinic, featuring a radio 
versus television discussion under 
the title, “Radio, Worthwhile or 
Outmoded?”, will be a highlight of 


: S. delegate to the UN, on Gen. 
the 35th annual convention of the iuscaner MacArthur’s first report 
Financial Public Relations Assn. to UN; Sen. Myers, and Sen. Lucas. 
pe ae Statler, Boston, Sept. Others recently prepared or in 
“= Sineesten wit te Dekwn preparation comprise statements 


by Treasury Secretary John 
Snyder (on taxes), Bernard Baruch, 
Selective Service Director Lewis B 
Hershey (on the draft), Secretary 
of Agriculture Charles Brannan 
(on hoarding), NSRB Chairman 
W. Stuart Symington, and Con- 
merce Secretary Charles Saywer. | 
Spokesmen also praised radic ' 
stations throughout Illinois, Penn- | 
sylvania, Connecticut, California | 
and other states for airing the | 
public service recordings. Platters | 
consist of opening and closing re | 
marks by members of Congress, | 
with officials’ statements inserted 
between. Over 56 stations in Ili- 


H. J. Wills, assistant vice presi- 
dent, Central National Bank, 
Cleveland, and Louis W. Munro, 
vice president, Doremus & Co., 
New York. Mr. Munro will take 
the position that radio as an ad- 
vertising medium is doomed and 
will soon disappear. Mr. Wills will 
contend that it will be a long time 
before radio will have outlived its 
usefulness. 


WCFM Recordings 


MANUFACTURE of long-playing 
classical records, of works which 
heretofore have not been recorded, %&" wwe Bag = 
has been announced by WCFM_ inois and 50 in Pennsylvania 7 
(FM) Washington. The coopera- used the series, it was reported. 
tively-owned FM outlet lists as Sen. Benton has launched a similar 
the first of its releases Charles series of daily reports for use by | 
Ives’ Symphony Number 3, sched- OVer 20 stations throughout Con- 
uled for September. Station also necticut. 
announced plans to produce three It also was revealed that ove: 
long-playing records by the end of 80 U. S. stations currently cary 
the year. Labor League transcribed shows. | 
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Jabor ot Shows...for Less than the Cost of 
ly was } Local Talent! 


we “ The inimitable Beatrice Kay...plus ex-Glenn Miller- 


D-Conn.) Claude Thornhill-vocalist Artie Malvin...music by the 
Fa, 2 Kay Jammers...large male chorus...guest stars! Humor, 
yung (D- variety, human interest... beloved oldies and sparkling 
(D-Wis.) new melodies...a timely answer to America’s latest 
Mo.). ; touch of nostalgia! MC-ed brilliantly by Bea, herself— 
ante never more entertaining—seldom more heart-warming! 
on Gen. A fast-moving well-knit show offering local, regional 
st report and national advertisers—by transcription—the pres- 
ry —_ tige, listener loyalty and merchandising opportunities 
atements of the finest network programs. 156 quarter-hour 
y John programs. Complete promotion kit. Tested kick- 
d Baruch, off promotion gimmick. Write, wire or phone for 
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THE LATEST WCKY STORY 


Dear Time Buyer: 


Here is a story to remember, if you want to get the 


most for your money in Cincinnati: 


WCKY'’s unduplicated independent programming 
has more audience in Cincinnati than 3 of the network 


stations and is exceeded by only one station.” 


Share of Audience 


8 AM to 8 PM Monday thru Friday 


NETSTA —NET STA NET STA NET STA 
WCKY A 8 = D 


16.8** 19.2 20.3 17.1 


- Includes Baseball 
- Pulse May June 1950) 





IN CINCINNATI — 


YOUR BEST BUY 


IS WCKY 


SUMMER AND WINTER, WCKY’S UNDUPLICATED INDE- 


PENDENT PROGRAMS PULL THE AUDIENCE = = 
AND 


WCKY’S 50.000 WATTS OF POWER GIVES YOU A LARGE 


BONUS COVERAGE OUTSIDE CINCINNATI AT NO EXTRA COST. 


Call Collect Thomas A. Welstead 
Eastern Sales Manager 
53 E. 51st St., New York City 
Phone: Eldorado 5-1127 
TWX: NY 1-1688 
or 
C. H. “Top” Topmiller 
Cincinnati 
Phone: Cherry 6565 


TWX: Ci 281 CINCINNATI 












editorial 





Ears of America 


THIS YEAR the text books of the nation will 
be revised. The base will be the U. S. popula- 
tion census—first in a decade. The statistics 
will show that from a nation of 131 million 
in 1940, the U. S. A. now has a population 
exceeding 150 million. They will show that the 
number of families has reached 41 million and 
that there have been shifts in population of a 
gradual rather than a sweeping degree. 

Distilled from this census data are facts and 
figures which make un an integral part of the 
1950 BROADCASTING-Telecasting MARKETBOOK, 
distributed as Part II of the current issue of 
this journal. Many of the figures are being 
published for the first time, thanks to the 
“excellent cooperation of Census Bureau Direc- 
tor Roy V. Peel and his efficient staff. 

It comes as no surprise that radio “popula- 
tion” more than kept pace with the increase 
in families. More than 95% of the homes of 
America have at least one radio receiver. A 
home without a radio is more of a rarity than 
a home without inside plumbing. 

A decade ago there were 28,500,000 radio 
homes. Today there are nearly 40 million—a 
pace that almost doubled the increase in popu- 
lation. From other studies we know that 10 
years ago they used to listen 31% hours a day; 
now it exceeds 4 hours and 44 minutes as a 
national average. 

The full facts to be derived from the census 
won’t be known until next year. Enough is 
known, however, to prove beyond a shadow of 
statistical doubt that radio is the universal 
medium. The rich and the poor, the educated 
and the illiterate, the young and the old, regard 
radio as indispensable as the food they eat 
and the clothes they wear. 


The ears of America are attuned to radio. 


ANAchronism 


OF MORE than cursory interest is the move— 
coordinated or happenstance—of top consumer 
publications toward rate increases. These may 
be based partially on circulation increases. 
The real incentive is increased overhead. 
Newspapers talk in the same vein. For sev- 
eral yearS the trend has been upward or 
toward consolidations. 

Radio, which isn’t immune from stepped up 
overhead, finds itself in the extraordinary po- 
sition of staving off a unified thrust by the 
Assn. of National Advertisers for rate reduc- 
tions. ANA bases its claims on rating declines 
in TV markets in making its unprecedented 
pitch for what amounts to price-fixing. We 
can recall no instance in which advertisers 
have banded together to fix prices on news- 
papers, magazines, billboards or even direct- 
by-mail. In a competitive economy the seller 
fixes his price and the customer buys or not 
as he pleases. 

The ANA approach is unique in other par- 
ticulars. It uses “cost per thousand” along 
with ratings to reach its ends. These artificial 
devices are not used in the publication field. 
It’s circulation alone. Radio’s “circulation” is 
at an all time high—virtual saturation of the 
homes of America. 

Still of more than cursory interest is the 
round-robin of the Grocery Mfrs. of America 
Inc., soliciting the cooperation of stations to 


Page 40 ®@ 








August 14, 1950 


help abate scare buying—cooperation which 
radio always has gladly provided. The letter 
from President Paul S. Willis appeals to sta- 
tions because of their “great influence” and 
because of the “confidence listeners have in 
you.” 

Radio readily admits that. More than that, 
it points to a record of cooperation in every 
emergency since radio’s advent 30 years ago. 
It points to greater “circulation” than all of 
the printed media combined—media that are 
now asking increased rates. 

For the record, some of the companies rep- 
resented in the Grocery Mfrs. of America Inc., 
include General Foods, Procter & Gamble, 
Kraft Foods, Coca-Cola, Pillsbury Mills, Gen- 
eral Mills, Kellogg, Swift, Pepsi-Cola, Heinz, 
Best Foods, Libby, MeNeill & Libby, National 
Biscuit, Babbitt, Stokely-Van Camp. Or, for 
the full list, just check food product people 
on ANA’s roster. The memberships are prac- 
tically interchangeable. 

We’re impressed particularly because of the 
Grocery Mfrs. obeisance to radio’s “great in- 
fluence” and “confidence of listeners” and the 
diametrically opposite inference which must 
be drawn from ANA’s contention that TV’s 
inroads should bring radio rate reductions. 


Or could it be that ANA believes it is more 
blessed to give than to receive? 


BAB Inc. 


ALERTED by recent events which could tor- 
pedo the economic integrity of radio, the 
NAB board of directors last week voted 
unanimously to cut the Gordian knot that 
has kept the Broadcast Advertising Bureau 
in the pouch of the NAB. By April 1951 
the BAB (or an organization with a new name) 
will be an independent corporate entity, to 


“sell radio at all levels against the competitive 


field. 


The quest is for a big radio name—Niles 
Trammell is mentioned—to get the BAB 
ball rolling. Instead of the $200,000 budget 
now ear-marked, the goal is a minimum 
annual operating budget of $1 million. This 
would be derived not only from stations, but 
from all segments of radio (and later of TV). 
To that extent, the plan envisages a variation 
of the “Fusion Now” precept we have advo- 
cated wherein all elements in the mass radio 
arts, whether broadcast or manufacturing, 
sales or programming, would unite under a 
policy “Congress” or “Council.” 

We applaud the board’s action. It is a 
strong, affirmative move. It was unanimous. 
Bob Swezey’s committee did its job well. 

The big task lies ahead. Most of the mis- 
sionary work was done ably by Maurice Mit- 
chell. Now it’s a task of picking the right 
head man and the right organization. It is a 
task of raising the money, and of healing the 
hurts that caused some networks and stations 
to drop out of NAB. 


BAB, or its successor, must have the man- 
power and the means to parry the thrusts of 
the competitive media. The newspapers’ Bu- 
reau of Advertising has a current budget of 
$1,120,000. The magazines have spent at least 
that much. They have done effective jobs 
(witness there’s no Assn. of National Adver- 
tisers on their tails for rate reductions). We 
wonder who in radio can remember the name 
of a single executive of either the newspaper 
or magazine business-getting associations? 

A strong man is needed to get the new BAB 
afloat and that means getting the money. After 
that, it is not a job of drum-beating, but of 
solid presentation and peddling. The facts are 
there, crying to be told. 


Radio cannot afford to offer too little too late. 












#- our respects to: 





WALTER ALBERT BUCK \ 


ALTER ALBERT BUCK began his 
“second career” when he joined the 


Radio Corp. of America after his retire. 
ment from the Navy in March 1948. At that 
time he was named president of Radiomarine 
Corp. of America, a service of RCA. He was 
transferred to the RCA Victor Division in 
January 1949, as operating vice president, the 
position he held before his recent appointment 
as vice president and general manager of ‘the 
RCA Victor Division. 

There is a natural temptation to use nautical 
terminology when referring to Walter Buck, 
for his “first career’ was with the U. S. Navy, 
where he performed 30 years of distinguished 
service, retiring as a rear admiral. However 
no ship’s lantern or bosun’s pipe adorns his 
office at the Camden headquarters, hard by the 
Delaware river. Admiral Buck is proud of the 
rank he earned and even prouder of the U. 8. 

(Continued on page 62-A) 


Static and Snow 


By AWFREY QUINCY 
NOW they’re emphasizing the “homing” quali- 
ties of radio signals. It’s not the first time 
that broadcasters have been regarded as 
pigeons. 


=z 


od 





Because “weighting” -has always been a fa- 
vored technique with the pollsters, it occurs 
to us that the current vogue of “rating” 
sweepstakes should have an official handicap- 
per. A little guy like “Hoop” might be giving 
away lots of pounds and inches to an outfit 
like Videodex or Sindlinger. But regardless 
of weight or reach, we think a better plan is 
to strip them all down to the buff, give each 

a pair of waterwings and let ‘em sink or 
swim, preferably in the San Francisco Bay. § 
Apart from its wartime functions, the Broad- 
caster’s Defense Council is a pleasing euphe- 
mism. According to the great generals and 
winning foctball coaches, the best defense 1s 
a strong offense. Somehow or other, to U5, 
that spells F-U-S-I-O-N. 


College education by television is bound to 
spread and one of the inevitable consequences 
is that many a viewer will receive degrees 
from more than one institution of higher 
Tearning. When the traditional game comes 
around, in order to show proper loyalty, the 
(Continued on page 62-D) 
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| WOW “Daily Triple. 
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lomarine 
He was 


sion in Delivers a Night Time audience of 


“"s —-971,520 Different people weekly! 
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ni The “DAILY TRIPLE” provides, in a single unit pur- a Da j 2 " f ‘ 
rp 7 chase, participation in WOV’s 1280 CLUB, PRAIRIE y fi ip e€ 
veg j STARS and RAMBLE IN ERIN PROGRAMS — one Each program reaching a 
broadcast in each program daily . . . a total unduplicated large, distinctive and different 
ew audience of 971,520 PEOPLE at a cost of only 27 CENTS cornea. ore 
PER THOUSAND ppl ce sactenee ste 
wall In New York the big swing is to the independents, and music with America’s best 9 , 


bands to entertain you. 


irst time WOV’s nighttime audience is up 39%.* The WOV 


irded as ; ’ % PRAIRIE STARS with 
- “DAILY TRIPLE” is your best bet for sales impact, 


Rosalie Allen — Unchallenged 


















pore market coverage and an unbeatable unit rate. queen of American Folk, West- 

“rating” *Source: The Pulse, Inc. ern, and Mountain Music. 

randicap- Elected America’s No. 1 femi- 

pay IN NEW YORK AT NIGHT... PENDENTS! nine disk jockey for 1950 — 
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OBERT L. KENNETT to general manager Yankee Network O & QO SBTPSSSTSSSsssssessccaaaaaaaaaaanaananaunnevunnn me Ma! 
stations in Connecticut (WONS Hartford, WICC (Bridgeport). see! 
RALPH H. KLEIN, program director WONS, to station supervisor. o Car 

CHARLES PARKER, sales manager WICC, to station supervisor. 


’ 
PHIL BECK to WCSI (FM) Columbus, Ind., sales staff. front office 


p 
TED W. AUSTIN, WFMY-FM-TV Greensboro, N.C., program director, PT a RO 
to WOSC Fulton, N.Y., as general manager. WOSC withdraws from Fee eee ee See poi 
Oswego County Network to operate independently. PRENTICE WHITE, auditor and controller, Berg-Allenberg  talen of 


agency, to CBS Hollywood as administrative assistant. 





to 


DUDLEY TICHENOR, WKBW Buffalo in national sales, to KANS N. 
‘eet Lae . BE ae SCHEPP-REIMER Co., N. Y., appointed national sales repres a q 
V as ¢c a: or, as » } < , ’ L presentat 
Wichita as commercial manager. Was manager WNAO Raleigh for WTCH Shawano, Wis. Ive = 
J. HARRY CALLAWAY to WSGN-AM-FM Birmingham, Ala., as man- ff (, SITTER to local sales staff WISN Milwaukee. of 
ager general sales. Replaces JULIAN FLINT, resigned. Mr. Callaway 
was with WHAS Louisville as administrative assistant to president, KLOK San Jose, Calif., and WGTC Greenville, N.C., appoint John E. 
and general sales manager WBEX Chillicothe, Ohio. Pearson Co., New York, to represent them. KLOK’s Pacific Coast rep. 
resentative is Gene Grant & Co. 
CLARENCE (Bud) RISER to head commercial department Southern 
Virginia Regional stations. HARRY PATTERSON, commercial manager KFVD Los Angeles, to i § 
KLAC Hollywood, Sept. 1, in same capacity. MAURY GRESHAM, a 
GEORGE FIRESTONE, advertising and sales promotion staff NBC Chi- KLAC commercial manager, shifts to KLAC-TV sales. 
cago, to WMAQ Chicago sales, replacing JACK SCHNEIDER, resigned =e : 7 " 
to join Radio Sales, Radio and Television Stations Representative, CBS, DEVNEY & CO., national station representative, announces removal to t | 
TY division. new offices at 535 Fifth Ave., N.Y. New phone: MUrray-Hill 71-5365, : 
WALT LAKE, graduate Pasadena Institute for Radio, Pasadena, Calif., es 8a G. on eee —- — WSPR Springfield, Mass, 
to KWEI Weiser, Idaho, as commercial manager and announcer. a Po, sees. 
z - . : WHLI Hempstead, N.Y., increases rates 10% effective Nov. 1. Current S 
> IC: . . “WP . . = c 
Spe ag pegging 2 cunts oie ae a advertisers are protected until expiration of contracts, with new rates 
ceeds JOHN ROVICK, returning to station program department. applying to all buying time on or after Nov. 1. J 
, ti 
Al . FLE =R, s ste CFA ‘banks, Alaska, ast- 
ROSS MERRITT, writer-producer ABC Chicago, to WBBM Chicago agi Hg ice tate od + lr ee gr cog fe 
Ave, 2 a0 salen orice menater Wa ies promation manager Radio Anchorage). He will open offce for KFAR and KENT in N.Y. ise * 
account executive. ae. 0 
: 7 NORMAN R. PROUTY, ABC, to WFIL Philadelphia as radio sales 
PHILIP SCHLOEDER Jr. to assistant treasurer Avery-Knodel Inc., manager. Was with Benton & Bowles, Katz Agency and Edward Petry F 
station representative, N.Y. & Co. . 
JOHN F. CONBOYE, territorial representative Kraft Food Products, to } ; 
ee —— WDVA Danville, Va., as sales representative. ‘ ( 
i 


~ 


WERD Atlanta, Ga., appoints Interstate United Newspapers Inc. as 
national representative. 


e MALCOLM KENNEDY to sales staff WIBG Philadelphia. Was with | 
in WIP same city and WKDN Camden, N.J. 
ROBERT BLUM, KMPC Hollywood, to KEEN San Jose, Calif., as sales 
the QUAD CITIES manager. | 


AL BIORGE, sales manager KGEM Boise, Idaho, to account executive 
KSL-AM-TV Salt Lake City. | 


STEPHEN. A. CISLER, vice president Radio Kentucky Inc. (WKYW | 
Louisville), owner and officer WXLW Indianapolis, WXGI Richmond, | 
Va., and WWSO Springfield, Ohio, to active service as Capt. in U.S. 


You Cav CALL YOUR SHOTS 
AH” G 


ON THE ae, 
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In Davenport, Rock Island, Moline and East Moline 
is the richest concentration of diversified industry be- 
tween Chicago, Minneapolis, St. Louis and Omaha. The Quad 
Cities are the trading center for a prosperous two-state agricultural 
area. Retail sales, total buying and per capita income rate higher 
than the national average, according to Sales Management. 


WOC-AM t220x:. © WOC-FM 0371. 


WOC delivers this rich market to. NBC Network, national spot 
and local advertisers . . . with 70 to 100% BMB penetration in the 
two-county Quad City area . . . 10 to 100% in adjacent counties. 


woc -TV eek tiene * 12.5 Kw. Audio 


On the Quad Cities’ first TV station NBC Network (non-inter- 
connected), local and film programs reach over 14,000 Quad 
Cities’ sets . . . hundreds more in a 75 air-mile radius. 


Basic NBC Affiliate 
Col. B. J. Palmer, President 
Ernest Sanders, General Manager 


































+) We 
ARROWHEAD NETWORK @ S77 


To cover the rich dairyland 
markets of Wisconsin; the in- 
dustrial centers of Northern Min- 
nesota .. . use the Arrowhead Net- 
work. You’re interested in sales—and 
that’s what we deliver! 


Sz ARROWH EAD} NETWORK 


aves [Waa [WEES Jets | 


Represented nationally by RA-TEL Reps., Inc. and regionally by 
BULMER-JOHNSON, Inc. Mpls. 





DAVENPORT, IOWA 
FREE & PETERS, Inc. 
Exclusive National Representatives 
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Marine Corps Reserve. 
section Company 


Camp Pendleton, Calif., Aug. 22. 


Personals ee e@ 


He is commanding officer of communications 
D, 16th Infantry Battalion, Louisville, and reports to 


ROGER W. CLIPP, general manager WFIL-AM-TV Philadelphia, ap- 


pointed radio-T V 
of communication section. . . 


representative Philadelphia Defense Board, as member 
. PATRICIA CUNNINGHAM, secretary 


to E. R. VADEBONCOEUR, vice president WSYR-AM-TV Syracuse, 
N. Y., and Fred L. Percival were married July 29. 


GENE TIBBETT, manager WLOX Biloxi, Miss., elected vice commander 
of American Legion for Mississippi. Also elected Southern Comman- 


der of 


charge 


Mr. Tibbett ANDREWS, 


Past Commanders 
BURKE, general manager WBAL Baltimore, spoke on 
“Telling Your Story by Radio” to Maryland and Dis- 
trict of Columbia Oil Industry Information Commit- 
tees July 24.... J. 
of engineering 
chairman communications committee New Jersey tech- 
nical advisory committee for civil defense. 


Club. HAROLD C. 


R. POPPELE, vice president in 
WOR New York, appointed 


FRANK DeROSA, salesman WMAQ Chicago, father 
of girl, Susan Dale, July 29. 
managing director 


ROBERT J. Mc- 
Southern California 


Broadcasters Assn., to give presentation of “The 1950 
Profile of Southern Calif. Radio” today (Mon.) before Santa Barbara 


(Calif.) Advertising and Sales Club. 


. JOHN MOWBRAY, KSMO 


San Mateo, Calif., salesman, father of boy. 


JERRY BARTELL, president WOKY Milwaukee and conductor Play- 
time for Children show, cuts disc, “The Men Who Come to Our House,” 


for Young People’s Records, N.Y... 


. TOM GARTEN, commercial man- 


ager WSAZ Huntington, W. Va., father of boy, Joseph Albert, July 29. 
_..E. J. DEVNEY, Devney & Co., N.Y., station representative, father 


of boy, Brian Edward, Aug. 1. 


EUGENE D. HILL, manager WORZ Orlando, Fla., elected chairman 
Orange County Chapter National Foundation of Infantile Paralysis. ... 
NORMAN S. McGEE, vice president in charge of sales WQXR New York, 
and EILEEN M. MAYONE, WJLB Detroit, were married July 28.... 
GIL BERRY, midwest sales manager DuMont TV network, father of 


boy, Charles Stuart, Aug. 1. 





WORLD JINGLES 


Extensive Sales Announced 


WORLD Broadcasting System Inze., 
last week announced sales of com- 
mercial jingles as follows: 

Bread jingles: To Heimbach Bakery, 
over WKAP Allentown, Pa.; to Doyle’s 
Bakery, over CKWS Kingston, Ont.: 


to Mclllraith’s Bakery, over CFOS Owen 
Sound, Ont. 


Fur jingles: To Al’s Furs, over WKAP 
Allentown, Pa.; to McKay’s Furs, over 
CKWS Kingston, Ont.; to Meyer’s Fur- 
riers, over WKOP Binghamton, N. Y.:; 
to Owen Sound Fur Co., over CFOS 
Owen Sound, Ont.; to Hertzberg Furs, 


over KELA Centralia, Wash.; to Caro- 
Werner’s Cleaners, over WCAE Pitts- 
burgh, Pa. 


Used car jingles: To Uhlmann Motors, 


over KEIA Centralia, Wash.; to Caro- 
lyn Motor Co., over KEYS Corpus 
Christi, Tex.; to Gene - Baker Motor 


Co., over WKIC Hazard, Ky.; to Hog- 
gard-Vann, over WEED Rocky Mount, 
N. C.; to Quincy Auto Exchange, over 
WJDA Quincy, Mass.; to Threkeld Mo- 
tor Co., over WVOP Vidalia, Ga.; to 
Sexton Motor Sales, over WWGP San- 
ford, N. C. 

Furniture jingles: To Allen Furniture 
Co., over KEYS Corpus Christi, Tex.; 
to Christian Hauvestoa, over WFNS 
Burlington, N. C.; to Herlig-Myers, over 
WEED Rocky Mount, N. C.; to Legate 
Furniture Co., over CFOS Owen Sound, 
Ont.; to Brantley Furniture Co., over 
WVOP Vidalia, Ga. 


FRIENDS 


“To make a friend, you must be one.” 
Twenty years of service to farmers in 
Kansas and adjoining states have 
made us their friend. 


WIB 


ia iaea Ghetis 
t7 TOPEKA 
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FRANK E. HURT 
KFXD Owner Killed 


FRANK E. HURT, 60, co-owner, 
president and general manager of 
KFXD Nampa, Idaho, was killed 


> 


Aug. 3 


when his car left the 
highway and 
plunged down an 
embankment near 
Horseshoe Bend, 
Idaho. Police said 
he sustained a 
skull fracture and 
internal injuries. 

A native of Ma- 
con County, Mo., 
Mr. Hurt went to 


Mr. Hurt Idaho in 1900. In 
1928 he founded 
KFXD in Shoshone, moving the 


MBS outlet to its Nampa location 
in 1930. He was a charter member 
of NAB and of the Radio Pioneers. 

He leaves his widow, Blanche; a 
son, Edward, co-owner of KFXD; 
two brothers and two sisters. 





Collective Bargaining 


MANAGEMENT at WNMP Evans- 
ton and WKRS Waukegan, IIl., 
have been notified by the Inter- 
national Brotherhood of Electrical 
Workers (IBEW) that technicians 
and engineers at the stations have 
authorized the union to represent 
them in collective bargaining. Men 
affected by the action include four 
at WKRS and three at WNMP, 
both non-union shops. Negotiations 
between union and management 
representatives are expected 
shortly. 


James M. LeGate, General Manager 


5,000 WATTS - 610 KC - NBC 





All Accounts 


(Continued from page 9) 
bedian, aids Ted with a good slice 
of the radio production detail to 
leave him free for increasing TV 
work. 

Ted stands on the doorstep of 
big things to come. The Dowd 
agency has expanded. It has pur- 
chased the old Blaker agency and 
has combined with the Redfield, 
Johnstone Agency becoming Dowd, 
Redfield & Johnstone in New York 
but for the time being, retaining 
the John C. Dowd Ine. title in Bos- 
ton. 


Cites Ambitions 

Whatever Ted’s position in the 
new agency, he has but one thing 
in mind: “My ambitions are pure- 
ly and simply to constantly strive 
to bring new and original enter- 
tainment to the television audi- 
ence” while continuing to main- 
tain a high standard in radio pro- 
duction. 

When Ted gets a chance he takes 
part in his favorite hobby—-sail- 
ing. Ted and his wife find their 





primary interest in their nine- 
month-old son. 

NEW edition Headliners for Hams, 
reference folder containing latest 
technical data on 30 RCA “Ham” 


Preference Tube Types for radio ama- 
teur, announced by RCA Tube Dept. 
Information on new tube types and 
socket connection diagrams included. 
Available from RCA tube distributors. 


When you select a market, you 
naturally use more than one 
yardstick to measure its value. 


If you select your radio station in 
Miami by the same intelligent 
measurement, you will certainly 


want some of WIOD! 


For every foot of our story 
...call our Rep 


George P. Hollingbery Co. 
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MARKET NEWS 


AM Coverage Increases 


NEARLY 1,200 AM stations and 
200 FM outlets are broadcasting 
market news for farmers, accord- 
ing to a survey by the Production 
and Marketing Administration of 
the U. S. Dept. of Agriculture. 

The department reported that 
this is the largest number of AM 
stations ever to carry government 
market reports and is an increase 
over last year’s total of 1,137. No 
data was gathered on last year’s 
survey. The survey showed that 
a few TV stations also are pro- 
gramming market news. Ques- 
tionnaires were sent to 2,143 sta- 
tions and replies were received 
from 1,568 AM outlets and 209 FM 
stations. 





Westinghouse Income 
WESTINGHOUSE Electric Corp.’s 


net income for the first six months 
this year totaled $27,206,707 com- 
pared to $28,409,961 for the same 
period last year, Gwilym A. Price, 
president, has announced. Net sales 
billed for the first six months in 
1950 were $463,907,387 compared 
to $468,073,982 for the same period 
in 1949, he said. Although the 
company’s first quarter earnings 
this year were ahead of the com- 
parable 1949 period, both net sales 
billed and net profits in the second 
quarter fell below last year. 
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ERRY O’BRIEN, production di- 

rector WTUC Tucson, Ariz., to 

Western division World Broad- 
casting System, Hollywood, as sales 
representative. 


ERIC E. SUNDQUIST elected vice 
president A. C. Nielsen Co., Chicago. 
Continues as mem- 
ber radio-TV index 
sales division. Has 
been with company 
since 1948, having 
worked with adver- 
tising and market- 
ing research  or- 
ganizations for past 
12 years. 


WILLIAM M. 





MERTZ Jr. to 
MGM Radio At- - 
tractions as Chi- Mr. Sundquist 
cago manager, 

“from midwest sales manager Mac- 
Gregor Transcription Co. 
ZELMA COHEN to booker Atlantic 


Television Corp. Was with Telecast 
Films Inc. and Cinetel Corp. 


Mrs. GEORGE G. (Buddy) DeSYLVA 
elected to board of directors of Capi- 
tol Records Inc., L. A., to succeed her 
late husband. 


JOHN HEATON, continuity editor of 
CHML Hamilton, to S. W. Caldwell 
Ltd., Toronto, transcription distribu- 


SOUTHWEST VIRCINIA’S Pioneer RADIO STATION 





A card or letter to us, 
bring you this WDBJ 
which includes: 


or to Free & Peters, will 
BMB Area presentation 


@ Official BMB Coverage Map 
@ Latest Market Data—BMB Counties 


@ Preliminary 1950 Census Figures 


@ Comparative BMB Coverage Graphs 


Handily bound for filing and perforated for 


three-ring binder. 


REE & PETERS. ING N 
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CBS. 5 ° 
Owned as erated 
TIME 
ROANOKE, 


960 KC 


O; e by the 


WORLD CORPORATION 
VA 


iw Tae 
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| Re entative 


tor, as manager. Firm takes over dis- 
tribution in Canada of C. P. MacGre- 


gor, Hollywood, productions, and all 
American transcriptions handled by 
Exclusive Radio Transcriptions Co., 


Toronto. 

NANCY EVANS, featured singer with 
Wayne King, leaves orchestra and 
NBC TV show to open own production 


office in Chicago. She will work as 
performer and _ producer-director. 
JUANITA UNDERWOOD, _ general 


manager John Paul Lee & Assoc., to 
George R. Turpin & Assoc., Fort Worth, 
promotional sales firm, as sales man- 
ager. 

BUDDY BASCH, publicist, N. Y., 
moves to new offices at 17 E. 45th St., 
N. Y. 17, MUrray Hill 7-8351. Former 
location was 2 W. 46th St. 

LEE HOLLINGSWORTH, head Auc- 
tion Audience Rating Program, reports 
show sold to WLIO E. Liverpoor, Ohio. 
Already on WRIB Providence, R. I., 
WGCH(FM) Greenwich, Conn., WKBS 
Oyster Bay, N. Y. 


HARRY S. GOODMAN Productions 
begins production quarter-hour syndi- 
cated program, Music of the Stars, and 
acquires sole sales, distribution rights 
to The Ted Lewis Show and Arthur 
Smith and the Crackerjacks. 

CLINTON J. (Pat) SCOLLARD, Para- 


mount Pictures, elected executive vice 
president United Artists Corp. 


RICHARD MULFORD radio-TV de- 
partment Roche, Williams & Cleary, 
Chicago, to Atlas Film Corp., same 
city, as assistant to TV Director 
Norman C. Lindquist. 


EGuijament eee 


HARRY P. WESTON, vice president- 
treasurer Graham-Paige Corp., N. Y., 
to Reeves Soundcraft Corp., Long Is- 


land City, N. Y., as executive vice 
president. 
MARTIN ROTHMAN named Bendix 


radio and TV district merchandiser 
for northern N. J. ED NISBERG 
named merchandiser for Chicago area. 
JACK L. HOBBY, sales promotion 
manager Capehart-Farnsworth Corp., 


Fort Wayne, Ind., to advertising ang _ 
sales promotion manager Andrea Radic 
Corp., N. Y. 

HARRY E. AUSTIN, S. 
manager RCA Communic: 
ed vice president in cha 
cific Coast district for R 
nications Inc. 


JOHN GRAY, graduate | 





district 
Ons, elect. 
ge of Pa. 
\ Comm. 


of Illinois 


school of engineering, to head indus- 
trial sales correspondence department 
Simpson Electric Co., Chicago maker 


electronic equipment, testing 


GENERAL ELECTRIC starts produye. 


tion 17-inch rectangular picture tubes 


devices, 


at Buffalo, Syracuse plants. Tube 
(17BP4-A) has neutral-density face 
plate and is magnetic-focus-and-defleec. 


tion tube.. Firm buys Illinois Cap. 
inet Co., Rockford, Ill. OSCAR y, 
LINDGREN, president and _ genera] 
manager, continues in that capacity, 
DECCA RECORDS Ine. announces 
consolidated net earnings, after taxes, 
of $360,582 for six months ending June 
30, or 46 cents per share for 776,650 
shares outstanding. 


Technical eee 


ROBERT A. WILSON, WEOA Evans- 
ville, Ind., to chief engineer WOOD 
Grand Rapids, Mich. 


GENE L. LUKOWSKI, audio-video 
control engineer KTTV (TV) Los An- 
geles, to KECA-TV Los Angeles engi- 
neering staff. 


FRED TUCKER to WDRC Hartford, 
Conn., as transmitter engineer. Was 
with WNBC New Haven, Conn., WMAS 
Springfield, Mass. 


RCA VICTOR announces amplitude 
modulation monitor, providing direct 
continuous reading of modulation per- 
centage in AM transmitters operating 
between 500 and 2500 ke. 


SUPERIOR ELECTRIC Co., Bristol, 
Conn., releases 16-page bulletin featur- 
ing complete line standard Power- 
stat variable transformers. Bulletin, 
P550, describes variable transformers 
and line correctors. 


ASTATIC Corp., Youngstown, Ohio, 
announces development of two new 
TV, FM boosters (Models BT-1 and 
BT-2). 

ANDREW Corp., Chicago, manufac- 
turer transmission lines, antenna 
equipment, issues % inch diameter, 


ultra low loss coaxial cable (type 738). 


GENERAL ELECTRIC Co., Syracuse, 


announces TV_ stabilizing amplifier 
(type TV-16-B) for providing auto- 
matic correction of sync, blanking por- 
tion TV signal. 


INDEPENDENT OPERATION 
VS. 
NETWORK OPERATION 


‘ 
=> See Centerspread This Issue <& 
* 
ON THE AIR EVERYWHERE 24 HOURS A DAY 


LE Mlb 
WCKY 


CINCINNATI 


50,000 WATTS OF SELLING POWER 
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KONG SEEKS CRITICISM 


. Watson Named to Improve Announcing 
Sis ..nscesthiammnnedenecnemmatatigoeaas 


RADIO, like other industries, has 
its erities and when the right sort 
of criticism is di- 
rected at radio, it - 
is welcomed. Go- 3 
ing a step beyond 
waiting for criti- 
cism to come, one 
station wants F 
criticism so much 
that it has reach- 
ed into a neigh- 
boring college and 
employed the 
head of its music 
departments as 
director. 

Little over a month old, this ven- 
ture was started by KGNC Amaril- 
lo, Tex. In this short period of time, 
it has produced good results and 
has all the potentialities of point- 
ing to great and widespread im- 
provement in the industry, the sta- 
tion reports. 

The idea seems to have 
brought up simultaneously 
KGNC’s Manager Tom Kritser and 
Assistant Manager Bob Watson, 
and Dr. Wallace Clark, director of 
music at West Texas State College 
at Canyon, 17 miles southwest of 
Amarillo. 

The trio first discussed their con- 
ceptions of what was needed to 
strengthen KGNC’s program pres- 
entation. Then, Dr. Clark went to 
Los Angeles, Hollywood and other 
coast cities to study programming, 
presentation and techniques, from 
both the studio and listener view- 
point. 





\ 
Dr. Clark 


critic-educational 


been 
by 


Gains Support 

The idea was enthusiastically 
greeted by Jennings Pierce, NBC’s 
West Coast manager of public af- 
fairs, station and guest relations, 
as well as by Frank Barton, NBC 
Hollywood director. Some of the 
station officials expressed amaze- 
ment that radio had been so negli- 
gent in not doing something of the 
sert errlier, especially in helping 
individual announcers to improve 
their mike techniques and person- 
alities. 

Dr. Clark’s main job, at least in 


the early part of the program, is 
to assist announcers, both in class- 
room and in private instruction, to 
develop their voices and person- 
alities to fit in more perfectly with 
the several programs each presents 
in the course of his tour of duty. 
This calls for him to monitor all 
programs, to note the weaknesses, 
strong points and other character- 
istics of the program as a whole, 
and the work of the announcer in 
particular. 

In considering the need for gen- 


eral improvement at the micro- 
phone, Mr. Kritser and Mr. Wat- 
son stressed the fact that, regard- 


less of all that lay between, so far 
as the listener is concerned, the 
announcer is the sponsor’s repre- 
sentative so long as he is at the 
mike. They pointed out that al- 
though the listening public may be 
aware of some of the huge invest- 
ment and all the details which go 
to make up a radio program, so 
far as the listener is concerned, i 
is the announcer presenting a pro- 
gram sponsored by such and such 
a company. 
Sells Influence 


They further pointed out the way 
in which the announcer presents 
the program has a large bearing 
on whether or not the program 
sells the company’s product. 

All too often in the past, accord- 
ing to the KGNC management, the 
announcer has been on his own, 
with little or no cooperation from 
the program department or any 
other members of the staff. His 
improvement or failure has been 
entirely his own, on a sink or swim 
basis, which has not been entirely 
fair to him. His assignments may 
or may not be fitted to his partic- 
ular style of delivery, yet he has 
had the full responsibilty of the 
success or failure of the program 
and the sponsor’s reaction in con- 
tinuing or cancelling the contract. 

In selecting Dr. Watson to under- 
take to correct much of this situa- 
tion, KGNC did so in consideration 
of his reccgnizedly outstand‘ng 
work with students of voice in the 
Southwest. 
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BASEBALL FANS 


Show Sponsor Gratitude 


BASEBALL and other entertain- 
ment will be on the bill of fare 
next Wednesday at Meyers Field, 
home of the Norfolk Tars baseball 
team, when listeners to Tar games 
are expected to turn out on the 
occasion of “Radio Appreciation 


Night.” 

In addition to the Norfolk- 
Roanoke game, sports fans will 
view entertainment directed by 
WNOR Norfolk’s Bob Story and 
comprising sporting events han- 
dled by Jack Harris, one of two 
announcers who air Tar games. 


Event was initiated last year by 
the sportscasters to show baseball 
sponsors how much fans appre- 
ciated the broadcasts, and drew a 
record-breaking crowd of 7,000 fans 


in Portsmouth, Va., across the 
river, where the idea was first 
tried. 
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FRANK BROWN, chief an- 
@ nouncer KXLW Clayton, Mo., 


to program director. 


W. LAWRENCE HEDGPETH Jr. to 

program director WINX Washington. 
Was with WDNC 
Durham, N. C., WIS 
Columbia, S. C.,, 
and WAPO Chatta- 
nooga. 


JAMES L. Me 
GRATH, staff mem- 
ber WFCB  Dun- 
kirk, N. Y., to pro- 
gram director. 
‘ ees LELAND (Lee) 
t Oe. JACKAWAY, 
WWPB Miani, Fla., 
to announcing staff 
WMBG Richmond, 
Va. 
PAT BEALL, traffic director 
Silver Spring, Md., resigns. Aug. 11, 
she married Kenneth E. Collins. 
DOLORES McQUEEN, new to radio, 
replaces her at WGAY. 
JAY SCOTT, producer WMCT 
Memphis, Tenn., to production man- 
ager. JEAN PERRY to WMCT as 
associate producer. RUSS MAY- 
BERRY, WNBQ Chicago, to WMCT 
as producer. 
ED JOHNSON, recent graduate Pasa- 
dena Institute for Radio, 
to KVOG Ogden, Utah. 


BILL BAILEY, staff announcer WLS 
Chicago on National Barn Dance, re- 
signs to free lance in radio-TV. 

DON DANIELSON, 
department WBBM 
assistant director. 


MILDRED WRENN, KPIX (TV) San 
Francisco promoted to traffic 
manager. 

ROBERT S. WEBSTER, news director 
WCOU Lewiston, Me., to program di- 
rector WTWN St. Johnsbury, Vt., ef- 
fective Sept. 1. He succeeds GOR- 
DON JAMES PLATT, resigned. 
MARTIN BOOKSPAN, music director 
WBMS Boston, to program director. 
AL CONSTANT, KRON-TV San Fran- 
cisco announcer-director, named direc- 
tor of studio. 

PAUL BENSON, KAYL Storm Lake, 
Iowa, continuity department, to KFJF 
Webster City, Iowa, as_ production 
manager. 

ROLAND H. BROWN to announcing 
staff WXGI Richmond, Va. 
JACK DOUGLAS, announcer 
(FM) Columus, Ind., resigns. 
DON AMECHE succeeds EDWARD 
EVERETT HORTON as m.c. on Holi- 
day Hotel, sponsored by Packard 
Motor Co., through its agency, Young 


Mr. Hedgpeth 


WGAY 


CTY) 


Pasadena, 


public relations 
Chicago, named 


sales, 


WCSI 
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& Rubicam, N. Y., Thurs., 9:30-10 p.m., 
ABC-TV. 

EDDIE NEWMAN, WOR New 
to disc jockey WMIE Miami, 
11 p.m. to 2 a.m. nightly. 
effective Nov. 5. 

PETER POTTER, star KTSL (TV) 
Los Angeles Peter Potter's Party, 
chosen to represent coast dise jockey- 
music world Aug. 23 on CBS The 
ABC of Music from N. Y. 


DAN PETERS to 
WQXR. New York replacing REX 
BENWARE, resigned. Mr. Peters was 
with WHLI Hempstead, N. Y., and 
WVNJ Newark, N. J. 

BAKER PASSMORE to WBBM Chi- 
cago page staff. 

HELENECA BRICE (Mrs. Helen Mc- 
Nutt), advertising manager Winter 
Park Herald, Orlando, Fla., to WRNL 
Richmond, Va., as continuity writer. 
Was with WGAC Augusta, Ga. 
HARRY VON ZELL to m.c. new KNBH 
(TV) Hollywood Club Celebrity show. 


MARK SHEELER, m.c. 
Club, WPIK Alexandria, Va., extends 
show to Metropolitan Network, WARL 
Arlington, Va., WGAY Silver Spring, 
WBCC Bethesda, Md. and WFAX 
Falls Church, Va. 


WILLIAM S. ATKINSON, film clerk 
KECA-TV Hollywood, to active duty 
with U. S. Marine Corps Reserve. 

JIM TRANTER, radio editor Buffalo 
Evening News, Buffalo, N. Y., to pro- 
duction staff WBEN-TV same city. 
FRED STUTHMAN, WOR New York, 
and BOB DAY, KSMO San Mateo, to 
KGO San Francisco announcing staff. 
GEORGE FALCON, manager KECA 
Hollywood transcription department, 
appointed public relations director in 
charge of radio-TV for Calif. Air 
Force National Guard, 62nd Wing. 
ARTHUR FELDMAN, MBS director 
of special events, father of girl, Lisa 
Ann, Aug. 7. Mrs. Feldman formerly 
on U. S. program staff BBC. 
DWIGHT COOKE, CBS commentator, 
serving as special commentator for 
Conference on Aging, Washington, 
Aug. 13-15. 

BOB MICHEL, disc jockey WSYR 
Syracuse, N. Y., presented full Scottish 
highland costume. 


York, 
Fla., 
Contract 


announcing staff 
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No time for neckin’ 
since KGVO installed 
that new RCA trans- 
mitter and tower with 
5000 watts both night 
and day. A_ good 
place to advertise. 





Blues Chaser _ 


MARJORIE WALKER, KECA-TV 
Hollywood, convalescing at home from 
foot injuries suffered in recent auto- 
mobile accident. 


BOB EMERY, conductor Small Fry 
Club, Mon.-Fri., 6-6:30 p.m. on Du- 
Mont Television Network, made depu- 
ty sheriff of Barnstable, Mass. 


BILL GRISKEY, announcer NBC 
Chicago, father of boy, Ruggero Luigi, 
Aug. 5. 


LYN OSBORN, of ABC AM and TV 
Space Patrol program, in Cedars of 
Lebanon Hospital, L. A., following 
emergency appendectomy, Aug. 6. 


News eee 


BOB HURLEIGH, commentator WGN 
Chicago, substituted for FULTON 
LEWIS jr., MBS, during first two 
weeks of Mr. Lewis’ vacation. HENRY 
LA COSSITT, former WOR New York 
commentator, substitutes for second 
two weeks, beginning today (Aug. 14). 


WILLIAM J. ALLERT, reporter WOAI 

San Antonio, Tex., called to active 
duty with U. S. 
Marine Corps as 
public information 
officer for Company 
C, 20th Infantry 
Battalion. 


FRANK DILL, as- 
sistant to JIM 
GIBBONS, _ sports 
director WMAL- 
AM-TV Washing- 
ton, resigns to join 
WCHV Charlottes- 
ville, Va., as sports 
announcer. 


Lt. Allert 


REX FROST, farm editor and an- 
nouncer of CFRB Toronto, is in Swit- 
zerland making color movies for the 
Swiss government. JOHN BRAD- 
SHAW is temporarily replacing him 
at CFRB. 

JOEL MAREINESS, radio graduate 
Syracuse U., to staff WOSC Fulton, 
N. Y., to handle news and sports. Suc- 
ceeds AL MELTZER, who joins WAGE 
Syracuse. 

BOB ACKERLY, KJR Seattle news- 
caster and announcer, to KXA same 
city as news reporter. 

HARRY RASKY, news editor CHUM 
Toronto, to CKEY Toronto as news 
writer. 

MANNING SLATER, 
WLIZ Bridgeport, Conn., appointed 
chairman Bridgeport area committee 
for Mel Allen Day in Yankee Stadium, 
Aug. 27. 

JIM McMANUS, m.c. WMAR-TV Bal- 
timore The Sports Parade, to WCBS- 
TV New York. 

GENE PIATT, news editor WKBQ 
Memphis, Tenn, to staff KFJF Web- 
ster City, Iowa, as newsman-an- 
nouncer. 

JACK HORNER, KSTP-AM-TV Min- 
neapolis sports director, father of boy, 
Thomas, July 23. 
REX LORING, 
CKOY 


sports editor 


news 
Ottawa, to 


commentator 
CFCF Montreal. 


ELECTRO-VOICE, Buchanan, Mich., 
issues new microphone catalog No. 
110. Copy may be obtained by writ- 
ing company. 
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LOW-POWER FM 
ACLU Files Brief on Rule 


AMERICAN Civil Liberties Union, 
through Ex-FCC Chairman James § 
Lawrence Fly, its counsel, hast 
told the Commission jts pre. 
sent educational low power FM 
rules reasonably seem to include! 
church organizations but such | 
eligibility should not be considereg | 
inherent in their status as chureh | 
institutions. All applicants should 
have like responsibility, ACLY 
said. 

The ACLU brief was in response 
to FCC’s call for oral argument 
on the petition of the Radio Com. 
mission of the Southern Baptist 
Convention and the Executive 
Board of the Baptist General Cop. 
vention of Texas to amend the 
Commission’s rules so as to make 
non-profit, tax-exempt organiza. 
tions eligible as noncommercial, 
low-power FM licensees [Broap. 
CASTING, July 3]. ACLU opposed 
establishment of specific alloca. 
tions for church groups as contrary 
to the First Amendment. 

Meanwhile, brief in support of 
the Southern Baptist petition was 
filed with FCC by Frank Stollen- 
werck, Washington radio counsel, 
in behalf of the University Bap- 
tist Church of Baltimore, the 
Christian and Missionary Alliance 
and the Gospel Fellowship Assn, 
the latter composed of about a 
dozen Baptist schools and other 
groups. FCC has set no date for 
oral argument. 





FM Multiplex 


LICENSE was granted by FCC 
last week to Multiplex Develop- 
ment Corp. for its FM develop- 
mental station KE2XKH New 
York, using facilities of the former 
WGYN (FM) there [BROADCASTING, 
June 19]. Station has been operat- 
ing several weeks under program 
test authority for the study of FM 
multiplex operation. Under this 
method one or more FM programs 
are aired simultaneously by multi- 
plexing them in the main aural 
transmission. Firm reports tests 
have been highly successful to date. 
Frequency of 97.9 me with 4 kw 
power is being used. 
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DU MONT—the first television network—continues to pioneer. New Teletranscription* 
techniques developed in the Du Mont laboratories give better grays, sharper 
images, minimum flare, higher fidelity sound . . . and produce unsolicited letters like the 


above. One more reason why smart sponsors know— 


Dollars get more 
ou MONT dialers on Du Mont 
60 Stations 


The Nation's Window on the World 
* 515 Madison Avenue, New York 22, N. Y. - Phone: MUrray Hill 8-2600 


*Teletranscription—sometimes called “kinescope recording”—a Du Mont Trade Mark 
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Washington 4, D. C. 
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RCA DEMONSTRATION 


By BRUCE ROBERTSON 


RCA last Monday for the first time 
demonstrated the intercity trans- 
mission of its system of all-elec- 
tronic color television via coaxial 
cable facilities. The test had been 
simulated earlier this year [TELE- 
CASTING, April 10]. 

The program originated in the 
studios of NBC’s WNBW (TV) 
Washington and was sent by regu- 
lar coaxial facilities to WNBT 
(TV) New York for broadcasting. 
The program was picked up on a 
color receiver in the RCA Labs. at 
Princeton. 

The color transmission was also 
beamed via microwave radio relay 
from New York to KC2XAK 
Bridgeport, NBC’s UHF experi- 
mental station which rebroadcast 
the program for reception in black- 
and-white on experimental UHF 
sets installed by RCA in the area 
and in color on a converted VHF 
color receiver in the Westport, 
Conn., home of O. B. Hanson, vice 
president and chief engineer of 
NBC, some 12 miles from KC2- 
XAK’s transmitter. An observer 
there reported reception of a “very 
good picture.” 


Good Results Claimed 


Mr. Hanson, who himself watched 
the program on a VHF color set in 
his office in Radio City, New York, 
received from WNBT, said that 
“results were far better than I 
anticipated, knowing all the prob- 
lems we were up against.” Owners 
of standard black-and-white TV 
receivers meanwhile watched the 
color program in monochrome in 
both the Washington and New York 
areas, reception being of a quality 
which RCA spokesmen felt “effec- 
tively demonstrated the compati- 
bility of the RCA color system.” 

Dr. C. B. Jolliffe, executive vice 
president in charge of RCA Labs, 
hailed the initial demonstration 
networking of the RCA color Sys- 
tem as “a new and highly important 
advance in the development of a 
color television service for the 
nation.” 

The new method of sampling the 
color Images for cable transmis- 
Sion, an RCA spokesman explained, 
made It possible to increase the 
transmitted resolution of color im- 
ages to 160-180 lines. “We feel that 
we can now put a color picture 
into a home from a station at the 
other end of the coaxial cable from 
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the point of origin every bit as 
good as today’s black-and-white 
network TV pictures,” he stated. 

Observers in the RCA _ Labs 
viewed the quarter-hour color net- 
work telecast on the company’s 
improved tricolor tube where they 
could check RCA’s claims for great- 
ly increased brightness and resolu- 
tion against the tube’s actual 
performance. Reception of the same 
program on another color receiver 
with an earlier model tube and on 
a standard black-and-white TV set 
afforded additional opportunity for 
evaluation of the new tube. 

The images on the new tube 
were reported as unquestionably 
brighter, clearer, and more vivid 
than those on the other color set, 
whose pictures looked washed out 
in comparison. As explained by 
Dr. Jolliffe in his color “progress 
report” [TELECASTING, Aug. 7], the 
new tube’s brilliance results from 
an improved red phosphor, “making 
it possible to remove the red filter 
from in front of the tube which 


COLOR DELAY? 


IN A FLAT disclaimer, FCC 
Chairman Wayne Coy last week 
denied knowledge of reports that 
FCC intends to delay its color tele- 
vision decision because of the 
Korean crisis. 

“That is not to say that such 
rumors are not afloat,” he said. 
“It is only to say that I, along with 
other members of the Commission, 
have been so busy discussing the 
color TV problem, a part of the 
decision-making process, that such 
rumors have not reached me.” 

Chairman Coy’s statement was 
contained in a reply to a letter 
from Sen. Ed C. Johnson (D-Col.) 
denouncing “busy-body scandal 
mongers” who spread such rumors 
and declaring that, in fact, immedi- 
ate commercial use of color TV 
“could be of vast aid to the defense 
effort.” 

Exchange came during FCC’s 
fifth week of color deliberations 
since the hearing record was 
closed, with current speculation 
centering on issuance of a formal 
decision “about Labor Day.” 

There were indications that the 
FCC is handling its report piece- 
meal, writing it section-by-section, 
but with the final vote yet to be 
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increases the light output by two 
to one,” and by improved tube 
techniques. 

A highlight brightness of 25 to 
30 foot lamberts was produced by 
the new tube, an RCA spokesman 
reported, adding that this is “above 
the flicker threshold of the CBS 
system” and pointing to the virtual 
absence of flicker in the picture 
being watched. 


Increased Resolution 


Increased resolution of the im- 
ages from about 100 to 160-180 
lines was attributed to a new aper- 
ture plate which has 200,000 holes 
and 600,000 phosphor dots, a 70% 
increase over the 117,000 holes and 
351,000 dots of the original screens. 
(There are three dots—red, green 
and blue—for each hole, the angle 
of the transmission determining 
which dot is activated and which 
color reproduced.) The resolution 
capabilities of this tube are up to 
the six me system itself, it was ex- 
plained, the spokesman adding that 


taken. That which already has 
been drafted, it is believed, would 
fit a decision in favor of any one 
of three alternatives: (1) multiple 
standards, (2) RCA’s dot sequen- 
tial, (3) CBS line sequential. 

It’s entirely possible that the 
FCC will finish its consideration 
this week, but with the final vote, 
which could go any one of the 
three indicated courses, to come 
after the staff completes. its job. 
Such a possibility was detected in 
the attitude of members of the 
FCC last week. They seemed more 
relaxed, in contrast to their de- 
meanor during the preceding weeks 
when color sessions were held al- 
most daily. 


Want No Hold-Up 


Sen. Johnson,  television-con- 
scious chairman of the Senate 
Interstate and Foreign Commerce 
Committee, sent his letter to the 
FCC chief after RCA and CBS, 
sponsors of two of the three rival 
color systems .under consideration, 
called FCC’s attention to the exist- 
ence of rumors about delay and re- 
iterating that they want no hold-up 
of the decision. 


Intercity Cable Color Transmission Shown 


even so, RCA intends to work to- 
wards a screen with 900,000 dots. 

“Our research is now aiming at 
better phosphors, better guns and 
better masks,” he said, “and we 
feel sure that in a short time we 
can again double the output to, say 
40 to 50 foot lamberts, about the 
same as_ black-and-white  kine- 
scopes. We want to go even fur- 
ther, but at this stage that cer- 
tainly would not be a limiting 
factor of the 6 me color system.” 

An experimental color set em- 
ploying new circuits which bypass 
the black-and-white signal and 
sample only the lower frequency 
color components was also dem- 
onstrated, producing dot-free color 
pictures and high quality black- 
and-white images as well. Circuits 
were said to be much simpler than 
in previous color receivers, utiliz- 
ing only six to eight more tubes 
than a standard black-and-white 
set, not counting the color viewing 


(Continued on page 56) 


Coy Says No to Johnson 


Sen. Johnson wrote: 


These letters from the Columbia 
Broadcasting System and the Radio 
Corp. prove conclusively once and for 
all that the selfish interests conspir- 
ing for delays are not the pioneers 
who have fought the hard battle in 
the laboratory and expended millions 
of dollars to make this amazing rec- 
reational and educational development 
available now to the American people. 

On the other hand, busy-body scan- 
dal mongers are spreading these 
stories [about delay] for a wicked 
purpose and obviously not in the 
public interest. They ignore the 
nine months of tedious, detailed and 
searching hearings only recently com- 
pleted—the most intensive ever held 
by an administrative agency. They 
forget the time and money spent by 
CTI, RCA and CBS in presenting their 
cases. They overlook the patience, 
the continuous attendance, and the 
intense study and concentration which 
each Commissioner has given the mass 
of testimony which was presented in 
the tense atmosphere of good Amer- 
ican rivalry and free enterprise com- 
petition. 

They overlook, too, the fact that 
this vital matter has been before the 
Commission for almost a full decade. 
Any further delay will place us far 
behind the rest of the world in this 


(Continued on page 56) 
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ARLO-TY 


Channel 4 
DALLAS 


N TRUE Texas style, tele- 

vision is coming into its 

own in a big way in Dallas. 
KRLD-TV, CBS affiliate, on 
the air since Dec. 3, 1949, is 
climbing into the TV cockpit 
in the Southwest with un- 
bridled momentum. 


From the outset, executives 
and staff at KRLD were 
obliged to use their ingenuity. As 
Clyde W. Rembert, general man- 
ager, recalls: “We learned the tele- 
vision business through trial and 
error.” 

An operational chestnut had to 
be cracked with the TV station’s 
opening. Since the new building 
was not yet ready to house the AM, 
FM and TV facilities, it was neces- 
sary to operate the TV facility 
from three different locations. 

However, with radio and tele- 
vision now under one roof, the 
operation is integrated. And, in 
keeping its tradition of working 
closely with its parent, the Dallas 
Times Herald, KRLD has tucked 
the new medium under its wing as 
an essential part of the overall 
service provided the Fort Worth- 
Dallas area. 


Opens With Gridcast 

First big camera job for the 
station was the telecast of the 
SMU-Notre Dame football tussle 
immediately after KRLD-TV went 
on the air. From then on, its TV 
coverage broadened. Its mobile 
units have accomplished nearly 
every type of remote control tele- 
cast—ice hockey from the Dallas 
rink, wrestling and squared-circle 
events from the Dallas Sporta- 
torium; home games of the Dallas 
baseball team, member of the 
Texas League. 

In the Dixie belt it’s said that 
Dallas’ radio-TV area is destined 
to be a Southwest center for the 
media with merchants distinctly 
air minded. An indication of this 
trend was the June 1 opening by 
Eastman Kodak Co. of a new film 
development plant in Dallas, spe- 
cializing in film for TV stations. 
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KRLD directors look to Herald 
Square, where the newspaper and 
radio-TV studios are located,, to be 
to Dallas in the electronic world 
what Hollywood and Vine is to Los 
Angeles and Hollywood. 

Heading the KRLD radio 
television operation is Mr. 
bert. He started with KRLD as 
an advertising solicitor and an- 
nouncement writer when the radio 
outlet was opened in 1926. 


and 
Rem- 


Station Executives 


Under his supervision are the fol- 
lowing executives: J. W. Crocker, 
assistant manager; William A. 
Roberts, commercial manager; Roy 
George, program director (both 
AM and TV); Ves Box, chief an- 
nouncer; A. H. Plumlee, traffic 
manager; Douglas Hawley, the 
Herald’s radio editor, publicity. 

Chief engineer is Roy M. Flynn. 
His assistants are John Kluttz and 
Ted Favors, in charge of AM-FM 
and of TV, respectively. Mr. Flynn 
has been associated with KRLD 
for over 20 years and worked with 
Harvard U. engineers on radar 
during the war. 

Officials of the company, KRLD 
Radio Corp., are Tom C. Gooch, 
president of The Times Herald 
Publishing Co., chairman of the 
board; John W. Runyon, first vice 
president of the newspaper firm, 
president, and D. A. Greenwell, the 


Clyde W. Rembert John W. Runyon 


General Manager President 


Telefile: 


KRLD-IV Marks Its Brand 
On the Growing Southwest Market 


newspaper’s secretary, vice presi- 
dent. 

Television pioneering was a log- 
ical step for KRLD officials who 
were in the forefront of radio’s 
early days. The station joined CBS 
as early as 1928 when its studios 
were a 10x12-foot hotel room and 
its control quarters a 6 x6-foot 
cubby hole in the same building. 
It had a strand of wire for an 
antenna, strung across the street 
from the hotel structure to that of 
a bank building. 

President Runyon and Manager 
Rembert take pride in pointing out 
that an old KRLD microphone oc- 
cupies a place, among some others, 
in the office of William S. Paley, 
CBS chairman of the board. 


568-Ft. Tower 


Pointing upward in the Texas 
blue is KRLD-TV’s tower, some 
568 ft. high and sending out an 
effective power of 15.8 kw. It is 
hoped that the power will be dou- 
bled when FCC lifts the “freeze.” 
KRLD also claims a six-bay an- 
tenna, said to be the first and only 
in the country to be operating on 
a low-frequency channel. 

On Channel 4 (66-72 me.), 
KRLD-TV operates with 8 kw 
aural power and 15.8 kw visual. 
The TV studios, with those of AM 
and FM, are located in the new 
building in Herald Square, offi- 
cially designated as such by the 





Tom C. Gooch OD. A. Greenwell 
Board Chairman Vice President 


Telecasting ® 










BIG TE 
direct tc 
and one 
announ¢ 
officials 
and U1 
Inc. 
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Wilson 
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tal “w 
financi: 
“Cor 
of the: 
excepti 
theatre 
missio’ 
Dallas City Commission. Studio; pee ga 
were designed and blueprinted by worth’ 
Dr. Wayne Rudmose, professor of realize 
physics at SMU, an accoustical Mr. 
engineer of national fame. memb 
The transmitter is set on the intend 
second floor in the building’s rear of its 
and directly under the tower, The a8 PY 
tower is a Blaw-Knox self-support- ence 
ing structure. The _ transmitter The 
room is about 50x50 feet and 
houses the transmitter, equipment netw¢ 
racks, transmitter console and mix- Last 
ing console. mitti) 
Next to this room is the film of th 
room which is equipped with two prog! 
film cameras, two 16mm projectors, cente 
one slide projector and one news are ¢ 
projector. There is also an an- Lo 
nouncing room connected to the ¥ Past 
transmitter location. ulari 
On the lower floors directly un- oie 
der the transmitter room there is ‘4 rf 
space for the mobile truck, ds fe 
equipped with two DuMont can- rei 
eras and necessary control equip- — 
ment. When the truck iis garaged, rp 
permanent cables connecting one rot 
of the AM studios are available to C t 
convert it into a TV studio using =a 
the vehicle as a control room. All “* 
equipment, except for the DuMont ota 
cameras, is General Electric. the 
Expands Programming ro 
Although in operation only eight np 
months, KRLD already has ex- how 
panded its air time. When the TV 
station went on the air, it operated age 
seven days a week from 5:30 p.m. 
until about 10:30 p.m. This time 
has been advanced to 3:30 p.m. two ‘ 
days of the week. As of late 
spring, time was divided into ap- 
proximately 50% studio programs, 
45% film and 5% remote. j 
Since its late 1949 debut, tele § 
vision receivers in the Fort Worth- : 
Dallas area have nearly tripled in : 
number and now are approaching § 
70,000. If current conditions pre- 
vail, it is expected that the number 
may climb to 100,000 by Jan. 1, 
1951. The Dallas-Fort Worth area 
ranks in the upper quarter in the 
nation with the most TV receivers 
in service. R 


As its operation progresses, the 
station is making available more 
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BIG TEN GAMES 


BIG TEN football will be telecast 
direct to three theatres in Chicago 
and one in Detroit this fall, it was 
announced Tuesday in Chicago by 
officials of the Big Ten Conference 
and United Paramount Theatres 
Inc. ; ; 

It is possible that theatres in 
Minneapolis and Columbus may be 
added in an “experimental one-year 
program” of Big Ten theatre tele- 
vision, Big Ten Commissioner K. L. 
Wilson said. Mr. Wilson noted 
that the program is so experimen- 
tal “we have not yet drawn any 
financial agreement.” 

“Considering the limited number 
of theatres participating, and the 
exceptionally high cost of installing 
theatre television equipment, trans- 
mission facilities and crews to staff 
the games, it is unlikely that any 
worthwhile financial return will be 
realized for 1950,” he said. 

Mr. Wilson added that each 
member of the Big Ten conference 
intends to air the post-game films 
of its games via regular telecasts, 
as previously provided by confer- 
ence action. 

The Big Ten made the joint an- 


nouncement with United Para- 
mount after its Conference Televi- 
sion Committee, composed of Doug- 
las R. Mills of the U. of Illinois, 
H. O. Crisler of the U. of Mich- 
igan, and Ted B. Payseur of North- 
western U., sent a “favorable re- 
port” to all conference schools. The 
report termed the proposed theatre 
television program “an immensely 
valuable experiment.” 

In Chicago, a nine-game sched- 
ule based on the home games of 
Northwestern and Illinois will be 
shown in three Balaban & Katz 
(United Paramount) theatres—the 
State-Lake, downtown; Uptown, 
north side; and Tivoli, south side. 
In Detroit, U. of Michigan games 
will be shown by United Detroit 
Theatres in the Michigan Theatre. 

The Paramount intermediate film 
storage process will be installed in 
the Detroit theatre and in the 
State-Lake and Uptown theatres in 
Chicago. In the Tivoli RCA’s di- 
rect projection equipment will be 





used. Installation of equipment al- 
ready is underway in the four 
theatres. 


It is possible that Columbus will 





network programs for viewers. 
Last spring, KRLD began trans- 
mitting on film the CBS-TV Toast 
of the Town with Ed Sullivan, a 
program top-rated in metropolitan 
centers. Other high-ranking shows 
are expected to be telecast. 
Local programs, such as The 
% Pastor Calls, are growing in pop- 
ularity with Dallas viewers. 
KRLD-TV’s rates are based on 
$300 per hour one-time for Class 
A time periods (7-10 p.m. week 
days, 6-10 p.m. Sundays) ; $150 an 
hour one-time for Class B (6-7 
p.m. week days, 10-11 p.m. daily, 
12 noon to 6 p.m., Sunday), and 
$100 per hour one-time for Class 
C time (sign-on to 6 p. m. daily 
except Sundays). 
KRLD estimates its TV invest- 
ment to be about $600,000. And in 
the words of its manager, Mr. 


Rembert, “commercial prospects 
for the station are excellent.” 
Local and regional advertisers 


have become familiar with what 
TV can do for them. Advertising 
agency and station executives in 
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ynn J. W. Crocker William A. Roberts 


the KRLD area are convinced that 
most advertisers will include TV in 
their fall budgets. 

Still relatively new, KRLD-TV 
has not had the opportunity to 
compile long-range success stories. 
But its catalog of business tells 
the same story of the older, suc- 
cessful stations—80% of the sta- 
tion’s original advertisers were 
still buying time at the summer’s 
approach. 

According to Manager Rembert, 
KRLD-TV will continue along the 
path that has brought its radio 
sister-station recognition in the 
industry. This policy he says is 
“to provide to its listeners and 
viewers the finest in entertainment, 
education, sports, news, and above 
all to continue more than ever to 
render an outstanding public serv- 
ice to this community ard our area 
through the great medium of tele- 
vision. 

“We will spare no expense to 
see that this policy, which is the 
same as the Times Herald and 


KRLD, will be continued.” 


* 





Roy George 
neer Asst. Manager Commercial Manager Program Director 
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Theatres Take Telecasts 





be both on the sending and receiv- 
ing end if the Big Ten theatre-tele- 
vision project is extended to that 
city, but Minneapolis will be on the 
receiving end only, due to trans- 


mission limitations, Mr. Wilson 
observed. 
In a_ separate announcement, 


United Paramount said the com- 
pany hopes to demonstrate “the 
potential appeal of theatre televi- 
sion and to explore its operation 
on a multi-theatre, inter-city basis. 
National System 

“This will lay the foundation for 
a national theatre television system 
in the public interest and will also 
redound to the benefit of all 
branches of the motion picture in- 
dustry,” the statement said. 

Robert H. O’Brien, secretary- 
treasurer of United Paramount, 
pointed out that the Big Ten test 
is the “largest and most impor- 
tant” of the theatre television ex- 
periments to be conducted. He re- 
called, however, that Paramount 
already has shown in New York 
and Chicago theatres a “wide vari- 
ety of TV events, ranging from the 
Louis-Walcott and Walcott-Charles 
championship fights and the 1949 
World Series to such special events 
as the Truman inauguration, 
Churchill’s MIT address, sessions 
of the UN, and President Truman’s 
address to the country on the 
Korean crisis.” 

Mr. O’Brien explained that ticket 
prices at the theatres would be in 
excess of the normal rate because 
the showing of Big Ten games 
“should be considered a premium 
attraction just as other special 
theatre shows.” Patrons attending 





Number One Fan 


IT LOOKS though tele- 
vision has extra appeal to 
the number one citizen of the 
U.S. President Truman re- 
portedly has three TV sets 
in the Blair House, another 
in his office and still one more 
television receiver board 
his yacht. 


as 


on 





the television portion of the show 
also will be able to see the re- 
mainder of the regular bill, he said. 

Commissioner Wilson declared 
that athletic directors of the vari- 
ous Big Ten schools “have readily 
confessed they do not know the an- 
swers to the many complex prob- 
lems posed by live television. 
Throughout the sports world, and 
in many other phases of our Amer- 
ican living, we are trying to adjust 
to this amazing technological de- 
velopment,” he said. 

“When anyone is faced with a 
difficult problem he experiments in 
the attempt to find a correct and 
satisfactory solution. The Big Ten, 
by its action regarding live tele- 
vision last April, took an experi- 
mental step. At the time, we stated 
we did not know that such a step 


would lead to the right answer. 
Now, the conference is entering 
another experiment. We do not 


know that this will answer all of 
the complex problems. But the Big 
Ten hopes that by the end of the 
1950 football season it will have col- 
lected valuable experience and in- 
formation from these experiments 
to guide it in the future.” 

Mr. Wilson emphasized that all 
information on the project would 
be turned over to the television 
committee of the National Collegi- 
ate Athletic Assn. 





CENTER THEATR 


NBC Leases Space 
For Production 


WORLD’S LARGEST legitimate theatre, with a seating capacity of 
3,000, will soon become the world’s largest TV studio, under a lease 
by which NBC acquires use of the Center Theatre, located in New 


York’s Rockefeller Center. 

The Rockefeller Center also 
houses NBC’s Radio City televi- 
sion headquarters. 

After several months of study 
and planning, the conversion of the 
theatre to video use will begin im- 
mediately, with telecasts to orig- 
inate from there this fall. The fan- 
shaped stage for television, cover- 
ing a space including what once 
were the first eight rows of or- 
chestra seats, measures 100 ft. 
across at its widest point and 90 
ft. deep, with an overall area of 
4,200 square ft. Included is an 
elaborate elevator in three sections 
with turntable arrangements. 

The Center Theatre is equipped 
with thousands of square feet of 
dressing rooms, .shops for engi- 
neers, carpenters, painters, electri- 
cians -and other technicians, air 
conditioning and other facilities, 
with shops, offices and prop rooms 
at the basement level. 

In announcing the lease, Joseph 








* 


H. McConnell, NBC president, 
pointed out that “acquisition of the 
Center Theatre will provide NBC 
with excellent facilities to accom- 
modate our tremendously expanded 
television business. 

“NBC in the fall,” he said, “will 
be originating each week more than 
100 individual TV programs from 
New York City. Many of these 
programs are productions requir- 
ing facilities comparable in scope 
to anything ever attempted on 
Broadway. 

Greater Productions 

“In addition, the size of the Cen- 
ter Theatre will permit the net- 
work to do productions on televi- 
sion heretofore impossible in any 
other theatrical type of presenta- 
tion. No other theatre anywhere 
is equipped to handle the types of 
presentation planned to originate 
from the Center Theatre.” 


August 14, 1950 @ Page 51 







































































¥ 








a oe al 
TELEVISION—naturally—was the subject of conversation at a_ recent 
luncheon in Chicago when I. E. Showerman (r), NBC Chicago vice president, 
| got together with Jules Herbuveaux (I), television manager for the net- 

work in Chicago, and Luckey North, star at WRC Washington. 


———— 


ANOTHER milestone for Texas television is chalked up as tabulation of 

election returns is telecast by KPRC-TV Houston from the city room of the 

Houston Post, parent firm af the outlet. The presentation, telecast by 
WPRC-TV’s mobile facilities, was sponsored by Duncan Coffee Co. 


REHEARSING Sincerely Yours, a 15-minute weekly request song show on 
WHIO-TV Dayton, Ohio, for Miami Valley Cooperative Milk Producers 
Assn., are (I to r): John Cory, WHIO-TV dir.; Betty Stump, star of show; 
Joyce Grierson, the program’s “Dairy Maid,” and Lincoln Scheurle, TV dir., 
Hugo Wagenseil & Assoc. agency. 


SSS 


CEREMONY starting construction of the new 217-ft. TV antenna atop New 

York’s Empire State Bldg. finds Mayor O’Dwyer hammering in a gold-plated 

rivet. Watching are (I to r) Lawrence W. Lowman, CBS vice president; 

Mark Woods, ABC vice chairman; Dr. Allen B. DuMont (in background), 
president, DuMont Labs. 


VIDEO FUTURE 


This is the conclusion reached by 
the U. S. Chamber of Commerce’s 
committee on advertising after cir- 
culating a 10-point questionnaire 
on TV dimensions to operators of 
television stations who are also 
operators of radio stations [BROAD- 
CASTING, Aug. 7]. Results appear 
in the chamber’s June-July issue 
of Advertising News Letter. 

In answer to question No. 1— 
“How many television sets will be 
in use by 1955?”—lowest estimate 
was nine million sets; highest, 50 
million. Many replies were quali- 
fied with “provided no war.” 

Although doubting that isolated 
areas may ever receive television, 
interviewees were agreed that lift- 
ing of the FCC freeze would bring 
innovations to saturate the popula- 
tion. Booster or satellite stations 
will prove important and 90% of 
continental United States will have 
better than fair reception even- 
tually, the report said. 


Better Adapted 


Asked what type of goods or serv- 
ices TV is better adapted than 
radio to sell, broadcasters replied: 
“Any product that can be demon- 
strated in use and all goods that 
lends itself to counter display and 
show room display, especially brand 
name products.” 

TV, they pointed out, may become 
a better medium for all goods and 
services than radio, and enterprises 
using both house-to-house canvas- 
sers and TV report that TV is 
nearly as effective in moving mer- 
chandise as personal selling and 
much less expensive. 

Questioned on the role TV will 
have assumed in mass education by 
1955, station operators were of the 
opinion that if TV is ever to 
achieve its full stature as an edu- 
cational force, “municipalities must 
find ways to finance it just as they 
have found it wise to use motion 
pictures and magazines in schools.” 

The survey brought out the con- 
clusion that TV can teach anything 
because it can bring the classroom 
right into the home and will revolu- 
tionize higher education. “This 
has been proved by the Navy’s 
success in training personnel 
through TV programs,” the report 
said. 

Both television and radio will 
have established specialized clients 
by 1955, the questionnaire revealed, 
and the two media may be highly 
complementary and both may be 
used by the same advertisers at 
different times. Furthermore, 
clients unable to afford TV _ will, 
possibly, be in a position to buy 
radio and get good value. 

Radio, it was pointed out, will 
take care of sparsely settled areas 
for a long time but it’s probable 
that the greater radio audience 
will be available only in the day- 
time. Radio’s cost will be less, 
much less, was the general reply. 


TELEVISION is one of the most powerful forces in our e& onomy anil 
culture today. Television is a reality which cannot be denied; but it 
is a reality that must be clarified if we are to understand what hel 
to make today what it is, and what tomorrow may be. 


U.S.C. of C. Quizzes 


Broadcasters 


ps 
——————— 

Implementing this opinion, inter. 
viewees were afraid that TV’s sel] 
ing capacity, however, is so much 
greater than radio’s that as soon as 
its per capita cost is brought down 
—through wider, more extensive 
distribution of sets—it will take 
most of radio’s clients because jt 
will sell greater volume of good 
per dollar invested. 

As to the types of clients, goods 
and services using radio or TY 
predominantly in 1955, station 
operators answered that TV spon- 
sorship is limitless and it’s prob. 
able that goods will be sold by TV 
and services will be sold by radio, € 


s 


Typical Case 

Typical of answers to a request 
for operators’ most convincing case 
history of television’s ability to 

move goods were the following: 
“One TV announcement sold one 
carload of electric fans in 12 busi. 
ness hours. . . . DeSoto dealer ran 
one 60-second film spot, cost $30, 
Sold four automobiles as a direct 
result. . . . Sold $8,200 worth of 
Vitamix machines at $29.95 each 
on a single half-hour film program 
which cost the sponsor only $270. 
. in several case we have sold 
out complete stocks for local deal- 


ers with an expenditure of 
$100 we have moved $30,000 in 
goods. . . . Our success stories go " 
to banks, automobiles, groceries, 


appliances, etc.” 

The following TV stations co- 
operated with the chamber in its 
survey: 

WKY - TV Oklahoma City; 
WDTV (TV) Pittsburgh; WAFM- 
TV Birmingham, Ala.; WBAP- 
TV Fort Worth; WTVR (TV) 
Richmond, Va.; WOR-TV New 
York; WTVN (TV) Columbus, 
Ohio; WSYR-TV Syracuse, N. Y.; 
WFIL-TV Philadelphia; WTVJ 
(TV) Miami; WBEN-TV Buffalo; 
WKZO-TV Kalamazoo, Mich.; 
WMAR-TV Baltimore; WMBR-TV 
Jacksonville, Fla.; WOAI-TV San 
Antonio; WJBK-TV _ Detroit; 
KMTV (TV) Omaha; WAAM 
(TV) Baltimore; WJAC-TV Johns- 
town, Pa.; WDSU-TV New Or- 
leans; WAVE-TV Louisville; 
WHAM-TV Rochester, N. Y.; also, 
DuMont Television Network. 





Katz Agency Listings 


KATZ AGENCY is releasing “TV 
spot advertising cost summary,’ 
giving cost of one-miunte, five- 
minute and 15-minute time periods 
at one-time and 260-time rates and 
half-hours at one-time and 52-time 
rates for Class A film time on 106 
TV stations operating as of July 1. 
Four-page folder also reports the 
total costs for the first 10, 20, 30, 
40 and 50 TV markets and for all 
62, for all stations and for one sta- 
tion in each market. 
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TV COMPANIES 


No ‘Dire Effects’ Seen 
In Wartime Economy 


PREPAREDNESS, in war or peace, will bring prosperity in electronic 


production for “the better companies,” according to a report by the 
research department of Television Shares Management Co., Chicago. 
The firm, which sponsors and distributes Television Fund, notes “a dras- 


tic revaluation of prices in many 
securities” since the outbreak in 
Korea, with this trend especially 
active in the so-termed “television” 
group. 

Television Shares concludes that 
the average investor believes “a 
war-like economy will have dire 
effects on the financial success of 
TV and electronics companies.” In 
an attempt to refute this belief, TV 
Shares points out that today’s “es- 
tablished leaders” in TV were 
“helped tremendously by World 
War II, despite wartime taxes, lim- 
itation orders and restrictions. ... 

“A warlike economy will once 
again make the large companies 
even larger and in certain cases 
make ‘big ones out of little ones,’ 
as it did during the war,” the re- 
port said. 

The special memorandum re- 
leased by TV Shares contrasted 
total assets, sales and net profit in 
1941, 1946 and 1949 for six major 
companies—Admiral, DuMont, Mo- 
torola, Phileo, RCA and Zenith. 
They follow: 


Total Assets Sales Net Profit 
ADMIRAL 
1941 $1,557,478 $9,399,024 $124,424 
1946 12,818,986 36,139,851 1,888,625 
1949 30,237,149 112,004,251 8,239,582 





More 


advertisers spend 


More 


money to sell 


More 


merchandise to 


More 


people on 


WLW - TELEVISION 


than on any other 
three TV stations in 
the WLW.-Television 
market — 2nd largest 
in the midwest. 


WLW-T WLW-D WLW-C 


CHANNEL 4 CHANNEL 5 CHANNEL 3 
CINCINNATI DAYTON COLUMBUS 
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DuMONT 

1941 834,034 648,028 22,978(d) 

1946 6,657,185 2,287,167 1,472,270(d) 

1949 22,403,612 45,154,470 2,701,767 

MOTOROLA 

1941 6,216,509 17,631,500 906,824 

1946 14,004,117 23,201,107 656,286 

1949 30,231,989 81,803,358 5,280,196 

PHILCO 

1941 28,580,723 77,073,636 2,513,569 

1946 64,915,035 121,596,621 3,107,480 

1949 83,819,970 214,884,306 5,691,796 

RCA 

1941 134,479,284 158,695,722 10,192,716 

1946 189,626,247 236,145,728 10,985,053 

1949 244,273,589 396,138,357 25,144,279 

ZENITH 

1941 10,784,316 23,876,688 1,236,438 

1946 19,680,517 39,566,963 169,506(d) 

1949 32,723,871 99,210,746 2,706,889 
(d) Deficit. 


This same “amazing growth” has 
been experienced by component 
manufacturers, according to the 
memorandum. Figures are avail- 
able for only 1939 and 1944. They 
are: 


1939 1944 
Receiving tubes ... $32,881,000 63,140,000 
Transmitting tubes. 2,268,000 259,916,000 
Capacitors ....... 22,607,000 119,526,000 
Transformers ..... 11,672,000 142,238,000 
a eee 9,001,000 48,200,000 


Radar and radio plant expansions 
authorized by the War Production 


TVA-SGA TALKS 


Continue in New York 


TVA-SAG discussions over TV 
jurisdiction were believed to be 
continuing in New York last week, 
with the return there from Holly- 
wood of George Heller, TVA na- 
tional executive director. However, 
no immediate overall agreement 
appeared in sight. 

TVA is expected to file an 
amended petition with NLRB in 
New York shortly, according to 
Sidney Levy, field examiner han- 
dling the dispute there. 

Mr. Levy would not comment as 
to what the expected petition 
might contain. But it is known 
that certain possible technical de- 
fects in the petitions of both 
parties were pointed out by Mr. 
Levy at the June 15 meeting in 
New York of TVA, SAG, and in- 
dustry representatives [TELECAST- 
ING, June 19]. Since then SAG 
has filed three amended petitions 
on the West Coast. They are seem- 
ingly designed to conform to the 
legal requirement that the unit 
sought to be represented by the 
petitioner be “appropriate.” Pre- 
sumably the expected amended 
petition of TVA will have a sim- 
ilar purpose. 

Conceivably either group might 
change the direction of negotia- 
tions by filing a multitude of 
amended petitions, intended to go 
after certification piecemeal. Thus 
petitions might be filed city by 
city, for one specific job category 
after another. However, the NLRB 
is empowered to consolidate such 
petitions should it so decide. 





Board between 1941 and 1945 to- 
taled $227 million, divided as fol- 
lows: Building, $85 million; equip- 
ment, $142 million. Of the $227 
million, $105 million was financed 
privately, the report shows. 


DuMONT EXPANDS 


Leases Ambassador Theatre 


DuMONT TV NETWORK has 
signed a five-year lease for New 
York’s Ambassador Theatre, with 
options for renewal at the end 
of that time. Chris J. Witting, 
DuMont general manager, and Lee 
Shubert, theatre owner, negotiated 
the contract. The network also 
signed for space at 488 Madison 
Ave., New York, to which account- 
ing and other departments not 
engaged in program production will 
be moved to provide additional 
space for expanded daytime pro- 
gramming at the DuMont head- 
quarters at 515 Madison Ave. 

The Ambassador, with almost 
1,000 seats, is being remodeled for 
TV use. Du Mont also operates 
the 1,440-seat Adelphi Theatre in 
New York in addition to studios at 
515 Madison Ave. and the John 
Wanamaker department store. The 
network’s engineers are now inves- 
tigating a large building on New 
York’s Upper East Side looking 
toward additional studios. 


GENERAL ELECTRIC 


Plans TV Tube Expansion 


EXPANSION program at a cost 
of $3 million and involving the 
General Electric tube plants at 
Owensboro, Ky., and Tell City, Ind., 
was announcel last week by the 
firm. The added facilities—134,000 
sq. ft. more floor space and new 
tube making equipment—are re- 
quired to meet an increased demand 
for television and “other electronic 
tubes,” according to J. M. Lang, 
manager, General Electric tube 
divisions, Schenectady, N. Y. 

Increased demand for tubes has 
been caused by the rapid expansion 
of the television industry’s set pro- 
duction, Mr. Lang said. It was 
pointed out that GE’s receiving 
tube operations have been on over- 
time schedules and production is at 
an all-time high. 


WOR-IBEW PACT 


Covers TV, Radio Technicians 


THE FIRST WOR-AM-TV New 
York contract with IBEW was 
signed last week in New York, cov- 
ering all the station’s radio and TV 
technicians. Contract, effective Aug. 
7, will run through March 1952, 
with a provision for re-opening the 
wage clause in March 1951. 

WOR’s contract with the Na- 
tional Assn. of Broadcast Engineers 
and Technicians (NABET) expired 
in April 1949 when WOR tech- 
nicians voted to leave the union. 
After a period as an independent 
union, the technicians in October 
1949 elected to affiliate with the 
IBEW. Negotiations between IBEW 
and WOR-AM-TV have been in 
progress since that time, culminat- 
ing in the present contract. 
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KSTP STRIKE =| 


Union Answers Hubbard” 


LOCAL 1216 of Radio Broadcast 
Technicians (IBEW-AFL), whose 
members at KSTP-AM-FM-Ty ¢ 
Paul-Minneapolis have been a 
strike since April, last week pub. 
lished its differences with Stanley 
Hubbard, president and genera] 
manager of the stations. Attendant 
to the dispute is curtailment of 
KSTP-TV telecasts of Minneapolis 
Millers’ ball games [TELECAsTrNg 
Aug. 7]. 

The baseball telecasts were dis. 
continued when KSTP, because of 
the strike, was unable to change g 
power cable at the ball park to 
conform to requirements of city 
inspectors. Mr. Hubbard related 
that although the cable had been 
used since 1948 without objection, 
it was condemned after the strike 
began. Mr. Hubbard said the cable 
had been installed in 1948 by a 
local “licensed union electrical con- 
tractor.” 

Gene Brautigam, Local 12{¢ 
president, contended the installa- 
tion “is not the same as used dur- 
ing 1948 and 1950.” He said: “The 
installation for 1950 was made 
after the labor dispute between 
KSTP and Local 1216 had been -in 
progress for three weeks. It was 
done by imported technician strike- 
breakers under the direction of 
John Klug, assistant chief engi- 
neer, one day prior to the scheduled 
opening home baseball game.” 

Mr. Brautigam contended the 
strike commenced in April “after 
eight months of negotiation with 


KSTP proved futile” although all * 


other Twin Cities stations made 
satisfactory settlement granting 
wage increases. The union presi- 
dent charged that shortly after the 
strike began KSTP “locked out” 
employes who offered to return 
pending further negotiations. 

Mr. Hubbard earlier stated the 
“$95 to $110 a week KSTP scale 
is $15 to $25 a week more than 
operators in other stations” there 
with the exception of WCCO, 
which is paid under CBS contract 
“negotiated at the living stand- 
ards of New York City.” He con- 
sidered the union’s bid for $15 in- 
crease as “unreasonable.” 

Mr. Brautigam, however, con- 
tended the KSTP scale is only $71 
to $95 per week with “a few super- 
visors” getting $110. He said this 
is $5 below WDGY and $35 below 
WCCO. The union chief further 
held the WCCO contract uses the 
midwest CBS station scale, lower 
than New York and Los Angeles. 


WCPO.-TV Schedule 

WCPO-TV Cincinnati today (Aug. 
14) increased its hours of operation 
to 141 per week. Under the new 
schedule, the Scripps-Howard sta- 
tion goes on the air weekdays at 6 
a.m. and continues telecasting until 
12:30 a.m. Weekend scheduling 
extends from 6 a.m. Friday until 
1 a.m. Monday, with dise jockeys 
handling the all night stretches 





- Friday, Saturday and Sunday. 
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Dynamic 
Range’ 
on Disks 


now made possible with the 
FAIRCHILD 
Thermo-Stylus Kit 


*Measured in accordance with NAB 
Recording and Reproducing Stand- 
ards: Section 1, paragraph 1.85. 


WHAT IT IS: 


A kit of special styli with 
miniature heating elements, a 
cutterhead adaptor and a heat 
control with calibrated meter. 


WHAT IT DOES: 


Applies thermoplastic principles 
to disk recording; eliminates 
mechanical loading of the cut- 
ter by the disk material. 


RESULTS: 


@ Reduces basic surface noise at 
least 20 db. 


@ Minimizes frequency discrimin- 
ation at innermost diameters 


@ Eliminates most difficulties due 
to production differences in blank 
disks. 


Recordings made with the Fair- 
child Thermo-Stylus Kit retain 
the esthetic listening appeal of 
original sound. 


WRITE FOR ILLUSTRATED DETAILS 
SPECIFY YOUR CUTTERHEAD 


ay 
by Jxin joie 
pisee) deli ftemse aa 


CORPORATION 


154TH STREET AND 7TH AVENUE 
WHITESTONE, N. Y 
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| agency—presumably Comrs. 


definitive color 





FR-115 


Color Delay 
(Continued from page 49) 


potentially phenomenal improvement 
of the television art. 

Sen. Johnson said FCC “most 
certainly” possesses “all of the 
basic and scientific facts which can 
be presented,” and by additive 
process he concluded that “at least 
a majority” of the Commissioners 
“believes that a decision now would 
in no way prevent future develop- 
ment of improvements in color.” 

He pointed out that Comrs. E. 
M. Webster and George E. Sterling 
in their Senate confirmation hear- 
ings went “firmly on the record as 
favoring a quick and positive de- 


| cision on color,” and that at least 


two others of the seven-member 
Rob- 
ert F. Jones and Frieda B. Hen- 
nock—have “well-known” views as 
to “the advisability of a speedy and 
decision which 
would authorize immediate opera- 
tion on existing channels.” 

As for Chairman Coy’s views, 


RCA Demonstrations 
(Continued from page 49) 


tube which has its own circuitry 
and power supply. 

The RCA spokesmen expressed 
the opinion that color switching, 
phasing and synchronization call 
for about the same number of 
tubes, regardless of the color sys- 
tem employed. 

Work is also in progress in the 
RCA Labs on simplified and less 
expensive studio equipment for 
color. program transmission. Fol- 
lowing the demonstration of net- 
worked color reception, visitors at 
the labs were shown a unit now in 
the development stage that consists 
of a red and a blue vidicon tube 
plus a dichromatic mirror. Added 
to a standard studio black-and- 
white camera, this unit would con- 
vert it into a color camera that 
would be less expensive to buy and 
to maintain and would have a sim- 
pler color registration set-up than 
the three-image orthicon camera. 

RCA researchers also are work- 
ing on a single-tube, three-color 
camera and reported “satisfactory 
progress” on several approaches to 
this problem, apparently not at all 
dismayed at statements of other 
video engineers that such a tube 
is a physical impossibility. 


Capital Showing 


RCA’s demonstration of co- 
axial cable transmission of 
its color TV system is to be 
shown in Washington “as 
soon as possible,” probably 
this week or next, according 
to C. B. Jolliffe, executive 
vice president in charge of 
RCA Labs. Division. Dr. Jol- 
liffe arrived in Washington 
last Friday to supervise as- 
sembly of equipment and to 
direct test. Members of FCC 
and other Capital officials are 
expected to be invited to 
showing. 


the Coloradan said “I have such 
confidence in your common sense, 
responsibility to duty, appreciation 
for effective public relations, and 
deep concern for the general public 
interest that I have no qualms 
about your personal position.” 

Sen. Johnson said he was “grate- 
ful to the present Commissioners 
for their constructive approach to 
the imperative need for speeding 
the commercial operation of color 
television.” 

He made clear that “I have been 
in this campaign too long to sur- 
render without a struggle,” and 
that “if there is any temporizing 
with a clear-cut decision now, the 
fight must go on... .” 

“You know my deep concern over 
the color question but I am equally 
as concerned over the standing and 
stature of the Commission with the 
Congress and the public generally,” 
he said. Everyone realizes that the 
Commission is itself before the bar 
of public opinion in this matter.” 


Cites Condon Report 


Sen. Johnson pointed out that the 
Condon Committee “has declared 
unequivocally that color television 
is ready now.” He said he was 
sending a copy of the committee’s 
report to each Senator; that the 
Government Printing Office has 
sold more than 1,100 copies, and 
that Senators “are requesting more 
and more copies for their constitu- 
ents.” His letter continued. 


The employment of the current 
Korean crisis as an alibi for delay 
by the detractors of color television 
shows how desperate they are for any 
excuse for procrastination, deferment, 
or weasley worded proposed findings 
which would have the deadly effect 
of delay itself. ... It is wholly un- 
realistic for these selfish interests to 
seize upon the war needs as an ex- 
cuse; it indicates an utter lack of 
appreciation of the important part 
played by electronics in modern war. 

The immediate commercial utiliza- 
tion of color television could be of 
vast aid to the defense effort in test- 
ing jet engine flame colors, observa- 
tion of guided missiles, surveillance of 
various atomic processes, and in a 
number of other still secret processes 
and developments. Whether or not 
the Korean conflict, or even a major 
expansion of it, would seriously affect 
production in the electronics industry 
is beside the point. 

Korea is not part of the testimony 
in the record and even if it were 
honestly believed that a decision for 
immediate utilization of color could 
not be put into effect because of the 
war, the Commission has no duty or 
responsibility or even right to use 
such an anticipated development as a 
prop for “no decision now,” or for a 
proposed or tentative decision, or for 
anything other than a clear-cut defini- 
tive decision based on the record 
before it. 


Sen. Johnson inserted his let- 
ter, along with those sent by CBS 
and RCA to the Commission, in the 
Congressional Record for last Tues- 
day. 

Columbia’s, sent by President 
Frank Stanton, cited “talk in in- 
dustry circles that some groups 
would welcome delay” of the color 
decision. 

“T would like,’ Mr. Stanton said, 
“to underscore what the record 
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upcoming 


Se a 
NAB District Meetings 
Aug. 14-15: Dist. 17, Benjamin 
lin Hotel, Seattle. Franke 


Aug. 21-22: Dist. 15, San Car] 
Monterey, Calif. 08 Hotel, 


Aug. 24-25: Dist. 16, Hollywood- oose 
velt Hotel, Los Angeles. " 


Sept. 7-8: Dist. 13, Plaza Hot 
ntonio. el, San 


Sept. 11-12: Dist. 14, Colorado 
lenwood Springs, Col. Hotel 


Aug. 24-25: Georgia Assn. of Broadcast. 
ers meeting, DeSoto Beach Hotel, ga 
vannah, Ga. 


Aug. 28-30: Canadian Assn. of Broad 
casters directors meeting, Jasper Park 
Lodge, Jasper, Alta. 


Aug. 30-Sept. 2: Western Assn, 
Broadcasters, Jasper Park Lodge, Jas 
per, Alta. 


Sept. 8-9: West Virginia Broadca 
Ton. Greenbrier Fotel, White Sa 
phur Springs, W. Va. 


ATTENDANCE UP 
TV Credited in Atlanta 


ALL-TIME attendance record at 
minor league baseball games of the 
Atlanta Crackers for the first week 
in August was set, according to 
James E. Bailey, manager of 
WAGA-TV Atlanta, with televi- 
sion getting credit for stimulat- 
ing interest in the team and pack- 
ing the stands. 

The week’s attendance passed 
last year’s mark by 6,000, accord- 
ing to Cracker figures. The Crack- 
ers are leading the Southern 
league, with all home games be 
ing telecast. 

Three weeks of daily showers 
around game time kept down at- 
tendance earlier at Crackers’ 
games, with some persons blaming 
TV for a temporary drop in at- 
tendance, according to Mr. Bailey. 
But with arrival of August the 
weather cleared and despite ap- 
pearance of Chattanooga and Lit- 
tle Rock, seventh and eighth re 
spectively in the league standings, 
attendance was_ record-breaking. 
One night a Chattanooga game 
drew 11,720 fans. 

Mr. Bailey reiterated that TV is 
bringing fans to the park in droves 
[TELECASTING, July 17]. 
AT SS 
already makes clear—that Colum- 
bia has always wanted and now 
wants a prompt and definitive deci- 
sion adopting a system of color 
television and fixing full commer: 
cial standards therefor. We are 
not and never have been in favor 
of any deferment whatever of a 
definitive color decision.” 

RCA’s letter, from Brig. Gen. 
David Sarnoff, board chairman, 
noted that trade press stories 1 
dicate that “there are those who 
are in favor of delay” on color and 
reiterated on behalf of RCA and 
NBC that “we have not and do not 
favor any delay in the establish- 
ment, by the FCC, of commercial 
standards for color television” 
[TELECASTING, Aug. 7]. 
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Before and After TV 


(Report 124) 
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ALTHOUGH living habits change 
when a television set enters the 
home, these changes are not as 
drastic as some surveys would in- 
dicate. Movie attendance, for in- 
stance, which has dropped in the 
past few years, has decreased in 
non-television homes as well as 
television homes. 

While radio listening is cut some- 
what by TV set ownership, com- 
bined listening and viewing of TV 
owners is greater than that of 
radio-only families and _ greater 
than it was for the same families 
before they acquired a television 
set. 

These tendencies may be drawn 
from a_ before-and-after-TV-set- 
ownership survey reported by Sher- 
man P. Lawton, coordinator of 
broadeasting at the U. of Okla- 
homa. Information was gathered 
through six separate investigations 
made in Norman and Oklahoma 
City starting last year before tele- 
vision came to the area [TELECAST- 
ING, Oct. 10, 1949]. 

The entire study included a to- 
tal of 3,615 family interviews with 
2,864 different families. Of all in- 
terviews, 20.7% were “repeats,” 
families which had been _inter- 
viewed previously, and 43.3% of the 
families interviewed at the six- 
month period had been interviewed 
in the pre-TV study. Of the fami- 
lies interviewed after TV had been 
in the area for a year, 27.5% were 
“repeats” who had been TV set 
owners at the six month period. 


Sampling was distributed accord- 
ing to density of population, and 
equally throughout the days of the 
week. 
Among. the interpretations 
ported were the following: 
Almost 10% of the families in the 


re- 


area acquired TV sets in the first 
year of television operation in the 
area, 

There was no tendency for TV 


homes to reduce their number of radio 
sets, in spite of generous trade-in 
offers. People who purchased TV sets 
during the first year were families 
with two or three radios. This fact 
may indicate a higher interest in 
broadcast programs, but seems more 
likely to be related to income of pur- 


chasers. There was a definite rela- 
tionship between set ownership and 
income. 


Combined Listening Up 
Although radio listening is cut down 
somewhat by TV set ownership, the 
combined listening and viewing of TV 
owners is (a) greater than that for 
radio-only families and (b) greater 
than it was for the same families be- 
fore they acquired TV sets. 
Evening radio listening has 
sharply cut in TV families. 
There is a negative correlation be- 
tween income level and listening, both 
in radio and television. The higher 
the income, the less likely people are 
to listen for long periods of time. 
Apparently the woman in the family, 
who has always been accepted as the 
dominant listener to radio programs, 
has had to give way when television 
came into the home. The shift can, 
in no small part, be attributed to the 
fact that TV programming in the area 
is concentrated during the evening 
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In a rather clear-cut way tele- 
viewing seems to cut into magazine 


It can be assumed as a prob- 
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City Outlets On Air Number Sets City Outlets On Air Number Sets 
Albuquerque KOB-TV 3,550 Louisville WAVE-TV, WHAS-TV 35,769 
Ames WOI-TV 12,298 | Memphis WMCT 44,319 
Atlanta WAGA-TV, WSB-TV 49,263 Miami WTVJ 31,400 
Baltimore WAAM, WBAL-TV, WMAR-TV 178,240 Milwaukee WTMJ-TV 119,044 
Binghamton WNBF-TV 18,650 Minn.-St. Paul KSTP-TV, WTCN-TV 105,100 
Birmingham WAFM-TV, WBRC-TV We he caties cece cea 300 
Bloomington WTTV 6,050 New Haven WNHC-TV 90,300 
Boston WBZ-TV, WNAC-TV 405,068 New Orleans WDSU-TV 28,754 
Buffalo WBEN-TV 110,251 New York WABD, WCBS-TV, WJZ-TV, WNBT 1,435,000 
Charlotte WBTV 19,210 WOR-TV, WPIX f 
Chicago WBKB, WENR-TY. WGN-TV, WNBQ 536,895 Newark WATV Inc. in N. Y. estimate 
Cincinnati WCPO-TV, WKRC-TV WLWT 136,000 Norfolk WTAR-TV 23,420 
Cleveland WEWS, WNBK ,WXEL 260,185 Oklahoma City WKY-TV 36,900 
Columbus WBNS-TV, WLWC, WTVN 74,000 Omaha KMTV, WOW-TV 27,182 
Dallas, Philadelphia WCAU-TV, WFIL-TV, WPTZ 540,000 
Ft. Worth KRLD-TV, WFAA-TV, WBAP-TV 65,681 Phoenix KPHO-TV 14,800 
Davenport Wwoc-TV 16,218 Pittsburgh WDTV 108,000 
Quad Cities Include Davenport, Moline, Rock Island, East Moline IM cob ecieuilo es sesiccce 945 
Dayton WHIO-TV, WLWD 71,000 Providence WJAR-TV 65,270 
Detroit WJBK-TV, WWJ-TV, WXYZ-TV 282,000 Richmond TVR 38,925 
Erie wicu 37,650 Rochester WHAM-TV 45,92% 
Ft. Worth- Rock Island WHBF-TV 16,218 
Dallas WBAP-TV, KRLD, WFAA-TV 65,681 Quad Cities Include Davenport, Moline, Rock Island, East Moline 
Grand Rapids WLAV-TV 43,055 Salt Lake City KDYL-TV, KSL-TV ' 
Greensboro WEMY-TV 15,458 San Antonio KEYL-TV, WOAI-TV 22,655 
Houston KPRC-TV 31,742 San Diego KFMB-TV 48,500 
Huntington- San Francisco KGO-TV, KPIX, KRON-TV 65,650 
Charleston | WSAZ-TV 16,380 Schenectady WRGB 90,500 
Indianapolis WFBM-TV 62,500 Albany-Troy 
Jacksonville WMBR-TV 12,000 Seattle KING-TV 33,100 
Johnstown WJAC-TV 24,200 St. Louis KSD-TV 152,500 
Kalamazoo- Syracuse WHEN, WSYR-TV 49,384 
Battle Creek WKZO-TV 34,048 Toledo WSPD-TV 51,000 
Kansas City WDAF-TV 42,107. — Tulsa KOTV 32,150 
Lancaster* WGAL-TV 51,159 Utica-Rome WKTV 20,300 
Lansing WJIM-TV 28,500 Washington WMAL-TV, WNBW, WTOP-TV, WTTG 150,335 
Los Angeles KECA-TV, KFI-TV, KLAC-TV, KNBH, 596,673 Wilmington WDEL-TV 40,08 


KTLA, KTSL, KTTV 


*Lancaster and continguous areas. Total Markets on Air 62 


and manufacturers. 
necessarily approximate. 


ee EEE 


Stations on Air 106 


Total sets 


Sets in Use 6,826,048 


Editor's Note: Source of set estimates are based on data available from dealers, distributors, TV Circulation committees, electric companies 
Since many are compiled monthly, some may remain unchanged in successive summaries. 
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AURICON “Cine-Voice” CAMERA 
100 FT. 16mm Sound-on-Film 





“AURICON-PRO” CAMERA | 


200 FT. 16mm Sound-on-Film $1 191% 





+ 


“AURICON 1200” CAMERA for 33 minutes 


of Continuous Sound and Picture 


1200 FT. 16mm Sound-on-Film $2860% 


AURICON Cameras provide ideal 
working tools for Television Films of all 
kinds, from Spot News and Sidewalk 
Interviews to Major Studio Produc- 
tions. Sold on a 30 day money-back 
guarantee. Write for free Catalog. 





GUARANTEED ONE YEAR + RCA LICENSED 


Auniton 


Holl 


BERNDT-BACH, Inc. 


7365 Beverly Bivd., Los Angeles 36, Calif. 
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Telestatus 
(Continued from page 58) 


ability that the more a person watch- 
es TV, the less time he spends read- 
ing magazines. 

There is no good evidence that tele- 
vision in this area has resulted in 
decreased ‘attendance at paid sporting 
events. 

The survey also covered the ef- 
fect of television on such activi- 
ties as pleasure driving, party- 
going, having guests in the home, 
hobbies, church-going and organi- 
zation attendance. 


New Rates Announced 
By Three Stations 
NEW TV rate cards have been an- 


nounced by KGO-TV San Fran- 
cisco, WOR-TV New York and 
WTTG (TV) Washington. 


On Aug. 6, the KGO-TV hour 
rate in Class A time increased from 
$262.50 to $350 for film shows and 
to $400 for live studio programs. 
Spot rates increased from $52.50 
to $55 for film and to $65 for live 
studio spots. 

A 25% increase in rates will be- 
come effective at WOR-TV on Oct. 


1. New basic rate for a Class A - 


nighttime hour becomes $1,500 as 
compared to the present price of 
$1,200. Basic daytime charge for 


an hour increases from $600 to 
$750. 
The new WTTG rates become 


effective Sept. 1 and set a one- 
time, evening, hour at $450. An- 
nouncements of one-minute or less 
in Class A time become $90 on a 
one-time basis. 


Multi-Market Telepulse 
Released for July 


MULTI-MARKET Telepulse _re- 
leased by The Pulse Inc. last week 
shows Toast of the Town to be the 
top once-a-week program. Lone 
Ranger headed the list of multi- 
weekly shows. 

For the period July 5-11 the top 
10 network programs are listed by 
The Pulse Ine. as follows: 


Once-A-Week 
Program Average 
Rating 

July June 
Toast of the Town 31.1 
Godfrey & His Friends 27.2 38.3 
Stop the Music 26.0 29.5 
Philco TV Playhouse 23.7 
Kraft TV Theatre 21.3 
Original Amateur Hour 20.0 
Candid Camera 19.1 
Cavalcade of Bands 16.1 
Cavalcade of Stars 16.0 
Hopalong Cassidy 15.9 

Multi-Weekly 

July June 
Lone Ranger 17.1 
Wrestling 14.8 
Howdy Doody 12.5 16.7 
Camel News Caravan 11.7 14.0 
Captain Video 11.4 13.0 
Lucky Pup 9.6 11.7 
Roller Derby 8.8 
CBS-TV News 8.2 7.7 
Garry Moore 8.2 
Broadway Open House 8.0 


EFFECTIVE Sept. 4, Crosley Broad- 
casting Corp—WLWT (TV) Cincin- 
nati, WLWD (TV) Dayton, WLWC 
(TV) Columbus—will program from 
8:30 a.m. to midnight, weekdays. New 
schedule adds two and one-half hours 
daily. 





John 
claims he gets better recep- 
tion from her now!” 

Audimeter Only To Be Used 
TELEVISION index published by 
the A. C. Nielsen Co., Chicago mar- 
ket research firm, will be based 
completely on the Audimeter data- 
gathering technique after Sept. 1, 
President Arthur Nielsen an- 
nounced Thursday. Heretofore the 
TV survey has been compiled by 
coincidental telephone checks as 
well as Audimeters. 

Mr. Nielsen also said a measure- 
ment of the total audience viewing 
national spot announcements will 
be “available for the first time in 
TV history.” This special feature 
will be sold on an optional basis to 
subscribers, he added. 

Collection of TV data from Audi- 
meters alone follows completion of 
Nielsen’s manufacturing program 
on the new “mailable’” Audimeters. 
The service is being inaugurated 
also because “the rapid growth of 
television has created an adequate 
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Sept. 15 Opening Se! 
MICROWAVE relay system con- 
structed by the Pacific Telephone 
& Telegraph Co., connecting Los 
Angeles and San Francisco, will 
go into operation Sept. 15. Event = sleek 
will be inaugurated by a gala hour CHAI 
show transmitted by the new faci]. —Charle 
ties and put on under the auspices _ as 
of Los Angeles and San Franciseo _—_ where 
stations and the telephone company, open-¢ 

This will be the first time a liye Capsu 
network program will be viewed of 26 
on Los Angeles and San Franciseg will t 
Bay Area television screens. and 

The relay system will be tried Films 
late next year or early 1952 with Unite 
the transcontinental radio relay Rol 
system now being extended from tions 
Chicago, via Omaha, Denver ané Los . 
Salt Lake City to the Bay Area. tions 
This will make possible the connec. & in s 
tion of Los Angeles with the trans. mati 
continental network. taine 

The relay between the two Coast macl 
cities consists of eight repeater S. 0. 
stations constructed on mountain — 
tops rimming the west side of the AT 
inland valleys and terminating at 
facilities installed on_ telephone 
buildings at 434 S. Grand Ave. LIT 
Los Angeles, and 140 New Mont- fron 
gomery St., San Francisco. netv 

Beginning on Oat Mt. outside of Te 
Los Angeles, repeater stations tion 
stretch in a chain northward to ities 
successive locations on Mt. Teha- gra 
chapi, Temblar Range, Pyramid Ex] 
Hills, Joaquin Ridge, Panoche Hill, sior 
Mt. Oso and Mt. Diablo. if 

The California system is to be com 
used initially for television and y Ne 
later for both TV and long distance ly 
messages. It consists of two chan- the 
nels, one permanently pointed from vid 
Los Angeles to San Francisco, the TV 
other which can be arranged to wo 
feed in either direction. nel 

we 
Ric 
Peter Prouse Named Ke 


TELEVISION AUTHORITY has lin 


sample at an earlier date than had announced appointment of Peter 5 ' 
been anticipated,” Mr. Nielsen said. Prouse, actor and producer, to be = 
Advantages of the new TV in- its West Coast administrator, ef- vis 
dex to clients are increased accu- fective immediately [TELECASTING, je 
racy, faster delivery of reports, Aug. 7]. Mr. Prouse will be lo- \ 
separate ratings for each week and cated at TVA Offices, 6331 Holly- a 
new tyves of information, he said. wood Blvd., Hollywood. te 
bit 

SPECIAL TO THE TELEVISION INDUSTRY % 


AND ALL 


| 
RELATED PROFESSIONS | 


The most complete DIRECTORY ever compiled for TV ¢ 





big 

clothbound 

120-page volume 

® Lists Agencies—sponsors—producers— 
talent—agents. 


® Lists technical 
sonnel. 


and managerial per- 


® Lists packagers. 


LIMITED EDITION! 


RESERVE YOUR COPY NOW! 
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® Contains over 10,000 names—locations 
—titles & program connections. 


® Classified for easy reference. 






only 
$5.00 


5 DAY MONEY 
BACK GUARANTEE 





| SEND $5.00 TO | 


national television directory 


chicago 
5 DAY TRIAL OFFER - | 


| 
| 
| 20 east jackson boulevard 
| 
| 
| 
| MONEY BACK IF NOT SATISFIED 
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CHARLES MICHELSON of 
Charles Michelson Inc., New York, 
has returned from Hollywood, 
where he supervised filming of new 
open-end five-minute TV film series, 
Capsule Mysteries. Year’s supply 
of 260 shows now in production 
will be released for local, regional 
and national sale this month. 
Films being produced in studios of 
United Television Artists. 

Robert A. Dresser, public rela- 
tions director, Woodbury College, 
Los Angeles, to Courneya Produc- 
tions (film producers) same city, 


in same capacity. Bridg- 
matic, new, completely self-con- 
tained automatic film developing 


machine, being manufactured by 
§. 0. S. Cinema Supply Corp., New 
———————————————— 


AT&T RELAYS 
Net Talks Continue 


LITTLE PROGRESS was reported 
from the first week’s meeting of TV 
network representatives with AT&- 
T executives to work out alloca- 
tion of Bell System intercity facil- 
ities for transmission of TV pro- 
grams for final quarter of 1950. 
Expectation is that full daily ses- 
sions will continue through August. 

Impending opening of the phone 
company’s new radio relay between 
New York and Chicago about Sept. 
1 will remove what was previously 
the major point of dispute by pro- 
viding four full-time west bound 
TV channels—one for each TV net- 
work—and three east bound chan- 
nels. But Bell System expansion 
westward from Chicago, south from 
Richmond and in the Ohio-Indiana- 
Kentucky area has opened up new 
lines where facilities must be 
shared. Requirements of all TV 
networks also have increased. 

Committee’s functions are ad- 
visory. Actual responsibility of 
making the allocations belongs to 
AT&T which naturally welcomes 
network assistance as this relieves 
telephone officials from making ar- 
bitrary allocations. 





ATLAS FILM CORPORATION 


| we 
ESTABLISHED 1913 
we 

CREATORS and PRODUCERS 
of 
TELEVISION COMMERCIALS 


we 


1111 SOUTH BOULEVARD 
Dak Park, Illinois 





CHICAGO: AUSTIN 7-8620 


ee | 
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York. Cost said within reach of 
small producers. 

Alexander Film Co., Colorado 
Springs, has completed live and 
animated film for following ad- 
vertisers: Culligan Zeolite Co., 
Northbrook, IIl., six 46 second and 
five 20 spots. Agency: Fredrick, 
Franz & McCowan, Chicago. Elgin 
National Watch Co., Elgin, Ill., 13 
one-minute spots. Agency: J. 
Walter Thompson, New York. 
Gruen Watch Co., Time Hill, Cin- 
cinnati, 48 spots. Agency: Stock- 
ton, West & Burkhart Inc., Cin- 
cinnati. Hamilton Watch Co., 
Lancaster, Pa., three 46 second 
spots, and Pure Pak Council, De- 
troit, 13 spots. Agency: Fred 
Randall Inc., Detroit. 


NLRB ELECTIONS 


SAG Files Petition 


THREE SEPARATE National La- 
bor Relations Board elections were 
requested by Screen Actors Guild 
in petitions filed Aug. 4 at Los 
Angeles NLRB offices to protect 
motion picture actors in what SAG 
terms “attempted jurisdictional 
raid by Television Authority.” 

Elections would determine 
whether groups involved wish SAG 
to continue as their bargaining 
representative. Groups to be asked 
to vote at different times include 
actors employed by members of the 
Assn. of Motion Picture Producers, 
Society of Independent Motion Pic- 
ture Producers and Independent 
Motion Picture Producers Assn. 

Anticipating the possibility of 
delay of elections by TVA, NLRB 
Examiner George Yeager has 
asked David Zisking, TVA attor- 
ney, to state the union’s position 
in writing immediately. Without 
delay NLRB elections could be held 
within four to six weeks. If TVA 
does intervene, NLRB will hold 
formal hearings to decide what 
constitutes an appropriate bar- 
gaining unit for motion picture 
actors and elegibility requirements 
for voting in the election. 

Represented at the preliminary 
hearing were AMPP, SMPP, 
IMPPA, Walt Disney Studio, SAG, 
and Screen Extras Guild. TVA 
sent no representative. 


GM-Erwin Talks 


GENERAL MILLS, Minneapolis, 
was still conducting contract nego- 
tiations with Mr. and Mrs. Stuart 
Erwin in California late Thursday. 
Screen star and his wife are ex- 
pected to enact situation comedy 
roles on a new GM ABC-TV net- 
work show. Time has been con- 
tracted for, and calls for telecast on 
Saturday, 6 to 7 p.m. CST, from 
Oct. 21 [BROADCASTING, Aug. 7]. 


SLASH 


FILM PRODUCTION COSTS 
with the Fairchild PIC-SYNC* Tape Recorder 


*Pic-Sync means ‘“‘in sync”’ 


with picture 


camera regardless of tape stretch. 


Each time you retake a sound track, film production costs go 
up. The waste of film stock and the time delay for processing 
increase operating costs immeasurably. You eliminate these 
extra costs with the Fairchild PIC-SYNC Tape Recorder. 


Play back the sound at once . . 


. check it .. 


. erase the track 


. retake the sound before the talent, the set and crew are 
disbanded. 





Now Use 14° Tape For 
All Original Sound Tracks 


Fairchild’s development of the PIC- 
SYNC feature makes possible the use 
of 4,” tape. Sprocket driven magnetic 
tape is costly. 


4," tape costs 80% less than 16 
mm magnetic tape. 


@ |/," tape requires 50% less stor- 
age space. 


e@ \/,” tape is easier to handle. 


@ \/,". tape assures more intimate 
contact with the heads. 


@ 1/," tape has more uniform coat- 
ing—less amplitude flutter. 


@ |/," tape eliminates roughness of 
tone caused by sprocket drive. 








TELEVISION 
SAFETY SOUND TRACK 
RECORDING 


CBS-TV saves $24.00 
per hour by making 
safety sound tracks of 
television recordings with 
the Fairchild PIC-SYNC 
Tape Recorder. 


Now! . . . Synchronous Re- 
cording With Your Present 
Tape Recorder and the FAIR- 
CHILD CONTROL TRACK 
GENERATOR. 





Inexpensive! Simple to con- 
nect! With no modifications 


to your present 1/4” tape re- 
corder you can “‘sync’’ sound- 
on-tape with picture-on-film, 
The Fairchild Control Track 
Generator can be removed 
from its compact carrying 
case for rack mounting. Does 
not require special skill to 
connect or operate. 


Write for data on the Pic-Sync Tape Recorder 


and the Control Track Generator. 


FR-116 


RECORDING EQUIPMENT CORPORATION 





154TH ST. AND 7TH AVE. 
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COMPARE bacTs! 


UP-TO-DATE FEATURE 


Dual Purpose Equipment (Studio or remote) 


Electronic View Finder 


Tube Interchangeability 


mote Iris Control 


Turret Lens Plate with Re 


Breakaway Chassis for Accessibility 


Automatic Lap Dissolve and Fade 


Single-Unit Syne Generator 


Single Jiffy Connectors 
White Peak Limiter 
Fingertip Controls 
Adequate Cooling 


Panhandle Focus 


ALLEN B. DU 
AND WABD, 
WTTG, 


MONT LABORATORIES, INC. 
515 MADISON AVE., 
WASHINGTON, D. C 


« STATION WDTV, PITTSBURGH, PA. 
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eS, INC. . TELEVISION EQUIPMENT DIVISION, 
NEW YORK 22, N. Y. « DU MONT’S JOHN WANAMAKER TELEVISION STUDIOS, NEW YORK 3 


4 


HOME OFFICES 


1000 MAIN AVE.. 


CLIFT 


AND PLANTS, 


ON. N. J. 


PASSAIC 
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(Continued from page 40) 


Navy, but when he left this service 
io join RCA _ he became “Joe 
Civilian,” making a career for him- 
self in the business world. 

To his new associates his de- 
meanor has been a great surprise. 
They expected an Admiral with a 
ramrod for a back, an uncompro- 
mising order-giver with a cold un- 
approachable front. They have dis- 
covered a genial, quiet, fatherly 
man with a quick sense of humor 
and a warm smile that lights up a 
characteristically grave face, when 
intent on business. A former navy 
shipmate sums up in one remark 
the real nersonality, “Buck was our 
Paymaster—but he was a Pay- 
master with a heart of gold.” 
| The future Rear Admiral was 
born June 4, 1895, not as might 
ibe imagined with the sound of the 
surf in his ears, but in inland Oska- 
loosa, Kan. He was graduated 
from Kansas State College of Agri- 
culture and Applied Science in 
1913 with a Bachelor of Science 
egree in Electrical Engineering. 
In 1916 he received his Master of 
Science from the same college. 
That he joined the Navy was a 
sheer accident. 
With war clouds of the first 
world conflict gathering on the 
horizon Walter Buck applied for a 
commission in both the Army and 
the Navy. The Army came through 
irst and was prepared to offer him 
, commission pending the result of 
, physical examination. However, 
he physical had to be postponed 
ecause of an injured hand. While 
waiting for the hand to heal, the 
Yavy commission came through. 
e accepted the latter and went to 
Washington to become a_ pay- 
naster. 


















Is Commissioned 
Commissioned an ensign, he 
erved as supply officer on the 
U. S. S. Canandaigua, a merchant 
hip converted to a mine layer. At 
ne end of the war, the Canan- 
‘aigua was cited as one of four 
ships which had laid the most 
mines in northern waters. 

In the peacetime Navy, Lieu- 
enant Buck received tours of duty 
aking him a good part of the way 
round the world. In 1922 he went 
ack to school for two years of 
tudy at the Harvard Graduate 
chool of Business Administration. 
his was followed by shore duty 
t the Philadelphia Navy Yard, 
fter which he became paymaster 
n the famous WU. S. S. Marble- 
ead, 


While on this tour, he managed 
he Marblehead’s baseball team, 
ich won the Atlantic Flect 
ruiser championship. In 1930, as 
upply officer on the U. S. S. 
Vright, he managed that ship’s 
aseball team which won the U. S. 
leet championship for two years 
succession. 

Promoted again, Lieutenant Com- 
lander Buck was retained as a 
lavy instructor at the Army In- 











IT’S an auspicious occasion for Hy 
Steed (center), general manager of 


WLAV-AM-TV-FM Grand Rapids, 
Mich., as he receives an award for 
outstanding civic and community 
service in the furniture city. Mr. 
Steed recently celebrated his 10th 
anniversary with the Versluis radio- 
TV outlets and his 28th year in the 
radio industry. Looking on as the 
WLAV executive receives the ‘Henry 
Voet Trophy” from William Voet (r), 
brother of the late founder, is Jack 
Scheppers, president of the Lions 
Club. Mr. Steed is a member of the 
Lions, “Dunkers Club of America,” 
Better Business Bureau and Chamber 
of Commerce publicity and entertain- 
ment committees, and has been active 
in other organizations. 


dustrial College in Washington, 
after enrollment there as a student 
officer. His demonstrated ability 
to teach as well as to command 
took him to Philadelphia as exec- 
utive officer of the Supply Corps 
Training School. 

Walter Buck’s able discharge of 
his ever increasing duties and 
responsibilities earned him promo- 
tions in World War II that carried 
him from the rank of Commander 
to that of Rear Admiral. He served 
as force supply officer on the staff 
of Vice Admiral Arthur L. Bristol, 
U. S. N., Commander, Support 
Force, Atlantic Fleet, and later 
with the Office of Procurement and 
Material in Washington. In 1945 
he was named director of the Navy 
Material Redistribution and Dis- 
posal Administration and_ then 
chief of the Property Disposition 
Branch, Material Division, Office 
of the Assistant Secretary of the 
Navy. A year later he was named 
Paymaster General and chief of 
the Bureau of Supplies and Ac- 
counts. For his services in World 
War II, he received the Legion of 
Merit with Gold Star. 

Admiral Buck assumes his new 
position with RCA at a time when 
the RCA Victor Division is carry- 
ing out a program which is ex- 
pected to bring the division new 
production and sales records. Even 
with this huge job, Walter Buck 
can count on a number of factors 
in his favor. For one, he was with 
the division before as operating 
vice president. With the late J. G. 
Wilson, executive vice president, 
and under the supervision of Frank 
M. Folsom, RCA president, he as- 
sisted in no small measure in the 
preparation of the expansion pro- 
gram. Also in his favor, he has 
two strong right arms in J. B. 
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Elliot and L. W. Teagarden, vice 
presidents in charge of consumer 
products and technical products, 
respectively. 

He has, in his own estimation, a 
supporting organization of high 
enthusiasm and team spirit in the 
men and women at RCA Victor. 
Spirit unsurpassed in his. ex- 
perience, he says, since the days 
when he managed the U. S. Fleet 
championship baseball teams. Ad- 
miral Buck gives full credit for 
the building of such esprit de 
corps to Frank Folsom and 
Wilson. 

Admiral Buck also is a staunch 
supporter of the primary import- 
ance of producing a quality pro- 
duct, and he has let it be known 
to his organization that he intends 
to follow this policy at all costs. 
As supply officer and chief of the 
Bureau of Supplies and Accounts 
for the Navy, he gained first hand 


Joe 


knowledge of the value of de- 
pendable, quality equipment. 
Walter Buck is a modest man 


who lives a quiet life with his wife, 
Mildred, in an apartment in the 
Philadelphia suburbs. His think- 
ing is in terms of the present and 
future and his conversation rarely 
hearkens to his’ distinguished 
career in the past. He has two 
who are strongly Navy- 
minded. Walter J., 26, is a lieu- 
tenant j.g. in the Supply Corps, a 
specialty of his own choosing. 
John A., 22, is a midshipman, first 
class, at the U. S. Naval Academy. 

Admiral Buck is an avid music 
lover, his taste running to sym- 
phonies and the semi-classics. He 
dabbles in color photography and 
occasionally plays golf. He is 
a member of the Army-Navy Club 
of Washington, the Army-Navy 
Country Club, and the New York 
Yacht Club—but as a seafaring 
man, he has yet to sail aboard a 
yacht. 


sons 


Richards Sued 


SUIT for $5,000 has been filed in 
Angeles Superior Court 
against G. A. (Dick) Richards, 
chief owner of KMPC Los Angeles, 
WJR Detroit and WGAR Cleve- 
land, by portrait painter Nicholas 
Volpe. Complaint charges the sta- 
tions owner April 16 commissioned 
Mr. Volpe to paint his portrait and 
after delivery last June has re- 
fused payment. Mrs. Richards also 
is included as a defendant. Com- 
plaint was prepared and filed by 
attorneys Max M. Gilford and 


Los 


Robert A. Mendelson on July 20. 


WDUK, WTIK 


Merger Is Approved 
SECOND 
ham, N. 


Dur- 
and 


station merger in 
C.—that of WDUK 
WTIK there — approved by FCC 
last week. Outlets will combine 
under WDUK facilities (1 kw day, 
500 w night on 1310 kc) while 
relinquishing WTIK assignment 
(730 ke, 1 kw day) [BROADCAsT- 
ING, July 10]. 

FCC last year approved the 
merger of WHHT and WSSB Dur- 
ham under WSSB facilities 
[BROADCASTING, Nov. 21, 1949]. 

The license of WDUK will be 
assigned to Durham Broadcasting 
Enterprises Inc., a new firm owned 
50% by the present 
WTIK and 50% by 
Virginia Duncan, 
ownership and 


licensee of 
Harmon and 
identified with 
operation of 


WDUK. WTIK is owned 85% by 
Floyd Fletcher. Messrs. Duncan 
and Fletcher will become _ co- 


managers of the new operation, to 
continue under the WTIK eall but 
using the WDUK plant. 

WDUK’s ABC affiliation will be 
retained and WTIK’s Tobacco Net- 
work affiliation will be transferred 
to the new outlet. 

According to the merger plan, 
the Duncans and the present WTIK 
licensee each will put $15,000 into 
Durham Broadcasting Enterprises, 
which will pay WDUK Inc. $28,000 
for the WDUK properties. The 
Duncans, about 27.5% owners of 
WDUK Inc., are to buy the remain- 
ing interests of eight other stock- 
holders for $21,720 prior to con- 


summation of the merger. 


KCBS TRANSMITTER 

CBS Bay Outlet To 50 kw 
CONSTRUCTION of a new 50 kw 
transmitter of the latest design 
has been started in San Francisco 
by CBS. Arthur Hull Hayes, CBS 


vice president and general man- 
ager of KCBS San Francisco, said 


the new facilities would be com- 
pleted about Jan. 1, 1951. 
His statement followed FCC 


authorization for KCBS to mcerease 
power to 50 kw on the same fre- 
quency (740 ke) and to transfer 
its site from San Jose to San 
Francisco [BROADCASTING, July 31]. 
The new transmitter will be located 
on the north shore of San Francisco 
Bay near Novato. The present 
transmitter at Alviso, Calif., will 
be abandoned, 
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KCBQ Defense Offer 


OFFER of KCBQ San Diego 
facilities and personnel to the 
city of San Diego, in organ- 
ization of civilian defense in 
the naval base city, has been 
given by Charles E. Salik, 
president of the station. In 
a letter to Mayor Harley E. 
Knox, Mr. Salik stated that 
the station is now installing 
a 1000 cycle tone device to be 
used when programs are in- 
terrupted for important bul- 
letins. He further proposed 
that station install a program 
line from the master control 
to the mayor’s office to enable 
Mayor Knox to be on the air 
within minutes of any disas- 
ter or emergency. Station 
would use six long tones from 
1000 cycle signal to announce 
direct messages from the 
mayor’s office. 


RADIO TRAINING 
Reservoir Is Good—VA 


AMERICA has a fairly good- 
sized reservoir of vetreans trained 
under the GI bill in radio, tele- 
vision and other electrical and com- 
munications skills and trades es- 
sential in wartime, the Veterans 
Administration asserted last Mon- 
day. ; 

A VA survey indicates that about 
13°. of college-level students—or 
over 100,000—were studying engi- 
neering, with preferences for engi- 
neering, electrical (including radio 
and television) and mechanical 
courses in that order. Survey 
covered only veterans actually in 
classrooms and at training benches. 
Radio and other communications 
courses ranked second with vet- 
erans training below college level, 
showing 11% or about 89,000 
enrolled in such courses as radio 
and television mechanics, aircraft 
radio, telegraph and_ telephone 
maintenance, etc. 

In addition to this reservoir of 
veterans trained in occupations 
directly related to war and defense, 
the bulk of all GI bill enrollees have 
trained for jobs which would be 
useful to the nation in mobilizing 
its resources for emergency needs, 
the VA added. 


COMBAT’ RADI 


Pentagon Newsmen File 
First Korean Reports 


FIRST REPORTS of Korean combat activity from the Defense Dept.’s 
two roving officer reporters—Major Wes McPheron (USA) and Ensign 
Jack Siegel (USN)—flowed into the Pentagon’s radio-TV branch for 


use on a number of network shows. 


The eye-witness accounts and 
interviews are part of the exchange 
program initiated by the Defense 


Dept. and the major networks 
on Korean and Tokyo coverage 
[BROADCASTING, July 17]. The 
two reporters are representing 


all military services. 

Full text of Major McPheron’s 
first report from Tokyo, based on 
an interview with an infantry offi- 
cer, were carried on the Defense 
Dept.’s Time for Defense July 25 
and Air Force Hour that week on 
ABC and MBS, respectively. Ad- 
ditionally, NBC’s Earl Godwin and 
other news commentators aired 
portions of the tape recording. 

Ensign Siegel’s eye-witness ac- 
count of activities from a patrol 
bomber over the Red Sea also was 
carried on the department’s two 
network shows. Both reporters are 
expected to contribute regularly to 
the series. 

Activity on the Pentagon’s radio- 
television front also has been 
spurred on other fronts. The 
Signal Corps had installed a two- 
way circuit (Tokyo-San Francisco- 
Washington) in the Pentagon for 
use by all accredited combat mili- 
tary reporters. 


Newsreel Clearance 


In another move the Defense 
Dept. expedited clearance of all 
newsreel footage for use by com- 
mercial firms and on television sta- 
tions [TELECASTING, Aug. 7]. Pro- 
cedure of “de-classification” is ac- 
celerated at the source, thus giving 
West Coast and Midwest TV sta- 
tions service as speedy as those ac- 
corded East Coast outlets. 

Pentagon radio-TV officials also 
revealed plans to install permanent 
conduits for cable attachments 
used by remote crews of major TV 
networks. When installed, net- 
work crews will be able to sidle 
their cable up to a master board 
outside the Pentagon (rather than 
through windows), plug in and 
carry shows from studios already 
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. 
set up for radio-TV reporters. 
NBC and ABC thus far have 
been prime users of the space. NBC 
is conducting a daily 11:15 a. m. 
program’ recapitulating briefing 
sessions on the Korean war. NBC- 
TV telecast similar programs from 
5:15-30 p.m. daily. NBC’s Robert 
McCormick, WWDC Washington’s 
Les Higbie and others have origi- 
nated newscasts at the Pentagon. 


WASH. DEFENSE 


Gov. Reactivates Council 


GOV. ARTHUR B. LANGLIE of 
Washington has reactivated the 
State Defense Council which before 
and during World War II operated 
a statewide Victory Network for ci- 
vilian defense and morale purposes. 
Tom Olsen, president and general 
manager of KGY Olympia, has been 
named to the new council. 

In answer to questions from 
BROADCASTING, Trevor Evans, vice 
president of Pacific National Ad- 
vertising Agency, Seattle, director 
of the Washington State Defense 
Council through most of 1942-43, 
said in the event of another emer- 
gency, radio stations certainly 
would be called on for service. 
Principal value of radio, Mr. Evans 
believes, is to quell panic. Televi- 
sion can be useful in this regard 
too, he asserted, and is the most ef- 
fective medium for demonstrating 
such defense techniques as fire- 
fighting. 

Describing the services of the 
Victory Network during World 
War II, Mr. Evans pointed out 
that its purposes were largely 
morale-building and informational. 
Special programs were fed to vir- 
tually every station in the state via 
MBS lines, he said. In addition, 
the State Defense Council provided 
the stations with spot announce- 
ments and other materials for local 
use. 





FCC Employes Board 


EMPLOYE Representative Board, 
set up by FCC two years ago on an 
experimental basis, has been estab- 
lished by the Commission on a 
regular basis. Duty of the board 
is to “participate fully in the de- 
velopment of recommendations to 
the Commission concerning person- 
nel policies and practices.” FCC 
employes now on the board include: 
James B. Lowell, W.-H. Hunter Jr., 
J. D. Bond, Earl J. Lombard, L. E. 
DeLaFleur, Thomas L. Heron, 
Arthur A. Gladstone, Asher H. 
Ende. Mrs. Anne B. Richmond and 
Andrew R. Johnson. 
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MANY hours probably were spent 10 
untangling this story as tape-recorded EVENI 
recently by Major McPheron on g . 
mission over Korea for the Dept. of 3 
Defense’s Time for Defense series. WEEK 
The take-up reel on his machine } 
blacked out during a plane dive, and 2 
he had to break the tape and let it 3 


out to the floor of the cockpit. § —— 


Major McPheron is one of two Peatg. 
gon radio reporters on the Korean 
front representing all military 
services. 
Vietnamese Desk Added 
THE VOICE of America yester- 
day (Sunday) added a 25th Ian. 
guage — Vietnamese —to its cur- 
rent broadcast schedule, which now 
includes six languages and one 
dialect beamed to the Far East. 
The State Dept. also announced 
that the language desk will be 
headed by Elmer Newton, chief of 
the Voice of America’s Far East 
section and former American con- 
sul in China. 

A new daily 15-minute Vietna- 
mese program includes news and 
features about the U. S., and is 
aired 6-6:15 a.m. EDT daily. Pro- 
grams are carried by five short- 
wave transmitters in the U. S. and 
relayed by two shortwave trans- 
mitters at the American relay base 
in Honolulu, T. H., as well as 
three shortwave and one medium 
wave transmitter at Manila, ac- 
cording to Foy D. Kohler, chief 
International Broadcasting Divi- 
sion, which operates the Voice. 


Radio Jamaica 


NEW shortwave transmitter, oper- 
ating on 4.95 me under the auspices 
of Radio Jamaica, has replaced the 
former ZQI transmitter which re- a 
cently went off the air after 10 
years service. Additionally, a set- 
ond mediumwave transmitter is ex- 
pected to go into operation on 880 
ke. Jamaican government itself 
plans shortly to open 100 communal 
listening stations “throughout the 
island,” and is now conducting tests 
to determine most popular type 0° 
programming. Broadcasting serv- 
ice, formerly government-operated, 
is now conducted by Jamaica Broad- 
casting Co., and will consist largely 
of commercially-sponsored pro 
grams now being introduced on the 
island for the first time. 
is under direction of John Grinan. 
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NATIONAL NIELSEN RATINGS* TOP RADIO PROGRAMS 


(TOTAL U. S. AREA, INCL. SMALL-TOWN, FARM AND URBAN HOMES—and including TELEPHONE and NON-TELEPHONE HOMES) 





REGULAR WEEK JULY 2-8, 1950 NIELSEN-RATING 


Current Current 
Rating Rating 
Previous Homes Current Previous Homes 
- — Programs % Rank Rank Programs % 
EVENING, ONCE-A-WEEK (Average For All Programs) (5.4) 6 | Right to Happiness (NBC) 6.1 
1 3 Walter Winchell (ABC) 12.4 7 1S Road of Life (NBC) .. 6.1 
26 Dr. Christian (CBS) ....... aan 10.1 8 6 Pepper Young's Family (NBC) . 6.0 
4 10 Mr. Keen (CBS) ...... 101 9 4 Our Gal, Sunday (CBS) 6.0 
4 15 Richard Diamond (NBC) __......... 9.6 10 8 Aunt Jenny (CBS) ........ on 5.9 
5 12 Crime Photographer (CBS) 9.5 DAY,SUNDAY (Average For All Programs (2.6) 
6 16 Big Story (NBC) ................ 8.6 1 2 True Detective Mysteries (MBS) 6.1 
3 WW Mr. Chameleon (CBS) ............-. 8.5 2 1 Shadow (MBS) ...... anes “oe 5.6 
8 14 Mystery Theatre (CBS) ........ 7.5 3 3 Martin Kane, Private Eye (MBS) 5.2 
9 21 a. Cant Ateey See) — DAY, SATURDAY (Average For All Programs) (4.9) 
10 8 Horace Heidt Show (CBS) 7.2 1 2 Acmuweny Theate (C88) .. 87 
EVENING, MULTI-WEEKLY (Average For All Programs) (2.8) 2 3 Stars Over Hollywood (CBS) 8.6 
1 3 Lone Ranger -_ ages ** vee [7 3 1 Grand Central Station (CBS) 8.5 
Man‘s Family (NBC) .. : 
H ; eo mI the World CNBC) freeads 45 NOTE: Number of homes is obtained by applying the NIELSEN- 
. RATING” (%) to 40,700,000—the 1950 estimate of Total United 
WEEKDAY (Average For All Programs) (4.2) Sintos Mais Seuibe 
1 1 Arthur Godfrey (Ligg. & Myers) (CBS) 7.6 ° 
2 3 Ma Perkins (CBS) ........ cee 7.0 (*) Homes reached during all or ery part of the program, excep? 
3 2 Romance of gy (CBS) $3 for homes listening only 1 to 5 minutes. 
: . so ag - Rame (eps) 6.1 Copyright 1950 by A. C. NIELSEN CO. 





STANDBY POWER 


Chicago Stations Queried 


STANDARD band radio stations 
within 100 miles of Chicago are 
being surveyed by the Greater Chi- 
cago Air Defense Filter Center to 
learn whether their transmitters 
are equipped with standby gener- 
ators or other independent sources 
of electrical power enabling them 
to operate in any war emergency. 

Purpose of the survey, according 
to Budd Gore, director of the filter 
center, is to determine whether ra- 
dio may serve effectively as “the 
second line of communicative de- 
fense for civilians’ in the event 
the telephone system and sources 
of electrical power ever were 
blacked out. 

“Radio may be the answer,” Mr. 
Gore said. “We have learned that 
nearly every citizen has access to 
an automobile radio receiving set. 
These sets can operate independ- 
ently of any utility power system 
as long as the automobile batteries 
hold out.” 

If stations are equipped with 
standby generators, he noted, “ra- 
dio communication can be carried 
on under extremely difficult situ- 
ations, and defense instructions can 
be broadeast when they are needed 
most.” 

The questionnaires sent by the 
filter center seek data on location 
of studios and transmitters; name, 
address and telephone numbers of 
station general managers; and 
provision for independent source 
of power. Information also will be 
sought on number of FM stations, 
amateur radio operators, and di- 
rectory of automobiles, taxicabs 
equipped with two-way radio tele- 
phones and trucks operating in the 
area, 

Mr. Gore pointed out that while 
Studios of radio stations generally 


are > me ; } 
Te concentrated in metropolitan 


centers, their transmitters are well 
dispersed, with many of them lo- 
Cated in relatively isolated rural 
Broadcasting can be done 


BROADCASTING e 


Spots, 





directly from transmitters if nec- 
essary, he observed. 

The filter center will be equipped 
to receive all types of radio sig- 
nals, Mr. Gore stated. While no 
plans have been evolved yet to es- 
tablish either standard or short- 
wave broadcasting equipment in 
the center, arrangements are be- 
ing made for it to have access to 
both private and military facili- 
ties, he added. 

Information received from indi- 
vidual stations will be kept “con- 
fidential,” but survey results will 
be revealed, according to Mr. Gore, 
who is retail division advertising 
manager for Marshall Field & Co., 
Chicago department store. 


UCLA WORKSHOP 


KMGM (FM) Cooperates 


U. of California at Los Angeles 
from Aug. 7 conducted four day 
Summer Radio Workshop with co- 
operation of KMGM (FM) Los 
Angeles which offered facilities 
as public service. 

Diversified program was offered 
taking in all phases of radio field. 
Workshop was under the supervi- 
sion of Kenneth McGowan, head, 
Theatre Arts Dept., UCLA and Dr. 
Walter Kingson, head, UCLA ra- 
dio division. Instructors from the 
university radio staff included 
Arthur B. Friedman, David Sie- 
vers, Richard Tumin. 





Fall Injures Hood 


AN UNUSUAL accident that left 
W. P. (Bill) Hood, KFDX Wichita 
Falls, Tex., with a broken back 
and a slight head concussion on 
Aug. 3 was contributed indirectly 
to the Texas flood a fortnight ago. 
Mr. Hood had worked through 
Wednesday night and was at the 
station part of Thursday without 
sleep. He had been assisting a 
detail in the evacuation of flood 
refugees. When he retired early 
Thursday night in a restless sleep 
a bed slat gave way and Mr. Hood 
rolled to the floor. 


Telecasting 








TEN & TWENTY CLUB 


NBC Initiates 44 Members 


NBC CHICAGO initiated 44 mem- 
into the Ten and Twenty 
Year Club last week at a reception 
in Medinah Country Club, a fea- 
ture of the Athletic Assn.’s annual 
all-day outing. 


bers 


I. E. Showerman, NBC Chicago 
vice president and manager of 
WMAQ and WNBQ (TV), pre- 
sented certificates and pins to 31 
company employes who have been 
with the firm 20 years, and 13 to 
those with 10 years of service. Per- 
sons included those who qualified 
in 1949 and 1950. 


Twenty-year members Ed Cerny, 
Isabelle Cooney, Ralph Davis, Marvin 
Eichorst, Gene Hoge, John Martin, 
Rudi Neubauer, Jean Balun, Ed Bern- 
heim, Ralph Brooks, William Cole, 
Adele Crawford, Ed Cunningham, 
Arthur Elkins, Edward Holm, Dorothy 
Horton, Robert Kendall, William Kep- 
hart, W. T. Knight, Walter Lanterman, 
Ray Limberg, William Meyer, Vern 
Mills, Paul Moore, Al Otto, Ruth 
Pashley, William Rosee, Richard 
Wehrheim, John Whalley, S. C. Wil- 
liams and Tom Horan. 

Ten-year initiates—John Keys, Mor- 
gan Perron, Laura Skidmore, Helen 


Carey, Henry Cooke, George Diefen- 
derfer, Kay James McCord, Neil 
Murphy, Sallie Recht, David Squires, 
James Wehrheim, Clint Youle and 


Emerson Squires. ; 

There are 108 NBC Chicagoans who 
have been with the company 10 and 
20 years. 


RALPH YOUNG 


WHO Correspondent Dies 


FUNERAL services were held in 
Washington, D. C., last Monday for 





Ralph E. Young 55, news cor- 
respondent for Central Broadcast- 
ing Co., licensee of WHO Des 


Moines and WOC-TV Davenport, 
Iowa, who died Aug. 4 at Mount 
Alto Hospital in the nation’s capi- 
tal. 

Mr. Young, Washington cor- 
respondent for 27 dailies in three 
states before an illness two years 
ago forced him to give up active 
coverage, had been ill for several 
years. He was a member of the 
Radio Correspondents Assn., the 
National Press Club and the Press 
Club Post of the American Legion. 
He is survived by his widow, Mrs. 
Betty J. Young. 


KCBS NEWS SHOWS 
Programming Is Expanded 


KCBS San Francisco has expanded 
its news operation to a 24 hour 
basis. The station is now monitor- 
ing Pacific airwaves around the 
clock, seven days a week and feed- 
ing 35 news programs weekly to 
the CBS network. 

To carry the expanded operation, 
six new engineers and newsmen 
have been added to the staff. New 
personnel in news room are Leon 
Dorais, formerly with Armed 
Forces Radio and more recently 
freelance writer in New York; 
Carl F. Randall, reporter on the 
San Fyrancisco Chronicle; and 
Harold Fiss, Warner Bros. Broad- 
casting. New engineers are Fran- 
Harr, formerly of KLX Oak- 
land; Walter Mills, teacher of radio 
and electronics for the San Fran- 
cisco Unified school district; and 
Charles T. Anson, previously of 
KFRC San Francisco. 

Other network stations in 
Francisco also are expanding 
operations as result of the Pacific 
KGO (ABC) has 


cis 


San 


war. added one 
news writer, Ronald D. Johnson 
Jr., formerly with WCAU Phila- 


delphia; KNBC has hired two new 
men, Ray Johnson, journalism 
instructor at U. of Oregon, and Al 
Berglund, previously with UP, Chi- 
cago; and KFRC (Mutual-Don- 
Lee) has named Bill Nietfeld, chief 
of Mutual transpacific news bureau, 
as the first step in its expanded 
coverage of the “pocket” war. 


National Representative: John Blair & Co 
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Static and Snow 


(Continued from page 40) 


multi-college alumni will cross over 
at half time from the davenport on 
the east side of the living room 
to the reclining rocker on the west 
side. If the band plays both alma 
maters in succession, he'll have to 
do some fast footwork. 


After venting its indignation in 
several rounds, the sales depart- 
ment bounced back to the ridicu- 
lous Kaltenborn snipe at commer- 
cial radio, to the tune of “Mary- 
land, My Maryland”: 


I humbly bow my head and 
mourn, Kaltenborn, Oh Kalten- 
born. 


I’ve sold myself; I am suborn, 
Kaltenborn, Oh Kaltenborn. 
The dough I made I went and 
paid, a high-grade gent took 

every cent. 
All I have left is taunt and scorn, 
Kaltenborn, Oh Kaltenborn. 





APRA Awards 


COMMITTEE of nine to serve as 
judges in the American Public Re- 
lations Assn.’s 1950 awards com- 
petition outstanding achieve- 
ment in public relations, has been 


for 


announced by Paul H. Bolton, 
vice president of the National 
Assn. of Wholesalers, Washing- 
ton, and awards committee chair- 
man. Howard Bonhan, vice presi- 
dent for public relations, Amer- 
ican Red Cross, will be chair- 


man of the judges committee. Cate- 
gories to be covered by the awards 
include: Industry (manufactur- 
ing), marketing and distribution, 
retailing, labor, trade associations, 
transportation, agriculture, graphic 
arts, communications, banking, fi- 
nance and insurance, church, social, 
community services, government 
(federal, state or local). 


CHNS 


HALIFAX NOVA SCOTIA 


THE 
SIGNBOARD 
OF 


SELLING POWER 


IN THE 


MARITIME PROVINCES 


ASK 
JOS. WEED & CO. 
350 Madison Ave., New York 


He Has the Reasons Why! 
5000 WATTS—NOW! 
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RED’ ENTERTAINERS 





Legion Urges Protests to Sponsors 





A CURRENT American Legion 
publication detailing ‘trends and 
developments on the Communist 
conspiracy” is urging readers to 


send protests to radio and tele- 
vision sponsors rather than sta- 
tions and advertising agencies 


handling the sponsor’s product or 
service. 

The summary calls on readers 
to organize a letter-writing group 
of “six to 10 relatives and friends” 
to phone, telegraph, or write to 
radio-TV advertisers employing 
entertainers with known Com- 
munist-front records. The booklet 
quotes a number of magazine 
sources from which names of “un- 
suitable and inappropriate fellow 
travelers” can be obtained. 

“There are an estimated two to 
three fully qualified and throughly 
loyal Americans presently unem- 
ployed ready to step into every job 
vacated by a Stalinist writer, 
actor, or entertainer,” the article 
claims. 

The American Legion tells read- 
ers to “make no charges or claims” 
in their protests, but merely to 
state they buy the products or 
services advertised, enjoy the pro- 
grams and disapprove the enter- 
tainers. 

“You pay for the show by buying 
their products and you have the 
right without necessity of any ex- 
planation for objecting to any 
entertainer just as you have the 
right to hoot a ham off the stage,” 


the Legion points out. ‘Radio 
sponsors are responsible for the 
talent their agencies hire—it is 


RADIO GALLERY 


Senate Rejects Pay Boosts 


EFFORT by Senate Majority 
Leader Scott W. Lucas (D-IIl.) to 
pave the way for basic pay in- 
creases for Senate Radio Gallery 
Superintendent D. Harold McGrath 
and his assistants failed in the 
Senate Aug. 4. 

Sen. Lucas’ move came during 
Senate consideration of the om- 
nibus appropriations bill. The pro- 
posal was rejected on a point of 
order. The Lucas amendment would 
have set the superintendent’s basic 
annual salary at $4,680. Level now 
is $4,020. Assistant superintend- 
ents who now receive a basic sal- 
ary of $2,580 each would be first 
assistant and second assistant to 
receive $3,000 and $2,800 re- 
spectively. A third assistant, 
now being paid $2,100, would 
have his basic salary hiked to 
$2,520. Sen. Lucas said his amend- 
ment would have brought the sal- 
aries “exactly in line” with in- 
creases already approved by the 
House for House Radio Gallery 
employes. 

Not included in basic .salaries 
quoted are certain pay adjustments 
voted by Congress from time to 
time. 





their responsibility to remove ob- 
jectionable entertainers.” 

Responsible agencies are care- 
fully checking the backgrounds of 
all people connected with radio- 
video shows, the Legion reports, 
but “several others” have refused 
on grounds they have “no way of 
looking into a man’s head to see if 
he is’ loyal.” Some advertisers 
already have warned their agencies 
against use of such entertainers, 
it adds. 

Article’s Text 

The article continues: 

When you turn on your radio or 
television set, you in effect admit a 
guest into your homes. It is your 
prerogative to switch off the set and 
to cease buying the products of peo- 
ple who offend you by insinuating ob- 
jectionable people into your homes. 
The customer is always right and 
150 million patriotic Americans are 
the ultimate consumers upon whom 
the entire radio and TV industry is 
built. Use your power to cut off 
several million dollars a year of 
Communist income’ derived _ indi- 
rectly from your pockets by highly 
paid entertainers and writers who 
in turn make large contributions to 
Communist causes and fronts. 

Don’t let the sponsor pass the 
buck back to you by demanding 
“proof” of Communist fronting by 
some character about whom you 
have complained. You don’t have 
to prove anything. You simply do 
not like so-and-so on their programs 
and will stop buying their products 
and listening to their shows until he 
or she is removed. 





JENKINS AGENCY 


Minneapolis Firm Formed 


FORMATION of the Ray C. Jen- 
kins Advertising Agency Inc., with 
offices at Suite 1240, Builders Ex- 
change, Minneapolis, has been an- 
nounced by Ray C. Jenkins who 


will serve as 
president of the 
new organiza- 
tion. 

Mr. Jenkins, 
who has been 
associated with 


advertising agen- 
cies, radio sta- 
tions .and news- 
papers in the 
Midwest, also an- 
nounced he would 
be assisted by the following per- 
sonnel: Adele D. Jenkins, secre- 
tary and director; Harold Ander- 
son, vice president and director; 
Robert C. Danielson, executive vice 
president; Pat Madden, radio direc- 
tor; William H. Glaefke, produc- 
tion manager, and Barbara Larkin, 
office manager. 


Mr. Jenkins 


FIRST place in Red Top Brewing Co. 
promotion contest among stations car- 
rying its Lonesome Gal won by WCMS 
Charleston, W. Va. Runners-up were 
WSOC Charlotte, N. C., and WSAC 
Huntington, W. Va. 
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WSAB UNIT FORMS 


; > KM. 

Legislative Liaison affiliate 

PARTLY as an outgrowth of the’ day - 
recent action of the Seattle Schoo! specia 
Board in awarding exclusive ¢op, Featul 
tracts for broadcasting rights ¢ gram 
high school athletic events, the Barl F 
Washington State Assn. of Broaq. of KY 
casters has established a Legisla. and P 


tive Committee, it was learned ] 


ast 7 
week. The new committee, under » Wi 


the chairmanship of Tom Olsen “ef W 
president and general manager of servet 
KGY Olympia, held its first meet. the st 
ing July 31 in Seattle. ton, | 

While the committee will x eight 


active in representing the broad- this 
casters’ interests during the ney 


é ; secre 
session of the Washington Stat, resi 
Legislature, scheduled for Jap. P 
uary 1951, it. was reported its her 
principal concern at the present outle 
time is the “freedom of the press’ ter, 
issue cited by WSAB members inQ@ S°™¥ 
connection with school athletic the | 
events in Seattle and throughout > | 
the state. 

In addition to Mr. Olsen, mem. = 
bers of the new committee are = 
Bruce Bartley, owner of KBRO 20t1 
Bremerton and WSAB attorney; 19) 
Fred Chitty, general manager of > 
KVAN Vancouver and _ president bra 
of the association; J. Elroy Me- 

: F : Ho 
Caw, president of KELA Cen. 
fralia-Chehalis; and H. J. Quilliam, i 
»resident of KTBI Tacoma. =m 

ide 
oe 


IRONTON OUTLET 


Coston-Tompkins Bid Dropped an 


ar 
APPLICATION of Coston-Tomp- La 
kins Broadeasting Co. for a new > 
AM station at Ironton, Ohio, on st 
1230 ke with 100 w fulltime has W 
been dismissed by FCC at re- re: 
quest of the applicant. Partner 
James Coston informed the Com- > 
mission no good site for the sta- t! 
tion could be found there. N 
The Coston-Tompkins applica- b 


tion had ben designated for hear- 
ing by the Commission with the C 
competitive bid of Glacus G. Mer- - 
rill, who seeks 250 w fulltime on 
1230 ke at Ironton [BROADCASTING, 
June 5]. Mr. Merrill’s bid was 
removed from the hearing docket. 
FCC earlier had said that among 
the issues for the hearing it wished 
to determine “the purposes of the 
individual partners of Coston- 
Tompkins Broadcasting Co. in the 
prosecution of its . . . application 6 
and to obtain full information con- 
cerning the efforts of one or both 
of the said partners to dispose of 
his or their interest in the said ap- 


plication.” 


114 Local Accounts 
26 Regional and National Accts. 
2781 Pieces of Mail for May ‘50 


News — Accent on LOCAL 
Music —Sports— Special Events 


WTTN WATERTOWN, (4 7 
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» KMA Shenandoah, Iowa, ABC 
affiliate, celebrated its 25th birth- 
jay Aug. 12, at 11:15 p.m. in a 
special ABC network broadcast. 
Featured on the 15 minute pro- 
gram was an interview with Mrs. 
Earl E. May, widow of the founder 
of KMA, by Edward May, her son 
and president of the station. 


p> Walter Haase, station manager 
*f WDRC Hartford, Conn., ob- 
served his 26th anniversary with 
the station in July. Russ Naugh- 
ton, chief announcer, marked his 
eighth anniversary with the station 
this month. Eleanor Nickerson, 
secretary to Franklin M. Doolittle, 
president of WDRC, is observing 
her 14th anniversary with the CBS 
outlet during August. Bertha Por- 
ter, music librarian at WDRC, ob- 
served her fifth anniversary with 
the station during July. 


> Let’s Pretend, reportedly oldest 
continuous dramatic children’s 
series on CBS, will celebrate its 
20th anniversary Saturday (Aug. 
19). 


> WMAR-TV Baltimore is cele- 
brating the run of its quiz show 
How Well Do You Know Baltimore? 
for 132 consecutive weeks of con- 
tinuous sponsorship by Consol- 
idated Gas & Electric Co. 


mJack McElroy, host of ABC’s 
Welcome to Hollywood and singer- 
announcer of the network’s Bride 
and Groom, celebrated his 20th 
anniversary in radio Aug. 1. 


> With station break, “Your 820 
station is 28 years old today,” 
WFAA Dallas marked its anniver- 
sary, June 26. 


> Twenty-five years of service as 
transmitter engineer for WOR 
New York have been celebrated 
by Seth (Sy) Gamblin. A gold 


SCAAA Election 


RAYMOND B. GAGE, president 
and treasurer C. B. Juneau Inc., 
was named presi- 
dent of Southern 
California Adver- 
tising Agencies 
Assn. at meeting 
held fortnight 
ago. Other officers 
elected include: 
Willard G. Greg- 
ory, Willard G. 
Gregory & Co., 
first vice presi- 
dent; Norton W. 
Mogge, president and account ex- 
ecutive, Mogge-Privett Inc., second 
vice president; Larry Pendleton, 
Larry Pendleton & Assoc., secre- 
tary-treasurer. Directors named 
were: William G. Scholts, Scholts 
Adv.; Henry Welsh, Welsh-Hol- 
lander Adv.; Ralph Yambert, 
Ralph Yambert Organization; Lee 
Ringer, Lee Ringer Adv.; Martin 


. Klitten, Martin R. Klitten Co. 
ne, 








Mr. Gage 
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Mhles tones 


HON NM 
watch inscribed to “Seth Gamblin, 
in appreciation of 25 years of 
outstanding service to WOR, 1925- 
1950,” was presented him by J. R. 
Poppele, WOR vice president and 
chief engineer. 


> KTAR Phoenix, Ariz., marked 
20 years as an NBC affiliate June 
8 with a special half-hour broad- 
cast. Jennings Pierce, then man- 
ager of station relations and public 
affairs, NBC Western Division, pre- 
sented a plaque to Richard O. 
Lewis, KTAR president and gen- 
eral manager. 

> WTWN St. Johnsbury, Vt., 
celebrated its first aniversary July 





9. Management and staff played 
host to over 700 visitors on an in- 
spection tour of the studios. 


> WDGY Minneapolis’ Red 
Rooster Hour will begin its second 
year with an hour floor show from 
The Schuneman River Room Res- 
taurant Aug. 17. Program is 1950 
winner of the NRDGA convention’s 
grand award. 


& John Shelton is celebrating 13 
years as a salesman in the Chi- 
cago office of WOR New York. 

mJerry Devine, director-producer 
of ABC’s This Is Your FBI, has 
celebrated his 15th year in radio. 


STUDENT WORKSHOP 
KGW Sponsors Classes 


RADIO workshop for children, to 
train some of America’s younger 
generation in the finer points of 
radio arts, has been launched by 
KGW Portland, Ore., in coopera- 
tion with the city’s public schools. 

One hundred and twenty-five 
fifth, sixth and seventh graders 
have been screened by their teach- 
ers so that they may receive 
maximum benefits from the work- 
shop. Co-directors of the six-week 
summer project are Evelyn Lamp- 
man, KGW’s educational director, 
and Homer Welch, KGW program 
manager, 

Classes in acting, sound and 
script writing are given each week. 
When the classes are through, the 
young actors mastering their les- 
sons become eligible to take an 
active part in radio on KGW’s 
Great Moments of History which 
is piped into Portland classrooms 
during the school year. 
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Out “/oday! 


SUBSCRIBERS COPIES MAILED WITH THIS ISSUE 
ADDITIONAL COPIES AVAILABLE $1 EACH 


Onder Yow! 


SUBSCRIPTIONS ENTERED 


NOW AND FOR A LIMITED 


TIME WILL INCLUDE 
1950 MARKETBOOK 


$] 


52 weekly issues 
Marketbook, Map 
and ‘51 Yearbook 
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Broadcasting 
National Press Bldg. 
Washington 4, D. C. 
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signed to include Marketbook, Map and 1951 Yearbook. 


Company 


Street 
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August 4 Applications . . . 
ACCEPTED FOR FILING 


AM—930 ke 


Lebanon, Ore.—CP new AM station 
1400 ke 250 w unl. AMENDED to request 
930 ke 1 kw D. 

License for CP 

License for CP new AM _ station: 
WATC Gaylord, Mich.; KJBC Midland 
Tex.: 
KENA 


WSTA Charlotte Amalie, V. I.: 
Mena, Ark. 
TENDERED FOR FILING 


AM—580 ke 


KOPR Butte, Mont.—CP AM station 
to change from 550 ke 1 kw unl. to 
580 kc 5 kw-D 1 kw-N DA-N 


August 7 Applications... 


ACCEPTED FOR FILING 
AM—1440 ke 
KJAY Topeka, Kan.—CP AM station 
to change from 1440 kc 5 kw-D 1 kw-N, 
DA to 5 kw unl. DA. 
AM—650 ke 
KRCO Prineville, Ore.--CP AM sta- 
tion to change from 690 ke 1 kw D to 
650 ke 1 kw unl. 
AM—990 ke 
United Bestg. Co. Inc., Richmond, Va. 
—CP new AM station 740 ke 1 kw D 
AMENDED to request 990 ke. 
Modification of CP 
WWBZ Vineland, N. J.—Mod. CP AM 


station to change frequency etc. for 
extension of completion date. 

WGRC Louisville, Ky.—Same. 

Mod. CP new FM station for exten- 


sion of completion date: WHO-FM Des 
Moines; WRFD-FM Worthington, Ohio. 


License for CP 
WHLD-FM Niagara Falls, N. Y. 
cense for CP new FM station. 
License Renewal 
WNAD-FM Norman, Okla.—Request 
for license renewal noncommercial FM 
station. 
TENDERED FOR FILING 
AM—1330 ke 
WEDR Birmingham, Ala.-CP AM 
station to change from 1220 kc 1 kw D to 
1330 ke 1 kw-D 500 w-N DA-N and 
change studio location to be determined 
Fairfield, Ala. 
TV—198-204 me 
WPIX (TV) New York—Commercial 
TV station to change from 18.5 kw vis. 
9.25 kw aur. to 3.6 Kw-vis 2.5 kw-aur. 
Modification of CP 
WLWT Cincinnati—Mod. CP new 


commercial TV station for extension of 
completion date. 


Li- 


August 8 Decisions . 


BY COMMISSIONER WALKER 


KPAB and Allen K. Tish. Laredo, 
Tex.—Granted petition of FCC General 
Counsel insofar as it applies to Docket 
9543 (in matter of revocation of license 
of KPAB), and record in this proceed- 
ing was reopened to permit taking of 
additional evidence relating to present 
employment of Mark Perkins, his pres- 
ent connection with station KPAB, and 
to such other matters as may be rele- 
vant thereto; further hearing to be held 
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FCC actions 
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AUGUST 4 TO AUGUST 10 


CP-construction permit 
DA-directional antenna 
ERP-effective radiated power 
STL-studio-transmitter link 
synch. amp.-synchronous amplifier 


STA-special temporary authorization 


ant.-antenna cond.-conditional 
D-day LS-local sunset 
N-night mod.-modification 
aur.-aural trans.-transmitter 
vis.-visual unl.-unlimited hours 


CG-conditional grant 


Grants authorizing new stations, changes in facilities, and transfers 
appear at the end of this department, accompanied by a roundup of new 


station and transfer applications. 





at offices of Commission in Washington 
on a date to be specified in subsequent 
order. Granted request of Allen K. Tish 
to dismiss application for consent to 
transfer control of Laredo Bestg. Co., 
licensee of KPAB. 
BY THE SECRETARY 

WHIP Nr. Mooresville, N. C.—Grant- 

9 license new AM station; 1350 ke 1 kw 


WRAD Radford, Va.—Granted license 
new AM station; 1340 ke 250 w unl. 


WKBI St. Marys, Pa.—Granted li- 
cense new AM station; 1400 kc 250 w 


unl., and specify studio location. 

WZOB Fort Payne, Ala.—Granted li- 
cense for new AM station; 1250 ke 1 
kw D. 

WPBB Jackson, Ala.—-Granted license 
new AM station; 1290 kc 1 kw D. ; 

WNAE-FM Warren, Pa.—Granted li- 
cense change FM station; freq. (92.1 mc) 
Ch. 221; 550 w ant. 140 ft. 

WVBT So. Bristol Township, N. Y.— 
Granted license to cover changes in 
existing FM station for operation on 
95.1 me. 

WHCU Ithaca, N. Y.—Granted license 
covering aux. trans. 

WKY Oklahoma City, Okla.—Granted 
license install new trans. 

KA-3414 Nichols & Warinner 
Long Beach, Calif.—Granted mod. li- 
KA-3414 to change freqs. in remote 
pickups to 26.15, 26.25, and 26.34 mc. 

Antietam Bestg. Corp., Hagerstown, 
Md.—Granted CP and license for new 
remote pickup KA-4166; freq. 26.47 mc; 
power !4 watt. 

Antietam Bestg. 


Inc., 


Corp., Hagerstown, 


Md.—Granted CP and license KA-6344 
for remote pickup; freq. 153.35 me; 
20 v 


N. 
WAPO Chattanooga, Tenn.—Granted 
CP to install new trans. 

KVOL Lafayette, La.—Granted mod. 
CP to change type of trans.; cond. 

Following granted extension of com- 
pletion dates as shown: WHAM-TV 
Rochester, N. Y. to 2-4-51; WNAC-TV 
Boston to 3-1-51; WWLH New Orleans 
to 3-16-51; KWFM San Diego to 8-30-50; 
KSTP-TV St. Paul to 3-16-51; WRBI 
Blue Island, Ill. to 12-1-50; WHP-FM 
Harrisburg, Pa., to 2-26-51; WTBO-FM 


Cumberland, Md. to 3-1-51; KMAR 
Bakersfield, Calif. to 10-10-50; WSBT 
South Bend to 11-16-50 (cond.); KSTT 
Davenport, Ia. to 2-23-51 (cond.); 
KGEM Boise, Ida. to 12-15-50 (cond.): 
WNEW New York to 2-14-51 (cond.); 
WSGW Saginaw, Mich. to 10-15-50; 





Entirely new—the 
Gates SA - 134 
amplifier may be 
used as a remote 
amplifier, pream- 
plifier, line am- 
plifier or isolation 


amplifier. Already hundreds in use. 
A quality product through and through and priced low 
because of mass production. Stock availability. 


THE GATES RADIO COMPANY, Quincy, Ill., U.S.A. 


WFMD Frederick, Md. to _ 10-15-50 
(cond.); KUOM-FM Minneapolis to 2- 
23-51; WINR-FM Binghamton, N. Y. to 


12-4-50; KSBR San Bruno, Calif. to 
2-15-51; KXEL-FM Waterloo, Ia. to 


11-22-50; KWKH-FM Shreveport, La. to 
10-15-50; KFGQ-FM Boone, Ia. to l1l- 
15-50; KFEL-FM Denver to 11-15-50; 
KWBW-FM Hutchinson, Kan. to 3-1-50; 
KA-5129 Angel Ramos, San Juan to 
11-15-50. 

KLVL Pasadena, Tex.—Granted li- 
cense new AM station and change in 
studio location; 1480 ke 1 kw D. 

KLIC Monroe, La.—Granted license 
new AM station; 1230 ke 250 w unl. 

KMOD Radio Modesto Inc., Modesto, 
Calif.—Granted license for new AM sta- 
tion; 1360 ke 1 kw unl. DA-N. 

KDON Palm Beach, Calif.—Granted 
license increase in power to 5 kw in- 
stall new trans. and make changes in 
ground system; 1460 ke unl. DA. 

WBZA Boston, Mass.—Granted li- 
cense install new trans. and change in 
studio location; condition. 

KCSU Provo, Utah—Granted license 
change in freq. to 1400 ke 250 w unl. 

WHBS Huntsville, Ala.—Granted mod. 
license to change studio location. 

KNEA Jonesboro, Ark.—Granted mod. 
CP for approval of ant. and trans. 

KVMA Magnolia, Ark.—Granted mod. 
license to change studio location. 

KPOC Pocahontas, Ark. — Granted 
mod. CP for approval of ant., trans. 
and studio locations, and change type 
trans. 

WOPA Oak Park, Ill.—Granted mod. 
CP to change type of trans. and make 
changes in ant. 

WHLB Virginia, Minn.—Granted CP 
to install new trans. 

WVET Rochester, N. Y.—Granted CP 
to install an aux trans. at present site 
of main trans. to be operated on 1280 
ke 250 w DA-N. 

WRFD Worthington, Ohio—Granted 
CP to replace expired CP which au- 


thorized install. of FM ant. on AM 
tower. 

WMAJ State College, Pa.—Granted 
CP to make changes in ant. by top 


loading existing vertical radiator. 

WILK Wilkes-Barre, Pa.—Granted 
mod. of CP to change type of trans. 
Con 

WMSC Columbia, S. C. — Granted 
mod. license to change name to Marseco 
Bestg. Corp. 

WLAT Conway, S. C.—Granted CP to 
make changes in ant. and change trans. 
and studio locations. 

WSVA Harrisonburg, Va. — Granted 
mod. CP to change type trans. Cond. 

KG2XCW Philco Corp., Area Phila- 
delphia—Granted CP new exp. TV sta- 
tion KG2XCW. 

WDEL-TV Wilmington, Del.—Granted 
license change in designation of trans 
location. 

King Bestg. Co., Area Seattle, Wash. 
—Granted CP and license for exp. TV 
relay KA-7378. 

Phoenix Television Inc., Area Phoe- 
nix, Ariz.—Granted CP for new exp. 
TV station KA-7379. 

WSAZ Inc., Portsmouth, Ky.—Grant- 
ed mod. CP to increase power in exp. 
TV relay KQB-78 to 3 w, and to change 
trans. and ant. 

WSAZ Inc., Portsmouth, Ky.—Grant- 
ed mod. CP to decrease power in exp. 
TV relay to 3 w, and to change trans. 
and ant. 

KANW Albuquerque, N. M.—Granted 
license for new noncommercial educa- 
tional FM station; Ch. 206 (89.1 mc) 
350 w; ant. 55 ft. 

Multiplex Development Corp., New 
York, N. Y.—Granted license for new 
developmental Bestg. station KE2XKH. 

WABA Aguadilla, P. R.—Granted 
mod. CP for extension of completion 
date for a period of 6 mos. from Aug. 
2. Cond. 

WJW Cleveland—Granted CP to make 
changes in existing remote pickup KA- 
4741 to change freq. to 152.93 mc; 
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power to 20 w. Emissi 


t . 
change eqpt. © FS an 
Nichols & Warinner Inc., Lon 
Calif.—Granted mod. license Kees 
change freq. to 26.15, 26.25. S 


26.35 
Josh L. Horne, Rocky Mount, N. Me 


Granted CP for a ne em : 

KA-7345. a 
Center Bestg. Co. Inc., 
Granted CP and licenss 

mote pickup KA-7346 
Lake Erie Bestg. Co., Sandusky, Ohi 


Ss 


Center, Tex 
for new re 


—Granted CP for a new remot vey 
KA-4243. a 
College of The Pacific, Stock 
Calif.—Granted CP for new — 
pickup KA-7347. ie 

KRLD Radio Corp., Dallas, Tex. 
Granted CP for new remote picky 


KKD-697. 





Pleasant Valley Radio Co., Coaling: 
Calif—Granted CP fo new <i 
pickup KA-7348. csi 

Bestg. Corp. of America, Riversj 
Calif.—Granted CP for new pose 


pickup KA-7349. 


Roxboro Bestg. Co., Roxboro, nN 

-Granted CP for new remote’ picks ” 
KA-7350. 7 E 
Wharton County Bestg. Co. Ine. E 
Campo, Tex.—Granted CP for new re. INTE 
mote pickup KA-7351 g 
Wharton County Bestg. Co. Inc., 5 
Campo, Tex.—Same KA-7352 . POR 

College of the Pacific, Stockton, Cali 
—Granted license change existing re ® 
mote pickup KA-2879 

WDXB Chattanooga, Tenn.—Grante 
license change in vertical ant 

The Macomb Bestg. Co., Macomb 
Ill.—Granted license for new remot 
pickup KA-5275. 

CBS Inc., New York, N. ¥.—Grantei R 
license new remote pickup KEA-884 

Macon Bestg. Co., Macon, Ga— 
Granted license for new remote picku 146 
KA-6285. 


CBS New York, N. Y. and Area of 
Minneapolis—Granted licenses for new 
remote pickups KA-4017, KA-3894. 

Radiohio Inc., Columbus, Ohio—Can- 
celled license and deleted remote pick- 
ups KA-5555-6. 

Southwestern Sales 
Okla.—Cancelled license 
remote pickup KA-5568 

The Sun Pub. Co. Inc., Jackson, Tenn ° 

Cancelled license and deleted remote 
pickup KA-5569. 


Corp., Tulsa, 
and deleted 


NBC Denver, Colo.—Cancelled li- 14 
cense and deleted remote pickup KA- 
4€84. We 
WPJM West Bend, Wis.—Granted 


mod. CP for approval of ant.. trans. and 


studio locations, and for changes ir 

transmitting eqpt. ¥ 
KAFY Bakersfield, Calif.—Granted 

mod. CP for extension of completion 


date to 8-31-50; cond. 

Robert F. Neathery, West Plains, Mo. 
—Granted CP and license for new re- 
mote pickup KA-7322. 

Robert F. Neathery, West Plains, M0. 
—Same KA-7321. 

Joe L. Smith, Jr. Beckley, 
W. Va.—Same KA-7320 ; 

Northeast Iowa Radio Corp., Oelwein, 
Ia.—Granted CP for new remote pickup 
KA-7319. 


Inc., 


Valley Bestg. Co., Pomona, Calif— 
Same KA-7318. 
Southern Minn. Bestg. Co., Area 


Rochester, Minn.—Granted CP and li- 
cense for new remote pickup KA-7317. 

Guy Gannett Bestg. Services, Port- 
land, Me.—Granted mod. license KA- 
3037 to change freqs to 26.19, 26.29 


(Continued on page 72) 
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Kankakee, Ill. 


Used By More Radio Stations Than All 
Other Professional Tape Recorders 





NEW PT63-A__ 


Unit Construction permits portable or rock 


mount opercticn. 2 separate heads to 
monitor from the tope! Prevents record 
ing errors! New 3 head unit also avail- 
able to convert present PT6 Magnecorder. 
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360 N. Michigan Ave. 
Chicago 1, Ill. 
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Washington, D. C. ADams 2414 
Member AFCCE* 


Commercial Radio Equip. Co. 


Everett L. Dillard, Gen. Mgr. 
INTERNATIONAL BLDG. DI. 1319 
WASHINGTON, D. C. 


PORTER BLDG. LO. 8821 
KANSAS CITY, MO. 





RAYMOND M. WILMOTTE 


1469 CHURCH ST., N. W. DE. 1232 


WASHINGTON 5, D. C. 






RUSSELL P. 


1422 F St, N. W. Kellogg Bldg. 
Washington, D. C. REpublic 3984 
Member AFCCE* 


MAY 






CHAMBERS & GARRISON 


1519 Connecticut Avenue 
WASHINGTON 6, D. C. 


MICHIGAN 2261 
Member AFCCE* 





JOHN CREUTZ 


319 BOND BLDG. REPUBLIC 2151 


WASHINGTON, D. C. 





Member AFCCE* 





LYNNE C. SMEBY 


“Registered Professional Engineer” 


820 13th St., N. W. EX. 8073 
Washington 5, D. C. 














906 Natl. Press Bldg. 
Washington 4, D.C. 





Telecasting 


McNARY & WRATHALL 
RADIO ENGINEERS 


1407 Pacific Ave. 
Santa Cruz, Cal. 
Member AFCCE* 





A. D. RING & CO. 


26 Years’ Experience in Radio 
Engineering 
MUNSEY BLDG. REPUBLIC 2347 
WASHINGTON 4, D. C. 


Member AFCCE* 


JOHN J. KEEL 


Warner Bldg., Wash., D. C. 


National 6513 





Dixie B. McKey & Assoc. 


1820 Jefferson Place, N. W. 
Washington 6, D. C. 
REpublic 7236 


KEAR & KENNEDY 


1703 K ST., N. W. STERLING 7932 
WASHINGTON, D. C. 
Member AFCCE* 


GUY C. HUTCHESON 


1100 W. ABRAM ST. AR 4-8721 


ARLINGTON, TEXAS 


GEORGE P. ADAIR 
Radio Engineering Consultant 


EXecutive 5851 1833 M STREET, N. W. 
EXecutive 1230 WASHINGTON 6, D. C. 





Member 





CONSULTING RADIO ENGINEERS 


A 48-year background 
—Established 1926— 


PAUL GODLEY CO. 


Upper Montclair, N. J. 
MOntclair 3-3000 
Laboratories Great Notch, N. J. 





There is no substitute for experience 


GLENN D. GILLETT 
AND ASSOCIATES 
982 NATL. PRESS BLDG. NA. 3373 
WASHINGTON, D. C. 
Member AFCCE* 


Craven, Lohnes & Culver 


MUNSEY BUILDING DISTRICT 8215 
WASHINGTON 4, D. C. 
Member AFCCE* 





WELDON & CARR 
WASHINGTON, D. C. 
1605 Connecticut Ave. 
Dallas, Texas Seattle, Wash. 


1728 Wood St. 4742 W. Ruffner 
Member AFCCE* 





A. EARL CULLUM, JR. 
CONSULTING RADIO ENGINEERS 
HIGHLAND PARK VILLAGE 


DALLAS 5, TEXAS 
JUSTIN 8-6108 





A. R. Bitter 
CONSULTING RADIO ENGINEER 
4125 Monroe Street 
TOLEDO 13, OHIO 
Telephone—Kingswood 7631 





WALTER F. KEAN 


AM-TV BROADCAST ALLOCATION, 
FCC & FIELD ENGINEERING 


1 Riverside Road — Riverside 7-2153 
Riverside, Ill. 


(A Chicago suburb) 





AFCCE* 











GEORGE C. DAVIS 
501-514 Munsey Bldg.—STerling 0111 
Washington 4, D. C. 


Member AFCCE* 


GAUTNEY & RAY 
CONSULTING RADIO ENGINEERS 


1052 Warner Bldg. 
Washington 4, D. C. 


National 7757 


Mcintosh & Inglis 


710 14th St., N.W.—Metropolitan 4477 
WASHINGTON, D. C. 


Member AFCCE* 


E. C. PAGE 


CONSULTING RADIO 
ENGINEERS 


BOND BLDG. EXECUTIVE 5670 
WASHINGTON 5, D. C. 
Member AFCCE* 


WILLIAM L. FOSS, Inc. 


Formerly Colton & Foss, Inc. 


927 15th St.,N. W. REpublic 3883 
WASHINGTON, D. C. 





SILLIMAN & BARCLAY 


1011 New Hampshire Ave. RE. 6646 
Washington, D. C. 
2915 Red River 2-5055 


Austin, Texas 





ADLER ENGINEERING CO. 


TELEVISION AND BROADCAST FACILITIES 
DESIGN AND CONSTRUCTION 


18 Grand St., New Rochelle, N. Y. 
New Rochelle 6-1620 
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KDAL PROMOTION 
Produces Safety Film 


PROMOTING its highway safety 
campaign, KDAL Duluth, Minn., 
has turned to producing for local 
distribution a sound-slide film en- 
titled “Dynamite on the Highway,” 
showing realistic closeups of actual 
automobile accidents. 

The feature is narrated by Judge 
Richard M. Funck of Duluth Muni- 
cipal Court who tells in detail how 
minor infractions of the traffic 
laws caused each serious accident. 
Judge Funck is introduced by 
KDAL News Editor Bill Krueger 
who gives a short safety editorial 
in the lead-off slide. The inclusion 
of a KDAL microphone in the 
photos ties in the sound and inci- 
dental promotion of the station. 

The film’s wind-up again shows 
Mr. Krueger at the mike ringing 
down the curtain with his familiar 
sign off, “Until News Makes More 
News ... This is Bill Krueger” 
and the added words “With the 
sincere hope that the accident news 
we report will not include you!” 
The film runs 14 minutes and was 
produced in conjunction with the 
Duluth Chamber of Commerce 
safety committee, which handles 
scheduling. KDAL reported copies 
of the film and sound platter have 
been requested by and made for 
local educational groups, industrial 
safety directors and safety groups 
of other KDAL area towns. 





WXGI Richmond, Va., 
Piedmont Network, Va. 
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LOCAL SHOWS SELL 


Seattle AFRA Surveys Agency-Station View 





WHILE the local live talent show 
has sales effectiveness, it is re- 
tarded-in stations’ use because of 
syndicated packages which are bet- 
ter produced and offered at a lower 
cost. 


This is the preliminary conclu- 
sion reached in the April-May sur- 
vey conducted by the Seattle 
American Federation of Radio Art- 
ists released to BROADCASTING and 
mailed to its local members. Find- 
ings also were to be reported to 
the national AFRA convention in 
Chicago last week (see story page 
34). 


Survey covered 33 executives 
from 21 Seattle advertising agen- 
cies and 27 administrative, program 
and sales personnel in Seattle radio 
stations. Bob Hurd, KOMO Seattle 
producer, was chairman of the 
AFRA committee conducting the 
study. 

Superiority in selling was chalked 
up by the local talent program 
over that of the electrical tran- 
scription syndicated show. How- 
ever, many agency and station 
personnel underlined the better 
quality of the ET program over the 
local talent show. That the low 
production cost of the ET package 
is hurting the locally produced pro- 
gram was attested by 24% of 
agency personnel and 40% of sta- 
tion personnel. 

A majority of both groups 
agreed that the news program is 
the most effective from a sales 
viewpoint. Out of a possible 160 
points, news received 74, audience 
participation shows 40, commen- 
tators 47 and music 37. As proof 
of successful performance, 29 of 
the agency executives look to sales 
results, nine to ratings, 15 to mail 
counts, and one cited the personal 
taste of sponsor or agency member. 
Opinion of station personnel on 
successful performance was similar 
with a 3-1 ratio looking to sales 
results over ratings. 

All executives and _ personnel 
questioned stated local Seattle art- 
ists could produce quality shows, 


CKNW Tops Survey 


SURVEY of listening habits in 
Fraser Valley, an area within 35 
miles of its own location, has been 
announced by CKNW New West- 
minster, B. C., covering total pop- 
ulation of 64,800. Survey gives 
complete statistics on number of 
queries and reveals CKNW as fa- 
vorite station of over 60% of pop- 
ulation, according to Penn McLeod 
& Assoc. Ltd., Toronto, which pre- 
pared a “Radio Audience Report” 
for the station. The interviews, 
covering the Lower Fraser Valley, 
were made by telephone in the 
areas of Langley Prairie, Survey, 
Maple Ridge and Port Coquitlam, 
with CKNW drawing down listen- 
ing percentages of 52.2%, 63.3%, 
67.0% and 38.5% respectively. 





but 21 out of 33 said promotion can 
be a deciding factor for success or 
failure. 


Reasons, other than price, why 
sponsors may be reluctant to buy 
programs as compared with spots, 
was given by 70% of agency men as 
spots are more flexible, giving more 
coverage for the same money; 27% 
found advertisers not sold on the 
general value of programs or not 
given the right program to fit their 
needs. 

Of station executives responding 
on the spot vs. program question, 
76% consider spots more flexible 
with 16% holding radio as a me- 
dium not yet sold to advertisers. 


TRANSIT SURVEY 


St. Louis Riders Favor TR 


ALMOST three out of four riders 
favor radio in busses and street- 
cars, according to a measurement 
of transit riders’ opinions about 
Transit Radio in the St. Louis area. 
The survey was prepared for the 
St. Louis Post-Dispatch by St. Louis 
U.’s bureau of business and eco- 
nomic research from May 1-6. 

The study shows that 74.9% of 
the riders are for radio in busses 
and streetcars; 15% are against it 
and the remaining 10.1% are 
neither for nor against. In all, 
24,605 persons were interviewed. 


Taken by age groups, riders 50 
years of age and older were 54.4% 
for, 31.0% against and 14.6% 
neither. Those from 35 to 49 years 
were 69.5% for, 17.6% against and 
12.9% neither. In the 25 to 34-year 


bracket, 83% were for, 8.5% 
against and 8.5% neither. Those 


from 15 to 24 years of age were 
90.8% for, 4.2% against, and 5% 
neither. Youngest group, those 
under 15, were 92.7% for, 3.5% 
against, and 3.8% neither. 





KNBC San Francisco public affairs 
program World Affairs Are Your Af- 
extended to full NBC Pacific 
Coast network. 


fairs, 


INDEPENDENT 
VS. 


NETWORK OPERATION 
* 
See Centerspread This Issue oe 
* 


ON THE AIR EVERYWHERE 24 HOURS A DAY 


LE Mb en 
W Ck KY 


50,000 ) WATTS OF OF SELLING atin 





BROADCASTING 


SHREVEPORT CASst 


PARK | 
NLRB Orders Election KLZ De 


ELECTIONS to deter 


mine w hethe promoti 


certain technical emp! Oyes at for Park a 
Shreveport, La., network Station _ : 
should be represented by the Inte Peal 
national Brotherhood of Electric ters . 
Workers (AFL) were ordered las a or 
a by ~ National Lah TEEN 
elations Board. Stations involve 
are KTBS (NBC affiliate), KRM WRBL 
(ABC), KENT (Mutual), gy Taver 
KWKH (CBS). city, eel 
KTBS took no stand on contr: pi 
board operators, which IBR} ing fol 
sought to have included in the uni activiti 
but felt that if they were, f,  sponso 
bargaining purposes, then annoy, Store ¢ 
cers and newsmen also should} Store 
considered a part of the grow Nehi s 
Latter have as many interests; to part 
common with transmitter engineeng for cit 
as do control board operator NNI 
KTBS was understood to have cop. DIN! 
tended before the board, whi¢ KMTV 
ruled in favor of IBEW. small 
KENT felt that combination a — dinnet 
nouncer - control board operato, carb 
should be included in its technicy ™?. 
group; IBEW maintained the 24 ® 


should be excluded. KRMD, hov. 
ever, objected to inclusion of th: ‘| 
combination board operators fy 


the ri 


GC 

its technical group, contending the ‘ . 
are not technical employes. NLRB \ BE 
ruled the unit should include com “°"5 
bination operators at both stations | 
KWKH argued that announcer 10-da 
and control board operators shouli fashi 
not be represented in the same unit vas, 


and that the chief announcer Voip, 
should be included as a supervisor, comp 


IBEW left it up to the board t 

determine whether they should k 00 
in separate units but indicated its wesjJ 
willingness to represent both. sent: 


In its decision, NLRB pointed t ner 


its previous ruling which held that Golf 
where a station’s announcers aly be 
perform control board functions, pern 


for which no separate group is st also 
up, the combination operators be y 

: : : ’ @ VAI 
long in a single group with trans- . 
mitter engineers. “In so holding, WD 
we have not been unmindful of the Rev 
fact that control board operations men 


do not involve the same degree of Aud 
technical skill required of trans take 
mitter engineers,” the board added. ert 
ton. 
tori 


OPERATION 
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CASE xk PROMOTION @ @ @ 


Election KLZ Denver a Se 
= i Lakeside Amusemen 
\e whethe en 10,000 persons re- 
eS at for cially attended station’s annual 
k Station oe “KLZ stars presented three 
the Inte, ae shows with dancing to 
Electric; att’s visiting band and reduced 
dered Jay yates on rides featured. 
nal Labe qgEN TIME ee°e 
iS Involve . 
>), KRM WRBL Columbus, Ga., helped Teen 
ie’ re Tavern, teen-agers club in that 
‘ city, celebrate its sixth anniversary 
by airing Jukebox Jamboree and 
On contri 44;-Times shows in Saturday morn- 
‘h IBEY jng format spotlighting teen-age 
n the unt activities in Columbus. Shows are 
Were, fy sponsored by Kirven’s Department 
n annoy, Store and Nehi Corp., respectively. 
should } Store furnished birthday cake and 
he grow Nehi sent flowers and soft drinks 
iterests > to party held in WRBL auditorium 


engineeng for city’s youth. 


Operator DINNER GONG eee 
have cop. 
rd, whis KMTV (TV) Omaha sends trade 


small metal triangle resembling 
dinner gong mounted on larger 


nation a ; ~ . 
n at cardboard triangle. Cardboard is 


‘aaa map showing station’s coverage 
ned the and inviting readers to STRIKE 
MD, hoy. the right note in the Omaha mar- 
on of th ket” with KMTV. 
‘ators fr BUGGY-RIDE eee 
or WBEN Buffalo. Joe Wesp, sta- 
Sule eal tion’s Ironic Reporter since 1930, 
h station aired nightly shows from western 
; ~ N. Y. communities while taking 
nnouncers (day trip around state in old 
ors shouli fashioned two-seater buggy. Trip 
Same un was written up for Buffalo Evening 
announcét’ News, Driver and one horse ac- 
ig cee ® companied Mr. Wesp. 
: board to 
dicated its WSJS Winston-Salem, N.C., pre- 
both. sents WSJS trophy yearly to win- 
pointed t) ner of Forsyth County Amateur 
. held that Golf Championship. Trophy must 
ncers also be won three consecutive times for 
functions, permanent possession. Gold medal 
roup is set also given winner by WSJS. 
rators ie VARIETY SHOW @ @ @ 
o holding, WDSU-TV New Orleans, Shoppers 
iful of the Revue, D. H. Holmes Co., depart- 
operations ment store, Mon.-Fri., 2-3 p.m. 
degree of Audience participation show will 
of trans take air Sept. 18, produced by Rob- 
ard added ert J. Enders Adv. Inc., Washing- 


ton. Originations will be in audi- 
torium-studio of WDSU, featuring 
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top local performers. Games, con- 
tests, and “Armchair shopping” 
segment are to be parts of regu- 
lar format. Tickets to be distrib- 
uted at Holmes store. Scripting 
supervised by Bob Howard. 

POST CARD eee 
WJNC Jacksonville, N.C., sending 
post card with picture of Camp 
Lejeune Base Hospital to trade. 
Hand writing on back tells reader 
of station’s listening audience in 
informal style. Card points out 
that county is noted for both hos- 
pital and WJNC, quotes listener- 
ship statistics and invites reader 
to find “proof of the pudding.” 


x keke ke ke hk hUmK 
KFAB FACTS ee 86 
KFAB Omaha, Neb., releases 
to trade its brochure contain- 


ing market data, listening 
survey results and popula- 
tion figures. Held together 


with brads, information is 
attractively given on differ- 
ent colored pages featuring 
numerous reprints of stories 
concerning talent and spon- 
sor promotion. Cartoons and 
maps add appeal to presenta- 
tion, to which more material 
will be added in coming year 
by station’s statistical de- 
partment. 


x kk ke kK kK Ok 


KOREAN MAP eee 
WSGN Birmingham, Ala., and 
KTOK Oklahoma City, offering 


maps of Korea to listeners for fol- 
lowing war news. Stations claim 
hundreds of requests have been 
received. 

TV EDUCATION ee ®@ 
KDYL-TV Salt Lake City carried 
special educational programs from 
U. of Utah in connection with Au- 
dio-Visual Education Week at 
school. 
sets for student viewing. 
tors from 


Local distributors installed 
Educa- 
Rocky Mountain area 


TOWARD J. McCOLLISTER - 


Regional Representatives 


MO.BELLAGIO, Los ANGELES ¢ BR 04705 
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Shows with a Hollywood Heritage * Member N-A:B- 


Telecasting 


gathered for special study of edu- 
cational TV. 


CHILD SPEAKS e@e @ 
KRIC Beaumont, Tex., A Child 
Speaks, five minute newscast. 
Eleven-year-old Jimmy Glanville 


as newscaster, sponsored by local 
bakery. Jimmy comments on news 
as he sees it. Station bills him as 
“Texas’ Youngest Newscaster.” 

RAIN & RADAR eee 


WJBC Bloomington, Ill., Radar Re- 
ports, daily 6:30, 7:30 a.m., 12:30 
6 and 10 p.m. Broadcasts direct 
from Radar Rain Observation Sta- 
tion at El Paso, Ind., operated by 
Ill. State Water Survey. Rain for- 
mations within 100 mile radius of 
Bloomington can be seen and their 
direction and force accurately pre- 
dicted. Regular programs give 
summary of weather conditions on 
WJBC with programs interrupted 
to forecast impending storms. 


MISS N.Y. ee ®@ 
WKBW Buffalo, N.Y., and Buffalo 
Jr. Chamber of Commerce co-spon- 
sored N.Y. state pageant to select 
Miss New York for Miss America 
contest at Atlantic City. Station 
and C, of C. arranged parade with 
floats, bands, marching units and 
finalists to march down Buffalo 
streets. Area competitions have 
been held throughout state under 
direction of WKBW. 

COUNTY FAIR @e*e@ 
WCUE Akron, Ohio, offered news 
coverage from’ recent Summit 
County Fair. Booth equipped with 
UP teletype set up on fair grounds. 
Station aired three-hour record 
program and interviews daily from 
fair. 


FIDDLIN’ AROUND @© @ © 
WCOJ Coatesville, Pa., Aug. 5. 


Station reports more than 20,000 
attended 23d annual Old Fiddlers 
Picnic at Lenape, Pa. Fiddlers and 


square dance callers ranging in 
age from 5 to 94 from all over 
country took part in activities. 


Tunes handed down from genera- 
tion to generation were played on 
jugs, banjos and guitars as well 
as fiddles. 

MOBILE TRANSMITTER @© ©@ 
WCEC Rocky Mount, N. C., ac- 
quires mobile transmitter for ex- 
tended coverage. Specially equipped 
station wagon with 15 ft. trans- 
mitting antenna will be used to 
cover news events, public meetings 
and other happenings in area. 


WAR NEWS ee ®@ 
WCSI(FM) Columbus, Ind., pre- 
sents daily 6:00 a.m. newscasts 


over PA system at Camp Atterbury 
Air Base. Program designed to 
keep personnel informed on Korean 
situation. Station installed FM 
tuner at base. 


LANG-WORT i 


FEATURE PROGRAMS 


LANG-WORTH 


FEATURE PROGRAMS, Ine. 
113 W. 57th ST., NEW YORK 19.N.Y 


¢ on Cosi 


/ 


Rhymaline Time, featuring emcee 
David Andrews, pianist Harry 
Jenks and KMBC-KFRM’s cele- 
brated Tune Chasers, is one of 
the Heart of America’s favorite 


=. 


morning broadcasts. Heard each 
weekday morning from 7:30 to 
8:15, Rhymaline Time is a musi- 
cal-comedy program that pulls 
more mail than any other current 
“Team” feature. 

Satisfied sponsors have includ- 
ed, among others, Katz Drug 
Company, Land-Sharp Motors, 
Jones Store, and Continental 
Pharmaceutical Corp. 

Contact us, or any Free & Peters 
“Colonel” for availabilities! 


KMBC 


of Kansas City 


for Rural Kansas 





August 14, 1950 ®@ 





Page 67 
























































Help Wanted 





Managerial 


Sales promotion manager wanted by 
5000 watt network affiliate North 
Dakota. Must be experienced, have 
knowledge merchandising. Send refer- 
ence, salary desired, photo first letter. 
Box 901F, BROADCASTING. 


Salesmen 





Wanted, experienced time salesman 
who can sell in competitive market for 
ABC 250 watter, northeast Texas. Salary 
plus incentive arrangement. Please send 
details of experience, business and 
character references and photo. Box 
716F, BROADCASTING. 





Salesman, fulltime network 250 watt 
affiliate, 3 kw FM Texas Gulf Coast; 
must be thoroughly experienced, ag- 
gressive and trustworthy. Guarantee 
and 15% first 90 days. Must have car— 
gasoline allowance. Give education, 
age, reference, photo and army status. 
Box 963F, BROADCASTING. 





Experienced salesman with car. Should 
be familiar with small market selling. 
15% commission against draw. WOAP, 
Owosso, Mich. 


Announcers 


Network affiliate Rocky Mountain area 
has opening for announcer-copywriter. 
Send transcription and full details with 


first letter. Box 909F, BROADCAST- 
ING. 


Announcer. Reliable, experienced com- 
bination man with accent on announc- 
ing. Opportunity soon at successful 
Central ew York network affiliate. 
Up-stater preferred. Permanent posi- 
tion for right man. Good starting 
salary plus increases over two-year 
spread. Some talent opportunities. 
Must have pleasing voice and perso- 
nality. Capable of handling news and 
show. Congenial working and livin 
conditions. Live audition preferre 
but disc will do. Personal interview 
plus character and work references re- 
quired as clincher. Give details in 
first letter. Box 11G, BROADCASTING. 





Carolina Mutual station has opening for 
combination man with or without ex- 
perience. Box 29G, BROADCASTING. 


Experienced announcer-engineer with 
good voice who'll become permanent 
part of friendly north Florida com- 
munity. Ideal climate-beautiful ocean 
beach. Should be mature management 
material. Start $240 monthly plus 
talent plus commission if you can sell. 
Box 31G, BROADCASTING. 


All-round announcer wanted, news. 
DJ, must know pop and light classical 
music for two to three hour show. 
Large eastern independent station. 
Box 71G, BROADCASTING. 

Network station in southeast needs 
married, sober, combination man. Write 
qualifications, salary expected. Box 
79G, BROADCASTING. 


Experienced announcer-engineer for 
south central network station. Send 
audition disc, resume of experience and 
salarv requirements. Box 82G, BROAD- 
CASTING. 


Two versatile announcers’ wanted. 
Minimum three years experience. Inde- 
pendent station, start $250.00 per month. 
Average work week 35 hours. Tell all 
first letter, send audition disc. Also 
copywriter; woman preferred. Snap- 
shot, full details, salary required first 
letter. KOLE, P. O. Box 1126, Port 
Arthur, Texas. 

Experienced announcer for top ranking 
network affiliate to fill immediate va- 
cancy. Details. picture, audition, disc. 
WFDF, Flint, Michigan. 


Immediate opening for combination 
man with first class ticket. Good op- 
portunity for right man. Contact WJAT, 
Swainsboro, Georgia. 


eo CLASSIFIED ADVERTISEMENTS 


PAYABLE IN ADVANCE—Checks and money orders only. 
Wanted 10c per word—$1 minimum. Help Wanted 20c per word—$2 
All other classifications 25¢c per word—$4 minimum. No 
charge for blind box number. One inch ads, acceptable, $12.00 per in- 
sertion. Deadline two weeks preceding issue date. Send box replies to 
Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C. 
BROADCASTING is not responsible fer the return of application material 
(transcriptions, photographs, scripts, etc.) forwarded to box numbers. 















Situation 


Help Wanted (Cont'd) 


Play-by-play sportscaster, thoroughly 
experienced in all phases of broad- 
casting. Give complete record, personal 
data and disc with application. Send 
special delivery air mail to WMIX and 
WMIX-FM, Mt. Vernon, Illinois. 


Announcer, experienced. Send disc and 
photo or appear for audition. WOHI, 
East Liverpool, Ohio. 











Draft has created opening for staff 
announcer. Must have thorough knowl- 
edge of sports and be able to handle 
play-by-play. Prefer family man who 
likes small town atmosphere. Write 
Program Director, Radio Station WSDR, 
Sterling, Illinois. 





Experienced staff announcer. Must be 
strong on baseball, football, basketball 
play-by-play. Tell all in first letter. 
Send disc of play-by-play, sports news, 
disc jockey and commercials. State 
salary. WTPR, Paris, Tennessee. 


Experienced announcer-engineer for 
250 watt network affiliate. Immediate 
opening. Send disc, photo. Write 
WWNS, Statesboro, Ga. 





Technical 





Opening available in midwest station 
for engineer with license and control 
room experience. Must be good audio 


production man. Exceptional oppor- 
tunity for right man to grow into 
combination AM-TV operation. State 


salary, experience, send photo first let- 
ter. Reply Box 78G, BROADCASTING. 


Combination engineer-announcer. Im- 
mediate opening. Contact Chief Engi- 
neer, WALB, Albany, Georgia. 


Immediate opening engineer - an- 
nouncer; first class ticket, WVOS, 
Liberty, N. Y. 


Production-Programming, others 
Must be able to write sales presenta- 
tions, do trade ad layouts and copy, 
plus some publicity and newspaper con- 


tacting. Large midwest market. Girl 
preferred. Box 86G, BROADCASTING. 
Television 
Technical 


TV technician wanted: Experienced 
with RCA equipment to head operating 
crew. Must be able to repair troubles 
quickly. Salary dependent on qualifi- 
cations. Box 18G, BROADCASTING e 
TELECASTING. 


Situations: Wanted 





Managerial 


College community sought by success- 
ful small market manager 35, degree, 
family, 12 years broadcasting. Box 
657F, BROADCASTING. 


Can you top this? Took lowest station 
in market, tripled billing, cut expenses 
one third. Veteran, young, college 
graduate with proven radio experience. 
Desire tough market with opportunity 
to buy half interest and take over man- 
agement. Box 937F, BROADCASTING. 


Manager (with investment): Thor- 
oughly experienced manager, definitely 
sales minded, seeks permanency wit 
investment up to $20,000.00 in estab- 
lished, reputable station. Not attempt- 
ing to buy a job but interested in 
nominal salary and _ profit-sharin 
where experience, ability and har 
work will pay off. Ten years radio 
management, ten years newspaper be- 


fore that. Good references. Box 980F, 
BROADCASTING. 
Manager-program director. To make 


money _in radio, run a good radio sta- 
tion. Experience in all phases of radio 
from 250 watt to network qualifies me to 
run a good station. Production and 
public relations a specialty. College, 
mature, married. Box 24G, BROAD- 
CASTING. 


Situations Wanted (Cont'd) 





Situations Wanted ( Cont'd) 





Manager. Eighteen years experience. 
Midwest or west only. Box 28G, 
BROADCASTING. 





Manager-commercial manager, 13 years 
radio and newspaper management and 
sales. Solid radio man completely ex- 
perienced in business management, em- 
ployee relations and public relations. 
Strong on sales and programming. Good 
record, excellent references. Family 
man, two children. Draft exempt. Box 
37G, BROADCASTING. 

Commercial manager! Years of suc- 
cessful past. Looking for golden op- 
portunity in large station in midwest 
only. What is more, I can sweat it out 
cause I’m presently employed. Under- 
stand, will accept only after complete 
correspondence, plus personal inter- 
view. Available in fall. Whatcha got 
in mind. Box 54G, BROADCASTING. 


Experienced manager who can an- 
nounce, sell, write and program seeks 
employment in small or medium mar- 
ket where versatility can be used to 
keep expenses at minimum with maxi- 
mum productivity. Presently employed 
as manager. Good record. Family 
man, no drifter. Good management, 
sales and program production at min- 
imum expense. Box 67G, BROADCAST- 
ING. 


Experienced radio manager and com- 
mercial available. Salary secondary to 
chance for permanent position with 
progressive station. Excellent refer- 
ences. Family. Ten years background 
includes every phase of radio from 
cleaning up the joint to successful man- 
agement. Available now. Box 74G, 
BROADCASTING. 


Manager, of two radio stations. Experi- 
enced in all phases of broadcasting. 
Writer, director and promotion for net- 
works. Manager, announcer, director, 
writer for local stations. Television 
writing and directing. Never fired from 
a position. Would consider program 
directorship if opportunities and salary 
are right. Robert D. Williams, 1842 N. 
Lorraine, Wichita, Kansas. 








Salesmen 


Sales only! Ten years. Kind, efficient, 
considerate. Wish to better my present 
position. 33 years old. Box 39G, 
BROADCASTING. 


Experienced sales manager entering ra- 
dio. Former administrator, high school 
teacher. Planning marriage. Salary and 
commission. Box 48G, BROADCAST- 
ING. 


Young married man, 3 years radio sales, 
draft status—vet—disabled (does not af- 
fect selling). Prefer Carolinas, Va., 
but will accept right proposition any 
place. References. Ready to _ go to 
work now. Box 75G, BROADCASTING. 


Ten years program and sales experi- 
ence. 38. Now selling 5 kw in metro- 
politan market. Want commercial man- 
ager opportunity smaller community. 
Midwest. Box 84G, BROADCASTING. 


Sales—commercial manager. Experi- 
enced hard-hitting salesman, no high 
pressure. Good references, 38, prefer 


east. Box 47G, BROADCASTING. 


Announcers 


Topflight staff and college basketball, 
football, AA Southern Association base- 
ball announcer. Excellent recommenda- 
tions from radio, major league base- 
ball and national advertising execs. 
Seeking year-round sports and/or staff 
that pays right. Contact Taylor, Bir- 
mingham, Alabama, telephone 66172 or 
Box 870F, BROADCASTING. 


Announcer, former staff 5000 watt NBC 
affiliate. Produced, sang, emceed ama- 
teur shows in Chicago nite clubs. Two 
years college. Graduate oldest broad- 
casting school in country. CBS in- 
structors taught all phases of broad- 
casting. Consider all offers. Box 873F, 
BROADCASTING. 


Sportscaster, experienced, employed 
Michigan. Family man desires play- 
by-play. Tape, references. Box 899F, 
BROADCASTING. 


Major league baseball announcer. All 
sports. Staff. College graduate. Mar- 
ried. Box 910F. BROADCASTING. 


Thoroughly experienced sportscaster 
desires football and basketball play-by- 
play. Available at end of August. Have 
done college basketball and football 
over regional network in one of coun- 
try’s leading conferences. Air check 
available. Highest recommendations. 
Box 935F, BROADCASTING. 


I have a good announcing job, however, 
would like to make arrangement to 
broadcast football lay-by-play this 
coming season, free lance. 3 years ex- 
perience broadcasting, big time, col- 
lege football. Refreshing broadcasts 
with truly collegiate atmosphere. Box 
947F, BROADCASTING. 


; Situaq 





schooled 4 
Experienc4 
announcin 


Announcer, 2 years expe wh 
Chicago FM stations. Single ‘s = 
available. Box 970F, BROADCASTING 














"tion traffic 
Announcer: Salesman: 3 years expe with anne 
ence announcer-engineer 2 stations. | namely Io 
year student salesman, reliable steady married, 
radio minded. i y 


References, disc. late 52G, 
picture on request, all correspondence 





answered. Box 985F, BRO ~ Announce 
ING. ADCAST.  AMHjoyed. 
E > Sth SS ee - 30 marie 
xperienced play-by-play fo disc on 
basketball, staff. Young, family man CASTING 


Box 992F, BROADCASTING. 





Football pl Experious 
ootball play-by-play. Experi > ambitious 
sports-staff work. Collene grate permanel! 
Box 993F, BROADCASTING. E. Beloit 
Announcer with engineer's ticket. 31 Announc 
years experience all phases, Staff. man, SP 
news, sports, d-jaying, all types, inter. sales, P! 
views and radio dramatics. Combo than 1” 
man ABC affiliate presently but prefer BROADC 
production and programming, to en. 
gineering. Well schooled programming Want a 
and continuity. References. Car. Box the mor! 
19G, BROADCASTING. ’ read it, 
west. 
Announcer-writer. Experienced com. BROAD! 
mercial FM, desires switch to AM 
Solid news, commercials. create Di Fine sp* 
shows that sell. Disc, photo, details on 3 all spo! 
request. Box 21G, BROADCASTING, "portant 
: college. 
Sports announcer, 3 years experience 63G, 
Am presently employed. Special ex. 
perience in football and_ basketball All-rou 
Seek year-round sports with larger sta- vet, col 
tion. Full experience as _ staff an- travel, 
nouncer. Good programming ideas, Box 64 
Single, 26 year old vet. Box 29G Play-b 
BROADCASTING. jenc 
perseme 
Experienced baseball, football, basket- je 
ball, boxing. Ideas for daily sports Box 65 
shows that will sell. Married. Want — 
station in sports minded city. Box Annou 
23G, BROADCASTING. shot! 
- —: Steady 
Announcer, 23 years, single, 2!5 years perma 
college, speech, graduate leading an- tape 
nouncing school. Newscasting, some CAST! 
sportscasting. Disc and photo on re- Annot 
quest. Box 26G, BROADCASTING. manag 
FM announcer-writer desires change to — 
AM. Strong news, sports. Excellent erier 
commercial man. Veteran. Available Pirect 
two weeks. Disc, photo on request. fer st 
Box 30G, BROADCASTING. Disc 
Experienced news announcer-continu- — 
ity writer. 5-A draft classification. va BRD 
Presently employed. Will furnish disc, 
tape, perfect references, picture, sam- Sport 
ples, etc. Box 32G, BROADCASTING. = 
_— sche 
Seeking you for first opportunity as back 
announcer, disc jockey, newsman. Ex- Desit 
perienced radio dramatics, large mid- BRO. 
western station (NBC). College grad- Annt 
uate, Negro, age 22, unmarried. Disc Knov 
and further information available. Box Was 
34G, BROADCASTING. pring 
Announcer, 3 years experience an- = 
nouncing, program, local news, 24 
years, draft exempt. Box 38G, BROAD- Ann 
CASTING. new: 
mar 
Announcer, radio school graduate seek- disc 
ing first job. I excel in news, commer- St.. 
cials and sports, but have to be given 
opportunity to prove it. Salary sec- Ann 
ondary. Disc, photo and resume on 18 n 
request. Box 42G, BROADCASTING. = 
Announcer presently employed in ma- gen 
jor midwestern independent. Extensive all 
experience in all phases of both inde- Car 
pendent and network operations. Sin- you 
gle, reliable, prefer southwest. Top Ber 
references. Box 43G, BROADCAST- Kal 
ING. y An 
Sports announcer. Ten years top re- We 


porting, outstanding sportscasts. Sober, @& 503 








aggressive. Box 44G, BROADCAST- 

ING. An 
EH ee a Sor 
Young combination man offers depend- ex] 
ability, earnestness and capability in $20 
return for decent position as combina- plo 
tion man or announcer. Graduate of Wr 
leading combo-school. Presently at Av 
Northeast independent. Have announc- : 
ing, board, transmitter and remote Ex 
experience. Photo, disc on request. ab 
Northeast and southwest preferred. en 
Will visit personally if possible. Mini- Le 
mum salary, $55.00. Box 90G, BROAD- Pe 
CASTING. — ve 
; ae gt ETS ig an . C 
Announcer, news, commercial, musical a 
experience, late twenties, draft exempt, Je 
available immediately. Box 50G, It 
BROADCASTING. N 
Combination man, experienced in Op- P| 
eration, construction small station. a 
Capable, willing, able. Young, mar- |} 
ried. Seek progressive station, compeé- v 
tent staff, more pay. Box 51G, a 
BROADCASTING. 
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—— tion traffic. Interested in programming Sete ist phone, _ wants position Singer, production, program director, 6 Thinking of unloading? If your station 
$ experj. with announcing =I) midwest station, 204 = pit der organization. Has car years good general experience from 3S Small, fulltime, in a possibility mar- 
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Announcers 





DO YOU HAVE FOOTBALL AND/OR 
OTHER SPORTS PLAY-BY-PLAY PROBLEMS? 
I'd like the opportunity to do a topnotch job 
for a sports-minded station 
years 


I'm offering 11 
AM and TV experience with major 
metropolitan station, play-by-play ALL sports, 
including college and major league football, 
baseball, basketball, hockey. 

with national network accounts 
ployers forced to cut sports 
996F, BROADCASTING. 


Finest ratings 
Present em- 
coverage Box 


Technical 





EXECUTIVE ENGINEER—Ex- 
perienced in planning, construc- 
tion, operation AM, FM, TV 
studio and transmitting facilities. 
Manage such project from filing 
CP to completion. U. S., Central 
or South America. 


Box 73G, BROADCASTING 








For Sale 





| 
| 
| Equipment, ete. 





For Sale 


One complete General Electric 
10,000 watt FM 


This equipment has seen only 


transmitter. 


two years service except for the 
250 watt exciter which has been 


in service three years. Excel- 


lent condition. This equipment 


priced to sell. 
BOX 933F, 
BROADCASTING 


Three 300 foot insulated | 
galvanized guyed vertical radi- | 
ators. Welded sections of solid | 
rounds 20 feet long. Towers never | 
| 
| 


| 
| 
| 
| 
| used. Write for details. BOX 997F, 
q BROADCASTING. 





SPOT Radio Clinic luncheon sponsored by the National 
Assn. of Radio Station Representatives July 11 at New 
York’s Biltmore Hotel, brought together this group (I to 
r): (seated) Fred Hague, George P. Hollingbery Co.; John 
Hoagland, advertising division manager, Campbell Soup 


Everett-McKinney 


managing director, NARSR; (standing) Powell Ensign, 
Robert Summerville, 
Peters; Mike McGuire, Edward Petry & Co.; Margaret 
Donado, secretary to Mr. Flanagan; Lewis H. Avery, ] 
Avery-Knodel; Thomas White, Avery-Knodel; Charles A. 


Inc.; 
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Co., guest; Thomas Campbell, The Branham Co.; Robert 
Alexander, Ward Wheelock Co., guest; T. F. Flanagan, 


SEATTLE’S MOCK BOMBING 





Radio-TV Will Play Vital Defense Roles 











SEATTLE’S civil defense “mobili- 
zation,” resulting from a double 
“atomic bombing” posed as a paper 
problem by the National Security 
Resources Board last month, spot- 
lighted the major role radio and 
television will play as an educating 
medium and, in the event of actual 
attack, the crucial responsibility 
of the aural media in alerting the 
citizenry. 

The defense and recovery ses- 
sions, which involved all of the 
top city officials of Seattle as well 
as national, state and Northwest 
city executives, were planned 
months ago, before the outbreak 
of Korean hostilities. The city 
officials began to set up their organ- 


critique sessions, high officials of 
the region were joined by more 
than a score of U. S. representa- 
tives, headed by Eric H. Biddle, 
chairman of the 
agency working group. The plan- 
ning sessions to meet the mock 
atomic attack were the second in 
a series, with Chicago due for a 
similar “problem” in September. 
While all communications plans 
for actual emergency are contin- 
gent on the assumption that radio 
stations will not be silenced in the 
event of an attack, radio is ex- 
pected to be “of primary value” 
during and after the 
crisis, BROADCASTING learned from 
Chief Philip D. Batson, who has 


ization on June 21, and when the 
NSRB’s hypothetical problem ar- 
rived on July 10, the Seattle Civil 
Defense Board, headed by Mayor 
William F. Devin, started a series 
of daily meetings. 


Department. 


been serving as special assistant 
to the Mayor for civil 
planning, on leave from the Police 
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Serves rich oil and ranch area. 
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Trans- 
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Harold R. Murphy 
360 N. Mich. Ave. 


| Washington Bldg. 2 
Sterling 4341-2 Randolph 6-4550 Exbrook 2-5672 | 
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SAN FRANCISCO 
Ray V. Hamilton 
235 Montgomery St. 





Radio would be enlisted immedi- 
ately in case of enemy attack, to 
alert both the general public and 
the civil defense workers, as well 
as to mobilize 
agencies as the Police and Fire 
Departments. 
expected to issue warnings on con- 
taminated food and water supplies, 
and to inform the public on dan- 


gerous areas of the city and 
environs. 
“Radio would be of primary 


value in the event of attack,” Chief 
Batson said, “because time would 
be of the essence.” He noted that 
the possible loss of electric power 
—knocking out of action all but 
battery - powered receivers—is a 
factor to be considered in planning. 

In their preliminary discussions, 
Seattle officials had contemplated 
television as a major medium of 
reconnaissance following the hypo- 
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Hammerstein, Paul H. Raymer Co. The luncheon is a Mt. 
monthly event sponsored by NARSR. board 
broadee 
= : preciat 
thetical atomic attack, but the untary 
specifications included in the NSRB station 
problem included the statement He cal 
that KING-TV Seattle, the area’s what t 
only video outlet, was knocked off mote n 
the air by the second “bomb.” Chai 
Defense period “conditioning,” ber of 
plans for which are expected to go with 1 
forward shortly in view of the ing th 
NSRB inter- conflict in the Far East, would annou! 
also call for extensive use of radio CASTIN 
and television, particularly the Fea 
latter. TV is to be used, according that T 
to current thinking, as a training ¥ becaus 
medium for civil defense workers, ference 
and as an instructional technique their | 
for the general populace on how cials, 
to protect their homes. radar 
All local broadcasters were con- fected 
tacted in advance of the exercises, and tl 
Chief Batson stated, and all have 
immediate pledged full cooperation. equip 
Sa inferr 
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Defense and Sales 
(Continued from page 16) 


and did not plan to recommend 
any more stringent controls. 

Similar assurance was received 
from Mr. Steelman and Charles 
Jackson, his assistant. Mr. Steel- 
man urged NAB to issue defense 
bulletins to broadeasters. The 
board promptly took steps to carry 
out the project, under direction of 
Robert K. Richards, director of 
public affairs. 

The bulletins will be issued at 
least three times a month and will 
keep broadcasters informed on gov- 
ernment programs to promote the 
nation’s needs during the emer- 
gency. Information from all gov- 
ernment agencies will be printed, 
including details on recruiting pro- 
grams, anti-inflation campaigns, 
bond selling and similar activities. 
Mr. Jackson will supply such in- 
formation. 


Broadcasters Praised 


Mt. Steelman asked the NAB 
board to ‘convey to the nation’s 
broadcasters the government’s ap- 
preciation of the “magnificent, vol- 
untary effort” by radio and TV 
stations to halt “stampede buying.” 
He called this a demonstration of 
what the medium could do to pro- 
mote national welfare. 
Chairman Coy went into a num- 
ber of phases of the emergency 
with the board members, includ- 
ing the Disaster Radio Network 
announced in early August [BRoap- 
casTInG, Aug. 7]. 
Fears of some board members 
that TV stations might be silenced 
because of purported radar inter- 
ference were mostly dispelled in 
their conferences with federal offi- 
cials. Only obsolete World War II 
radar operates on frequencies af- 
fected by TV, it was indicated, 
and the national emergency would 
have to be desperate for such 
equipment to be dusted off, it was 
inferred. 
At its opening proceedings Mon- 
day the board unanimously adopted 
a resolution introduced by Frank 
U. Fletcher, WARL-FM Washing- 
ton, pledging cooperation with na- 
tional security efforts. The board 
implemented the resolution by au- 
thorizing Judge Miller to name an 
all-industry defense committee to 
counsel with government agencies 
and to develop methods of expand- 
Ing radio and TV’s voluntary serv- 
ices, 
5 The NAB board voted to place in 
thew Miller’s hands the matter of 

: ng time and place for the 
next meeting. Last June the board 
ad agreed to meet at Sea Island, 
Ga, in mid-November. 


Endorsement of the McFarland 
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Bill (S 1973) was voted by the 
board, with a few changes sug- 
gested (see story page 17). 

All board members attended the 
meeting except James D. Shouse, 
WLW Cincinnati, who had a prior 
engagement, and John H. DeWitt, 
WSM Nashville, who was on his 
honeymoon. 





McFarland Bill 


(Continued from page 17) 
impose fines are necessarily subject 
to the provisions of Sec. 326 of the 
Communications Act prohibiting the 
exercise of any powers of censorship. 
The Commission, accordingly, would 
not be authorized to issue any order 
requiring any licensee to cease and 
desist from the broadcasting of any 
program or to pay a fine because it 
broadcast any program not specifically 
prohibited by statute. 

As developed in detail in its 
statement last winter, chief target 
of FCC criticism in the McFarland 
Bill were provisions which all Com- 
missioners except Robert F. Jones 
felt would hamper the agency’s 
functioning by limiting Commis- 
sioners’ right to consult with staff 
members in contested cases. 

The majority contended it has a 
right to get expert advice from 
staff members who are not involved 
in the prosecution or investigation 
of cases on which advice is sought. 
Mr. Coy emphasized that FCC al- 
ready has gone further than the 
Administrative Procedure Act re- 
quires with respect to the separa- 
tion of prosecutory from adjudica- 
tory functions. 


Majority’s Contentions 


Comr. Jones considers these Mc- 
Farland Bill provisions “highly ad- 
vantageous,” Mr. Coy noted. But, 
he continued in behalf of the ma- 
jority: 

It cannot be seriously contended 
that members of the staff having no 
function of advocacy in contested 
proceedings would be inclined to 
color their recommendations or advice 


or that they would necessarily be 
predisposed to an unobjective ap- 
proach to the problems of public 


interest. . .. 

It must be assumed that the evil 
which it is believed might ensue from 
permitting the Commission access to 
such personnel is that the Commis- 
sioners cannot be trusted to make 
their own independent judgment on 
the matters concerning which they 
would receive advice and assistance. 
The assertion of such an evil... is 
a canard upon both the members of 
the Commission and its staff which 
has no basis in fact... . 

Under questioning — which re- 
sumes today—Mr. Coy branded as 
“a lie” reports that FCC’s staff in- 
fluences Commissioners unduly. 

In another portion of his testi- 
mony Mr. Coy lent credence to 
reports that the present functional 
realignment of the staff may not 
be extended to include the broad- 


cast activities [CLOSED CIRCUIT, 
July 10]. 
He said preliminary work is 


under way “to determine whether 
[the broadcasting and the field 
engineering and monitoring] func- 
tions should . be organized on 
a functional basis and if so the 


Telecasting 


specific detail of the plan.” 


Other sections of the McFarland 
Bill which FCC opposed included: 

@ Requirements that a hearing be 
held if any interested party protests 
grant made without a hearing, and 
that an applicant be notified and given 
a chance to reply before his applica- 
tion is set for hearing. . (Opposed on 
grounds that undue delay would re- 
sult.) 

@ Requirement that FCC approve 
transfer applications if the proposed 
transferee possesses the qualifications 
required of an_ original licensee. 
(FCC said this change from present 
law, which requires a finding that 
public interest would be served by 
the transfer, would permit trafficking 
in licenses and enable a licensee to 
violate rules and regulations almost 
at will, since he could circumvent 
FCC action by selling to a qualified 
purchaser.) 

@ Removal of the present law’s 
“double jeopardy” provisions on anti- 
trust laws. (Though Comr. George 
E. Sterling considered the proposed 
deletion satisfactory and felt it would 
not rob FCC of its powers, the major- 
ity argued that “no steps should be 
taken casting doubt upon the Com- 
mission’s authority in this _field.’’) 

@ Establishment of “deadlines” 
requiring FCC to explain to Congress 
if it fails to act on any non-hearing 
application within three months after 
it is filed, or, in hearing cases, within 
six months after the record is closed. 
(FCC felt the time-table might retard 
rather than expedite Commission 
work.) 

@ Requirement that renewal appli- 
cations be granted if FCC finds that 
public interest would be served, in- 
stead of the present law’s require- 
ment that renewals be governed by 
the same considerations which affect 
original grants, plus a proposal that 
FCC rather than the applicant be re- 
quired to carry the burden of proof 
in renewal proceedings. (Comr. 
Rosel H. Hyde felt the changes ade- 
quately protect public interest, but 
his colleagues feared the result would 
be to give a licensee a vested right 
in his frequency so long as he could 
meet the minimum qualifications.) 

NAB’s position supporting the 
McFarland Bill was outlined by 
General Counsel Don Petty in a 
statement filed with the committee. 
He pointed out that the NAB 
board had approved the measure 
during their meeting Tuesday, and 
said that “so far as I know, the 
entire industry is in favor” of it. 

Mr. Petty felt provisions of the 
McFarland measure would rem- 
edy FCC’s “past practice of using 
renewal proceedings to discipline 
or impose sanctions” against sta- 
tions; would meet the need “that 
definite procedures be assured in 
all Commission _ proceedings”; 
would “prevent the recurrence of 
such an unwarranted interference 

as occurred under the Avco 
rule” on transfers; would remove 
the “double jeopardy” penalty on 
anti-trust violations, and would 
provide “desirable amendments 
concerning revocation of licenses” 
in addition to authorizing issuance 
of cease and desist orders. 

He suggested, however, that 
there should be a statute of limi- 
tations on revocation actions; that 
revocation proceedings should be 
tried in the district court where 




































the station is 
bill’s provision 
based on violation 
tional treaty is something new 
which could put the broadcaster 
“on the horns of a dilemma,” and 
that there should be a provision 
assuring oral argument before FCC 
denies a protest filed under the 
protest clause of the bill. 

On behalf of Television Broad- 
casters Assn., President J. R. Pop- 
pele submitted a letter endorsing 
the “basic objectives” 


located; that the 
for revocation 
of an interna- 


of the meas- 
ure and asserting that “the pro- 
cedures specified [in the bill] sat- 
isfactorily. meet those objectives 


with few reservations.” 
Hobbs Appeals 
Rep. Sam Hobbs (D-Ala.) ap- 


peared before the committee briefly 
to urge that his pending bill re- 
lating to court appeals (HR-5487) 
be taken into account in dealing 
with appellate provisions of the 
McFarland measure. He expressed 
confidence that his bill, which 
would abolish special three-judge 
district courts and transfer their 
jurisdiction to federal circuit 
courts of appeal, would be passed 
at this session, and asked the com- 
mittee to delete inconsistent por- 
tions of the McFarland proposal. 
FCC Comr. Hyde meanwhile ap- 
peared before a Senate judiciary 


subcommittee in support of the 
Hobbs legislation, which is un- 
opposed. 
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RIVERS SUIT 


Names Savannah Stations 
DAMAGE suit for $242,000 has 
been filed by E. D. Rivers Jr., 


licensee of WEAS Decatur, Ga., 
and permittee of WJIV Savannah, 
against the Savannah Radio Coun- 
cil. Composed of local stations, 
the council has been vigorously 
protesting the WJIV grant before 
FCC [BROADCASTING, Aug. 7]. 

Filed Aug. 5 in the Chatham 
County Superior Court, the suit 
names as defendents WDAR Inc. 
(WDAR), Dixie Broadcasting Co. 
(WCCP), Georgia Broadcasting 
Co. (WFRP), WSAV Inc. (WSAV) 
and Savannah Broadcasting Co. 
(WTOC), all Savannah. Mr. Rivers 
charged the stations have mali- 
ciously conspired to ruin his busi- 
ness and have made “various false 
charges” in their protest to FCC. 

The suit contended the accusa- 
tions made before FCC by the 
council caused delay in opening of 
WJIV which resulted in $25,000 
revenue loss and additional ex- 
penses of $17,500. The suit asked 
an additional $200,000 for general 
and punitive damages. 

The Savannah Radio Council, 
which a fortnight ago filed a new 
protest with the Commission after 
FCC dismissed its earlier petition, 
charged that Mr. Rivers has not 
operated WEAS in the manner he 
told FCC he would and hence there 
was “serious question” as to his 
qualifications to operate a station 
in Savannah. Mr. Rivers’ was 
granted 1 kw daytime on 900 ke 
in March for WJIV. 

Mr. Rivers explained religious 
programs make up part of the 
WEAS programming and _ have 
brought “immense popularity.” He 
indicated that when it was known 
WJIV planned a similar type of 
public service the other Savannah 
stations feared the competition. 





Shirley Transferred 

ROBERT B. SHIRLEY, manager of 
J. Walter Thompson Co.’s Los An- 
geles office for the past four years, 
was transferred to the agency’s 
New York office last week in an 
executive capacity. James L. 
Thompson, head of the Rio de 
Janeiro office, goes to Los Angeles. 
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July Rox Score 


STATUS of broadcast station authorizations and applications at 


FCC as of July 31 follows: 


AM FM TV 
Total ‘authorized 2,310 725 109 
Total on the air 2,160 687 105 
Licensed (All on air) 2,127 497 50 
Construction permits 183 225 59 
Conditional grants 3 
Total applications pending 899 159 399 
Requests for new stations 276 17 352 
Requests to change existing facilities 237 36 18 
Deletion of licensed stations in July 1 2 
Deletion of construction permits 1 5 


Deletion of conditional grants 
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FCC Actions 


(Continued from page 64) 


Decisions Cont.: 


26.39 me and trans. location and change 
power to 100 w. 


WKY Radiophone Co., Area Okla- 
homa City, Okla.—Granted mod. li- 
cense KA-5616 to change freq. to 
26.19 me. 


Following granted extension of com- 
pletion dates as shown: WFNS-FM 
Burlington, N. C. to 2-10-51; WGCH 
Greenwich, Conn. to 2-8-51; WHAT-FM 


Philadelphia to 2-10-51; WISN-FM Mil- 
waukee to 2-22-51; WJBY-FM Gadsden. 
Ala. to 2-15-51; WJPB Fairmont, W. Va. 
to 8-31-50; WSVA-FM Harrisonburg, 
Va. to 1-29-51. 


August 9 Decisions . . . 


Assignment Granted 


KEPO El Paso, Tex.—Granted consent 
to assignment of license to KWFT, 
Inc., (stockholders to surrender their 
stock in KEPO, Inc. to KWFT, Inc. and 
thereafter KEPO, Inc. will be dis- 
solved); no monetary consideration in- 
volved since assignor and assignee 





O’Connor To WEW 


DANIEL P. O’CONNOR has been 
named manager and program di- 
rector of WEW St. Louis, succeed- 
ing General Manager Nicholas 
Pagliara [BROADCASTING, Aug. 7]. 
Mr. O’Connor is a member of the 
speech department at St. Louis U., 
which owns the station. He also 
will work as program director, re- 
placing Don Lochner, who has re- 
signed to go into production of TV 
films. 





Devney & Co. Clients 


DEVNEY & Co., New York, newly- 
organized station representative 
firm [BROADCASTING, July 17], last 
week announced its appointment to 
represent the following stations: 


WABZ Albermarle, N. C.; WVMI 
Biloxi, Miss.; WKOY Bluefield, W. Va.; 
WINA Charlottesville, Va.; WKEY 
Covington, Va.; WONW Defiance, Ohio: 
WFGM Fitchburg, Mass.; WEWO 
Laurinburg, N. C.; WKAI Macomb, III.; 
WNAM Neenah, Wis.; WRJM Newport, 
R. I.; KNOR Norman, Okla.; WSIP 
Paintsville, Ky.; WEOK Poughkeepsie, 


N. Y.; WRAD Radford, Va.; WNAE 
— Pa., and WTTN Watertown, 
is. 
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KTHS BID 
Files Again for 50 kw 


RENEWED effort by KTHS Hot 
Springs, Ark., to improve its facil- 
ities was made by the John D. 
Ewing station last week in filing 
with FCC an application for power 
increase to 50 kw fulltime, direc- 
tional night, on its presently as- 
signed frequency of 1090 ke. Move 
to Little Rock also is requested. 
KTHS presently operates with 10 
kw day, 1 kw night. 

KTHS earlier this year in a final 
ruling by the Commission was de- 
nied a similar power boost request, 
which sought authority also to 
move to West Memphis, Ark. Radio 
Broadcasting Inc., KTHS licensee, 
in addition was denied new station 
facilities of 5 kw day, 1 kw night 
on 550 ke at Hot Springs to replace 
KTHS upon its proposed removal. 

Although in an initial ruling 
FCC earlier had proposed to grant 
the Ewing applications, the Com- 
mission in its final decision con- 
sidered the grants would violate 
the spirit of the North American 
Regional Broadcasting Agreement, 
in effect at the time the bids were 
filed. FCC at the same time also 
denied the application of C. E. 
Palmer’s Hot Springs Broadcasting 
Co. for 50 kw fulltime on 1090 ke 
at Hot Spring. 

There are only three other ap- 
plications now pending before FCC 
for facilities on the Class I-B 1090 
ke frequency. These include the 
Drew Pearson-Robert S. Allen re- 
quest (Public Service Broadcast- 
ing Corp.) for the facilities of 
WBAL Baltimore, assigned 50 kw 
on 1090 ke; application of KAUS 
Austin, Minn., to change from 1 
kw on 1480 ke, directional full- 
time, to 10 kw on 1090 ke, direc- 
tional night; and the new station 
bid of Roy Hofheinz, Texas broad- 
caster, for 250 w daytime on 1090 
ke at San Benito, Tex. 


BROADCASTING ® 


stockholders are 












virtually the Sa 
: m 
Hearing Designated Docket 
Door County Radio Co. . 
Bay, Wis.—Designated for “hemazeeny KWIK 
Washington on Jan. 29, 195] aDPlicaMe initial deci 
tion for new station on 1490 ‘ke 109" Webster t 
unl., and made WOSH Oshkosh, Wilt yoeation 0 
party to proceeding. 7 Se voke licen: 
Mt. Airy Bestrs. Inc., Mt. Airy, N +} 1490 ke 
and WKOY Bluefield) w. yp’ N.C) ® 


Va.—Upo;) Broadeasti 
sted for hear) Aus. & 
Washington | 


petition of WKOY design 
ing on Jan. 30, 1951, at 
application of Mt. Airy Be 


, Strs. Inc. fot KCRO E 
new station on 1240 kc, 250 w av kK : 
made WKOY Bluefield, w. Ve = ‘ ge 
——, Roanoke, Va. parties tg pre CP 
ceeding. Englewooe 

Modification Granted 1 kw day. 

WLIN Merrill, Wis.—Granted ma opr: 
CP to increase power on 550 ke Foe KOA De 
500 w N, 1 kw-D, to 1 kw, unl. time) Albany, } 
subject to satisfying all legitimate com. opinion a! 
plaints of blanket interference occy:, | review 0 
ring within 250 mv/m contour, ani 28, filed. 


other eng. cond. WHDH Be 


: ; yf, ¥ 
Hearing Designated — 

WCEN Mt. Pleasant, Mich.—Desig. _ cation of 
nated for hearing at Washington o, rect .pre 
Jan. 31, 1951, application of WCEN 1" ordered 
change hours of operation from day. WHDH : 
time to unl. and install DA-N. 7 authoriza 
Authority Extended oc ie 

KSFT Trinidad, Col.—Granted exten.” be defe! 


sion of authority to remain silent fo Order At 
period ending Sept. 23 at which time WGBF 





if KSFT has not resumed ope 1. 
license will be considered to have bel a in 
forfeited. . and WG! 
Following granted changes in pres  opportut 
ently authorized facilities as shown only to ' 
WEPM-FM Martinsburg, W. Va— sion but 
Change ERP from 660 w to 810 w and — tain port 
ant. from_ 175 ft. to 170 ft. oppositic 
WGH-FM Newport News, Va-— Falls ( 
Change ERP from 38 kw to 36 kw and. _Tex.—C: 
ant. from 390 ft. to 180 ft. tion of 
WSTP-FM_ Salisbury, N. C.—Change requesti 
ERP from 27 to 20 kw. applicat 
WOOK-FM Silver Spring, Md— KID I 
Change ERP from 500 w to 590 w and Neb.; K 
ant. from 340 ft. to 320 ft. tion of | 
WW4J-FM Detroit—Change ERP from Omaha, 
50 kw to 48 kw. aside I 
WDAR-FM Savannah, Ga.—Change grant a] 
from Class B to Class A station, Chan. 1350 ke 
232 (94.3 mc); ERP from 12 kw to 8 w kw-D 
and ant. from 330 ft. to 170 ft. opened 
WNBC-FM New York—Change ERP Examin 
from 1.6 kw to 1.1 kw; ant. from 1,30 pose of 
ft. to 1,440 ft.; cond. lations 
WBOW-FM Terre’ Haute, Ind— ice fro! 
Change ant. from 200 ft. to 230 ft.; cond, which | 
KTIS-FM Minneapolis, Minn.— KID. 0 
Change frequency from Chan. 2% Marn 
(105.9 mc) to Chan. 253 (98.5 mc). ¥ —By t 
WTTH-FM Port Huron, Mich— denied 
Change ERP from 22 kw to 8.5 kw. Calif., 
WLDS-FM Jacksonville, Ill.—Change ing ™ 
ERP from 7.3 kw to 9 kw. alleged 
police 
—— tion 1 
Marm: 
COLUMBIA ah 
directi 
Princi 
Plans 45 rpm Release Guy 1 
ee : er; Fr 
COLUMBIA RECORDS Ine. will © neer,; 
release two 45 rpm recordings— — Order 
the speed originated by RCA Victor on 
—in “several test markets,” Ed- — ment. 
ward Wallerstein, Columbia presi- was 
dent, said last week. Calif. 
The issue of these two numbers = 
will mark Columbia’s first venture “Ina, | 
into the 45 rpm field [CLOSED CIR- ad 


cuit, July 3]. Hitherto the com- 7m. 
pany has confined itself to the 78 = 
rpm speed and to the 3543 YrpM “eron. 
Long-Playing disc that Columbia 


Bestg 
: Count 
introduced. 





Signs Garroway 


ARMOUR & Co., 
signed for Next, Dave Garroway, 
quarter-hour daytime strip from 
Chicago, on the full NBC network 
from Sept. 4, through its agency 
Foote, Cone & Belding, also Chi- 
cago. Show is to be aired 11:15 
to 11:30 a.m. CT. [BROADCASTING, 
Aug. 7] for Central, Mountain and 
Pacific stations, with an East Coast 
repeat by tape at 1:15 p.m. EDT. 
Armour also will sponsor Stars 
Over Hollywood on film on NBC- 
TV Wednesday, 9:30 to 10 p.m. CT 
from Sept. 6. 


Chicago, has 
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Docket Actions .. . 
INITIAL DECISION 
rbank, Calif—Announced 
i Sam cision by Commissioner E. M. 
ster to affirm Commission’s re- 
. weation order of Dec. 14, 1949, to re- 


- vue license of KWIK. Station operates 
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FINAL DECISION 
KCRO Englewood, Col.—Decision and 









































5 order affirming Initial Decision July 13 


ee 
heretofore grante 
ead for new station 1380 kc, 
1 kw day. Decision Aug. 10. 

OPINIONS AND ORDERS 


x nver, WHDH Boston, WXKW 
abeny y.—Adopted memorandum 
opinion and order to deny petition for 
ie of cxaminer’s order of March 
‘98, filed jointly by KOA Denver and 

WHDH Boston re application of WKKW 
' albany, N. Y. and affirmed examiner’s 
> action accepting amendment to appli- 

cation of WXKW for mod. CP to cor- 

rect proposed parameters of .DA; 
ordered that action on request of 

WHDH and KOA that program test 
' authorization of WXKW be terminated 
> or that WXKW be required to reduce 
3 nighttime operating power to 1 kw, 
be deferred pending further study. 
+ Order Aug. 4. y 
‘ WGBF Evansville, Ind.. WMRO Au- 
 rora, Il—Ordered that at oral argu- 

ment in applications of WMRO Aurora 
and WGBF Evansville, parties be given 
opportunity to address themselves not 
only to exceptions filed to Initial Deci- 
sion but also to motion to strike cer- 
tain portions of WMRO’s exceptions and 
opposition thereto. Order Aug. 4. — 

Falls County Public Service, Marlin, 
Tex.—Commission by order denied peti- 
tion of Falls County Public Service 
requesting oral argument be denied 
application for CP. Order Aug. 4. 

KID Idaho Falls, Ida.; WOW Omaha, 
Neb.; KSUB Cedar City, Utah—On peti- 
tion of FCC General Counsel and WOW 
Omaha, Commission vacated and put 
aside Initial Decision of Feb. 6 to 
grant application of KID to change from 
1350 ke 5 kw-D 500 w-N to 590 ke 5 
kw-D 1 kw-N, ordered record re- 
opened and proceeding remanded to 
Examiner previously appointed for pur- 
pose of receiving evidence as to popu- 
lations and areas now receiving serv- 
ice from KSUB Cedar City and WOW 
which would receive interference from 
KID. Order Aug. 10. 

Marmat Radio Co., Bakersfield, Calif. 

¥ —By memorandum opinon and order 

denied petition of County of Kern, 
Calif, Board of Supervisors protest- 
ing Marmat application because of 
alleged interference to county fire and 
police communication systems. Peti- 
tion untimely, FCC said. Granted 
Marmat application for new AM sta- 
on 90 ke with 1 kw limited time, 
directional; engineering conditions. 
Principals include: James L. Manly; 
Guy Marchetti; Reno Marchetti, farm- 
er; Fred Marchetti, maintenance engi- 
neer, and Umberto and Julian Cantelmi. 
Order Aug. 9. 


ORAL ARGUMENTS SCHEDULED 

Commission scheduled for oral argu- 
ment Sept. 15 following: KWTO Spring- 
field, Mo.; WINJ Trenton, N. J., and 
WBUD Morrisville, Pa.; KPMO Pomona, 


Calif.; WMAW Milwaukee, Wis. 
On Sept. 18: 


> and adopted as its 


ities, agent 


Kokomo Pioneer Bestrs., Kokomo, 
Ind., and Chronicle Pub. Inc., Marion, 
Ind; WBAT Marion, Ind.; WGBF 


Evansville, Ind., and WMRO Aurora, 
On Sept. 22: 


Kenyon Brown and George E. Cam- 
fron Jr., both Tulsa, Okla.: Belvedere 
Bestg. Corp, Baltimore, Md. and Falls 
County Public Service, Marlin, Tex. 


Non-Docket Actions 
AM GRANTS 
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Jennings, La Jennin $ 
s, — gs Bestg. Co. 
ie eee hew AM station 1390 ke 


‘ca oe construction cost 
ot include equipment to 
eeorrowed from KSIG Crowley, La. 
Stars .Maxwell J. Thomas owner 
“ president 50%; Clovis L. Bailey 
5%: Bet engineer, vice president 
, an Bailey Jr., KSIG gen- 
ah _ orc retary-treasurer 25%. 
Rexburg, Ida.—Snake River Radio & 
rs granted new sta- 

. ap w fulltime. Esti- 
" cost $47,500. Princi- 
: Seth Wood, farmer, di- 
M. .* Rigby, physician, 
ion peasthen: - L. Soule, physician, 
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New Grants, Transters, Changes, Applications 





~~, 

s * Gi 
3 “ 

‘ 


‘i 





-BBBLABEBBEBBEBEBEBEEBEEBEREBEEBSERBEEREEREREREERERRESRSEERESERESERESR EEE EE EE EE 


Shox Score 


SUMMARY TO AUGUST 10 


Summary of Authorizations, Stations On the Air, Applications 


Appli- 
Total Cond’l cations In 
Class On Air Licensed CPs Grants Pending Hearing 
AM< stations 2,167 2,135 180 276 262 
FM stations 687 498 224 2* 21 13 
TV stations 106 50 59 354 182 


*Two on the air. 


« 


manager Rexburg Coal and Feed Co., 
2%; O. D. Hoffman, physician, 3%. 
Granted Aug. 9. 

KWCO Chickasha, Okla.—Granted 
switch in facilities from 1560 ke 250 w 
D to 1560 ke 250 w fulltime, directional 
night. Granted Aug. 9. 


FM GRANTS 


WJISW Altoona, Pa.—Altoona Bestg. 
Co., granted Class A FM station Chan. 
261 (100.1 mc) ERP 135 w, ant. —170 ft. 
Formerly held conditional grant. 
Granted Aug. 9. 


Deletions ... 


TWO FM authorizations reported de- 
leted by FCC last week. Total to date 
since Jan. 1; AM 30; FM 85; TV 3. 
KSDO-FM San Diego—San Diego 
Bestg. Co. CP Aug. 4. Failure of nego- 
tiations with Transit FM. Economic. 
WAPO-FM Chattanooga, Tenn. 
WAPO Bestg. Service. CP July 31. Lack 
of FM audience. Plan to file for TV. 


TRANSFER GRANTS 


WCNU Crestview, Fla.—Granted as- 
signment of license from Cyril W. Red- 
doch, John B. McCrary and D. Grady 
O’Neal d/b as Gulf Shores Bestg. Co. 
to D. Grady O’Neal and H. French 
Brown d/b as Gulf Shores Bestg. Co. 
for $52,000. Mr. Brown (retired) and 
Mr. Grady will be equal partners. 
WCNU is assigned 1 kw day on 1010 
ke. Granted Aug. 9. 

KSYL Alexandria, La.—Granted as- 
signment of license from Sylvan Fox 
and Harold Wheelahan d/b as Radio 
Station KSYL to KSYL Inc. Sylvan Fox 
is moving to another city and sells his 
interest to his father Milton Fox, pres- 
ently sales manager KSYL. KSYL is 
assigned 250 w fulltime on 1400 kc. 
Granted Aug. 9. 

WDUK Durham, N. C.—Granted as- 
signment of license from WDUK Inc., 
licensee, to Durham Bestg. Enterprises 
Inc. for consideration $28,000. Transfer 
constitutes merger between WDUK and 
WTIK. License of WDUK will be 
owned 50% by WTIK and 50% by Vir- 
ginia and Harman Duncan who hold 
interest in WDUK. J. Floyd Fletcher 
is principal stockholder WTIK. WDUK 
is assigned 1310 kc, 1 kw day, 500 w 
night, directional. See story this issue. 
Granted Aug. 9. 

WGAP Maryville, Tenn.—Granted as- 
signment of license from George R. 
Dempster and Victor H. McLean d/b 
as Gateway Bestg. Co., licensee, to 
Harry C. Weaver and Frank H. Corbett 
d/b as Aluminum Cities Bestg. Co. for 
$37,500. Mr Weaver is commercial man- 
ager WATO Oak Ridge, Tenn. and Mr. 
Corbett was previously with WGAP. 
WGAP is assigned 250 w day on 1400 
ke. Granted Aug. 9. 

WGVM Greenville, Miss. — Granted 
assignment of license from David M. 
Segal tr/as Cotton Belt Bestg. Co., li- 
censee, to new corporation Cotton Belt 
Bestg. Corp.. Principals include: David 
M. Segal, who retains 51% interest, Ed- 
ward Codel 4614% and Freida F. Segal 
214%. WGVM is assigned 1 kw day on 
1260 ke.. Granted Aug. 9. 

WGRD Grand Rapids, Mich.—Granted 
transfer of control in Tri-County Bestg. 
licensee, from Campbell H. Steketee et 
al to Carl Riddering et al through is- 
suance of small amounts of new stock 
from time to time to a number of per- 
sons, strangers to original application. 
Transferees now hold 69.3% of total 
stock. WGRD is assigned 1 kw day on 
1410 ke. Granted Aug. 9. 

WTYC Rock Hill, S. C.—Granted 
transfer of control in Tri-County Bestg. 
Co. Inc., licensee, from O. Frank Thorn- 
ton to W. G. Reid, Mrs. Bethia Reid and 
George Cobb for $12,000. Mr. Reid pre- 
viously held 50% and acquires 120 ad- 
ditional shares, Mrs. Reid acquires 15 
sh. and Mr. Cobb. station manager 
acauires 15 sh. WTYC is assigned 1 
kw day on 1340 ke. Granted Aug. 9. 

WWSR St. Albans, Vt.—Granted re- 
linquishment of control in Vermont Ra- 
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dio Corp. Inc., licensee, through trans- 
fer of 29!4 sh. stock from Ernest C. 
Perkins, executor of the estate of Wil- 
liam G. Ricker, deceased, to Mary Rick- 
er, beneficiary. No monetary consider- 
ation. Granted Aug. 9. 

KMCM McMinnville, Ore.—Granted 
assignment of license from Yambhill 
Bestrs., licensee, to Yambhill Bestrs. 
Inc., new corporation composed of Jack 
B. and Philip N. Bladine, original part- 
ners and Gayle Hunter Bladine and 
Margaret G. Bladine, each having a 
25% interest. KMCM is assigned 1 kw 
fulltime on 1260 ke, directional night. 
Granted Aug. 8. 


New Applications .. . 
AM APPLICATIONS 


Richmond, Ky.—Madison Bestg. Co. 
Inc., 1400 ke, 250 w unlimited. Esti- 
mated construction cost $24,000. Prin- 


cipals include: G. D. Kincaid, owner 
161'4% WFKY Frankfort, Ky., 60%; Sa- 
lem Moody, lawyer, 20%; W. Wallace 
Robinson, general and commercial man- 
ager WFKY, 20%. Filed Aug. 7. 

Winchester, Ky.—Clark-Montgomery 
Bestg. Co. Inc., 1450 ke 250 w fulltime. 
Estimated construction cost $24,000. 
Principals include: G. D. Kincaid, ma’- 
jor interest Central Bank Lexington, 
president Lexington Finance Co. etc., 
vice president Commercial Deposit 
Bank and other bank interests, 1644% 
interest WFKY Frankfort, president 
40%; E. G. Ecton, cashier Commercial 
Deposit Bank, vice president 20%; W. 
Wallace Robinson, general and commer- 
cial manager WFKY, secretary-treas- 
urer 20%. Filed Aug. 7. 

Puyallup, Wash.—Clarence E. Wilson, 
1450 ke, 100 w fulltime. Estimated con- 
struction cost $15,025. Mr. Wilson in- 
dividual owner, is 50% owner and gen- 
eral manager KWCO Chickasha, Okla. 
Filed Aug. 8. 

Northport, Ala.—West Alabama Bestg. 
Co., 1280 ke 1 kw day. Estimated con- 
struction cost $19,750. Principals in- 
clude: W. P. Thielens, W. M. Jordan 
and T. H. Gaillard Jr., owner WXAL 
Demopolis, Ala., WPBB Jackson, Ala. 
Each will have 3314% interest. Filed 
Aug. 8. 

FM APPLICATIONS 


Coldwater, Mich. Twin Valley 
Bestrs. Inc., new Class A FM station, 
Chan. 257 (99.3 mc) ERP 768 w, ant. 
270 ft. Applicant is licensee WTVB 
AM outlet in Coldwater. Estimated 
construction cost $3,960. Filed Aug. 9. 

Lenoir City, Tenn.—Arthur Wilker- 
son Lumber Co., new Class B. FM sta- 
tion, Chan. 262 (100.3 mc), ERP 8.8 kw, 


ant. 185 ft. Applicant is permittee new 
AM station WLIL Lenoir City. Esti- 
mated construction cost $6,000. Filed 
Aug. 9. 

Lebanon, Ind.—Lebanon Bestg. Co., 
new Class A FM station Chan. 288 
(105.5 mc) ERP 700 w, ant. 143.5 ft. 
Estimated construction cost $10,000. 
Percy Miller McGhee, sole owner, is 
20% owner Lebanon Electric Corp., 


3314% Appliance Finance Co., and 25% 
interest in operating oil leases. Filed 
Aug. 1. 

TV APPLICATION 


Lancaster, Pa.—Peoples Bestg. Co., 
new commercial TV station Chan. 9 
(186-192 mc), ERP .948 kw vis., .474 kw 
aur. RESUBMITTED. Filed Aug. 7. 


TRANSFER REQUESTS 


KIBE Palo Alto, Calif.—Assignment 
of license from Millard Kibbe and Don- 
ald K. Deming d/b as D & K Bestg. 
Co. to J. B. Rhodes for consideration 
of $45,000. Mr. Rhodes is owner Asso- 
ciated Grocers Co-op, one of largest 
wholesale distributors of food and pro- 
duce in Pacific N. W. KIBE is assigned 
250 w day, 1220 ke. Filed Aug. 2. 

WNOW-AM-FM York, Pa.—Assign- 
ment of license from H. J. Williams, 
M. E. Cousler, Lowell W. Williams and 
Edward C. Hale d/b as Helm Coal Co., 
licensee. to same partners with excep- 
tion of Mr. Hale. Mr. Hale retires be- 


UN Saga 


(Continued from page 22 


scribed by MBS correspondents at 
Lake Success, featuring outstand- 
ing happenings, are presented over 


that network, 10:30-10:45 p.m. 
The regularly scheduled Mutual 
Newsreel 10:15-10:30 p.m. each 


day, offered comments and a speech 
of at least one UN official. Tape 
recorded interviews were made by 
Cecil Brown for his 10-10:15 a.m. 
MBS program the opening two 
days of the session. Mutual also 
has aired Pursuit of Peace, a series 
of six UN documentaries which 
began in March, and featured in 
July the Korean developments. 

The UN telecasts caused consid- 
erable press comment. An exam- 
ple is this editorial from the To- 
leda (Ohio) Blade: 

“The possibilities of television 
were never better demonstrated. 

Plain American citizens were 
able to judge for themselves what 
took place. They could watch the 
faces of diplomats, catch shades of 
meaning in their words and tones. 
They could sense the tension which 
underlay that encounter. In 
response to the demands of the 
times, there will inevitably be an 
increase in this type of telecast.” 
SKS 
cause of injury and sells his 7/23 inter- 
est to other partners for $18,000. WNOW 
is assigned 1 kw day on 1250 ke. Filed 
July 21. 

KWBB Wichita, Kan.—Assignment of 
CP from Louis Levand, Max Levand 
and John Levand d/b as Wichita Bea- 
con Bestg. Co. to Wichita Beacon Bestg. 
Co. Inc., new corporation of same per- 
sons with same relative interests as 
held in partnership. No monetary con- 
sideration. KWBB is assigned 1 kw 
day on 1410 ke, directional, Filed Aug. 1. 

WLOL Minneapolis, Minn.; KIOA Des 
Moines, Ia.—Transfer of control in In- 
dependent Bestg. Co., Des Moines, li- 
censee, from Kenneth A. Durham and 
56 others to Ralph L. Atlass, Charles 
J. Winton Jr., David Winton, John T. 
Carey, Wilhelmina M. Harre and Lloyd 
M. Hallet for a consideration of $100,000 
subject to adjustment. Also filed sim- 
ultaneously transfer of control in Inde- 
pendent Merchants Bestg. Co., Minne- 
apolis, from Ralph L. Atlass, et al to 
Independent Bestg. Co., and assignment 
of license from Independent Merchants 
Bestg. Co., to Independent Bestg. Co., 
an lowa corporation. Transfer grant 
will make Independent Bestg. Co., an 
Iowa corporation owning all stock in 
WLOL and KIOA. See story Broad- 
easting, July 31. KIOA is assigned 940 
ke, 10 kw-D, 5 kw-N DA-2; WLOL is 
assigned 5 kw unl. on 1330 ke DA-1. 
Filed Aug. 1. 

WRNL-AM-FM Richmond, Va.—As- 
signment of license from Richmond Ra- 
dio Corp., licensee, to Richmond News- 
papers Inc. Richmond Newspapers Inc. 
owns all stock of Richmond Radio, and 
all directors and officers of one are di- 
rectors and officers of other. Richmond 
Radio Corp. performs ne useful func- 
tion as separate corporation and creates 
unnecessary expense and bookkeeping, 
thus it is desired to merge all outstand- 
ing stock. All debts of Richmond Ra- 
dio Corp. will be assumed by Richmond 
Newspapers Inc. WRNL is assigned 
5 kw fulltime on 910 ke. Filed Aug. 7. 

WTNJ Trenton, N. J.—Transfer -of 
control in WOAX Inc., licensee, through 
transfer of 65 sh. stock from Charles E. 
Leow, 78 years old, and Julie V. Leow. 
81 years to Erling C. Olson as trustee 
for the Leows. Mr. and Mrs. Leow 
wish continuous and careful supervision 
over their affairs and operation of 
WTNJ and at same time are desirous 
of conserving their health. WTNJ is 
asigned 250 w day on 1300 ke. Filed 
Aug. 9. 
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NEW NETWORK PLANNED, 
STARTING ABOUT NOV. 1 


NEW network, Progressive Broadcasting Sys- 
tem, scheduled to open about Nov. 1, accord- 
ing to Larry Finley, PBS president and head 
of Finley Transcription Ine., Hollywood. 
Planned primarily for daytime stations, net- 
work will broadcast coast-to-coast via leased 
wires in all 48 states, seven 10-hour days a 
week, Mr. Finley said. 

Minimum of 300 stations to be signed, he 
said, with 214 applications already received. 
Diversified programming to be fed to network 
so they can be sold locally on “open-end” basis 
to merchants in affiliates’ areas. There will 
be no network option time. Main studios and 
headquarters located at 8983 Sunset Blvd., 
Hollywood, with other studios in New York 
and Chicago. 


BROWN TO START AGENCY 


CARL S. BROWN, executive head and part- 
ner of Sherman & Marquette, New York, will 
leave agency Aug. 31 to open own advertising 
business as Carl S. Brown Co. Offices will 
be located at 30 Rockefeller Plaza, New York. 


BIG CHEVROLET HOOKUP 


LARGEST interconnected TV network ever put 
together for single organization’s programs 
assembled by DuMont TV network for Notre 
Dame football games this fall, with 41 stations 
in 41 cities from Boston to St. Louis agreeing 
to take all five games, telecast from South Bend 
under sponsorship of Chevrolet Div. of General 
Motors, Chris J. Witting, DuMont Network’s 
general manager, said Friday. Previous 
largest TV network said to have been 29-city 
hookup carrying pooled telecast of 1949 World 
Series. 


NIELSEN NAMES WHARFIELD 


ALBERT M. WHARFIELD, former vice presi- 
dent in charge of agency relations of C. E. 
Hooper Inc., named vice president and member 
of radio-television sales staff of A. C. Nielsen 
Co. Since last March, when Hooper sold net- 
work radio and television rating service to 
Nielsen, Mr. Wharfield has been on loan to 
latter company. 


LARGE TV TUBES IN LEAD 


OVER 89% of TV picture tubes sold to manu- 
facturers are 14 inches and over, according 
to Radio-Television Mfrs. Assn. data. This 
compares to 15% at end of 1949. June sales 
of cathode ray tubes to TV set makers com- 
prised 566,942 tubes valued at $15,054,810 
against 599,667 valued at $14,260,114 in May. 


MADISON, IND., GRANT 

INITIAL decision issued Friday by FCC 
Examiner Leo Resnick anticipating grant of 
Pioneer FM Co. application for Class A FM 
station at Madison, Ind., using Channel 252 
(98.3 mc). Pioneer is co-partnership of Charles 
N. Cutler, WSRK-FM Shelbyville, Ind., engi- 
neer; Glenroie L. Danner, chief electrician 
at Ordnance Dept.’s Jefferson Proving Grounds 
near Madison, and William M. Poland, director 
of music of Hanover (Ind.) College. 
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COMMITTEE NAMED 
FOR KENNY FUND DRIVE 


RADIO-TELEVISION Committee for cam- 
paign fund of Sister Elizabeth Kenny Founda- 
tion announced Friday by Edward D. Madden, 
assistant to president of NBC and chairman of 
Kenny Fund eastern area office. 

Members are Lawrence Lowman, CBS vice 
president and general executive; Clarence 
Worden, assistant to general manager WCBS 
New York; Earl Mullin, ABC national publicity 
director; James Wallen, MBS treasurer; Irwin 
Rosten, administrative assistant, WABD (TV) 
New York; Allen Brandt, WNEW New York 
director of publicity and special events; R. C. 
Lawrence, director of sales development at 
NBC-TV; and Sydney H. Eiges, NBC vice 
president in charge of press and information. 


GEORGIA STATE MEETING 


SUMMER meeting of Georgia Assn. of Broad- 
casters to be held Aug. 24-25 at DeSoto Beach 
Hotel, Savannah, according to President Ray 
Rington, WRDW Augusta. Speakers will in- 
clude Allen M. Woodall, WDAK Columbus, 
NAB District 5 director, and member of NAB 
board’s BAB Advisory Committee, and Robert 
K. Richards, NAB public affairs director. 


KUDNER NAMES V-Ps 


SHAFTO DENE and Norman Nash, both 
members of Kudner Adv. Agency, New York, 
since its formation, have been named vice 
presidents and co-chiefs of copy department. 


AGENCY ENLARGES TV 


SHERMAN & MARQUETTE, New York, with 
increased billings, is expanding TV activities. 
Stuart Ludlam, radio-TV producer, appointed 
head of TV and radio department for New 
York, Chicago and Hollywood. W. A. Mce- 
Allister, former account executive with J. M. 
Mathes, joins firm as account executive for 
Ajax cleanser and Cashmere Bouquet soap. 


P&G DAYTIME TV POLICY 


ALL Procter & Gamble advertising agencies 
in New York completing their presentations 
for daytime television and plans are to be sub- 
mitted to advertiser this week in Cincinnati. 
Decisions as to what P&G will do in daytime 
TV expected within fortnight. 


WCKY SEEKS VIDEO OUTLET 


NEW TV station on Channel 2 (54-60 me) at 
Cincinnati sought in application filed with FCC 
Friday by L. B. Wilson Inc., licensee of WCKY 
there. Specifying site atop Carew Tower, pro- 
posed TV outlet would have effective radiated 
power of 28.4 kw visual and aural. Estimated 
construction cost $480,485; first year operating 
cost. $350,000, revenue $250,000. Application 
also pending for Channel 2 at Hamilton, Ohio, 
by Condo, Holbrocks & Smith and WKRC-TV 
Cincinnati is seeking to move to Channel 2 
from Channel 11. WCKY application filed by 
Spearman & Roberson, Washington counsel. 


Closed Circuit 


(Continued from page 4) 


importance of all-out effort to promote fa} 
schedules. : 


CONTINENTAL OIL Co., through Geyer’ 
Newell & Ganger, New York, preparing spo 
announcement campaign for its Super-Pyy, 
anti-freeze, to start Sept. 1, using 60 market: 


WHEN latest radio-TV set figures are dis 
closed they will show record summer activit 
on factory production lines. Mid-summer oyt 
put now at rate of million radios and half 
million TV sets per month. 


NEWEST bidder for Thomas S. Lee Enter 
prises understood to be Yankee Network, Tor 
O’Neil, Yankee vice president and son ; 
W. O’Neil, General Tire president, reporte 
actively negotiating for acquisition of all , 
part of Don Lee Network and properties. CBS 
originally interested only in KTSL (TV) L 
Angeles and headquarters building, now x 
portedly talking overall bid, along with Edwi 
S. Pauley. Negotiating for AM propertie 
are Don Lee management group headed | 
Lewis Allen Weiss, chairman, and Wilk 
Brown, president, and Liberty Broadcasting ( 
Acquisition figures range from 6 to more tha 
9 million dollars, depending upon how proper 
ties will be sold and tax liabilities. 


ONE OF FIRST chlorophyll tablets to co 
template using radio is Stoppers Inc., Ne 
York. Its agency, Walter Weir, planning tes 
campaign in Indianapolis to start late i 
September. If test successful, national can 
paign will follow. 


REPORT shortly to be released covering 194 
ealendar year TV station operations will sho 
that average monthly operating overhead ra 
$47,000. Averar> monthly 
about 50%, though gap narrowed considerab 
toward year-end. Current estimate is that « 
least 25 of 106 operating stations are eithe 
in black ink or breaking even on current prof 
and loss statements. 


~ 


ineome _ totals 


AMERICAN CHICLE Co., through Badge 
Browning & Hersey, New York, preparin 
heavy seasonal spot announcement campaig 
starting Sept. 3 to run through December. 


WHILE Voice of America rides crest of pop 
larity wave, it is indicated thaf legislation a 
thorizing increased appropriations may requi 
removal of operation from State Dept. ' 
either independent status or to be incorporate 
within one of new emergency agencies. Sec! 
tary of State Acheson said to favor this, sin 
operations do not normally fall within purvie 
of diplomatic agency. Move would bring cot 
plete reorganization of Voice. t 


LEVER BROS. (Silver Dust), New Yor 
through its agency, SSC&B, New York, pla 
ning eight-week spot announcement campalt 
to start in September. One minute ET’s W 
be used. 


ALTHOUGH plan to transfer Civil Aerona 

tics Authority to Defense Dept. for duration 

war is still classified material, it’s doubt 
change would have any effect on CAA approv 
of broadcast towers and sites. Authorit 
consider question moot since details of pl 

are secret and would result only in bro 
enabling legislation. Best guess is proposed né 
rules specifying revised FCC-CAA proceduy 
on towers would proceed as usual [BROADCAS 
ING, July 10]. 
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Daytime half-millivolt contours shown in black. 


The Spring 1950 Kansas City Primary Trade 
Area Survey—a coincidental survey of over 
146,000 telephone interviews in one week by 
Conlan—just off the press—shows The KMBC- 
KFRM Team even further ahead of its nearest 
competitor than a year ago! 


and Only The KMBC-KFRM Team 
Covers It Effectively 





and Economically! 


It’s one of the most comprehensive listener 
studies ever made, and one of the most reveal- 
ing. It provides irrefutable proof of The 
Team’s outstanding leadership ... current 
proof... not moth ball evidence. Contact 
KMBC-KFRM, or any Free & Peters “Colonel” 
for complete substantiating evidence. 


KMBC-KFRM 


6TH OLDEST CBS AFFILIATE 


PROGRAMMED BY KMBC 
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IN RICHMOND NOW 
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WW KY 


More power! More listeners! More value for every advertising 
dollar! Our success stories prove that WLEE has always 
produced fast, low-cost results for its adv.rtisers. Now WLEE’s 
new power gives a more dominant signal in Richmond, and 
brings in thousands of new listeners from outside the city. 
Results will be faster, more profitable than ever! Get the 


whole story from your Forjoe man today. 


TOM TINSLEY: President IRVIN G. ABELOFF, General Manager FORJOE & CO., Representatives 
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You're IN Cecally 





everywhere in New England 
with YANKEE 







Here is one network that adequately 


covers all New England, with enough 
stations to be effective locally in every 
important market. 

Yankee's 28 hometown stations form 
New England's largest regional network. 
They give you the great mass market of 


six states in one package — city by city, 


|HOME TOWN 
STATIONS 


IN 6 STATES 


47 


and each one complete to the farthest 
suburban shopping area. 

This is the most complete and effective 
coverage you can buy — available as a 
whole or in a combination to fit your 
distribution. 

Choose Yankee to sell more, in more 


places, in New England. 


pteceptance ¢2 THE YANKEE NETWORK'S Houndation 


THE YANKEE NETWORK, INC. 


Member of the Mutual Broadcasting System 


21 BROOKLINE AVENUE, BOSTON 15, MASS. 
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Service to the Broadcaster 





Service is one of the basic theme songs of BMI. The 
nation’s broadcasters are using all of the BMI aids to 
programming... its vast and varied repertoire . . . its 
useful and saleable program continuities .. . its re- 
search facilities . . . and all of the elements which are 
within the scope of music in broadcasting. 


The station manager, program director, musical di- 
rector, disc jockey and librarian takes daily advantage 
of the numerous time-saving and research-saving func- 
tions provided by BMI. 


Along with service to the broadcaster — AM, FM, and 
TV—BMlI is constantly gaining new outlets, building 
new repertoires of music, and constantly expanding 
its activities. 


The BMI broadcast licensee can be depended upon 















to meet every music requirement. 






Now in its tenth year, BMI has achieved a notable 
distinction as an organization dedicated to the 
world of music. 






BMI-licensed music has been broadcast by every 
performing artist, big name and small name, on 
every program, both commercial and sustaining, 
over every network and every local station in the 
United States and Canada. 


Every concert artist, vocalist and instrumental- 
ist, and every symphony orchestra in the world 
has performed BMI-licensed music. 







BROADCAST MUSIC, Inc. 


580 FIFTH AVENUE NEW YORK 19, N. Y. 
CHICAGO e HOLLYWOOD e TORONTO « MONTREAL 
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_ SOUTHS GREATEST SALESMAN 
WINS THE HOOPERS! 
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WWL has a substantial lead in both mornings : 
and afternoons. And, evenings, its share of aud- 
ience is equal to the next two stations combined. IN 





| ...and South’s Greatest Salesman delivers you 
| a Great Multi-State Audience, too 


Of all New Orleans stations, WWL alone, gives you SS 
this dominant coverage of the rich Deep-South market: > ¢ 8 | cit 


Sere rane eer er 134. Counties 
BIN 5.0 .6-Alansdia aia@assaauaes 196 Counties 
TOTAL -:. 330 Counties 


N 





_ South’s Greatest Salesman of 

HE HELPS YOU MERCHANDISE, TOO lo 
on distributors and jobbers, wide-spread use of 

point-of-sale material, and other activities, WWL 


gets you plenty of action on the selling front—more d 
by far than any other New Orleans station. N E W ORLEAN S 


NRG SEIS NE EE ES: a 


MRE ELBE nies GE SEE, Te Anes: oa Sat nt fe * $e 


You get still another plus from WWL— effective 
promotion for advertisers. Through personal calls 
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WASHINGTON, D. C., AUGUST 14, 1950 


USING THE MARKETBOOK 


IN ONE compact volume, 
BROADCASTING - TELECASTING 
herewith presents all the basic 
information necessary for 
quick planning of a radio or 
television campaign. 

The 1950 MARKETBOOK was 
designed especially to meet 
the requirements of speedy 
timebuying by containing in 
one volume all the basic mate- 
rial needed to intelligently 
and quickly set up a cam- 
paign. In addition to basic 
information on each station 
which sells time, the 1950 
MARKETBOOK also gives the 
latest economic information 
for each state and county 
along with the Spot Rate 
Finder which quickly gives 
basic rates for all stations. 
Although all rates given are 
one-time, the buyer may 
quickly compute the price on 
any number of placements by 
applying the frequency dis- 
count formula presented on 
| page 6. 

In this one book are listed 
| alphabetically by states and 
icities all AM, FM and TV 
stations along with their 
power, frequency, network, 
national representative, audi- 
ence surveys available and 
basic one-time rates for the 
six primary day and night 
time intervals. 

For each city with a broad- 
casting facility, the timebuyer 
can see at a glance the name 
of the county in which it is 
located, the number of fami- 
lies, percent radio and the 
number of radio families. 


County Information 


Contained in each state 
section is a listing of basic 
information for every county 
designed to help the time- 
buyer evaluate the county’s 
relative worth. In tabular 
form is presented the 1950 
and 1940 population, the 
number of families and radio 
families, percent radio, 1949 





and 1948 retail sales, employ- 
ment for mid-March 1948 and 
the size of taxable payrolls in 
the county for the first quar- 
ter of 1948. 

For each state there is an 
up-to-date map showing the 
location of every city with a 
broadcasting facility and the 
number of AM, FM and TV 
stations located within that 
city. County names also are 
plainly shown so the time- 
buyer may quickly check the 
market data on that county. 

For basic information on 
any state, the 1950 MARKET- 
BOOK carries a complete list- 
ing of such material as popu- 
lation, families, percent radio, 
radio families, retail sales, 
employment, wholesale sales, 
income and per capita income, 
the amount of private con- 


struction done, the number of 
automobiles and _ telephones. 


Foreign Language Section 


If the timebuyer is planning 
a foreign language campaign, 
the 1950 MARKETBOOK has a 
large section devoted to sta- 
tions carrying foreign lan- 
guage programs. In this sec- 
tion will be found alphabet- 
ically by states and cities 
stations which carry this type 
programming. Included are 
the languages available, the 
number of minutes broadcast 
per week and the population 
within the coverage area 
speaking the language. 

For each of the national 
networks—ABC, CBS, MBS, 
NBC—affiliates are listed al- 
phabetically by states and 


THE 1950 MARKETBOOK 


WE PRESENT the 1950 MARKETBOOK as a service to the 


Business of Broadcasting. 


Included again this year is the improved SPOT RATE 
FINDER, a copyrighted feature, setting forth individual and 
group station rates for every market and county in the 


nation—and for all classes of stations. 


Many radio and TV 


buyers have endorsed the FINDER as a valuable tool since 


its first publication in 1949. 


In addition to the FINDER, the MARKETBOOK this year 
includes county and metropolitan area population figures from 


the 1950 U. S. census. 


All estimates of radio families are 
based on these current reports. 


With these figures as a 


nucleus the volume supplies in accessible form uniform data 
on the Radio Markets of the Nation. The advertiser or radio 
buyer who has found it necessary to consult a number of 
source books, now has his basic needs for market and station 
selection served by this single volume. 
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Sources of Data 


cities with basic one-time day 
and night rates. The same 
listings are available for each 
of the television networks— 
ABC, CBS, DuMont and NBC. 
Regional networks and other 
groups also are _ presented 
with a listing of their affili- 
ates and rates for the net- 
work. 


Sources of Data 


All material contained in 
the 1950 MARKETBOOK is the 
latest available and has been 
checked carefully for accu- 
racy. In cases where the sta- 
tion has failed to supply com- 
plete information it has been 
supplied from other sources 
considered reliable. BROAD- 
CASTING cannot assume re- 
sponsibility for the accuracy 
of such data. The maps were 
drawn by Walter P. Burn of 
Middlebury, Vt., especially 
for the 1950 MARKETBOOK. 

The 1950 population for 
both states and counties was 
obtained from the Bureau of 
the Census, U. 8S. Dept. of 
Commerce. They were the 
most up-to-date figures avail- 
able when the 1950 MARKET- 
BOOK went to press and are in 
most cases preliminary, un- 
verified field tabulations from 
the 1950 U. S. Census. As 
more refined figures become 
available later this year, some 
county and state populations 
may change to a slight extent. 
These will be published from 
time to time by BROADCAST- 
ING - TELECASTING. These 
changes, however, are ex- 
pected to be so small that 
they will not affect appreci- 
ably any comparison with the 
1940 population figures which 
are from the census of that 
year. Sources at the Census 
Bureau have estimated pri- 
vately that the margin of 
error is usually less than 1%. 

1950 family figures were 
estimated by BROADCASTING, 
based on 1950 population. 


(Continued on page 6) 
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The number of radio families 
also is a BROADCASTING esti- 
mate based on the latest per- 
cent radio figures available 
from Broadcast Measurement 
Bureau. The 1946 percent 
radio and radio families fig- 
ures are from BMB, while the 
number of families in 1940 is 
from the Census Bureau. Per- 
cent of U. S. population in- 
formation is a BROADCASTING 
estimate. 

Information on retail sales 
in 1949 is through the cour- 
tesy of Sales Management and 
further reproduction is unli- 
censed under its 1950 copy- 
right. The 1948 retail sales 
figures are from the prelim- 
inary 1948 Census of Busi- 
ness released earlier this year 
by the Bureau of the Census, 
U.S. Dept. of Commerce. 


Census of Business 


In the state tables the num- 
ber of retail and wholesale 
trade employes and the dollar 
figures on wholesale sales vol- 
ume for both 1948 and 1939 
are from the 1948 Census of 
Business. 

The number of people em- 
ployed in mid-March 1948 and 
1947 and the size of the tax- 
able payrolls for the first 
quarter of both years are 
from the U. S. Dept. of Com- 
merce. The data are based 
on employers’ tax reports 
under the old-age and sur- 
vivors’ insurance program 
and includes all people and 
establishments covered by the 





FREQUENCY DISCOUNT FORMULA 


All rates in the Spot Rate Finder section of the 1950 


MARKETBOOK are one-time rates. 


For quick calcu- 


lation of frequency discounts the National Association 


of Radio Station Representatives recommends the 


following formula: 


All Program 


Periods 
4.5% 
9 
14.5 
18.5 
23.5 
27.5 


Social Security Act. It is es- 
timated by official sources that 
approximately 75% of all 
Wage earners are covered. 
Employment for mid-March 
of both years represents the 
number of employes in cov- 
ered employment during the 
pay period ended nearest 
March 15. The taxable pay 
roll figures are the amount 


Announcements 





One-Minute Station 


Breaks 
3.5% 2.5% 
a2 5.5 

13 9.5 

17 25 

19.5 15.5 

22.5 17.5 


of taxable wages paid for 
covered employment during 
the first quarter of each year. 

Comparative state income 
figures, including percent dis- 
tribution, per capita income 
and percent of national per 
capita income, were supplied 
by the National Income Div., 
Office of Business Economics, 
U. S. Dept. of Commerce. 


Construction figuies inclyg, 


all private residential aj} 4s 
non - residential coustructip,§ Pee 
put in place in the varig§ sa 
states for the years indicaty a 
Information is from (wy ones 
struction and Cor structiy i 
Materials, a monthly industy, a 
report published by the Offe} ..,, 
of Domestic Commerce, U,4 a 
Dept. of Commerce. 
Manufacturing Tope 
104,4 
The value added by mam} wie 
facture measures the appro.] 219: 
imate value created in th 
process of manufacture, thy 
is, the contribution of many.| Ash 
facturing establishments { s 


the value of finished manufgy. | tov 


tured goods. 


Value addedj) 


calculated by subtracting th 


cost of materials, 


Supplies, 


etc., from the total value of ® 


shipments. 


Information 


taken from the latest Censy  ; 
of Manufactures of the Censw gy, 
Bureau, U. S. Dept. of Com) 1 


merce. 


Automobile registration fig. 
ures include all private ani Pe 


publicly - owned 


automobile | 


and commercial vehicles reg. 


istered in the state. 


Roads. 


This in. 
formation is from the Dept. of 
Commerce’s Bureau of Public 


The telephone count for 


each state 


is from FCC’ 


Statistics of the Com munice- 
tions Industry in the United 
States and includes both busi- 


ness and 
phones. 


residential 


tele. 





Metropolitan Area Population and Radio Family Figures 





ALABAMA 
Birmingham 
1950 1940 1950 1950 
Popu- Popu- Fom- Radio 
lation lation ilies Families 
554,393 459,930 154,858 138,133 
Mobile 
228,813 141,974 63,914 53,368 
Montgomery 
138,129 114,420 38,583 30,943 
ARIZONA 
Phoenix 
326,491 186,193 . 91,198 85,908 | 
ARKANSAS 
Little Rock 
192,880 156,085 53,877 47,735 
CALIFORNIA 
Fresno 
274,304 178,565 76,621 74,628 
los Angeles 
4,330,962 2,916,403 1,209,765 1,193,918 
Sacramento 
275,760 170,333 77,027 75,409 


NOTE: Compiled by BROADCASTING from 
Census Bureau figures using Bureau of the 
Budget standard metropolitan area definitions 

* Includes city-limit population only. No 
figures available for metropolitan area at 
press time. 


Page 6 © August 14, 1950 


| San Bernardino 





1950 1940 1950 1950 
Popu- Popu- Fam- Radio 
lation lation ilies Families 
| 278,577 161,108 77,814 75,790 | 
San Diego 
535,967 289,348 149,711 147,016 | 
| San Francisco-Oakland 
2,213,484 1,461,804 619,763 610,581 
| San Jose 
288,852 174,949 80,684 79,473 
Stockton 
119,414 134,207 33,355 32,521 
COLORADO 
Denver 
559,494 407,768 156,281 152,989 
CONNECTICUT 
Bridgeport * 
158,678 147,121 44,323 43,879 
Hartford * 
176,623 166,267 49,336 49,286 
New Britain-Bristol 
No figures available at press time. 
New Haven * 
164,206 160,605 45,867 45,408 
Stamford-Norwalk 
No figures available at press time. 
Waterbury * 
104,209 99,314 29,108 28,816 ! 


DELAWARE 
Wilmington 
1950 1940 1950 1950 
Popu- Popu- Fam- Radio 
lation lation ilies Families | 
267,217 221,836 74,641 72,035 


DISTRICT OF COLUMBIA 


Washington 

1,452,349 967,985 405,673 392,074 

FLORIDA 

Jacksonville 

315,508 210,143 88,130 78,523 
Miami 

489,838 267,739 136,826 127,658 
Tampa-St. Petersburg 

416,075 272,000 116,221 104,677 

GEORGIA 

Atlanta 

663,711 518,100 185,394 165,334 
Augusta 

155,410 131,779 43,410 35,921 
Columbus 

169,574 126,407 47,366 39,119 
Macon 

134,437 95,086 37,552 30,435 
Savannah 

149,796 117,970 41,842 35,147 : 


BROADCASTING e Telecasting) 


ILLINOIS 
Chicago 
1950 1940 1950 
Popu- Popu- Fam- 
lation lation ilies 
5,494,129 4,825,527 1,534,671 
Decatur 
100,273 84,693 28,009 
Peoria 
249,891 211,736 69,801 
Rockford 
152,224 121,178 42,520 


Rock Island-Moline 


(See Davenport, lowa) 

Springfield 

129,988 117,912 36,309 

INDIANA 

Evansville 

158,361 130,783 44,231 
Fort Wayne 

182,859 155,084 51,077 
Indianapolis 

549,047 460,926 153,365 
South Bend 

203,728 161,823 56,907 
Terre Haute 

104,931 99,709 29,310 


Radio 
Familie: 
1,508,514 


27,391 
68,18 


4179 
35,32 


42, 
50,208 
149,58 
55,58 


279% | 


XUM 








sale inclu, 
ential an 
0! istructig, 
ne Varioys 
S indicaty 
cr m Cor. 
O Structiy, 
h industy, 
V the Offi 
lerce, UJ. . 
De 







ring 


| by man 
he approy. 
ed in th 
cture, thy 
1 Of many. | 
hments { 
1 manufy. 
ie added js 
‘acting the 
, Supplies 
1 value of 
mation i 
est Censi; 
the Censy; 
t. of Con. 


tration fig. 
rivate and 
utomobiles 
hicles reg- 
_ This ip. 
1e Dept. of 
| of Public 


count for 
m FCC’ 
ymmunica 
he United 
both busi- 
tial tele. 


ures 


) 1950 

- Radio 
s Families 
671 ~—- 1,508,514 


09 27,391 


01 68,107 


20 41,79 


9 35,32 


31 42,3 
7 50,208 
5 149,530 
7 55,58 

) 


0 27,93 | 





ecasting 










IOWA MASSACHUSETTS 
Cedar Rapids Boston 
1950 1940 1950 — 1950 1940 1950 
Popu- Popu- Fam- Ra ‘lie Popu- Popu- Fam- 
lation lation ilies Families lation lation ilies 
103,615 89,142 28,942 28,218 | 2.353.368 2,177,621 657,365 
Davenport, lowa-Rock Island-Moline, Ill. Brockton 
42,325 198,071 67,687 66,346 No figures available at press time. 
Des Moines Fall River * 
724,910 195,835 62,824 61,441 | 112,091 115,428 31,310 
Sioux City Lawrence 
103,959 103,627 29,038 28,108 No figures available at press time. 
Lowell * 
KANSAS 96,523 101,389 26,961 
Topeka New Bedford * 
104,430 91,247 29,170 28,207 109,033 110,341 30,456 
Wichita Springfield-Holyoke 
219,281 143,311 61,252 59,108 Springfield city-limit figures only) 
162,691 149,554 45,419 
KENTUCKY 
Worcester * 
Ashland 201,875 193,694 56,389 
See Huntington, W. Va.) 
Lovisville MICHIGAN 
578,974 451,473 161,723 153,227 G 
Detroit 
LOUISIANA 2,997,417 2,377,329 837,265 
Baton Rouge Flint 
156,482 88,415 43,710 39,251 | 269,437 227,944 75,261 
New Orleans 
682,187 552,244 190,553 169,059 Grand Rapids 
Shreveport 287,020 246,338 80,173 
174,759 150,203 48,815 42,566 Kalamazoo 
126,019 100,085 35,200 
MAINE . 
Lansing 
Portland 172,450 130,616 48,170 
No figures available at press time. 
Muskegon 
MARYLAND 120,763 94,501 33,732 
Baltimore Saginaw 
1,326,259 1,083,300 370,478 359,046 152,838 130,468 42,692 


It takes the ol’ 


1950 
Radio 
Familizs 
649,476 


30,840 


26,934 


29,907 


45,191 


55,261 


825,943 


73,981 


78,810 


34,672 


47,495 


33,124 


41,752 


MINNESOTA 
Duluth, Minn.-Superior, Wis. 
1950 1940 1950 1950 
Popu- Popu- Fam- Radio 
lation lation ilies Families 
251,652 308,036 70,293 68,642 
Minneapolis-St. Paul 
1,107,388 940,937 309,327 305,156 
MISSISSIPPI 
Jackson 
141,480 107,273 39,519 33,195 
MISSOURI 
Kansas City 
821,887 686,643 229,677 222,333 
St. Joseph 
93,629 94,067 26,153 24,819 
St. Louis 
1,674,428 1,432,088 467,716 454,178 
Springfield 
104,118 90,541 29,083 27,483 
NEBRASKA 
Lincoln 
118,046 100,585 32,974 32,083 
Omaha 
362,194 325,153 101,171 98,298 
NEW HAMPSHIRE 
Manchester 
No figures available at press time 
NEW JERSEY 
Atlantic City 
132,818 124,066 37,100 34,948 





Trenton 
1959 1940 1950 1950 
Popu- Popu- Fam- Radio 
lation lation ilies Families 
237,803 197,318 66,425 64,100 
NEW YORK 
Albany-Schenectady-Troy 
512,495 465,643 143,154 138,627 
Binghampton 
184,664 165,749 51,582 50,034 
Buffalo 
1,081,022 958,487 301,961 295,284 
New York-Northeastern New Jersey 
12,838,143 11,660,839 3,585,902 3,480,472 
Rochester 
484,917 438,230 135,451 131,793 
Syracuse 
340,865 295,108 95,213 92,356 
Utica-Rome 
283,582 263,163 79,211 75,793 
NORTH CAROLINA 
Asheville 
112,856 108,755 31,524 28,308 
Charlotte 
196,163 151,826 54,794 48,876 
Durham 
100,641 80,244 28,112 25,328 
Greensboro-High Point 
190,126 153,916 53,107 48,221 
Raleigh 
135,848 109,544 37,946 34,113 
Winston-Salem 
145,076 126,475 40,524 36,390 


(Continued on page 8) 


to throw a real : Sales punch in San Francisco 


One for the money and two for the show ...combined 
or separately, KSFO and KPIX Television in San 


Francisco will deliver more audience for the money 


and show more profits for the audience than any sta- 


tion or combination of stations (AM and TV) in the 


entire Bay Area...and we've the figures to prove it. 


KSFO...the music, news and sports station ...is the 
Bay Area’s leading AM independent, and KPIX, its 
sister station, is the Bay Area’s pioneer television sta- 


tion... winner of the first “Emmy” of the Academy 


of Television Arts and Sciences. Put ’em together and 


Wesley I. Dumm, President 


Philip G. Lasky, Vice President and General Manager 


BROADCASTING 


e Telecasting 


you have the “ol’ one-two”... 


a combination that'll 


lick most any sales problem in the San Francisco Bay 
Area. Want to learn MORE? KSFO is represented by 
Wm. G. Rambeau Co....KPIX by Katz Agency, Inc. 


KSFO 


SAN FRANCISCO 


KPIX 


TELEVISION 
CHANNEL 5 


KPIX is affiliated with CBS and Dumont networks 
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METROPOLITAN AREA FIGURES 





SOUTH CAROLINA 


UTAH 


















(Continued fr 0 ) Charleston Salt Lake City 
Cont d from page 7 1959 1940 1950 1950 1959 1940 1950 1959 
Popu- — — — Popu- — _— Radis pENS:! 
rf tation ation ilies Families lation ation ilies Familis, 6.4 
OHIO OREGON 159,838 121,105 44,647 36,610 | 274,209 211,623 76,594 75,0 4 8. 
Akron Portland Columbia 
1950 1940 1950 1950 1959 1940 1950 1950 141,883 104,843 39,632 34,242 VIRGINIA 
Popu- Popu- Fam- Radio Popu- Popu- Fam- Radio 
lation lation ilies Famili2s tation lation ilies Famili-s Norfolk-Portsmouth 
407,981 9,405 113,961 112,023 | 701,202 501,275 195,864 191,131 ss 
” TENNESSEE 400,397 258,927 112,679 102.2" 
Canton Richmond . 
1 
281 ,560 234,887 78,648 76,917 PENNSYLVANIA Chattanooga 
326,863 266,18 91, “ 
iatseat 245,488 211,502 68,571 61,781 . — - 85.1 
897,265 787,044 250,631 244,213 Allentown-Bethlehem-Easton Knoxville —— 
132,760 112,184 37,083 347% — ALBA! 
Cleveland 434,908 396,678 121,481 117,126 | 336,003 246,088 93,855 84,926 7B —r 
1,457,559 1,267,270 407,139 ~—=—-400,322 Memphis nN 4 
Altoona P WASHINGTON . 
Columbus 138,934 140,358 38,808 36,828 480,173 358,250 134,126 116,287 ATLA’ 
500,935 388,712 139,925 137,496 | Erie Nashville Seattle - ~~ 
Seaton 218,497 180,889 61,007 58,200 320,388 257,267 89,493 82,154 | 726,055 504,980 202,808 198,143 suet 
453,172 331,343 126,583 123,781 | Harrisburg Spokane D7 
Hamilton-Middletown 291,206 252,216 81,342 77,827 TEXAS 220,228 164,652 61,516 60,1) | N 1 
146,792 120,249 41,003 I) a Pe ee Sane cEDA 
Springfield 290,181 298,416 81,056 75,931 | Austin 274,722 182,081 76,737 75.20% p : 
: } 
110,999 95,647 31,005 30,229 ence es 60,381 111,053 44,799 39,871 cout 
Steubenville 234,137 212,504 65,401 61,149 Beaumont-Port Arthur WEST VIRGINIA D 
(See Wheeling, W. Va. Philadelphia 194,136 145,329 54,227 49,400 N 
Toledo 3,651,730 3,169,637 1,020,053 983,929 | Corpus Christi og i 276,247 89,182 83,359 ~ 
392,640 344,333 109,675 107,810 Pittsburgh 164,729 92,661 46,013 39,203 : ” ‘ 4 
i . Va.-A , Ky. : 
Youngstown 2,192,870 2,082,556 612,532 «587,315 Dallas —e bo be: . po tg cam | 58 
525,642 473,605 146,826 142,297 Reading 612,301 398,564 171,033 159,915 ’ rs 
; ¥ ; : 4 
254,454 241,884 71,076 68,375 | El Paso pon gooey ane : | 
PER 197,906 131,067 55,281 48,863 : ‘ : aad | WE 
OKLAHOMA ; 2 
256,494 301,243 71,646 67,777 | Fort Worth N 
, 359,159 225,521 100,323 92,899 WISCONSIN 
Oklahoma City Wilkes-Barre-Hazleton . ‘ . , 
322,520 244,159 90,089 83,872 | 391,219 441,518 109,279 104,361 | Galveston Madison 
Tolen York 112,226 81,173 31,348 28,934 | 168,504 130,660 47,068 46,454 ” 
248,658 193,363 69,457 65,220 | 202,430 178,022 56,544 53,886 Houston Milwaukee D 
pins aie 801,169 528,961 223,790 207,005 | 861,226 766,885 240,565 237,47 | ON 
NOTE: Compiled by BROADCASTING from i i : 
Census Bureau figures using Bureau of th RHODE ISLAND San Antonio Racine BL 
Budget standard metropolitan area definitions 495,252 338,176 138,338 122,844 109,105 94,047 30,476 30,171 D 
* Includes city-limit population only. Ne . * i ; 
figures available for metropolitan area at Providence Waco Superior ID 
press time. 254,027 253,504 70,957 70,318 | 128,076 101,898 35,775 30,981 See Duluth, Minn.) . 
N 
Pt 
D 
N 
MODESTO, KMOD | NEW HAVEN, WELI T 
SB 1M 5M 15M 30M 1Hr | SB 1M 5M 15M 30M 18 | 5 
ABC NETWORK D 8.00 8.00 10.00 20.00 30.00 50.00 | D 7.00 10.00 16.00 32.00 48.00 80M | y 
N 9.00 9.00 16.00 32.00 48.00 80.00 | N 14.00 20.00 32.00 64.00 96.00 160.0 
SACRAMENTO, KFBK | STAMFORD, WSTC 
D 18.00 18.00 25.00 48.00 72.00 120.00 | D 6.00% 9.00 12.00 24.00 36.00 60.0 
SPOT RATE FINDER N 35.00 35.00 50.00 96.00 144.00 240.00 | N 9.00 12.00 20.00 40.00 60.00 100.0 
ALABAMA ARKANSAS SAN BERNARDINO, KITO | TORRINGTON, WTOR t 
ANNISTON, WHMA EL DORADO, KELD D 7.50 7.50 12.00 24.00 36.00 60.00 | D 5.00 7.50 10.00 20.00 30.00 500 | } 
SB iM 5M 15M 30M 1H8r SB 1M. SM 15M 20M 18r | N 1200 12.00 20.00 40.00 60.00 100.00 | N 7.50 10.00 16.00 32.00 48.00 800 | * 
D 3.00 3.00 4.50 19.90 18.75 35.00 | py 939 375 7.50 15.00 22.50 37.50 | SAN DIEGO, KFMB | WATERBURY, WATR 
a 00 18.75 37.50 70.00) HN 3°75 5.50 11.25 22.50 33.75 56.00 | D 10.80 14.40 18.00 36.00 54.00 90.00 | D 5.00 7.00 12.00 24.00 36.00 60.0 | | 
BIRMINGHAM, WSGN N 18.00 24.00 36.00 72.00 108.00 180.00 | N 8.00 12.00 20.00 40.00 60.00 100.0 | | 
N 35.00 £9.00 80.09 120.00 200.00 > 6 - t% 2 50 ne oe wei... oe eee | 
a wud ( R £ a) J J R 
zs 200. : D 40.50 40.50 72.00 108.00 162.00 270.00 | 
DOTHAN, WDIG N_ 10.00 12.00 20.00 32.00 48.00 80.00 | yy 67/50 67.50 120.00 180.00 270.00 450.00 DELAWARE | 
_ = 3.50 7.00 14.40 24.00 4090 | HOT SPRINGS, KTHS SANTA BARBARA, KTMS WILMINGTON, WILM 
6.00 6.00 10.00 21.60 36.00 60.00 | D 5.00 6.00 12.00 24.00 36.00 60.00 | Dp 7.00 7.00 10.00 20.00 30.00 50.00 | D 6.25 12.50 25.00 37.50 6250 | 
FLORENCE, WJOI N 10.00 12.00 24.00 48.00 72.00 120.00 | N 14.00 14.00 16.00 32.00 48.00 80.00 | N 12.50 25.00 50.00 75.00 125.0 | 
D 3.00 399 4.50 9.37 18.75 35.00 ATTLE *K. KG SANTA MARIA, KCOY | 
N 6.00 ©90 9.00 1875 3750 70.00 | LI* TLE ROCK, KGHI . ‘ 
YD 6.00 7.00 14.00 21.00 42.00 D 3.50 3.50 5.00 10.00 15.00 25.00 DIST OF COLUMBIA 
GADSDEN, WGAD N 8.00 14.00 28.00 42.00 84.00 N 7.00 7.00 8.00 16.00 24.00 40.00 ° 
D 3.60 5.25 12.00 21.00 33.09 ae . : STOCKTON, KWG JASHINGTON, WMAL 
N €90 8.75 20.00 35.00 €0.00 | PINE BLUFF, KCLA peep : 
D 4.00 540 10.80 21.60 32.40 54.00 | D .5.00 5.00 8.00 16.00 24.00 40.00 | D 15.00 22.00 30.00 60.00 90.00 150.00 
HUNTSVILLE, WHBS N 400 540 1080 21.60 3240 5400 | N 10.00 10.00 16.00 32.00 48.00 80.00 | N 30.00 45.00 60.00 120.00 180.00 300.00 
D 4.00 4.00 8.00 12.00 18.00 36.0 
N 600 6.00 15.00 24.00 36.00 60.0) | SPRINGDALE, KBRS | 
ieee 1 3.80 3.80 7.00 15.20 22.80 38.00 COLORADO FLORIDA 
MOBILE, WABB } 3 
spn an aman ees, | N 5.40 5.40 10.80 21.60 32.40 54.00 
[| a oe oe ah oe Es DENVER, KVOD DAYTONA BEACH, WMFJ 
: WG 22.00 54-00 65.00 110.00 D 12.00 20.00 3500 60.00 100.00 | p 6.50 10.00 20.00 30.00 50.00 
MONTGOMERY, WAPX CALIFORNIA N 24.00 40.00 70.00 120.00 200.00 | 10.00 15.00 30.00 45.00 75.00 
7.50 7.50 2 29.06 0 OC JE | ra Tuy . , 
N 10.00 10.00 20.00 4003 60.00 10039 | BAKERSFIELD, KPMC ae. ae JACKSONVILLE, WPDQ 
D 5.00 5.00 9.00 18.00 27.00 45.00 D 6.00 6.00 10.80 21.60 32.40 54.00 D 10.00 10.00 16.50 33.00 50.00 90.00 
N 8.00 8.00 15.00 30.00 45.00 75.09 N 10.00 10.00 18.00 36.00 54.00 90.00 N 17.00 17.00 36.00 60.00 100.00 180.00 
ARIZCNA EUREKA, KHUM \ MIAMI, WQAM 
PHOENIX, KPHO D 6.00 6.00 8.80 14.70 23.00 35.00 D 14.50 14.50 22.00 44.00 66.00 110.00 
D 9.00 10.50 14.00 28.00 4:.00 70.90 | N 9.00 9.00 13.00 22.00 31.50 52.50 | CONNECTICUT N 24.00 24.00 40.00 80.00 120.00 200.00 
a a ow soe Se Se | elie memes BRIDGEPORT, WNAB ORLANDO, WHOO 
TUCSON, KCNA | D 9.50 11.00 16.90 30.00 45.00 75.00 | D 6. 8.00 10.00 20.00 30.00 50.00 | D 7.50 7.50 11.70 22.75 39.00 65.00 
D 6.00 4.50 6.00 12.00 18.00 30.00 | N 20.00 22.50 34.00 60.00 90.00 150.00 | N 9.00 12.00 16.00 32.00 48.00 80.00 | N 10.00 10.00 18.00 35.00 60.00 100.00 
ae a ee ee Oe) oe eee eee HARTFORD, WTHT PALM BEACH, WWPG 
Note: All rates one-time. For complete | D 42.20 42.20 72.00 108.00 162.00 270.00 | D _9.00 12.00 24.00 36.00 60.00 | D 4.50 4.50 9.00 18.00 27.00 45.00 
explanation see Foreword. N 82.40 82.40 120.00 180.00 270.00 450.00 | N 14.00 24.00 48.00 72.00 120.00 | N_ 5.70 5.70 11.40 22.80 34.20 57.00 
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1959 
Radig 

Familis, 
75,6 


? 


3 34.7% 


3 198,14 


7 75,2 


2 83,35 


9 63,15 
», Ohio 
6 94,650 


8 46,456 
5 237,437 


6 30,17) 


30M 18 


48.00 80.0 
96.00 160.00 


36.00 60.00 
60.00 100.0 


30.00 50.0 
48.00 80.00 


36.00 60.00 
60.00 100.00 


37.50 62.50 
75.00 125.0 


MBIA 


90.00 150.00 
180.00 300.00 


30.00 50.00 
45.00 75.00 


50.00 90.00 
100.00 180.00 


66.00 110.00 
120.00 200.00 


39.00 65.00 
60.00 100.00 


27.00 45.00 
34.20 57.00 


ecasting 


paNAMA CITY, WPCF 
6B 1M SM_ 15M 30M 1Hr 
300 4 7.00 16.00 24.00 40.00 
P 400 5 9.00 18.00 30.00 50.00 
pENSACOLA, WBSR 
6.00 6.00 10.00 20.00 30.00 50.00 | 
. g.00 8.00 14.00 28.00 42.00 70.00 | 
51, PETERSBURG, WSUN 
"450 7.50 12.50 25.00 42.00 70.00 
. 3.00 10.75 17.50 37.50 72.00 120.00 
TALLAHASSEE, WINT 
316 4.30 7-50 16.00 24.00 40.00 | 
P 405 5.18 9.00 18.00 30.00 50.00 | 
ALBANY, WALB 
D 3.50 3.50 6.00 12.00 18.00 30.00 
N 450 4.50 11.00 22.00 36.00 60.00 
ATLANTA, WGST 
D 15.00 20.00 30.00 48.00 72.00 120.00 | 
N 25.00 34.00 50.00 80.00 120.00 200.00 
AUGUSTA, WGAC 
D 7.50 7.50 15.00 30.00 45.00 75.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 
CEDARTOWN, WGAA 
2.00 3.50 5.00 12.00 18.00 30.00 
N 2.00 3.50 5.00 12.00 18.00 30.00 
COLUMBUS, WGBA | 
D 5.00 6.00 10.00 20.00 30.00 50.00 
N 8.00 9.00 16.00 32.00 48.00 80.00 
MACON, WBML 
D 6.00 6.00 10.00 20.00 30.00 50.00 
N 9.00 9.00 16.00 32.00 48.00 80.00 
SAVANNAH, WDAR 
D 450 6.80 10.00 18.00 30.00 55.00 
N 6.00 8.50 15.00 27.00 45.00 75.00 
WEST POINT, WRLD 
D 4.00 4.00 8.00 16.00 24.00 40.00 
N 4.00 4.00 8.00 16.00 24.00 40.00 
BOISE, KGEM 
D 4.00 5.20 8.00 16.00 24.00 40.00 
N 650 8.00 14.00 28.00 42.00 70.00 
BURLEY, KBIO 
D 400 4.00 6.00 8.00 12.00 20.00 
N 6.00 6.00 9.00 12.00 18.00 30.00 
IDAHO FALLS, KIFI 
D 5.20 8.00 16.00 24.00 40.00 
N 8.00 14.00 28.00 42.00 70.00 
POCATELLO, KEIO 
D 5.20 5.20 8.00 16.00 24.00 40.00 
N 8.00 8.00 14.00 28.00 42.00 70.00 
TWIN FALLS, KLIX 
D 4.50 5.00 7.20 12.60 21.60 36.09 
N 6.50 7.00 8.55 15.00 25.65 42.75 
BLOOMINGTON, WJBC 
D 5.00 5.00 9.00 18.00 30.00 50.00 
N 6.50 6.50 14.00 27.00 42.00 70.00 
CHICAGO, WENR 
D 54.00 90.00 144.00 216.00 324.00 540.00 
N 90.00 150.00 240.00 360.00 540.00 900.00 
CHICAGO, WLS 
D 54.00 90.00 162.00 216.00 324.00 540.00 
N 90.00 150.00 270.00 360.00 540.00 900.00 
PEORIA, WIRL 
D 9.00 9.00 12.50 25.00 42.00 70.00 
N 14.00 14.00 25.00 50.00 84.00 140.00 
QUINCY, WGEM 
D 8.00 8.00 12.50 22.50 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 
ROCKFORD, WROK 
D 10.00 10.00 17.00 35.00 55.00 80.00 
N 12.00 12.00 22.00 50.00 60.00 120.00 
ROCK ISLAND, WHBF 
D 10.00 12.00 18.00 36.00 54.00 90.00 
N 15.00 18.00 36.00 72.00 108.00 180.00 
SPRINGFIELD, WCVS 
D 6.00 6.00 10.00 19.00 30.00 50.00 
N 10.00 10.00 15.00 32.00 48.00 80.00 
ANDERSON, WHBU 
D 6.00 6.00 10.00 18.00 25.00 40.00 
N 8.00 8.00 15.00 25.00 40.00 60.00 
EVANSVILLE, WJPS 
D 9.50 11.50 20.00 34.00 60.00 100.00 
N 11.50 14.50 29.00 48.50 87.00 145.00 
FORT WAYNE, WOWO 
D 20.00 20.00 30.00 60.00 90.00 150.00 


N 25.00 25.00 
BROADCA 


STING e 





50.00 100.00 150.00 250.00 





INDIANAPOLIS, WISH 


30M 
70.00 
125.00 


40.00 
60.00 


30.00 
48.00 


60.00 
100.00 


24.00 
48.00 


78.00 
156.00 


1 Hr 
120.00 
200.00 


60.00 
100.00 


50.00 
80.00 


100.00 
200.00 


130.00 
260.00 


15.00 25.00 45.00 


SB 1M 5M_ 15M 
D 10.00 12.00 22.00 42.00 
N 16.00 18.00 35.00 75.00 
SOUTH BEND, WHOT 

D 7.00 7.00 15.00 25.00 
N 10.00 10.00 20.00 40.00 
BURLINGTON, WBUR 

D 5.00 6.00 9.00 20.80 
N 6.00 8.00 16.00 26.40 
DES MOINES, KRNT 

D 12.00 18.00 24.00 40.00 
N 16.00 24.00 30.00 50.00 
DUBUQUE, WKBB 

D 5.00 5.00 8.00 16.00 
N 640 6.40 16.00 32.00 
SHENANDOAH, KMA 

D 10.00 15.00 19.20 32.00 
N 15.00 20.00 33.00 55.00 
WATERLOO, KXEL 

D 12.50 12.50 26.00 52.00 
N 25.00 25.00 52.00 104.00 
COFFEYVILLE, KGGF 

D 4.00 5.00 9.00 

N 5.00 6.00 


THE 


12.00 25.00 40.00 


75.00 


BRANHAM 
COMPANY 


el a iter -Vcie) 
NEW YORK 
DETROIT 
DALLAS 
ATLANTA 
CHARLOTTE 
ST. LOUIS 
MEMPHIS 


SAN FRANCISCO 


LOS ANGELES 


Telecastin: 


TOPEKA, WREN 


SB 1M 5M_ 15M 
D 9.60 9.60 15.60 34.66 
N 12.00 12.00 19.50 43.30 
WICHITA, KFBI 

D 10.00 15.00 25.00 50.00 
N 16.00 20.00 35.00 60.00 
LEXINGTON, WLAP 

D 10.00 10.00 20.00 30.00 
N 15.00 15.00 25.00 45.00 
LOUISVILLE, WINN 

D 8.00 13.00 26.00 
N 12.00 20.00 40.00 
LOUISVILLE, WKLO 

D 12.00 15.00 20.00 40.00 
N 20.00 25.00 40.00 80.00 
ALEXANDRIA, KALB 

D 6.25 7.50 12.50 20.00 
N 12.50 15.00 25.00 40.00 
BATON ROUGE, WLCS 
D 5.00 5.00 10.00 20.00 
N 8.00 8.00 16.00 32.00 
MONROE, KMLB 

D 6.00 6.00 12.00 24.00 
N 10.00 10.00 20.00 40.00 


30M 
62.40 
78.00 


1 Hr 
104.00 
130.00 


75.00 
100.00 


125.00 
180.00 


50.00 
70.00 


80.00 
120.00 


39.00 
60.00 


65.00 
100.00 


60.00 
120.00 


100.00 
200.00 


30.00 
60.00 


50.00 
100.00 


30.00 
48.00 


50.00 
80.00 


36.00 60.00 


| N 
60.00 100.00 | 


NEW ORLEANS, WDSU 


SB 


1M 5M 30M 1 Hr 

D 14.00 14.00 18.00 36.00 54.00 90.00 
N 22.00 22.00 36.00 72.00 108.00 180.00 
SHREVEPORT, KRMD 
D 7.50 8.75 12.50 20.00 30.00 50.00 
N 15.00 17.50 25.00 40.00 60.00 100.00 
BANGOR, WABI 
D 9.00 12.00 17.00 34.00 51.00 85.00 
N 12.00 15.00 25.00 50.00 75.00 125.00 
LEWISTON, WLAM 
D 7.00 7.00 14.00 28.00 42.00 70.00 
N 12.00 12.00 24.00 48.00 72.00 120.00 
PORTLAND, WPOR 
D 6.00 7.20 12.00 24.00 36.00 60.00 
N 12.00 14.00 24.00 48.00 72.00 120.00 
WATERVILLE, WTVL 
D 3.00 5.00 8.10 14.40 21.60 36.00 
N 5.00 7.00 13.50 24.00 36.00 60.00 
BALTIMORE, WFBR 
D 25.00 28.00 40.00 80.00 120.00 200.00 
N 42.00 50.00 75.00 150.00 225.00 375.00 
CUMBERLAND, WDYK 
D 4.75 5.50 10.80 21.50 36.00 60.00 

5.50 8.00 16.00 32.00 54.00 90.00 


(Continued on page 10) 
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SPOT RATE FINDER 
(Continued from page 8) 


HAGERSTOWN, WARK 
SB 1M 5M 15M 30M 1Hr 


D 5.00 6.00 12.00 24.00 36.00 60.00 
N 7.00 8.00 16.00 34.40 48.00 80.00 
MASSACHUSETTS 


FALL RIVER, WSAR 

D 8.00 8.00 16.00 32.00 48.00 80.00 
N 12.00 12.00 32.00 64.00 965.00 160.00 
LAWRENCE, WLAW 

D 25.00 25.00 40.00 80.00 120.00 200.00 
N 50.00 50.00 80.00 160.00 240.00 400.00 
PITTSFIELD, WBEC 

D 480 480 9.60 19.20 28.80 48.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 
SPRINGFIELD, WSPR 

D_~ 7.50 10.00 15.00 30.00 45.00 80.00 
N 15.00 20.00 30.00 60.00 90.00 160.00 
WORCESTER, WORC 


D 7.50 9.00 18.00 36.00 54.00 90.00 
N 15.00 18.00 36.00 72.00 108.00 180.00 


MICHIGAN 


ANN ARBOR, WHRV 

D 6.40 8.00 14.40 28.80 38.40 48.00 
N 8.00 10.00 18.00 36.00 48.00 60.00 
BATTLE CREEK, WELL 

D 6.50 6.50 15.00 30.00 45.00 75.00 
N 8.00 8.00 18.00 36.00 54.00 90.00 
DETROIT, WXYZ 

D 49.50 49.50 79.20 158.20 237.50 396.00 
N 82.50 82.50 132.00 264.00 396.00 660.00 
FLINT, WFDF ; 

D 15.00 15.00 25.00 45.00 75.00 110.00 
N 22.00 22.00 45.00 75.00 110.00 180.00 
GRAND RAPIDS, WLAV 

D 8.00 8.00 16.00 36.00 48.00 80.00 
N 12.00 12.00 24.00 48.00 72.00 120.00 
IRON MOUNTAIN, WMIQ 

D 6.00 6.00 10.00 16.00 24.00 40.00 
N 8.00 8.00 14.00 24.00 36.00 60.00 
JACKSON, WIBM 

D 7.50 7.50 12.00 22.50 37.50 75.00 
N 7.50 7.50 12.00 22.50 37.50 75.00 
KALAMAZOO, WGFG 

D 6.00 6.00 17.50 28.00 42.00 70.00 
N 10.00 10.00 25.00 40.00 60.00 100.00 
LANSING, WJIM 

D 5.00 5.00 12.00 24.00 36.00 60.00 
N 8.00 8.00 18.00 36.00 54.00 90.00 
LUDINGTON, WKLA 

D 2.00 2.00 4.00 8.00 12.00 20.00 
N 4.00 4.00 8.00 16.00 24.00 40.00 
MUSKEGON, WKBZ 

D 6.00 6.00 12.00 24.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 
PORT HURON, WTTH 


D 6.00 6.00 12.00 24.00 36.00 60.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 
SAULT STE. MARIE, WSOO 


D 6.00 6.00 10.00 16.00 24.00 40.00 
N 8.00 8.00 14.00 24.00 36.00 60.00 


MINNESOTA 


ALBERT LEA, KATE. 

D 6.00 7.00 12.00 24.00 36.00 60.00 
N 7.00 8.00 16.00 32.00 48.00 80.00 
EVELETH, WEVE 

D 3.15 5.20 1040 19.50 36.40 
N 5.20 10.40 19.50 36.40 65.00 
MINNEAPOLIS, WTCN 

D 15.00 22.50 30.00 60.00 90.00 150.00 
N 30.00 45.00 60.00 120.00 180.00 300.00 
ROCHESTER, KLER 

D 4.00 6.00 12.00 24.00 36.00 60.00 
N 6.00 8.00 16.00 32.00 48.00 80.00 
WILLMAR, KWLM 


D 4.00 6.00 12.00 24.00 36.00 60.00 
N 6.00 8.00 16.00 32.00 48.00 80.00 


Note: All rates one-time. For complete 
explanation see Foreword. 
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WINONA, KWNO 


SB 1M 5M 15M 30M 
D 4.20 6.00 10.20 20.40 30.60 
N 6.00 8.00 17.00 34.00 51.00 


MISSISSIPPI 


GULFPORT, WGCM 


D 350 3.50 7.00 14.00 21.00 
N 6.00 6.00 12.00 24.00 36.00 


HATTIESBURG, WHSY 


D 4.25 8.75 15.00 24.00 
N_ 7.50 12.00 20.00 36.00 


JACKSON, WSLI 


D 10.00 12.00 15.00 24.00 36.00 
N 12.00 15.00 25.00 40.00 60.00 


MERIDIAN, WTOK 


D 3.50 3.50 7.50 12.75 21.00 
N 5.00 5.00 10.00 21.00 36.00 


MISSOURI 


COLUMBIA, KFRU 


D 2.50 3.50 8.00 16.00 24.00 
N 3.50 5.00 12.00 24.00 36.00 


KANSAS CITY, KCMO 


D 39.00 60.00 64.80 108.00 180.00 
N 52.00 80.00 86.40 144.00 240.00 


SPRINGFIELD, KWTO 


D 15.00 15.00 25.00 37.50 70.00 
N_ 18.00 18.00 35.00 50.00 90.00 


ST. LOUIS, KXOK 


D 24.00 36.00 56.00 80.00 120.00 
N 45.00 70.00 98.00 140.00 225.00 


MONTANA 


BUTTE, KOPR 


D 7.18 7.18 11.05 22.10 33.15 
N 11.05 11.05 17.00 34.00 51.00 


GREAT FALLS, KMON 


D 845 8.45 13.00 26.00 39.00 
N 13.00 13.00 20.00 40.00 60.00 


NEBRASKA 


GRAND ISLAND, KMMJ 


D 10.00 10.00 20.00 40.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 


LINCOLN, KFOR 


D 7.25 17.25 10.50 15.75 32.50 
| N 12.50 12.50 20.00 31.25 62.50 


OMAHA, KOIL 


D 12.50 12.50 21.88 31.25 62.50 
N 21.00 21.00 36.75 52.50 105.00 


NEVADA 


LAS VEGAS, KENO 


D 4.00 6.00 10.00 16.00 24.00 
N 6.00 9.00 15.00 24.00 36.00 


RENO, KWRN 
D 3.00 3.00 6.00 12.00 


N 5.00 5.00 10.00 20.00 30.00 


NEW HAMPSHIRE 


MANCHESTER, WMUR 


D 6.00 6.00 10.00 20.00 30.00 
N 12.00 12.00 20.00 40.00 60.00 


NEW JERSEY 


ATLANTIC CITY, WFPG 


D 3.50 450 9.00 18.00 30.00 
N 5.50 7.50 15.00 30.00 48.00 


NEW MEXICO 


ALBUQUERQUE, KOAT 

D 5.00 8.50 12.50 20.00 

N 8.00 12.00 20.00 32.00 

ROSWELL, KSWS 

D 3.00 3.75 5.25 9.50 

N 4.50 5.25 8.25 15.00 
Cc 


SANTA FE, KTR 


D 3.00 4.50 7.50 12.00 
N 450 6.75 11.25 18.00 
NEW YORK 


ALBANY, WXKW 


D 14.00 18.00 27.00 54.00 81.00 135.0 
N 24.00 30.00 45.00 90.00 135.00 225.0 


1Hr 
51.00 
85.00 


35.00 
60.00 


40.00 
60.00 


60.00 
100.00 


40.00 
60.00 


40.00 
60.00 


300.00 
400.00 


120.00 
150.00 


200.00 
400.00 


55.25 
85.00 


65.00 
100.00 


100.00 
100.00 


65.00 


125.00 


125.00 
210.00 


40.00 
60.00 


30.00 
50.00 


50.00 
80.00 


50.00 
80.00 


37.50 
52.50 


30.00 
45.00 





10 
10 


BUFFALO, WKBW 
SB 1M 5M 15M 


D 18.00 32.50 36.00 72.00 103.00 
N 37.00 58.00 72.00 144.00 216.00 


ELMIRA, WELM 


D 7.00 7.00 12.00 24.00 


N 68.00 8.00 16.00 32.00 


ENDICOTT, WENE 

D 6.00 6.00 12.00 24.00 
N 10.00 10.00 20.00 40.00 
GLENS FALLS, WWSC 

D 7.00 8.75 10.00 21.25 
N 8.00 10.00 12.00 26.25 
JAMESTOWN, WJTN 

D 5.00 7.00 12.00 24.00 
N 7.00 9.00 18.00 36.00 
MASSENA, WMSA 

D 2.00 4.00 7.00 14.00 
N 2.50 5.00 10.00 20.00 


NEW YORK CITY, WJZ 


D_ 108.00 108.00 144.00 288.00 432.00 
N_ 200.00 200.00 240.00 480.00 720.00 1, 


OLEAN, WHDL 

D 5.00 5.00 10.00 20.00 
N 6.00 6.00 12.00 24.00 
PLATTSBURG, WEAV 

D 5.00 10.00 20.00 
N 8.00 15.00 30.00 
POUGHKEEPSIE, WKIP 

D 4.00 5.00 10.00 20.00 
N 6.00 7.00 14.00 28.00 
ROCHESTER, WARC 

D 17.00 20.00 30.00 60.00 
N 30.00 35.00 46.00 92.00 
SARANAC LAKE, WNBZ 
D 4.00 5.00 10.00 20.00 
N 6.00 8.00 15.00 30.00 
SYRACUSE, WAGE 

D_ 7.50 10.00 20.00 35.00 
N_ 13.00 18.00 35.00 70.00 
UTICA, WRUN 


D 15.00 15.00 25.00 40.00 
N 20.00 20.00 35.00 60.00 


NORTH CAROLINA 


ASHVILLE, WLOS 


D 7.00 7.00 12.00 22.00 
N 10.00 10.00 18.00 40.00 


CHARLOTTE, WAYS 


D 1440 1440 21.60 43.20 
N 14.40 14.40 36.00 72.00 


CLINTON, WRRZ 
D 6.00 6.00 12.00 24.00 


DURHAM, WDUK 


D 7.00 7.00 18.00 
N_ 10.00 10.00 30.00 


FAYETTEVILLE, WFLB 


D 3.00 4.00 7.00 15.00 
N 4.50 5.50 8.00 16.00 


GASTONIA, WGNC 


D 3.50 3.50 5.50 15.00 
N 4.00 4.00 6.50 20.00 


GOLDSBORO, WGBR 


D 5.00 5.00 11.00 22.00 
N 5.00 5.00 11.00 22.00 


GREENSBORO, WCOG 


D 7.00 14.00 28.00 
N 10.00 20.00 40.00 


HICKORY, WHKY 


D 5.00 6.80 13.40 26.80 
N 5.00 6.80 13.40 26.80 


HIGH POINT, WMFR 


D 4.00 4.00 12.00 24.00 
N 4.00 4.00 12.00 24.00 


KINSTON, WFTC 


D 5.00 5.00 10.00 20.00 
N 5.00 5.00 10.00 20.00 


RALEIGH, WNAO 


D 8.75 8.75 14.00 28.00 
N 12.50 12.50 20.00 40.00 


ROCKY MOUNT, WEED 


D 3.00 4.00 10.00 20.00 
N 3.00 4.00 10.00 20.00 


WASHINGTON, WRRF 


D 68.00 8.00 15.00 30.00 
N 8.00 8.00 15.00 30.00 


WILMINGTON, WMFD 


D 6.00 6.00 14.00 28.00 
N 9.10 9.10 16.80 33.60 


WINSTON-SALEM, WAIR 


D 6.00 6.00 10.00 20.00 
N 8.00 8.00 15.00 30.00 





NORTH DAKOTA 


FARGO, KFGO 


SB 1M 5M 15M 
D 7.50 7.50 15.00 30.00 
N 15.00 15.00 30.00 60.00 


OHIO 


AKRON, WAKR 


D 15.00 15.00 27.50 48.00 
N 22.50 22.50 45.00 88.00 


CANTON, WHBC 

D 7.50 7.50 15.00 30.00 
N 15.00 15.00 30.00 60.00 
CHILLICOTHE, WBEX 

D 6.00 6.00 12.00 24.00 
N 6.00 6.00 12.00 24.00 
CINCINNATI, WSAI 

D 20.00 23.80 30.00 60.00 


N 30.00 35.50 60.00 120.00 180.00 309; 


CLEVELAND, WJW 
D 33.75 33.75 54.00 108.00 16 
N 45.00 45.00 72.00 144.00 21 
COLUMBUS, WCOL 

D 12.60 12.60 18.90 29.40 
N 21.00 21.00 31.50 49.00 
DAYTON, WING 

D 20.00 60.00 


N 25.00 75.00 120.00 2004 


LIMA, WIMA 


D 7.50 7.50 15.00 30.00 
N 10.00 10.00 20.00 40.00 


MANSFIELD, WMAN 


D 5.75 5.75 9.75 19.50 
N 7.75 7.75 13.00 26.00 


MARION, WMRN 


D 6.00 6.00 12.00 24.00 
N 6.00 6.00 12.00 24.00 


SPRINGFIELD, WIZE 


D_= 10.00 30.00 
N 10.00 37.50 


TOLEDO, WTOL 


D 7.50 7.50 15.00 29.00 
N 15.00 15.00 24.00 48.00 


YOUNGSTOWN, WFMJ 


D 12.00 12.00 16.00 32.00 
N 16.00 16.00 32.00 64.00 


OKLAHOMA 


ADA, KADA 


D 4.50 4.50 7.50 12.00 
N 4.50 4.50 7.50 12.00 


ARDMORE, KUSO 


D 4.50 4.50 7.50 12.00 
N 4.50 4.50 7.50 12.00 


ENID, KCRC 


D 6.00 6.00 12.50 20.00 
N 9.00 9.00 18.75 30.00 


LAWTON, KSWO 


D 6.00 6.00 10.00 16.00 
N 9.00 9.00 15.00 24.00 


McALESTER, KTMC 


D 4.50 450 7.50 12.00 
N 4.50 4.50 7.50 12.00 


MUSKOGEE, KBIX 


D 4.00 6.00 10.00 16.00 
N 4.00 6.00 10.00 16.00 


OKLAHOMA CITY, KTOK 


D 9.00 9.00 15.00 24.00 
N 12.00 12.00 20.00 32.00 


SHAWNEE, KGFF 

D 4.50 4.50 7.50 12.00 
N 4.50 4.50 7.50 12.00 
TULSA, KRMG 


D 14.00 14.00 25.00 45.00 
N 28.00 28.00 50.00 90.00 


OREGON 


EUGENE, KUGN 
D 5.00 5.00 8.50 14.00 
N 7.00 7.00 12.00 20.00 


KLAMATH FALLS, KFLW 


D 5.00 6.00 10.00 15.00 
N 5.70 6.85 11.75 17.50 


MEDFORD, WYJC 
D 5.00 5.00 7.20 14.40 


N 6.00 6.00 12.00 24.00 36.00 
(Continued on page 12) 
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) 72.00 19 
> 132.00 224 NEWS 
) 45.00 +: Busiest newsman 
) 90.00 159) on the 
Pacific Coast! MUSICAL 
) 36.00 6 Busy Bob Garred is the onl 
) 36:00 on usy, popular Bob Garred is the only 
°-00 60 Pacific Coast newscaster with all the TINTYPES 
major news services at his command 
) 90.00 159 on the 10 PM newscast. With listen- 
180.00 300; ing to news shows increasing in these Wonderful guy — TAKE-IT-EASY TIME 
unsettled times, this 10 PM spot is wonderful show! 
) 162.00 279; a valuable franchise! “Broke” is back! 
) 216.00 3605 ; 6 
Monday thru Friday 10:00—10:15 PM ee eee —— , J ‘ 
i Smiling, neighborly Bill Edwards has ene — — 
) 50.40 g4y KECA ~ HOLLY Ww ooD one of the most popular and pleasant t ii rte row steed : ~ an 
) 84.00 1404 local shows in San Francisco. Nostalgia Ne ae 
: S : ; > air. Homespun, philosophical 
is the lure of this special kind of record : 7 : 
: ar observations on life—inter- 
) 80.00 1509 show. Popular with the young set ...itis eueneedl ait inedlinamaieiem 
) 120.00 2009) sensational with those who remember. denen ost team Staal 
A spot on this program will bring you familiar selling voicecan make 
) 45.00 154 happy memories tomorrow. friends for your product. It’s 
) 60.00 10044 Wednesday 9:30—10:30 PM on _— spot buy in New 
ork. 
2 29.25 4875 KGO - SAN FRANCISCO 
) 39.00 650 Monday thru Friday 4:00—4:45 PM 
) 36.00 6am | WJZ - NEW YORK 
) 36.00 6m | 
) 
9 40.00 75.4 
> 60.00 100. 
9 43.00 72% 
a great shows of tomorrow...TODAY! 
> 48.00 g0% 
> 96.00 160% 
CONVERSATION 
D 18.00 30m 
} LADY OF CHARM i wan eee 5 Ora 
‘ Of talki i h! 
> 18.00 30m Monday thru Friday 1:30—2:00 PM a ae ae 
) 18.00 30m - - A talking pigeon? Of course! 
One of Detroit’s most successful daytime And he speaks very fluently, 
shows—conducted by the city’s “Lady too . .. with another pigeon of 
) 30.00 500 of Charm,”’ Edythe Fern Melrose. Time- a different sort, Tom Casey. 
) 45.00 750 | ly information on latest fashions, new That is when Tom isn’t talking 
grooming aids. to himself or playing some won- 
) 24.00 40. derfully reminiscent records. 
) 36.00 60. Disc jockeys are noted for their 
CHARM KITCHEN hard selling . ..even without a 
) 18.00 300 Monday thru Friday 2:00—2:25 PM pigeon to help out. Here's a 
) 18.00 30M natural for you in a naturally 
Running mate to ‘‘Lady of Charm” and running just as high in popu- responsive market. 
- larity on Detroit’s daytime shows. Culinary tips and well-planned . , , 
ae Py | menus . . . with actual preparation of delicious and practical dishes. Monday thru Friday 10:30—10:45 PM 
Put one or both of these shows to work for you in the prosperous WENR - CHICAGO 
5 aie | Detroit market. 
i | 
) 48.00 80. | WXYZ - DETROIT 
) 18.00 30.0 
) 18.00 30% 


) 70.00 130. 
) 140.00 260.0 


ABC SPOT SALES 


American Broadcasting Company 


NEW YORK 





) 21.00 35.0 esveeeee#e#ee#e#e#8ee@¢e¢ee##e¢ @ 
) 30.00 50.0 


- CHICAGO + SAN FRANCISCO - LOS ANGELES + DETROIT 





) 25.00 35.0 
) 30.00 40.0 


) 21.60 36.0 
) 36.00 60.0 


ge 12) 
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ABC NETWORK SOUTH DAKOTA 7 ee, RARE SPOKANE, KGA 


SB 1M 5M 15M 30M 1Hr 


































































































SB 1M 5M 15M 30M 1, 
| YANKTON, WNAX D 21.42 25.20 35.00 53.20 97.80 133.00 | D 12.50 17.50 25.00 48.00 72.9 
SPOT RATE FINDER SB IM 5M 15M 30M 1Hr | N 3641 42.84 70.00 112.00 168.00 280.00 | N 25.00 35.00 50.00 96.00 13°00 ane 
(Continued from page 10) S es 
D 14.00 21.00 26.00 52.00 78.00 130.00 XARKAN! ; 7 ‘ALLA, KWW ame 
| N 18.00 2700 37.50 75.00 140.00 275.00 riggers gare po iit alates oli gee ati comm go 
. een j d a d d ‘ J i. .40 1.60 f 
PORTLAND, KEX N 6.00 8.00 16.00 32.00 48.00 80.00 | N_ 6.00 12.00 24.00 36.00 an 
SB 1M 5M _ 15M 30M 1Hr | 
D 20.00 25.00 40.00 67.00 112.00 NESSEE WACO, WACO WENATCHEE, KPQ 
N 40.00 50.00 80.00 135.00 225.00 TEN S D 8.00 8.00 12.50 20.00 30.00 5 RM 
D 6.00 7.00 10.00 18.00 30.00 50.00 50m BI 
CMATTANOOGA. Weer N 9.00 10.00 15.00 35.00 60.00 100.00 | N 10.00 10.00 15.00 25.00 40.00 G4 f 
D 7.50 10.00 12.50 28.00 42.00 70.00 WICHITA FALLS, KFDX YAKIMA, KIT p 2 
| N 12.50 14.00 25.00 56.00 84.00 140.00 ; ° : 
PENNSYLVANIA D 8.00 8.00 12.00 24.00 36.00 60.00 | D 9-00 19.00 12.00 19.20 28.80 aay yoB 
JACKSON, WTJS | N 13.00 13.00 20.00 40.00 60.00 100.00 a oe a oe eee 
ALLENTOWN, WAEB D 4.00 5.00 8.00 16.00 24.00 40.00 at 
N 6.00 7.00 16.00 32.00 48.00 80.00 
D 10.00 10.00 20.00 40.00 60.00 100.00 MON 
N 15.00 15.00 30.00 60.00 90.00 150.00 | JOHNSON CITY, WJHL ; 
: : D 10.00 10.00 15.00 25.00 50.00 100.00 | UTAH WEST VIRGINIA 4 
ALTOONA, WRTA N 12.00 12.00 20.00 30.00 60.00 120.00 | 
D 6.00 6.00 20.00 30.00 45.00 75.00 | prove : | SALT LAKE CITY, KUTA CHARLESTON, WKNA SEL! 
N 9.00 9.00 25.00 40.00 65.00 100.00 | KNOXVILLE, WBIR D 
D 7.00 10.00 24.00 36.00 60.00 | D 13.00 23.00 39.00 65.00 95.00 | D 9.00 9.75 15.00 30.00 45.00 159 § N 
ERIE, WIKK N 9.00 15.00 30.00 60.00 120.00 | N 23.00 32.00 55.00 85.00 150.00 | N 12.00 13.00 25.00 50.00 75.00 1254 
Saha et eas eS RUNEINGTOM, Was 
; ; : . D 23.00 28.00 34.00 68.00 102.00 170.00 . 
N 33.00 38.00 48.00 96.00 144.00 240.00 2 2 SS ee ee ale 
HARRISBURG, WHGB eres Bagi VERMONT : 50 31.63 57.50 82.80 183% Foo 
i? BD BBD eee sane 22-00 25-00 | D 10.00 12.00 20.00 48.00 72.00 120.00 PARKERSBURG, WCOM 4 
| ; : . ; N 17.00 20.00 40.00 80.00 120.00 200.00 | BURLINGTON, WJOY D 5.00 6.00 10.00 20.00 30.00 45q 
JOHNSTOWN, WCRO D 5.00 5.00 10.00 20.00 30.00 50.00 | N 7.00 8.00 15.00 30.00 45.00 15m § PHI 
a ed: dak Me ih in sian N 7.50 7.50 12.00 30.00 45.00 75.00 D 
; 00 75: WHEELING, WKWK 
N 9.00 9.00 25.00 40.00 65.00 100.00 7 
TEXAS D 8.00 10.00 15.00 24.00 36.00 60m § qui 
LANCASTER, WLAN N 10.00 12.50 24.00 40.00 60.00 100 | 5, 
D 7.00 8.00 20.00 40.00 60.00 90.00 | “BILENE, KRBC VIRGINIA N 
N 12.00 12.00 30.00 50.00 80.00 130.00 | D 10.00 10.00 14.00 28.00 42.00 70.00 
N 10.00 10.00 14.00 28.00 42.00 70.00 
PHILADELPHIA, WFIL Se, Sy WISCONSIN 
AMARILLO, KFDA D 4.00 5.00 8.00 16.00 24.00 40.00 
N 35.00 38.00 33°30 105 00 163-00 300.00 | D 10.00 10.00 18.00 28.00 45.00 75.00 | N 5.00 7.00 10.00 20.00 30.00 50.00 
: 00 165.00 300.00 ‘ r : ; ‘ ’ | 
N 15.00 15.00 22.00 40.00 70.00 120.00 , EAU CLAIRE, WBIZ -) 
PITTSBURGH, WCAE COVINGTON, WKEY D 2.00 280 5.35 9.65 19.25 33m | x 
D 19.00 27.50 47.50 95.00 150.00 237.50 | AUSTIN, KNOW , te te te ue ae oe 7 a oe oe oe oe 
N 38.00 55.00 95.00 190.00 300.00 475.00 | D 5.25 6.00 12.00 20.00 30.00 40.00 , . 
| : N 9.00 10.50 20.00 32.00 48.00 80.00 GREEN BAY, WDUZ 
READING, WEEU DANVILLE, WBTM D 6.00 8.00 10.00 20.00 30.00 50. 
| D 8.00 8.00 20.00 40.00 60.00 100.00 | BEAUMONT, KFDM D 6.00 7.00 12.00 24.00 36.00 60.00 | N 9.00 12.00 16.00 32.00 48.00 som 
N 12.00 12.00 30.00 60.00 90.00 150.00 | D 8.00 10.00 18.75 28.00 42.00 70.00 | N 10.00 12.50 20.00 40.00 60.00 100.00 LA CROSS D 
N 15.00 18.00 37.50 56.00 84.00 140.00 SSE, WLCX M 
SCRANTON, WARM FREDERICKSBURG, WFVA D. 495 6.60 8.50 17.00 25.50 420 
D 7.20 7.20 12.00 24.00 36.00 60.00 | BIG SPRING, KBST D 4.00 5.00 10.00 17.50 22.50 40.00 | N 8.00 10.00 17.00 34.00 51.00 85% | ¢ 
N 12.00 12.00 24.00 48.00 72.00 120.00 | D 5.00 5.00 9.00 18.00 27.00 45.00 | N 4.00 5.00 10.00 17.50 22.50 40:00) . 8 D 
N 5.00 5.00 9.00 18.00 27.00 45.00 ba : SON, WISC N 
SUNBURY, WKOK | LYNCHBURG, WLVA D 4.75 4.75 8.00 17.25 30.00 50 | » 
D 4.50 4.50 10.00 13.00 22.50 40.00 | BROWNSVILLE, KVAL D 7.50 7.50 12.00 24.00 36.00 60.00 | N 8.50 8.50 15.00 32.50 60.00 100% 9 
B 6H) 660 1200 280 3540 G80 | D 569 625 1009 2080 2000 s0g0 | ™ O50 1058 00 OM OI | Hh WADEER W N 
| N 10.00 12.50 20.00 40.00 60.00 100.00 | _ . AUKEE, WMAW 
WILKES-BARRE, WILK ; NEWPORT NEWS, WGH D 15.00 15.00 30.00 45.00 70.00 100% | L 
D 7.00 7.00 1250 25.00 38.00 63.99 | COBPUS CHRISTI, KsIx D 8.00 12.00 16.00 32.00 48.00 30.00 | N 30.00 30.00 50.00 80.00 120.00 200% } p 
N 9.00 9.00 18.00 36.00 54.00 90.00 | D 7.00 7.00 10.00 18.00 30.00 50.00 | N 16.00 24.00 32.00 64.00 96.00 160.00 - ; . 
N 10.00 10.00 18.00 30.00 48.00 80.00 CSEESSE, WOSE ' 
YORK, WSBA RICHMOND, WRNL D 6.00 6.00 13.00 22.00 35.00 60% } , 
D 6.50 7.50 17.50 35.00 55.00 95.00 | DALLAS, WFAA D 8.00 14.00 19.00 38.00 57.00 96.00 | N 8.00 8.00 16.00 32.00 48.00 80M @ | 
N 12.00 12.00 27.50 47.50 75.00 125.00 | D 13.50 18.00 25.00 48.00 72.00 120.00 | N 14.00 24.00 32.00 64.00 96.00 160.00 | , , 
| N 27.00 36.00 50.00 96.00 144.00 240.00 | RACINE, WRIJN 
| ROANOKE, WSLS D 10.00 13.00 20.00 37.00 55.00 920 } ! 
EL PASO, KEPO D 1.75 8.50 14.00 28.00 42.00 70.00 N 10.00 13.00 20.00 37.00 55.00 92.0 } 
10.00 12.00 24.00 48.00 72.00 120.00 
RHODE | D 6.00 6.00 10.80 21.60 32.00 54.00 ’ 
SLAND N 9.00 9.00 18.00 36.00 54.00 90.00 | oo  Rocnon WHLF SHEBOYGAN, WHBL 
2 = : , D 6.00 6.00 16.00 24.00 36.00 60.0 | | 
mg age peony it itil _ FORT WORTH, WBAP | p 350 7.25 14.50 2050 25.00 N 10.00 10.00 24.00 36.00 54.00 90.0 | 
. . 00 100.00 ~ N 3.50 7.25 14.50 20.50 35.00 | 
D 27.50 36.00 60.00 96.00 144.00 240.00 | ? — 
N 20.00 20.00 40.00 80.00 120.00 200.00 | 7 55.00 72.00 120.00 192.00 288.00 480.00 | SUPERIOR, WDSM ) 
| STAUNTON, WTON D 6.00 10.00 20.00 30.00 50.0 }- 
HOUSTON, KXYZ | D 2.52 3.15 6.30 12.60 18.90 31.50 N 10.00 20.00 40.00 60.00 100.0 
SOUTH CAROLINA | D 14.00 17.50 28.00 48.00 84.00 140.00 | N 3-60 4.50 9.00 18.00 27.00 45.00 
N 28.00 35.00 56.00 96.00 168.00 280.00 | 


SUFFOLK, WLPM 


CHARLESTON, WHAN LONGVIEW, KFRO | D 4.00 6.00 8.00 12.50 25.00 50.00 WYOMING 
D 4.00 4.00 8.00 16.00 24.00 40.00 | D 6.00 7.20 12.00 24.00 36.00 60.00 | N 4.00 6.00 8.00 12.50 25.00 50.00 
N 8.00 8.00 1600 3200 4800 80.00 | N 12.00 14.50 24.00 48.00 72.00 120.00 | 
WINCHESTER, WINC CASPER, KVOC 


COLUMBIA, WCOS | LUBBOCK, KFYO | D 3.50 3.50 10.00 17.00 22.50 30.00 | D 3.50 3.50 6.80 11.00 18.00 30.00 
N 7.00 7.00 16.00 32.00 48.00 80.00 | N 11.25 15.00 22.50 36.00 54.00 90.00 | 
| CHEYENNE, KFBC 


FLORENCE, WJMX McALLEN, KRIO | D 4.00 4.00 7.50 15.00 26.25 45.00 
D 5.00 7.50 15.00 28.00 45.00 75.00 | D 5.00 6.00 12.00 24.00 36.00 60.00 N 6.00 6.00 12.50 18.75 35.00 60.00 
N 7.50 10.00 20.00 40.00 60.00 100.00 | N 6.00 10.00 20.00 32.00 48.00 80.00 WASHINGTON 


RAWLINS, KRAL 
GREENVILLE, WMRC MIDLAND, KCRS BELLINGHAM, KVOS D 2.75 2.75 6.00 12.00 18.00 30.00 


D 7.00 7.00 10.00 20.00 30.00 5000 | D 10.00 10.00 16.00 28.00 48.00 70.00 | D 8.00 8.00 12.50 20.00 30.00 50.00 | N 400 4.00 8.00 16.00 24.00 40.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 N 10.00 10.00 16.00 28.00 48.00 70.00 | N 10.00 10.00 15.00 25.00 40.00 60.00 | 


















SPARTANBURG, WORD | PARIS, KPLT PASCO, KPKW 


D 5.00 5.00 10.00 20.00 30.00 50.00 | D 5.00 9.00 18.00 27.00 45.00 D 3.50 4.50 9. 
N 7.00 7.00 17.50 28.00 42.00 70.00 N 5.00 9.00 18.00 27.00 45.00 N 3.50 4.50 9. 


eee | 






5 16.10 28.50 47.50 | HAWAII 
o 


16.10 28.50 47.50 













SAN ANGELO, KGKL SEATTLE, KJR HONOLULU, KULA 


Note: All rates one-time. For complete D 10.00 10.00 14.00 28.00 42.00 70.00 D 18.00 25.00 35.00 56.0% 84.00 140.00 D 10.00 12.50 15.00 30.00 45.00 100.0 
explanation see Foreword. N 10.00 10.00 14.00 28.00 42.00 70.00 N 35.00 60.00 70.00 112.00 168.00 280.00 N 20.00 25.00 30.00 60.00 90.00 200.00 















Page 12 @ August 14, 1950 BROADCASTING e Telecasting 








> 


‘2.00 129 
$4.00 2404 


1.60 364 
6.00 60. 


0.00 
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28.80 48, 


51.75 865 
82.80 143% 


30.00 45. 
45.00 75.0 


36.00 60.0 
60.00 100. 


19.25 33.9 
30.00 60.0 


30.00 50.0 
48.00 80.0 


25.50 42.50 
51.00 85.0 


30.00 50.00 
60.00 100.0 


70.00 100.0 
120.00 200.00 


35.00 60.00 
48.00 80.0 


55.00 92.00 
55.00 92.00 


36.00 60.00 
54.00 90.0 


30.00 50.00 
60.00 100.00 


18.00 30.00 
30.00 50.00 


26.25 45.00 
35.00 60.00 


18.00 30.00 
24.00 40.00 


45.00 100.00 
90.00 200.00 
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CBS NETWORK 


SPOT RATE FINDER 


ALABAMA 


gIRMINGHAM, WAPI 
sB 1M 5M 15M 30M 1Hr 
14.00 16.00 20.00 40.00 60.00 100.00 
D 98.00 32.00 40.00 80.00 120.00 200.00 


MOBILE, WKRG 
9.00 9.00 12.00 20.00 36.00 60.00 
4 12:00 12.00 20.00 40.00 60.00 100.00 


MONTGOMERY, Wwcov 
p 5.00 5.00 10.00 20.00 30.00 50.00 
nN 8.00 8.00 16.00 32.00 48.00 80.00 


SELMA, WwGWC 
4.00 4.00 8.00 16.00 24.00 40.00 
nN 6.00 6.00 12.00 24.00 36.00 60.00 


ARIZONA 


COOLIDGE, KCKY 


p 400 4.00 6.00 12.00 18.00 30.00 
N 8.00 8.00 12.00 24.00 36.00 60.00 


PHOENIX, KOOL 
10.50 10.50 14.00 28.00 42.00 70.00 
N 21.00 21.00 28.00 56.00 84.00 140.00 


TUCSON, KOPO 
p 6.00 9.00 10.00 14.00 21.00 35.00 
N 12.00 18.00 20.00 28.00 42.00 70.00 


ARKANSAS 


LITTLE ROCK, KLRA 


8.00 11.00 15.00 26.00 39.00 65.00 
N 13.00 16.00 28.00 52.00 78.00 130.00 


CALIFORNIA 


BAKERSFIELD, KERN 

D 600 6.00 10.00 20.00 30.00 50.00 
N 12.00 12.00 20.00 40.00 60.00 100.00 
cHICO, KXOC 

D 600 6.00 8.00 16.00 24.00 40.00 
N 12.00 12.00 16.00 32.00 48.00 80.00 
FRESNO, KFRE 

D 15.00 16.50 27.50 44.00 66.00 110.00 
N 30.00 33.00 55.00 88.00 132.00 220.00 
LOS ANGELES, KNX 

D 80.00 100.00 86.67 173.33 260.00 433.33 
N 120.00 150.00 260.00 390.00 650.00 
PALM SPRINGS, KCMJ 

D 420 4.20 6.00 12.00 18.00 30.00 
N 7.00 7.00 10.00 20.00 30.00 50.00 
SACRAMENTO, KROY 

D 900 9.00 12.50 22.00 33.00 55.00 
N 16.50 16.50 25.00 44.00 66.00 110.00 
SAN DIEGO, KCBQ 

D 13.20 13.20 20.00 35.20 52.80 88.00 
N 26.25 26.25 40.00 70.00 105.00 175.00 
SAN FRANCISCO, KCBS 

D 28.00 35.00 37.50 70.00 105.00 175.00 
N 56.00 70.00 140.00 210.00 350.00 
STOCKTON, KGDM 


D 9.00 9.00 18.00 30.00 45.00 75.00 
N 15.00 15.00 25.00 48.00 72.00 120.00 


COLORADO 


COLORADO SPRINGS, KVOR ° 
D 5.00 5.00 10.00 20.00 30.00 50.00 
N 8.00 8.00 18.00 36.00 54.00 90.00 
DENVER, KLZ 


D 18.00 18.00 30.00 55.00 83.00 138.00 
N 36.00 36.00 60.00 110.00 165.00 275.00 


CONNECTICUT 


HARTFORD, WDRC 

D 12.50 17.50 21.00 42.00 63.00 105.00 
N 25.00 35.00 42.00 84.00 126.00 210.00 
WATERBURY, WBRY 


D 6.00 6.00 10.00 20.00 30.00 50.00 
N 12.00 12.00 20.00 40.00 60.00 100.00 





Note: All rates one-time. For complete 


explanation see Foreword. 











DISTRICT OF COLUMBIA 


WASHINGTON, WTOP 
SB 1M 5M 15M 30M 1Hr 


D 30.00 40.00 37.50 75.00 112.00 187.50 
N_ 60.00 150.00 225.00 375.00 
FLORIDA 


FORT MYERS, WINK 


D 4.75 5.50 10.00 15.00 30.00 50.00 
N 5.75 6.50 12.00 18.00 36.00 60.00 


JACKSONVILLE, WMBR 


D 10.00 10.00 18.00 36.00 54.00 90.00 
N 20.00 20.00 36.00 72.00 108.00 180.00 


MIAMI, WGBS 


D 20.00 20.00 30.00 60.00 90.00 150.00 
N 30.00 30.00 50.00 100.00 150.00 250.00 


ORLANDO, WDBO 


D 8.50 8.50 13.75 27.50 44.00 71.50 
N 12.00 12.00 19.25 38.50 66.00 110.00 


ST. AUGUSTINE, WFOY 


D 450 4.50 7.00 15.00 22.00 36.00 
N 9.00 9.00 11.00 22.00 33.00 54.00 


SARASOTA, WSPB 


D 3.75 3.75 10.00 20.00 30.00 50.00 
N 5.00 5.00 12.00 24.00 36.00 60.00 


TALLAHASSEE, WTAL 


D 7.00 7.00 12.00 24.00 36.00 60.00 
N 10.00 10.00 18.00 36.00 54.00 90.00 


TAMPA, WDAE 


D 12.00 12.00 20.00 32.00 50.00 80.00 
N 16.00 16.00 30.00 60.00 90.00 160.00 


WEST PALM BEACH, WJNO 


D 6.00 6.00 10.00 20.00 30.00 50.00 
N 12.00 12.00 20.00 40.00 60.00 100.00 


GEORGIA 


ALBANY, WGPC 


D 2.50 3.50 6.00 12.00 18.00 30.00 
N 4.00 5.00 12.00 24.00 36.00 60.00 


ATHENS, WGAU 


D 3.00 3.00 6.00 12.00 18.00 30.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 


ATLANTA, WAGA 


D 21.00 24.00 48.50 78.00 117.00 195.00 
N 34.00 40.00 54.00 90.00 156.00 260.00 


AUGUSTA, WRDW 


D 6.00 6.00 12.00 24.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 


COLUMBUS, WRBL 


D 6.00 7.50 12.00 24.00 36.00 60.00 
N 10.00 12.50 20.00 40.00 60.00 100.00 


MACON, WMAZ 


D 9.50 11.00 25.00 40.00 60.00 100.00 
N 14.00 16.00 37.50 60.00 90.00 150.00 


SAVANNAH, WTOC 


D 9.50 12.50 21.50 37.50 56.00 94.00 
N 14.50 19.00 32.00 56.00 84.00 140.00 


IDAHO 


BOISE, KDSH 


D 5.00 6.50 10.00 20.00 30.00 50.00 
N 10.00 12.50 20.00 40.00 60.00 100.00 


ILLINOIS 


CHAMPAIGN, WDWS 


D 3.50 5.00 6.66 16.00 24.00 40.00 
N 4.50 6.00 10.00 24.00 36.00 60.00 


CHICAGO, WBBM 


D_ 87.50 110.00 99.00 198.00 330.00 550.00 
N_ 175.00 396.00 660.00 1100.00 


DANVILLE, WDAN 


D 5.00 5.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 15.00 30.00 45.00 75.00 
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D 
N 75.00 75.00 





DECATUR, WSOY 


SB 1M 5M 15M 


450 5.50 9.00 18.00 30.00 
6.50 8.00 13.00 26.00 45.00 


PEORIA, WMBD 
D 


10.00 13.00 32.50 


16.25 2 
20.00 26.00 32.50 65.00 105.00 


QUINCY, WTAD 
D 12.00 12.00 20.00 40.00 


15.00 15.00 30.00 60.00 


SPRINGFIELD, WTAX 


D 6.00 6.00 10.00 19.00 
N 


10.00 10.00 16.00 32.00 


INDIANA 


EVANSVILLE, WEOA 
D 6.00 8.00 16.00 32.00 
N 9.00 10.00 20.00 40.00 


FORT WAYNE, WANE 


D 7.00 7.00 12.00 24.00 
N_ 10.00 10.00 20.00 40.00 


INDIANAPOLIS, WFBM 


D 13.00 15.00 25.00 50.00 
N 25.00 30.00 50.00 100.00 150.00 


KOKOMO, WIOU 


D 9.00 14.00 28.00 
N 12.00 18.00 36.00 


MUNCIE, WLBC 


D 6.00 6.00 10.00 20.00 
N 10.00 10.00 16.00 32.00 


SOUTH BEND, WSBT 


D 13.00 13.00 25.00 45.00 
N 18.00 18.00 30.00 60.00 


TERRE HAUTE, WTHI 


D 8.00 8.00 16.00 32.00 
N 12.00 12.00 24.00 48.00 


IOWA 


CEDAR RAPIDS, WMT 


D 13.00 19.50 24.00 48.00 
N 20.00 30.00 37.50 75.00 140.00 


DES MOINES, KSD 


D 10.00 14.00 20.00 40.00 60.00 
N 16.00 24.00 25.00 50.00 100.00 


MASON CITY, KGLO 


D 10.50 10.50 18.50 37.00 55.50 
N 14.00 14.00 28.00 56.00 84.00 


KANSAS 


TOPEKA, WIBW 


D 20.00 24.00 46.67 
N 24.00 36.00 48.00 96.00 144.00 


WICHITA, KFH 


D 15.00 15.00 28.15 45.00 67.50 
N 30.00 30.00 56.25 90.00 135.00 


KENTUCKY 


ASHLAND, WCMI 


D 5.00 5.00 10.00 20.00 
N 6.50 6.50 12.00 30.00 


HOPKINSVILLE, WHOP 


D 6.00 6.00 7.50 14.00 
N 6.00 6.00 7.50 14.00 


LOUISVILLE, WHAS 


37.50 37.50 62.50 100.00 150.00 
200.00 300.00 


PADUCAH, WPAD 


D 6.50 6.50 10.00 20.00 35.00 
N 6.50 6.50 10.00 20.00 35.00 


LOUISIANA 


LAKE CHARLES, KLOU 


D 6.00 8.00 12.00 18.00 30.00 
N 9.00 12.00 24.00 36.00 60.00 


NEW ORLEANS, WWL 


D 30.00 30.00 50.00 84.00 146.00 
N 60.00 60.00 101.00 169.00 292.00 


SHREVEPORT, KWKH 


D 13.75 18.00 30.00 60.00 90.00 
N 27.50 36.00 60.00 120.00 180.00 


66.67 120.00 


88 


MAINE 


BANGOR, WGUY 
SB 1M 5M 15M 30M i1Hr 


D 6.00 6.00 10.00 20.00 30.00 50.00 
N 12.00 12.00 20.00 40.00 60.00 100.00 


PORTLAND, WGAN 


D 12.00 12.00 18.00 36.00 54.00 90.00 
N 24.00 24.00 36.00 72.00 108.00 180.00 


BALTIMORE, WCAO 
D 22.50 27.50 37.50 175.00 112.50 187.50 
N 45.00 55.00 75.00 150.00 225.00 375.00 
| CUMBERLAND, WCUM 


D 6.00 6.00 12.00 24.00 36.00 60.00 
N 9.00 9.00 18.00 36.00 54.00 90.00 


FREDERICK, WFMD 


D 6.00 6.00 12.00 24.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 


MASSACHUSETTS 


BOSTON, WEEI 


D 42.00 50.00 52.50 105.00 157.50 262.50 
N 84.00 70.00 70.00 210.00 315.00 525.00 


SPRINGFIELD, WMAS 
D 10.00 10.00 15.00 30.00 45.00 75.00 
N 20.00 20.00 30.00 60.00 90.00 150.00 


WORCESTER, WTAG 


D 17.00 17.00 25.00 50.00 75.00 125.00 
N 34.00 34.00 50.00 100.00 150.00 250.00 


(Continued on page 14) 
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ITHACA, WHCU 


SB 1M 5M 15M 30M 1Hr 
D 6.00 9.00 15.00 30.00 45.00 75.00 
N 6.00 9.00 25.00 50.00 75.00 125.00 


CBS NETWORK MISSOURI 


| 

' 
SPOT RATE FINDER | JOPLIN, KSWM | 
| 


: SB 1M 5M _ 15M 
(Continued from page 13) D 8.50 8.50 15.00 20.00 


1 Hr 
oi oe MORE PEOPL 
N_ 10.00 10.00 18.00 30.00 : D 100.00 135.00 270.00 405.00 675.00 ; E 


MICHIGAN | KANSAS CITY, KMBC N 540.00 540.00 810.00 1350.00 


D 24.00 40.00 60.00 | ROCHESTER, WHEC IN 
en we N 50.00 “70.00 120.00 D 17.00 20.00 30.00 50.00 90.00 140.00 
, We N 30.00 35.00 50.00 90.00 140.00 225.00 
SB 1M 5M 15M 30M 1Hr | SPRINGFIELD, KTTS 
D 68.75 75.00 110.00 220.00 330.00 550.00 | D 5.00 5.00 10.00 17.50 


| SYRACUSE, WFBL 
N 125.00 150.00 200.00 400.00 600.00 1000.00 N 6.00 6.00 15.00 26.25 D 10.00 15.00 25.00 45.00 70.00 110.00 
N 20.00 30.00 50.00 90.00 140.00 225.00 
ST. LOUIS, KMO) 
GRAND RAPIDS, WJEF re. Sane 


D 9.00 10.76 16.00 32.00 48.00 80.00 | 2 54-00 78.00 69.00 138.00 TROY, WTRY 

: “ : 0. N 90.00 230.0 < ‘ = 
N 16.00 18.00 30.00 55.00 80.00 135.00 30.00 = aa —— oe peed By me * PENNSYLVANIA‘S 
KALAMAZOO, WKZO 


UTICA, WIBX 3 d MARKET 
D 10.50 12.75 18.00 36.00 54.00 90.00 14.50 17.00 25.00 35. , r 
N 17.00 20.00 30.00 60.00 90.00 150.00 MONTANA aoe 250 re are = raped ry 
BUTTE, KBOW WATERTOWN, WWNY 
D 8.00 8.00 10.00 20.00 D 4.00 8.00 14.00 28.00 48.00 80.00 
N 8.00 8.00 10.00 20.00 N 6.00 12.00 24.00 48.00 72.00 120.00 HEAR YOUR 
MINNESOTA U 
GREAT FALLS, KFBB 
eciuee Epa. D 10.00 10.00 15.00 30.00 


D 9.00 9.00 15.00 30.00 45.09 75 N 10.00 13.00 20.00 40.00 | NORTH CAROLINA SALES STORY 
N_ 18.00 


00 
18.00 30.00 60.00 90.00 150.00 ; , 
. a aos ia 21.00 See, ee 
MINNEAPOLIS, WCCO N 10.50 14.00 14.00 28.00 D (8.50 8.50 15.00 27.50 45.00 ‘ 
D 57.00 72.00 72.00 144.00 216.00 360.00 N 13.50 13.50 20.00 45.00 75.00 alt) be) 8) 
N 95.00 240.00 360.00 600.00 en eae 
D 35.00 40.00 63.75 85.00 127.50 


NEBRASKA | N- 70.00 80.00 127.50 170.00 255.00 


MISSISSIPPI OMAHA, KFAB googie 30.00 45.00 
D 20.00 20.00 40.00 80.00 120.00 N 15.00 15.00 25.00 50.00 75.00 
JACKSON, W3Qs N 40.00 40.00 80.00 160.00 240.00 


i Bah | GREENSBORO, WBIG 
D 3.40 3.40 7.50 12. scorT : " 
N 5.00 5.00 10.00 21. TTSBLUFF, KOLT 


| D 8.50 8.50 17.00 35.00 50. 
D 9.00 9.00 16.50 30.00 50.00 | N 14.00 14.00 27.00 55.00 35-00 
- 00 16.50 30.00 50.0 
ergy » _ WILSON, WGTM 
N 5.00 5.00 1000 21.25 36.00 | D 8.50 8.50 15.00 30.00 45.00 


N 1000 10.00 25.00 50.00 75.00 
——— NEVADA 


Note: All rates one-time. For complete 


. *Sales Management Aug. 1950 
: LAS VEGAS, KLAS g 3 
explanation see Foreword. é 
> D 6.00 6.00 8.40 16.50 NORTH DAKOTA 

N 10.00 10.00 14.00 28.00 GRAND FORKS, KILO 


RENO, KOLO | D 625 6.25 12.50 25.00 37.50 
D 480 480 7.60 15.20 | N 8.00 8.00 16.00 32.00 48.00 


N 7.60 7.60 15.20 30.40 JAMESTOWN, KSJB 
D 10.00 13.00 23.45 46.90 70.35 


of N 12.00 15.00 35.00 70.00 105.00 PENNSYLVANIA 
Pennsylvania s NEW HAMPSHIRE | ALLENTOWN, WHOL 


SB 1M 5M 15M 30M 18r 
KEENE, WKNE OHIO D 7.00 8.50 15.00 30.00 51.00 85.0 


3 D 6.70 8.00 13.40 26.80 40.20 N 12.50 12.50 25.00 50.00 75.00 125.00 
N10. 12.00 20.00 40.00 60.00 7 | 
ce | | gee “ae a | ALTOONA, WVAM 
MANCHESTER, WFEA | oa50 sae anee == D 6.90 6.90 21.25 32.20 48.90 
D 6.00 6.00 12.00 24.00 36.00 ‘ ‘ : ; 


| | N 10.35 10.35 28.75 46.00 69.00 
N 12.00 12.00 24.00 48.00 72.00 | CINCINNATI, WKRC 


«! | , y 
M k t* | D 30.00 30.00 42.50 68.00 DU BOIS, WCED 
arKe | N 60.00 60.00 85.00 136.00 D 5.00 625 12.90 22.40 36.40 
| N 5.00 625 12.90 22.40 36.40 
NEW JERSEY CLEVELAND, WGAR } 
| B_ 37.50 45.00 50.00 100.00 HARRISBURG, WHP 
= 75.00 90.00 100.00 200.00 D 12.00 12.00 20.00 40.00 60.00 
Ae Coes, ee N 18.00 18.00 30.00 60.00 90.00 
D 3.75 5.00 12.50 25.00 45.00 75. COLUMBUS, WBNS | 
N 7.00 9.50 18.75 45.00 75.00 D 20.00 20.00 33.37 49.87 


N 40.00 40.00 66.75 99.75 





INDIANA, WDAD 
D 5.00 6.00 12.90 22.40 36.40 


| DAYTON, WHIO N 5.00 6.00 12.90 22.40 36.40 
| D 16.00 28.00 45.00 
READING NEW MEXICO 


N 26.00 45.00 90.00 JOHNSTOWN, WARD 


D 5.00 6.00 18.50 28.00 
ALBUQUERQUE, KGGM PORTSMOUTH, WPAY 


N 6.00 9.00 25.00 40.00 
D 7.00 10.00 15.00 24.00 36.00 D 6.00 6.00 12.00 24.00 


N 14.00 20.00 30.00 48.00 72.00 N 7.50 7.50 15.00 30.00 PHILADELPHIA, WCAU 


. . "OU 7 | D 37.00 45.00 69.00 120.00 
CARLSBAD, KAVE Poona Cae | N 75.00 90.00 120.00 240.00 
D 5.00 5.00 12.00 16.00 24.00 D 12.00 15.00 19.00 38.00 

N 8.00 8.00 15.00 24.00 36.00 N 18.00 20.00 38.00 76.00 


PITTSBURGH, WJAS 
SANTA FE, KVSF D 19.00 27.50 45.00 75.00 120.00 192.0 
D 6.00 7.50 12.50 20.00 30.00 N 38.00 55.00 90.00 150.00 240.00 384.00 
N 6.00 7.50 12.50 20.00 30.00 OKLAHOMA | 


READING, WHUM 
SILVER CITY, KSIL : D 6.50 7.50 17.00 30.00 50.00 75.0 
CBS D 4.00 4.00 7.50 12.00 18.00 OKLAHOMA CITY, KOMA N 12.00 12.00 24.00 48.00 82.00 120.00 
. SS I ee ee D 15.00 20.00 30.00 40.00 80.00 


N 30.00 40.00 50.00 90.00 160.00 SCRANTON, WGBI 


TULSA, KTUL D 13.00 13.00 21.00 35.00 53.00 88.0 
D 12.00 12.00 20.00 40.00 60.00 N 20.00 20.00 42.90 70.00 105.00 175.00 


NEW YORK 7 a oe a ee UNIONTOWN, WMBS 


| D 4.50 7.50 15.00 30.00 45.00 75.00 
BINGHAMTON, WNBF N 7.50 12.50 25.00 50.00 75.00 125.00 
D 10.80 10.80 19.80 36.00 54.00 90.00 
N 18.00 i8.00 33.00 60.00 90.00 150.00 OREGON WILLIAMSPORT, WWPA 


5 f : 00 65.00 
BUFFALO, WGR PORTLAND, KOIN i? 2 i ue ae ae oe 
D 15.00 22.00 28.00 56.00 84.00 140.00 | D 15.00 30.00 32.50 37.50 75.00 150.00 : 
N 42.50 56.00 70.00 140.00 210.00 350.00 | N 30.00 60.00 65.00 75.00 150.00 300.00 | ‘Continued on page 16) 
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This is CBS 
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1 Hr 


30M 
51.00 85.00 
75.00 125, 
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COOKEVILLE, WHUB , SAN ANTONIO, KTSA | ALASKA 


| 
SB 1M 5M 15M 30M 1Hr SB 1M 5M 15M 30M 1 Hr 
D 3.00 3.00 6.00 12.00 18.00 30.00 | D 19.00 19.00 28.20 45.00 67.50 112.5 —— 
| N 3.00 3.00 6.00 12.00 18.00 30.00 | N 38.00 33.00 56.30 90.00 135.00 225.00 | ANCHORAGE, KFQD 


CBS NETWORK 


SPOT RATE FINDER 




































j . ’ SB 1M 5M 15 30M 
(Continued from page 14) | ye \‘ See anus teas oe my 
RHODE ISLAND | KNOXVILLE, WNOX WICHITA FALLS, KWFT N 12.00 16.80 27.00 45.00 75.00 
| cr 
‘ 00 25. 00 75.00 125.00 | D 13.00 13.00 22.00 39.00 65.00 115.60 
|X 30-00 30-00 30-00 100.00 150.00 250.00 | N 20.00 20.00 30.00 60.00 100.00 175.00 | __ = ae 
PROVIDENCE, WPRO te gay egy ™ ol 
SB 1M 5M 15M 30M 1Hr . 5.00 7.00 00 20.05 30.00 § 
D 15.00 15.00 24.00 48.00 72.00 120.00 | MEMPHIS, WREC 7 oe nS BS 2H SE 
N 30.00 30.00 48.00 96.00 144.00 240.00 | D 20.00 25.00 40.00 56.00 100.00 150.00 | . 
| N 35.00 40.00 50.00 95.00 150.00 280.00 UTAH ween. ames 
: ee Or ae D 6.25 8.75 12.50 25.00 37.50 ¢ 
| NASHVILLE, WLAC CEDAR CITY, KSUB N 10.00 13.60 22.50 37.50 60.00 15 
SOUTH CAROLINA D 15.00 15.00 39.00 60.00 90.00 150.00 D 6.00 6.00 7.50 15.00 25.00 50.00 


N 30.00 30.00 60.00 120.00 180.00 300.00 N 6.00 6.00 7.50 15.00 25.00 50.00 
ANDERSON, WAIM 


D 7.00 7.00 18.00 36.00 54.00 90.00 | SALT LA ITY, K 
N 7.00 7.00 18.00 26.00 54.00 90.00 | ge  Peg ~ 


D 25.00 25.00 40.00 65.00 100.00 150.00 


KETCHIKAN, KTKN 
D 5.00 7.00 10.00 20.00 30.00 yi 
N 8.00 11.235 18.00 390.00 50.00 »& 





N 50.00 50.00 80.00 130.00 200.00 300.00 

CHARLESTON, WCSC TEXAS SEWARD, KIBH 

D 6.00 6.00 12.00 20.00 32.50 62.50 a D 3.75 5.25 7.50 15.00 22.50 y 
N 12.00 12.00 25.00 40.00 65.00 125.00 | AMARILLO, KLYN N 6.00 8.50 15.00 25.00 40.00 & 


| D- 9.00 10.00 20.00 30.00 50.00 80.00 








| N 9.00 10.00 20.00 30.00 50.00 80.00 
COLUMBIA, WMSC VERMONT SITKA, KIFW 
D 5.00 5.00 10.00 20.00 30.00 50.00 | D 3.75 5.25 7.50 15.00 22.50 
N 8.00 8.00 15.00 30.00 45.00 75.00 | AUSTIN, KTBC BURLINGTON, WCAX N 6.00 8.50 15.00 25.00 40.00 4 
D 9.00 9.00 15.00 26.00 42.00 70.00 | D $.00 9.00 15.00 30.00 45.00 75.00 
SPARTANBURG, WSPA N 13.50 13.50 30.00 50.00 75.00 125.00 | N 15.00 15.00 25.00 50.00 75.00 125.00 
D 8.50 8.50 17.00 34.00 51.00 85.00 
N 12.50 12.50 25.00 50.00 75.00 125.00 | .orpys CHRISTI, KEYS | HAWAII 
D 6.00 7.20 12.00 24.00 36.00 60.00 | 
N 12.00 14.40 24.00 48.00 72.00 120.00 | VIRGINIA me, MERC Geliinet rl 
SOUTH DAKOTA } KGMB, Honoluiu) 
| | EL PASO, KROD RICHMOND, WRVA D 12.00 15.00 16.59 33.00 on a 
| RAPID CITY, KOTA | D 13.00 12.00 20.00 32.00 48.00 80.00 | p 22.50 28.00 40.00 80.00 120.00 200.00 | N 24:00 <0. ‘ 9.00 165199 
D 7.50 10.00 15.00 30.00 50.00 80.00 | N 18.00 18.00 30.00 48.00 72.00 120.00 N 45.00 55.00 70.00 140.00 210.00 350.00 
N 9.00 12.50 20.00 45.00 65.00 100.00 | HONOLULU, KGMB 
. | D 10.20 12.75 14.03 28.05 42.08 1; 
HARLINGEN, KGBS ROANOKE, WDBJ N 2040 25.50 28.05 53.10 84.15 14) 
D £00 6.00 10.00 16.00 24.00 20.00 | D 7.50 9.50 15.00 30.00 45.00 175.00 
TENNESSEE | N 6.00 10.00 15.00 24.00 36.00 60.00 | 3 11'09 14:00 25.00 50.00 75.00 125.00 ™ 





. N, 
CHATTANOOGA, WDOD egg e gay op gy 
















" D 20.00 25.00 42.00 70.00 105.00 175.00 Dp! RI 
D 10.00 10.00 14.00 28.00 42.00 70.00 | y~ 40.00 50.00 84.00 140.00 210.00 350.00 UERTO RICO 
N 18.00 18.00 28.00 56.00 84.00 140.00 SAN JUAN, WKAQ 
a. waa per ODESSA, KOSA WASHINGTON D i ia 6.70 13.30 25.00 50m 
Note: All rates one-time. For complete | D 6.75 6.75 11.25 18.00 27.00 45.00 a? N 13.30 25.70 50.00 100% 
| explanation see Foreword. | N 9.00 9.00 15.00 24.00 36.00 60.00 | SEATTLE, KIRO 


| D 26.00 41.00 50.00 75.00 112.50 187.50 
N_ 55.00 78.00 92.00 150.00 225.00 375.00 


SPOKANE, KXLY 


D 12.50 12.50 17.50 27.50 42.50 85.00 
N 25.00 25.00 35.00 55.00 85.00 170.00 
























Pennsylvania's 


3rd 
WEST VIRGINIA te 
BECKLEY, WJLS | Market 


D 5.00 5.00 7.50 14.00 22.50 37.50 
N 7.50 7.50 1C.00 20.00 30.00 50.00 


YAKIMA, KIMA 


D~ 8.00 10.00 12.50 20.00 30.00 50.00 
N 9.00 11.00 15.00 25.00 40.00 60.00 


RESULTS FE | RST RATINGS 










JOHNSTOWN 
















CHARLESTON, WCHS 


D 12.10 14.52 24.20 48.40 72.60 108.90 
N 16.94 19.36 36.30 72.60 108.90 181.50 










You’re on the INSIDE Take a 2nd look at 












with the big OUT- WARD, Hooper-First 






FAIRMONT, WMMN | 
D 9.00 9.00 18.00 36.00 54.00 90.00 
N 15.00 15.00 30.00 60.00 90.00 150.00 R E A D) 


PARKERSBURG, WPAR 


D 5.00 6.00 10.00 20.00 30.00 45.00 | 
N 7.00 8.00 15.00 30.00 45.00 75.00 | 


























SIDE Bonus-Audience in Western Pennsyl- 









on Central Pennsyl- vania’s 2nd Metropol- 













itan Market with 












WHEELING, WWVA 


D 25.00 25.00 45.00 72.00 120.00 200.00 
N 50.00 50.00 90.00 144.00 240.00 400.00 


vania’s only 1000-watt 
















full-time CBS cover- nearly 300,000. 


= Ol le CO 


WHUM 


CBS 














age. 





It’s Pittsburgh WISCONSIN | 
GREEN BAY, WBAY 


D 7.50 9.00 10.00 25.00 42.00 170.00 
N 12.50 17.50 21.00 50.00 















Power-plus potential. Then JOHNSTOWN! 





MADISON, WKOW 


D 9.00 9.00 18.00 30.00 54.00 90.00 ‘ . 1950 
N 15.00 15.00 30.00 50.00 90.00 150.00 Sets Menagement Sug 
























Represented by Weed & Company 


MILWAUKEE, WISN 


D 23.25 23.25 45.00 60.00 93.75 150.00 
N 46.50 46.50 90.00 120.00 187.50 300.00 
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30M 
0.00 45.00 » 
d.( 75.00 1) 
20 30.00 
0.00 50.00 § ALABAMA 
bypALUSIA, WCTA 
7.5 3.15 6: 
1.50 60.00 19 20 5.00 10.00 20.00 
ANNISTON, WOOB 
).00 30 ad 25 2.30 5.00 8.00 
).00 30.00 3 is 3.00 6.00 12.00 
RMINGHAM, WTNB 
» 6750 «7.50 18.75 30.00 
00 22.50 yi 10.00 10.00 25.00 40.00 
1.00 40.00 gy : 
REWTON, WEBI 
F 6250 2.50 6.75 12.25 
250 2.50 6.75 12.25 
00 22.50 x 
00 40.00 gy ppcATUR, WMSL. 
» 2,00 3.00 5.00 10.00 
200 3.00 5.00 10.00 
DEMOPOLIS, WXAL 
| » 2.00 1.50 7.50 10.00 
2.00 1.50 7.50 10.00 
ed rate " 
S WD THAN, WAGF 
00 49.50 g:fp 3.00 3.00 5.00 10.00 
.00 99.00 1¢5;)§N (rates On request) 
SUFAULA, WULA 
‘ 2.70 2.70 5.00 12.50 
05 42.08 tify 2.70 2.70 5.00 12.50 
10 84.15 14) 
ADSDEN, WJBY 
D 3.40 5.50 12.00 
; 5.50 8.00 20.00 
co HUNTSVILLE, WBHP 
D 3.00 3.00 5.00 15.00 
¥ 3.00 3.00 5.00 15.00 
30 25.00 50 —MOBILE, WABB 
70 50.00 1008p 9.00 9.00 11.00 22.00 
IN 12.00 12.00 22.00 44.00 
MONTGOMERY, WJJJ 
D 7.50 12.00 20.00 
N 10.00 20.00 40.00 















5.00 
5.00 


D 5.00 
N 5.00 


12.00 
12.00 


























nia’s 


OPELIKA, WJHO 
D 




















150 4.00 
N 150 4.00 
SELMA, WHBB 
D 350 3.50 6.00 
N 5.00 5.00 8.00 
SYLACAUGA, WFEB 
D 3.75 6.00 
N 3.75 6.00 
TALLADEGA, WHTB 


D 250 2.50 7.50 
N 250 2.50 7.50 


TROY, WIBF 
D 3.00 3.00 
TUSCALOOSA, 


D 3.00 5.0C 
N 300 5.00 














7.50 

















































































5.00 


WTBC 


10.00 
10.00 










































































BISBEE, KSUN 

D 475 6.10 

N 630 8.10 

PHOENIX, KOY 
D 10.50 10.50 14.00 
N 21.00 21.00 28.00 
TUCSON, KTUC 


D 5.00 5.00 
N 8.00 8.00 








9.00 
9.00 





















































7.00 
10.00 




































































ug. 





D 2.50 
N 3.25 


_—_—_ 








3.50 7.50 



































MUSCLE SHOALS, WLAY 


24.00 
24.00 


15.00 


12.00 
17.50 


10.00 
10.00 


15.00 
15.00 


10.00 


24.00 
24.00 


ARIZONA 


18.00 
18.00 


28.00 
56.00 


12.00 
20.00 


ARKANSAS 


ARKADELPHIA, KVRC 


D 400 4.50 7.50 15.00 
N 450 5.50 9.00 19.00 
CAMDEN, KAMD 

D 2.50 3.75 7.50 15.00 
N 3.75 5.50 11.25 22.50 


FAYETTEVILLE, KGRH 


14.00 
4.50 10.00 20.00 


MBS Network 


SPOT RATE FINDER 


30M 


18.00 
30.00 


14.00 
18.00 


45.00 
60.00 


24.00 
24.00 


15.00 
15.00 


16.00 
16.00 


18.00 


20.00 
20.00 


21.00 
38.00 


28.00 
28.00 


33.00 
66.00 


36.00 
60.00 


36.00 
36.00 


27.00 


20.00 
30.00 


18.00 
18.00 


25.00 
25.00 


18.00 


36.00 
36.00 


27.00 
27.00 


42.00 
84.00 


18.00 
30.00 


22.50 
30.00 


22.50 
33.75 


21.00 
30.00 


100.00 


1 Hr 


30.00 
50.00 


25.00 | 
30.00 


75.00 


45.00 
45.00 


30.00 
30.00 


30.00 
30.00 


30.00 





35.00 
35.00 


39.00 
65.00 


50.00 
50.00 


55.00 
110.00 


60.00 


100.00 


60.00 


60.00 | 


45.00 


30.00 
30.00 


50.00 
50.00 


30.00 


60.00 
60.00 


45.00 
45.00 


72.00 
140.00 


30.00 
50.00 


38.00 
48.00 


37.50 
56.00 


35.00 
50.00 


Note: All rates one-time. For complete 
planation see Foreword. 





FORT SMITH, KFPW 


SB 1M 5M 
455 5.85 7.80 
5.20 7.80 15.60 


HARRISON, KHOZ 
D 2.50 7.50 
N 3.50 10.00 
HELENA, KFFA 


D 4.50 5.00 
N 7.00 8.00 


HOPE, KXAR 


D 2.50 3.75 
N 2.50 3.75 


15M 
15.60 
30.20 


D 
N 


14.00 
20.00 


8.00 
16.00 


16.00 
32.00 


5.00 
6.00 


10.00 
12.00 
HOT SPRINGS, 
D 3.50 4.00 10.00 20.00 
N 5.00 6.00 16.00 32.00 
JONESBORO, KBTM 


D 2.50 3.50 7.50 14.00 
N 3.25 4.50 10.00 20.00 


KWFC 


30M 
23.40 
46.80 


21.00 
30.00 


24.00 
48.00 


18.00 
21.00 


30.00 
48.00 


21.00 
30.00 


NORTH LITTLE ROCK, KXLR 


Dd 
N 


4.50 
5.00 


5.00 
6.00 


7.00 14.00 
14.00 28.00 
MAGNOLIA, KVMA 
D 4.00 5.00 7.00 14.00 


PINE BLUFF, KOTN 
D 3.50 2.50 8.00 


RUSSELLVILLE, KXRJ 


D 2.50 3.00 5.00 
N 3.50 4.50 6.75 


14.00 


8.00 
11.00 
SILOAM SPRINGS, KUOA 
D 5.00 7.00 12.50 25.00 


STUTTGART, KWAK 


D 3.50 4.23 6.50 13.00 
N 5.00 6.50 10.00 20.00 


21.00 
42.00 


22.00 


24.00 


14.00 
19.00 


37.50 


19.50 
30.00 


CALIFORNIA 


BAKERSFIELD, KAFY 

D 400 4.00 6.00 12.00 
N 8.00 8.00 12.00 24.00 
CHICO, KHSL 


D 5.40 5.40 
N 6.50 6.50 


9.65 
11.60 
EL CENTRO, KXO 


D 4.00 5.50 9.25 
N 8.00 11.00 18.50 


EUREKA, KIEM 


D 17.00 7.00 9.60 
N 10.00 10.00 14.40 


19.25 
23.15 


15.70 
31.40 


16.00 
24.00 
FRESNO, KYNO 


D 7.50 7.50 10.80 
N 15.00 15.00 21.60 


21.60 
43.20 


LOS ANGELES, KHJ 


D 32.50 46.00 
N 65.00 92.00 


MARYSVILLE, KMYC 


D 4.20 4.20 9.00 
N 6.00 6.00 12.00 


MERCED, KYOS 
D 7.50 7.50 
N 9.00 9.00 


90.00 
180.00 


13.50 
18.00 


10.15 20.35 
12.20 24.40 


18.00 
36.00 


32.10 
38.50 


22.00 
44.00 


24.00 
36.00 


32.40 
64.80 


135.00 
270.00 


22.50 
30.00 


33.85 
40.70 


MONTEREY-SALINAS, KSBW 


D 
N 


6.00 
7.50 


6.00 
7.50 


12.00 24.00 
15.00 30.00 
PASO ROBLES, KPRL 


D 4.00 4.00 7.00 
N 5.00 5.00 10.00 


12.00 
16.00 
REDDING, 
D = 10.65 
N= 12.75 
SACRAMENTO, 


D 7.50 7.50 
N 15.00 15.00 


KVCV 
10.65 15.50 
12.75 18.65 


26.00 
31.00 
KXOA 

11.20 22.40 
22.40 44.80 


36.00 
45.00 


16.00 
24.00 


43.10 
51.75 


“100 
ier) 
oo 


Ow 


SAN BERNARDINO, KFXM 


D 9.00 9.00 
N 14.00 14.00 
SAN DIEGO, KGB 
D_ 7.50 10.00 
N 
SAN FRANCISCO, KFRC 


D 
N 


11.20 22.40 


lecastimt} BROADCASTING e Telecasting 






17.00 34.00 


16.80 28.00 
15.00 20.00 23.60 56.00 


53.00 
160.00 240.00 


33.60 
51.00 


42.00 
84.00 


80.00 


| N 


25.00 
34.50 


62.50 


32.50 
50.00 


30.00 
60.00 


53.45 
64.15 


30.00 


60.00 | 





1D 


ou 
uo 


a> 


56.00 
112.00 


56.00 
85.00 


70.00 


140.00 


200.00 
400.00 


SAN LUIS OBISPO, KVEC 


SB 1M 5M 15M 








30M 





ST. PETERSBURG, WTSP 
SB 








iM 5M 15M 30M i1Hr 
D 5.00 5.00 8.00 15.00 21.00 35.00 | D 6.00 8.00 12.00 24.00 42.00 72.00 
N 7.00 7.00 12.00 24.00 36.00 60.00 N 8.00 10.00 19.00 40.00 72.00 120.00 
SANTA ANA, KVOE TALLAHASSEE, WTAL 

D 5.00 5.00 10.00 16.00 24.00 40.00 D 7.00 7.00 12.00 24.00 36.00 60.00 

9.00 9.00 15.00 24.00 3600 60.00 | N 10.00 10.00 18.00 36.00 54.00 90.00 
SANTA BARBARA, KDB | WEST PALM BEACH, WIRK 
D 4.00 4.00 8.40 14.00 21.00 35.00 | D 6.00 6.00 12.00 24.00 36.00 60.00 
N 8.00 8.00 16.80 28.00 42.00 70.00 N_ 10.00 10.00 20.00 40.00 60.00 100.00 
STOCKTON, KXOB | WINTER HAVEN, WSIR 
D 5.00 5.00 8.00 16.00 24.00 40.00 | D 400 4.00 800 16.00 24.00 40.00 
N 10.00 10.00 16.00 32.00 48.00 80.00 | N 5.36 5.36 10.72 21.44 32.16 53.60 
TULARE VISALIA, KCOK 
D 3.50 4.25 6.00 12:00 18.00 30.00 GEORGIA 
N 4.25 5.00 10.00 20.00 30.00 50.00 

AMERICUS, WDEC 
Oo Oo i; D 3.00 3.00 5.00 9.00 16.50 26.50 
Cc L RADO N 3.00 3.00 5.00 9.00 16.50 26.50 
DENVER, KFEL ATLANTA, WGST 
D 10.00 10.00 20.00 40.00 60.00 100.00 D 15.00 20.00 30.00 48.00 72.00 120.00 
N 17.50 17.50 40.00 80.00 120.00 200.00 | N 25.00 34.00 50.00 80.00 120.00 200.00 
GRAND JUNCTION, KFXJ AUGUSTA, WBBQ 
D 4.00 4.00 8.00 16.00 24.00 40.00 | D 2.90 2.90 5.40 10.80 16.20 27.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 | N 2.90 2.90 5.40 10.80 16.20 27.00 
PUEBLO, KCSJ | BAINBRIDGE, WMGR 
D 3.50 4.50 8.00 16.00 24.00 40.00 | D 3.25 3.25 15.00 20.00 35.00 50.00 
N 6.00 8.00 12.00 24.00 36.00 60.00 | N 3.25 3.25 15.00 20.00 35.00 50.00 
ne, ae | BRUNSWICK, WMOG 

6.00 10.00 16.00 24.00 40.00 | - 3.00 4.00 10.00 25.00 35.00 60.00 

N 9.00 9.00 15.00 24.00 36.00 60.00 | 3:00 4.00 10.00 25.00 35.00 60.00 
| CARTERSVILLE, WBHF 
CONNECTICUT | D 5.00 5.00 10.00 20.00 30.00 50.00 
| N 5.00 5.00 10.00 20.00 30.00 50.00 
BRIDGEPORT, WICC COLUMBUS, WGBA 
D 8.00 8.00 16.00 32.00 48.00 80.00 ‘ pythte capers 
N 16.00 16.00 32.00 64.00 96.00 160.00 | D 5.00 6.00 10.00 20.00 30.00 50.00 
N 8.00 9.00 16.00 32.00 48.00 80.00 
HARTFORD, WONS 
D 10.00 10.00 20.00 40.00 60.00 100.00 | CORDELE, WMJM 
N 20.00 20.00 40.00 80.00 120.00 200.00 | D 3.00 3.00 15.00 20.00 35.00 50.00 
NEW LONDON, WNLC N 3.00 3.00 15.00 20.00 35.00 50.00 
D 5.00 7.00 10.00 20.00 30.00 50.00 | COVINGTON, WMOC 
N 7.00 10.00 20.00 40.00 60.00 100.00 | ,, 590 5.00 10.00 20.00 30.00 50.00 
WATERBURY, WWCO N 5.00 5.00 10.00 20.00 30.00 50.00 
D 4.00 5.50 10.00 20.00 30.00 50.00 > w 
N 7.00 10.00 20.00 40.0 DALTON, WBLJ 
> oe See D 2.00 2.50 5.00 8.00 15.00 30.00 
N 2.00 2.50 5.00 8.00 15.00 30.00 
DELAWARE | DUBLIN, WMLT 
, . a D 3.85 2.85 15.00 20.00 37.50 42.00 
WILMINGTON, WAMS | N 3.85 2.85 15.00 20.00 37.50 42.00 
D 6.00 7.50 16.80 33.60 50.00 84.00 
N 10.00 13.50 28.00 56.00 84.00 140.00 | ELBERTON, WSGC 
| D 175 1.75 4.00 8.00 14.00 20.00 
DISTRIC N 1.75 1.75 4.00 8.00 14.00 20.00 
T OF COLUMBIA FITZGERALD, WBHB 
yAS i D 3.00 4.50 7.50 12.00 18.00 30.00 
WASHINGTON, WEAM N 450 600 10.00 16.00 24.00 40.00 
D 9.00 12.00 20.00 40.00 60.00 100.00 
N 19.00 30.00 48.00 96.00 144.00 240.00 | GAINESVILLE, WGGA 
D 3.50 3.50 6.80 13.60 20.40 34.00 
FLORIDA N 5.00 5.00 10.00 20.00 30.00 50.00 
GRIFFEN, WKEU 
DAYTONA BEACH, WROD D 6.00 12.00 21.00 37.80 68.10 
D 4.50 8.00 16.00 24.00 40.00 | N 6.00 12.00 21.00 37.80 68.10 
N 6.50 12 : 
eee 00 24.00 36.00 60.00 | 1, GRANGE, WLAG 
DELAND, WJBS D 4.00 6.00 10.00 20.00 36.00 60.00 
D 4.50 4.50 7.10 18.00 27.00 45.00 | N 4.00 6.00 10.00 20.00 36.00 60.00 
50 450 7.15 r . 
5 18.00 27.00 45.00 | acon. WNEX 
FORT PIERCE, WIRA D 5.00 5.00 10.00 20.00 30.00 50.00 
D 3.75 4.50 8.00 16.00 24.00 40.00 | N 7.50 7.50 15.00 30.00 45.00 75.00 

00 6.00 10.00 20. 

On é Pinatas 30.00 50.00 | MILLEDGEVILLE, WMVG 
GAINESVILLE, WRUF D 3.85 2.85 15.00 20.00 37.50 42.00 
> 6.00 13.00 25.00 35.00 55.00 | N 3.85 2.85 15.00 20.00 37.50 42.50 

8.50 18.00 35.0 0 

a a ‘ 0 55.00 80.00 | NEWNAN, WCOH 
JACKSONVILLE, WJHP D 5.00 5.00 20.00 40.00 60.00 90.00 
D 10.00 18.00 35.00 53.00 88.00 | N 5.00 5.00 20.00 40.00 60.00 90.00 
N 15.00 35.00 70.00 105.00 175.00 

AKELAN eee ROME, WRGA 
emia iene D 6.00 6.00 12.00 24.00 36.00 60.00 
D 3.75 3.75 8.00 16.00 26.00 40.00 N 7.50 7.50 15.00 30.00 45.00 75.00 
N 5.00 5.00 10.00 20.00 32.00 50.00 AVANMAN, WCCP 
os SAVANNAH, WCC 
| MIAMI, WKAT D 5.50 5.50 10.00 18.00 30.00 50.00 
D 13.92 11.39 17.71 35.42 53.13 88.55 | N 8.00 8.00 15.00 25.00 40.00 70.00 
N ° 21.51 18.97 35.42 70.84 106.26 177.10 caeEenone, WWHS 
OCALA, WEE D 2.00 2.00 4.00 7.35 15.00 25.00 
D 450 4.50 8.00 16.00 24.00 40.00 | N 2.00 2.00 4.00 7.35 15.00 25.00 
N 6.00 6.00 10.00 20.00 30.00 50.00 oon. wane 
THOMASTON, WSF 
CANES, Weer D 4.00 4.00 7.00 12.00 22.00 40.00 
D 8.00 8.00 13.00 26.00 40.00 65.00 es 
N 10.00 10.00 20.00 40.00 60.00 100.00 | THOMSON, WTWA 
PANAMA CITY, WDLP D 3.00 4.00 7.00 12.00 22.00 40.00 
‘ ? 3.00 4.00 7.00 12.00 22.00 40.00 
D 6.00 6.60 10.00 20.00 30.00 5000| % 2° 
N 6.00 6.00 10.00 20.00 30.00 50.00 | TIPTON, WWGS 

i F TE! D 3.00 4.50 7.50 12.00 18.00 30.00 
TASTE A, Te se N 4.50 6.00 10.00 16.00 24.00 40.00 
D 4.00 5.60 8.50 17.50 28.50 50.00 ; 

N 5.65 7.50 8.50 17.50 28.50 50.06 (Continued on page 18) 
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MBS NETWORK 


SPOT RATE FINDER 
(Continued from page 17) 


TOCCOA, WLET 
SB 1M 5M 15M 30M 1Hr 


3h 
D 3.00 3.00 6.70 13.40 20.00 33.50 
N 3.00 3.00 6.70 13.40 20.00 33.50 
VALDOSTA, WGOV 
D 8.00 12.00 18.00 32.00 50.00 80.00 
N 8.00 12.00 18.00 32.00 50.00 80.00 
WAYCROSS, WAYX | 
D 3.00 4.00 10.00 25.00 35.00 60.00 | 
N 3.00 4.00 10.00 25.00 35.00 60.00 
COEUR D’ALENE, KVNI 
D 6.00 10.00 16.00 24.00 40.00 
N 9.00 15.90 24.00 36.00 60.00 
IDAHO FALLS, KID 
D 6.00 7.50 13.50 24.00 36.00 60.00 
N 9.00 11.00 21.00 36.00 54.00 90.00 
LEWISTON, KRLC 
D 6.00 7.20 12.00 19.20 28.80 48.00 
N 8.00 9.60 16.00 25.60 38.00 64.00 
NAMPA-BOISE, KFXD 
D 10.00 10.00 12.00 24.00 36.00 60.00 
N 12.00 12.00 16.00 32.00 48.00 80.00 
POCATELLO, KEYY 
D 4.23 6.50 13.00 19.50 32.50 
N 6.50 10.00 20.00 30.00 50.00 
TWIN FALLS, KVMV 
D 5.00 7.00 8.00 17.00 27.00 45.00 
N 6.00 8.00 14.00 27.00 45.00 175.00 
WALLACE, KWAL 
D 3.00 3.50 10.00 15.00 25.00 
N 4.00 4.50 15.00 25.00 35.00 
CAIRO, WKRO 
D 6.00 12.00 24.00 36.00 60.00 
N 6.00 12.00 24.00 36.00 60.00 


CHICAGO, WGN 


D 45.00 75.00 
N 90.00 150.00 


HERRIN, WJPF 


180.00 270.00 450.00 
360.00 540.00 900.00 


D 6.00 7.50 10.00 20.00 35.00 60.00 
N 6.00 7.50 10.00 20.00 35.00 60.00 
MOLINE, WQUA 

D 6.50 8.00 10.00 20.00 30.00 50.00 
N_ 10.00 12.00 20.00 40.00 60.00 100.00 
FORT WAYNE, WKJG 

D = 12.00 12.00 20.00 30.00 60.00 90.00 
N 15.00 15.00 30.00 60.00 90.00 140.00 
INDIANAPOLIS, WIBC 

D 18.00 30.00 60.00 90.00 150.00 


N 25.00 30.00 60.00 120.00 180.00 300.00 
LAFAYETTE, WASK 


D 6.00 7.50 16.00 27.00 41.00 68.00 
N 7.50 9.00 18.00 28.00 48.00 80.00 
RICHMOND, WKBV 

D 6.00 6.00 10.00 22.50 30.00 50.00 
N 7.00 7.00 12.00 26.00 36.00 60.00 
VINCENNES, WAOV 

D 3.60 3.60 7.20 14.40 21.60 36.00 
N 4.50 4.50 12.00 24.00 36.00 60.00 
CEDAR RAPIDS, KCRG 

D_ 6.00 10.00 13.00 26.00 39.00 65.00 
N 10.00 15.00 25.00 50.00 75.00 125.00 
CLINTON, KROS j 

D 5.50 660 9.90 19.80 33.00 55.00 
N 6.82 8.25 15.84 31.68 52.80 88.00 
DAVENPORT, KSTT 

D 5.00 6.00 12.00 20.00 30.00 50.00 
N 8.00 12.00 20.00 40.00 65.00 130.00 
DECORAH, KDEC 

D 4.50 5.00 10.00 18.00 28.00 48.00 
N 4.50 5.00 10.00 18.00 28.00 48.00 
DES MOINES, KIOA 

D 5.00 7.00 10.00 21.00 31.50 52.50 
N 7.50 11.25 15.60 25.00 50.00 100.00 
DUBUQUE, KDTH 

D 6.00 7.00 12.00 24.00 36.00 60.00 
N 7.00 8.00 20.00 35.00 60.00 100.00 


Note: All rates one-time. For complete 
explanation see Foreword. 
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FORT DODGE, KVFD 
SB 1M 5M 15M 


D 5.00 6.00 10.00 20.00 
N 6.00 7.00 16.00 32.00 


MARSHALLTOWN, KFJB 


D 4.00 4.50 7.50 14.00 
N 4.50 5.00 10.00 16.00 
MASON CITY, KRIB 

D 4.50 5.00 8.00 15.00 
N 5.00 6.00 12.00 20.00 
OTTUMWA, KBIZ 

D 3.75 12.50 
N 6.00 20.00 
SHENANDOAH, KFNF 

D 6.00 8.00 16.00 32.00 
N 6.00 8.00 16.00 32.00 
SIOUX CITY, KTRI 

D 9.00 12.00 24.00 
N 15.00 25.00 50.00 
SPENCER, KICD 

D 5.00 6.00 10.00 20.00 
N 6.00 7.00 16.00 32.00 
WATERLOO, KWWL 

D 8.00 10.00 20.00 40.00 
N 10.00 12.00 30.00 50.00 
EMPORIA, KTSW 

D 5.00 6.00 10.00 20.00 


N 5.00 6.00 10.00 20.00 
GARDEN CITY, KIUL 


D 4.30 6.50 9.50 17.00 
N 4.30 6.50 9.50 17.00 
GREAT BEND, KVGB 

D 5.00 5.00 9.00 20.00 
N 8.00 8.00 15.00 30.00 
SALINA, KSAL 

D 7.20 7.20 15.00 24.00 
N 9.00 9.00 18.00 30.00 
TOPEKA, KTOP 

D 7.50 7.50 15.00 30.00 
N 10.00 10.00 20.00 40.00 
WICHITA, KAKE 

D 7.50 10.00 12.00 24.00 
N 10.00 12.50 20.00 40.00 
BOWLING GREEN, WLBJ 
D 5.00 10.00 20.00 
N 5.00 10.00 20.00 
CORBIN, WCTT 

D 3.50 5.00 10.00 20.00 
N 3.50 5.00 10.00 20.00 
FRANKFORT, WFKY 

D 3.50 5.00 10.00 20.00 
N 3.50 5.00 10.00 20.00 
HARLAN, WHLN 

D 3.50 5.00 20.00 
N 3.50 5.00 20.00 
HAZARD, WKIC 

D 400 6.00 12.00 22.50 
N 4.00 6.00 12.00 22.50 
HENDERSON, WSON 

D 8.00 15.00 30.00 
LOUISVILLE, WGRC 

D 6.55 6.55 12.50 25.00 
N 12.50 12.50 25.00 50.00 


MIDDLESBORO, WMIK 


D 2.75 7.36 11.04 
N 

OWENSBORO, WOMI 

D 4.00 4.00 8.00 20.00 
N 4.00 4.00 8.00 20.00 
PAINTSVILLE, WSIP 

D 5.00 6.50 10.50 15.00 
N 6.00 7.50 15.00 18.75 
PADUCAH, WKYB 

D 6.50 6.50 13.00 26.00 
PIKESVILLE, WPKE 

D 443 7.94 15.87 
N 4.43 7.94 15.87 
SOMERSET, WSFC 

D 5.00 5.00 10.00 20.00 
N 5.00 5.00 10.00 20.00 
VERSAILLES, WVLK 

D 5.00 6.00 14.00 28.00 
N 8.00 9.00 20.00 40.00 


30M 1Hr 


28.00 48.00 
48.00 80.00 


20.00 
25.00 


40.00 
50.00 


20.00 
35.00 


35.00 
60.00 


18.75 
30.00 


31.25 
50.00 


48.00 
48.00 


80.00 
80.00 


36.00 60.00 
75.00 125.00 


30.00 
48.00 


50.00 
80.00 


72.00 120.00 
85.00 150.00 


30.00 
30.00 


50.00 
50.00 


26.50 
26.50 


45.00 
45.00 


30.00 
45.00 


45.00 
75.00 


40.00 
45.00 


72.00 
75.00 


45.00 75.00 
60.00 100.00 


36.00 60.00 
60.00 100.00 


35.00 
35.00 


60.00 
60.00 


35.00 
35.00 


60.00 
60.00 


35.00 
35.00 


60.00 
60.00 


35.00 
35.00 


60.00 
60.00 


35.00 
35.00 


60.00 
60.00 


45.00 


37.50 62.50 
75.00 125.00 


16.56 27.60 


35.00 
35.00 


60.00 
60.00 


27.00 
33.00 


45.00 
54.00 


39.00 65.00 


24.00 
24.00 


35.00 
35.00 


60.00 
60.00 


42.00 70.09 
60.00 100.00 








LOUISIANA 


ALEXANDRIA, KVOB 
SB 1M 5M 15M 30M 1Hr 


D 7.00 10.0€ 15.00 20.00 30.00 50.00 
N 10.00 16.00 24.00 32.00 48.00 75.00 
BATON ROUGE, WAFB 

D 6.00 6.00 12.00 24.00 36.00 60.00 
N 9.00 9.00 18.00 36.00 54.00 90.00 
BOGALUSA, WIKC 

D 4.00 6.00 12.00 24.00 36.00 60.00 | 
N 4.00 6.00 12.00 24.00 36.00 60.00 
HOUMA, KCI‘ 

D 625 7.00 9.75 18.25 35.00 63.25 
N 625 7.00 9.75 18.25 35.00 63.25 
LAKE CHARLES, KWSL 

D 3.25 3.25 6.00 13.00 19.00 32.50 
N 5.00 5.00 9.75 19.50 32.50 50.00 
NEW IBERIA, KANE 

D 5.60 5.05 9.50 20.00 32.00 60.00 
N 8.40 7.50 14.50 30.00 48.00 80.00 
NEW ORLEANS, WNOE 

D 20.00 30.00 50.00 85.00 150.00 
N 20.00 40.00 80.00 120.00 200.00 


OPELOUSAS, KSLO 


D 465 4.20 7.95 16.50 26.50 53.00 
N 695 6.20 11.90 25.00 40.00 80.00 
RUSTON, KRUS 

D 3.00 4.50 7.50 18.00 30.00 50.00 
N 3.00 450 7.50 18.00 30.00 50.00 
SHREVEPORT, KENT 

D 7.00 8.00 12.50 20.00 30.00 50.00 
N 14.00 16.00 25.00 40.00 60.00 100.00 
AUGUSTA, WFAU 

D 3.00 6.00 8.00 16.00 24.00 40.00 
N 3.00 6.00 12.00 24.00 36.00 60.00 
BIDDEFORD, WIDE 

D 5.00 6.00 10.00 15.00 28.00 50.00 
N 7.50 9.00 15.00 25.00 40.00 70.00 
LEWISTON-AUBURN, WCOU 

D 3.00 6.00 8.00 16.00 24.00 40.00 
N 3.00 6.00 8.00 16.00 24.00 40.00 
PORTLAND, WMTW 

D 5.00 5.00 10.00 20.00 30.00 50.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 


BALTIMORE, WCBM 


D 10.50 15.00 20.00 40.00 60.00 100.00 
N 21.00 30.00 40.00 80.00 120.00 200.00 


CAMBRIDGE, WCEM 


D 3.40 4.50 9.00 18.00 27.00 46.00 
N 3.80 5.00 10.00 20.00 30.00 50.00 
HAGERSTOWN, WJEJ 

D 5.04 6.30 12.60 25.20 37.80 63.00 
N 7.20 9.00 18.00 36.00 54.00 90.00 
SALISBURY, WBOC 

D 6.00 7.50 14.00 28.00 42.00 70.00 


N 7.00 9.00 16.00 32.00 48.00 80.00 


MASSACHUSETTS 


BOSTON, WNAC 

D = 22.00 44.00 88.00 132.00 220.00 
N 44.00 88.00 176.00 264.00 440.00 
FALL RIVER, WALE 


D 5.00 6.00 12.00 25.00 
N 10.00 12.00 24.00 48.00 


FITCHBURG, WEIM 
D 6.25 6.25 10.00 20.00 
N 10.00 10.00 16.00 32.00 


GREENFIELD, WHAI 


D 5.00 5.00 8.00 16.00 
N 8.00 8.00 12.00 24.000 


HOLYOKE, WHYN 

D 10.00 12.00 16.00 32.00 48.00 80.00 
N 12.00 15.00 30.00 60.00 90.00 120.00 
LOWELL-LAWRENCE, WLLH 


D 8.00 8.00 12.00 24.00 36.00 60.00 
N 16.00 16.00 24.00 48.00 72.00 120.00 


NEW BEDFORD, WNBH 
D 7.50 7.50 14.40 
N 12.00 12.00 24.00 
PITTSFIELD, WBRK 


D 6.00 6.00 12.00 24.00 
N 10.00 10.00 20.00 40.00 


36.00 60.00 
72.00 120.00 


30.00 
48.00 


50.00 
80.00 


24.00 
36.00 


40.00 
60.00 


43.20 72.00 
72.00 120.00 


36.00 60.00 
60.00 100.00 


BROADCASTING e Telecastinf 














WEST YARMOUTH, WOC} 
SB 1M 5M 15 


D 4.00 4.00 8.00 160 
N 6.00 6.00 12.00 24. 


WORCESTER, WAAB 


D 6.00 8.00 16.00 32.0 
N 12.00 16.00 32.00 64.00 


sD : 
MICHIGAN ae 
WADE! 
ALPENA, WATZ D 5, 
Sold in combination with wi ~ 
Traverse City, Mich., WATT, Caaij 
Mich., WMBN, Petosky, Mich. 
WTCM, Traverse City, Mich 
BATTLE CREEK, WBCK | BILOX 
D 7.00 7.00 17.50 28.00 42.00 ip 3. 
N 10.00 10.00 25.00 40.00 60.00 1nfiy 6. 
CADILLAC, WATT CLAR!I 
Sold in combination with wiqf2 2 


Traverse City, Mich., WMBN, Petosp ° 
Mich., and WATZ, Alpina, Mich. g cOLU 
WTCM, Traverse City, Mich. listing, : 


DETROIT, CKLW N 


D 30.00 30.00 60.00 120.00 180.00 30) COLU 
N 60.00 60.00 120.09 240.00 360.00 600) D 


ESCANABA, WDBC N 


D 7.50 15.00 30.00 40.00 gy— CORE 
N 9.00 27.50 45.00 60.00 9p . 


z= 
FLINT, WBBC 


D 8.50 8.50 16.00 32.00 50.00 gp GREE 
N 12.00 12.00 28.00 56.00 84.00 14) 4 


HOUGHTON-CALUMET, WHDF 


GRE! 
D 3.50 3.50 8.00 15.00 22.00 xp 
N 5.00 5.00 12.00 24.00 36.00 6% y 
IRON RIVER, WIKB JACI 
D 450 4.50 9.00 18.00 27.00 45\—D 
N 6.00 600 15.00 30.09 45.00 19% N 
IRONWOOD, WJMS LAU 
D 4.00 6.00 12.00 24.00 36.00 60g D 
N 7.00 9.00 18.00 36.00 54.00 99m 
LANSING, WILS MEI 
D 7.00 7.00 15.00 25.00 39.00 s—2 
N 10.00 10.00 20.00 36.00 55.00 s@ 
MARQUETTE, WDMJ TU 
D 6.00 6.00 10.00 16.00 24.00 40§D 
N 8.00 8.00 14.00 24.00 36.00 60y—N 
MUSKEGON, WKNK VIC 
D 6.00 12.00 24.00 36.00 600g D 
N 10.00 20.00 40.00 60.00 100K— % 


PETOSKEY, WMBN. Sold in Combim-§ WE 
tion with WTCM, Traverse City, Mich.® D 
WATT, Cadillac, Mich., and WATLEN 
Alpena, Mich. See WTCM, Travers 
City, Mich., listing. 


PORT HURON, WHLS 


D 4.00 6.00 12.00 24.00 36.00 60. CA 
N 4.00 6.00 12.00 24.00 36.00 60% D 


SAGINAW-BAY CITY, WSGW N 
D 8.50 8.50 16.00 30.00 50.00 750% py, 
N 11.50 11.50 22.00 43.00 72.00 120% 
TRAVERSE CITY, WTCM N 
D 10.00 10.00 20.00 42.50 62.50 1050% 5, 
N 12.50 12.50 25.00 60.00 100.00 150% 


N 


MINNESOTA E 
N 
AUSTIN, KAUS 


D_ 7.20 7.20 12.00 
N 12.00 12.00 20.00 


BEMIDJI, KBUN 
D 2.50 3.00 6.00 
N 450 6.00 12.00 
BRAINERD, KLIZ 
D 4.00 6.00 9.00 
N 6.00 8.00 12.00 
DULUTH, WREX 
D 5.25 5.25 9.45 15.75 31.50 5208, 
’ 


24.00 
40.00 


36.00 600 
60.00 100.0 


18.00 30. . 


36.00 60.00 - 


12.00 
24.00 


) 
30.00 50.0 


45.00 75.0 


20.00 
30.00 


N 10.50 10.50 18.90 31.50 63.00 1050 


FAIRMONT, KSUM } 


D 7.20 12.00 24.00 36.00 60KB; 
N 12.00 20.00 40.00 60.00 100! 


FERGUS FALLS, KGDE 


D 2.80 3.75 9.00 18.00 
N 3.75 5.00 12.00 24.00 


GRAND RAPIDS, KBZY 


D 4.00 4.00 7.00 14.00 
N 6.00 6.00 10.00 20.00 


27.00 45.0 
36.00 608 


21.00 350 
30.00 50M 



























































































SHALL, KMHL ' | HOBBS, KWEW FAYETTEVILLE, WFNC 
M 30M ; -— 1M 5M 15M 30M 1H8r MONTANA | SB 1M 5M 15M 30M 1Hr SB 1M 5M 15M 30M 1Hr 
; : D 5.00 12.00 16.00 24.00 40.00 | D 450 4.50 10.00 25.90 43.20 72.00 
00 24.00 gly 400 6.00 12.00 28.00 36.00, 60.00 | BILLINGS, KBMY | N 8.00 15.00 24.00 36.00 60.00 | N 4.50 4.50 10.00 25.90 43.20 72.00 
02 36.00 SMR 6:00 3.00 16.00 32.00 48.00 80.00 SB 1M 5M 15M 30M 1Hr | : 
NNEAPOLIS-ST. PAUL, WLOL D 2.75 4.15 7.00 11.00 16.50 27.50 | LAS CRUCES, KOBE GREENSBORO, WGBG 
ME 9.00 12.00 30.94 49.50 74.25 123.75 | N 4.50 6.00 10.00 16.00 24.00 40.00 | D 5.00 5.00 10.00 18.00 25.00 45.00 | D 5.00 5.00 12.00 24.00 36.00 60.00 
10 48.00 D FO 90.00 68.7 ’ 5. ' N 7.50 7.50 15.00 25.00 40.00 60.00 | N 7.00 7.00 15.00 30.00 45.00 75.00 
00 96.00 MMI 15.00 20.00 68.75 110.00 165.00 275.00 | wavee KAVR 00 | 
; qOOREHEAD, KVOX |p 2.75 3.25 4.90 8.75 17.50 35.00 LAS VEGAS, KFUN GREENVILLE, WGTC 
Poegg5 5.25 12.00 24.00 36.00 60.00 | N 2.75 325 490 8.75 17.50 35.00 | D 4.50 4.59 7.50 12.00 18.00 30.00 | D 3.50 5.94 16.20 27.00 45.00 
Bp 395 2 37:00 3400 51.00 85.00 | | N 450 450 7.50 12.00 18.00 30.00 | N 4.00 7.92 21.60 36.00 60.00 
N x 525 (7.00 17. ; 00 85.00 | LEWISTOWN, KXLO euneneen. Gane 
|wADENA, KWAD D 2.25 450 7.50 12.00 18.00 30.00 | RATON, KRTN eres o 
b 575 5.75 9.50 21.00 31.00 5200 | N 3.25 4.50 7.50 12.00 18.00 30.00 | D 3.00 3.00 6.00 9.60 1440 24.00 | D 525 6.25 12.50 25.00 37.50 56.25 
with Wy BY 6675 675 13.50 28.00 42.00 70.00 | jWinceTON. KPRK N 3.00 3.00 6.00 9.60 14.40 24.00 | HENDERSONVILLE, WHKP 
san 4 Z = — _ 7 21. 6 
ATT, Cadi | D 3.00 4.50 7.50 12.00 18.00 30.00 | ROSWELL, KGFL [ aa. as = a aa == 
. Mich. gy MISSISSIPPI N 3.00 450 7.50 12.00 18.00 30.00 | D 6.75 6.75 12.00 18.00 27.00 45.00 ss ae 
ch . ‘eit mais. waka | N 9.00 9.00 15.00 24.00 36.00 60.00 | JACKSONVILLE, WJNC 
3 — : z sa , = , D 4.50 4.50 9.00 18.00 27.00 45.00 
\pILOXI-GULFPORT, WLOX D 2.50 3.75 7.00 10.50 20.00 37.50 | TUCUMCARI, KTNM N 450 4.50 9.00 18.00 27.00 45.00 
00 42.00 Wn 3.50 3.50 7.00 14.00 21.00 35.00 | N 3.00 450 850 12.50 23.75 45.00 | D 4.50 6.00 12.00 10.00 35.00 60.00 Rae We 
00 60.00 10h 6.00 6.00 12.00 24.00 36.00 60.00 | _ 5S cali N 4.50 6.00 12.00 10.00 35.00 60.00 | LEAKSVILLE, WLOE 
ee SHELBY, KIYI D 3.00 4.00 8.00 16.00 24.00 40.00 
CLARKSDALE, WROX D 2.75 3.25 4.90 8.75 17.50 35.00 N 3.00 4.00 8.00 16.00 24.00 40.00 
at tp 5.00 5.00 10.00 24.00 36.00 60.00 | N 2.75 325 490 8.75 17.50 35.00 | ca 3 
— Wrap? 590 5.00 10.00 24.00 36.00 60.00 NEW YORK | LENOIR, WJRI 
he Petosrg * SIDNEY, KGCX —* : | D 409 4.00 9.00 18.00 30.00 50.00 
oh listing, a. wee | D 350 4.50 10.00 20.00 30.00 50.00 | ALBANY, WROW | N 4.00 4.00 9.00 18.00 30.00 50.00 
D 2.89 5.51 10.71 16.32 2788 | N 4.50 6.00 13.00 26.00 40.00 65.00 | D 10.00 16.00 21.60 43.20 72.00 120.00 | ; uweERTON, WTSB 
) N 17.00 26.00 36.00 72.00 120.00 200.00 — re 
— ‘x 448 8.02 15.92 25.71 42.85 | “ergy eee 53.0 
00 300) JMBUS, WCBI | AUBURN, WMBO N 5.00 5.00 11.00 22.00 33.00 55. 
: § coLUMBUS, 
ee 5.00 10.00 24.00 36.00 60.00 NEBRASKA |= a ao 24.00 36.00 60.00 | MORGANTOWN, WMNC 
N 5.00 10.00 24.00 36.00 60.00 | proKEN BOW, KCNI 5 2) HS OH) 360 460 60 12.00 18:00 30.00 
D0 40.00 gf CORINTH, WCMA D 6.00 6.00 12.00 21.00 36.00 60.00 | BATAVIA, WBTA N 3.00 4.00 6.00 12.00 18: 
00 60.00 iy 4.00 5.00 8.00 13.00 24.00 45.00 | N 6.00 6.00 12.00 21.00 36.00 60.00 | D 4.00 5.00 7.50 14.60 21.00 35.00 | NEW BERN, WHIT 
N 5.00, 6.00 11.00 25.00 40.00 70.00 | peEMONT, KFGT | N 5.00 6.00 9.00 18.00 25.00 45.00 | p 550 5.50 18.00 36.00 54.00 90.00 
“5.00 1 N 5.50 5.50 18.00 36.00. 54.00 90.00 
00 50.00 gy GREENVILLE, WJPR D 5.00 5.00 10.00 18.33 30.00 50.00 | BINGHAMTON, WKOP tas ei 
00 8400 1D 550 6.50 10.00 18.00 36.00 60.00 | N 6.00 6.00 13.00 19.50 37.50 65.00 | D 18:00 10.2G 17.00 34.00 51.00 85.00 | NEWTON, WNNC er 
N 5.50 6.50 10.00 18.00 36, aes | 00 16.80 28.00 56.00 84.00 140.00 | D 2.00 3.60 5.50 15. . 
wae 36.00 60.00 | WasTINGS, KHAS jew | N 2.50 4.00 6.50 20.00 30.00 50.00 
! “GRENADA, WNAG D 2.65 5.00 10.00 20.00 30.00 50.00 | BUFFALO, WEBR RALEIGH, WRAL 
00 22.00 ot 5.00 5.00 10.00 24.00 36.00 60.00 | N 4.00 8.00 16.00 32.00 48.00 80.00 | D 13.25 18.25 33.00 44.00 66.00 110.00 | >”. 1’ 509 19.00 20.00 30.00 45.00 
N 5.00 5.00 10.00 24:00 36.00 60.00 | KEARNEY. KGFW N 17.50 35.00 82.00 110.00 165.00 275.00 | D 3.00 Si) SON) O70 45.00 72.00 
JACKSON, WRBC D 4.00 6.00 12.00 30.00 50.00 80.00 | ELMIRA, WENY 
" N 4.00 6.00 12.00 30.00 50.00 80.00 | ROANOKE RAPIDS, WCBT 
00 27.00 45D 8.00 8.00 10.00 20.00 30.00 50.00 | D 8.00 14.00 28.00 42.00 70.00 | p 420 4.20 8.75 20.00 37.35 65.00 
02 45.00 %u§N 12.50 12.50 20.00 40.00 60.00 100.00 | LINCOLN, KOLN te 9.00 18.00 36.00 54.00 90.00} nN 420 420 8.75 20.00 37.35 65.00 
LAUREL, WLAU D 5.00 10.00 15.00 30.00 50.00 | GENEVA, WGVA | SALISBURY, WSTP 
00 36.00 oD 4.00 4.00 8.00 16.00 24.00 40.00 | % 10.00 20.00 30.00 60.00 100.00 | D 5.00 5.00 10.00 20.00 30.00 50.06 | p 5.00 5.00 10.00 20.00 30.00 50.00 
00 54.00 gym N 6.00 6.00 12.00 24.00 36.00 60.00 | McCOOK, KBRL N 6.00 6.00 12.00 24.00 36.00 60.009 | ~ 6.00 6.00 12.00 24.00 36.00 60.00 
MERIDIAN, WMOX D 3.30 5.00 10.00 20.00 30.00 50.00 | JAMESTOWN, WJOC 





SHELBY, WOHS 


N 5.00 8.00 15.00 25.00 45.00 80.00 
00 39.00 gymD 5.00 5.00 10.00 24.06 36.00 60.00 | [x 4.50 6.00 11.00 22.00 33.00 55.00 | pn 5.00 5.00 10.00 20.09 30.00 50.09 


00 55.00 9nmN 95:00 5.00 10.00 24.00 3600 60.09 ; OMAHA; KBON N 4.50 6.00 11.00 22.00 33.00 55.09 





a ‘ ; SOUTHERN PINES, WEEB 
TUPELO lp 6.50 6.50 13.00 19.50 39.00 65.00 , KINGSTON, WKNY D 400 4 2 24 36.00 60.00 
ELO, WELO N 13.00 13.00 26.00 39.00 78.00 130.00 | p 3.00 4.00 8.00 16.00 24.00 40.00 =~ “ae oe 
00 24.00 408 D 5.00 5.00 10.00 24.00 36.00 60.00 N 4.00 6.00 12.00 24.00 36.00 60.00 | STATESVILLE, WSIC 
00 36.00 6B N 5.00 5.00 10.00 24.00 36.00 60.00 
NEV MALONE, WICY D 5.00 5.00 10.00 20.00 30.00 50.00 
VICKSBURG, WQBC ADA 


N 5.00 5.00 -10.00°-20.00 30.00 50.00 
| D 3.00 5.00 10.00 12.00 18.00 30.00 
00 36.00 siagD 4.00 4.00 12.00 18.00 32.00 60.00 | 


» “ren | WAYNESVILLE, WHCC 
' LAS VEGAS, KRAM N 6.00 8.00 15.00 16.00 24.00 40.00 ; 
00 60.00 1008 N 6.00 6.00 15.00 25.00 y } D : c 
50.00 90.00 D 3.38 5.20 10.40 15.60 26.00 | NEW YORK, WOR D 1.90 2.40 8.00. 15.00 20.00 40.00 
| 








y ‘i j a 00 “15.00 20.00 40.00 
| in Combin-§ WEST POINT, WROB N 5.20 8.00 16.00 24.00 40.00 | D 75.00 100.00 120.00 240.00 360.00 600.00 | ™ sd ao 8h 
se City, Mich BD 5.00 5.00 10.00 24.00 36.00 60.00 | RENO, KATO | N_ 150.00 200.00 240.00 480.00 720.00 1,200.00 | WHITEVILLE, WENC 
. and WATLEN 5.00 5.00 10.00 24.00 36.00 60.00 | . ‘ D 3.50 4.50 7.50 12.50 20.00 35.00 
‘CM, Travers ‘ , D 3.00 3.00 4.00 8.00 12.00 20.00 | OGDENSBURG, WSLB N 350 4.50 7.50 12.50 20.00 35.00 
N 4.00 4.00 8.00 12.00 24.00 40.00 | D 5.00 10.00 20.00 30.00 40.00 é . ae . s F 
MISSOURI N 5.00 10.00 20.00 30.00 40.00 | WILMINGTON, WGNI akan 
| een : D 4.50 9.00 13.50 18.00 27. 
90 36.00 G0 | NEW HAMPSHIRE | een. wae N 450 9.00 1350 18.00 27.00 40.50 
0 36.00 sap CAPE GIRARDEAU, KFVS | D 6.00 6.00 12.00 24.00 36.00 60.00 ; 
N WINSTON-SALEM, WTOB 
D 8.50 17.50 35.00 50.00 80 CLAREMONT, WTSV S20 6L0 160 2 BH NM 
ep! . 8.50 17.50 35.00 50. Sis Seagigre ‘ nae D 7.50 7.50 15.00 30.00 45.00 75.00 
aan a 00 50.00 80.00 | D 5.00 5.90 10.00 20.00 30.00 50.00 | PLATTSBURG, WIRY 
00 72.00 120.0 HANNIBAL-QUINCY, ILL., KHMO N 8.00 8.00 16.00 32.00 48.00 80.00 | p 3.00 5.00 12.00 16.00 24.00 40.00 
D 1500 15.00 25.00 37.30 70.00 120.00 | CONCORD, WKXL N 6.00 8.00 15.00 18.00 30.00 50.00 NORTH DAKOTA 
A 62.50 10508 18.00 18.00 35.00 50.00 90.00 150.00 | D 5.00 5.00 10.00 20.00 30.00 50.00 | ROCHESTER, WVET 
; ~ 1 N 7.50 7.50 15.00 30.00 45.00 75.00 | 17.00 20.00 24.00 48.00 72.00 120.00 SMARCK-MANDAN, KGCU 
JEFFER D 17. BISMA 
” a ggg geo oll iia LACONIA, WLNH N 30.00 35.00 40.00 80.00 120.00 200.00 | 5, 675 9.00 15.00 30.00 45.00 75.00 
N 5.00 7:00 15.00 25.00 48:00 tse) | D 4.50 450 8.00 16.00 24.00 40.00 | ROME-UTICA, WKAL N 6.00 8.00 13.00 26.00 39.00 65.00 
JOPLIN, w N 6.00 6.00 12.00 24.00 36.00 60.00 | p 6.00 8.00 12.00 24.00 36.00 60.00 DEVILS LAKE, KDLR 
‘A ee — = MANCHESTER, WKBR | N 8.00 10.00 18.00 36.00 54.00 90.00 | , 5099 5.00 9.50 17.50 20.00 50.00 
N 7.00 10:00 15.00 2500 acon 92:09 | D 5.00 5.90 8.00 16.00 24.00 40.00 | SYRACUSE, WNDR N 5.00 5.00 9.50 17.50 30.00 50: 
—_ ; N 6.00 6.00 12.00 24.00 36.00 60.00 | D 8.00 8.00 20.00 40.00 60.00 100.00 | GRAND FORKS, KNOX 
0 36.00 aii MANSAS CITY, WHB PORTSMOUTH, WHEB N 16.00 16.00 40.00 80,00 120.00 200.00 | 509 520 8.50 19.50 29.25 48.75 
00 60.00 100 36.00 26.60 37.20 53.20 9 | i, WATN N 7.00 7.00 11.70 26.00 39.00 65.00 
MEN 3180 39.00 34:20 93:20 93.00 155.00 | D 7.50 7.50 12.00 24.00 36.00 60.00 | WATERTOWN, 
6.60 186.00 310.00 | N 12.00 12.00 20.00 40.00 60.00 100.00 | p 6.00 6.00 12.00 24.00 36.00 60.00 | MINOT, KLPM 
LEBANON, KLW N 10.00 10.00 20.00 40.00 60.00 100.00 | ,, 499 7.00 14.00 28.00 42.00 70.00 
0 36.00 anu 4.40 7 N 6.00 10.00 20.00 40.00 60.00 100.00 
0 36.00 GON Y $40 5.65 9.40 18.75 31.25 43.75 NEW JERSEY 
40 565 9.40 18.75 31.25 43.75 | NORTH CAROLINA VALLEY CITY, KOVC 
7 1 00 45.00 
10 30.00 song MEXICO, KXEO ATLANTIC CITY, WMID D 2.80 3.75 13:90 18.00 27.00 45.00 
0 45.00 75.0 : 5.00 5.00 10.50 21.00 31.50 52.00 | D 3.30 425 8.55 17.00 28.50 50.00 | ASHEVILLE, WWNC : 
5.00 5.00 11.55 23.10 35.00 58.00 | N 5.25 8.00 14.00 28.50 45.00 80.00 | D 850 850 15.00 27.50 45.00 75.00 
75 3150 sm “ JOSEPH, KFEQ N 13.50 13.50 20.00 45.00 75.00 125.00 OHIO 
50 63.00 105i 10.00 10.00 18.00 36.00 54.00 90.00 BURLINGTON, WBBB 
N 15.00 15.00 28.00 56.00 84.00 140.00 NEW MEXICO D 525 7.00 14.00 28.00 43.00 70.00 | AKRON, WHKK 
00 60.00 
0 00 Se oe RoR ee ewe CHADAAETS, WETS Doe 9s 2250 45:00 67.50 112.50 
00 60.00 10088 & 2400 36.00 48.00 80.00 120.00 200.00 | D 6.00 9.00 10.00 15.00 25.00 40.00 | D 14.40 14.40 21.60 43.20 64.80 108.00 ' 








N 45.00 70.00 84.00 140.00 225.00 380.00 N 6.00 9.00 10.00 15.00 25.00 40.00 | N 14.40 14.40 36.00 72.00 108.00 180.00 | CINCINNATI, WCPO 


SEDALIA, KDRO ARTESIA, KSVP DURHAM, WSSB D 15.25 17.25 40.00 70.00 100.00 378.08 


if N 23.00 27.50 50.00 100.00 160.00 300.00 
00 27.00 4509 D 400 4.00 7.00 12.50 2250 40.00 | D 2.45 3.25 6.75 12.50 20.00 35.00 | D 4.00 5.00 10.00 20.00 36.00 60.00 
00 36.00 600BN 400 400 


10.00 17.50 30.00 55.00 N 2.45 3.25 6.75 12.50 20.00 35.00 | N 5.00 6.00 15.00 30.00 45.00 75.00 CLEVELAND, WHK 


ee oe : BLARABNTA CFE. WoMD B28) 2200 22m 14a 2180 oom 
00 21.00 3508D 5.25 5.25 13.00 23.50 39.00 65.00 D 11.25 13.50 22.50 36.00 54.00 90.00 D 4.20 5.20 8.75 20.00 37.35 65.00 (C tinued on page 99) 
00 30.00 SOWEN 525 5.25 13.00 23.50 39.00 65.00 N 11.25 13.50 22.50 36.00 54.00 90.00 N 420 520 8.75 20.00 37.35 65.00 on we 
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MISTER PLUS 
LOOKS 


UNDER throughout Home ‘Town America has become a measure 





What set out to be the first full study of radio listening 


of a welcome mat one-fourth the size of the entire U.S. M 
Crossley, Inc., conducted 551,582 telephone-coinci- 
dental interviews in 116 cities in 42 states, 10 a.m. to 10 


A WELCOME p-m. on weekdays and 2 p.m. to 10 p.m. on weekends, 


for four consecutive weeks in April, 1950. 





The 116 cities were selected as precisely represent- 
| M AT ative of Mutual’s 325 “‘solo”’ markets—each one served 


from within by one Mutual Network station alone, and 





| from without by other stations. 


AND Te research reveals overwhelming, continuous prefer- 
ence for Mutual... a red carpet of a welcome mat whose 


dimensions are specified on the opposite page. A thorough 





| FI \ DS A analysis of its day by day texture— morning, afternoon 

| and night — is yours for the asking. 

| ie-city coverage is common to all networks. But the key 
FRI ENDLY to Home Town America, where 11,000,000 radio families 


live and spend and listen, awaits you under this mat. 





Here you are assured a heartier welcome than any other 
KEY network or any other medium can possibly earn for you... ln 
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Share of audience, day and night... 
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MBS NETWORK 





SPOT RATE FINDER 


(Continued from page 19) 


COLUMBUS, WHKC 


SB 1M 5M_ 15M 
D 6.70 13.35 20.00 26.70 
N 20.00 40.00 60.00 80.00 
DAYTON, WONE 
D 21.00 21.00 30.00 60.00 
N 21.00 21.00 30.00 60.00 
HAMILTON, WMOH 
D 4.75 6.80 11.55 23.10 
N 6.00 8.50 17.00 34.00 
LIMA, WIMA 
D 7.50 750 15.00 30.00 
N 10.00 10.00 20.00 40.00 
MARIETTA, WMOA 
D 4.00 5.00 9.00 18.00 
N 6.00 7.00 12.00 24.00 
SANDUSKY, WLEC 
D 5.40 5.40 8.10 12.60 
N 9.00 9.00 13.50 21.00 
STEUBENVILLE, WSTV 
D 4.75 5.50 11.00 22.00 
N 7.00 8.00 16.00 32.00 


explanation see Foreword. 


30M 
40.00 
120.00 


80.00 
80.00 


34.65 
51.00 


45.00 
60.00 


21.60 
36.00 


33.00 
48.00 


Note: All rates one-time. For complete D 


1Hr 
66.70 
200.0¢ 


120.00 | 


57.75 | 


45.00 
60.00 


36.00 


80.00 


WARREN-YOUNGSTOWN, WHHH 





| OKMULGEE, KHBG 


SB 1M 5M 15M 30M 1Hr 
D 7.50 7.50 14.00 28.00 i200 70.00 lp rm to Eryd = pa. 
N 10.00 10.00 20.00 40.00 60.00 100.00 N 5.60 8.00 12.00 20.00 36.00 60.00 
| | PONCA CITY, WBBZ 
| OKLAHOMA | D 6.00 8.00 15.00 30.00 45.00 75.00 
ALTUS, KWHW | N 6.00 38.00 15.00 30.00 45.00 75.00 
D 3.00 3.00 4.00 15.00 24.00 40.00 | SEMINOLE, KSMI 
| N 3.00 3.00 4.00 15.00 24.00 40.00 | D 3.00 4.00 7.00 11.00 20.00 35.00 
| BARTLESVILLE, KWON | STILLWATER, KSPI 

12000 | D 4.00 4.00 9.00 20.00 36.00 60.00 | D 4.00 6.00 9.00 15.00 25.00 40.00 
N 4.00 4.00 9.00 20.00 36.00 60.00 | N 6.00 9.00 12.00 20.00 30.00 50.00 
| CHICKASHA, KWCO | TULSA, KOME 

3500 | D 400 4.50 9.00 18.00 27.00 45.00 | D 9.00 9.00 18.00 36.00 54.00 90.00 
BUNCAM, ERED N 16.00 16.00 32.00 64.00 96.00 160.00 

e WOODWARD, KSIW 

17300 | N 579 S18 1058 2250 3730 6250 | D 3.50 5.35 8.00 16.00 24.00 40.00 
ELK CITY, RASA N 3.50 5.25 8.00 16.00 24.00 40.00 
| N 330 430 9.00 1600 24.00 40.09 OREGON 
ENID, KGWA ALBANY, KWIL 
D 488 5.40 11.25 18.00 27.00 45.00 | D 412 4.12 6.00 10.00 15.00 25.00 

60.00 | N 6.37 8.10 16.88 27.00 40.50 6750 | N 5.50 5.50 850 14.00 21.00 35.00 
MUSKOGEE, KMUS ASTORIA, KAST 

55.00 | D 4.00 6.50 11.00 18.00 27.00 45.00 | D 4.12 6.00 10.00 15.00 25.00 
| N 5.00 8.00 13.00 21.00 36.00 60.00 | N 5.50 8.50 14.00 21.00 35.00 
OKLAHOMA CITY, KOCY BEND, KBND 

7.00 12.50 25.00 35.00 60.00 | D 5.00 5.00 7.00 14.00 21.00 35.00 

N 10.00 20.00 45.00 70.00 120.00 | N 6.00 6.00 8.50 16.00 24.00 40.00 





FIRST... 


RESPONSE: 
40- 15,000 c.p.s. 
+ 2.5 DB 


POWER RATING: —53 
OMNIDIRECTIONAL 


ACOUSTALLOY 
DIAPHRAGM 


BLAST FILTER 


CHANGEABLE 
LOW IMPEDANCE 


REMOVABLE SWIVEL 


¥%" OR 5¢”-27 
THREAD MOUNTING 


CANNON XL-3 
CONNECTOR 


ALL PARTS 
PRECISION GROUND 





Shows the popular Patsy Lee 
with the TV 655. Note how 
swivel permits aiming at sound 
source without hiding face. 


witha OLIM {| 
DYNAMIC for 


@ New "655" Microphone Provides Ultra-Wide Range, 
High Fidelity Response @ Pop-Proof @ More Rugged, 
More Versatile @ Individually Laboratory Calibrated 





y Vv 





Shows TV 655 in the hand with 
swivel removed. Note how con- 
venient it is to handle for 
announcing of interviewing. 


lV 


Here, for the first time, you have a slim, trim microphone with 
all the advantages of dynamic performance and utility! Only 
because of the ingenious Acoustalloy diaphragm and other 
E-V developments has it become a reality! Meets the highest 
standards of TV, FM and AM. 
No additional closely-associated auxiliary equipment is re- 
quired! Can. easily be concealed in studio props or moved 
about. Provides effective individual or group pick-up. Repro- 
duces voice and music with remarkable accuracy. New E-V 
Blast Filter makes the 655 pop-proof. Acoustically-treated, 
strong wire-mesh grille head stops wind and breath blasts. 
Eliminates wind rumble in outdoor pick-up. Field proved. 
See for yourself! Write today for Bulletin No. 156 and full 
information on how you can try this amazing new microphone. 


I IR icc a as ps o-oo aun ee Rr eoareca eae, oi ee $200 





Shows TV 655 suspended on a 
boom. Omnidirectional polar pat- 
tern and firm swivel permits easy, 
diverse use. 


Flecho 7 Cc. INC. 


402 CARROLL STREET ¢ BUCHANAN, MICHIGAN 
Export: 13 East 40th Street @ New York 16, N. Y., U. S. A. @ Cables: Arlab 





COOS BAY, KOOS 
SB 1M 


5M 15M 
D 3.50 5.25 7.00 14.00 
N 4.00 6.00 8.00 16.0¢ 
EUGENE, KORE 
D 5.00 8.50 14.00 
N 7.00 12.00 20.0( 
GRANTS PASS, KUIN 
D 4.32 432 6.48 10.80 
N 6.40 640 9.60 16.0( 


KLAMATH FALLS, KFJI 


D 4.00 4.00 9.00 15.00 
N 4.00 4.00 9.00 15.00 
PORTLAND, KPOJ 

D 10.00 15.00 20.00 30.00 
N 20.00 30.00 40.00 60.00 
ROSEBURG, KRNR 

D 3.25 465 9.50 12.00 
N 5.00 6.25 11.50 14.00 
SALEM, KSLM 

D 5.00 6.00 10.00 18.00 
N 7.50 9.00 15.00 24.00 





PENNSYLVANIA » 


ALTOONA, WJSW 


D 6.00 6.00 20.00 30.00 
N 9.00 9.00 25.00 40.00 
BRADFORD, WESB 

D 4.00 5.00 10.00 20.00 
N 5.00 6.00 12.00 24.00 
EASTON, WEST 

D 5.00 6.00 12.25 27.50 
N 9.00 9.00 18.00 35.00 
ERIE, WLEU 

D 7.00 7.00 13.00 22.00 
N_ 13.00 13.00 20.00 43.00 
HARRISBURG, WKBO 

D 6.50 7.50 17.50 35.00 
N 12.00 12.00 27.50 47.50 


HAZLETON, WAZL 
D 4.00 


4.00 10.00 20.00 
N 5.90 5.90 14.00 30.00 
HUNTINGTON, WHUN 
D 3.00 4.50 13.00 16.90 
N 5.00 6.00 15.60 26.00 
JOHNSTOWN, WCRO 
D 6.00 6.00 20.00 30.00 
N 9.00 9.00 25.00 40.00 
LANCASTER, WGAL 
D 6.50 7.60 17.50 35.00 
N 12.00 12.60 27.50 47.50 
LOCK HAVEN, WBPZ 
D 4.50 4.50 10.00 13.00 
N 6.00 6.00 12.00 20.00 
NEW CASTLE, WKST 
D 6.50 8.00 14.00 28.00 
N 10.00 12.00 20.00 40.00 


| PHILADELPHIA, WIP 
| D- 20.00 
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25.00 42.00 84.00 
N 40.00 50.00 75.00 120.00 
| PITTSBURGH, KQV 
| D- 14.00 20.00 35.00 70.00 
N 28.00 40.00 70.00 140.00 


POTTSVILLE, WPAM 


D 4.00 6.00 11.00 
N 5.50 7.50 15.00 


18.00 
22.50 


READING, WRAW 


D 6.50 7.50 17.50 
N_ 12.00 12.00 27.50 


35.00 
47.50 





k 
SHAMOKIN, WISL 


| D 5.00 6.50 20.00 25.00 
| N 5.00 6.50 20.00 35.00 
STATE COLLEGE, WMAJ 
| D 4.50 3.45 11.50 15.00 
| N 5.00 4.75 14.00 23.00 
| WASHINGTON, WIJPA 
| D 3.60 5.40 10.80 21.60 
| N 5.40 7.20 14.40 28.00 
WILKES-BARRE, WBAX 
D 6.50 13.00 26.00 
N 9.50 19.00 37.00 


YORK, WORK 


D 6.50 7.50 
N 12.00 12.00 


17.50 35.00 
27.50 47.50 


e Telecastin 
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RHODE ISLAND 





ELIZABETHTON-JOHNSON CITY, WBEJ 





HOUSTON, KTHT 





















| PROVO, KOVO 
R SB 1M 5M_ 15M 30M 1Hr SB 1M 5M _ 15M 30M 1Hr SB 1M 5M 15M 30M 1H8r 
0 2100 a ene. D 3.75 3.75 9.38 17.50 31.25 50.00 | D 10.00 12.00 24.00 42.00 72.00 120.00 | D 3.31 3.31 5.52 11.04 17.66 27.60 
0 24:00 a | proVIDENCE, WEAN N 3.75 3.75 9.38 17.50 31.25 50.00 | N 20.00 24.00 48.00 84.00 144.00 240.00 | N 5.00 5.00 7.€0 14.80 23.20 40.00 
SB ~- ped a Famer FAYETTEVILLE, WEKR HUNTSVILLE, KSAM SALT LAKE CITY, KALL 
00 11.00 22. : ; D 325 3.25 7.50 14.50 26.00 40.00 | D 3.00 4.50 7.50 12.00 18.00 30.00 q 
21.00 3 il 22.00 44.00 88.00 132.00 220.00 “ : = = ; D 8.50 8.50 17.50 30.00 50.00 80.00 
0 30.00 A —- ie N 3.25 3.25 7.50 14.50 26.00 40.00 | N 4.50 6.00 10.00 16.00 24.00 40.00 | ~ 4590 1500 2500 45.00 72.00 125.00 
Beso i es.02 4320 72.00 | GREENEVILLE, WGRV LUBBOCK, KCBD 
p 585 7.20 14.80 eo 400 000 | D 3:75 3.75 9.38 17.50 31.25 50.00 | D 9.00 9.0) 14.00 28.00 42.00 70.00 
0 16.20 mh N 6.50 8.00 16. ; “| N 355 3.75 9.38 17.50 31.25 50.00 | N 9.00 9.00 14.00 28.00 42.00 70.00 VERMONT 
2 
0 24.00 %& HARRIMAN, WHBT LUFKIN, KTRE RUTLAND, WSYB 
D 5.00 5.00 8.00 15.00 24.00 40.00 | D 5.00 5.00 10.00 20.00 30.00 50.00 eee 
0 21.00 x SOUTH CAROLINA N 5.00 5.00 8.00 15.00 24.00 40.00 | N 7.50 7.50 15.00 30.00 45.00 75.00 | D 6.00 6.00 12.00 25.00 36.00 60.00 
0 21.00 a MNETTSVILLE, WBSC JACKSON, WDXI MARSHALL, KMHT | WATERBURY, WDEV 
BENNETTS VILI. 8.00 16.00 24.00 40.00 | D 3.00 6.00 8.00 18.00 30.00 50.00 | D 3.50 490 8.00 16.00 24.00 40.00 | D 8.00 8.00 12.00 24.00 36.00 60.00 
D 4 too 8:00 1600 24.00 40.00 | N 4.00 8.00 12.00 30.00 45.00 75.00 | N 3.50 4.90 8.00 16.00 24.00 40.00 | N 8.00 8.00 12.00 24.00 36.00 60.00 
0 45.00 gp N * . mee KNOXVILLE, WKGN McALLEN, KRIO 
10 90.00 1g), CHARLESTON, WU , . | 
i ; "8.00 15.00 23.00 38.00 | D 6.00 6.00 9.00 20.00 30.00 50.00 | D 5.00 6.00 12.00 24.00 36.00 60.00 VIRGINIA 
p 400 400 2. : ‘00 7500 | N 8.00 8.00 13.00 25.00 50.00 100.00 | N 6.00 10.00 20.00 32.00 48.00 80.00 
en a | nn ee MONAHANS, KVKM | 
0 21.00 Sill CHESTER, WGCD D 3.80" 7.50 15.00 25.00 40.00 D 400 400 7.50 12.00 18.00 3000 | pron WBE 
™ SHR 4.00 4.00 8.00 16.00 24.00 40.00 | nN 3.50 7.50 15.00 25.00 40.00 | w 4.00 4.00 7.50 12.00 18.00 30.00 oo Se Se 
COLUMBUS, WNOK MEMPHIS, WHBQ ODESSA, KRIG BLACKSTONE, WKLV 
10 24.00 4) 5.00 5.00 12.00 20.00 36.00 60.00 | p 13.50 16.00 21.50 42.79 64.00 106.00 | p 6.00 9.00 15.00 24.00 36.00 60. D 2.00 3.00 6.00 15.00 25.00 40.00 
10 36.00 4 7.00 7.00 16.00 32.00 48.00 80.00} N 18.00 24.00 34.00 64.00 96.00 160.00 | y 600 900 1500 2400 eas ae N 2.00 3.00 6.00 15.00 25.00 40.00 
CONWAY, WLAT rn MORRISTOWN, WCRK PAMPA, KPDN BRISTOL, WFHG 
3.00 4.00 8.00 16. : : D 4.00 6.00 16.00 24.00 36.00 60.00 | p 450 665 92 ’ ’ 50 | - r ' ; 
NIA D300 4.00 8.00 16.00 24.00 40.00 | N 4.00 6.00 16.00 24.00 36.00 60.00 | N 450 665 925 16cm soon doy | D 185 3.05 7.60 12.00 18.00 36.00 
pILLON, WDSC MURFREESBORO, WGNS PECOS, KIUN ee ee — 
cine 5.00 10.00 20.00 30.00 50.00 | D 5.00 6.00 9.00 28.80 30.00 50.00] p 400 4.00 7.59 12.00 1 D 3.50 3.50 7.00 15.00 22. d 
0 63.00 108 N 5.00 10.00 20.00 30.00 50.00 | N 6.00 8.00 16.00 36.40 48.00 80.00| N 4:00 400 730 1200 1800 30.00 | N 350 3.50 7.00 15.00 22.50 35.00 
GEORGETOWN, WGTN NASHVILLE, WMAK PERRYTON, KEYE | DANVILLE, WDVA 
400 4.50 9.00 17.00 30.00 50.00 | D 9.60 9.60 19.20 38.40 57.60 96.00] p 3.00 4.00 10.00 15.00 25.00 4 D 5.50 6.50 10.00 20.00 30.00 50.00 
10 30.00 sh y 400 4.50 9.00 17.00 30.00 50.00 | N 16.00 16.00 32.00 64.00 96.00 160.00 seein aie 9.00 25.00 40.00 | % 7/50 9.00 12.50 24.00 40.00 75.00 
0 36.00 Gi GREENVILLE, WESC OAK RIDGE, WATO D> 360 489 795 160 1000 30.09 | FRONT ROYAL, WFTR 
D 7.00 7.00 15.00 28.00 42.00 70.00 | D 6.00 6.00 9.00 18.00 27.00 45.00 | ~ 300 450 750 1200 1800 3000 | D 3.00 4.00 10.00 20.00 32.00 54.00 
: N 8.50 8.50 14.40 26.00 39.00 65.00 N 3.00 4.00 10.00 20.00 32.00 54.00 
50 40.00 gy) HARTSVILLE, WHSC fo : PORT ARTHUR-BEAUMONT, KPAC er? 
00 55.00 MR p 3.00 3.00 8.00 16.00 24.00 40.00 | SHELBYVILLE, WHAL | D 8.00 15.00 25.00 40.00 65.00 | GALAX, WBOB 
N 300 3.00 8.00 16.00 24.00 40.00 | D 3.00 3.00 7.50 13.00 25.00 40.00 | n 13.00 25.00 45.00 65.00 11000 | D 4.00 5.00 7.50 15.00 22.00 36.00 
Se N 3.00 3.00 7.50 13.00 25.00 40.00 | ™ | N 400 5.09 7.50 15.00 22.00 36.00 
_ |) yewBERRY, WKDK a Ris: | SAN ANGELO, KTXL : = 
< £0.00 THR py 5.00 5.00 12.00 24.00 36.00 60.00 | UNION CITY, WENK > 6 cm te em mee om | Oe oo 
8.00 15% yy 5.00 5.00 12.00 24.00 36.00 60.00 | D 4.00 5.09 8.00 13.00 24.00 45.00] N 6.50 6.50 1200 2000 3000 5000 | D 2.25 3.25 7.25 14.40 24.00 40.00 
é : nae N 5.00 6.00 11.00 25.00 40.00 70.00| “™ | N 240 400 850 16.20 27.00 45.00 
ORANGEBURG, WRNO ; senlianiisiauien aioe SAN ANTONIO, KMAC | syncemene. ween 
00 55. 4.00 4.00 8.00 18.00 25.00 35.00 I ‘ ; | D 9.00 12.00 20.00 40.0 tw é 
30 73:00 19 X 5.00 5.00 10.00 20.00 30.00 50.00 | D 3.09 3.00 7.50 14.00 25.00 40.00 | N 1800 2400 4005 sono 1000) 200.00 | D 7.50 7.50 10.00 24.00 36.00 60.00 
’ N 3.00 3.00 7.50 14.00 25.00 40.00 ; N 10.00 20.00 40.00 60.00 100.00 
ROCK HILL, WRHI SHAMROCK, KEVA (Continued on page 24) 
' D 450 5.00 9.00 17.00 30.00 50.90 D 2.70 3.75 6.00 12.00 22.50 45.00 | pag 
00 30.00 48 N 450 5.00 9.00 17.00 30.00 50.00 TEXAS N 2.70 3.75 6.00 12.00 22.50 45.00 
00 70% coMTER, WFIG SHERMAN-DENISON, KRRV 
D 5.00 5.00 10.00 18.00 28.00 40.00 | ABILENE, KWKC D 7.50 7.50 12.50 18.00 30.00 50.00 
90 29.25 nym N 6.00 6.00 14.00 24.00 30.00 50.00 | p 6.50 12.00 20.00 30.00 50.00 | N 10.00 10.00 15.00 21.60 36.00 60.00 
00 45.50 Ti yNIoN, WBCU 9 ee en) en. wae PERFORMANCE 
D 400 4.00 8.00 16.00 24.00 40.00 | ALPINE, KVLF D 2.50 4.00 9.00 18.00 27.00 45.00 at 
N 6.00 6.00 12.00 24.00 36.00 60.00 | D 4.00 4.00 7.50 12.00 18.00 30.00 | N 2.50 4.00 9.00 18.00 27.00 45.00 
00 45.00 TE : N 4.00 4.00 7.50 12.00 18.00 30.00 | SULPHUR SPRINGS, KSST LO 
00 65.00 100)f WALTERBORO, WALD AMARILLO 5 
> 5.00 15.00 25.00 40.00 60.00 | “MAR ,» KAMQ |} D 195 2.93 6.24 12.48 18.72 31.20 
N 5.00 15.00 25.00 40.00 60.00 | D 9.00 eed 20.00 30.00 50.00 80.00 | N 195 293 6.24 12.48 18.72 31.20 
} | N 9.00 10.00 20.00 30. 00 80.0 me . 
00 55.00 & Tn Bee 0.00 30.00 50.00 80.00 | SWEETWATER, KXOX TOWER 
50 73.00 1 AUSTIN, | D 2.50 4.00 9.00 18.00 27.00 45.00 |,” 
SOUTH DAKOTA D 6.00 7.50 12.00 24.00 36.00 60.00 | N 2.50 4.00 9.00 18.00 27.00 45.00 | LIGHTING 
ve N 11.00 14.00 24.00 48.00 72.00 120.00 | geypre KTEM EQUIPMENT 
2.50 40 : BAY CITY, KIOX |D 280 4.00 6.01 
= r EEN, KSDN ae : d J 00 12.00 18.00 30.00 | 
00 35.00 60% — Pg oa D 40 5.50 a a ye oe | N 4.20 6.00 9.00 18.00 36.00 45.00 | H & P lighting equipment, consistently 
N 8.00 3.00 16.00 32.00 48.00 80.00 = 0 00 | TEXARKANA, KTFS specified by outstanding radio engineers, 
, BORGER, KHUZ } | is furnished as standard equipment b 
00 42.00 708 ea . N 4.40 4.40 10.00 20.00 35.00 60.00 | 2? y 
0 OY HURON, KIJV D 2.50 4.00 10.00 15.00 25.00 40.00 | D 4.40 4.40 10.00 2000 60.00 | most leading tower manufacturers. 
00 60.00 100 35.00 60.00 
D 2.40 4.00 9.60 19.20 28.80 48.00 N 3.50 5.00 12.00 18.00 27.00 48.00 | awen xKGKR 
N 3.00 5.00 12.00 24.00 36.00 60. BROWNWOOD, KBWD . nak aa sii deta: ea seins | “PECA” SERIES 
00 126.00 186) MITCHELL, KORN D 3.25 6.25 9.00 18.00 27.00 43.00 | N 4.00 4.00 10:00 20.00 40.00 7000 PHOTO-ELECTRIC CONTROL 
0 180.00 300i =e 20.00 30.00 50.00 | N 5.00 10.00 13.50 20.00 38.50 65.00 | : 
D 3.15 5.00 yn 34.00 36.00 60.00 | BRYAN. KORA UVALDE, KVOU Factory-set to turn lights on at 35 f.c.; 
rs reo UE eile aeeate, dni aaa D 2.50 3.50 8.00 14.00 21.00 35.00 off at 58 f.c. as specified by CAA. Low- 
00 105.00 173§ SIOUX FALLS, KIHO N 230 715 1093 1911 2730 4483 2.50 3.50 8.00 14.00 21.00 35.00 loss circuit insula- 
00 210.00 350% D 5.00 6.00 12.00 24.00 36.00 60.00 Wage VERNON, KVWC tion. High-wattage 
N 8.00 10.00 18.00 36.00 54.00 90.00 | CHILDRESS, KCTX — os 4 th ce ie vas 
a ° +O : . A 25 45.00 | industrial type resis- 
YANKTON, WNAX D 2.50 3.50. 7.00 12.00 21.00 35.00 | N 360 450 7.50 15.00 2625 45.00 tors. Tube ratings 
ong N 2.50 3.50 7.00 12.00 21.00 35.00 | Vopr KyIC naikauetagumainall 
50 45.00 65! N 18.00 27.00 37.00 75.00 140.00 275.00 | CORPUS as KUNO D 3.83 5.10 8.50 13.60 20.40 34.0) | requirements. Fail- 
D (7.50 8.50 20.00 36.00 52.00 90.00 | N 510 7.65 12.75 20.40 30.60 51.00 Safe: if any parts fail 
N 11.60 13.00 26.00 48.00 76.00 130.00 | 6 oe sige gy = om 
00 55.00 85 ie ACO, ‘ fvice, MEnts aul 
50 75.00 125 TENNESSEE nn Sven Z D 6.00 7.00 10.00 18.00 30.00 50.00 tomatically turn on. 
D 9.00 12.00 24.00 48.00 72.00 120.00 N 9.00 10.00 15.00 35.00 60.00 100.00 
N 14.00 18.00 40.00 80.00 120.00 200.00 
CHATTANOOGA, WAGC : ‘ y : 
> 200M con can ‘team sate some sane | S* PAOD Clee ee OTHER H & P PRODUCTS: 
00 50.00 8% x 359 1000 18.00 40:00 60.00 100.00 D 450 6.00 7.50 15.00 22.50 37.50) R 78) 330 18.00 36.00 saom Sn.0y | 300MM Code Beacons Mercury Flashers 
; ey ine ; : 00 45.00 75.00 Obstruction Lights e Complete Light Kits 
ARKSVILLE, WJZM FORT WORTH, KFIJZ for A-2, A-3, A-4 and A-5 Towers 
00 25.00 4% D 4.00 4.00 7.00 12.50 24.00 40.00 | p 9.00 12.00 24.00 48.00 72.00 120.00 UTAH 
00 40.00 GN 4.00 4.00 7.00 12.50 24.00 40.00 | Ny 14:00 18.00 40.00 80.00 120.00 200.00 PROMPT SERVICE and DELIVERY 
CLEVELAND, WBAC FREDERICKSBURG, KNAF LOGAN, KVNU Immediate Shipment Out of Stock 
60 32.40 4% D 4.50 5.00 7.50 12.50 22.50 40.00 | D 2.00 3.00 7.00 11.00 18.00 31.00] D 4.50 5.00 8.00 13.50 21.50 32.50 WRITE OR WIRE FOR CATALOG 
00 4320 2 N 4.50 5.00 7.50 12.56 22.50 40.00 | N 2.00 3.00 7.00 11.00 18.00 31.00] N 5.00 6.00 9.50 14.50 23.00 40.00 
COLUMBIA, WKRM GALVESTON, KLUF OGDEN, KLO HUGHEY & PHILLIPS 
00 38.00 am D 2.40 3.00 4.20 840 1440 2400] D 415 425 6.50 13.00 19.50 32.50 | D 3.45 13.00 26.00 39.00 65.00 i : 
00 5500 9% N 3.20 4.00 5.60 11.20 19.20 32.00 | N 8.30 8.50 13.00 26.00 39.00 65.00 | N 13.00 20.00 40.00 60.00 100.00 te te mehr one 
os ngeles alif 
DYERSBURG, WDSG GREENVILLE, KGVL PRICE, KOAL 60 E. 42nd St. Mew York 17.6. ¥ 
00 55.00 8% D 5.50 6.50 10.00 18.00 36.00 60.00 | D 3.50 4.50 9.00 18.00 27.00 45.00 | D 3.00 3.75 6.00 12.00 18.00 30.00 
50 75.00 1254 5.50 6.50 10.00 18.00 36.00 60.00 | N 3.50 4.50 9.00 18.00 27.00 45.00 | N 3.00 3.75 6.00 12.00 18.00 30.00 
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| CENTRALIA-CHEHALIS, KELA 





MBS NETWORK SB 1M 5M _ 15M 30M 1Hr 
D 5.50 5.50 8.40 14.00 21.00 35.00 
SPOT RATE FINDER N 7.00 7.00 10.00 20.00 30.00 50.00 
(Continued from page 23) 
NORFOLK-PORTSMOUTH, WSAP | EVERETT, KRKO 
SB 1M 5M 15M 30M 1Hr D 5.50 5.50 8.40 14.00 21.00 35.00 
D 4.50 7.50 12.00 24.00 36.00 60.00 | N 7.00 7.00 10.00 20.00 30.00 50.00 
N 7.00 11.00 24.00 48.00 72.00 120.00 
NORTON, WNVA | LONGVIEW, KWLK 
D 350 5.00 10.00 20.00 35.00 60.00 | D 5.25 5.25 10.50 14.00 21.00 35.00 
N 350 5.00 10.00 20.00 35.00 60.00 | N 7.50 7.50 14.25 19.00 30.00 50.00 
ORANGE, WJMA | f oer 
D 3.00 3.00 6.00 12.00 18.00 30.00 | OLYMPIA, KGY 
N 3.00 3.00 6.00 12.00 18.00 30.00 | D 5.25 5.25 10.50 14.00 21.00 35.00 
| N 7.50 7.50 15.00 20.00 30.00 50.00 
PETERSBURG, WSSV 
D 4.20 7.00 12.00 20.00 45.00 175.00 | 
N 4.20 7.00 12.00 20.00 45.00 75.00 | SEATTLE, KVI 
| D 12.50 20.00 23.00 40.00 60.00 100.00 
PULASKI, WPUV | N 25.00 40.00 46.00 80.00 120.00 200.00 
D 3.00 4.00 8.00 16.00 24.00 40.00 | 
WN 3.50 5.00 10.00 20.00 30.00 50.00 
' ; | SPOKANE, KNEW 
ee, Weee | D 8.00 10.00 15.00 28.00 42.00 70.00 
D . 6.50 10.00 14.00 28.00 42.00 70.00 | N 16.00 20.00 30.00 56.00 84.00 140.00 
N 10.00 16.00 28.00 56.00 84.00 140.00 
ROANOKE, WROV WALLA WALLA, KUJ 
D 425 5.25 10.50 21.00 32.00 5400 | D 7.50 9.00 15.00 24.00 36.00 60.00 
N 6.50 8.00 16.00 32.00 48.00 80.00 | N 10.00 12.00 20.00 32.00 48.00 80.00 
WAYNESBORO, WAYB 
D 225 3.25 7.25 14.40 24.00 40.00 | WENATCHEE, KWNW 
N 240 4.00 8.50 16.20 27.00 45.00 | D 5.00 5.00 10.00 16.00 34.00 40.00 
| N 5.00 5.00 10.00 16.00 34.00 40.00 
WASHINGTO | YAKIMA, KYAK 
ABERDEEN, KXRO D 5.59 5.59 12.50 20.00 30.00 50.00 
D 5.25 5.25 10.50 14.00 21.00 35.00 | N 8.00 8.00 15.00 25.00 40.00 60.00 
N 7.50 7.25 15.00 20.00 30.00 50.00 
BELLINGHAM, KPUG 
D 8.00 8.00 12.00 16.00 24.00 36.00 WEST VIRGINIA 
N 10.00 10.00 16.00 24.00 36.00 60.00 | peck LEY, WWNR 
Note: All rates one-time. For complete D 4.00 4.00 8.00 16.00 24.00 40.00 
explanation see Foreword. N 5.00 5.00 10.00 20.00 30.00 50.00 


Ameérican 





RADIO-TV 


ALBUMS FOR YOUR STATION— 
AT NO COST TO YOU... 


Here’s THE outstanding 
radio-television promotion! 





Builds both audience and 
advertisers. Proven by 
hundreds of radio stations 
over past 12 years... now 
proven a ‘‘natural’’ for 
television too. Each color- 
ful album individually pre- 
pared. Exclusive — avail- 
able to only one station in 
a city. No cost to you or 
your listeners. Plus added 
CASH FOR YOUR STATION. 
Write, wire 
or phone 


4-3262 


RADIO PUBLICATIONS, INC. 
121 N. Washington St., Peoria 2, Illinois 
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BLUEFIELD, WKOY 


SB 1M 5M 15M 
D 3.00 4.00 8.00 16.00 
N 4.50 6.00 12.00 24.00 
CHARLESTON, WTIP 
D 5.50 6.50 10.00 20.00 
N 5.50 6.50 10.00 20.00 
CLARKSBURG, WHAR 
D 1.75 2.00 4.00 8.00 
N 2.50 3.50 7.00 14.00 
ELKINS, WDNE 
D 3.25 4.50 8.00 15.00 
N 4.50 7.00 12.00 20.00 
FAIRMONT, WVVW 
D 4.50 6.00 11.00 18.00 
N 6.00 9.00 15.00 25.00 


HUNTINGTON, WPLH 
D 4.00 5.00 10.00 15.00 
N 6.40 8.00 16.00 32.00 


MONTGOMERY, WMON 
D 5.00 6.00 8.00 15.00 
N 6.00 7.50 10.00 20.00 


MORGANTOWN, WAJR 
D 4.50 6.00 10.00 16.00 
N 6.00 9.00 15.00 24.00 


RONCEVERTE, WRON 
D 4.00 4.00 8.00 16.00 
N 6.00 6.00 12.00 24.00 


WELCH, WBRW 
D 3.00 3.75 
N 4.50 6.00 


7.50 18.00 
12.75 28.50 


30M 
24.00 
36.00 


30.00 
30.00 


12.00 
19.00 


24.00 
32.00 


30.00 
45.00 


30.00 
48.00 


24.00 
35.00 


24.00 
36.00 


24.00 
36.00 


27.00 
42.75 


WHEELING-BELLAIRE, WTRF 


D_ 9.00 10.00 
N 10.00 12.50 


15.00 24.00 
18.00 35.00 


WILLIAMSON, WBTH 


D 5.00 5.00 12.00 24.00 

N 5.00 5.00 12.00 24.00 
WISCONSIN 

APPLETON, WHBY 

D 5.75 5.75 13.00 22.00 

N 8.75 8.75 16.00 32.00 


ASHLAND, WATW 


D 3.00 4.50 9.00 18.00 
N 4.50 6.00 15.00 30.00 
BELOIT, WGEZ 

D 4.80 12.00 19.20 
N 6.00 15.00 24.00 


EAU CLAIRE, WBIZ 


D 2.00 2.80 5.35 9.65 
N 4.25 4.25 8.25 17.50 
FOND DU LAC, KFIZ 

D 6.00 10.00 20.00 
N 7.00 14.00 28.00 
JANESVILLE, WCLO 

D 5.60 5.60 14.00 22.40 
N 7.00 7.00 17.50 28.00 
LA CROSSE, WLCX 

D 495 6.60 8.50 17.00 
N 8.00 10.00 17.00 34.00 
MANITOWOC, WOMT 

D 5.50 6.50 11.00 18.50 
N 6.50 7.50 15.00 26.00 


40.00 
60.00 


36.00 
36.00 


35.00 
48.00 


27.00 
45.00 


28.80 
36.00 


19.25 
30.00 


33.60 
42.00 


25.50 
51.00 


31.00 
43.00 


1 Hr 
40.00 
60.00 


50.00 
50.00 


20.00 
35.00 


40.00 
55.00 


45.00 
70.00 


50.00 
80.00 


40.00 
60.00 


40.00 
60.00 


40.00 
60.00 


45.00 
67.50 


70.00 
110.00 


60.00 
60.00 


60.00 
80.00 


45.00 
75.00 


48.00 
60.00 


50.00 
70.00 


56.00 
70.00 


42.50 
85.00 


52.00 
72.00 
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MADISON, WKOW 






































SB 1M 5M 15M 30M jy 
D 9.00 9.00 18.00 30.00 54.00 g, 
N 15.00 15.00 30.00 50.00 90.00 15, 
MEDFORD, WIGM 
D 1.50 4.25 6.00 10.50 18.50 » 
N 1.50 4.25 6.00 10. 18.50 29: 
pIRMING 
RHINELANDER, WOBT SB 
1 17.00 
D 4.00 4.00 6.00 12.00 18.00 y,—P 3500 
N 6.00 6.00 10.00 20.00 30.00 5) 
OBILE, 
10.00 
RICE LAKE, WJMC 15.0 
D 2.95 5.70 12.10 24.15 gg, QMoNTGO 
N 3.95 7.60 16.10 32.20 5539 75) 
WISCONSIN RAPIDS, WFHR 
D 6.00 6.00 9.00 17.00 25.00 429 
N 7.00 7.00 14.00 21.00 28.00 7048 ouens 
Dp 4.00 
x 8.00 
LOBE, 
PHOEN! 
CASPER, KSPR " 
D 350 3.50 6.50 10.80 18.00 309 
N 5.00 5.00 11.00 18.00 30.00 504 MpRescc 
D 
LANDER, KOVE srro! 
D 3.50 3.00 5.00 9.00 16.00 2M 40 
N 4.50 3.50 6.00 10.00 18.00 2m —N 82 
TUCSO 
D 6.5 
LARAMIE, KOWB ; 13.0 
D 4.50 6.00 8.00 16.00 24.00 40m 
N 6.00 7.50 11.00 22.00 33.00 550% 
POWELL, KPOW 
D 4.00 4.00 7.50 15.00 26.00 459 
N 4.00 4.00 7.50 15.00 26.00 45% 
i) 
ROCK SPRINGS, KVRS N 
D 5.00 5.00 10.00 18.50 27.50 45. 
N 7.50 7.50 12.50 25.00 37.50 60. 
SHERIDAN, KWYO 
D 375 3.75 7.50 15.00 26.25 sn P ° 
N 5.00 5.00 10.00 20.00 35.00 600 
. 
D 
LOS 
ALASKA D 6 
i 12 
ANCHORAGE, KENI ¥ 
D 5.00 7.00 10.00 20.00 30.00 50% By 1 
N 7.00 11.25 18.00 30.00 45.00 80M 
D 1 
N 2 
FAIRBANKS, KFAR ; 
D 6.00 9.00 14.25 24.00 36.00 60% —> : 
N 8.00 12.00 19.00 32.00 50.00 1000 ‘ 
SAN 
D 
HILO, KIPA DED 
D 3.25 3.90 688 13.00 19.50 32.5 
N 5.20 7.80 13.00 26.00 39.00 65.0 
PUERTO RICO HA 


SAN JUAN, WAPA 


D 7.50 
N 15.00 








15.00 27.50 50.0 §Xo 
30.00 55.00 100.00 9% 
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NBC Network 


SPOT RATE FINDER 


DELAWARE 

WILMINGTON, WDEL 

SB 1M 5M 15M 30M 1Hr|} 

D 8.50 10.00 20.00 40.00 60.00 100.00 

N_ 16.00 16.00 30.00 60.00 90.00 160.00 
DISTRICT OF COLUMBIA 


WASHINGTON, WRC 


D 22.50 22.50 30.00 60.00 90.00 150.00 
N 45.00 45.00 60.00 120.00 180.00 300.00 


JACKSONVILLE, WJAX 

D 10.00 18.50 37.00 60.00 95.00 

N 20.00 37.00 74.00 120.00 190.90 | 
LAKELAND, WLAK 
D 5.00 5.00 10.00 21.00 30.00 45.00 

N 7.00 7.00 14.00 30.00 45.00 75.90 

LAKE WORTH, WEAT 

D 6.50 3.00 10.00 20.00 30.00 50.00 

N 9.00 11.00 14.00 28.00 42.00 70.00 

MIAMI, WIOD 

D 17.00 17.00 24.00 48.00 172.00 120.00 

N 25.00 25.00 40.00 80.00 120.00 200.00 

ORLANDO, WORZ 

D 7.00 7.00 10.50 21.00 31.50 52.00| 
N 10.00 10.00 15.00 30.00 45.00 75.00 | 
PENSACOLA, WCOA 

D 8.50 8.50 13.75 27.50 44.00 71.50 

N 12.00 12.00 19.25 38.50 66.00 110.00 | 
TAMPA, WFLA 

D 12.00 12.00 20.00 32.00 50.00 80.00 | 
N 16.00 16.00 35.00 60.00 90.00 160.00 
ATLANTA, WSB 

D- 39.00 45.00 63.00 97.20 162.00 270.00 
N 65.00 75.00 105.00 162.00 270.00 450.00 
AUGUSTA, WJBF 
D 4.50 4.50 9.00 18.00 27.00 45.00) 
N 6.00 6.00 12.00 24.00 36.00 60.00| 
COLUMBUS, WDAK 
D 6.00 6.00 10.00 20.00 30.00 50.00} 
N 9.00 9.00 16.00 32.00 48.00 80.00| 
SAVANNAH, WSAV | 
D 9.50 12.00 20.00 37.50 56.00 94.00 
N 14.50 18.00 30.00 56.00 84.00 140.00 
BOISE, KIDO 

D 7.50 7.50 12.00 24.00 36.00 60.00 
N 15.00 15.00 24.00 48.00 72.00 120.00 
POCATELLO, KSEI | 
D 10.00 10.00 12.00 24.00 36.00 60.00 
N 12.00 12.00 16.00 32.00 48.00 80.00| 
TWIN FALLS, KTFI 
D 6.40 8.00 12.00 24.00 36.00 60.00| 
N 9.00 11.00 16.00 32.00 48.00 i 
CHICAGO, WMAQ 

D 75.00 75.00 90.00 180.00 270.00 450.00 | 
N 150.00 150.00 180.00 360.00 540.00 900.00 | 
PEORIA, WEEK 

D 9.00 9.00 13.50 27.00 45.00 75.00 
N 16.00 16.00 27.00 54.00 90.00 150.00 
INDIANA 

| ELKHART, WTRC 

D 6.00 6.00 15.00 22.00 33.00 54.00 
N 7.50 7.50 18.00 36.00 48.00 80.00 
EVANSVILLE, WGBF 

D 12.00 12.00 24.00 48.00 72.00 120.00 


N 15.00 15.00 30.00 60.00 80.00 150.00 





18.50 95 ALABAMA 
18.50 283 
RMINGHAM, WBRC 
sB 1M 5M_ 15M 30M 1Hr 
17.00 17.00 30.00 44.00 66.00 100.00 
. 00 3048 39.00 30.00 60.00 88.00 132.00 220.00 
3 00 5 ft 
“04 OBILE, WALA 
10.00 10.00 11.25 24.00 36.00 60.00 
D 190 15.00 22.50 48.00 72.00 120.00 
7 ISFA 
24. jONTGOMERY, WSF: 
~ 04 750 7.50 12.00 20.00 36.00 60.00 | 
2.20 5528 900 10.00 20.00 40.00 60.00 100.00 
RIZONA 
25.00 44 A 
28.00 70.4 nOUGLAS, KAWT 
» 4.00 4.00 5.00 10.00 15.00 25.00 | 
; 800 8.00 10.00 20.00 30.00 50.00 
LOBE, KWJB 
4.00 5.00 10.00 15.00 25.00 , 
8.00 10.00 20.00 30.00 50.00 | 
PHOENIX, KTAR 
‘ 11.50 16.00 32.00 48.00 80.00 
18.00 30m 23.00 32.00 64.00 96.00 160.00 | 
30.00 50. BprescOTT, KYCA 
; 4.00 5.00 10.00 15.00 25.00 
q 8.00 10.00 20.00 30.00 50.00 | 
SAFFORD, KGLU 
16.00 215M 400 4.00 6.00 12.00 18.00 30.00 
18.00 30. 8.00 8.00 12.00 24.00 36.00 60.00 
NUCSON, KVOA 
D 650 6.50 8.00 16.00 24.00 40.00 
13.00 13.00 16.00 32.00 48.00 80.00 
a 40% Byuma, KYUM 
$3.00 55.0 4.00 5.00 10.00 15.00 25.00 
8.00 10.00 20.00 30.00 50.00 
26.00 45. R 
<a on ARKANSAS 
ITTLE ROCK, KARK 
D 12.00 16.00 28.00 42.00 70.00 
N 18.00 30.00 56.00 84.00 140.00 
27.50 45.0 
37.50 60.0 
BAKERSFIELD, KERO 
26.25 45m 92 5.00 5.00 10.00 16.00 24.00 40.90 
35.00 60.) FY 10:00 10.00 20.00 32.00 48.00 80.00 
FRESNO, KMJ 
D 18.00 18.00 25.00 48.00 72.00 120.00 
35.00 35.00 50.00 96.00 144.00 240.00 
L0S ANGELES, KFI 
D 62.50 62.50 84.00 140.00 210.00 350.00 
125.00 125.00 168.00 280.00 420.00 700.00 
SACRAMENTO, KCRA 
D 9.00 9.00 15.00 24.00 36.00 60.00 
pre per N 18.00 18.00 30.00 48.00 72.00 120.00 
“ ¥saN DIEGO, KFSD 
D 14.00 18.00 24.00 40.00 60.00 100.00 
N 28.00 36.00 48.00 80.00 120.00 200.00 
SAN FRANCISCO, KNBC 
36.00 60.0 BD 36.00 36.00 48.00 96.00 144.00 240.00 
50.00 100.0 §X 72.00 72.00 96.00 192.00 288.00 480.00 
SANTA BARBARA, KIST 
D 495 4.95 9.00 16.50 24.00 39.00 
990 9.90 15.00 27.00 42.00 70.00 
_ BDENVER, KOA 
19.50 32.5) 24.00 24.00 32.00 64.00 96.00 160.00 
39.00 65.0 BN 48.00 48.00 64.00 128.00 192.00 320.00 
) HARTFORD, WTIC 
D 22.50 38.50 50.00 80.00 120.00 200.00 
45.00 77.00 100.00 160.00 240.00 400.00 
27.50 50.0 §Note: All rates one-time. For complete 
55.00 100.00 }%planation see Foreword. 
casting }BROADCASTING e 


(Continued on page 26) 


Telecasting 


Here are the facts :* 


BUT OUR FEET ARE ON THE GROUND 


With 28 years of top flight sales effort 
on behalf of America’s leading ad- 
vertisers, WGY continues to domi- 
nate the vast Northeastern market 
covering upper New York State and 


western New England. 


WGY’s total weekly audience is 2% times greater than 
the next best station day and night. 


WGY has 40% more total audience than a combination 
of the ten top rated stations in the area. 


WGY covers 54 counties daytime — 51 at night. The 
next best station covers 14 day — 13 night. 


WGY has almost twice as many counties in its primary 


coverage as any other station in the area has in its 


entire coverage. 


WGY has 9 counties in its primary area which are not 
reached at all by any other Capital District station. 


WGY — and only WGY — can deliver audiences in 21 


major metropolitan markets with coverage in 5 north- 


eastern states. 


* Source Broadcast Measurement Bureau Study #2, Spring 1949. 


All in all, your best dollar for 
dollar value is WGY covering 
more markets—more audience 
—with more power than any 
station in its area—at lower 
cost than any combination of 
those stations to reach the 21 
markets. 








A GENERAL ELECTRIC STATION 
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SHREVEPORT, KTBS 
| SB 


NBC NETWORK 







































































“VIC” DIEHM Says 


WAZ 





SELLS EASTERN PENN. 


including Luzerne, Carbon, Columbia 
and Schuylkill counties—one of the 
great Pennsylvania market areas. 
saturating Luzerne fourth Penn. 
county in retail sales: $306,024,000. 
backing your shows with listener and 
sales promotion to assure sales. 
carefully programmed with NBC’s best 
and local shows tuned to community 
tastes—the dialing habit since 1932. 


HAZLETON, PENN. WA Z L NBC 


Represented by Robt. Meeker Associates 
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1M 5M 15M 30M 1Hr 
D 10.00 12.00 22.50 37.50 60.00 100.00 
SPOT RATE FINDER N 20.00 24.00 45.00 75.00 120.00 200.00 
(Continued from page 25) 
FORT WAYNE, WGL MAINE 
SB 1M 5M _ 15M 30M 1Hr sda : 
D 940 9.40 12.50 25.00 37.50 62.50 | AUGUSTA, WRDO 
N 12.50 12.50 25.00 50.00 75.00 125.00 | D 4.00 4.00 6.00 12.00 18.00 30.00 
aR cleats N 8.00 8.00 12.00 24.00 36.00 60.00 
NDIAN: JIS, j e 
ge cman BANGOR, WLBZ 
D 17.00 17.00 48.00 75.00 135.00 
N 25.00 25.00 85.00 145.00 26000 | D 9.00 9.00 14.00 28.00 42.00 70.00 
ror N 18.00 18.00 28.00 56.00 84.00 140.00 
TERRE HAUTE, WBOW PORTLAND, WCSH 
D 8.00 8.00 16.00 32.00 48.00 90.00 12.00 12.00 18.00 36.00 54.00 90.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 2 24.00 24.00 36.00 72.00 108.00 180.00 
; | BALTIMORE, WBAL 
DAVENPORT, WOC | D 35.00 35.00 50.00 100.00 150.00 250.00 
D 12.00 12.00 15.00 40.00 72.00 120.00 | N 70.00 7000 100.00 200.00 300.00 500.00 
N 18.00 30.00 60.00 108.00 180.00 | (uy wBERLAND. WTBO 
DES MOINES, WHO D 5.50 5.50 10.80 21.60 36.00 60.00 
D 30.00 45.00 60.00 110.00 170.00 280.00 | N 8.00 8.00 16.20 32.40 54.00 90.00 
N 70.00 30.00 104.00 218.00 312.00 520.00 | 
KANSAS | BOSTON, WBZ 
D 35.00 35.00 56.00 112.00 168.00 280.00 
HUTCHINSON, KWBW | N_ 70.00 70.00 112.00 224.00 336.00 560.00 
D 5.00 6.00 10.00 18.00 30.00 50.00 | SPRINGFIELD, WBZA 
N 7.00 9.00 15.00 25.00 40.00 75.00 | (Operates in conjunction with WBZ, 
| Boston, Mass.) 
PITTSBURG, KOAM 
D 11.40 11.40 22.80 38.00 68.40 114.00 
N 15.20 15.20 28.50 47.50 85.50 142.50 MICHIGAN 
ggg ge eg 24.00 36.00 60.00 | Sener, ee 
A d a. <4. ? s 
m= : D 48.00 48.00 30.00 160.C0 240.00 400.00 
N 15.00 17.50 25.00 40.00 60.00 100.00 | 7 9609 96.00 160.00 320.00 480.00 800.00 
FLINT, WTAC 
D 10.50 10.50 16.80 33.60 50.40 84.00 
KENTUCKY - N 17.50 17.50 28.00 56.00 84.00 140.00 
— we GRAND RAPIDS, WOOD 
LOUISVILLE, WAVE D 10.00 12.50 20.00 40.00 60.00 100.00 
D 15.00 20.00 30.00 50.00 75.00 125.00 | N 20.00 25.00 40.00 80.00 120.00 200.00 | 
N 30.00 37.50 60.00 100.00 150.00 250.00 | <. 1. .w-pay CITY, WSAM 
D 8.40 8.40 15.60 30.00 48.00 72.00 
N 12.00 12.00 21.60 42.00 72.00 120.00 
ALEXANDRIA, KSYL MINNESOTA 
D 4.00 5.00 8.00 16.00 22.00 35.00 | puLUTH, WEBC 
N 6.00 8.00 12.00 26.00 40.00 65.00 | , 7.90 7.00 10.00 20.00 37.50 75.00 
BATON ROUGE, WJBO N 12.00 12.00 18.00 37.50 75.00 140.00 
D 7.00 10.00 14.00 28.00 42.00 70.00 | HIBBING, WMFG 
N 10.50 15.00 28.00 56.00 84.00 140.00 | p 280 2.80 4.15 8.30 15.20 27.60 
7.20 1440 26.40 48.00 
LAFAYETTE, KVOL ie = — : 
D 5.60 5.05 9.50 16.00 30.00 | MANKATO, KYSM 
N 840 7.50 14.50 18.00 36.00 D 4.00 6.00 12.00 24.00 36.00 60.00 
: N 6.00 8.00 16.00 32.00 48.00 80.00 
ee ee ae 00 27.50 45.00 | MINNEAPOLIS, KSTP 
. : o./ ‘. f.0) oO. c G c 
I ou e ml D 40.00 50.00 60.00 100.00 150.00 250.00 
N 12.00 18.00 22.50 34.00 55.00 90.00 | 5 39:00 100.09 200.00 300.00 500.00 
MONROE, KNOE ROCHESTER, KROC 
D 4.75 4.75 8.25 23.00 34.00 56.00 | D 5.00 6.00 12.00 24.00 36.00 60.00 
N 6.25 6.25 11.00 30.00 45.00 75.00 | N 6.60 9.00 16.09 32.00 48.00 80.00 
NEW ORLEANS, WSMB ST. CLOUD, KFAM 
D 14.00 14.00 18.00 36.00 60.00 100. D 4.50 4.50 10.90 27.75 40.80 68.00 
N 22.00 22.00 36.00 72:00 120.00 200.00 | N 675 6.75 13.60 34.00 51.00 85.00 
ee VIRGINIA, WHLB 
Note: All rates one-time. For complete | D 2.40 3.60 7.20 13.20 24.00 
explanation see Foreword. N 4.80 7.20 14.40 26.40 48.00 





GREENWOOD, WGRM 

SB 1M 5M 15M 30M 1Hr 
D 6.00 6.00 9.00 22.50 40.00 75.00 
N 3.50 3.50 9.00 22.50 40.00 75.00 | 
HATTIESBURG, WFOR 
D 4.50 4.50 9.00 18.00 27.00 45.00 
N 7.50 7.50 15.00 30.00 45.00 75.00 
JACKSON, WJDX 
D 10.00 10.00 15.00 24.00 36.00 60.00 | 
N 15.00 15.00 25.00 48.00 72.00 120.00 
LAUREL, WAML 
D 4.00 4.00 8.00 16.00 24.00 40.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 
NATCHEZ, WMIS 
D 6.00 6.00 9.00 22.50 40.00 75.00 
N 6.00 6.00 9.00 22.50 40.00 75.00 
KANSAS CITY, WDAF 
D_ 30.00 66.00 58.40 73.00 133.00 266.00 


N_ 60.00 132.00 117.60 147.00 
SPRINGFIELD, KGBX 


266.00 532.00 


D 10.00 10.00 15.00 28.00 45.00 80.00 
N 16.00 16.00 25.00 40.00 70.00 120.00 
ST. LOUIS, KSD 

D 32.50 46.50 100.00 170.00 250.00 
N_ 65.00 93.00 200.00 340.00 500.00 


MONTANA 
BILLINGS, KGHL 
D 2.75 415 7.00 11.00 16.50 27.50 
N 450 6.00 10.00 16.00 24.00 40.00 


BOZEMAN, KXLQ 
(For rates see listing of Z-Net.) 


BUTTE, KXLF 


D 17.00 17.00 
N 17.00 17.00 


30.00 40.00 80.00 160.00 
30.00 40.00 80.00 160.00 
GREAT FALLS, KXLK 


(For rates see listing of Z-Net.) 


HELENA, KXLJ 
(For rates see listing 


MISSOULA, KXLL 
(See Z-Bar Net.) 


of Z-Net.) 


NORTH PLATTE, KODY 

D 5.00 5.00 10.80 18.00 30.00 50.00 
N 8.00 8.00 15.00 25.00 45.00 80.00 
OMAHA, WOW 

D 25.00 25.00 45.00 75.00 125.00 200.00 
N 50.00 50.00 90.00 150.00 275.00 400.00 
RENO, KOH 

D 4.00 4.00 8.00 16.00 24.00 40.09 
N 8.09 8.00 16.00 32.00 48.00 80.09 
TRENTON, WTTM 

D 8.00 8.00 12.00 24.00 36.00 60.00 
N 16.09 16.00 24.00 48.00 72.00 120.00 
ALBUQUERQUE, KOB 

D 8.00 12.00 20.00 32.00 48.00 80.00 
N 16.00 24.00 40.00 64.00 96.00 160.00 
BINGHAMTON, WINR 

D 8.00 10.00 14.00 28.00 42.00 70.00 


N 10.00 15.00 24.00 48.00 72.00 120.00 


BUFFALO, WBEN 


D_ 18.00 27.50 53.060 80.00 133.00 
N 20.09 £0.00 64.00 106.00 
ELMIRA, WENY 

D 8.00 14.00 28.00 42.00 70.00 
N 9.00 18.00 36.00 54.00 90.00 


| D 


| D 


D 6.00 10.00 18.00 28.00 479 
N 8.00 16.00 32.00 48.00 go, 
CHARLOTTE, WSOC 

D 7.50 7.50 15.00 30.00 45.00 754 
N 12.00 12.00 24.00 48.00 177.00 120, 
RALEIGH, WPTF 

D 20.00 25.00 32.00 64.00 96.00 1609 
“N 40.00 50.00 64.00 128.00 192.00 3204 
WINSTON-SALEM, WSJS 

D 8.50 8.50 17.00 35.00 50.00 954 
N 14.00 14.00 27.00 55.00 85.00 140% 


BROADCASTING e 


NEW YORK, WNBC 


SB 1M 5M 15M 30M ip 
D 100.00 100.00 120.00 240.00 350.00 600, 
N 200.00 200.00 240.00 480.00 720.00 1.34 
ROCHESTER, WHAM 

33.00 33.00 44.00 88.00 132.00 209» 
N 60.50 60.50 88.00 176.00 264.00 449, 
SCHENECTADY, WGY 
D 35.00 35.00 44.00 88.00 132.00 2205 
N 70.00 70.00 88.00 176.00 264.00 449) 
SYRACUSE, WSYR 

10.00 15.00 26.00 52.00 78.00 1995 
N 20.00 40.00 52.00 104.00 156.00 260; 


NORTH CAROLINA 


ASHEVILLE, WISE 


NORTH DAKOTA 


BISMARCK, KFYR 


D 10.00 10.00 20.00 
N 15.00 15.00 34.00 


40.00 60.00 100.0) 
80.00 120.00 120.4 


FARGO, WDAY 


D 8.00 12.00 20.00 40.00 60.00 100.4 
N 16.00 24.00 40.00 80.00 120.00 2000 


CINCINNATI, WLW 
D_ 65.00 110.00 119.75 239.50 360.00 540.0 
N 110.00 150.00 239.50 479.00 720.00 1080. 


CLEVELAND, WTAM 

D 39.09 39.00 52.00 104.00 156.00 2600 
N 78.00 78.00 104.00 208.00 312.00 5200 
LIMA, WLOK 


D 7.00 14.00 
N 10.00 20.00 


28.00 42.00 70. 
40.00 60.00 100. 


TOLEDO, WSPD 


D 15.00 15.00 27.00 
N 30.00 39.00 48.00 


48.00 72.00 1200 
96.00 144.00 240. 


ZANESVILLE, WHIZ 


D 6.50 8.00 11.00 22,00 33.00 55 
N 9.50 11.00 16.00 32.00 48.00 804 
OKLAHOMA 


OKLAHOMA CITY, WKY 
D 25.00 25.00 
N 33.00 


OREGON 


MEDFORD, KMED 
D 9.00 9.00 8.00 
N 9.00 9.00 16.00 


PORTLAND, KGW 
D 20.00 27.00 32.50 
N 40.00 55.00 65.00 80.00 132.00 220! 


(Continued on page 30) 


Telecastin 


64.00 108.00 170. 
120.00 180.00 3008 


16.00 24.00 40% 
32.00 48.00 80.0 


40.00 66.00 1108 


rt 


0 
e 



































has a larger 
audience than the next two 
Cleveland stations combined 


78.00 1304 
156.00 260) 


NA 


28.00 474 
48.00 80, 


45.00 75% 
77.00 120, 


96.00 160, 
192.00 32044 





50.00 85.H 
85.00 140.0 


TA 


60.00 100. 
120.00 120.4 


60.00 100.4 


120.00 2006 Before your next advertising schedule is 


placed in Cleveland you'll want to consider 


these important facts: 


360.00 540. 
720.00 1080.0 
WTAWM’s total audience is larger than the next two Cleveland stations combined. (BMB) 


156.00 260.0 


312.00 5208 2. WTAM’s daily audience (6-7 days per week) is over twice as large as the next best 


station. (BMB) 




























42.00 70! 
oe 3. WTAM is the only station in Northern Ohio that delivers regular audiences in four major 
— cities... Cleveland, Akron, Canton and Youngstown. (BMB and Hooper) 
144.00 2400 : “es . 
4. WTAM penetrates over twice as many cities as the next best station; WTAM pene- 
a trates 48 cities; the next station—22 cities. (BMB) 
WTAWM’s primary area (50% and over, BMB) is larger than the next station’s total 
’ area. 
108.00 170. After you’ve considered these facts, chances are you will 
180.00 300! agree that your schedule belongs on WTAM, Northern 
Ohio’s Dominant Station. 
For further information and intelligent assistance in 
planning your schedule in Northern Ohio, write, wire or 
phone WTAM, NBC Building, Cleveland, or your near-by 
24.00 408 NBC Spot Salesman. CLEVELAN D 
48.00 80 
66.00 1100 Represented Nationally by 
on X ’ SSS . 
200 20 NORTHERN OHIO’S DOMINANT STATION NBC Spot Sales 
ge 30) x 
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FORECAST FOR 


AG. 


The smartest advertisers—those who want to make the most effective use of network radio—this 






fall will sponsor one of NBC’s PROGRAMS FOR THE FIFTIES. . . because they offer the industry's 
best selection of dramatic, comedy, musical and variety hits . . . because they are conceived 
and produced with the same sure touch of showmanship which makes THE HALLS OF IVY, 
DRAGNET and RICHARD DIAMOND distinguished commercial successes . . . because they are 
proving, on the air today, that they can win large audiences... because they meet the challenge of 


the times by providing fresh, popular entertainment at prices that make sound advertising sense. 
























CLOAK AND DAGGER 
“NBC has grabbed itself a dilly of a package”’— 


VARIETY, May 10 


JACK LAIT, CONFIDENTIAL 


“yates high in the category of true crime stories’— 


VARIETY, July 12 


PRESENTING CHARLES BOYER 
“has a refreshing wit and urbanity ...and it’s 
commercial, too. It’s a solid bet for sponsorship 


and it could take its place with any fall competition”’— 





VARIETY, June 28 


TALES OF THE TEXAS RANGERS 


“one of the best westerns in radio today ...a sure 


bet among the top 12”— 





Topbay’s ADVERTISING, July 11 


$1000 REWARD 
“Here's the latest fashion in crime shows’ — 


Variety, June 28 


TOP SECRET 
“is pretty good thriller stuff, tightly and competently 
written ...and very well produced.”— 


John Crosby, N. Y. HERALD TRIBUNE, July 17 


WANTED 
“A contender for fall network sponsorship. A show 
with imagination and guts,”— 


Variety, July 12 


Programs for the Fifties 


SHOWMANSHIP WITH SALES SENSE 












































































NBC Network 





SPOT RATE FINDER 
(Continued from page 26) 


PENNSYLVANIA 

ALLENTOWN, WSAN 

SB 1M 5M 15M 30M 
D 10.00 15.00 18.00 36.00 54.00 
N 16.00 24.00 32.00 64.00 96.00 
ALTOONA, WFBG 
D 8.00 8.00 16.00 32.00 48.00 
N 12.00 12.00 24.00 48.00 72.00 





EASTON, WEST 

D 5.00 6.00 12.25 27.50 
N 9.00 9.00 18.00 35.00 
ERIE, WERC 

D_= 12.00 12.00 20.00 40.00 
N 18.00 18.00 30.00 60.09 
HARRISBURG, WKBO 

D 6.50 7.50 17.50 35.00 
N 12.00 12.00 27.50 47.50 
HAZLETON, WAZL 

D 400 4.00 10.00 20.00 
N 5.90 5.90 14.00 30.00 
JOHNSTOWN, WJAC 

D 8.00 8.00 16.00 32.00 
N 12.00 12.00 24.00 48.00 
LANCASTER, WGAL 

D 6.50 7.60 17.50 35.00 
N 12.00 12.0C 27.50 47.50 
LEWISTOWN, WMRF 

D 4.50 4.50 10.00 13.00 
N 6.00 6.00 12.00 20.00 


PHILADELPHIA, KYW 
D_ 30.00 30.00 50.00 100.00 
N 60.00 60.00 100.00 200.00 


PITTSBURGH, KDKA 
D 40.00 40.00 60.00 120.00 
N_ 80.00 80.00 120.00 240.00 


READING, WRAW 


D 6.50 7.50 17.50 35.00 
N 12.00 12.00 27.50 47.50 


WILKES-BARRE, WBRE 


D 9.00 9.00 13.75 27.50 
N 11.00 11.00 20.00 39.00 


WILLIAMSPORT, WRAK 
D 4.80 


7FO 14.40 28.80 
N 7.20 10.80 21.60 43.20 
YORK, WORK 
D 6.50 7.50 17.50 35.00 
N 12.00 12.00 27.50 47.50 





Note: All rates one-time. 
explanation see Foreword. 
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40.00 
55.00 


30.00 
46.00 


48.00 
72.00 


55.00 
75.00 


22.50 
35.00 


150.00 
300.00 


180.00 
360.00 


55.00 
75.00 


39.00 
52.00 


43.20 
64.80 


55.00 
75.00 


“VIC”? DIEHM says... 


® including Luzerne, 
and Schuylkill counties—one of the 
great Pennsylvania market areas. 

@ saturating Luzerne 
county in retail sales: $306,024,000. 


@ backing your shows with listener and 
sales promotion to assure sales. 


@ carefully programmed with NBC’s best 
and local shows tuned to community 
tastes—the dialing habit since 1932. 


HAZLETON, PENN. 
Represented by Robt. Meeker Associates 


e@ August 14, 1950 


PROVIDENCE, WJAR 


SB 1M 5M 15M 








D 9.00 12.00 22.00 44.00 

N 18.00 24.00 44.00 88.00 122.00 220.00 | 
1 Hr 
90.00 
160.00 

SOUTH CAROLINA 

80.09 
120.00 


CHARLESTON, WTMA 


For complete 


D 6.00 6.00 12.00 24.00 36.00 60.00 | 
60.00 
90.00 | N 12.00 12.00 24.00 48.00 72.00 120.00 
100.00 COLUMBIA, WIS 
150.00 
D 10.00 10.00 16.00 32.00 48.00 80.00 
85.00 | N_ 17.00 17.00 28.00 56.00 84.00 140.00 | 
125.00 
: GREENVILLE, WFBC 
45.00 | 
70.00 | D 7.50 7.50 15.00 28.00 42.00 70.00 
| N 14.00 14.00 28.00 56.00 84.00 140.00 | 
80.00 
120.09 
GREENWOOD, WCRS 
85.00 | D 4.00 4.00 7.00 15.00 25.00 40.00 
125.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 | 
40.00 
60.00 
250.00 
500.00 
| SIOUX FALLS, KELO 
300.00 | D 10.00 10.00 18.00 36.00 54.00 90.00 
600.00 | N- 15.00 15.00 26.00 52.00 78.00 130.00 | 
85.00 
125.00 
63.00 
95.00 
CHATTANOOGA, WAPO 
72.00 | D 10:00 10.00 14.00 28.00 42.00 70.00 | 
108.00 | N 18.00 18.00 28.00 56.00 84.00 140.00 
85.00 
12500 | KINGSPORT, WKPT 
D 5.00 5.00 9.30 18.00 30.00 50.00 
N 7.50 7.50 13.75 27.00 45.00 75.00 








RHODE ISLAND 


30M 1Hr 





66.00 110.00 





SELLS EASTERN PENN. 


Carbon, 


Columbia 


fourth Penn. 


WA ZL uc 





| D 


KNOXVILLE, WROL 


SB 1M 5M 15M 30M 1Hr 
D 12.00 12.00 16.00 32.00 48.00 80.00 
N 24.00 24.00 32.00 64.00 96.00 160.00 


MEMPHIS, WMC 
D 20.00 25.00 40.00 
N 35.00 40.00 50.00 


NASHVILLE, WSM 
D 32.50 37.50 57.50 
N 65.00 75.00 115.00 





TEXAS 


AMARILLO, KGNC 
D 13.50 13.50 22.50 36.00 


CORPUS 
D_ 6.00 
N_ 12.00 


CHRISTI, KRIS 
7.20 


DALLAS, WFAA 
D 27.50 36.00 60.00 
N 55.00 72.00 120.00 


EL PASO, KTSM 
D 8.50 8.50 12.50 
N 10.00 10.00 20.00 


FT. WORTH, WBAP 
D 27.50 36.00 60.00 
N 55.00 72.00 120.00 


HOUSTON, KPRC 
D 20.00 20.00 37.50 
N 40.00 40.00 75.00 


SAN ANTONIO, WOAI 
D 27.50 32.50 40.80 54.40 


N 55.00 65.00 102.00 136.00 204.00 


WESLACO, KRGV 
D 6.00 10.00 15.00 24.00 
N 12.00 20.00 30.00 48.00 


UTAH 


SALT LAKE CITY, KDYL 
D 18.50 18.5@ 25.00 50.00 


N 36.00 36.00 50.00 100.00 150.00 220.09 


VIRGINIA 

BRISTOL, WOPI 
D 546 5.46 13.65 21.84 
N 7.80 7.80 17.55 27.30 
HARRISONBURG, WSVA 
7.50 7.50 10.00 20.00 
N 15.00 15.00 20.00 40.00 


56.00 100.00 
95.00 150.00 


90.00 137.50 
180.00 275.00 


54.00 
N 27.00 27.00 45.00 72.00 108.00 


12.00 24.00 36.00 
14.40 24.00 48.00 72.00 


96.00 144.00 
192.00 288.00 


25.00 40.00 
40.00 72.00 


96.00 144.00 
192.00 288.00 


54.00 90.00 
108.00 180.00 


150.00 
280.00 


210.00 
420.00 





90.00 
180.00 


60.00 
120.00 | 


240.00 
480.00 


75.00 
120.00 


240.00 
480.00 


150.00 
300.00 


81.60 136.00 | 


340.00 


36.00 
72.00 


60.09 
120.00 


70.00 110.09 | 


| 


{ 


32.76 54.60 
46.80 78.00 





30.00 50.00 
60.00 100.00 


BROADCASTING e 






MARTINSVILLE, WMVA 





SB 1M 5M 15M 30M 
D 3.00 4.00 8.00 16.00 249 g 
N 3.50 5.00 10.00 20.00 30.09 , 





NORFOLK, WTAR 





D 11.25 15.00 20.00 40.00 60.00, 
N 22.50 30.00 40.00 80.00 120.09 y 
RICHMOND, WMBG 

D 18.00 18.00 25.00 50.00 70.00 y 
N 36.00 36.00 50.00 100.00 140.09 » 








WASHINGTON 


SEATTLE, KOMO 
D 25.00 35.00 37.50 72.00 108.00 4 
N 60.00 70.00 75.00 144.00 216.00 % 








SPOKANE, KHQ 
D 16.50 20.00 27.50 44.00 
N 33.00 40.00 





66.00 ly 
55.00 88.00 132.00 % 





WEST VIRGINIA 


BLUEFIELD, WHIS 
D 7.50 7.50 15.00 30.00 
N_ 10.00 10.00 20.00 40.00 





CHARLESTON, WGKU 
D 8.00 8.00 12.00 30.00 
N 11.50 11.50 21.50 40.00 


CLARKSBURG, WBLK 


D 5.00 6.00 10.00 20.00 
N 7.00 8.00 15.00 30.00 
WISCONSIN 





EAU CLAIRE, WEAU co 
D 5.25 5.25 10.00 18.00 35.00 & 120 
N 10.00 10.00 16.50 35.00 70.00 12 a 
lew Ye 
MU 


LA CROSSE, WKBH 


D 5.60 7.50 10.00 20.00 30.00 # u'll 
N 9.00 12.00 20.00 40.00 60.00 1 ' 
MADISON, WIBA 

D 9.00 9.00 18.00 31.50 54.00 % 













N 15.00 15.00 30.00 





MARINETTE, WMAM 
D 6.00 6.00 13.00 
N 8.00 8.00 16.00 





22.00 35.00 & 
32.00 


MILWAUKEE, WTMJ 
D 31.50 52.50 
N_ 60.66 99.00 


88.00 
176.00 264.00 44 


WAUSAU, WSAU 

D 6.00 6.75 14.00 24.00 4 

N 8.00 9.00 24.00 36.00 @ 
HAWAII 








HONOLULU, KGU 
D 7.50 10.00 12.50 20.00 32.00 5I 
N 15.00 18.00 25.00 40.00 61.00 10 







Telecastingy: 


hen, yor 
yal ba 

























ON 


00 108.00 13 
00 216.00 % 


00 66.00 1y 
00 132.00 2m 


INIA 


00 45.00 = recording need of the moment may be a super- 
00 60.00 1h 


noth dubbing job... or recorded spots utterly faithful to 
oo 4000 aghe original ...or pressings turned out in a hurry, with no 
00 60.00 10 R . . 
arifice of quality. Whatever your requirement, you get top 


tisfaction When RCA Victor does the job for you. 


00 30.00 & 
00 45.00 
RECORDING - PROCESSING «+ PRESSING 
liltypes of phonograph records + %* Transcriptions of every description for every need 

N {lide film and promotion recording facilities %* Careful handling and prompt delivery 

CONTACT AN RCA VICTOR CUSTOM RECORD SALES STUDIO: 
00 35.90 & 
00 aa ng 120 East 23rd Street 445 North Lake Shore Drive 1016 North Sycamore Avenue 
York 10, New York Chicago 11, Illinois Hollywood 38, California 

MUrray Hill 9-0500 Whitehall 4-3215 Hillside 5171 
Ys eo b w'll find useful facts in our Custom Record Brochure. Send for it today! 
1.50 54.00 9 
2.50 90.00 151 


2.00 35.00 & 
2.00 48.00 & 






3.00 132.00 22 
5.00 264.00 44 


4.00 24.00 # 
4.00 36.00 fi 








CUSTOM RECORD SALES 


I 
———_-— 
0.00 32.00 St “nis MASTERS VOICE” 
0.00 61.00 10 
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ABC TV Network 





SPOT RATE FINDER 


ALABAMA 
BIRMINGHAM, WAFM-TV 
SB 1M 5M 15M 30M 1Hr 
D 15.00 20.00 37.50 60.00 90.00 150.00 


N_ 20.00 25.00 50.00 80.00 120.00 200.00 


ARIZONA 


PHOENIX, KPHO-TV 


D 16.00 16.00 20.00 40.00 60.00 
N 24.00 24.00 30.00 60.00 90.00 


100.00 
150.00 


CALIFORNIA 


LOS ANGELES, KECA-TV 

D 112.50 112.50 140.00 210.00 315.00 525.00 
N 150.00 150.00 186.50 280.00 420.00 700.00 
SAN DIEGO, KFMB-TV 


D 32.00 32.00 50.00 80.00 120.00 200.00 
N 32.00 32.00 50.00 80.00 120.00 200.00 


SAN FRANCISCO, KGO-TV 


D 42.00 42.00 56.00 84.00 126.00 
N 70.00 70.00 93.33 140.00 210.00 


210.00 
350.00 


CONNECTICUT 


NEW HAVEN, WNHC-TV 


D_ 30.00 30.00 50.00 100.00 150.00 250.00 
N 30.00 30.00 50.00 100.00 150.00 250.00 


DISTRICT OF COLUMBIA 


WASHINGTON, WMAL-TV 


D 30.00 30.00 60.00 120.00 180.00 300.00 
N_ 60.00 60.00 80.00 160.00 240.00 400.00 


FLORIDA 


JACKSONVILLE, WMBR-TV 


D 22.50 22.50 37.50 60.00 90.00 150.00 
N 30.00 30.00 50.00 80.00 120.00 200.00 


MIAMI, WTVJ 


D 38.00 38.00 
N 50.00 50.00- 


56.00 
95.00 


90.00 135.00 225.00 
120.00 180.00 300.00 


GEORGIA 


ATLANTA, WSB-TV 


D 24.00 24.00 37.50 60.00 90.00 150.00 
N 40.00 40.00 62.50 100.00 150.00 250.00 


ILLINOIS 


CHICAGO, WENR-TV 


D 63.00 63.00 94.00 150.00 225.00 375.00 
N 125.00 125.00 188.00 300.00 450.00 750.00 


ROCK ISLAND, WHBF-TV 


D 20.00 20.00 35.00 60.00 90.00 150.00 
N 20.00 20.00 50.00 80.00 120.00 200.00 


BLOOMINGTON, WTTV | 
D 22.00 22.00 31.25 60.00 90.00 150.00 

N 22.00 22.00 31.25 60.00 90.00 150.00 

INDIANAPOLIS, WFBM 

D 25.00 37.50 60.00 90.00 150.00 

N 40.00 62.50 100.00 150.00 250.00 

AMES, WOI-Ty 

N 25.00 25.00 50.00 80.00 180.00 200.00 

LOUISVILLE, WAVE-Ty 

D 37.50 37.50 47.00 75.00 112.50 187.50 
N 50.00 50.00 62.50 100.00 150.00 250.00 


NEW ORLEANS, WDSU-Ty 


D 25.00 25.00 56.25 
N 40.00 40.00 
Note: All rates one-time. 


explanation see Foreword. 
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| N 100.00 100.00 140.00 240.00 360.00 600.00 


| GRAND RAPIDS, WLAV-TV 
| D 45.00 45.00 62.50 100.00 150.00 250.00 


D_ 37.50 75.00 95.00 150.00 225.00 
N_ 50.00 100.00 126.00 200.00 300.50 


KANSAS CITY, 


| D 30.00 30.00 
N 60.00 60.00 


OMAHA, KMTV 
N 50.00 50.00 62.50 100.00 150.00 





ALBUQUERQUE, 
N_ 12.00 


75.00 112.50 187.50 
75.00 100.00 150.00 225.00 


For complete 






OHIO 


CINCINNATI, WCPO-TV 

SB 1M 5M 15M 30M 
D 32.50 37.50 50.00 100.00 150.00 250.00 
N 65.00 75.00 100.00 200.00 300.00 


CLEVELAND, WEWS 


D 34.00 40.00 64.32 96.00 144.00 240.00 


MARYLAND N 85.00 100.00 160.00 240.00 360.00 600.00 
COLUMBUS, WTVN 
BALTIMORE, WAAM D 35.00 35.00 50.00 85.00 130.00 210.00 
SB 1M 5M 15M 30M 1Hr N 55.00 65.00 90.00 140.00 210.00 350.00 
| D 67.50 135.00 202.50 337.50 | DAYTON, WHIO-TV | 
N 90.00 180.00 270.00 450.00 | p 25.00 25.00 45.00 72.00 108.00 180.00 | 
N 40.00 40.00 75.00 120.00 180.00 300.00 
| TOLEDO, WSPD-TV 
MASSACHUSETTS | D 30.00 50.00 80.00 120.00 200.00 
| N 60.00 100.00 160.00 240.00 400.00 
BOSTON, WNAC-TV | 
D 60.00 60.00 90.00 160.00 240.00 400.00 | 
N 70.00 70.00 120.00 240.00 360.00 600.00 | 
| OKLAHOMA 
| OKLAHOMA CITY, WKY-TV 
MICHIGAN N 50.00 60.00 87.50 140.00 210.00 350.00 
a TULSA, KOTV 
SGERCES, WEre-t¥ | D 21.00 28.00 43.75 70.00 105.00 175.00 
D_ 65.00 65.00 80.00 160.00 240.00 400.00 | NN 30.00 40.00 62.50 100.00 150.00 250.00 


PENNSYLVANIA 





| N 45.00 45.00 62.50 100.00 150.00 250.00 
LANSING, WJIM-TV | ERIE, WICU 
D 20.00 25.00 40.00 60.00 95.00 120.00 | D 38.00 38.00 65.75 105.00 157.50 262.50 


| N 30.00 35.00 50.00 80.00 120.00 200.00 | N 50.00 50.00 105.00 140.00 210.00 350.00 
| JOHNSTOWN, WJAC-TV 
D 15.00 15.00 22.50 36.00 54.00 90.00 | 
MINNESOTA | N 22.50 22.50 37.50 60.00 90.00 150.00 } 
2 | LANCASTER, WGAL-TV 
een, CRE-ey D 25.00 25.00 45.00 72.00 108.00 180.00 


375.00 
500.00 


N 40.00 40.00 75.00 120.00 180.00 300.00 


PHILADELPHIA, WFIL-TV 


| D 80.00 80.00 140.00 224.00 336.00 
N 100.00 100.00 175.00 280.00 420.00 


MISSOURI PITTSBURGH, WDTV 


| . 00 162.00 
WDAF-TV | D 15.00 45.00 67.50 108.00 16 

00 75.00 112.00 180.00 270.00 
39.00 60.00 90.00 150.00 | X * 


78.00 120.00 180.00 300.00 


560.00 
700.00 


270.00 
450.00 





RHODE ISLAND 


PROVIDENCE, WJAR-TV 


D 40.00 40.00 65.00 100.00 150.00 250.00 
N 40.00 40.00 65.00 100.00 150.00 250.00 


NEBRASKA | 


250.00 


NEW MEXICO 


KOB-TV 


12.00 30.00 45.00 90.00 155.00 


NEW YORK 


BINGHAMTON, WNBF-TV 


ALABAMA 
D 18.00 24.00 48.00 72.00 120.00 


N 30.00 40.00 80.00 120.00 200.00 | BIRMINGHAM, WAFM-TV 
BUFFALO, WBEN-TV | SB IM SM 15M 
D 60.00 60.60 75.00 120.00 180.00 300.00 
N 80.00 80.00 100.00 160.00 240.00 400.00 
NEW YORK, WJZ-TV 

D 100. 


30M 


120. 188. 300. 450. 750 
N 300. 360. 500. 800. 1,200. 2,000. | ARIZONA 
ROCHESTER, WHAM-TV | PHOENIX, KPHO-TV 


D 30.00 30.00 50.00 80.00 120.00 200.00 D_= 16.00 



















TENNESSEE 


MEMPHIS, WMCT 
SB 1M 5M 15M 30M k 
N 25.00 30.00 38.00 60.00 90.00 15.0 








TEXAS 


DALLAS, WFAA-TV 


D 18.00 18.00 35.00 48.00 
N 37.50 37.50 62.50 100.00 


FORT WORTH, WBAP-TV 


CLA 
popula 
% 0 
amili 
percel 








D 18.00 18.00 37.50 60.00 90.00 1 gupadio 
N 36.00 36.00 75.00 120.00 130.00 3ygmetail 
HOUSTON, KPRC-TV Retail 
D 24.00 24.00 45.00 60.00 90.00 whole 
N 48.00 48.00 67.50 90.00 135.00 whole 


mplo 
‘axab 
ncom 
Pert 
Per C 
Perce! 


| SAN ANTONIO, WOAI-TV 


| D> 28.13 28.13 37.50 75.00 112.5 
N 37.50 37.50 50.00 100.00 










| UTAH 











CBS TV Network 


SPOT RATE FINDER 


1Hr 


D 15.00 20.00 37.50 60.00 90.00 150.00 
N 20.00 25.00 50.00 80.00 120.00 200.00 


16.00 20.00 40.00 60.00 100.00 































ince 

SALT LAKE CITY, KSL-TV nord 

| D 15.00 18.00 22.50 36.00 54.00 Res 

| N 25.00 30.00 37.50 60.00 90.00 159m | 

Nor 

value 

VIRGINIA utor 

elep 

| NORFOLK, WTAR — 

| D 15.00 25.00 40.00 60.00 1 a 

| N 30.00 50.00 80.00 120.00 2ygummli 
| RICHMOND, WTVR ; 
| D 30.00 40.00 78.75 101.25 135.00 2; 
N 50.00 60.00 105.00 135.00 180.00 3m 

| BERT 

radio 

} WASHINGTON BvAvu, 

i p) 2. 

SEATTLE, KING-TV a 
22.50 27.50 35.00 70.00 105.00 175 





D 
| N 45.00 55.00 70.00 140.00 210.00 3% 
’ 
! 


WEST VIRGINIA 


HUNTINGTON, WSAZ-TV 


D 24.00 24.00 37.50 60.00 90.00 15 
| N 24.00 24.00 37.50 60.00 90.00 1% 











MILWAUKEE, WTMJ-TV 


D 40.00 40.00 56.25 90.00 135.00 225 
N_ 80.00 80.00 112.50 180.00 270.00 4% 


| WISCONSIN 
| 
| 


DISTRICT OF COLUMBIA 


WASHINGTON, WOIC 
SB 1M 5M 15M 30M 1 


D 35.00 35.00 45.00 90.00 135.00 22 
N 70.00 70.00 90.00 180.00 270.00 45 





FLORIDA 


| JACKSONVILLE, WMBR-TV 


500 7 é D 22.50 22.50 37.50 60.00 90.00 15 
N 45.00 45.00 75.00 120.00 180.00 300.00 | N 24.00 24.00 30.00 60.00 90.00 150.00 | D 27.80 27.00 Sr.nn OOM a oll 
~ hk Sa oT al , y . | 

> sab sane so 00 105.00 175.0 oo 

30. 00 43.75 70.00 105.00 175.00 00 38.00 56.00 90.00 135.00 2% 
N 60.00 60.00 87.50 140.00 210.00 350.00 | CALIFORNIA DS TD note 15.00 19080 18080 # 
SYRACUSE, WHEN iia siiaaiia 
D 32.00 32.00 40.00 60.00. 96.00 190.90 | BOLLX WOOD, KTTV | 
N 50.00 50.00 66.00 106.00 158.00 263.00 | D 60.00 80.00 112.00 160.00 240.00 400.00 

' , ; N_ 150.00 200.00 280.00 400.00 600.00 1,000.00 GEORGIA 


UTICA, WKTV 
D 20.00 20.00 35.00 40.00 
N 24.00 24.00 37.50 60.00 


SAN DIEGO, KFMB-TV 
60.00 D 32.00 32.00 


90.00 


100.00 
150.00 


SAN FRANCISCO, KPIX 
D 26.00 26.00 46.00 


NORTH CAROLINA N 





N 30.00 30.00 45.00 80.00 120.00 200.00 n 


8.00 12.00 25.00 40.00 60.00 100.00 


50.00 80.00 120.00 200.00 
N 32.00 32.00 50.00 80.00 120.00 200.00 D 


ATLANTA, WAGA-TV 


31.00 31.00 48.50 78.00 117.00 1% 
N 52.00 52.00 81.00 130.00 195.00 325 


72.00 108.00 180.00 
52.00 52.00 92.00 144.00 216.00 360.00 





CHARLOTTE, WBTV ILLINOIS 

D 27.00 27.00 40.50 54.00 81.00 135.00 | 

N 45.00 45.00 67.50 90.00 135.00 225.00 CONNECTICUT CHICAGO, WBKB 
| G is r D 70.00 70.00 141.00 225.00 338.00 56 
| GREENSBORO, WFMY-TV NEW HAVEN, WHNC-TV | N_ 105.00 105.00 188.00 300.00 450.00 7% 
D 18.00 18.00 27.00 48.00 72.00 120.00 | 6.00 8.00 15.00 24.00 36.00 60.00 


“ 


| (Continued on page 243) 
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ALABAMA D | 
1) Muscle Shoals Athens | ; Huntsville “ii 
\ 

























































































D 90.00 14 \— 7 
MARKET INDICATORS FOR ALABAMA RusselviletT) | cannence | pec ae 
| | | Fort Payne 
CLASSIFICATIONS FIGURES YR. FIGURES YR. | : g L Guntersvillery a 
Orr rere 3,052,395 ’50 2,832,961 °40 tan A 1 Albertville / 
0 70.00 4 Serra 2.04% 50 2.15% °40 | ; Cullman 2 oo 
Fy} | Serer 852,624 °50 677,720 740 | ) Yee 
percent Radio ............... 82.7% 49 716% °46 | ina a i. 
0 90.00 me Pamilies .............. 705,120 ’50 515,000 ’46 = a at -~ 
0 30.00 39 Retail Ne capa aralsnnsd atic $1,769,247,000 49 1,631,403,000 °48 (a | ener ae : ) r, 
retail Trade Employes ...... 91,366 48 54,774 39 | | DFayette , ) Anniston 2) 
0 90 wholesale Sales Volume ..... $1,641,053,000 48 415,700,000 °39 r—™~ a / a 
01 3300 wholesale Trade Employes .. 6,007 48 14,636 ’39 o~ Birmingham a 7 sy. 
mployment (Mid-March) ... 498,289 48 484,261 °47 \ Beka Soe 7 
0 112 axable Payrolls (Ist quarter) $ 253,409,000 °48 225,902,000 °47 | ay Sy oe 
0 Ty coca tices ha .... $2,585,000,000 °48 763,000,000 °40 | aia L Sylacauga (a J bessncke 
Percent distribution ....... 1.25% °48 1% °40 = ? a L. 
rer Capita Income .......... $ 891 °48 268 ’40 , | N 2 
percent of national per capita | = 4 | a wc ie 
; SE kine eas stucnsanivacs 63% 48 47% °40 | \ 
y ew Construction (Private).. $ 143,900,000 "47 35,600,000 39 | o 
0 54.00 WE Residential ............... $ 60,700,000 °47 16,300,000 °39 | J cawcee | Anhui Digg 
0 90.00 18 Non-Residential ........... $ 49,200,000 748 8,900,000 °39 naa. * Pe a 
alue added by Manufacture. $ 876,933,000 °47 245,577,000 °39 Selma(2 ; 
' automobile Registration ..... 596,846 49 pe "48 /—~4, Ofrontgomery Daa 
SE a3 rs cars censeenes 354,800 °49 3,800 °45 a 
: jote: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction | ee | 
a4 By 10 mnlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. } } \ Pres 
7 " ’ ” . . . Eufaulalt 
5 135.00 anil SPOT RATE FINDER oie CBr 
10 180.00 3000 igeRTVILLE, Marshall, 12,597 fam., 84.3% , WRFS, Ikw-D, 1050kc, Sears & Ayer | 
radio, 10,616 radio fam. | D 400 5.00 12.00 24.00 36.09 69.00 
SB. IM = 5M_—Oo1SM)—- 30M_—so 1 Hr | ~WRFS-FM, Chan. 291, 106.1mc, 4.6kw, Sears / 
ON AVU, 500w-D, 630kc | & Ayer (Bonus daytime only) 
» 225 2.95 650 11.80 17.50 2950 | N 2.00 2.50 6.00 12.00 18.00 30.00 aaieatatt o : 
AVU-FM, Chan. 286, 105.1mc, 4.7kw, Bonus | ANDALUSIA, Covington, 11,266 fam., 77.8% nterprise 
IEXANDER CITY, Tallapoosa, 26,261 fam., aa aah tok ta. ‘ | en 
10 105.00 113 % radio, 21,560 radio fam. “ome : T)Brewton 
00 210.00 39M 1D 3.00-"375600' 10.09 18.09 39.00 | Atmore zk 
| For Facts on the | Nc g2i59 5:00 10.00 20.00 39.00 50.09 | GROADCASTNCR ASP TMACASTECD  werer cucmne coms aucune. anaat 
| Mobile Market | WCTA-FM, = Chan. : 251, 98.1mc, 10.5kw 1950, Broadcasting Publications, Inc 
NIA Gentnct | (Rates on request) ARKETBOOK MAP 
| HEADLEY-REED | (Continued on page 34) of prea tet 
00 90.00 150i Representative ———— 2) Number of FM Broadcasting Stations 
00 90.00 15am “Radio ose | Note: All Rates one-time. Sources: Families | ALABAMA A saunas of Telecasting cies 
WALA | and radio families estimated from field tabu- | . a 
AL: | lations of 1950 U. S. Census. Percent radio pa = 5 2 Cys J Ml 
N | BMB. For complete explanation see foreword. ' wae « oan 
00 135.00 22% 


“= WTBC DOMINATES TUSCALOOSA 


WTBC 40.2 (morning) 45.8 (afternoon) 35.7 (evening) 


OLUMBIA ‘ Station B 30.4 (morning) 29.2 (afternoon) 26.8 (evening) 


IM 30M 1 


00 135.00 225 
.00 270.00 450 


AY 


-TV 
00 90.00 15 
).00 120.00 20 


00 135.00 225 
1.00 180.00 30 


Our 405 foot tower makes 


rN 250 w on 1230 
more coverage. 

3.00 117.00 195 

0.00 195.00 325 

is 


Represented b 


0.00 450.00 7 
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5.00 338.00 5! SEARS & AYER TUSCALOOSA, ALABAMA AFFILIATE 
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Do Justice to Your Clients by Buying 
TIME BUYERS: THE Station with THE Listeners 


HERE’S THE LATEST SHARE OF AUDIENCE PICTURE * 


Out of town stations have even less ratings. 


The Tuscaloosa market and western Alabama can’t be covered from the outside—and 
isn’t. Other stations may have the oversized reach, but WTBC is closer to the market. 
Closer physically and in depth of penetration. 


Listener surveys prove it and they’re yours for the asking. 


Only a locally owned and operated station with firsthand knowledge of community in- 
terests can program for community desires. That’s how we keep top ratings in Tusca- 
loosa and western Alabama... at the lowest cost per thousand of any station. 


If you buy for listeners and proved results—not on power alone—you'll buy WTBC, 
Tuscaloosa. Sears & Ayer will tell you a lot more. 


* Crossley Survey, April 1950. The only AP wire in Western 


WTBC 


West Alabama’s Only Network Station MUTUAL 


y: Broadcasting System 


mean much Alabama. 





a 
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SPOT RATE FINDER 
(Continued from page 33) 




































































ANNISTON, Calhoun, 22,285 fam., 83.5% 
radio, 18,607 radio fam. 

2 AM affiliates, average 1-time rate 

SB 1M 5M 15M 30M J1Hr 
D 2.12 265 475 8.68 16.37 30.00 
N 3.62 4.50 7.50 15.37 27.75 50.00 
WHMA, 250w, 1450kc, ABC, Sears & Ayer 
D 3.00 3.00 450 9.37 18.75 35.00 
N 6.00 6.00 9.00 18.75 37.50 70.00 


& Ayer (Bonus) 
WOOB, 250w, 1490kc, MBS 


ATHENS, Limestone, 9,975 fam., 80.5% radio, 
8,029 radio fam. 

WJIMW, 250w-D 1010kc 
No rates available 

ATMORE, Escambia, 8,788 fam., 78.4% radio, 
6,889 radio fam. 


WATM, 250w-D, 1580kc 
D 2.00 2.00 5.00 650 12.00 25.00 
AUBURN, lee, 12,584 fam., 77.2% radio, 


9,714 radio fam. 
WAUD, 250w, 1230kc 


D 2.50 4.00 7.50 15.00 27.00 4509 
N 2.50 4.00 7.50 15.00 27.00 45.90 
BESSEMER (Birmingham), Jefferson, 154,858 


fam., 89.2% radio, 138,133 radio fam. 





2 AM non-affiliates, average 1-time rate 











and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 


WGAD 


GADSDEN, ALA. 
Now! 


3000 


WATTS OVER 
NORTHEAST 
ALABAMA 


For Economical Coverage 
Cc 


ws 


WGAD 


JOSEPH HERSHEY McGILLVRA 
NAT. REP. 
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36.00 60.00 | 





WHMA-FM, Chan. 263, 100.3mc, 21kw, Sears | 


D 1.25 2.30 5.000 8.00 14.00 25.00 
N 1.25 3.00 6.00 12.00 18.00 30.00 
WSPC, Ikw, 1390kc 

D 4.50 6.00 9.00 18.00 25.00 40.00 | 
N 5.75 8.75 13.00 20.00 





D 6.50 6.50 11.00 20.00 34.00 62.50 
N 6.50 6.50 11.00 20.00 34.00 62.50 
WBCO, 250w, 1450kc 

D 5.00 5.00 10.00 20.00 30.00 50.09 
N 5.00 5.00 10.00 20.00 30.00 50.00 
W!iD, 250w, 1400kc, Hooper | 
D 8.00 8.00 12.00 20.00 38.00 75.09 
N 8.00 8.00 12.00 20.00 38.00 75.00 | 
WJLN (FM), Chan. 284, 104.7mc, 23kw 

D 5.00 5.00 9.00 12.00 25.00 45.00 
N 5.00 5.00. 9.00 12.00 25.00 45.00 
Note: All Rates one-time. Sources: Families 











BIRMINGHAM, Jefferson, 154,858 
89.2% radio, 138,133 radio fam. 


fam., 





4 AM affiliates, average 1-time rate 

SB 5M 15M 30M 14Hr 
D 12.83 14.12 23.43 38.00 57.75 93.75 
N 22.66 24.75 43.75 72.00 108.00 180.00 





3 AM-non-affiliates, average 1-time rate 
D 9.33 19.83 44.66 73.33 116.66 


WAPI, 5kw, 1070kc, CBS, Radio Sales, BMB 





D 14.00 16.00 20.00 40.00 69.00 100.00 
N 28.00 32.00 40.00 80.00 120.00 200.00 
WAFM (FM), Chan. 258, 99.5mc, Ikw, Radio | 
Sales | 
D 7.00 8.00 9.00 13.50 30.00 50.00 
N 14.00 16.00 18.00 22.50 50.00 80.00 
WAFM-TV, Chan. 13, 13.6kw-aur., 26kw-vis. 
D 15.00 20.00 37.50 60.00 90.00 150.00 
N 20.00 25.00 50.00 80.00 120.00 200.00 
WBRC, 5kw, 960kc, NBC, Raymer, BMB 
D 17.00 17.00 30.00 44.00 66.00 100.00 
N 30.00 30.00 60.00 88.00 132.00 220.00 


WBRC-TV, Chan. 4, 7.25kw-aur., 14.25kw-vis., 
NBC, DuMont 
D 20.00 20.00 37.50 60.00 90.00 150.00 
N 20.00 20.00 37.50 60.00 90.00 150.00 
WEDR, Ikw-D, 1220kc, McGillvra 
D 10.00 17.50 39.00 60.00 120.00 
WJLN (FM) 
(See Bessemer, Ala., listing) 
WKAX, Ikw-D, 900kc, Holman 
D 6.00 12.00 12.00 30.00 60.00 100.00 
WKAX-FM, Chan. 250, 97.9mc, 8.9k 
(No rates available) 


WSGN, 5kw-D, Ikw-N, 610kc, ABC, Headley- 


Reed 
D 16.00 25.00 40.00 60.00 100.00 
N 27.00 50.00 80.00 120.00 200.00 
WSGN-FM, Chan. 229, 93.7mc, 16.9kw 
(Bonus) 
WTNB, 250w, 1490kc, MBS, Taylor 
D 7.50 7.50 18.75 30.00 45.00 75.00 
N 10.00 10.00 25.00 40.00 60.00 100.00 
WVOK, 50kw-D, 690kc, BMB 
D 12.00 30.00 74.00 100.00 130.00 


78.4% 





BREWTON,° Escambia, 8,788 
radio, 6,889 radio fam. 

WEBJ, 250w, 1240kc, MBS 

D 2.50 2.50 6.75 12.25 24.00 45.00 

N 2.50 2.50 6.75 12.25 24.00 45.00 

CLANTON, Chilton, 7,497 fam., 80.5% radio, | 
6,035 radio fam. 

WKLF, Ikw-D, 980ke, Clark 

D 2.00 4.00 7.50 15.00 22.50 37.5) 

CULLMAN, Cullman, 13,689 fam., 84.7% 
radio, 11,594 radio fam. 

WFEMH (FM), Chan. 265, 100.9mc, 0.36kw 
(No rates available) 


WKUL, 250w, 1340kc 


fam., 


D 1.50 269 650 9.36 16.38 29.25 
N 1.50 2.60 6.50 9.36 16.38 29.25 
DECATUR, Morgan, 14,765 fam., 85.3% | 


radio, 12,594 radio fam. 





WHOS, lIkw-D, 800kc 

D 1.00 3.00 8.00 16.00 24.00 40.00 

WMSL, 250w, 1400kc, MBS, Crossley | 

D 2.00 3.00 5.00 10.00 15.00 30.00 

N 2.00 3.00 5.00 10.00 15.00 30.00 

DEMOPOLIS, Marengo, 8,231 fam., 73.5% 
radio, 6,049 radio fam. 

WXAL, 250w, 1400kc, MBS, KBS 

D 2.00 1.50 7.50 10.00 16.00 30.00 

N 2.00 1.50 7.50 10.00 16.00 30.00 

DOTHAN, Houston, 13,002 fam., 84.0% radio, 
10,921 radio fam. 





2 AM affiliates, average 1-time rate 
D 3.25 3.25 6.00 12.20 21.00 35.00 





WAGF, Ikw, 1320kc, MBS, McGillvra 
D 3.00 3.00 5.00 10.00 18.00 
N_ (Rates on request) 
WDIG, 250w, 1450kc, ABC 
D 3.50 3.50 7.00 14.40 24.00 40.00 
N 6.00 6.00 10.00 21.69 36.00 60.00 
WOOF, Ikw-D, 56kc, Sears & Ayer, BMB 
D 1.70 2.00 3.50 6.50 9.50 15.50 
ENTERPRISE, Coffee, 8,579 fam., 78.4% radio, 
6,725 radio fam. 
WIRB, 250w, 1230kc 
(No rates available) 
EUFAULA, Barbour, 7,638 fam., 74.8% radio, 
5,713 radio fam. 


30.00 


WULA, 250w, 1240kc, MBS, Crossley 
D 2.70 2.70 5.00 12.50 20.00 35.00 
N 2.70 2.70 5.00 12.50 20.00 35.00 


FAYETTE, Fayette, 5,417 fam., 81.4% radio, 
4,409 radio fam. 


WWWF, Ikw-D, 990kc 


D 3.50 3.50 7.50 15.00 25.00 35.00 


For Facts on the 
Huntsville Market 
Contact 
HEADLEY-REED 
Representatives of 

Radio Station 


WHBS 


FLORENCE, Lauderdale, 15,134 fam., 
radio, 12,500 radio fam. 


WJOI, 250w, 1340kc, ABC, Conlan 

SB 1M 5M 15M 30M 
D 3.00 3.00 4.50 9.37 18.75 
N 6.00 6.00 9.00 18.75 37.50 


WMFT, 250w, 1240kc 
D 2.50 2.50 5.00 10.00 
N 5.00 5.00 10.00 20.00 


FORT PAYNE, DeKalb, 12,594 
radio, 10,528 radio fam. 


WFPA, 500w-D, 1290kc 
No rates available) 


WZOB, 500w-D, 1290kc 
D 3.60 5.60 22.50 40.00 


GADSDEN, Etowah, 6,217 fam., 87.4% radio, 
5,433 radio fam. 


82.6% 


1 Hr 
35.00 
70.00 


17.50 
35.00 


30.00 
60.00 


83.6% 


fam., 


12.50 





2 AM affiliates, average 1-time rate 
D 3.51 5.37 12.00 21.00 37.50 


N 5.75 8.37 20.00 36.50 62.50 

WGAD, 5kw-D, Ikw-N, 1350kc, ABC, Mc- 
Gillvra 

D 3.60 5.25 12.00 21.00 36.00 

N 6.00 8.75 20.00 35.00 60.00 


WGWD, Ikw-D, 570kc, Taylor 
D 4.00 8.00 16.00 24.00 40.00 


WJBY, 250w, 1240kc, MBS, Sears & Ayer 
D 3.40 5.50 12.00 21.00 39.00 
N 5.50 8.00 20.00 38.00 65.00 


WJBY-FM, Chan. 279, 103.7mc, 1.5kw 


GREENVILLE, Butler, 8,184 
radio, 6,318 radio fam. 


WGYV, 250w, 1400kc 
D 1.50 3.00 3.50 630 18.00 30.00 
N 1.10 2.00 2.50 5.00 12.00 18.09 


GUNTERSVILLE, Marshall, 12,597 fam., 84.3% 
radio, 10,619 radio fam. 


WGSV, Ikw-D, 1270kc 


77.2% 


fam., 





D 2.50 3.25 5.50 10.00 15.00 25.00 

HALEYVILLE, Winston, 5,095 fam., 83.2% | 
radio, 4,239 radio fam. 

WJBB, 250w, 1230kc | 

D 2.00 5.00 12.00 18.00 30.00 

N 2.00 5.00 12.00 18.00 30.00 

HUNTSVILLE, Madison, 20,400 fam., 84.8% | 


radio, 17,299 radio fam. 





2 AM affiliates, average 1-time rate 
3.50 3.50 6.50 13.50 23.00 40.00 


D 
N 4.50 4.50 10.50 19.50 32.00 





BHP, 250w, 1230kc, MBS 
3.00 3.00 5.00 15.00 
3.00 3.00 5.00 15.00 


FUN, 250w, 1450kc 
3.00 3.00 4.50 9.37 18.75 35.00 
6.00 6.00 9.00 18.75 37.50 70.00 


HBS, 250w, 1490kc, ABC, Headley-Reed 
4.00 4.00 8.00 12.00 18.00 30.00 
6.00 6.00 16.00 24.00 36.00 60.0C 


WHBS-FM, Chan. 236, 95.Imc, 16kw, Head- 
ley-Reed, Bonus 

JACKSON, Clarke, 7,411 fam., 78.0% 
5,780 radio fam. 

WPBB, 1000w-D, 1290kc 

D 2.00 2.00 4.00 8.00 16.00 

JASPER, Walker, 17,780 fam., 85.8% 
15,255 radio fam. 


WWWEB, 250w, 1240kc 
D 4.00 
N 4.00 15.00 30.00 


LANETT, Chambers, 11,050 
radio, 9,282 radio fam. 
WRLD, 250w, 1490kc 
(See West Point, Ga.) 


MOBILE, Mobile, 63,914 fam., 83.5% 
53,368 radio fam. 


28.00 
28.00 


50.00 
50.00 


Ww 
D 
N 
Ww 
D 
N 
Ww 
D 
N 


radio, 


32.00 


radio, 


15.00 30.00 42.00 


42.00 
84.0% 


fam., 


radio, 





3 AM affiliates, average 1-time rate 


D 9.33. 9.33 11.14 22.00 35.00 58.33 

N 13.00 13.00 21.50 44.00 66.00 110.00 

WABB, 5kw, 1480kc, ABC & MBS, Branham 
Hooper 

D 9.00 9.00 11.00 22.00 33.00 55.00 

N 12.00 12.00 22.00 44.00 66.00 110.00 


WABB-FM, Chan. 271, 102.Imc, 50kw, Bran- 
ham, Bonus 










For Facts on the 
Montgomery Market 
Contact 


HEADLEY-REED 


Representatives of 
Radio Station 


WSFA 











55.00 




































WALA, 5kw, 1410ke, NBC, Headley. 
SB IM 65M 15M aged 
D 10.00 10.00 11.25 24.00 36.09 
N 15.00 15.00 22.50 48.00 72/09 yp 
WKAB, Ikw-D, 840kc, LBS 
D 6.00 6.00 10.80 24.00 36.00 gy cunt 
WKRG, Ikw-D, 250w-N, 710kc, CBS, y 
D 9.00 9.00 12.00 20.00 36.00 gapnrrs 
N 12.00 12.00 20.00 40.00 $0.00 1th soldwin 
WKRG-FM, Chan. 260, 99.9mc, 3kw, Bong [aybour 
MONTGOMERY, Montgomery 38 » 
80.2% radio, 30,943 radio oo fon, stb 
- patie Blount 
4 AM affiliates, average 1-time rates tock 
D 666 687 11.50 20.00 34.50 pple 
N 9.33 9.50 19.00 38.00 57.00 ga Mater 
WAPX, Ikw, 1600ke, ABC, Walker, Cop, $n” 
& Hooper en chamber 
D 7.50 7.50 12.00 20.00 36.00 « 
N 10.00 10.00 20.00 40.00 60.00 inte Cherokee 
WCOV, 250w, 1240kc, CBS Chilton 
D 5.00 5.00 10.00 20.00 30.00 sty Bchoctaw 
N 8.00 8.00 16.00 32.00 48.00 iy 
WCOV-FM, Chan. 233, 94.5mc 4.1kw, Bony Clarke 
WJJJ, 10kw-D, Tkw-N, 1170kc, MBS, Wj ipCloy 
D 7.50 12.00 20.00 36.00 dM ceburne 
N 10.00 20.00 40.09 60.00 10% 
WMGY, Ikw-D, 800ke wa 
D 7.50 7.50 12.00 20.00 36.00 gy colbert 
N 10.00 10.00 20.00 40.00 60.00 10iq Mi conecuh 
WSFA, Ikw, 1440ke, NBC, Headley-Res Micoosa 
Hooper . 
D 7.50 7.50 12.00 20.00 36.00 gyipCovinate 
N 10.00 10.00 20.00 40.00 60.00 10, 


MUSCLE SHOALS, Colbert, 11,009 fam., 833% 
radio, 9,170 radio fam. 1 


WLAY, 250w, 1450kc, MBS 

D 5.00 5.00 12.00 24.00 36.00 és 

N 5.00 5.00 12.00 24.00 36.00 my 

OPELIKA, Lee, 12,584 fam., 77.2% rats 
9,714 radio fam. 

WJHO, 250w, 1400kc, MBS 

D 1.50 4.00 

N 1.50 4.00 7.50 15.00 27.00 45y 

ROANOKE, Randolph, 6,297 fam., 81% 
radio, 5,113 radio fam. 

WELR, Ikw-D, 1360kc, Dodson 

D 2.25 2.25 5.40 9.00 15.00 wm 

RUSSELLVILLE, Franklin, 7,203 fam., 81.4% 


radio, 5,856 radio fam. 


WWWR, Ikw-D, 920 kc 
D 2.50 3.50 7.50 


SELMA, Dallas, 15,640 fam., 
11,589 radio fam. 


15.00 25.00 35m 


74.1% radia 








AM affiliates, average 1-time rate 
3.75 3.75 7.00 14.00 22.00 


2 
D 
N 5.50 5.00 10.00 20.75 33.00 





GWC, 250w, 1340kc, CBS, Taylor 
4.00 4.00 8.00 16.00 24.00 40 
6.00 6.00 12.00 24.00 36.00 6 


WHBB, 250w, 1490kc, MBS, KBS, Sears} 
Ayer 
3.50 3.50 6.00 20.00 
5.00 5.00 8.00 30.00 
fam., 80% 


SYLACAUGA, Talladega, 17,811 
radio, 14,337 radio fam. 


WFEB, 250w, 1340 kc, MBS 
D 3.75 6.00 10.00 
N 3.75 6.00 10.00 


WMLS, Ikw-D, 1290 kc 
D 3.00 3.00 4.00 8.50 16.00 


TALLADEGA, Talladega, 17,811 fam., 805% 
radio, 14,337 radio fam. 

WHTB, 250w, 1230 kc, MBS, BMB 

D 2.50 2.50 7.50 15.00 25.00 Sil 

N 2.50 2.50 7.50 15.00 25.00 Sil 


TROY, Pike, 8,547 fam., 77.3% radio, 6jf 
radio fam. 

WTBF, 250w, 1490kc, MBS 

D 3.00 3.00 5.00 10.00 18.00 wm 

N 3.00 3.00 5.00 10.00 18.00 2m 


TUSCALOOSA, Tuscaloosa, 26,261 fam., 82.9 
radio, 21,560 radio fam. 


Ww 
D 
N 


12.00 
17.50 


D 
N 


18.00 30h 
18.00 30% 


WJRD, 5kw-D, 1150kc, Walker, LBS 
D 5.00 5.00 7.00 12.00 23.00 4f 
N 5.00 5.00 7.00 12.00 23.00 44 


WTBC, 250w, 1230kc, MBS, Sears & Ayer 
D 3.00 5.00 10.00 24.00 36.00 dil 
N 3.00 5.00 10.00 24.00 36.00 él 











For Facts on the 
Birmingham Market 
Contact 
HEADLEY-REED 
Representatives of 

Radio Station 


WSGN 

















Crenshar 
Cullman 
Dale 
Dallas 
De Kalb 
Elmore 
Escambi 
Etowah 
Foyette 
Fronklir 
Geneva 


Greene 







Hole 
Henry 
Houstor 
Jackson 
Jefferso 
lomor 
louderc 
llowren 
lee 
imesto 
Lownde 
Macon 
BMadiso 
lareng 
orion 
larsha 
jobile 
onroe 
iontgo 
organ 
erry 
ickens 
ike 
andol 
ussel! 
bh Cle 
elby 
bumter 
ollade 
allap 
uscalc 
alke: 
shir 
ileox 


inste 
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ALABAMA RADIO MARKET DATA BY COUNTIES 























































































72.00 12 1949 1948 Emp'oyment Taxable Pay- 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March —ro'ls—I«t Qtr 
36.00 60, count Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 
$s, a 18,177 20,977 5,077 3,929 77.4 5,276 5,068 1,760 649 
60.00 16 sldwin 41,046 32,324 11,465 9,596 83.7 18,096 20,991 2,988 1,184 
3kw, Bona Ml jrbour 28,860 32,722 8,061 6,029 74.8 11,146 10,838 3,331 1,215 
38,583 jo, Bibb 17,955 20,155 5,015 4,247 84.7 7,040 6,620 1,937 763 
= 28,997 29,490 8,099 6,600 81.5 8,553 8,678 1,076 362 
gates B siock 16,075 19,810 4,490 3,286 73.2 6,049 4,482 1,343 409 
70 pt set 29,299 32,447 8,184 6,318 77.2 11,685 12,667 3,052 1,132 
—— sen 79,783 63,319 22,285 18,607 83.5 48,664 46,898 16,338 8 301 
rolker, Conall. snbors 39,560 42,146 11,050 9,282 84.0 11,326 9,850 9,780 5,454 
| 36.00 ‘af cperokee 17,455 19,928 4,875 4,197 86.1 4,736 4,145 389 128 
wen 26,841 27,955 7,497 6,035 80.5 10,947 9,534 1,854 635 
| 30.00 sag choctaw 19,188 20,195 5,357 4,055 75.7 4,573 5,098 1,995 583 
) Au a Ste 26,533 27,636 7,411 5,780 78.0 12,604 15,296 3,444 1,175 
c, MBS, WyhfCey 13,641 16,907 3,810 3,078 80.8 5,041 4,462 879 271 
. 36.00 if cbure 11,976 13,629 3,345 2,655 79.4 5,006 2,817 649 202 
~~ Sis 30,713 31,987 8,579 6,725 78.4 10,192 10,251 2,351 817 
) 36.00 gay colbert 39,413 34,093 11,009 9,170 83.3 18,602 23,113 6,494 3,582 
) 60.00 1004) conecuh 21,807 25,489 6,091 4,744 77.9 6,842 6,193 1,733 619 
Headley-Reei I Coosa 11,771 13,466 3,287 2,632 80.1 2,736 3,051 972 286 
) 36.00 gpiEcovington 40,333 42,417 11,266 8,764 77.8 22,663 19,727 6,550 2,485 
) 60.00 10008 crenshaw 19,013 23,631 5,310 4,216 79.4 7,237 6,697 1,228 339 
09 fam., 8334 JB Cullman 49,007 47,343 13,689 11,594 84.7 20,979 17,572 2,793 1,041 
Dole 20,824 22,685 5,816 4,565 78.5 5,617 6,477 2,073 709 
; pr a Dallas 55,992 55,245 15,640 11,589 74.1 33,489 29,816 7,224 2,540 
De Kalb 45,088 43,075 12,594 10,528 83.6 12,910 14,416 2,760 1,006 
77.2% tate Beimore ae 31,672 34,546 8,846 7,165 81.0 12,281 11,710 4,496 2,314 
Escambia ants 31,463 30,671 8,788 6,889 78.4 18,600 18,862 3,559 1,373 
Etowah 93,857 72,580 6,217 5,433 87.4 66,593 60,162 21,859 12,748 
0 70 SR orate 19 393 21,651 5,417 4,409 81.4 7,923 7,013 2,078 780 
fam., 81. fronklin 25,790 27,552 7,203 5,856 81.3 8,878 10,352 1,930 806 
; Geneva 25,928 29,172 7,242 5,713 789 9,723 10,738 2,843 1,057 
O 15.00 3/BGreene 16,463 19,185 4,598 3,393 73.8 5,744 6,041 $70 246 
3 fam., slagtoe 20,828 25,533 5,817 4,389 75.3 5,737 5,761 1,039 232 
Henry 18,661 21,912 5,212 4,112 78.9 6,056 6,299 1,227 346 
0 25.00 samt" 46,550 45,665 13,002 10,921 84.0 33,048 30,716 5,452 2,418 
Jackson 38,795 41,802 10,836 8,918 82.3 12,154 11,926 2,407 804 
, T4V% rate 
Jefferson 554,393 459,93) 154,858 138,133 89.2 530,944 439,163 159,249 93,376 
= lomor 16,423 19,708 4,587 3,788 82.2 5,816 4,494 785 263 
0 22.00 louderdale ; 54,183 46,230 15,134 12,500 82.6 31,487 30,533 4,342 1,812 
‘5 33.00 owrence 27,141 27,880 7,581 6,087 82.3 5,114 5,626 299 93 
Sate ” 45,054 36,455 12,584 9,714 77.2 15,324 21,805 6,727 2,669 
0 24.00 ang stone sit 35,712 35,642 9,975 8,029 80.5 11,489 13,328 1,084 358 
iiveste: ‘cums 18,034 22,661 5,037 3,712 73.7 4,934 4,365 696 = 
cs, Soe 30,696 27,654 8,574 6,464 75.4 9,669 8,891 1,155 354 
0 20.00 edison 73,032 66,317 20,400 17,299 84.8 48,069 41,631 8,726 4,006 
30 30.00 arengo 29,467 35,736 8,231 6,049 73.5 11,399 11,646 —_ -— 
a ton, eo 27,291 28,776 7,623 6,334 83.1 7,509 8,984 1717 746 
nen 45,098 42,395 12,597 10,619 84.3 19,465 25,162 3,442 1,504 
0 18.00 sigMobile 228,813 141,974 63,914 53,368 83.5 180,642 168,416 58,451 31,767 
20 18.00 SAR vonroe 25,732 29,465 7,187 5,613 78.1 10,317 9,382 2,483 880 
24,885 11,484 
50 16.00 ontgomery 138,129 114,420 38,583 30,943 80.2 131,983 109,001 ' 
11 fam., sos" 52,861 48,148 14,765 12,594 85.3 32,664 34,389 7,610 3,858 
© Dery 20,442 26,610 5,710 4,368 76.5 7,869 = — - 
"025.00 sptens 24,386 27,671 6,811 5,414 79.5 7,959 8,105 aguihe i 
00 25.00 Slice 39,599 32,493 8,547 6,606 77.3 15,829 13,325 2,956 1,0 
. 2,470 1,067 
3% radio, 68Bondolph 22,545 25,516 6,297 5,113 81.2 7,798 8,234 ' 
ussell 49,304 35,775 11,258 8,601 76.4 11,362 8,903 1,973 610 
” 18.00 Pt . Clair 26,636 27,336 7,440 6,286 84.5 10,767 9,034 3,329 1,880 

9,823 3,096 1,376 
261 fam., 82)8—Bhelby 30,375 28,962 8,484 7,152 84.3 9,814 ’ 

7,361 1,808 573 
er, LBS mter 23,628 27,321 6,600 4,989 75.6 7,454 ' ose 
00 23.00 tielladega 63.764 51,832 17,811 14,337 80.5 24,056 30,521 10,558 
Sears & Ayt ollapoosa 34,666 35,270 9,683 8,065 83.3 16,476 16,890 6,458 3,646 
00 36.00 él ; ‘ 13,353 6,757 
00 36.00 iBuscaioosa 94,017 76,036 26,261 21,560 82.1 52,031 46,429 ’ 

——— 63,653 64,201 17,780 15,255 85.8 26,739 29,619 10,451 5,560 
——_ 966 300 
the ashington 15,612 16,188 4,360 3,392 77.8 3,530 3,562 i 
ae ilcox 23,451 26,279 6,550 4,866 74.3 6,337 — sacred ; 
EED inston 18,243 18,746 5,095 4,239 83.2 5,655 6,125 2072 - 
»s of 

on MBources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BAB, 194 fete mmeree 

copyright 1950 ‘Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarte’ 
S Inve 
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Prescott (1) 
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BROADCASTING GP VAECASTING ounty 
MARKETBOOK MAP pache 
of oa Beochise 
| oconine 
ARIZONA 2) Location of City and number of ‘i ilo 
Standard (AM) Broadcasting Stations 1) Nogales = 
MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT «2 Number of FM Broadcasting Stations 2 ‘ 
© 1950, Broadcasting Publications, Inc & Number of eee 9 oe St of Mit - wy) coon 
ohave 
* * = * * = _ 
inal 
onta C 
MARKET INDICATORS FOR ARIZONA . 
CLASSIFICATIONS FIGURES YR. FIGURES np 
I 22350 greece oden ie lersnaave 742,364 ’50 499,261 ‘4 
WE PENS 5a 2c os oe aie we oles 0.50% ’50 0.38% '! 
| BS a a dea a at centre ae 207,364 ’50 130,860 ‘4 
Percent Radio ............20. 93.7% 49 82.4% 'f 
Radio Families .............. 194,300 ’50 139,900 ’4 
Te eee $ 686,801,000 °49 653,321,000 ‘4 
| wo-thirds of Arizona’s population is concentrated in Retail Trade Employes ...... 32,515 48 17,524 "3 
the Phoenix, Tucson and Bisbee-Douglas markets — Wholesale Sales Volume ..... $ 414,087,000 ’48 96,500,000 °! 
and blanketed by the Arizona Network stations Wholesale Trade Employes ... 8,039 48 3.831 e 
Most of the remaining 250,000 Arizonans live within Employment (Mid-March) ... 122,924 °48 112.380 th 
KOY’s primary coverage contour, and listen regularly 
to KOY programs Taxable Payrolls (1Ist quarter) $ 75,907,000 °48 63,556,000 
__ SE arereenere i eae arar .. $ 823,000,000 °48 237,000,000 ‘4 
For further market data 
and availabilities—ask Percent distribution ....... 0.40% 48 0.31% "t 
a Re ne aa Per Capita Income .......... § 1,168 48 473 4 
Percent of national per capita 
NIN 0505 ta 5 Sra iceeseve sue arena ese 83% 48 82% 't 
New Construction (Private)... $ 49,500,000 °47 13,300,000 ‘3 
ee $ 20,900,000 °47 7,000,000 ‘3 
PHOEN IX zi bo Jo} 0) ke Non-Residential ........... $ 16,800,000 ’48 2,600,000 3! 
4 TU ae). Witeye k Value added by Manufacture. $ 103,958,000 °47 31,625,000 ‘3 
i LU = - Cc ; 
Automobile Registration ..... 240,359 ’49 216,702 ‘He 


K Ss LU NJ - BISBEE -1230kc EE ee eee 129,300 49 80,600 's 






Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproducti0 #ti 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
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WsREE, Cochise, 8,781 fam., 94.9% radio, 








ARIZONA 


SPOT RATE FINDER 


GLOBE, Gila, 6,763 fam., 94.0% radio, 6,357 








} SB 
D 4.00 


1M 
5.62 


12.00 


5M 


2 AM non-affiliates, average 1-time rate 
15M 
16.80 27.75 49.00 


30M 





3.00 3.75 








KIFN, 250w-D, 860kc, Oakes | 
D 13.50 25.50 48.00 | 


KOOL, 5kw, 960kc, CBS, Hollingbery, Hooper 
14.00 28.00 42.00 70.00 | 
21.00 21.00 28.00 56.00 84.00 140.00 | 


Ikw-N, 550kc, MBS, Don Lee, 


9.00 


1 Hr 


14.00 28.00 42.00 72.00 | 


14.00 28.00 42.00 70.00 
18.00 21.00 28.00 56.00 84.00 140.00 


17.5kw-vis., 


16.00 20.00 40.00 60.00 100.00 
24.00 24.00 30.00 60.00 90.00 150.00 


15.00 20.00 30.00 50.00 
15.00 20.00 30.00 50.00 


16.00 32.00 48.00 80.00 


10.00 


21.00 21.00 28.00 56.00 84.00 140.00 


23.00 32.00 64.00 96.00 160.00 
PRESCOTT, Yavapai, 6,979 fam., 94.3% radio, 


1949 


15.00 25.00 
10.00 20.00 30.00 50.00 





Retail Sales 


(Es?.) ($000) 


5,332 
32,814 
22,832 
19,484 
10,595 

7,726 

329,660 
11,006 
16,748 

136,060 
25,568 
13,193 
25,772 


; ae § D 10.50 10.50 
5 4383 redio fam. KWIJB, 250w, 1240kc, NBC R ne 
SUN, 250w, were an” yg "ss ~ ™ hs ag i | ote. ae 
“iE No 9.00 18.00 27.00 45.00 | D 4.00 5.00 10.00 15.00 25.00 | Blair, BMB 
| £30 8.10 9.00 18.00 27.00 45.00 N 8.00 10.00 20.00 30.00 50.00 | D 10.50 10.50 
577 ¢ onan eat KINGMAN, Mohave, 2,363 fam., 93.6% radio, | N 
HIFTON, Greenlee, 3, ‘am., 94.0% radio, 2,211 radio fam. | KPHO, Skw, 910ke, ABC, P 
| fam. , w, ie , Petry 
3,362 radio BS KGAN, 250w, 1230ke | Dp 9.00 10.50 
af, 2000, 1400ke, LBS D 3.00 3.00 4.00 10.00 20.00 35.00 | y i 
2.50 1.50 a 14.40 24.00 | y 3.00 3.00 4.00 10.00 20.00 35.00 | 
309 2.00 ee ee | MESA, Maricopa, 91,198 fam., 94.2% radio, | KPHO-TV, Chan. 5, 8.7kw-aur., 
KOOLIDGE, Pinal, 12,106 fam., 92.2% radio, 85,908 radio fam. lati i "Le -~ a NBC & DuMont, Petry 
11,161 radio fam. KTYL, Ikw, 1310ke | N 24. 
cKY, Ikw, 1150kc, CBS D 4.00 4.00 6.00 11.00 20.00 36.00 
4.00 = Re bey by = N 4.00 4.00 6.00 11.00 20.00 36.00 | KRUX, 250w, 1340kc 
ie 8.00 8. ' : : NOGALES, Santa Cruz, 2,605 fam., 92.0% | D 5.00 7.50 
| OUGLAS, Cochise, 8,781 fam., 94.9% radio, radio, 2,396 = —. . | N 5.00 7.50 
333 radio fam. KNOG, 250w, 1340kc, BM 
| WWI 250, 1450kc, NBC, Raymer D 230 380 500 7.00 1000 1700 | 5'A® tw. Cathe, NOC, Raymer 
SB 400 4.00 5.00 10.00 15.00 25.00 | N 3.00 4.00 6.00 10.00 15.00 25.00 | y ; 
oe 8.00 8.00 10.00 20.00 30.00 50.00 | PHOENIX, Maricopa, 91,198 fam., 94.2% 
: | radio, 85,908 radio fam. | Y 
e: All Rates one-time. Sources: Families | 6,581 radio fam. 
d radio families estimated from field tabu- 4 AM affiliates, average 1-time rate KYCA, 250w, 1490kc, NBC, Raymer 
~ lMibtions of 1950 U. S. Census. Percent radio | D 10.00 10.75 14.50 29.00 43.50 73.00 | D 4.00 5.00 
Clifton - 
\' aus. For complete explanation see foreword N 20.00 21.50 29.00 58.00 87.00 145.00 | N £.00 
. e¢ € *® * * « * 7 
Safford! 1) 
1950 1940 1950 1950 % Radio 
ounty Population Population Families Radio-Families 
pache 27,183 24,095 7,593 6,666 87.8 
ochise 31,438 34,627 8,781 8,333 94.9 
oconino 23,755 18,770 6,635 6,011 90.6 
ila 24,214 23,867 6,763 6,357 94.0 
aham 13,018 12,113 3,636 3,410 93.8 
enlee 12,808 8,698 3,577 3,362 94.0 
aricopa 326,491 186,193 91,198 85,908 94.2 
shave 8,461 8,591 2,363 2,211 93.6 
avoio.. 29,263 25,309 8,174 7,381 90.3 
ima 139,644 72,838 39,006 37,016 94.9 
inal 43,343 28,841 12,106 11,161 92.2 
onta Cruz 9,328 9,482 2,605 2,396 92.0 
avapai 24,987 26,511 6,979 6,581 94.3 
uma 27,942 19,326 7,805 7,289 93.4 


‘URES 
499,261 
0.38% 
130,860 
82.4% 
139,900 
321,000 
17,524 
300,000 
3,831 
112,380 


956,000 








YR 
s 


copyright 





SPOT RATE FINDER 


RKADELPHIA, Clark, 6,412 
radio, 5,379 radio fam. 
VRC, 250w, 1240kc, -MBS 
SB 1M 5M 





fam., 83.9% 







15M 30M 14Hr 
4.50 7.50 15.00 22.50 38.00 
5.50 9.00 19.00 30.00 48.00 
TESVILLE, Independence, 6,562 fam., 85.8% 
tadio, 5,630 radio fam. 
BTA, 250w, 1340kc, MBS 
3.50 4.50 7.00 11.00 18.00 33.00 
4.25 5.25 7.75 12.00 21.00 35.00 
YTHEVILLE, Mississippi, 22,999 fam., 82.9% 
radio, 19,066 radio fam. 
LCN, Ikw-D, 900kc, Pearson 











4.00 
4.50 







































































000,000 5.00 5.00 10.00 20.00 30.00 50.00 
LCN-FM, Chan. 241, 96.1mc, 21kw, Pearson 
0.31% (only) 2.50 2.50 5.00 10.00 15.00 25.00 
MDEN, Ouachita, 9,208 fam., 82.1% ra- 
dio, 7,559 radio fam. 
473 AMD, 250w, 1450kc, MBS 
2.50 3.75 7.50 15.00 22.50 37.50 
3.75 5.50 11.25 22.50 33.75 56.00 
PONWAY, Faulkner, 7,052 fam. 79 - 
82% i ta ha” nagevnigiies 
M), Chan. 249, 97.7mc, 0.97k 
300,000 (No rates available) oa . 
i DORADO, Union, 13,860 fam., 86.8% ra- 
100.000 dio, 12,030 radio fam. 
’ ELD, 250w, 1400kc, ABC, Continental 
2.50 3.75 7.50 15.00 22.50 37.50 
500,000 3.75 5.50 11.25 22.50 33.75 56.00 
ae eee. 13,933 fam., 
r d 7% radio, 12,107 radio fam. 
525,000 GRH, 250w, 1450kc, MBS, Ra-Tel 
2.50 3.50 7.50 14.00 21.00 35.00 
216,702 'd 3.25 4.50 10.00 20.00 30.00 50.00 
' (Continued on page 38 
80,600 ‘4 — 
ote: All Rates one-time. Sources: Families 
d radio families estimated from field tabu- 
reproductia tions of 1950 U. S. Census. Percent radio 
siness. B. For complete explanation see foreword. 
elecastil 









1950 ‘‘Sales Management.” 


Further reproduction unlicensed. 


ARKANSAS 


eS 
_— Springs — " 
en USpringdale 


i 
1) Fayetteville 


\_/| 
ort Smith 








BROADCASTING e Telecasting 





(Harrison 


r 


| 
Russellville | ' 


30,011 


| I\ 
= \ 
oe 
= NS 
} MN { % : 
i “A 


| 
| 


—_,—_—_——, Batesville { 


| ¢ 


1 


oe meee 
| 
Pe —— r 


of ‘ 
2 J / | ' / 
: \ ( 
‘‘ —— D Conway ios 
a “ = 
oe | s LJ 
| 
oe mes Rock (4) N. Little Rock | | 
ams eg, B [ 5 L 
ling — —. ae: ‘oe 
K ' Y sie 2 rc fac . 
lot Springs Bat aes | Stuttgart 
L sececrenengtitad | 
= | | 
| i — | 2 a 
\ Arkadelphia — —t—___ fp Pine Buff ~~ | 
| : \ f 
a . ) \ 
Nea | ae : 





; 
Magnolia 


| 


- 
| 
| 





J 


\ 


J 


\ 





SAFFORD, Graham, 3,636 fam., 93.8% 
3,410 radio fam. 

KGLU, Ikw, 1480kc, NBC, Raymer 

SB 1M 5M 15M 30M 

D 4.00 4.00 6.00 12.00 18.00 

N 8.00 8.00 12.00 24.00 36.00 


TUCSON, Pima, 39,006 95.2% 
37,016 radio fam. 


fam., 


1-time rate 
13.50 


4 AM affiliates, average 
D 5.87 625 7.75 
N 10.75 11.62 14.00 


KCNA, 250w, 1340kc, ABC, MBS, 


Hooper 
D 6.00 4.50 6.00 12.00 
N 10.00 7.50 10.00 20.00 
KOPO, 250w, 1450kc, CBS, Forjoe, Hooper 
D 6.00 9.00 10.00 14.00 21.00 
N 12.00 18.00 20.00 28.00 42.00 


KTKT, 250w, 1490kc, LBS 
D 2.00 4.00 


J 8.00 14.00 
N 2.00° 4.00 8.00 14.00 


KTUC, 250w, 1400kc, MBS, Don Lee, 


Hooper, BMB 
D 5.00 5.00 7.00 12.00 18.00 
N 8.00 8.00 10.00 20.00 30.00 
KVOA, Ikw, 1290kc, NBC, Raymer, Hooper 
D 6.50 6.50 8.00 
N 13.00 13.00 


radio, 


1 Hr 
30.00 
60.00 


radio, 


20.25 33.75 
25.00 37.50 62.50 


Hollingbery, 


18.00 30.00 
30.00 50.00 


35.00 
70.00 


24.00 
24.00 


Blair, 


30.00 
50.00 


16.00 24.00 40.00 
16.00 32.00 48.00 80.00 





YUMA, Yuma, 7,805 fam., 93.4% radio, 7,289 


radio fam. 
KYMA, 250w, 1400kc (no rates available) 
KYUM, 250w, 1240kc, NBC, Raymer 
D 4.00 5.00 10.00 
N 8.00 
* ° * 


15.00 25.00 
10.00 20.00 30.00 50.00 


1948 Employment Taxable Pay- 
Retail Sales Mid-March — rolls—1st Qtr. 
U. S. ($000) 1948 1948 ($000) 

6,299 1,392 836 
27,788 5,874 3,860 
22,646 3,128 1,485 
18,587 5,153 3,771 
11,348 1,238 672 

8,071 3, 2,513 

307,244 57,459 35,559 

9,767 1,448 932 

16,721 1,701 911 
135,195 23,255 13,609 
25,139 4,145 2,610 

11,904 1,842 797 
23,868 4,092 2,587 
28,744 3,059 1,676 


{ Paragould _ 
Blytheville|1 
1 
Jonesboro 
1 
——— Osceola 





West Memphis |} 
1 Forrest City| 


Helena( 1) 


ROADCASTING J TELECASTING 
cee bie MAP 


ARKANSAS 


3) Location of City and number of 
Standard (AM) Broadcasting Stations 


2) Number of FM Broadcasting Stations 
& Number of Telecasting Stations 


Scale of Miles 


2. 50, 





74 


MAP BY WALTER PF. BURN, MIDDLEBURY, VERMONT 
1950, Broadcasting Publications, inc. 


August 14, 1950 


@ Page 





Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 
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County 


Arkansas 
Ashley 
Baxter 


Benton 
Boone 
Bradley 
Calhoun 
Carroll 
Chicot 
Ciark 
Clay 
Cleburne 
Cleveland 
Columbia 
Conway 
Craighead 
Crawford 
Crittenden 
Cross 
Dallas 
Desha 
Drew 
Faulkner 
Franklin 
Fulton 
Garland 
Grant 
Greene 


Howard 


Izard 
Jackson 
Jefferson 
Johnson 
Lafayette 













Hempstead 
Hot Springs 


Independence 


* * * 


ARKANSAS 
SPOT RATE FINDER 
(Continued from page 37) 


FORREST CITY, St. Francis, 10,283 fam., 77.8% D 
radio, 8,000 radio fam. 


Sources: 1950 Population, field reports, 
copyright 1950 ‘Sales Management.” 


IN ARKANSAS IT'S 


Arkansas’ 


Preferred Station 


5,000 Watts 
Day and Night 


920 Ke. 


ED ZIMMERMAN 


Vice President and 
General Manager 


1950 1940 1950 
Population Population Families 

23,451 24,437 6,556 
25,616 26,785 7,155 
11,640 10,281 3,251 
37,987 36,148 10,610 
16,229 15,860 4,533 
15,955 18,097 4,456 
7,132 9,636 1,992 
13,208 14,737 3,689 
22,218 27,452 6,206 
22,958 24,402 6,412 
26,643 28,386 7,442 
11,469 13,134 3,203 
8,944 12,570 2,498 
28,706 29,822 8,018 
18,118 21,536 5,060 
50,566 47,200 14,124 
22,743 23,920 6,352 
47,119 42,473 13,161 
24,734 26,046 6,908 
12,388 14,471 3,460 
25,085 27,160 7,006 
17,980 19,831 5,022 
25,249 25,880 7,052 
12,335 15,683 3,445 
9,212 10,253 2,573 
46,687 41,664 13,041 
9,000 10,477 2,513 
29,136 30,204 8,138 
25,045 32,770 6,995 
22,096 18,916 6,172 
13,316 16,621 3,719 
23,494 25,643 6,562 
10,018 12,834 2,798 
25,747 26,427 7,191 
75,873 65,101 21,193 
16,125 18,795 4,504 
13,167 16,851 3,677 


Further reproduction unlicensed. 


* * * 


1949 
1950 % Rudio Retail Sales 
Radio-Families (Est.) ($000) 
5,528 84.4 18,047 
5,816 81.3 13,552 
2,854 87.8 3,543 
9,230 87.0 19,691 
3,948 87.1 12,240 
3,814 85.6 11,447 
1,629 81.8 2,298 
3,246 88.C 6,292 
4,797 77.3 11,961 
5,379 83.9 13,745 
6,489 87.2 10,115 
2,709 84.6 3,844 
2,060 82.5 3,070 
6,614 82.5 17,030 
4,189 82.6 9,535 
12,499 88.5 32,711 
5,373 84.6 10,243 
10,160 77.2 23,507 
5,567 80.6 11,253 
2,747 79.4 9,729 
5,548 79.2 11,895 
3,972 79.1 9,643 
6,043 85.7 12,991 
2,976 86.4 5,756 
2,133 $2.9 1,933 
11,319 86.8 51,146 
2,141 85.2 3,886 
7,177 88.2 14,388 
5,644 80.7 17,607 
5,153 83.5 8,440 
3,094 83.2 9,342 
5,630 85.8 13,271 
2,350 84.0 2,577 
5,896 82.0 14,194 
17,208 81.2 62,035 
3,841 85.3 7,624 
3,018 82.1 7,732 


ARKANSAS RADIO MARKET DATA BY COUNTIES 


FORT SMITH, Sebastian, 17,855 fam., 89.9% 


radio, 16,051 radio fam. 





2 AM affiliates, average 1-time rate 


1M 5M 15M 30M 
5.27. 7.17 10.15 17.80 26.20 
N 7.60 9.90 17.80 31.60 47.40 





KXJK, Ikw-D, 950kc KFPW, 250w, 1230kc, MBS Walker 
SB 1M 5M 15M 30M Hr | D 4.55 5.85 7.80 15.60 23.40 
D 3.00 5.00 7.00 14.00 26.00 50.00 ' N 5.20 7.80 15.60 31.20 46.80 


Arkansas Knows It! 


--All Surveys Show It! 


KARK 


Latest Hooperating and BMB 
Report No. 2 show KARK 
with a commanding audience 
lead—not only in Greater 
Little Rock but in the state- 
wide market. Ask us or any 
Petry man for full informa- 


tion about- KARK, best buy 
in Arkansas! 


NBC for ARKANSAS 
LITTLE ROCK 


NO 
20 


° 
o 


Sz 
8 88 


Py 
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1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail 
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KFPW-FM, Chan. 235, 94.9mc, 14kw, Walker, 
Bonus 
KFSA, Ikw-D, 500w-N, 950kc, 
Conlan, BMB 
SB 1M 5M 15M 30M 
D 6.00 7.50 12.50 20.00 30.00 
N 10.00 12.00 20.00 32.00 48.00 
KFSA-FM, Chan. 298, 107.7mc, 3kw, 
KWHN, 5kw, 1320kc, LBS, Pearson, Conlan 
D 5.40 6.75 11.25 18.00 27.00 45.00 
N 9.00 10.80 18.00 28.80 43.20 72.00 
HARRISON, Boone, 4,533 fam., 87.1% radio, 
3,948 radio fam. 
KHOZ, 250w, 1240kc, MBS 
D 2.50 7.50 14.00 21.00 35.00 
N 3.50 10.00 20.00 30.00 50.00 
HELENA, Phillips, 12,910 fam., 75.6% radio, 
9,759 radio fam. 


ABC, Taylor 


1 Hr 
50.00 
80.00 


Bonus 


KFFA, Ikw, 1360kc, MBS, Continental, Con- 
lan, BMB 

D 4.50 5.00 8.00 16.00 24.00 40.00 

N 7.00 8.00 16.00 32.00 48.00 80.00 

HOPE, Hempstead, 6,995 fam., 80.7% radio, 
5,644 radio fam. 

KXAR, 250w, 1490kc, MBS, Crosley, BMB 

D 2.50 3.75 5.00 10.00 18.00 30.00 

N 2.50 3.75 6.00 12.00 21.00 35.00 


HOT SPRINGS, Garland, 13,041 fam., 86.8% 
radio, 11,319 radio fam. 





2 AM affiliates, average 1-time rate 





D 4.25 5.00 11.00 22.00 33.00 55.00 

N 7.50 9.00 20.00 40.00 60.00 100.00 

KTHS, 10kw-D, Ikw-N, 1090kc, ABC, Bran- 
ham, Conlan, BMB 

D 5.00 6.00 12.00 24.00 36.00 60.00 

N 10.00 12.00 24.00 48.00 72.00 120.00 


KWFC, 250w, 1340kc, MBS, Sears & Ayer 
D 3.50 4.00 10.00 20.00 30.00 50.00 
N 5.00 6.00 16.00 32.00 48.00 80.00 


JONESBORO, Craighead, 14,124 fam., 88.5% 
radio, 12,499 radio fam. 


KBTM, 250w, 1230kc, MBS, BMB 


D 2.50 3.50 7.50 14.00 21.00 35.00 
N 3.25 4.50 10.00 20.00 30.00 50.00 


KBTM-FM, Chan. 270, 101.9mc, 8.1kw, Bonus 


LITTLE ROCK, Pulaski, 53,877 fam., 88.6% 
radio, 47,735 radio fam. 





3 AM affiliates, average 1-time rate 
D 8.00 6.33 12. 22.66 34.00 59.00 
N 13.00 14.00 24.00 45.33 68.00 118.00 





Petry, BMB, Hooper 

12.00 16.00 28.00 42.00 70.00 

N 18.00 30.00 56.00 84.00 140.00 

KGHI, Ikw-D, 5kw-N, 1250kc, ABC, Holling- 
bery, Hooper 


KARK, 5kw, 920kc, NBC, 
D 


D 6.00 7.00 14.00 21.00 42.00 
N 8.00 14.00 28.00 42.00 84.00 
KLRA, 10kw-D, 5kw-N, 1010kc, CBS, Tavlor 
D 8.00 11.00 15.00 26.00 39.00 65.00 

16.00 28.00 52.00 78.00 130.09 


N_ 13.00 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 
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Count 
1948 Employment Taxabj,fe Lowe” 
Retail Sales Mid-March — rolls—j,, lee 
U. S. ($000) 1948 1943 tincoln 
20,965 2,788 tittle R 
11,122 3,090 logo" 
5,914 1,128 Lonoke 
27,411 2,978 Madiso 
11,828 1,682 orion 
9,287 2,860 ‘let 
1,727 305 a. 
5,787 547 Mississ! 
10,285 1,150 Honroe 
12,271 2,446 
10,259 1,036 “ee 
3,133 467 Neva 
1,718 590 Newto' 
14,339 3,530 Quachi 
7,782 1,653 Perry 
30,825 4,462 wid 
7,839 952 Phillip 
25,335 —_ Pike 
11,887 77 : 
5,571 1,920 — 
11,414 1,670 Polk 
7,117 1,954 Pope 
12,149 1,563 Proiri 
4,798 527 los! 
1,645 277 Pulas 
41,866 9,595 Rand 
2,842 919 St. Fre 
14,931 2,006 Solin 
13,824 2,434 ; 
9,628 2,907 Scott 
6,619 1,422 Seare 
12,610 1,905 Seba 
1,623 287 * 
13,985 1,765 Sevie 
42,028 8,829 4 Shor 
6,367 2,136 | 
5,473 920 Sten 
Unio’ 
Van 
Was 
7 > * Whit 
KVLC, Ikw-D, 1050kc, Dodson Woe 
SB 1M 5M 15M 30M Yell 
D 4.50 5.00 7.00 14.00 21.00 x 
KVLC-FM, Chan. 231, 94.1mc, 9kw, Bone — 
MAGNOLIA, Columbia, 8,018 fam., 8 
radio, 6,614 radio fam. Sou 
KVMA, lIkw-D, 630kc, MBS 
D 4.00 5.00 7.00 14.00 22.0 4 
NEWPORT, Jackson, 7,191 fam., 82.0% roi 
5,896 radio fam. 
KNBY, Ikw-D, 1280kc, LBS 
D 5.00 5.00 10.00 20.00 30.00 
NORTH LITTLE ROCK, Pulaski, 53,877 
88.6% radio, 47,735 radio fam. 
KXLR, 250w, 1450kc, MBS, Pearson, Hog 
D 4.50 5.00 7.00 14.00 21.00 
N 5.00 6.00 14.00 28.00 42.00 ¢ 
OSCEOLA, Mississippi, 22,999 fam., % 
radio, 19,065 radio fam. P 
KOSE, Ikw-D, 860kc, LBS, Conlan 
D 4.50 5.00 8.00 16.00 24.00 4 
PARAGOULD, Greene, 8,138 fam., 88.2% 
dio, 7,177 radio fam. 
KDRS, 250w, 1490kc 
D 2.50 3.25 7.50 14.00 21.00 3 
N 2.50 3.25 7.50 14.00 21.0 
PINE BLUFF, Jefferson, 21,193 fam., 8) 
radio, 17,208 radio fam. I 
2 AM affiliates, average 1-time rate I 
D 3.75 445 9.40 17.80 28.20 4 
N 3.75 4.75 9.40 17.80 28.20 1% | 
’ 
KCLA, 250w, 1400kc, ABC 
D 4.00 5.40 10.80 21.60 32.40 
N 4.00 5.40 10.80 21.60 32.40 
KOTN, 250w, 1490kc, MBS 
D 3.50 3.50 8.00 14.00 24.00 
N 3.50 3.50 8.00 14.00 24.00 


RUSSELLVILLE, Pope, 6,424 fam., 84.2% 
dio, 5,409 radio fam. 


KXRJ, 250w, 1490kc, MBS 
D 2.50 3.00 5.00 8.00 14.00 
N 3.50 4.50 6.75 11.00 19.00 3 


SILOAM SPRINGS, Benton, 10,610 fam., #7 
radio, 9,230 radio fam. 

KUOA, 5kw-D, 1290kc, MBS, Conlan, BM 

D 5.00 7.00 12.50 25.00 37.50 & 

KUOA-FM, Chan. 289, 105.7mc, 2.6kw 

D 75 105 2.25 3.60 5.60 ! 

N 1.00 1.40 2.50 5.00 7.50 

SPRINGDALE, Washington, 13,933 
86.9% radio, 12,107 radio fam. 

KBRS, 250w, 1340kc, ABC, Razorback, To 

n 3.80 3.80 7.00 15.20 22.80 3 

N 5.40 5.40 10.80 21.60 32.40 

STUTTGART, Arkunsas, 6,550 fam., % 
radio, 5,528 radio fam. 

KWAK, 250w, 1240kc, MBS 

D 3.50 4.23 6.50 13.00 19.50 

N 5.00 6.50 10.00 20.00 30.00 3 


TEXARKANA, Miller, 8,765 fam., 83.5% 
dio, 7,318 radio fam. 

(See Bowie County, Texas) 
WEST MEMPHIS, Crittenden, 13,161 ™ 
77.2% radio, 10,160 radio fam. 

KWEM, Ikw-D, 990kc, Ra-Tel 
D 9.70 12.00 15.00 31.00 47.00 


Telecastil 











XUM 


1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 Retail Sales Retail Sales Mid-Maorch —rolls—1st Qtr. 
County Population Population Families Radio-Families (Est.) ($000) 


U. S. ($000) 1948 1948 ($000) 
iment Taxabj, lowrence 20,594 22,651 5,752 4992 pape oo = = 
arch roll tM se 24,303 26,810 6,788 5,124 11,061 9,354 638 220 
3 1948 incon 17,134 19,709 4,786 3,723 ; 4,639 3,540 474 71 
88 By itie River 11,232 15,932 3,137 2,569 6,656 4253 676 172 
90 tl 19,674 25,967 5,495 4,736 10,845 8,781 1,459 
28 ~ 26,968 29,802 7,532 6,364 15,610 14,675 960 352 
78 Hietieo 11,719 14,531 3,273 2,638 2,343 2,224 207 
82 patton 8,586 9,464 2,398 2,009 1,504 1,982 116 
“4 Me ile 31,382 31,874 8,765 7,318 32,135 22,719 3,588 
47 ississippi 82,339 80,217 22,999 19,066 63,057 50,745 5,703 
50 Monroe ‘ 19,488 21,133 5,443 4,027 8,976 9,261 825 
~~ Montgomery ‘ 6,671 8,876 1,863 1,540 2,405 1,506 223 
67 Nevada 14,761 19,869 4,123 3,413 8,976 6,145 1,337 
90 Newton os 8,678 10,881 2,424 1,922 1,287 663 108 
30 WB Ouachita : 32,968 31,151 9,208 7,559 20,378 18,929 6,465 
~ Bb per aac 5,940 8,392 1,659 1,353 1,526 1,296 179 
52 phillips 46,219 45,970 12,910 9,759 28,481 25,124 5,647 
19 Me bike ; 9,995 11,786 2,791 2,363 4,187 3,491 1,017 
ad Poinsett 39,061 37,670 10,910 9,098 18,016 21,513 2,553 

70 Polk 14,138 15,832 3,949 3,246 9,450 7,671 1,495 
54 <= 22,998 25,682 6,424 5,409 13,421 10,646 1,937 
63 Proirie : 13,761 15,304 3,843 3,262 4,788 4,515 293 
Polos 192,880 156,085 53,877 47,735 247,532 173,515 44,195 
Randolph 17,456 18,319 4,875 4,036 6,829 6,052 1,178 
§). Francis 36,814 36,043 10,283 8,000 18,016 16,946 2,072 
Soline eae 23,788 19,163 6,644 5,733 8,310 10,203 — 
Scott miarcestte 10,593 13,300 2,958 2,540 5,604 3,636 991 
Searcy ; 10,395 11,942 2,903 2,354 2,449 2,455 390 
Sebastian re 63,923 62,809 17,855 16,051 75,421 66,411 15,249 
Sevier : 12,238 15,248 3,418 2,751 6,162 5,913 805 
Shorp in 8,986 11,497 2,510 2,105 2,385 1,333 145 
Stone 7,641 8,603 2,134 1,734 1,655 1,506 145 
Union ' 49,619 50,461 13,860 12,030 57,738 36,841 9,825 

21949 Retail Saf Von Buren 9,675 12,518 2,702 2,223 2,081 2,003 208 
PI. Of Commedl Washington 49,883 41,114 13,933 12,107 35,199 40,197 5,285 
= White 37,528 37,176 10,482 9,014 d 17,307 16,948 2,303 

dson Woodruff 18,924 22,133 5,286 4,440 9,876 7,927 oor 
15M 30M if Yell 14,037 20,970 3,920 3,390 7,581 6,020 802 

14.00 21.00 x 

imc, 9kw, Bons 

018 fam., 


. lati field ts, 1950 C ; 1940 P lation, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
3S _ 1a ight 1950 "Sales ‘inane Coles sepratadien unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 
14.00 22.00 


+ « * * * * 
fam., 82.0% n 








20.00 30.00 
laski, 53,877 


dio fam. MARKET INDICATORS FOR ARKANSAS 


, Pearson, Hoy 


8.00 42 4 CLASSIFICATIONS FIGURES yR. FiGuRES YR.) [JI TTI 


999 fam., % 


1,900,246 °50 1,949,387 "40 | ~KLRAS ARKANSAS! 
Conlan ; 


16.00 24.00 1.27% ’50 148% ’40 
8 fam., 88.2% 

530,794 750 497,820 40 
14.00 21.00 x 


14.00 21.00 um Percent Radio .... 83.9% 49 72.5% °46 


an a j Established in 1928, KLRA was the first network station 
’ ‘am., $) 
. 


Radio Families 445,336 ’50 353,000 46 | in Arkansas, and is the ONLY CBS outlet in the state. 


—— Retail Sales $1,281,260,000 °49 1,079,050,000 °48 Constantly new program ideas continue to build larger 
7.80 28.20 & 


17.80 28.20 4 


Retail Trade Employes 54.075 "48 35 560 199 audiences—BMB Report No. 2 indicates daytime listen- 
Widteiete Gales Celeme § 847,350,000 °48 248,900,000 °39 ing UP 12% and nighttime UP 15% from the 1946 report. 


1.60 32.40 
11.60 32.40 Wholesale Trade Employes .. 14,574 °48 8,071 ’39 


400 3450 & Employment (Mid-March) .. 210,687 48 199,420 °47 Census figures place Greater Little Rock’s population at 
| fom., 842%) Taxable Payrolls (Ist quarter) $ 94,085,000 48 83,461,000 °47 192,880. Retail sales in 1949 were $247,532,000.00 and 
8.00 14.0 a Income $2,762,000,000 48 900,000,000 40 net effective buying income was $338,141,000.00. Effective 
10,610 fem, Percent distribution 0.81% 48 0.65% °40 buying income for the state as a whole was $1,860,687,- 
S, Conlon, #4 Per Capita Income 863 48 252 °’40 000.00. This rich market is best reached by KLRA, with 


Percent of national per capita coverage of 64 out of the 75 counties in Arkansas. 
income 61% ’48 44% °40 


New Construction (Private).. $ 120,800,000 ’47 25,100,000 39 





Razorback, Te 


4 a Residential $ 51,500,000 °47 7,600,000 ’39 | Arkansas’ CBS Station 
550 fom. “§ Non-Residential $ 29,700,000 48 6,300,000 °39 | K L R A wee anew 
3.00 19.50 @ Value added by Manufacture. $ 256,144,000 °47 66,444,000 ’39 

fam., 335% Automobile Registration 434,395 °49 389,410 °48 | 10,000 Watts Day 1010 KC. 
s) — Telephones .... 221,600 °49 136,900 °45 


en, ee 
Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
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5,000 Watts Night 


Represented Nationally By The O. L. TAYLOR COMPANY, INC. 
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(Yreka 





CALIFORNIA 





NORTHERN 
CALIFORNIA 


(3) Location of City and number of 
Standard (AM) Broadcasting Stations 


2) Number of FM Broadcasting Stations 
4 Number of Telecasting Stat ons 


Scale of Miles 


50, 75 10 





(1)Mt. Shasta 

















SPOT RATE FINDER 


AUBURN, Placer, 11,543 fam., 97.3% radio, 
11,231 radio fam. 
KDIA, 250w, 1490kc 
SB 1M 5M 15M 30M _ 1Hr 
D 3.25 3.25 10.00 15.00 25.00 40.00 | 
N 4.00 3.25 12.50 20.00 30.00 50.00 


BAKERSFIELD, Kern, 3,208 fam., 97.1% radio, | 
3,050 radio fam. 































WW 
i} 


Redding 


















4 AM affiliates, average 1-time rate 
D 5.00 5.00 8.75 16.50 24.00 41.25 
N 9.50 9.50 16.75 31.50 47.25 78.75 







MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1950, Broadcasting Publications, Inc. 





KAFY, lIkw, 550kc, MBS, Pearson, Western 
Radio Sales 
D 4.00 4.00 6.00 12.00 18.00 30.00 
N 8.00 8.00 12.00 24.00 36.00 60.00 
KERN, Ikw, 1410kc, CBS, Raymer 
D 6.00 6.00 10.00 20.00 30.00 50.00 
N 12.00 12.00 20.00 40.00 60.00 100.00 
KERN-FM, Chan. 231, 94.1mc, 9.8kw, Bonus 
KERO, 250w, 1230kc, NBC, Avery-Knodel, | 
Hooper | 
D 5.00 5.00 10.00 16.00 24.00 40.00 
N . 10.00 10.00 20.00 32.00 48.00 80.00 
KMAR(FM) Chan. 223, 92.5mc, 5kw 
(No rates available) 
KPMC, Ikw, 1560kc, ABC, Grant 
D 5.00 5.00 9.00 18.00 27.00 45.00 
N 8.00 8.00 15.00 30.00 45.00 75.00 


BANNING, Riverside, 47,195 fam., 97.0% 

radio, 45,779 radio fam. Pies eal 
KPAS, 250w, 1490kc, Cooke, Gene Grant — Tee : 
D 250 3.00 9.00 14.40 21.60 36.00 Ms a Modesto 
N 2.50 3.00 9.00 14.40 21.60 36.00 / 


;, (2/San Mateo 4 Turlock'W) 
BARSTOW, San Bernardino, 77,814 fam., aie 
97.4% radio, 75,950 radio fam. core ; 
KWTC, 250w, 1230kc, Cooke ap SO 
D 4.90 8.40 16.80 25.20 42.00 
N 7.00 12.00 24.00 36.00 60.00 SantaCrurAQ2 


Watsonville\t 
BERKELEY, Alameda, 205,234 fam., 98.9% 
radio, 202,976 radio fam. 
KRE, 250w, 1400kc, BMB 
D 3.00 4.00 8.55 14.25 26.25 47.00 
N 3.00 4.00 8.55 14.25- 26.25 47.00 
KRE-FM, Chan. 275, 102.9mc, 6.8kw, Bonus 

































) [4 
Santa Rosa ~ acrament 
’ ‘ 


' Napa 
—~ Petaluma 1 
1 





~—— 
















1Vallejo_/ { Lodi(1 

1 Pittsburg A ~ (1 Sonora ( 
4a \ ) 

Stockton | \¢ 

_ . oun J 














1 Berkeley 
3) Oakland” 
1 











































rads , \ 
. / 
f 
gene Fresno 
1 Sanger 
I \ 
aii 1 Dinuba 
Me 3 1 Visalia ) 
~~ Y : 
Coalinga 


7 
| 

Hanford - (W) Tulare 
—_——— — 






















Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 


T Porterville \ 


enteuasuaill 





"Ve 


KIEM SELLS A GROWING NORTHWESTERN 
CALIFORNIA MARKET WITH 


















MORE POWER TO REACH 
MORE PEOPLE 
IN A MARKET WORTH SELLING 


Eureka Retail Sales per Family .. . $5,060, 68° MORE | 
than the national average. 




















Humboldt County Farm Income per Family . . . $6,616, 35% 
more than the national average. 
Consumers bought $150 million worth of goods and serv- 
ices in the KIEM area in 1949 according to California State 
Board of Equalization releases. Of this amount, KIEM’s 
home county accounted for approximately two-thirds. 


Investigate your product’s possibilities in this market today! 
For choice availabilities write direct or call John Blair & 


Company, national representatives. 
5,000 WATTS 
System J|MUTUAL 
DON-LEE 


1480 Kc 
NETWORK EUREKA - CALIFORNIA 









Redwood Broadcasting 
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@® Location of City and number of 
Standard (AM) Broadcasting Stations 


2) Number of FM Broadcasting Stations 





BROADCAST! TELECASTING —_——— 
47,195 fam., 97.0% radio, 


iverside \ 
art, gi, MARKETBOOK MAP q 







7 1450kc, BMB ~*~ 4&4 Number of Telecasting Stations 
KYOR, 250w, 5M 15M 30M JHr > 
LA im 4.00 8.00 12.00 20.00 SOUTHERN \ Seal of Miles 











400 5.00 8.00 12.00 18.00 30.00 CALIFORNIA 


ial, 3 93.2% ra- 
LEY, Imperic 17,461 fam., 
-_ 16,273 radio por 
1300kc 
KROP, O0” 4.00 + on 


> 450 6.00 9.00 15.00 30.00 60.00 
NURBANK, los Angeles, 1,149,972  fam., 


98.7% radio, 1,435,022 radio fam. 

1K, 250w, 1490kc, Pacific Regional Net. 
KWIK, 250W. 9011.00 24.50 32.00 50.00 
2 190 5.00 11.00 24.50 32.00 50.00 


CALEXICO, Imperial, 17,461 fam., 93.2% ra- 


. 73 radio fam. 
> a, 1490ke, Continental, Grant 
KICO, 0.4.00 7.00 11.00 16.50 27.50 
2 $00 6.00 10.00 16.00 24.00 40.00 


CHICO, Butte, 17,981 fam., 96.9% radio, 
17,423 radio fam 


23 5Q i, 109 


MAP BY WALTER P. BURN, MIDOLEBURY, VERMONT 


1) Dinuba \ 1950, Broadcasting Publications, inc 


1) Visalia , 4 
\ 


1) Tulare 










7 
Hanford 


1) Porterville 





1 Delano 







2 
4)Bakersfield 





iates, average 1-time rate 
Mop e70 8.82 17.62, 28.05 46.72 
325 9.25 13.80 27.57 43.25 72.07 









2A 
D 
N 





Santa Paula 
a) w San Fernando 
WOxnard P. 
3 





KHSL, 5kw, 1290kc, MBS, Grant, Conlan, Burbank > } ona San Bernardin 
: GlendaleL1) — ‘omona [4)" ~ 
Hooper F Ontario’ Redlonds _ 
5.40 5.40 9.65 19.25 32.10 53.45 ntario//t) __(yRedls . 
‘ 5.50 6.50 11.60 23.15 38.50 64.15 Got AF UARiversida pp snning T}Palm Springs 
1 Corona “se 


KVICIFM), Chan. 266, 101.2mc, 11kw, Grant 
2.50 2.50 


D . 11.00 17.00 24.00 Indio 
N 3.70 3.70 12.00 18.00 24.00 

KXOC, 5kw, 1150kc, CBS, Western Radio, 

Pearson 





p 600 6.00 8.00 16.00 24.00 40.00 

N 12.00 12.00 16.00 32.00 48.00 80.00 | 

CORONA, Riverside, 47,195 fam., 97.0% ra- 
dio, 45,779 rodio fam. 

KBUC, 500w, 1370kc, McGillvra 

p 400 5.50 9.25 15.70 22.00 30.00 

N 8.00 11.00 18.50 31.40 44.00 60.00 


(Continued on page 42) 








\ 
KFAC’s 100% good music programming means \ 


an intensely loyal, responsive audience — and 


NC the kind of product pull most stations have 
* 
6 ° ( 6 , forgotten about. Because properly prepared 











copy blends better with quality music, KFAC 


results are better. Here’s what we-'mean: 








| HOLLYWOOD RANCH MARKET GAS CO. EVENING CONCERT SLAVICK JEWELRY CO., L.A. 

12-1 a.m. pFogram now in 3rd year. In 11th year, 8-10 p.m. nightly. Pur- Formal classical hour, 4-5 p.m. daily. 

| Sample results: 24,000 cans of orange pose. good will and increased use of in 5th year. Sponsor one of few suc- 
juice sold in 10 days. 3.000 dozen . gas through sales of appliances. Over cessful jewelry stores during long / 
eggs in two days. -11.000 Christmas 50.000 monthly programs given free post-war slump. 4-figure sales directly 

| trees in one market-flooded week! on direct requests. traceable to program 


| KFAC delivers the CREAM of the LOS ANGELES County Market 
| (over 5,000,000) at the LOWEST COST PER THOUSAND! 


KF AC, Cost per thousand.......... $1.92* 
Sta. A, Ind., Cost per thousand...... 5.07* 
Sta. B, Net., Cost per thousand...... 3.29* 


*PULSE SURVEY. JAN.-FEB.. '50 





More Listeners Per Dollar! 


Over Half a Million “Regulars”! 


The Best Advertising Buy in Los Angeles! a ke 
w 
‘ oe . ° +? 
pe vit 59 She Music Hlation 
the oir oe may We — 645 S. MARIPOSA AVE. 
new prot . 
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television targets 


based on 8,379 letters 


@ VISALIA 


® BAKERSFIELD 
SANTA BARBARA 


LOS ANGELES 


p 


- 


© SAN BERNARDINO 


OCEANSIDE 


SAN DIEGO 


top television coverage 
in southern calif. 


from KTTV’s Mount Wilson transmitter 


ATTY 


owned by Los Angeles Times and CBS 
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CALIFORNIA 


SPOT RATE FINDER 
(Continued from page 41) 


DELANO, Kern, 63,108 fam., 97.1% radio, 
61,277 radio fam. 
KCHJ, Ikw-D, 1010kc 

SB 1M 5M 15M 30M 14Hr 

D 2.70 4.00 6.75 13.50 24.00 40.00 

DINUBA, Tulare, 41,539 fam., 96.5% radio, 
40,085 radio fam. 
KRDU, 250w, 1240kc 

D 3.40 4.40 10.25 16.35 24.55 40.95 

N 3.40 4.40 10.25 16.35 24.55 40.95 


EL CENTRO, Imperial, 17,461 fam., 93.2% ra- 
dio, 16,273 radio fam. 

KXO, 250w, 1230kc, MBS, Raymer, Hooper 

D 4.00 5.50 9.25 15.70 22.00 30.00 

N 8.00 11.00 18.50 31.40 44.00 60.00 

EUREKA, Humboldt, 19,147 fam., 96.8% ra- 
dio 18,534 radio fam. 





2 AM affiliates, average 1-time rate 





D 6.50 6.50 9.20 15.35 23.50 35.00 
N 9.50 9.50 13.80 23.00 33.25 56.25 
KHUM, 250w, 1240kc, ABC, Western Radio 
D 6.00 6.00 8.80 14.70 23.00 35.00 
N 9.00 9.00 13.20 22.00 31.50 52.50 
KIEM, 5kw, 1480kc, MBS, Blair, Conlan 

D 7.00 7.00 9.60 16.00 24.00 40.00 
N 10.00 10.00 14.40 24.00 36.00 60.00 
KRED(FM) Chan. 242, 96.3mc, 4.6kw, Bonus 


FORT BRAGG, Medocino, 11,339 fam., 96.5% 
radio, 10,942 radio fam. 

KDAC, 250w, 

D 2.75 


1230kc, Forjoe 

3.45 7.00 11.00 16.50 

N 4.00 5.00 10.00 16.00 24.00 

FRESNO, Fresno, 76,621 97.4% 
74,628 radio fam. 


4 AM affiliates, average 1-time rate 
D 12.50 13.25 20.05 35.90 53.85 89.75 
N 25.00 26.37 40.15 71.80 107.70 179.50 


KARM, 5kw, 1430kc, ABC, Petry 

D 9.50 11.00 16.90 30.00 45.00 75.00 

N 20.00 22.50 34.00 60.00 90.00 150.00 

KRED (FM), Chan. 242, 96.3mc, 4.6kw, Bonus 

KFRE, 50kw, 940kc, CBS, Avery-Knodel, 
Hooper 

D 15.00 16.50 27.50 44.00 66.00 110.00 

N 30.00 33.00 55.00 88.00 132.00 220.00 

—— Chan. 227, 93.7mc, 70kw, Avery- 
node! 


27.50 
40.00 


fam., radio, 








D 2.00 2.00 4.00 6.00 10.00 
N 2.00 2.00 4.00 6.00 10.00 
KGST, Ikw-D, 1600kc 

D 7.75 7.75 10.00 21.60 36.00 60.00 


KMJ, 5kw, 580kc, NBC, Raymer 

D 18.00 18.00 25.00 48.00 72.00 120.00 

N 35.00 35.00 50.00 96.00 144.00 240.00 

KMJ-FM, Chan. 250, 97.9mc, 7.3kw, Bonus 

KYNO, Ikw, 1300kc, MBS, Pearson, Hooper 

D 7.50 7.50 10.80 21.60 32.40 54.00 

N 15.00 15.00 21.60 43.20 64.80 108.00 

GLENDALE, Los Angeles, 1,149,972 
98.7% radio, 1,135,022 radio fam. 

KIEV, 250w-D, 870kc 

D 4.00 6.00 18.00 32.00 60.00 

HANFORD, Kings, 12,931 fam., 96.8% radio, 
12,517 radio fam. 

KNGS, Ikw, 620kc, O'Connell 

D 5.00 9.00 10.00 20.00 30.00 50.00 

N 6.00 7.50 12.00 24.00 36.00 60.00 

HOLLYWOOD, Los Angeles, 1,149,972 fam., 


fam., 


98.7% radio, 1,135,022 radio fam. 
(See Los Angeles listing) 
INDIO, Riverside, 47,195 fam., 97.0% ra- 
dio, 45,779 radio fam. 
KREO, 250w, 1400kc, LBS, BMB 
D 3.00 3.50 6.00 8.00 12.00 20.00 
N 4.00 5.00 8.00 12.00 18.00 30.00 


LAGUNA BEACH, Orange, 59,793 fam., 98.5% 
radio, 58,896 radio fam. 
KTED, Ikw-D, 250w-N, 
Reiner, Western 
D 4.50 6.00 


1520kc, Schepp- 


12.00 24.00 36.00 60.00 
N 4.50 6.00 12.00 24.00 36.00 60.00 
LANCASTER, Los Angeles, 1,149,972 fam., 
98.7% radio, 1,135,022 radio fam. 
KAVL, 250w, 1340kc 

D 3.60 5.35 10.75 21.25 28.50 
N 3.60 5.35 10.75 21.25 28.50 
LODI, San Joaquin, 33,355 
radio, 32,521 radio fam. 

KCVR, Ikw-D, 1570ke 

D 4.00 6.00 10.00 16.00 24.00 40.00 
LONG BEACH, Los Angeles, 1,149,972 fam., 
98.7% radio, 1,135,022 radio fam. 


42.50 
42.50 
97.5% 


fam., 





2 AM non-affiliates, average 1-time rate 
D 5.50 6.25 12.00 16.00 38.50 62.50 
N 8.75 10.00 19.50 37.50 62.50 107.50 


KFOX, Ikw, 1280kc, Burn-Smith 

D 5.00 5.00 9.00 17.00 32.00 50.00 

N 7.50 7.50 14.00 25.00 50.00 90.00 

KGER, 5kw, 1390kc 

D 6.00 7.50 15.00 30.00 45.00 75.00 

N 10.00 12.50 25.00 50.00 75.00 125.00 

KNOB(FM) Chon. 276, 103.1mc, 320w, LBS 
1.35 1.85 3.60 5.40 9.00 

N 1.35 1.85 6.00 9.00 15.00 

Note: All Rates one-time. Sources: Families 


and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 
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LOS ANGELES, Los Angeles, 1,149,972 fn) 
98.7% radio, 1,135,022 radio fam, 









KMOD, 

es 

4 AM affiliates, average |-time rate dp 8 
SB 1M 5M ISM 30M jy “a 

D 54.30 62.68 80.89 127.83 191.75 y. KTRB, 


N 98.10 112.35 144.00 225.00 337.50 Sug) D 








N 
7 AM non-affiliates, average 1-time » wre. 
D 10.50 12.28 19.91 35.28 55.35 » MONT 
N 16.87 19.12 30.87 54.60 83.21 qs iil 
KMBY, 

KECA, 5kw, 790kc, ABC, ABC Spot sf 2 

Hooper N 
D 42.20 42.20 72.00 108.00 162.00 mJ mou! 
N 82.40 82.40 120.00 180.00 270.00 agy ome 
KECA-FM, Chan. 238, 95.5mc, 200kw, by. KWSC 
KECA-TV, Chan. 7, 14.8kw-aur.; 29.8ky, an 


ABC, ABC Spot Sales > 
D 112.50 112.50 140.00 210.00 315.0 su 
N_ 150.00 150.00 186.50 280.09 420.00 7h 


KFAC, 5kw, 1330kc, Pulse, Hooper ~ 
D 8.00 10.00 30.00 45.00 7 P 
N 20.00 50.00 60.00 ity KYO? 
KFAC-FM, Chan. 238, 104.3mc, 8.8kw D 
KFl, 50kw, 640kc, NBC, Petry N 
D 62.50 62.50 84.00 140.00 210.00 ina eer 
N_ 125.00 125.00 168.00 280.00 420.00 7iy 
KFI-FM, Chan. 290, 105.9mc, 287kw, Fen spe 
Bonus D : 
KFI-TV, Chan. 9, 15.7kw-our.; 3hwill 
Petry 
D 54.00 54.00 120.00 180.00 aig OAK 
N 90.00 90.00 200.00 300.00 sii rc 
KFMV(FM), Chan. 234, 94.7mc, 58kw 
D 4.50 6.25 12.50 25.00 43.75 mm 3 Al 


N 4.50 6.25 12.50 25.00 43.75 ny D 
KFVD, 5kw, 1020kc, McGillvra N 


D 6.50 10.00 15.00 30.00 45.00 my 

N 6.50 10.00 15.00 30.00 45.00 sy KLX, 
KFWB, 5kw, 980kc, Rambeau D 
D 10.00 25.00 36.00 72.00 ity N 
N 15.00 40.00 50.00 100.00 Img KLX 
KGFJ, 250w, 1230kc Sr 
D 6.00 6.00 12.00 16.00 24.00 ay KRO 
N 6.00 6.00 12.00 16.00 24.00 ay D 


KHJ, 5kw, 930kc, MBS, Blair, Hooper N 
D 32.50 46.00 90.00 135.00 2259 KW 
N 65.00 92.00 180.00 270.00 450s) D 


KHJ-FM, Chan. 266, 101.1mc, 2kw, Bie N 

Bonus KG! 
KTSL(TV), Chan. 2, 11.4kw-aur.; 30.8kw.% N 

DuMont, Blair-TV 
N 60.00 100.00 125.00 200.00 300.00 suum ON 
KKLA(FM), Chan. 246, 97.1mc, 58kw 9 
D 1.00 3.00 8.00 12.00 20.00 an KO 
N 1.00 4.00 10.00 15.00 30.00 dum 0 
KLAC, 5kw-D, Ikw-N, 570kc, Young KEL 
D 12.50 15.00 20.75 41.25 62.00 100 : 


N 18.75 23.75 41.50 82.50 124.00 2K 


KLAC-TV, Chan. 13, 16.2kw-aur.; 308M OR 

vis., Katz 1 
D 60.00 100.00 160.00 240.00 40 KD: 
N 90.00 150.00 240.00 360.00 su D 
KMGM(FM), Chan. 254, 98.7mc, 49kw N 
D —3.00 10.00 20.00 30.00 SNM oy 
N 5.00 15.00 30.00 45.00 70m xy 
KMPC, 50kw-D, 10kw-N, 710kc, H-R Reps 


D 20.00 25.00 50.00 60.00 90.00 15H KV 


N 40.00 50.00 60.00 120.00 180.00 3000 
KNBH(TV), Chan. 4, 8kw-aur.; 15kw-vis PA 

NBC, NBC Spot | 
D 141.00 225.00 338.00 5éil KC 
N 188.00 300.00 450.00 7500 


KNX, 50kw, 1070kc, CBS, Radio Sales, Pus : 
D 80.00 100.00 86.67 173.33 260.00 43 
N 120.00 150.00 260.00 390.00 650i! Ps 


KNX-FM, Chan. 266, 93.1mc, 60kw, Bonu 


KRKD, 5kw-D, Ikw-N, 1150kc D 
D 10.00 10.00 16.75 33.75 49.50 5 P 
N 10.00 10.00 16.75 33.75 49.50 &i 
KRKD-FM, Chan. 242, 96.3mc, 15kw 
KTLA(TV), Chan. 5, 15kw-aur.; 30kw-vis 
D 65.00 95.00 140.00 225.00 335.00 55ii! 
N 65.00 125.00 185.00 300.00 450.00 751s) 
KTTV(TV), Chan. 11, 16.6kw-aur.; 31.5kw-vis 
CBS, Radio Sales, Pulse 
D 60.00 80.00 112.00 160.00 240.00 40ill 
N 150.00 200.00 280.00 400.00 600.00 1,000! 


MARYSVILLE, Yuba, 3,023 fam., 95.9% rote 
2,929 radio fam. 

KMYC, 250w, 1450kc, MBS 

D 4.20 4.20 9.00 13.50 22.50 74 

N 6.00 6.00 12.00 18.00 30.00 Xi 

KMYC-FM, Chan. 260, 99.9mc, 4.7kw, Bon! 

MERCED, Merced, 18,872 fam., 94.7% 10% 
17,871 radio fam. 

KYOS, 5kw, 1480kc, MBS, Grant ; 

D 7.50 7.50 10.15 20.35 33.85 Sé 

N 9.00 9.00 12.20 24.40 40.70 a 

KVME(FM), Chan. 248, 97.5mc, 8.9kw, Gro" 
Bonus 

MODESTO, Stanislaus, 35,366 fam., 78 
radio, 34,587 radio fam. 


wZoaoxZvox von 


an =a ee ae 


KBEE(FM), Chan. 277, 103.3mc, 11.5 | 

Raymer , | 
D 1.00 1.00 2.00 3.60 6.00 ll | 
N 1.50 1.50 3.00 5.40 9.00 18 | 
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lio fam, 
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33. 191.75 tual 
0 337.50 ial 









a 





l-time » 
28 55.35 
$0 83.21 1 


ee 


BC Spot xe 


0 162.00 2 
20 270.00 4% 
, 200kw, & 
Ure; 29. Bkwai 


00 315.00 5 
09 420.00 7% 
{ooper 

00 45.00 ny 
00 60.00 ing 
c, 8.8kw 


y 

00 210.00 dag 
00 420.00 7 
, 2B7kw, en 















Bur. 3kwa 


D0 180.00 agi 
D0 300.00 sii 
nc, 58kw 

00 43.75 Ty 
10 43.75 Ty 


a 
D0 45.00 my 
00 45.00 ay 


D0 72.00 10k) 
D0 100.00 159 


00 24.00 Agi 
00 24.00 ay 
, Hooper 

00 135.00 229 
00 270.00 4siy 
nc, 2kw, Blo 


wur.; 30.8kwvi 


00 300.00 500s 
ime, 58kw 

00 20.00 Aw 
00 30.00 a 
» Young 

25 62.00 100i 
50 124.00 20m 


w-aur.; 30S. 


00 240.00 400, 
00 360.00 svn 
7mc, 49kw 

00 30.00 Hi 
00 45.00 750 
ke, H-R Reps. 
00 90.00 1500 
00 180.00 300 


our.; 15kw-vis 


00 338.00 56 
00 450.00 7500 
adio Sales, Pulw 
33 260.00 43 
00 390.00 65ill 


, 60kw, Bonus 




























c 

75 49.50 85 
75 49.50 &3 
ic, 15kw 
ur.; 30kw-vis 
00 335.00 550! 
00 450.00 750m 
aur.; 31.5kw-vis 


90 240.00 40iil 
90 600.00 1,000! 


m., 95.9% rast 










50 22.50 339 
00 30.00 Sf 
nc, 4.7kw, Boni 
m., 94.7% rods 






rant 

35 33.85 Sm 
40 40.70 On 
nc, 8.9kw, Grow 









66 fam., 978 
03.3mc, 11.5 


60 6.00 100 
40 9.00 15) 
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ALL 
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1360kc, ABC, Hollingsbery | REDDING, Shasta, 10,051 fam., 95.9% 
KMOD, Tkw, 1° SM 15M 30M Hr 9,638 radio fam. 


8.00 00 10.00 20.00 30.00 50.00) KVCV, Ikw, 600kc, MBS, Grant 
9.00 9.00 16.00 32.00 48.00 80.00 SB IM =5M 15M 30M Hr 
pany 5kw, 860kc, Grant |D 10.65 10.65 15.50 26.00 43.10 65.00 


15.00 25.00 45.00 75.00|N 12.75 12.75 18.65 31.00 51.75 78.65 
12.00 20.00 32.00 50.00 90.00) KURE(FM), Chan. 280, 103.9mc, Ikw, Grant 

vTBR-FM, Chan. 281, 104.1mc, 16kw, Grant,| Bonus 
Bonus 7.59 | REDLANDS, San 
MONTEREY, Monterey, 36,284 fam., 97.5% | 
radio, 35,376 radio fam. 


KMBY, 250w, 1240kc 
5 


D 8.50 


Bernardino, 77,814 fam 
| 97.4% radio, 75,790 radio fam. 
| KZYZ, Ikw-D, — 
| (no rates available) 
0 9.00 13.50 22. 7 a 

p 175 300 45 | RIVERSIDE, Riverside, 47,195 fam., 97.0% re- 
N 300 450 6.00 1200 18.00 30.00) a, 45,779 radio fom. 

TA, Siskiyou, 8,524 fam., 97.4% | KPRO, Ikw, 1440kc, Pearson 
noes 02 sulin fam. |D 6.00 8.00 12.00 20.00 40.09 
wsD "250w, 1340kc, Western Radio, Con-| N 6.00 8.00 12.00 20.00 40.00 
eal, Oss | KPOR(FM), Chan. 248, 97.5mc, 80kw 
pa'50. 6.00 10.00 16.00 24.00 40.00| (Same as AM) 


N 5.00 7.50 12.50 20.00 30.00 50.00| sacRAMENTO, Sacramento, 77,027  fam., 
NAPA, Napa, 12,953 fam., 98.3% radio,| 97.9% radio, 75,409, radio fam. 
12,732 radio fam. | Pal ty Dh Ec 
N, 500w, 1440kc, Forjoe 4 AM affiliates, average 1-time rate 
= 3.90 4.65 7.25 13.20 21.85 37.50|p 10.87 10.87 15.92 29.10 43.65 72.75 
N 390 4.65 7.25 13.20 21.85 37.50| x 


21.12 21.12 31.85 58.20 87.30 145.50 
, San Bernardino, 77,814 fam., 97.4% ——_— 
— 75,790 radio fam. i | KCRA, Ikw, 1320kc, 
KSFE, 250w, 1340kc, Western Radio | Conlan, Hooper 
KSFE, M50 2.00 4.00 8.00 12.00 20.00/D 9.00 9.00 15.00 24.00 36.00 60.00 
N 150 2.00 4.00 8.00 12.00 20.00|/N_ 18.00 18.00 30.00 48.00 72.00 120.00 


| KCRA-FM, Chan. 241, 96.1mc, 15kw, Meeker 
OAKLAND, Alameda, 205,234 fam., 98.9%|" (Bonus) 


NBC, Meeker, BMB, 





radie, 202,976 radio fam. KFBK, 50kw, 1530kc, ABC, Raymer, Hooper, 
a E r | BMB 
3 AM non-offiliate, average I-time rate 1D 18.00 18.00 25.00 48.00 72.00 120.00 


D 9.25 9.66 14.91 28.16 43.75 86.25/11 35:09 35.00 50.00 96.00 144.00 240.00 
N 7.66 10.00 25.00 48.33 74.00 125.09! Kegk Fm, Chan. 245, 96.9mc, 5.4kw, Ray- 


mer Bonus 


250w, 





KLX, Ikw, 910kc, Burn-Smith, Hooper 


| 
17.50 30.00 45.00 70.00| KROY, 1240kc, CBS, 


Avery-Knodel, 


9.50 10.50 | Hooper 
N 12.00 14.00 27.50 50.00 75.00 130.00| , "9.99 9.00 12.50 22.00 33.00 55.00 
KLX-FM, Chan. 267, 101.3mc, 20kw, Burn-|N 16.50 16.50 25.00 44.00 66.00 110.00 


Smith, Bonus | KXOA, Ikw, 1470kc, MBS, Pearson, Conlan 
KROW, Ikw, 960kc, Pulse, Hooper |D 7.50 7.50 11.20 22.40 33.60 56.00 
D 9.00 11.00 13.75 27.50 41.25 68.75|N 15.00 15.00 22.40 44.80 67.20 112.00 
N 11.00 12.50 25.00 50.00 75.00 125.00| KXOA-FM, Chan. 300, 107.9mc, 13kw (Bonus) 
KWBR, Tew, 13.50 27.00 45.00 72.00| SALINAS, Monterey, 36,284 fam., 97.5% ro: 
N 12.50 22.50 45.00 72.00 120.00| ,.d10; 35,376 radio fam. 


KSBW, Ikw, 1380kc, MBS, Burn-Smith 
SF(FM), Chan. 247, 97.3mc, 10k . ’ q G 
i. ( 2.50 7.50 12.50 20.00 D 6.00 6.00 12.00 24.00 36.00 60.00 


N 7.50 7.50 15.00 30.00 45.00 75.00 
ONTARIO, San Bernardino, 77,814 fam.,| KSNI(FM), Chan. 233, 9.45mc, 3.2kw, Gra>’ 

97.4% radio, 75,790 radio fam. D 3.00 3.00 4.50 9.00 13.50 22.50 
KOCS, 250w-D, 1510kc, Cooke | N 4.50 4.50 6.00 12.00 18.00 30.00 
D 290 2.90 625 11.25 17.50 30.00 | SAN BERNARDINO, San Bernardino, 77,814 


KEDO(FM), Chan. 228, 93.5mc, 310w, Cooke fam., 97.4% radio, 75,790 radio fam. 


Bonus days only 2 AM affiliates, average 1-time rate 


OROVILLE, Butte, 17,981 fam., 96.9% radio, | D 8.25 8.25 11.60 23.20 34.80 58.00 
17,423 radio fam. N 13.00 13.00 18.50 37.00 55.50 92.52 
KDAN, 250w, 1340kc | —_ 
D 575 575 8.75 17.50 25.00 40.00] 2 AM non-affiliates, average 1-time rate 
N 575 5.75 8.75 17.50 25.00 40.00| D 4.00 6.00 10.75 17.20 25.80 43.00 
|N 5.40 9.00 12.50 22.50 34.20 57.00 
OXNARD-VENTURA 


KVVC, Ikw, 1590kc KCSB, 500w, 1350kc, Forjoe 
5.00 7: 


(See Ventura-Oxnard listing) 1D 00 10.00 20.00 30.00 50.00 
KVNE, Ikw-D, 910kc |N 6.00 10.00 12.00 24.00 36.00 60.00 


(No rates available) KFXM, Ikw, 590kc, MBS, Blair, Hooper 


PALM SPRINGS, Riverside, 47,195 fam., | D 9.00 9.00 11.20 22.40 33.60 56.00 
97.0% radio, 45,779 radio fam. N_ 14.00 14.00 17.00 34.00 51.00 85.00 
KCMJ, 250w, 1340kc, CBS, Pearson, Western aa 5kw, 1290kw, ABC, Hollingbery, Con- 
Radio an 

D 4.20 4.20 6.00 12.00 18.00 30.00;D 7.50 7.50 12.00 24.00 36.00 60.07 


N 7.00 7.00 10.00 20.00 30.00 50.00|N 12.00 12.00 20.00 40.00 60.00 100.00 
PALO ALTO, Santa Clara, 80,684, 98.5% | KRNO, 250w, 1240kc, Western, Hooper 





: ; D 3.00 5.00 11.50 14.40 21.60 36.00 
radio, 79,473 radio fam. 

KIBE, 250w-D, 1220ke, Biddiick N 4.80 8.00 13.00 21.60 32.40 54.00 

D 10.00 12.00 15.00 30.00 45.00 75.00| SAN BRUNO, San Mateo, 65,371 fam., 98.9% 


PASADENA, Los Angeles, 1,149,972 fam., radio, 64,390 radio fam. 





98.7% radio, 1,135,022 radio fam. Re tet ne (eh, 
D 4.32 5.10 6.00 12.00 18.00 30.00 


2 AM non-offiliates, average 1-time rate N 6.00 8.00 10.00 20.00 30.00 50.00 
Noam 1728 12:95 26.70 42.20 73.20) san DIEGO, San Diego, 149,711 fam., 98.2% 
: 50 17.25 32.00 53.00 95.00 radio, 147,016 radio fam. 





a lial olen 
KALI, Ikw-D, 1430kc, LBS, Schepp-Reiner 
D 3.00 5.00 8.50 21.00 34.00 60.00| 4 AM affiliates, average 1-time rate 
N 3.00 5.00 8.50 21.00 34.00 60.00/D 11.37 13.90 19.70 34.80 52.20 87.00 
KXLA, 10kw, 1110ke N 21.81 26.56 36.90 69.50 104.25 173.75 
D 9.00 9.00 17.40 32.40 50.40 86.40] 2 lates, average 
N 16.00 16.00 26.00 43.00 72.00 130.00] D 
wee eoeens, Son Luts Obispo, 14,227 fam., | N 8.75 20.25 37.50 48.00 80.00 
-/ radio, ” ra io fam. i ee T “> 7AL 2c . 

KPRL, 250w, 1230k¢, MBS, Grant, Hooper | KCNM. Swe. Tkw-N, 1170kc, CBS, Holling- 
N 5.00 500 100 1209 36:00 25.00/p “13.20 13.20 20.00 35.20 52.80 88.00 
PETAL : : : ‘ 00)}N 26.25 26.25 40.00 70.00 105.00 175.00 
agg Sonoma, 28,686 fam., 98.4% | KFMB, Ikw, 550kc, ABC, Branham. Hoone- 
KARR e227 radio fam. D 10.80 14.40 18.00 36.00 54.00 90.00 
Don’ 20w,, 1490ke N 18.00 24.00 36.00 72.00 108.00 180.00 
N 3.85 9.45 16.80 29.40| KFMB-TV, Chan. 8, 29.2kw-vis.; 20.2kw-aur., 
i 3.85 9.45 16.80 29.40} ABC, Branham 

URG, Contra Costa, 83,072 fam., 98.79 32.00 32.00 50.00 80.00 120.00 200.00 
radio, 81,992 radio fam. poe Sae., CRI KFSD, 5kw, 600kc, NBC, Raymer, Hooper 
KECC, Ikw, 990kc, Western Radio Sales D 14.00 18.00 24.00 40.00 60.00 100.00 
4 675 8.00 12.00 20.00 26.00 50.00|N 28.00 36.00 48.00 80.00 120.00 200.00 





AM non-affiliates, average 1-time rate 


7.50 14.75 26.25 38.00 60.00 





Pomone 9.35 15.00 26.00 50.00 80.00| KFSD-FM, Chan. 231, 94.1mc, 33kw (Bonus) 
y (Continued on page 46) 


los Angeles, 1,149,972 

98.7% radio, 1,135, i 
KPMO, “soa” ais 022 radio fam. 
‘ 3.00 5.00 7.50 12.00 18.00 30.00 
3.00 5.00 7.50 12.00 18.00 30.00 
PORTERVILLE, Tulare, 41,539 fam., 96.5% 

radio, 40,085 radio fam. 
KTIP, 250w, 1450kc, Cooke, Grant 
4 400 4.00 6.00 12.00 18.00 30.00 
ap 6.00 6.00 10.00 20.00 30.00 50.00 
BLUFF, Tehama, 5,354 fam., 97.2% 
e radio, 5,204 radio fam. 

a 250w, 1490kc, Tracy-Moore 

- 4.00 4.00 7.00 14.00 21.00 35.00 
400 4.00 7.00 14.00 21 00 35.00 


fam., 
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A TIME BUYERS 
DREAM COME TRUE... 


*« *« 





«x 


NOW! For the First Time 


and 


SET UP YOUR OWN NETWORK 


SAVE 20% ™. 


(PLUS FREQUENCY D 
THE 


ISCOUNTS) 


PACIFIC REGIONAL 


NETWO 


offers in California 


a network that 


provides... 


COMPLETE COVERAGE. FOR THE FIRST TIME, here is 


a network that provides intensive coverage of every 


significant California market wit 


pattern... with as many as 48 ra 


hin your distribution 


dio stations available 


. . more than the other four networks combined! 


SPOT FLEXIBILITY. Until 
WORK came into existence SPOT 
way to secure Tailored coverage. 
PRN, provides a NETWORK WITH 
enabling you to buy all or part of 


PACIFIC REGIONAL NET- 


RADIO was the only 
Now PRN, and only 
SPOT FLEXIBILITY ... 
48 separate markets. 


LOCAL IMPACT. Since advertisers’ products are sold 
in LOCAL markets, the most effective way to sell is 


through LOCAL stations. With 48 
Local markets, PACIFIC REGION 


Local affiliates in 48 
AL NETWORK offers 


the advertiser the MAXIMUM LOCAL IMPACT, 


SAVINGS of money, time, and effort . 


.. all the econ- 


omy and convenience of a single network purchase and 


billing, and the ease of network 


NOTE TO EASTERN TIME-BUYERS. We are 


program promotion. 


new, but BIG! If you haven't 


seen our market facility study—scribble your name on a letterhead. 


CLIFF GILL 
General Manager 





PACIFIC 
REGIONAL 


NETWORK 
6540 SUNSET BLVD., HOLLYWOOD, CALIF. 


TED MacMURRAY 
Sales Manager 


Hillside 7406 
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YOU CAN’T BEAT LOCAL OUTLETS 
IN PACIFIC COAST NETWORK 
RADIO, EITHER! 





l HE VALUE OF LOCAL OUTLETs is well known by national 













distributors. Even though they manufacture in a few key spots, they sell through local outlets. 

On the Pacific Coast, the best, most economical selling results are obtained the same way—by local 
network radio outlets. The Pacific Coast’s 14% million people are located in markets widely separated by 
high mountain ranges and great distances. These markets represent $21,154,281,000 of the United States 
total buying power. 

To offer advertisers all the advantages of local selling and local influence, Don Lee has designed a 
network to fit the different Pacific Coast selling picture—with local network stations in each of 45 
important Pacific Coast markets. 

This is important in selling, and it’s an exclusive Don Lee Network selling advantage. Other exclusive 


Don Lee selling advantages are flexibility and economy. You buy coverage to fit your distribution pattern. 


LEWIS ALLEN WEISS, Chairman of the Board * WILLET H. BROWN, President + WARD D. INGRIM, Vice-President in Charge of Sales 


1313 NORTH VINE STREET, HOLLYWOOD 28, CALIFORNIA ° Represented Nationally by JOHN BLAIR & COMPANY 












Of 45 Major Pacific Coast Cities 


ONLY 10 3 8 24 
have stations have Don Lee have Don Lee have Don Lee 
ae - of all 4 and 2 other and 1 other and NO other 
is, networks network stations network station network station 


A 
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ional No waste. You buy only what you need. 

No sir, you can't beat local outlets, as has been proven in selling since selling began. And you can't beat 
local Don Lee’s local network outlets for selling the widely separated markets on the Pacific Coast, as has been 
d by proven by the fact that more regionally sponsored programs are carried by Don Lee consistently than by 
tates the other three networks combined. 

Don Lee Stations on Parade: KAFY—BAKERSFIELD, CALIFORNIA 
ed . Bakersfield is the county seat of the famous Golden Empire of Kern County and the hub of the fabulous southern 
f 45 San Joaquin valley. Surrounded on three sides by high mountains, this important market cannot be effectively 
reached by “long-distance” broadcasting. When you buy the Don Lee Network you get KAFY (now operating 
isive on 1000 watts at 550 ke.) which delivers your selling messages locally to the people where they live—where they 
fern, spend their money. 


Sales 


a The Nation’s Greatest Regional Network 
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| KGO-TV, Chan. 7, 13kw-aur.; 27kw-vis., 
CALIFORNIA | ABC, ABC Spot Sales 
SB IM 5M 15M 30M _ THe 
SPOT RATE FINDER D 42.00 42.00 56.00 84.00 126.00 210.00 
(Continued from page 43) | N 70.00 70.00 93.33 140.00 210. 50.00 
KGB, Ikw, 1360kc, MBS, Blair KGSF(FM), — 247, 97.3mc, 10kw (no 
"2 tM SM «1 tte | | Oe ree) — 
D 7.50 10.00 16.80 28.00 42.00 70.00 | KJBS, Ikw, 1100kc, Headley-Reed, Hooper 
N 15.00 20.00 23.60 56.00 84.00 140.00 | D ES Be by pea Ri} ay 
N 2 . J J d d 
RSD, Skw, Uew-N, 1190ke, Sears & Ayer, | cies tu, Chon. 255, 98.9me, 35kw, Bonus 
D 5.00 7.50 11.50 22.50 40.00 60.00 | KNBC, 50kw, 680kc, NBC, NBC Spot, BMB 
N 7.50 10.00 22.50 45.00 60.00 100.00 | D 36.00 36.00 48.00 96.00 144.00 240.90 
KSDO-FM, Chan. 243, 96.5mc, 48kw (Bonus) | N 72.00 72.00 96.00 192.00 288.00 4 ~ 
KSON, 250w, 1240ke, Forjoe, Hooper, Conlan | KNBC-FM, Chan. 259, 99.7mc, 45kw, 
D 7.50 18.00 30.00 36.00 60.00 Spot Sales (Bonus) 
N 7.50 18.00 30.00 36.00 60.00 | KRON-FM, Chan. 243, 96.5mc, 12kw 
KWFM(FM), Chan. 284, 104.7mc, 1ékw (No | N 2.00 6.00 9.00 12.00 18.00 30.00 
data available) KRON-TV, Chan. 4, 7.7kw-aur.; 14.5w-vis., 
NBC Free & Peters 
SAN FERNANDO, los Angeles, 1,149,972 | D 28.00 45.50 72.50 108.75 181.25 
fam., 98.7% radio, 1,135,022 radio fam. N 56.00 91.00 145.00 217.50 362.50 
D 4:50" 6.00''10.00 20.00 30.00 50.00 | KSAN, 250w, 1450kc, Western 
N 4.50 6.00 10.00 20.00 30.00 50.00 | 2 750 7.50 13.50 27.00 45.00 72.00 
N 12.50 12.50 22.50 45.00 72.00 120.00 


SAN FRANCISCO, 


San_ Francisco, 


213,151 





4 AM affiliate, 


han. 235, 94.9mc, 15.8k 
fam., 98.0% radio, 208,887 radio fam. ete dee ee oe eer eee 
N 250 4.00. 10.00 18.00 24.00 40.00 
average l1-time rate 


D 34.83 


37.16 52.50 81.75 122.75 221.25 





KSFO, 5kw-D, Ikw-N, 560kc, Rambeau, BMB, 


N 65.16 69.83 108.00 168.00 252.00 420.00 Hooper, Pulse - 

D 12.50 12.50 18.00 36.00 54.00 90.00 
4 AM non-affiliates, average 1-time rate N 25.00 25.00 36.00 72.00 108.00 180.00 
D 10.77 12.12 19.37 36.00 58.00 96.75 ' R “vi 
N 1803 20.06 31.87 59.25 95.00 159.25 KPIX(TV), Chan. 5, 15.4kw-aur.; 29.9kw-vis. 





CBS, DuMont, Katz 


: 5 | D 26.00 26.00 46.00 72.00 108.00 180.00 
M hoocen Puke CBS. Radio Sales, BMB, | xj 52.00 52.00 92.00 144.00 216.00 360.00 
D 28.00 35.00 37.50 70.00 105.00 175.00 | KYA, 5kw-D, Ikw-N, 1260kc, Hollingbery 

N 56.00 70.00 140.00 210.00 350.00 | D (8.10 13.50 20.00 40.00 60.00 100.00 
KCBS-FM, Chan. 279, 103.7mc, Radio Sales | N 12.15 20.25 30.00 60.00 90.00 150.00 
S _.. S ea ae SANGER. Fresno. 76,621 fam., 97.4% radio, 
D 3.50 12.00 18.00 30.00 74,628 radio fam. 

N 5.00 16.00 24.00 40.00 KSGN, lkw-D, 900kc, Tracy-Moore 

KFRC, 5kw, 610kc, MBS, Don Lee Blair | D 4.00 5.00 10.00 16.00 24.00 40.00 
D 53.00 80.00 200.00 


N 


KGO, 50kw, 810kc, 


radio, 79,473 radio fam. 
Hooper, BMB = 4 
D 40.50 40.50 72.00 108.00 162.00 270.00 4 AM non-affiliates, average 1-time rate 
N_ 67.50 67.50 120.00 180.00 270.00 450.00 | p 5.86 7.55 12.62 24.25 35.25 58.75 
KGO-FM, Chan. 291, 106.1mc, 50kw, ABC N 5.30 6.73 14.16 27.00 37.00 61.66 
Spot Sales (Bonus) Es ee : 
| KEEN, Ikw, 1370kc, Grant, Hooper 
Note: All Rates one-time. Sources: Famiiies D 5.60 8.00 18.00 34.00 42.00 70.00 
and radio families estimated from field taby- N 5.60 8.00 18.00 34.00 42.00 70.00 
lations of 1950 U. S. Census. Percent radio KLOK, 5kw-D, 1170kc, Grant 
BMB. For complete explanation see foreword D 7.00 10.00 15.00 25.00 42.00 70.00 | 


160.00 240.00 400.00 | 
ABC, ABC Spot Sales, 


SAN JOSE, Santa Clara, 80,684 fam., 98.5% 








because 

that’s your best and most 
economical approach to one of 
the most important high- 
income areas in the 

Greater Los Angeles Market. 
Here you hear Liberty’s Major 
League Baseball broadcasts 
first on KALI. Ask about 

other firsts ! 









fornia 


KALI 


425 E. Green St. 
Pasadena 1, California 
RYan 1-7149 
SY¥camore 6-5327 


Call Representative 
Schepp Reiner Company 
11 W. 42 Street, 

New York — 

Bryant 9-5211 
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KRPO(FM), Chan. 222, 92.3mc, Ikw, Continen- 


tal 
SB 1M 5M 15M 30M 14Hr 

D 3.00 3.50 6.00 8.00 12.00 20.00 
N 4.00 5.00 8.00 12.00 18.00 30.00 
KSJO, Ikw-D, S500w-N, 1590kc, Forjoe, 

Conlan 
D 7.20 10.00 18.00 27.00 45.00 
N 7.20 17.00 27.00 39.00 65.00 
KSJO-FM, Chan. 237, 95.3mc, lIkw, Forjoe 

(Bonus) 


KXRX, Ikw, 1500kc, Western Radio, Conlan 
D 5.00 5.00 7.50 20.00 30.00 50.00 
N 5.00 5.00 7.50 20.00 30.00 50.00 


SAN LUIS OBISPO, San Luis Obispo, 14,277 
fam., 97.1% radio, 13,862 radio fam. 


KMNS, 250w, 1340kc 

D 3.00 3.00 7.00 16.00 25.00 40.00 
4.50 9.00 14.00 25.00 

KVEC, Ikw-D, 500w-N, 920kc, MBS, Grant, 

Hooper 

D 5.00 5.00 8.00 15.00 21.00 35.00 

N 7.00 7.00 12.00 24.00 36.00 60.00 

SAN MATEO, San Mateo, 65,371 fam., 98.9% 


radio, 64,390 radio fam. 





2 AM non-affiliates, average 1-time rate 





D 6.75 8.70 15.33 30.66 47.50 76.66 

KSMO, Ikw, 1550kc, Grant, Pulse 

D 7.90 9.00 16.67 33.33 50.00 83.33 

N 11.00 12.50 25.00 50.00 75.00 125.00 

KVSM, 250w-D, 1050kc, Sears & Ayer, West- 
ern Radio 

D 5.60 8.40 14.00 28.00 45.00 70.00 


SAN RAFAEL, Marin, 23,670 fam., 
radio, 23,480 radio fam. 

KTIM, 1kw-D, 1510kc 

D 4.70 4.70 7.05 


99.2% 


14.15 25.90 47.05 


SANTA ANA, Orange, 59,793 fam., 98.5% 
radio, 58,896 radio fam. 


KVOE, Ikw, 1480kc, MBS, Cooke, BMB 

D 5.00 5.00 10.00 16.00 24.00 40.00 
N 9.00 9.00 15.00 24.00 36.00 60.00 
KVOE-FM, Chan. 244, 96.7mc, Ikw 

D 1.00 1.00 3.50 5.00 10.00 15.00 
N 1.00 1.00 3.50 5.00 10.00 15.00 
SANTA BARBARA, Santa Barbara, 27,119 


fam., 97.9% radio, 26.549 radio fam. 





3 AM affiliates, average 1-time rate 
D 5.31 5.31 9.13 16.83 25.00 41.33 
N 10.63 10.63 15.93 29.00 44.00 73.33 





KDB, 250w, 
D 4.00 
N 8.00 
KIST, 250w, 
D 4.95 
N 9.90 
KTMS, lkw, 
D 7.00 


1490kc, MBS, Blair 

4.00 8.40 14.00 21.00 35.00 
8.00 16.80 28.00 42.00 70.00 
1340kc, NBC, Hooper 

4.95 9.00 16.50 24.00 39.00 
9.90 15.00 27.00 42.00 70.00 
1250kc, ABC, Raymer 

7.00 10.00 20.00 30.00 50.00 
N 14.00 14.00 16.00 32.00 48.00 80.00 


Above rates in combination with KCOY 
Santa Maria) 


SANTA CRUZ, 
97.8% radio, 


Santa 


Cruz, 18,413 fam., 
18,007 


radio fam. 





2 AM non-affiliates, average 1-time rate 
D 6.25 7.00 22.00 34.00 46.00 70.00 
N 8.50 9.50 26.00 42.00 58.00 90.00 





KDON, 5kw, 1460kc, Grant 

D 7.50 9.00 34.00 48.00 
N 11.00 13.00 40.00 60.00 
KSCO, Ikw-D, 500w-N, 1080kc 
D 5.00 5.00 10.00 20.00 
N 6.00 6.00 12.00 24.00 36.00 690.00 


SANTA MARIA, Santa Barbara, 27,119 fam., 
97.9% radio, 26,549 radio fam. 


KCOY, 250w, 1400kc, ABC, Raymer, Hooper 


80.00 120.00 


30.00 50.00 


D 3.50 3.50 5.00 10.00 15.00 25.00 
N 7.00 7.00 8.00 16.00 24.00 40.00 
KSMA, 250w, 1240kc 

D 2.50 3.00 4.00 8.00 14.00 24.00 
N 2.50 3.00 4.00 8.00 14.00 24.00 
SANTA MONICA, Los Angeles, 1,149,972 


fam., 98.7% radio, 1,135,022 radio fam. 
KOWL, 5kw-D, 1580kc 
D 4.50 7.00 9.00 21.00 36.00 60.00 


SANTA PAULA, Ventura, 31,712 fam., 97.7% 
radio, 30,982 radio fam. 

KSPA, 250w, 1400kc 

D 3.00 4.50 6.75 


13.50 22.50 37.50 
N 3.00 4.50 6.75 


13.50 22.50 37.50 


JOE ADAMS 


REACHES ALL 


NEGROES 


'N LOS ANGELES 


K '@) W a 5000 WATTS 


CLEAR CHANNEL 
LOS ANGELES - SANTA MONICA, CALIF 
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62.00 90.00 

















SANTA ROSA, Sonoma, 28,686 fam., Re 
radio, 28,227 radio fam. 


KSRO, Ikw, 1350kc, Grant 
SB 


IM 5M 15M 30M 
D 5.25 5.25 10.50 21.00 31.59 m 
N 7.00 7.00 14.00 28.09 42.09 


SAUSALITO, Marin, 23,670 fam., 99.29 


23,489 radio fam. — 


KRFC(FM), Chan. 27!, 102.1mc, 33kw 
(See San Francisco Listing 

SONORA, Tuolumne, 3,496 fam., 97.2% rag, 
3,398 radio fam. ’ 

KROG, 250w, 1450kc 

D 4.00 6.00 10.00 16.00 24.00 gy» 

N 4.00 6.00 10.00 


16.00 24.00 ay 
STOCKTON, Son Joaquin, 33,355 fam., 97% 
radio, 32,52: radio fam. ‘ 





—. 





3 AM affiliates, average 1-time rate 

D 633 6.33 10.33 20.66 31.00 5.4 
N 11.66 11.66 19.00 37.33 56.00 %3 
KGDM, 5kw, 1140kc, CBS, Blair 

D 9.00 9.00 18.00 30.00 45.00 75, 
N 15.00 15.00 25.00 48.00 72.00 in, 
KGDM-FM, Chan. 225, 92.9mc, kw, Big: 

Bonus 

KSTN, Ikw, 1420kc, Hollingbery 

D 3.00 3.00 5.60 11.20 16.80 2 
N 3.00 3.00 5.60 11.20 16.80 2% 


KWG, 250w, 1230kc, ABC, Raymer, Hooper 

D 5.00 5.00 8.00 16.00 24.00 4» 

N 10.00 10.00 16.00 32.00 48.00 gy 

KXOB, Ikw, 1280kc, MBS, Western Radic 
Conlan 

D 5.00 5.00 8.00 16.00 24.00 4 

N 10.00 10.00 16.00 32.00 48.00 9, 

SUSANVILLE, Lassen, 5,140 o 978%, 
radio, 5,026 radio fam. 

KSUE, 250w, 1240kc, Tracy-Moore 
D 4.00 4.00 7.00 14.00 21.00 35% 

N 4.00 4.00 7.00 14.00 21.00 35% 

TAFT, Kern, 63,108 fam., 97.1% radio, 61,27 
radio fam. 

KTKR, 500w-D, 1310kc, LBS 

D 4.00 10.00 16.00 24.00 4% 

TULARE, Tulare,, 41,539 fam., 96.5% radic 
40,085 radio fam. 

KCOK, Ikw, 1270kc, 
Pearson, Conlan 

D 4.00 4.00 6.00 12.00 18.00 30% 

N 6.00 6.00 10.00 20.00 30.00 50% 

TURLOCK, Stanislaus, 35,366 fam., 97.8% 
radio, 34,587 radio fam. 

KTUR, Ikw, 1390kc, O’Connell 

D 3.50 3.50 650 13.50 26.25 37. 

N 3.50 3.50 7.50 17.50 33.00 55m 

UKIAH, Mendocino, 11,339 fam., 96.5% radio 
10,942 radio fam. 


fam 


MBS, Western Radic 


KUKI, 250w, 1400kc 
D 4.00 6.00 8.00 16.00 24.00 40.0 
N 5.00 7.50 10.00 20.00 30.00 50.0 


VALLEJO, Solano, 28,540 fam., 98.7% rodio 
28,168 radio fam. 
KGYW, 250w-D, 1190kc, Moore, Hooper, Con 
lan 
D 7.50 7.50 20.00 30.00 50.0 
VENTURA-OXNARD, Ventura, 31,712 fam 
97.7% radio, 30,982 radio fam. 
2 AM non-affiliates average 1-time rate 
D 2.87 4.50 8.00 14.00 22.00 37.0 
N 2.87 4.50 8.00 14.00 22.00 37.0 
KVEN, 250w, 
D 2.75 
N 2a9 
KVVC. lIkw, 
D 3.00 5.00 9.00 1600 
N 3.00 5.00 9.00 16.00 
VICTORVILLE, San Bernardino, 
97.4% radio, 75,790 radio fam. 
KVRV, 5kw-D, 960kc 
(No rates available) 


VISALIA, Tulare, 41,539 fam., 
40,085 radio fam. 

KKIN, 250w, 1400kc, Forjoe 

D 3.00 3.45 7.00 11.00 18.00 

N 4.00 5.00 10.00 16.00 25.00 


WATSONVILLE, Santa Cruz, 18,413 
97.8% radio, 18,007 radio fam 

KHUB, 250w, 1340 

D 4.80 8.40 17.00 33.00 

N 480 8.40 17.00 33.00 

YREKA, Siskiyou, 8,524 fam., 97.4% 
8,302 radio fam. 

KSYC, 250w, 1490kc, Moore, BMB 

D 4.00 7.00 14.00 21.00 

N 4.00 7.00 14.00 21.00 

YUBA CITY, Sutter, 7,301 fam., 96.8% 
7,067 radio fam. 

KUBA, Ikw-D, 500w-N, West 


~_ 10.00 16.00 24.00 40.00 


4.50 
N 6.00 15.00 24.00 36.00 60.00 


1450ke 
4.00 7.00 
4.00 7.00 
1590ke 


12.00 
12.00 


20.00 34.0) 
20.00 34.0 


24.00 
24.00 


77,814 


40.0 
40.00 


fom 


96.5% radio 


30.00 
40.00 


fam 


48.00 
48.00 


radio 


35.00 
35.0 


radio 


Coast Radio 


6.00 
9.00 
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Population 
% of U.S. 


eee 
Percent Radio 
Radio Families 
Retail Sales ... 
Retail Trade Employes 
Wholesale Sales Volume .. 
Wholesale Trade Employes .. 
Employment (Mid-March) .. 


County 


Alameda 
Alpine 
Amador 
Butte 
Calaveras 
Colusa 
Contra Costa 
Del Norte 
Eldorado 
Fresno 
Glenn 
Humboldt 
Imperial 
Inyo 

Kern 

Kings 

Lake 

Lassen 

Los Angeles 


Madera 
Marin 


Mariposa 
Mendocino 
Merced 
Modoc 

Mono 
Monterey 
Napa 
Nevada 
Orange 
Placer 
Plumas 
Riverside 
Sacramento 
San Benito 
San Bernardino 
San Diego 
San Francisco 
San Joaquin 
San Luis Obispo 
San Mateo 
Santa Barbara 
Santa Clara 
Santa Cruz 
Shasta 

Sierra 
Siskiyou 
Solano 
Sonoma 
Stanislaus 
Sutter 
Tehama 
Trinity 

Tulare 
Tuolumne 
Ventura 


Yolo 


Yuba 


MARKET INDICATORS FOR CALIFORNIA 
CLASSIFICATIONS 


FIGURES YR. 
10,472,348 ’50 


6.99% 50 


2,925,236 ’50 


98.2% 49 


2,872,581 ’50 
$11,489,896,000 49 
533,559 748 


.. $13,165,297,000 °48 


209,199 ’48 
2,482,748 °48 
Taxable Payrolls (1st quarter) $ 1,809,288,000 ’48 





1950 
Population 


734,740 
236 
9,101 
64,374 
9,850 
11,573 
297,400 
8,027 
16,046 
274,304 
15,341 
68,548 
62,512 
11,486 
225,928 
46,295 
11,380 
18,403 
4,116,901 


36,763 
84,739 


5,083 
40,596 
67,563 

9,643 

2,082 

129,898 
46,373 
19,409 

214,061 
41,324 
13,398 

168,959 

275,760 

14,330 
278,577 
535,967 

763,081 

119,414 
51,115 

234,030 
97,087 

288,852 

65,920 
35,985 

2,363 

30,517 
102,174 
102,699 
126,613 

26,140 

19,169 

5,045 

148,711 
12,517 

113,531 
40,453 


24,240 


1940 
Population 


513,011 
323 
8,973 
42,840 
8,221 
9,788 
100,450 
4,745 
13,229 
178,565 
12,195 
45,812 
59,740 
7,625 
135,124 
35,168 
8,069 
14,479 
2,785,643 


23,314 
52,907 


5,605 
27,864 
46,988 

8,713 

2,299 
73,032 
28,503 
19,283 

130,760 
28,108 
11,548 

105,524 

170,333 
11,392 

161,108 

289,348 

634,536 

134,207 
33,246 

111,782 
70,555 

174,949 
45,057 
28,800 

3,025 
28,598 
49,118 
69,052 
74,866 
18,680 
14,316 

3,970 

107,152 
10,887 
69,685 
27,243 


17,034 


* 


CALIFORNIA RADIO MARKET DATA BY COUNTIES 











FIGURES YR. 
6,907,387 °40 


5.23% 40 
2,150,960 ’40 
96% 46 


2,673,000 °46 
10,979,997,000 748 
341,295 39 
3,840,100,000 °39 
138,096 39 
2,340,333 °47 
1,623,396,000 °47 


* * 





1950 
Families 


205,234 
65 
2,542 
17,981 
2,751 
3,232 
82,072 
2,242 
4,482 
76,621 
4,285 
19,147 
17,461 
3,208 
63,108 
12,931 
3,178 
5,140 
1,149,972 


10,268 
23,670 


1,419 
11,339 
18,872 

2,693 

581 
36,284 
12,953 

5,421 
59,793 
11,543 

3,742 
47,195 
77,027 

4,002 
77,814 

149,711 
213,151 
33,355 
14,277 
65,371 
27,119 
80,684 
18,413 
10,051 
660 

8,524 
28,540 
28,686 
35,366 

7,301 

5,354 

1,409 
41,539 

3,496 
31,712 
11,299 


6,770 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 


copyright 1959 ‘Sales Management.” 
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1950 
Radio-Families 


202,976 
62 
2,470 
17,423 
2,654 
3,160 
81,992 
2,138 
4,289 
74,628 
4,186 
18,534 
16,273 
3,060 
61,277 
12,517 
3,108 
5,026 
1,135,022 


9,816 
23,480 


1,355 
10,942 
17,871 

2,604 

551 
35,376 
12,732 

5,280 
58,896 
11,231 

3,625 
45,779 
75,409 

3,905 
75,790 

147,016 
208,887 
32,521 

13,862 
64,390 
26,549 
79,473 
18,007 
9,638 
635 

8,302 
28,168 
28,227 
34,587 

7,067 

5,204 

1,334 
40,085 

3,398 
30,982 
10,973 


6,492 


1950 Families and 1950 Radio Families, BROADCASTING estimate: Percent Radio, BMB; 1949 Retail Soles. & 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 


BROADCASTiNG 


Residential 
Non-Residential 


Percent distribution 
Per Capita Income 
Percent of national per 

capita income 
New Construction (Private). $ 1,641,200,000 °49 
$ 1,061,400,000 °49 
$ 306,000,000 °49 
Value added by Manufacture $ 3,994,981,000 °47 
Automobile Registration .... 
Telephones 


* * 


% Radio 


98.9 
95.9 
97.2 
96.9 
96.5 
97.8 
98.7 
95.4 
95.7 
97.4 
97.7 
96.8 
93.2 
95.4 
97.1 

96.8 
97.8 
97.8 
98.7 


95.6 
99.2 


95.5 
96.5 
94.7 
96.7 
95.0 
97.5 
98.3 
97,4 
98.5 
97.3 
96.9 
97.0 
97.9 
97.6 
97.4 
98.2 
98.2 
97.5 
97.1 

98.5 
97.9 
98.5 
97.8 

95.9 
96.3 
97.4 
98.7 

98.4 
97.8 

96.8 
97.2 

94.7 
96.5 
97.2 
97.7 

97.3 


95.9 








1949 
Retail Sales 
(Est.) ($000) 


854,750 
176 
8,093 
63,651 
8,093 
13,488 
210,438 
6,746 
17,535 
295,811 
18,887 
67,500 
69,975 
14,235 
233,135 
49,911 
11,536 
18,886 
4,721,133 


28,841 
69,297 


4,793 
32,516 
62,066 
13,489 

1,349 

112,151 
42,026 
20,878 

194,944 
38,016 
14,839 

161,481 

305,667 
16,186 

240,750 

515,687 

1,247,370 

216,111 
53,520 

194,501 

116,925 

286,836 
69,866 
38,469 

1,350 
36,421 

93,707 

100,642 

128,146 
17,535 
18,283 

4,046 

131,671 
12,886 
90,943 
35,707 


36,006 









$17,099,000,000 748 


8.30% 48 
1,651 ’48 
117% 748 


4,161,109 49 
3,317,200 °49 


| Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproductiy, 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business, ‘ 


* 







1948 
Retail Sales 
U. S. ($000) 


804,360 
42 
8,229 
72,094 
6,104 
14,689 
191,854 
8,084 
13,795 
285,112 
17,621 
75,128 
72,486 
15,629 
221,172 
47,640 
10,228 
16,483 
4,483,199 
30,288 
66,535 
3,300 
35,276 
68,280 
10,883 
1,752 
130,781 
39,046 
19,833 
206,387 
38,192 
12,980 
166,264 
296,291 
12,163 
247,188 
506,208 
1,031,711 
200,614 
53,979 
178,630 
118,857 
280,259 
69,800 
42,333 
1,585 
31,011 
88,102 
127,783 
149,451 
15,090 
19,465 
2,771 
131,722 
12,586 
97,422 
33,724 
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COLORADO | CLASSIFICATIONS FIGURES YR. — FIGURES y, f*" 
Population ree wre eee eee ee ee 1,315,206 50 1,123,296 4 uchuleta 
We NTRS. siccccainis: Siaaicieie dean 0.88% ’50 0.85% y Fic 
SPOT RATE FINDER Families ........... Saieuakeeie 367,375 50 319,700 +y F" 
WOPOCOME HAMID 2... c0sccccee - 96.9% 49 914% toulder 
ALAMOSA, Alamosa, 2,939 fam., 95.5% ra- KFX4J, ann aoe — -— wo Radio Families .............. 355,986 50 303,600 ‘ thaffee 
KGIW, 350. 1450ke > dm 4m Goo temo sto 2000 | Metall Sales ................. $1,418,225,000 °49 —1,252,585,009 4 pow 
‘SB. IM.)~=SOSM.~—CO«ISM.~—s 30M._—soT Hr | N 6.00 6.00 12.00 24.00 36.00 60.00 | Retail Trade Employes....... 66,795 ’48 46,616 ear Creek 
D 2.00 3.00 6.00 12.00 20.00 40.00 | GREELEY, Weld, 18,608 fam., 96.9% radio, | Wholesale Sales Volume ..... $1,595,345,000 48 435,100,000» Bcreies 
N 2.00 3.00 6.00 12.00 20.00 40.00 18,031 radio fam. | Wholesale Trade Employes ... 24,688 748 14,562 °y pcssilo 
Ider, 13,448 fam., 97.8% radio, +a ’ 9 oP 
COREE, Senter, | am Lote | as cenalliinn seem Lien ee Employment (Mid-March) ... 246,391 48 - 239,233 Bowler 
KBOL, 250w, 1490kc, Conlan | D 4.05 10.75 21.50 33.50 57.50 | Taxable Payrolls (lst quarter) $ 144,762,000 748 28,456,000 Bose 
. 2 ee 2 Ee oe Se cll iia Boonie I IN $1,713,000,000 °48 589,000,000 yp" 
Eg ge ae er Fn KFKA, Ikw, 1310kc . aii Percent distribution ....... 0.83% 48 0.78% ype 
) , Fremont, 5, + 96.0% | D 3.00 4.50 14.00 28.00 42. Y . ’ won «., ppDolore 
radio, 4,850 radio fam. N 3.00 4.50 14.00 28.00 42.00 70.00 | Per Capita Income .......... $ 1,429 °48 524 WB avalos 
KRLN, 250w, 1400kc | KYOU, 250w, 1450kc, McGillvra, LBS Percent of national per capita ve 
N 3.00 3.00 7.50 12.50 20.00 35.00 | q 3.60 7.50 15.00 25.00 45.00 | Peete tent se eeeee ees 0 WAR Elbert 
COLORADO SPRINGS, El Paso, 19,768 fam., | La JUNTA, Otero, 7,059 fam., 95.1% radio, | New Construction (Private). $ 150,500,000 °49 29,400,000 °y Fe Poso 
ae in ee radio fam. 6,713 raido fam. | a eee $ 64,300,000 °49 14,600,000 94 IB Fremont 
, 250w, C KOKO, 250w, 1400kc, LBS, KBS = i i : 140 IE Gor 
D 4.00 4.00 10.00 20.00 30.00 50.00 | KOKO, 250w, 14 = + arn Non-Residential ........... $ 36,700,000 ‘* 4,400,000 frfeld 
N 4.00 4.00 10.00 20.00 39.00 59.00 | y 525 5.25 7.00 14.00 21.00 35.00 | Value added by Manufacture. $ 286,774,000 °47 90,330,000 yf Siein 
AHR Ne ee Re es5.00 50.00 | LAMAR, Prowers, 4,144 fam., 96.9% radio, | Automobile Registration ..... 510,222 °49 469,545 1g Board 
D 3.00 5.00 10.00 20. 4,015 radio fam. EE oe. cea hak aes 386,700 49 267,500 14 f Sennison 
N 8.00 8.00 18.00 36.00 54.00 90.00 | ,,4pocncl? sen | SRE 90150 a ser oe nes ’ <04, 45 “4 
. 2 ’ ’ | —e Hinsda 
CRAIG, Moffat, 1,669 fam., 96.5% radio, 1,601 | p 260 3.90 8.50 15.50 26.00 39.00 | Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproductioy BE yorfano 
radio fam. N 2.69 3.90 8.50 15.50 26.00 39.00 | unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business, 
KRAI, 250w, 1230ke * * * e o e * * * Jockson 
D 2.50 3.13 5.00 8.75 15.00 25.00 ae 
N 2.50 3.13 5.00 8.75 15.00 25.00 BROADCASTING Z TELECASTING chsh iene ei heii ewe 
DENVER, Denver, 115,313 fam., 98.0% radio, | a Standard (AM) Broadcasting Stations 
113,006 radio fam. a MAP Seal of Miles 2 Number of FM Broadcasting Stations Kit Carson 
— — _ - | q 4 Number of Telecasting Stations loke 
4 AM affiliates, average 1-time rate } 2 - ' lo Plata 
D 17.33 16.00 25.50 48.50 74.75 124.50 5 5 10 ik las ae MO 
N 33.83 31.37 51.00 97.00 149.25 248.75 en ee de \orimer 
83 31.3 01 COLORADO mayer “are 
2 AM non-affiliates, average 1-time rate Lincoln 
D 8.00 15.75 29.75 48.20 81.40 “ an 
KFEL, 5kw, 950kc, MBS, Blair, Conlan | *) " ‘si — Mesa 
D 10.00 10.00 20.00 40.00 60.00 100.00 | {  sacnson ) = aJsterling Mineral 
N 17.50 17.50 40.00 80.00 120.00 200.00 | | Fort Collins[1 ae eat ae 
KFEL-FM, Chan. 247, 97.3mc, 6kw, Blair craig \ nag = ofa 
D 2.40 3.00 3.00 6.00 11.00 20.00 ay eee 6 _|  GilGreetey RGAN Montezur 
N 4.00 5.00 6.00 12.00 22.00 40.00 pened 1 Montrose 
KLZ, 5kw, 560kc, CBS, Katz, Hooper, BMB . . BOULDER Fort Morgan 
D 18.00 18.00 30.00 55.00 83.00 138.00 aN ) ane : wa = 
N 36.00 36.00 60.00 110.00 165.00 275.00 Boulder{1 — Otero 
KMYR, 250w, 1340kc, Rambeau | | Ty a! ADAMS cadvaicTon Ouray 
D 9.00 17.50 35.00 60.00 90.00 | ee HM denver-ornven Pork 
N 9.00 17.50 35.00 60.00 90.00 Ne. SS gi Fienplewod APA? Mill 
KOA, 50kw, 850kc, NBC, NBC Spot Sales, BMB wu SEagiomed —e ara ney 
D 24.00 24.00 32.00 64.00 96.00 160.00 BH) cemwsed Series - Pitkin 
N 48.00 48.00 64.00 128.00 192.00 320.00 Y . a howers 
KOA-FM, Chan. 232, 95.7mc, 43kw, NBC Spot r 7 > ar / “ ‘ re Pueblo 
Sales, Bonus val / % 
KTLN, Ikw-D, 990kc, Cooke 3 os s. | Ho Hien 
D 4.90 7.00 14.00 24.50 36.40 72.80 Grand Junction pO opeames © lan tio Gra 
KVOD, 5kw, 630kc, ABC, Free & Peters ’ Routt 
D 12.00 20.00 35.00 60.00 100.00 (2) ColoradoSprings baa 
N 24.00 40.00 70.00 120.00 200.00 | ; Soguac 
DURANGO, La Plata, 4,149, fam., 94.0% sepa 
radio, 3,900 radio fam. } Montrose Son Mig 
KIUP, 250w, 1400 ke, Clark Sedgwic 
D 2.90 5.20 8.65 15.80 25.90 46.00 | - ie 
N 2.90 5.20 8.65 15.80 25.90 46.00 (a)Pueblo nag 
ENGLEWOOD, Arapahoe, 14,432 fam., 98.0% ™. 
radio, 14,143 radio fam. BL Washing 
KCRO, Ikw-D, 1380ke Weld 
(No rates available) e Yuma 
FORT COLLINS, Larimer, 12,147 fam., 97.5% ncamosa |77Walsenburg(!) 
radio, 11,843 radio fam. ae Ps Sources 
KCOL, kw, 1410kc, Headley-Reed, BMB, | [Alamosa \ : AS ANIM 
Conlan | 0 : : — 
D 675 675 9.00 18.00 28.00 45.00 | / UDurango } ot [a)Trinidad 
N 675 675 9.00 18.00 28.00 45.00 | : 
FORT MORGAN, Morgan, 5,037 fam., 95.9% 
radio, 4,830 radio fam. | 
KFTM, 500w-D, 1260kc LONGMONT, Boulder, 13,448 fam., 97.8% KDZA, 250w, 1230kc, LBS, Cooke, Hooper KGEK, 100w-D, 1230ke 
D 1.25 2.60 7.50 15.00 25.00 45.00 | te y —_ fam. . SB = 5M 15M 30M 1Hr SB IM 5M 1m = 1k 
, 250w-D, c 00 6.00 12.00 18.00 30.00} D 2.00 3.00 4.50 8. t 
gp oye: 9 pe npn SB IM =5M_ 15M 30M Hr | N 3.00 6.00 12.00 18.00 30.00 181 — 
% radio, 3,108 radio fam. D 3.00 5.00 10.00 20.00 30.00 50.00 TRINIDAD, Las Anamis, 7,239 fam., 
ae’ as Dae Oe Pag ae 30.00 | MONTROSE, Montrose, 4,196 fam., 95.3% ra- | KGHF, Skw-D, Ikw-N, 1350ke, ABC, Me- radio, 6,645 radio fam. 
N 3:00 3.00 6.00 12.00 18.0 . dio, 3,998 radio fam. Gillvra, Hooper, Conlan 1 k 
: . : 00 30.00.) KyBC, 250w, 1240ke a 2500 HE aR 
GRAND JUNCTION, Mesa, 10,867 fam., 96.2% | D 270 338 5.40 9.45 16.20 27.00 N 10.00 10.00 18.00 36.00 34.00 3000 | 100 200 400 00 1350 rh) a 
' , ’ “ 4/0 * - - % . . A A A x \e A A . - . S Ne 
radio, 10,434 radio fam. PUAMG, Pochin, 2500 fee” 96.5%. radio. goon ae a . me N, 1280kc, MBS 
KEXO, 250w, 1230kc, Oakes , Pueblo, B am., 5% radio, SALIDA, Chaffee, 1,987 fam., 95.29 io, , Ikw-D, w-N, c, 2AM 
D 3.00 6.00 12.00 18.00 30.00 | 24,149 radio fam. 1,891 radio fam. om 99.290 radio, | 5°'''6.00 6.00 10.00 16.00 24.00 = | 
N 5.00 10.00 20.00 30.00 50.00 : - N 9.00 9.00 15.00 24.00 36.00 OUR) ; 
2 AM affiliates, average 1-time rate KVRH, 250w, 1340kc, Clark, BMB, Continental | WAatsENBURG, Huerfano, 2,938 fam., 91.0% N 1 
MD kee oSae tse Ae BM 2M |b 250 580 1000 2000 2009 5hOD dio, 2,673 radio f wice, 
A y J ; . : " s ‘ >», = m. , 
— Bagh or one-time. Sources: Families — a a oe N 2.50 5.00 10.00 20.00 30.00 50.00 — viele a 
and radio families estimated from field tabu- K 1450k N 
lations of 1950 U. S. Census. Percent radio oa” eh Hy ae” Pg STERLING, Logan, 4,781 fam., 96.6% radio, egy = * 00 16.00 24.00 «i 4 
BMB. For complete explanation see foreword N 6.00 8.00 12.00 24.00 36.00 60.00 4,618 radio fam. N 3.00 4.00 8.00 16.00 24.00 “0B 
* * * * . * * * 7 * * * N 
co 7 
LORADO RADIO MARKET DATA BY COUNTIES No 
1949 1948 Employment Taxable Per I pier 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March __rolls—Ist tad 
Population Population Families Radio. Families (Est.) ($000) U. S. ($000) 1948 1948 ($000 WBIs 
Adams 40,353 22,481 11,271 10,820 96.0 12,849 18,279 1,730 wee 
Alamosa 10,525 10,484 2,939 2,806 95.5 15,712 13,058 1,376 DANI 
Arapahoe 51,668 32,156 14,432 14,143 98.0 27,177 35,833 3,909 at he 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sol (N 
copyright 1950 ‘Sales Management.” Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce BR 
Page 50 @ August 14, 1950 
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1949 1948 Employment Taxable Pay- 
1950 1940 1950 E 1950 = % Radio Retail Sales Retail Sales Mid-March rolls—Ist Qtr. 
JRES R Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 
23,9096 4 ficult Ee Oe 3,025 3,806 844 781 92.6 2,204 1,774 144 66 
0.859, He 7,947 6,207 2,219 2,092 94.3 3,955 7,405 450 189 
19,709 n Pe 8,793 9,653 2,456 2,328 94.8 5,797 5,536 599 208 
D1.4% 4 Bivider 48,144 37,438 13,448 13,152 97.8 39,614 42,343 6,037 2,887 
03.600 ' shafiee 7,115 8,109 1,987 1,891 95.2 10,263 7,042 772 321 
85,000 y poevenr steecanes 3,445 2,964 962 933 97.0 2,113 2,756 152 62 
46,616 ‘ear Creek ee 3,276 3,784 915 893 97.6 3,652 3,298 388 189 
00,000 5 pei 10,116 11,648 2,825 2,601 92.1 5,158 4,248 228 85 
14,562 °y psi 6,037 7,533 1,686 1,532 90.9 1,970 1,491 104 29 
39,233 ip Bcowley...- 5,215 5,398 1,456 1,396 95.9 3,701 3,573 354 128 
56,000 i" Custer 1,567 2,270 437 408 93.4 1,039 729 142 67 
00,000 yp ; 17,335 16,470 4,842 4,628 95.6 13,396 12,292 1,253 527 
0.789, ype 412,823 322,412 115,313 113,006 98.0 650,428 508,039 133,266 82,361 
504 Dolores is 1,959 1,958 547 510 93.4 765 972 275 176 
WB pouglos : 3,489 3,496 974 941 96.7 2,369 1,936 271 159 
-_ Bisole ; 4,466 5,361 1,247 1,213 97.3 4,339 2,837 659 348 
91% WE tert 4,469 5,469 1,248 1,195 95.8 2,260 2,366 103 34 
00,000 3 FE Pos0 noe ras 70,772 54,025 19,768 19,293 97.6 83,968 71,161 12,485 6,394 
00,000 4 F femont zm, 18,091 19,742 5,053 4,850 96.0 16,385 13,141 2,153 1,110 
00,000 °% § corfield 11,595 10,560 3,238 3,108 96.0 10,791 11,107 1,215 640 
30,000» Bien eulies 836 1,625 233 224 96.5 1111 406 83 4l 
69,545 rm Grand 3,904 3,587 1,090 1,050 96.4 4,052 4,727 369 199 
67,500 'g fp Sunnison 5,689 6,192 1,589 1,536 96.7 6,181 5,509 939 598 
iesiiiela” tinsdale basins 245 349 68 68 100.0 146 117 — ~ 
ess fp Heerfano 10,520 16,088 2,938 2,673 91.0 11,956 7,095 1,326 729 
Jackson 1,966 1,798 549 530 96.6 1,694 1,327 305 149 
Jefferson 54,650 30,725 15,265 15,020 98.4 20,926 30,130 2,755 1,363 
Kiowa 2,990 2,793 835 799 95.7 1,658 2,242 107 40 
Kit Carson ‘ 8,569 7,512 2,393 2,290 95.7 5,634 8,954 491 192 
Lake ; 6,139 6,883 1,714 1,671 97.5 9,898 6,073 2,121 1,548 
{a Plata : 14,854 15,494 4,149 3,900 94.0 16,459 13,584 1,760 785 
Lorimer a 43,489 35,539 12,147 11,843 97.5 41,508 40,314 5,108 2,607 
los Animas 25,918 32,369 7,239 6,645 91.8 24,951 16,900 3,546 2,066 
Lincoln onsen 5,869 5,882 1,639 1,579 96.4 5,487 6,935 415 173 
logan 17,117 18,370 4,781 4,618 96.6 19,084 19,360 2,101 1,015 
Nesa 38,906 33,791 10,867 10,454 96.2 37,856 34,824 4,248 2,112 
Mineral 691 975 193 186 96.4 805 447 61 39 
OE or 5,944 5,086 1,660 1,601 96.5 5,449 8,380 849 485 
Nontezuma ' 9,937 10,463 2,775 2,616 94.3 7,583 8,907 880 382 
WOMtPOSE.....ccccvveee ee 15,024 15,418 4,196 3,998 95.3 14,853 11,853 1,348 541 
Morgan ; ae 18,035 17,214 5,037 4,830 95.9 17,789 18,932 1,810 998 
Otero ee 25,274 23,571 7,059 6,713 95.1 22,850 20,651 2,709 1,195 
Ouray 2,089 2,089 583 573 98.4 1,878 1,224 254 162 
Pork : 1,853 3,272 517 494 95.6 2,782 1,552 184 88 
Phillips : 4,907 4,948 1,370 1,334 97.4 4,668 6,198 476 174 
Pitkin y ae 1,629 1,836 455 440 96.8 838 971 280 122 
POWERS cone as 14,837 12,304 4,144 4,015 96.9 11,591 17,436 1,928 993 
Neblo haces Coie ree one 89,592 68,870 25,025 24,149 96.5 85,377 75,504 18,739 11,064 
tio Blanco 4711 2,943 1,315 1,283 97.6 2,898 4,602 675 376 
tio Grande ene 12,638 12,404 3,530 3,328 94.3 13,306 10,342 1,101 570 
Routt oa 8,896 10,525 2,484 2,409 97.0 10,189 7,041 1,608 1,022 
Soguache haaclackcha 5,672 6,173 1,584 1,498 94.6 3,571 3,672 326 161 
Son Juan ete: 1,459 1,439 407 397 97.6 1,531 885 305 223 
Son Miguel od, 2,690 3,664 751 708 94.3 2,614 1,334 426 306 
Sedgwick : 5,080 5,294 1,418 1,376 97.1 5,377 5,459 501 277 
Summit iaeetace 1,130 1,754 315 306 97.2 1,167 550 85 34 
Teller 2,734 6,463 763 740 97.1 4,024 2,312 498 233 
Washington : 7,522 8,336 2,101 2,023 96.3 3,901 5,654 319 129 
Weld ene 66,619 63,747 18,608 18,031 96.9 55,500 58,954 6,482 3,744 
10,823 12,102 3,023 2,929 96.9 9,331 10,012 629 271 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
copyright 1950 ‘‘Sales Management.” Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid- March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commerce. 
WTHT, 250w, 1230kc, ABC, McKinney 2 AM non-offiliates, average 1-time rate 
SB IM 5M 15M 30M 1Hr ‘ SB oe oath, we ae Al 4 
1am CONNECTICUT (R10) den fate 7260 sanse 
. WTIC, 50kw, 1080kc, NBC, Wee 
° fom. 9 D 22.50 38.50 50.00 80.00 120.00 200.00 | WAV, IkwD, 1260ke Kener 9 | 1 
N 45.00 77.00 100.00 160.00 240.00 400.00 | WAVZ-EM, Chan. 236, 95.lme, 20kw 
SPOT RATE FINDER ——— Chan. 243, 96.5mc, 20kw, Weed, | “hea 
a 2, WBI FM), Chan. 264, 100.7mc, 3kw 
. us at ae “a = 253 fam., 98.8% a oe —_ wat | -—~ lHr a 149,874 a a as 3 ty om. 15M 30M 1Hr 
a D 400 7.50 12.00 2400 36.00 60.00 | WMMW, Ikw-D, 1470kc D 3.00 5.00 10.00 20.00 30.00 50.00 
MBS | inf? AM affiliates, average I-time rate N 6.50 10.00 16.00 32.00 48.00 80.00 | D 5.85 7.20 12.00 24.00 48.00 60.00 | N 3.00 5.00 10.00 20.00 30.00 50.00 
0 24.00 SB IM «65M. =o 15SM.~—s 30M_—so Hr ; WMMW-FM, Chan. 239, 95.7mc, 20kw WELI, Ikw, 960kc, ABC, Headley-Reed, Con- 
0 36.00 MRD 700 800 13.00 2600 39.00 65.00 | GREENWICH, Fairfield, 140,253 fam., 98.8% (Rates not published) lan 
38 fam., 9RMEN 12.50 14.00 24.00 48.00 72.00 120.00 radio, 138,710 radio fam. MIDDLETOWN, Middlesex, 18,750 fam., | D 7.00 10.00 16.00 32.00 48.00 80.00 
Oy erga gee ge WGCH(FM), Chan. 240, 95.5mc, 0.34kw | og radio, bed radio fam. N 14.00 20.00 32.00 64.00 96.00 160.00 
» wt tee, 600kc, MBS, Petry D 4.00 6.00 14.00 28.00 42.00 70.00 — , se, ae ait aisle dial WELI-EM, Chan. 300, 107.9mc, 20kw, Head- 
imu oe 32.00 48.00 80.00 | N 4.00 6.00 14.00 28.00 42.00 70.00 ‘ ‘ ‘ ‘ ‘ - ey-Reed, Bonus 
96.00 160.00 NEW BRITAIN, Hartford, 149,662 fam., 99.3% WNHC, 250w, 1340kc, Katz, Conlan 
0 24.00 “ WLIZ, Tkw-D, 1300ke, Youn HARTFORD, Hartford, 149,662 fam., 99.3% radio, 148,614 radio fam. D 6.00 8.00 15.00 24.00 36.00 60.00 
0 24.00 MEED "300 6.00 15.00° 30.00 45.00 75.00 | "Ai2-_148,614 radio fam. Se N 8.00 12.00 25.00 40.00 60.00 100.00 
N 6.00 15.00 30.00 60.00 90.00 150.00 4 AM affiliates, average 1-time rate . ae a ae thes ae re 25 (Continued on page 52) 
= i, 1450ke, ABC, Rambeau D 13.50 22.00 25.75 46.50 69.75 116.25 , 
(2 1.00 10.00 20.00 30.00 50.00 N 26.00 44.00 51.50 93.00 139.50 232.50 | WHAY, 5kw, 910kc 
, 5M ISM =(30M_— so Hr For Facts on the 
t Venable le misTOL, Hartford, 149,662 f 99.3% wecc, 500w-D, 1290ke D 7.00 7.00 18.00 36.00 54.00 90.00 N H Mark 
70194 ($00 dio, 148,614 radio fam. a 5.50 7.00 11.00 22.00 40.00 55.00 | N 7.00 7.00 18.00 36.00 54.00 90.00 ew Haven Market 
Mls, 500w-D, 1440ke WORC, 2kw, — — = en - WKNB, Ikw- + atthe, serine, wy Coston Contact 
u 5.00 4.00 8.00 16.00 24.00 40.00 | D 12.50 17.50 21.00 42.00 63.00 105.00 Wendie, Che 279. 103 Fox Siw, Feri ~ HEADLEY-REED 
8B DaNBy a N 25.00 35.00 42.00 84.00 1 10. o OO” 1875 3125 R 
RY, Fairfield, 140,253 fam., 98.8% : : 4.00 126.00 210.00 3.00 4.00 6.25 10.00 18.75 31.25 epresentatives of 
2261 radio, 138,710 radio foxy ’ © | WDRC-FM, Chan. 229, 93.7mc, 7kw, Bonus x 6.00 7.50 12.50 25.00 37.50 62.50 Radio Station 
: WEIR, Tkw-D, 500w. N, 550k WONS, Skw, 1410kc, MBS, Petry WELI 
49 Retail Sol BH INo rates avon c D 10.00 10.00 20.00 40.00 60.00 100.00 | NEW HAVEN, New Haven, 151,541 fam., 
+. of Commerc available) | N 20.00 20.00 40.00 80.00 120.00 200.00 98.9% radio, 149,874 radio fam. 
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WSTC, 250w, 1400kc, ABC, McKinney 
CONNECTICUT SB IM.) SM. ISM. 30M_—sd1: Hr 
D 6.00 9.00 12.00 24.00 36.00 60.00 
SPOT RATE FINDER N 9.00 12.00 20.00 40.00 60.00 100.00 
(Continued from page 51) WSTC-FM, Chan. 244, 96.7mc, 650w, Mc- 


Kinney, Bonus 


WNHC-FM, Chan., 242, 99.1mc, 20kw, Katz, | TORRINGTON, Litchfield, 27,484 fam., 97.7% | 


Bonus } radio, 26,851 radio fam. 
WNHC-TV, Chan. 6, .957kw-aur.; 1.82kw-vis. WLCR, Ikw-D, 990kc, Sears & Ayer, Hooper 
SB 1M 5M 15M 30M _14Hr D 6.00 7.00 12.00 24.00 36.00 60.00 
N 30.00 30.00 50.00 100.00 150.00 250.00 N 6.50 10.00 ge ag a ee 
don, 39.780 fam., WTOR, 250w, 1490kc, ABC, Rambeau, Conlan 
OF oe onde sabe at “ D 5.00 7.50 10.00 20.00 30.00 50.00 


WNLC, 250w, 1490kc, MBS, BMB 
D 5.00 7.00 10.00 20.00 30.00 50.00 
N 7.00 10.00 20.00 40.00 60.00 100.00 


WNLC-FM, Chan. 258, 99.5mc, 20kw, Bonus 3 AM affiliates, average 1-time rate 
NORWALK, Fairfield, 140,253 fam., 98.8% | D 5.00 6.16 10.66 21.33 32.00 53.33 





WATERBURY, New Haven, 151,541 fam., 
98.9% radio, 149,874 radio fam. 





radio, 138.710 radio fam. | N 9.00 11.33 20.00 40.00 60.00 100.00 | 





WNLK, 500w, 1350kc, McGillvra WATR, Ikw, 1320kc, ABC, Rambeau, Hoo er 

D 6.00 7.00 12.00 24.00 36.00 60.00 | 5 599.'700 12.00 24.00 3600 6000 

N 7.00 9.00 14.00 28.00 42.00 70.00| y 800 

NORWICH, New London, 39,780 fam., 96.9% | WBRY, 5kw, 1590kc, CBS, Avery-Knodel, Con- 
radio, 38,546 radio fam. | len 


WICH, 250w, 1400kc D 6.00 6.00 10.00 20.00 30.00 50.00 
SB 


1M 5M 15M 30M 14Hr N 12.00 12.00 20.00 40.00 60.00 100.00 
D 5.00 7.00 10.00 20.00 30.00 50.00 WWCO, 250w, 1240kc, MBS 


N 7.50 10.00 16.00 32.00 48.00 80.00 | 


12.00 20.00 40.00 60.00 100.00 | 





STAMFORD, Fairfield, 140,253 fam., 98.8% D 4.00 5.50 10.00 20.00 30.00 50.00 | 


radio, 138,710 radio fam. | N 7.00 10.00 20.00 40.00 60.00 100.00 
* * * * ~ * 





MARKET INDICATORS FOR CONNECTICUT 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
|) rere 1,994,818 ’50 1,709,242 °40 

MEPIS, bis Gacsrewsidiciseece 1.33% ’50 1.30% ’40 
TEE at aren rer aera 557,211 °50 456,700 ’40 
Percent Badio ............... 98.6% ’49 97.5% °46 
Madio Families .............. 549,410 ’50 503,900 ’46 
ee .. $1,985,834,000 °49 1,974,576,000 °48 
Retail Trade Employes ...... 98,441 48 73,044 °39 
Wholesale Sales Volume ..... $1,366,036,000 °48 413,100,000 ’39 
Wholesale Trade Employes ... 26,287 48 16,277 39 
Employment (Mid-March) ... 677,653 ’48 682,628 ’47 
Taxable Payrolls (1st quarter) $ 463,963,000 ’48 434,737,000 °47 
ne eee $3,381,000,000 48 1,417,000,000 ’40 

Percent distribution-....... 1.64% 48 1.87% ’40 
Per Capita Income .......... $ 1,700 °48 827 40 
Percent of national per capita 

__ | EE SA ee 121% ’48 144% ’40 
New Construction (Private)... $ 133,500,000 °47 66,900,000 ’39 

ae $ 50,500,000 47 35,100,000 °39 

Non-Residential ........... $ 58,800,000 48 18,500,000 °’39 
Value added by Manufacture. $1,896,546,000 °47 690,323,000 ’39 
Automobile Registration ..... 663,205 °49 632,053 48 
SI ooo Sin ic esac tacoscin oes 707,400 °49 500,500 °45 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


* * * * * * 


CONNECTICUT RADIO MARKET 


1950. 1940 1950 1950 
Population Population Families Radio-Families 

Fairfield 502,107 418,384 140,253 

Hartford 535,790 450,189 149,662 AW 
Litchfield 98,396 87,041 27,484 26,851 
Middlesex 67,128 55,999 18,750 18,356 
New Haven 542,518 484,316 151,541 149,874 
New London 142,415 125,224 39,780 38,546 
Tolland 44,610 31,866 12,460 11,986 
Windham 61,653 56,223 17,221 16,618 


Sources: 1950 Population, field reports, 1950 Census; 


1940 Populati 
copyright 1950 “Sales Management.” eee on 


Further reproduction unlicensed. 
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MAP BY WALTER PF. BURN, MIDOLEBURY, VERMONT 
1950, Broadcasting Publications, In 
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Mid-March 


177,905 
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24,849 
15,622 
180,881 


N Sussex 


2) Number of FM Broadcasting 


Scale 4 
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1948 (SOW 


123,916 
141,04 
1584 
10,05 
123,21 
19,56 
3h 
10,% 


1950 Families and 1950 Radio Families, BROADCASTING estimate: Percent Radio, BMB; 1949 Retail Sole 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Comment 
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DELAWARE CLASSIFICATIONS FIGURES YR. FIGURES YR. 
rrr 316,709 ’50 266,505 °40 
pacASiaNe ~ DEEDS ccs ba sain. Sade Re 0.21% ’50 0.20% 40 
4 iiming ene , _ ’ 
« MAP Conberland (sia ILL : “97° IN sob ac died werd puide 88,466 ’50 72,420 °40 
ee | ay ee Bese Percent Radio ............. 95.4% 49 92.6% 46 
or FREDERICK \\ avre de Grace 2 re ne na 
rap Freduricn { ArTiMoRE \ Radio Families ............ 84,396 ’50 75,000 °46 
_— . \ s de ded ~ 
ND BROADCASTING J TELECASTING ~_4——Baltimore rN { a a ee $ 266,577,000 °49 381,765,000 ’48 
MARKETBOOK MAP MD. »: we Retail Trade Employes ..... 16,544 °48 11,499 °39 
\ an j = ~ 

sented of MONTGOMERY Xm ARUN Q a we i Wholesale Sales Volume .... $ 487,072,000 48 157,500,000 °39 
whos o ilver N pa a - 
adcasting DISTRICT asuncton Bethesda, y ie Ta Wholesale Trade Employes . 5,216 748 2,962 39 

2) in 2 » ~~ 
OF COLUMBIA DD Charen TeMaDeredhury Haieh Employment (Mid-March) . 89,773 48 87,767 °47 
‘dcasting AND VICINITY Li)Alexancna (D.C. Taxable Payrolls(1st quarter) $ 62,231,000 °48 58,673,000 °47 
DELAWARE MARYLAND YA~— ce ch naicn ats $ 522,000,000 48 239,000,000 °40 
=e biel “ Percent distribution ...... 0.25% ’48 0.31% 40 
i f City and number o' : . 
© aaeeerd (Alt Grendeneting Stations Per Capita Income ......... $1,741 7°48 896 °40 
2) Number of FM Broadcasting Stations Percent of national per - 
f Telecasting Stations j ; 920 ’ oO ’ 
famed ene ee y capita income veesee eens 123% "48 A 156% 
© 1950, Broadcasting Publications, Inc. New Construction (Private) 23,200,000 °47 12,600,000 ’39 
Seals of Mies 50, 7 10 | eee $ 7,300,000 °47 7,000,000 ’39 
wii data —— Non-Residential ......... $ 24,100,000 ’48 3,700,000 ’39 
SPOT RATE FINDER Value added by Manufacture $ 182,088,000 °47 54,085,000 39 
tess, T0507 inte ent S| Automobile Registration ... 96,497 °49 88,316 7°48 
t, 10, am., 91.6% radio, 9,- | ; ~ 
a fam. | 3 AM gfiiliates, average I-time rate po 102,500 °49 67,700 45 
| M 5M M M —_—_—_— 
WDOY, Tkw-D. 1410kc, Rameau som 1Hr | D 7.25 7.91 16.43 32.86 49.16 82.16 | Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
> 6nd 9.00 18:00 36.00 54.00 90.00 | N 13.00 14.00 27.66 55.33 83.00 141.66 | unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
WILMINGTON, New Castle, 60,783 fam., | WAMS, Ikw, 1380kc, MBS WDEL-FM, Chan. 229, 93.7mc, 20kw WILM, 250w, 1450kc, ABC, Bolling, Conlan, 
9.9% radio, 58,898 radio fam. | D 6.00 7.50 16.80 33.60 50.00 84.00 (CP) BMB 
—— . a N 10.00 13.50 28.00 56.00 84.00 140.00 | WDEL-TV, Chan. 7, Ikw-vis; 5kw-aur., NBC, SB 1M 5M 15M 30M Hr 
Note: All Rates one-time. Sources: Families | WAmsS-FM, Chan. 241, 96.1mc, 20kw, Bonus DuMont, Meeker D 6.25 12.50 25.00 37.50 62.50 
ond radio families estimated from field tabu- | wpeEL, 5kw, 1150kc, NBC, Meeker, Conlan SB IM «5M 15M 30M Hr | N 12.50 25.00 50.00 75.00 125.00 
lations of 1950 U. S. Census. Percent radio | p 8.50 ‘10.00 20.00 40.00 60.00 100.00 | D 25.00 25.00 45.00 72.00 108.00 180.00 | WTUX, 500w-D, 1290kc, Forjoe 
BMB. For — a see foreword. | N 16.00 16.00 30.00 60.00 90.00 160.00 | N 40.00 40.00 75.00 120.00 180.00 300.00 | D 5.00 6.00. 12.00 24.00 36.00 60.00 
| * * * 

Sea 1949 1948 Employment Taxable Pay- 
: 1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March —rolls—1st Qtr. 
My : — mer Families Ratio feats ay ™. } S008) °F (5000) = 1948 (5000) 

’m ent ; 4,441 10,577 9,6 d ; ’ ; / 
Up New Castle 217,605 179,562 60,782 58,898 96.9 193,022 237,050 61,226 41,850 
J) Sussex 61,237 52,502 17,105 15,839 92.6 47,982 96,562 11,876 5,530 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
copyright 1950 ‘’Sales Management.” Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 
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DISTRICT OF COLUMBIA 


SPOT RATE FINDER 


WASHINGTON, Dist. of Columbia, 221,294 
fam., 96.8% radio, 214,212 radio fam. 


4 AM affiliates, average 1-time rate | 


SB 1M 5M 15M 30M _ 14Hr 
D 19.12 24.12 29.37 58.75 88.00 146.87 
N 38.50 40.00 56.00 121.50 182.25 393.75 


3 AM non-affiliates, average 1-time rate 
D 11.25 12.00 23.00 46.00 69.00 115.00 
N 11.25 13.50 26.00 52.00 78.00 139.00 





7 AM daytime non-affiliates, average 1-time 
rate 

D 7.26 11.40 17.82 32.11 54.40 90.42 

WARL, 





(Arlington, Va.) Ikw-D, 780kc, IMS 

D 8.00 12.00 20.00 45.00 70.00 100.00 | 

WARL-FM, Chan. 286, 105.1mc, 3kw, IMS | 
Bonus 


WASH (FM), Chan. 246, 97.1mc, 15kw, Con- 
tinental 

D 3.00 4.50 7.50 12.00 18.00 30.00 
N 5.00 7.50 12.50 20.00 30.00 50.00 


WBCC (Bethesda-Chevy Chase, Md.), 250w-D, 
1120ke 

D 5.00 7.50 15.00 33.00 50.00 85.00 

WBCC-FM, Chan. 276, 103.1mc, 0.5kw 


(Above rate includes 25% for simultaneous 
FM) 





WBUZ (FM) Chan. 244, 96.7mc, 0.42kw 
(See Bradbury Heights, Md., listing) 


WCFM (FM) Chan. 258, 99.5mc, 20kw, Conti- 


nental 
N 6.00 7.50 10.00 20.00 30.00 50.00 
(Arlington, Va.), 5kw, 1390kc, MBS, 


WEAM 

Cooke 

D 9.00 12.00 20.00 40.00 60.00 100.00 
N 19.00 30.00 48.00 96.00 144.00 240.00 
WFAX (Falls Church, Va.), 250w-D, 1220kc 
D 3.60 4.80 10.80 16.80 28.80 48.00 
N 3.69 4.80 10.80 16.80 28.00 48.00 
WGAY (Silver Spring, Md)., Tkw-D, 1050ke 
D_ 10.00 15.00 20.00 27.00 45.00 80.00 
WGAY-FM, Chan. 272, 102.3mc, 440w 

(25% of AM rates) 


Note: All Rates one-time. Sources: Families 

and radio families estimated from field tabu- 

lations of 1950 U. S. Census. Percent radio 

BMB. For complete explanation see foreword. 
* £ ® 





1950 


Popul Pepul Feit a % Rad R rail Sel 

opulation ‘epulation milies Radio-Families adio etail Seles 
; , 7 (Est.) ($000) 

Washington 792,234 663,091 221,294 214,212 96.8 1,261,722 


Sources: 1950 Population, field reports, 19. 


copyright 1950 ‘Sales Management.” 








WINX, 250w, 1340kc, Young 
SB 


1M 5M 15M 30M 14Hr 
D 7.50 15.00 30.00 45.00 75.00 
N 12.00 24.00 48.00 72.00 120.00 | 


WMAL, 5kw, 630kc, ABC Spot Sales, A.R.B. 
D 15.00 22.00 30.00 60.00 90.00 150.00 
N 39.00 45.00 60.00 120.00 180.00 300.00 
WMAL-FM, Chan. 297, 107.3mc, 20kw, Bonus 
WMAL-TV, Chan. 7, 27.7kw-aur., 13.9kw-vis., 
ABC, ABC Spot Sales, A.R.B. 
D 30.00 30.00 60.00 120.00 180.00 300.00 
N 69.00 69.00 80.00 160.00 240.00 400.00 
WOL, 250w, 1450kc, LBS, Taylor 
D 9.00 12.00 24.00 48.00 72.00 120.00 
N 900 12.00 24.00 48.00 72.00 120.00 
— Chan. 254, 98.7mc, 20kw, Taylor 
onus 


WOOK (Silver Spring, Md.), 1-kw-D, 1590kc 


D 15.00 20.00 35.00 85.00 150.00 
WPIK (Alexandria, Va.), Ikw-D, 730ke 
D 7.00 10.50 14.00 28.00 42.00 75.00 


WQQW, Ikw-D, 570kc, Rambeau 
D 10.00 15.00 25.00 40.00 60.00 100.00 | 
N 10.00 15.00 25.00 40.00 60.00 100.00 
WQQW-FM, Chan. 278, 103.5mc, 20kw, Bonus | 
WRC, 5kw, 980kc, NBC 
D 22.50 22.50 30.00 60.00 90.00 150.00 
N 45.00 45.00 60.00 120.00 180.00 300.00 
WRC-FM, Chan. 230, 93.9mc, 20kw, Bonus 
WNBW (TV), Chan. 4, 20.5kw-vis., 10.5kw- 
aur., NBC Spot Sales 
D 38.00 38.00 47.00 75.00 113.00 188.00 
N 75.00 75.00 94.00 150.00 225.00 375.00 
WTOP, 50kw, 1500kc, CBS, Radio Sales, Pulse 
D 30.00 40.00 37.50 75.00 112.00 187.50 
N 60.00 150.00 225.00 375.00 
WTOP-FM, Chan. 242, 96.3mc, 20kw, Bonus 
WOIC (TV), Chan. 9, 14.4kw-aur., 27.3kw- 
vis., MBS, CBS, WOR Sales | 
D 35.00 35.00 45.00 90.00 135.00 225.00 
N 70.00 70.00 90.00 180.00 270.00 450.00 
WTTG (TV), Chan. 5, 17.5kw-vis., 10.5kw- 
aur., DuMont 
D 30.00 50.00 96.00 144.00 240.00 
N 60.00 109.00 160.00 240.00 400.00 
WWDC, 5kw, 1260kc, Forjoe 
D 13.50 16.50 30.00 60.00 90.00 150.00 
N 13.50 16.50 30.00 60.00 90.00 150.00 
WWODC-FM, Chan. 266, 101.I1mc, 20kw, Tran- 
sit Radio 
Bonus nights 
(See Transit Radio Listing) 
7 * * 








1940 


Further reproduction unlicensed. 





FLORIDA 





SPOT RATE FINDER 


BELLE GLADE Palm Beach, 31,883 fam., 
85.1% radio, 27,132 radio fam. 
WSWM, lIkw-D, 900kc, Best 


SB 1M 5M 15M 30M Hr 
D 3.75 4.50 7.00 14.50 21.50 36.00 
N 4.00 5.00 8.00 16.00 24.00 40.00 


BRADENTON, Manatee, 9,650 fam., 


85.6% 
radio, 8,260 radio fam. 


WDHL, 250w, 1490kc 
D 2.40 4.00 10.00 20.00 30.00 50.00 
N 2.40 5.00 12.00 24.00 36.00 60.00 


CLEARWATER, Pinellas, 46,798 fam., 


91.8% 
radio, 42,960 radio fam. 


2 AM non-affiliates, average 1-time rate 
D 3.75 4.25 8.50 17.00 25.50 42.80 
N 4.00 4.50 9.00 18.75 30.00 57.50 





WCLE, Ikw-D, 680ke, Holman, Conlan 


D 4.00 5.00 10.00 20.00 30.00 50.00 
N 4.00 5.00 10.00 20.00 30.00 50.00 
WTAN, 250w, 1340kc, McGillvra 

D 3.50 3.50 7.00 14.00 21.00 35.00 
N 4.00 4.00 8.00 17.50 30.00 45.00 


CORAL GABLES, Dade, 136,826 fam., 93.3% 
radio, 127,658 radio fam. 








2 AM non-affiliates, average 1-time rate 

D 7.00 9.25 13.25 25.25 41.00 67.50 
N 7.00 9.25 13.25 25.25 41.00 67.50 
WTTT, 250w, 1490kc, McGillvra 

D 6.50 8.50 12.50 22.50 40.00 65.00 
N 6.50 8.50 12.50 22.50 40.00 65.00 
Note: All Rates one-time. Sources: Families 


and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 
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WYCGG, Ikw-D, 1070kc 


SB 1M 5M 15M 30M 14Hr 
D 7.50 10.00 14.00 28.00 42.00 70.00 
N 7.50 10.00 14.00 28.00 42.00 70.00 


CRESTVIEW, Okaloosa, 7,395 fam., 83.2% 
radio, 6,152 radio fam. 

WCNU, Ikw D, 1010kc 

D 5.00 5.00 8.00 12.00 20.00 40.00 


DADE CITY, Pasco, 5,701 fam., 85.2% radio, 
4,857 radio fam. 


WSMF, Ikw-D, 13%0ke (CP) 
(No rates available) 


DAYTONA BEACH, Volusia, 20,433 


fam., 
86.4% radio, 17,654 radio fam. 





2 AM affiliates, average 1-time rate 


D 5.50 9.00 
N 8.25 13.50 27.00 40.50 67.50 





WMFJ, 250w, 1450kc, ABC, McGillvra 
D 


4.50 10.00 20.00 30.00 50.00 
N 10.00 15.00 30.00 45.00 75.00 
WNDB, Ikw-D, 1150kc 
D 7.20 8.00 12.00 24.00 36.00 60.00 
N 7.20 8.00 12.00 24.00 36.00 60.00 
WNDB-FM, Chan. 233, 94:5mc, 8.5kw—Bonus 

days only 

N 1.25 2.50 5.00 10.00 15.00 25.00 
WROD, 250w, 1340kc, MBS 
D 4.50 8.00 16.00 24.00 40.00 
N 6.50 12.00 24.00 36.00 60.00 


DISTRICT OF COLUMBIA RADIO MARKET DATA 


Cumberland( 32 
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DISTRICT 
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AND VICINITY 














DELAWARE MARYLAND Y% 


(3) Location of City and number of 


Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
A. Number of Telecasting Stations 
MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
1950, Broadcasting Publications, Inc. 


Sal of Ms (ee-igy 35? on 109 | 
MARKET INDICATORS FOR DISTRICT OF COLUMBIA 


CLASSIFICATIONS FIGURES YR. FIGURES yr. 
SS Aare rae 792,234 50 663,091 4 

v. 7. Se ere 0.53% 50 0.50% 4 
ae ee 221,294 50 170,640 4 
Percent Mado ............. 96.8% 49 96.2% 4 
Masia Pamiies ....... 02054. 214,212 °50 225,000 "4 
pS Seer $ 982,361,000 °49 1,107,732,000 4 
Retail Trade Employes ..... 69,368 °48 ‘ 50,838 3 
Wholesale Sales Volume .... $ 1,195,055,000 °48 347,800,000 ° 
Wholesale Trade Employes 16,782 ’48 10,554 "9 
Employment (Mid-March) . 227,646 °48 _ 214,463 “ 
Taxable Payrolls(1st quarter) $ 142,076,000 748 127,200,000 * 
| Ree areerere $ 1,885,000,000 °48 905,000,000 "4 

Percent distribution ...... 0.91% 48 1.19% 4 
Per Capita Income ogee $1,691 °48 1,080 "4 
Percent of national per 

capita income ........... 120% 48 188% 4 
New Construction (Private) $ 94,600,000 49 59,400,000 "3 

ee ae $ 46,900,000 °49 34,000,000 "3 

Non-Residential ......... $ 28,700,000 °49 20,900,000 ‘s 
Value added by Manufacture $ 99,067,000 °47 43,367,000 * 
Automobile Registration 181,766 "49 171,188 if 
iS RR Saree 448,600 49 368,400 "4 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


* * * 








DELAND, Volusia, 20,433 fam., 86.4% radio, 
17,654 radio fam. 


WJBS, 250w, 1490kc, MBS 
SB 1M 


5M 15M 30M 14Hr 
D 4.50 4.50 7.10 18.00 27.00 45.00 
N 4.50 4.50 7.15 18.00 27.00 45.00 
FT. LAUDERDALE, Broward, 23,273 fam 


85.1% radio, 19,805 radio fam. 





2 AM non-affiliates, average 1-time rate 








18.00 27.00 45.00 | 


D 675 675 9.50 22.50 40.50 70.00 (Continued on page 56) 
OK * * x * * 
MARKET INDICATORS FOR FLORIDA 
CLASSIFICATIONS FIGURES YR. — 
NINN ooo 55:656 ne siois aio caiai 2,734,086 ’50 1,897, ; 
% SRT 1.82% 50 1.44% ‘4 
| SERRE EEI RAD 763,711 °50 533,320 
Percent BRadio ............ 87.4% 49 19.5% ‘ 
Radio Families ............ 667,483 50 488,000 . 
aoe $ 2,178,223,000 ’49 2,335,965,000 u 
Retail Trade Employes ..... 130,591 748 77,312 L 
Wholesale Sales Volume .... $ 1,981,160,000 "48 525,000,8% " 
Wholesale Trade Employes ,320 7°48 a f 
Employment —— 536,906 °48 507, ) 
Taxable Payrolls (1st a 
| ee) Pea adaaiiact $ 303,208,000 748 256,740,000 7 
ee ee eee $ 2,762,000,000 °48 900,000,000 7 
Percent distribution ...... 1.34% ’48 — ' 
Per Capita Income ......... $1,137 748 ‘ 
Percent of national per ; 
capita income ........... 81% 48 = } 
New Construction (Private) $ 428,200,000 49 89,600, 4 
a ere $ 304,100,000 49 69,500,08 
| _ Non-Residential ......... $ 74,500,000 49 ree ‘ 
| Value added by Manufacture $ 349,976,000 47 115,88 "35 8 
| Automobile Registration 867,510 749 eyed 16 
| Telephones ................ 517,200 49 334, 


unlicensed. 


1). 2) Arlington 
Falls Church(1) 
(1)Alexandria - 


a 7 >) 
(21d Hagerstown 

/ see ‘ 

= ) { wa 
nd Frederick ts 


MD. 








Havre de Grace 11 


sateen 



























50 Census; 1940 Population, 1940 C ; 1950 Famili d 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sols 
"hen ae d. 1948 Retail” Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commer 
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FARE ROO ” uctio® 
Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further repret 
1948 Retail Sales, Dept. of Commerce, 1948 Census of Busi . 
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1948 Employment Taxable Poy 
Retail Sales Mid-March __rells—Ist Qr 
U. $. ($000) 1948 1948 ($00 

1,107,732 227,646 142.0% 


WBRD, 250w-D, 1580kc 
SB 14 5M 15M 30M Ih 
D 7.50 6.00 9.00 18.00 36.00 60m 


WFTL, 250w, 1400kc, Hooper 


D 6.00 7.50 10.00 27.00 45.00 8 

N 6.00 7.50 10.00 27.00 45.00 sl 
WGOR (FM), Chan. 293, 106.5mc, 9.26 
Bonus 


FT. MYERS, Lee, 6,483 fam., 86.9% rode 
5,633 radio fam. 
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63,091 
0.50% 
70,640 


368,400 ’ 
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1948 ($00 
142.0% 
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M 30M Ih 
0 36.00 Hm 


0 45.00 si 
90 45.00 80 


106.5mc, 9.2bkv 
-, 86.9% rode 


age 56) 
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GURES ¥ 
897,414 
1.44% 
533,320 ' 
79.5% 
488,000 ' 
1,965,000 
5,900,000 ” 
37,227 
507,843 


5,740,000 

0,000,000 

1.19% 
471 


82% 
9,600,000 
9,500,000 
1,000,000 
5,885,000 

782,435 
334,900 


er reproducti® 
Business. 
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65.6% more total week share of audience than —— 


the next station (Pulse Surve 


y: May-June, 1950) 
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THE WASHINGTON POST— CBS. STATION 
Represented by Radio Sales 









WJAX 












































JACKSONVILLE, FLORIDA 


; Yes, here’s unequalled coverage and unequalled 
dollar value in one of the South’s major markets. 


Compare the BMB-reported coverage — and 
compare the rates. Vastly greater coverage per dol- 
lar—day and night. 


; Here is effective coverage of an area with more 
than $900,000,000 in effective buying income. 


Here is leadership of more than 20 years stand- 
ing—leadership that means buymanship throughout 
the area covered by the persuasive selling voice of 


WJAX. 


<¥ See your Blair-Cummings representative with- 

out delay for full information about the overwhelming 
coverage, the amazing economy, the immense selling 
power of WJAX—Jacksonville’s NBC station with 
5,000 watts and a million friends. 





J. DILLON KENNEDY 
Commissioner in Charge 


JOHN T. HOPKINS, II! 
Manager 
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FLORIDA 
SPOT RATE FINDER 
(Continued from page 54) 


aaa 250w, 1240kc, Cooke, CBS 
B 


1M 5M 15M 30M 14Hr 
D 4.75 5.50 10.00 15.00 30.00 50.00 
N 5.75 6.50 12.00 18.00 36.00 60.00 | 


FT. PIERCE, Saint Lucie, 5,593 fam., 79.9% 
radio, 4,468 radio fam. 


WIRA, 250w, 1400kc, MBS 
D 3.75 4.50 8.00 16.00 24.00 40.00 
N 5.00 6.00 


GAINESVILLE, Alachua, 15,842 fam., 83.3% 
radio, 13,196 radio fam. 


WGGG, 250w, 1230kc 
D 3.75 5.00 10.00 20.00 30.00 
N 3.75 5.00 10.00 20.00 30.00 


WRUF, 5kw, 850kc, MBS, Burn-Smith, 
D 6.00 13.00 25.00 35.00 
N 8.50 18.00 35.00 55.00 


WRUF-FM, Chan. 281, 104.1mc, 3kw, 
Smith (rates upon request) 


50.00 


BMB 
55.00 
80.00 


Burn- 


HOLLYWOOD, Broward, 23,273 fam., 85.1% 
radio, 19,805 fam. 


WINZ, Ikw, 940kc, LBS, Perry 
D 8.75 17.50 20.00 60.00 90.00 
N 13.25 26.50 20.00 90.00 135.90 | 


JACKSONVILLE, Duval, 88,130 fam., 
radio, 78,523 radio fam. 





4 AM affiliates, 1-time rate 
D 10.00 10.00 17.75 35.25 54.25 90.75 
N 18.50 18.00 36.00 69.00 108.25 181.25 





2 AM non-affiliates, average 1-time rate 





D 5.75 6.25 9.75 22.00 34.00 64.00 
WIVY, Ikw-D, 1050kc } 
D 1.50 2.50 7.50 15.00 30.00 50.00 | 
WJAX, 5kw, 930kc, NBC, Blair 

D 10.00 18.50 37.00 60.00 95.00 | 
N 20.00 37.00 74.00 120.00 190.00 | 
WJAX-FM, Chan. 236, 95.I1mc, 11.5kw (no 

rates available) 
WJAX-TV, Chan. 2, 7.5kw-aur.; 15kw-vis. 


(CP) 


WJHP, 5kw, 1320kc, MBS, Perry 
D 10.00 18.00 35.00 53.00 88.00 
N 15.00 35.00 70.00 105.00 175.00 


WJHP-FM, Chan. 245, 96.9mc, 34kw 
(See Transit Radio Listing) 


WMBR, 5kw, 1460kc, CBS, Avery-Knodel, 
BMB, Hooper 
D 10.00 10.00 18.00 36.00 54.00 90.00 


10.00 20.00 30.00 50.00 | 


50.00 | 


89.1% | 





N 20.00 20.00 36.00 72.00 108.00 180.00 | 


WMBR-FM, Chan. 241, 96.I1mc, 67kw, Avery- 
Knode! (Ail FM rates 25% of AM) 


WMBR.-TV, Chan. 4, 7.4kw-aur.; 
CBS, Aver y-Knodel 

D 22.50 22.50 37.50 

N 30.00 30.00 50.00 


14.8kw-vis., 


60.00 90.00 150.00 
80.00 120.00 200.00 


WOBS, Ikw-D, 1360kc, Forjoe, Hooper 
D 10.00 10.00 12.00 29.00 38.00 78.00 
N 12.00 12.00 16.00 32.00 46.00 90.00 


WPDQ, 5kw, 600kc, ABC, Katz, Hooper, BMB 
D 10.00 10.00 16.50 33.00 50.00 90.00 
N 17.00 17.00 36.00 60.00 100.00 180.00 


WRHC, 250w, 1400kc, McGillvra (No 
available) 


rates 


JACKSONVILLE BEACH, Duval, 88,130 fam., 
89.1% radio, 78,523 radio fam. 


WJVB, 250w-D, 1010kce 
D 3.75 5.00 


KEY WEST, Monroe, 7,027 fam., 83.4% radio, 
5,860 radio fam. 


WKWF, 500w, 1600kc, MBS, Perry, BMB 
D 5.00 6.50 10.00 20.00 30.00 50.00 
N 10.00 13.00 20.00 40.00 60.00 100.00 


LAKE CITY, Columbia, 
radio, 3,820 radio fam. 


WDSR, 250w, 1340kc 
D 3.75 5.00 10.00 20.00 
N 3.75 5.00 10.00 20.00 


5,034 75.9% 


fam., 


30.00 50.00 
30.00 50.00 


LAKELAND, Polk, 34,301 fam., 85.8% radio, 
29,430 radio fam. 

Note: All Rates one-time. Sources: Families 

and radio families estimated from field tabu- 

lations of 1950 U. S. Census. Percent radio 

BMB. For complete explanation see foreword 
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10.00 20.00 30.00 50.00 | 












2 AM affiliates, average 1-time 
SB 1M 


rate 
5M 15M 





D 4.37 4.37 9.09 18.50 280 ," 
N 6.00 6.00 12.00 25.09 38.59 , 
WLAK, Ikw, 1430<:, NBC, Pearson, ¢, 
D 5.00 5.00 10.09 21.00 30%) 
N 7.00 7.00 14.00 30.09 4509 3. 
WONN, 250w, 1230ke, MBS, Cooke 
D 3.75 3.75 8.09 16.00 26.0 » 
N 5.00 5.00 10.09 20.00 3299 &. 


LAKE WORTH, Pa!m Beach, 31,833 fam. ¢ 
radio, 27,132 radio fam 


WEAT, 250w, 1490kc, NBC, Pearson 
D 6.50 8.00 10.00 20.00 30.00 
N 9.00 11.00 14.00 28.00 42.09 Ny 


LEESBURG, Lake, 10,080 
8,688 radio fam. 


WLBE, Ikw, 790kc, 
D 4.95 6.60 
N 4.95 6.60 


fam., 86.2% red 


Best 
11.00 


22.00 33,00 sy 
11.00 - 


22.00 33.00 §54 


LIVE OAK, Suwannee, 4,725 fam. 790 
radio, 3,732 radio fam. 7 


WNER, 250w, 1450kc 
D 2.00 3.00 4.00 
N 2.00 3.00 4.00 


8.00 


14.00 2, 
8.00 


14.00 29 


MARIANNA, Ja-kson, 9,684 
radio, 7,437 radio fam. 


WTYS, 250w, 1340kc, Cummings 

SB IM 5M 15M 30M. 1 
D 4.00 4.00 8.00 16.00 24.00 4% 
N 6.00 6.00 12.00 24.00 36.00 6 


fam., 76% 


MELBOURNE, Brevard, 6,256 fam., 85 
radio, 5,411 radio fam. 


WMMB, 250w-D, 1050kc, Best 


D 3.15 3.40 9.00 18.00 27.00 45% 
MIAMI, Dade, 136,826 fam., 93.3% roti: 
127,658 radio fam. 





3 AM affiliates, average 1-time rate 
D 17.16 17.16 25.33 50.66 76.00 12%% 
N 26.33 26.33 4333 86.66 130.00 21464 





2 AM non-affiliates, average 1-fime rate 
D 5.37 5.95° 10.72 21.42 32.15 537 





WFEC, 250w-D, 1220kc 

D 475 5.90 11.45 22.85 34.30 574 

WGBS, 50kw-D, 10kw-N, 710kw, CBS, Kot: 
BMB 


D 20.00 20.00 30.00 60.00 90.00 150% 


N 30.00 30.00 50.00 100.00 150.00 250% 
WGBS-FM, Chan. 242, 96.3mc, Ikw, Kot 
Bonus 


WIOD, 5kw, 610kc, NBC, Hollingbery, Hooper 
BMB 
D 17.00 17.00 24.00 48.00 72.00 120% 
N 25.00 25.00 40.00 80.00 120.00 200% o 


WIOD-FM, Chan. 247, 97.3mc, 54kw, Holling 
bery, 


WMIE, 10kw-D, 5kw-N, 1140kc 
(Consult station for rates 


WQAM, 5kw-D, Ikw-N, 

BM8 ‘ 
D 14.50 14.50 22.00 44.00 66.00 110 
N 24.00 24.00 40.00 80.00 120.00 200% 


WQAM-FM, Chan. 235, 94.9mc, 60kw, Blai 
Bonus 


WTVJ (TV), Chan. 4, 2.2kw-vis.; 1.1kw-aur 

ABC, CBS, NBC, DuMont, Free & Peters 
D 38.00 38.00 56.00 9000 13500 2250 
N 50.00 50.0C 75.00 120.00 180.00 300.0 


WWPB, 250w, 1450kc, Cooke 
D 6.00 6.00 10.00 20.00 30.00 500 
N 7.00 6.00 14.00 28.00 42.00 70.0 


WWPB-FM, Chan. 268, 101.5mc, 5kw 


Bonus Ww 


zo 


560kc, ABC, Blait 


oOo 


a 


pratt t8. 


MIAMI BEACH, Dade, 136,826 fam., 93.3% 
radio, 127.658 radio fam. 


WKAT, 5kw-D, Ikw-N, 1360kc, MBS, West 
D 13.92 11.39 17.71 35.42 53.13 = 
N 21.51 18.97 35.42 70.84 106.26 177.10 


ht 


WKAT-FM, Chan. 226, 93.1mc, 324kw, Bonus 


WLRD (FM), Chan. 230, 93.9mc, 13kw 

D 2.00 2.00 4.00 9.00 13.50 = 
N 3.00 3.00 6.00 12.00 18.00 30: 
WMBM, Ikw-D, 800kc, Rambeau 

D 5.50 8.25 13.75 27.50 46.00 2s 
N 5.50 8.25 13.75 31.50 52.75 


Telecasting 
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2 oe a MARKETBOOK MAP 
Pei f of 
5 fam., 799 FLORIDA 


3) Location of City and number of 
Standard (AM) Broadcasting Stations 





‘ \ | 
1 —_— 
2\4 Orlando 


Dade City(t 







PlantCity(1 2 1) Winter Haven Melbourne 1 


10 = 2) Number of FM Broadcasting Stations 
1400 3 2\s\Tampa Lakeland 


0 14.00 2 & Number of Telecasting Stations — 


Seale of Miles 
fam., 768 50, 75 10 y 


2]St. Petersburg 


igs MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 


M 30M} 1950, Broadcast: Pi Seb af 
. c ublications, I 
] ing Publications, Inc 1 


1)Bradenton Fort Pierce! 
0 24.00 any ——— \ 
10 36.00 Koy 


2 
Sarasota 


» fam., 865 


0 27.00 450 


West Palm Beach\2 
7 oa 


Palm Beach(4) 
‘\ Keron Myers Belle Glade Lake Worth! 
q a ; 
= 


1 93.3% radiy 


e rate Fort Lauderdale.112 
5 76.00 126% 
130.00 2164 ———s 





Hollywood. ! 


| _ 2 1 
— Marianna S 


2 
Miami shy \f 
f “ P 
‘ ) Coral Gables 2 1am! 


1-fime rate a ; ; ‘ \ ahgevamal 7 Beach 
2 32.15 57 we TL 
, OF any 7 
‘(Z=== ~ ' ? 
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Panama City 











Pf 
5 34.30 574 . 
. 4 Oy : 
kw, CBS, Kot: \ NOL 
0 90.00 15010 1 Programmed 
10 150.00 250.0 Fa b 
nc, Ikw, Kotz ree ‘s y all four 
e She | 
| of tell major networks 
ingbery, Hooper P “Wo & " 
: Key West 
0 72.00 120. * * «* * * * * * & 
0 120.00 200.0 OCALA, Marion, 10,606 fam., 82.8% radio, : - . —__—. WDBO-FM, Chan. 222, 92.3mc, 35kw, Blair, 
54kw, Holling 8,781 radio fam. 4 AM affiliates, average 1-time rate | Bonus ™ * eee te 
WIMC, Ikw, 129 . SB 1M 5M 15M 30M 14Hr WHOO, 10kw, 990kc, ABC, Ra-Tel, Hooper 
ee Sev Soe 1k Te 7s ae ee eee Oe SB iM) «SM. ISM.) 30M_—soT Hr 
F D 450 450 800 1600 24.00 40.00 | N 10.50 10.50 18.06 35.87 55.25 96.25 | D 7.50 7.50 11.70 22.75 39.00 65.00 
N 6.00 6.00 10.00 20.00 30.00 50.00 a 7 ae N 10.00 70.00 ag oa ig bags 
. J J J F J WH ~ han. 3 . . ’ , ’ 
ke, ABC, Blo | ee ee Oe | 
ORLANDO, Orange, 31,881 fam., 89.8% | D 8.50 8.50 13.75 27.50 44.00 71.50 . " 
0 66.00 1100 radio, 28,629 radio fam. N 12.00 12.00 19.25 38.50 66.00 110.00 | (Continued on page 58) 
0 120.00 200.0 a a a ee * : be alee 
1c, 60kw, Blot, Hdmi, a ecaebacnanceitentncie poem pnn npn aetna I EN EN 
tliat 


vis.; 1. Tkw-aur 
Free & Peters 
0 13500 225.0 


WKWE 


0 180.00 300.0 | 

0 30.00 500 66 e 5 ~ e ~ . . * y Oo U Cc A N 
0 42.00 700 | The Nation’s Southernmost Radio Station” SD ort MORE 
nc, Skw | > 


* A Regior al Char f e|! 


* No < ther statior if Florida on our * Only St ReTe); n Key West, Monroe 
rrequer y! Cour ty andr ch Flor a Keys! 


6 fam., 93.3% 


oo te ee aon 


kc, MBS, Weed 
2 53.13 88.55 
4 106.26 177.10 





OO 
d 
f 
( 
) 
meneame nn nh nt et tt em Oe 





| 324kw, Bonus ¥% 37,000 local population, (not including transients). IN MIAMI 
| 13kw ; 
O 13.50 22.80 _ Vork National Representatives: Detroit 
0 18.00 300 — Philadelphia ; 
ad JOHN H. PERRY ASSOCIATES Atlanta FREE amet PETERS: Natl. Representatives 
ws ee 
0 52.75 66.00 > a a et ee 
lecastiag : BROADCASTING e Telecasting August 14, 1950 @ Page 57 




















































































































































































































































































































































































































FLORIDA 


SPOT RATE FINDER 
(Continued from page 57) 


WLOF, 5kw, 950kc, MBS, Raymer 
SB 1M 5M 15M 30M JI14Hr 


D 8.00 3.00 13.00 26.00 40.00 65.00 | 


N 10.00 10.00 20.00 40.00 60.00 100.00 


WORZ, Ikw, 740k-c, NBC, Weed, Hooper, 
Conlan 

D 7.00 7.00 10.50 21.00 31.50 52.00 
N 10.00 10.00 15.00 30.00 45.00 75.00 


PALATKA, Putnam, 6,576 fam., 80.4% radio, 
5,287 radio fam. 


WWPF, 250w-D, 800kc, Continental 
D 3.25 4.50 7.00 12.50 23.00 40.00 


WWPF-FM, Chan. 252, 98.3mc, 975w, Bonus 
daytime only. 
N 1.95 2.70 4.20 7.50 13.80 24.00 


PALM BEACH, Palm Beach, 31,883 fam., 
85.1% radio, 27,132 radio fam. 

WWPG, 250w, 1340kc, ABC, Perry, Conlan 

D 4.50 4.50 9.00 18.00 27.00 45.00 

N 5.70 5.70 11.40 22.80 34.20 57.00 

— Chan. 250, 97.9mc, 22kw, Perry, 
onus 


PANAMA CITY, Bay, 11,448 fam., 83.5% 
radio, 9,559 radio fam. 


AM affiliates, average 1-time rate 
0 5.00 8.50 18.00 27.00 45.00 


2 
D 4.5 . 
N 5.00 5.50 9.50 19.00 30.00 50.00 





WDLP, Ikw, 590kc, MBS 


D 6.00 6.00 10.00 20.00 30.00 50.00 | 
00 


0 
N 6.00 6.00 10.00 20.00 30. 


WPCF, 250w, 1400kc, ABC 
D 3.00 4.00 7.00 16.00 24.00 40.00 
N 4.00 5.00 9.00 18.00 30.00 50.00 


50.09 


Note: All Rates one-time. Sovorces: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 





PENSACOLA, Escambia, 30,187 fam., 86.3% 


radio, 26,051 radio fam. 





3 AM affiliates, average 1-time rate 

SB 1M 5M 15M 30M 
D 6.16 &7C 10.75 21.66 34.16 
N 8.55 9.16 13.91 28.00 45.50 





WBSR, 250w, 1450kc, ABC 
D 6.00 6.00 10.00 20.00 30.00 
N 8.00 8.00 14.00 28.00 42.00 


WCOA, 5kw, 1370kc, NBC, Perry 
D 8.50 8.50 13.75 27.50 44.00 
N 12.00 12.00 19.25 38.50 66.00 


WCOA-FM, Chan. 250, 98.9mc, 5.4kw, 


WEAR, 250w, 1230kc, MBS, Pearson 
D 4.00 5.60 8.50 17.50 28.50 
N 5.65 7 50 8.50 17.50 28.50 


PLANT CITY, Hillsborough, 69,423 
88.9% radio, 61,717 radio fam. 


WPLA, 250w-D, 1570kc 
D 3.00 3.00 5.00 9.00 18.00 


QUINCY, Gadsden, 10,159 fam., 
radio, 7,944 radio fam. 


WCNH, 250w, 1230kc 
D 3.00 3.00 4.50 12.00 18.00 
N 3.00 3.00 4.50 12.00 18.00 


ST. AUGUSTINE, St. Johns, 6,919 fam., 81.8% 


radio, 5,659 radio fam. 


WFOY, 250w, 1240kc, CBS, Avery-Knodel 
D 4.50 4.50 7.00 15.00 22.00 36.00 
N 9.00 9.00 11.00 22.00 33.00 54.00 


ST. PETERSBURG, Pinellas, 46,798 fam., 91.8% 


radio, 42,960 radio fam. 





AM affiliates, average 1-time rate 


2 
D 5.25. 7.75 12.25 24.50 42.00 71.00 
N 8.00 10.37 18.25 38.75 72.00 120.00 





WSUN, 5kw, 620kc, ABC, Weed 


D 4.50 7.50 12.50 25.00 42.00 70.00 
N 8.00 10.75 17.50 37.50 72.00 120.00 
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JOSEPH HERSHEY McGILLVRA, INC. 
NATIONAL REPRESENTATIVES 









VACATION LAND SUMMER AND 


WMEFJ 


FIRST 












RADIO 


DAYTONA BEACH, FLA. 


Affiliated with the American Broadcasting Company 


WTSP, 5kw, 1380kc, MBS, Pearson, Hooper, 


Conlan 
SB 1M 5M 15M 30M 1Hr 


D 6.00 8.00 12.00 24.00 42.00 72.00 
N 8.00 10.00 19.00 40.00 72.00 120.00 


WTSP-FM, Chan. 273, 102.5mc, 37kw, Pear- 
son, Bonus 


SANFORD, Seminole, 7,330 fam., 83.5% 


radio, 6,120 radio fam. 
WTRR, 250w, 1400kc, Best 


D 3.60 3.60 6.48 12.96 21.60 36.00 | 
N 5.00 5.00 9.00 18.00 30.00 50.00 


SARASOTA, Sarasota, 7,973 fam., 88.1% 


radio, 7,024 radio fam. 
WKXY, Ikw-D, 1540kc, LBS 


D 5.00 10.00 15.00 20.00 30.00 50.0C | 
N 5.00 10.00 15.00 20.00 30.00 50.00 


WSPB, 250w, 1450kc, CBS, Pearson 


D 3.75 3.75 10.00 20.00 30.00 50.00 | 
N 5.00 5.00 12.00 24.00 36.00 60.00 | 


SEBRING, Highlands, 3,766 fam., 82.8% 


radio, 3,118 radio fam. 


WJCM, 100w, 1340kc, LBS 


D 2.50 2.50 3.50 7.50 13.00 20.00 
N 3.00 3.00 4.25 10.00 16.00 30.00 | 


SULPHUR SPRINGS, Hillsborough, 69,423 


fam., 88.9% radio, 61,717 radio fam. 


WHBO, 250w-D, 1050kc (See Tampa Fla. List- 


ing) 


TALLAHASSEE, Leon, 14,311 fam., 82.9% 


radio, 11,863 radio fam. 





2 AM affiliates, average 1-time rate 


D 5.08 5.65 9.75 20.00 30.00 50.00 | 
N 7.02 7.59 13.50 27.00 42.00 70.00 


WTAL, 5kw, 1270kc, CBS, MBS, Blair, Conlan | 
D 7.00 7.00 12.00 24.00 36.00 60.00 
N 10.00 10.00 18.00 36.00 54.00 90.00 | 













BROADCASTING 


WTAL-FM, Chan. 280, 103.9mc, 710w Bi 


WTNT, 250w, 1450kc, ABC, Clark” 


18.00 30.00 gs 


TAMPA, Hillsborough, 69,423 fam 
radio, 61,717 radio fam. . 





2 AM affiliates, average 1-t 
12.00 20.00 32.00 50.0 %) 
16.00 16.00 32.50 60.00 90.99 14 


3 AM non-affiliates, average 1-time rote 
8.33 16.36 28.63 


Ikw-D, 1110ke, y 
6.00 12.00 21.60 38.00 wg» 
WDAE, 5kw, 1250kc, CBS, Katz 4 





16.00 30.00 60.00 99) 
WDAE-FM, Chan. 289, 105.7mc, Tkw 


14.00 21.65 gy 
970kc, NBC, Blair, Cummins 


12.00 20.00 32.00 50.00 my 
16.00 16.00 35.00 60.00 90.00 145 
WFLA-FM, Chan. 227, 93.3mc, 53kw, Bie: 


WHBO, 250w, 
13.50 26.25 4 
13.50 26.25 ay 


WEST PALM BEACH, 
fam., 85.1% radio, 27,132 radio fom 





AM affiliates, average 1-time rate 
11.00 22.00 33.00 5s» 
11.00 20.00 40.00 60.00 1m 


1290kc, MBS, McGillvra 
12.00 24.00 36.00 a 
10.00 20.00 40.00 60.00 1m 
JNO, 250w, 1230kc, CBS, Meeker 
10.00 20.00 30.00 Hy 
12.00 20.00 40.00 60.00 1% 


ZOsZUE ZON 


WINTER HAVEN, Polk, 34,301 fam., 85! 
29,430 radio fam. 

WSIR, 250w, 1490kc, MBS, Conlan, BMS 
16.00 24.00 Au 
10.72 21.44 32.16 SM 


WINTER 





STATION IN 





ROBERT S. KELLER 
AGENCY COORDINATOR | 





Telecastist 








County 


Alachu 
Boker 
Boy 
Bradfe 
Brevar 
Browo 
Calho 
Charle 
Citrus 
Clay 
Collier 
Colum 
Dade 
De So 
Dixie 
Duval 
Escam 
Flagle 
Frank 
Gods: 
Gilchi 
Glade 
Gulf 
Homi 
Hard 
Hend 
Hern 
High! 
Hillst 
Holm 
Indic 
Jacks 
Jefte 
lofa 
lake 

































































































































































































































































































FLORIDA RADIO MARKET DATA BY COUNTIES 





rk 
3000 st 
1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March _rolls—1Ist Qtr 
fam., 88%, County Population Population Families Radio-Families (Est.) ($000 U. S. ($000) 1948 1948 ($000) 
> rate 56,717 38,607 15,842 13,196 83.3 28,077 31,847 7,323 3,226 
50.00 gy Alechue 
90.00 14 Ml boker 6,291 6,510 1,757 1,407 80.1 2,117 2,428 350 130 
tun sey: ie 40,987 20,686 11,448 9,559 83.5 25,120 27,738 6,080 3,145 
_ 2863 ay srodford 11,386 8,717 3,180 2,690 84.6 3,942 5,611 1,046 379 
grevard 22,400 16,142 6,256 5,411 86.5 15,140 16,878 2,324 944 
: 38.00 ay haat 83,318 39,794 23,273 19,805 85.1 58,804 93,630 16,445 10,435 
. 500 mf sheen 7,894 8,218 2,205 1,768 80.2 2,731 3,343 378 147 
‘= aa Chorlotte 4,267 3,663 1,191 1,056 88.7 2,963 2,955 591 226 
i oe 6,086 5,846 1,700 1,428 84.0 2,933 3,692 421 161 
) 21.65 M0 cay 13,307 6,468 3,717 3,163 85.1 2,162 5,152 693 307 
ee. ee 6,452 5,102 1,802 1,477 82.0 3,298 2,418 1,119 624 
4 ae iat Columbia 18,022 16,859 5,034 3,820 75.9 8,935 11,476 1,714 656 
, Stkw, Wa Dede 489,838 267,739 135,826 127,658 93.3 528,360 588,765 140,077 88,034 
De Seto 9,184 7,792 2,565 2,090 81.5 5,679 5,777 1,105 456 
0 26.25 ant dixie 3,911 7,018 1,092 900 82.5 3,606 2,117 329 109 
0 26.25 SHE vol 315,598 210,143 38,130 78,523 89.1 291,047 266,877 74,068 40,671 
Escombia 108,072 74,667 30,187 26,051 86.3 73,780 75,703 16,321 8,032 
egoch, ME ogler 3,357 3,008 937 769 82.1 1,343 1,602 365 121 
aes 5,755 5,991 1,607 1,250 77.8 2,905 2,207 426 140 
0 33.00 ssn Godsden 36,370 31,450 10,159 7,944 78.2 14,438 17,245 3,394 1,285 
10 60.00 100 Gilchrist 3,489 4,250 974 762 78.3 1,430 1,676 209 96 
\Gillvra Glades 2,197 2,745 613 514 84.0 1,080 1,208 118 46 
$f 7,433 6,951 2,076 1,785 86.0 3,037 3,853 1,688 966 
Meeker Hamilton 8,955 9,778 2,501 1,980 79.2 3,039 3,322 713 228 
. =a = Hordee 10,022 10,158 2,799 2,292 81.9 5,693 6,733 720 306 
Hendry 5,997 5,237 1,675 1,447 86.4 3,897 5,272 1,115 674 
01 fam., 8) Hernando 6,652 5,641 1,858 1,599 86.1 3,796 4,451 725 277 
Conlon, BMS Highlands 13,485 9,246 3,766 3,118 828 6,659 8,579 1,469 656 
r ou - Hillsborough 248,536 180,148 69,423 61,717 88.9 192,059 210,375 57,233 29,233 
7 Holmes 14,000 15,774 3,910 3,084 78.9 2,058 3,114 440 132 
indian River 11,850 8,957 3,310 2,839 85.8 7,051 8,949 1,227 673 
Jackson 34,669 34,428 9,684 7,437 76.8 12,264 15,319 2,561 837 
ees tferson 10,385 12,032 2,900 2,282 78.7 3,110 3,682 534 179 
—a lafayette 3,431 4,405 958 785 82.0 1,079 1,307 107 43 
|| IB loke 36,088 27,255 10,080 8,688 86.2 19,768 23,439 3,822 1,760 
| re 23,211 17,488 6,483 5,633 86.9 17,594 22,370 3,330 1,559 
| Leon 51,235 31,646 14,311 11,863 82.9 31,290 34,200 6,709 2,965 
| Bog 10,627 12,550 2,968 2,407 81.1 4,452 4,609 851 306 
Liberty 3,174 3,752 886 693 78.3 598 944 368 112 
\|B Madison... 14,177 16,190 3,960 3,029 76.5 5,795 4,854 1,024 332 
||P Manatee 34,547 26,098 9,650 8,260 85.6 19,958 26,068 4,235 1,970 
| Marion 37,973 31,243 10,606 8,781 82.8 21,797 30,248 5,639 2,518 
|| Martin 7,665 6,295 2,141 1,845 86.2 4,555 5,454 1,099 528 
|B Monroe... 25,159 14,078 7,027 5,860 83.4 7,781 16,112 2,223 988 
Nassau 12,755 10,826 3,562 2,960 83.1 5,052 7,067 2,061 1,082 
Okaloosa 26,476 12,900 7,395 6,152 83.2 4,876 9,464 1,531 559 
Okeechobee 3,444 3,000 962 812 84.5 2,147 2,350 245 114 
Orange 114,134 70,074 31,881 28,629 89.8 117,796 105,946 21,129 19,072 
Osceola 11,325 10,119 3,163 2,773 87.7 6,045 7,942 1,318 575 
Palm Beach 114,144 79,989 31,883 27,132 85.1 142,143 128,152 23,089 13,526 
Pasco 20,412 13,981 5,701 4,857 85.2 6,306 10,111 1,544 618 
Pinellas 167,539 91,852 46,798 42,960 91.8 165,105 152,439 27,739 14,592 
Polk 122,801 86,665 34,301 29,430 85.8 101,669 84,311 27,114 15,020 
Putnam 23,545 18,698 6,576 5,287 80.4 11,899 16,330 2,935 1,390 
St. Johns 24,773 20,012 6,919 5,659 81.8 16,965 17,766 3,237 1,326 
St. Lucie 20,023 11,871 5,593 4,468 79.9 12,967 18,722 2,243 1,113 
Santa Rosa 18,501 16,085 5,167 4,200 81.3 4,087 5,830 473 162 
Scrasota 28,544 16,106 7,973 7,024 88.1 21,476 32,165 5,528 2,593 
Seminole 26,242 22,304 7,330 6,120 83.5 14,643 17,783 2,072 972 
Sumter 11,311 11,041 3,159 2,640 83.6 3,549 5,013 536 217 
Suwannee 16,919 17,073 4,725 3,732 79.0 7,226 8,770 1,400 467 
pur 10,383 11,656 2,900 2,224 767 5,636 6,660 2,277 1,008 
- 8,883 7,094 2,481 1,984 80.0 1,226 1,677 210 71 
4 73,151 53,710 20,433 17,654 86.4 60,625 65,059 11,789 5,561 
ra 5,238 5,463 1,463 1,189 81.3 1,898 1,104 258 113 
te 14,672 14,246 4,098 3,249 79.3 4,733 6,791 903 344 
n 11,844 12,302 3,308 2,626 79.4 2,933 3,195 731 268 
RDINATOR |} ——__ 



























Telecastié 


Sources: : 
urces: 1950 Population, field reports, 1950 Census; 1940 Population, 
copyright 1950 ‘Sales Management.” 





1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate: Percent Radio, BMB; 1949 Retail Sales, 
Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commerce. 
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BROADCAST! TELECASTING 
GEORGIA MARKETBOOK MAP want, 5 
| yj I : 
=: 
12. 
POT RATE FINDER N 
aie GEORGIA WATL-FA 
ALBANY, Dougherty, 11,908 fam., 79.2% WBGE, 7 
ssn ctl ian Scale of Miles » 3 
2 AM affiliates, average 1-time rate 50 - 10 N . 
1M 5M 15M 30M 1Hr WCE 
D 3.00 3.50 6.00 12.00 18.00 30.00 8B . a {3} Location of City and number of _— 
N 4.25 4.75 11.50 23.00 36.00 60.00 OL Cecartown Marietta[1) wnerT \ A Standard (AM) Broadcasting Stations WEAS, } 
—__—_—_—— “| See 
‘ . 4 2) Number of FM Broadcasting Stations 
WALB, Ikw, 1590kc, ABC, Burn-Smith . 
D 3.50 3.50 6.00 12.00 18.00 30.00 . \uncous & Number of Telecasting Stations _ 
N 4.50 4.50 11.00 22.00 36.00 60.00 “a ~ MAP BY WALTER P. BURN, INDOLESURY, VERMONT 
WGPC, 250w, 1450kc, CBS, Hollingbery, BMB ) } © 1950, Broadcasting Publications, Inc. wGST, 
D 2.50 3.50 6.00 12.00 18.00 30.00 4 mX ‘ ~ 
N 4.00 5.00 12.00 24.00 36.00 60.00 we \ Ye , = 
(For combination rates see WRBL, Colum- F; Augusta N 25. 
bus, Ga., listing = a wGST- 
AMERICUS, Sumter, 6,757 fam., 75.9% radio, Bonu 
5,128 radio fam. MilledgevileCX) { wax! 
WDEC, 250w, 1230kc, MBS NALD, \ d 6 
D 3.00 3.00 5.00 9.00 16.50 26.50 \ ae WSB, 
N 3.00 3.00 5.00 9.00 16.50 26.50 l (_ > 35 
ATHENS, Clarke, 10,181 fam., 85.0% radio, ‘ee: / N 6 
8,653 radio fam. . i ; B-F 
WGAU, 250w, 1340ke, CBS, BMB ois ‘Tyo i 
D 3.00 3.00 6.00 12.00 18.00 30.00 AX, Dublin) : ‘ D 2 
N 5.00 5.00 10.00 20.00 30.00 50.00 . N 4 
WGAU-FM, Chan. 258, ?9.5mc, 4.4kw, Bonus . uGu 
WRFC, Ikw-D, 950kc, Dodson, BMB A Pr 
D 3.50 3.50 6.00 12.00 18.00 30.00 ~ 
N 6.00 6.00 10.00 20.00 30.00 50.00 = (y) \ va 
ATLANTA, fulton, 140,531 fam., 88.3% —_— Savannahs 4AM 
radio, 124,088 radio fam. 3 D 
3 AM affiliates, average I-time rate ' 
D 25.00 29.66 42.00 66.40 108.00 180.00 BEN 
N 41.33 49.66 69.66 110.66 182.00 303.33 =| TFitzsas wat 
4 AM non-affiliates, average 1-time rate NIN N 
D 6.31 8.12 13.37 26.75 44.62 74.37 mm) | 7] WGA 
N 10.00 14.00 24.00 48.00 75.00 125.00 Douglas \ Kn 
WAGA, 5kw, 590kc, CBS, Katz es r N 
D 21.00 24.00 33.00 54.00 90.00 150.00 si Waycross(D 8° — WB 
N 34.00 40.00 54.00 90.00 156.00 260.00 7 —~ 13) 
WAGA-FM, Chan. 277, 103.3mc, 50kw, Bonus ‘ - 
WAGA-TV, Chan. 5, 9.5kw-aur., 18kw-vis., : 7 
CBS, DuMont P wre 
D 31.00 31.00 48.50 78.00 117.00 195.00 - 
N 52.00 52.00 81.00 130.00 195.00 325.00 ] ny 
ue om BAI! 
Note: All Rates one-time. Sources: Families | re 
and radio families estimated from field tabu- WM 
lations of 1950 U. S. Census. Percent radio D 
BMB. For complete explanation see foreword N 
BRL 
——e : 
| wc 
Me D 
OP 
Y wh 
Y ’ 
J , : 
J 7) 
4 1 
Z we 
Y, 
VU), 4 Yj Ch 
WY v 
GEORGIA 
y} V} C 
Z W 
4 D 
y) 1 O METROPOLITAN AREA 
C 
G 
P P . ‘ ne D 
Vf G * From Preliminary Estimates of 1950 Census in the Officially Designated Metropolitan Area Comprising Nn 
Z Y Muscogee and Chattahoochee counties and Ft. Benning in Georgia, and Russeli County in Alabama. 
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5000 WATTS AM 
1420 KC 
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GEORGIA’S 


Only WRBL covers the rich Columbus trading area now at less cost per thousand than 
any other Columbus advertising medium. 


Represented by George P. Hollingbery Co. 







ZND MARKET 





46,200 WATTS FM 
93.3 MG 


WREL 


ESTABLISHED 1928 
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XUM 











I 


ecasting © 











, 1380kc, Forjoe 
wWATl, Skw 1M 5M 15M 30M 1Hr 
p 6.00 9.00 15.00 30.00 48.00 80.00 
nN 12.00 18.00 30.00 60.00 96.00 160.00 
WATL-FM, Chan. 248, 97.5mc, 44kw, Bonus 
WBGE, 250w, 1340kc, Burn-Smith 
5.00 7.00 10.00 20.00 36.00 60.00 
nN 8.00 10.00 18.00 36.00 54.00 90.00 
WBGE-FM, Chan. 238, 95.5mc, 14kw, Burn- 
Smith, Bonus 
WEAS, 10kw, 1010kc 
See Decatur, Ga., listing) 


WERD, Ikw-D, 860kc 
> 7.50 7.50 15.00 30.00 45.00 75.00 
WGST, Skw-D,, Tkw-N, 920ke, ABC, MBS, 


Blair, Hooper 

p 15.00 20.00 30.00 48.00 72.00 120.00 
N 25.00 34.00 50.00 80.00 120.00 200.00 | 
WGST-FM, Chan. 231, 94.1mc, 345kw, Blair, 
Bonus 

WQXI (Buckhead), 5kw-D, 790kc 

p 675 9.00 13.50 27.00 49.50 82.50 


WsB, 50kw, 750kc, NBC, Petry 





p 39.00 45.00 63.00 97.20 162.00 270.00 


N 65.00 75.00 105.00 162.00 270.00 450.00 | 


WSB-FM, Chan. 253, 98.5mc, 54kw, Bonus 
WSB-TV, Chan. 8, 12.5kw-aur.; 23.8kw-vis. 

D 24.00 24.00 37.50 60.00 90.00 150.00 
N 40.00 40.00 62.50 100.00 150.00 250.00 
AUGUSTA, Richmond, 28,568 fam., 82.1% 
radio, 23,454 radio fam. 





4AM affiliates, average 1-time rate 
D 5.22 5.22 10.38 20.70 31.05 51.75 
N 7.22 7.22 14.35 28.70 43.05 71.75 


WBBQ, 250w, 1340kc, MBS, Walker 
D 290 2.90 5.40 10.80 16.20 27.00 
N 290 2.90 5.40 10.80 16.20 27.00 


WGAC, 5kw-D, Ikw-N, 580kc, ABC, Avery- 


Knodel, BMB 
D 7.50 7.50 15.00 30.00 45.00 75.00 
60.00 100.00 


N 10.00 10.00 20.00 40.00 


WJBF, 250w, 1230kc, NBC, Taylor 
D 450 4.50 9.00 18.00 27.00 45.00 
N 600 6.00 12.00 24.00 36.00 60.00 


WRDW, 5kw, 1480kc, CBS, Headley-Reed 


D 600 6.00 12.00 24.00 36.00 60.09 | 
N 10.00 10.00 20.00 40.00 60.00 100.00 
BAINBRIDGE, Decatur, 6,599 fam., 75.8% 


radio, 5,002 radio fam. 
WMGR, 250w, 1490kc, MBS 
D 3.25 3.25 15.00 20.00 35.00 50.00 
N 3.25 3.25 15.00 20.00 35.00 50.00 
BRUNSWICK, Glynn, 8,132 fam., 83.3% ra- 
dio, 6,773 radio fam. 
WGIG, Ikw, 1440kc 
D 3.50 3.35 11.00 22.00 33.00 55.00 
N 350 3.35 
WMOG, 250w, 1490kc, MBS, Conlan 
*D 3.00 4.00 10.00 25.00 35.00 60.00 
N 3.00 4.00 10.00 25.00 35.00 60.00 


CAIRO, Grady, 5,284 fam., 79.0% radio, 4,174 
radio fam. 


WGRA, Ikw-D, 1300kc 
D 235 3.00 4.55 9.00 15.40 30.00 
CARROLLTON, Carroll, 9,520 fam., 85.2% 


radio, 8,111 radio fam. 

WLBB, 250w-D, 1100kc 

D 3.20 3.20 10.00 12.00 25.00 42.59 
CARTERSVILLE, Bartow, 7,633 fam., 86.1% 
radio, 6,572 radio fam. 

WBHF, 250w, 1450kc, MBS 

D 5.00 5.00 10.00 20.00 30.00 50.00 
N 5.00 5.00 10.00 20.00 30.00 50.00 


CEDARTOWN, Polk, 8,557 fam., 87.9% radio, 
7,521 radio fam. 


WGAA, 250w, 1340kc, ABC 

D 2.00 3.50 5.00 12.00 18.00 30.00 
N 2.00 3.50 5.00 12.00 18.00 30.00 
WGAA-FM, Chan. 241, 96.1mc, 5.5kw, Bonus 


COLUMBUS, Muscogee, 33,044 fam., 84.7% 
radio, 27,988 radio fam. 








3 AM affiliates, average 1-time rate 





5.66 650 10.66 21.33 32.00 53.33 
N 9.00 10.16 17.33 34.66 52.00 86.66 
WDAK, 250w, 1340kc, NB H - 
BMB, Conia a C, Headley-Reed, 
“ 6.00 6.00 10.00 20.00 30.00 50.00 
9.00 9.00 16.00 32.00 48.00 80.00 | 


WDAK-FM, Chan. 300, 107.9mc, 3kw, Bonus 





Note: All Rates one-time. Sources: Families 


and radio families estimated b 
ners of 1950 U. S. ‘a vee fp 


MB. F , Percent radio 
» For complete explanation see foreword. 








For Facts on the 
Augusta Market 
Contact 
HEADLEY-REED 
Representatives of 

Radio Station 


WRDW 


11.00 22.00 33.00 55.00 | 


WGBA, lIkw, 1460kc, ABC, MBS, Branham, 
Hooper 
SB 1M 5M 15M 30M 14Hr 
D 5.00 6.00 10.00 20.00 30.00 50.00 
N 8.00 9.00 16.00 32.00 48.00 80.00 
WGBA-FM, Chan. 236, 95.I1mc, 15.5kw, Bran- 
ham, Bonus with purchase of WGBA, sepa- 
rate rates: 
D 1.25 1.50 2.50 5.00 7.50 12.50 
N 2.00 2.25 4.00 8.00 12.00 20.00 


WRBL, 5kw, 1420kc, CBS, Hollingbery, BMB 

D 6.00 7.50 12.00 24.00 3600 60.00 | 

N 10.00 12.50 20.00 40.00 60.00 100.00 

WRBL-FM, Chan. 227, 93.3mc, 46.2kw, Hol- 
lingbery, Bonus 





Combination rates 
Albany, Ga., are: 

D 7.00 9.00 

N 12.00 15.00 

CORDELE, Crisp, 4,928 fam., 
3,681 radio fam. 

WMJM, 250w, 1490kc, MBS 

D 3.00 3.00 15.00 20.00 35.00 50.00 

N 3.00 3.00 15.00 20.00 35.00 50.00 

COVINGTON, Newton, 5,652 fam., 85.4% 
radio, 4,826 radio fam. 

WMOC, 250w, 1490kc, MBS 

D 5.00 5.00 10.00 20.00 30.00 50.00 

N 5.00 5.00 10.00 20.00 30.00 50.00 

DALTON, Whitfield, 9,627 fam., 90.9% tadio, 
8,750 radio fam. 

WBLJ, 250w 1230kc, MBS, Continental 

D 2.00 2.50 5.00 8.00 15.00 30.00 

N 2.00 2.50 5.00 8.00 15.00 30.00 

DAWSON, Terrell, 4,000 fam., 73.7% radio, 
2,948 radio fam. 

WDWD, Ikw-D, 990kc 

D 2.00 3.00 6.00 8.75 

DECATUR, DeKalb, 27,615 fam. 
25,792 radio fam. 


for 


74.7% radio, 


, 93.4% radio, 





2 AM non-affiliates, average 1 
D 9.97 12.50 17.97 34.25 


-time rate 


54.75 91.25 


WEAS (Atlanta), 10kw, 1010kc 
D 15.75 18.00 24.75 40.50 
N 15.75 18.00 24.75 40.50 
WGLS, Ikw-D, 970kc, LBS 

D 4.20 7.00 11.20 28.00 
DOUGLAS, Coffee, 6,703 fam., 

5,221 radio fam. 
WDMNG, lIkw-D, 860kc 
D 3.50 5.25 9.00 17.60 30.00 55.00 


DUBLIN, Laurens, 9,246 fam., 78.4% radio, 
7,248 radio fam. 





, Pearson 
67.50 112.50 
67.50 112.59 


42.00 70.00 
77.9% radio, 


WERD 


Atlanta 


860 Kes 1,000 Watts 


HE the 

hearts and ears of 200,000 
Negroes in the Greater At- 
lanta Trading Area 


shortest route to 


According to the Hooper Radio 
Audience Index for June, 8 A.M. 


to 12 Noon... 


Network Station A 26.0% 
INDEPENDENT WERD 17.5% 
Network Station B 16.0% 
Network Station C 13.0% 
WERD, America’s first and 
only Negro owned radio station, 
offers YOU the lowest “cost per 
thousand” in the ATLANTA 
AREA 


NATIONAL REPRESENTATIVE: 


Interstate United Newspapers, 
Inc. 


NEW YORK CHICAGO DETROIT 








Sass 


0 0) 


BROADCASTING e Telecasting 





WRBL and WGPC, | 


15.00 25.00 | 





| 


WMLT, 250w, 1340kc, MBS, Continental, 
BMB 
SB 1M 5M 15M 30M 14Hr 
D 3.85 2.85 15.00 20.00 37.50 42.00 
N 3.85 2.85 15.00 20.00 37.50 42.00 
EAST POINT, Fulton, 140,531 fam., 88.3% | 
radio, 124,088 radio fam. 
WTJH, Ikw-D, 1260kc 
D 4.25 5.95 8.50 17.00 30.60 51.00 


ELBERTON, Elbert, 5,187 fam., 80.9% radio, 
4,196 radio fam. 

WSGC, 250w, 1400kc, MBS, Continental 

D 1.75 1.75 4.00 8.00 14.00 20.00 

N 1.75 1.75 4.00 8.00 14.00 20.00 

FITZGERALD, Ben Hill, 4,159 fam., 81.3% 
radio, 3,381 radio fam. 

WBHB, 250w, 1240kc, MBS 

D 3.00 4.50 7.50 12.00 18.00 30.00 

N 4.50 6.00 10.00 16.00 24.00 40.00 

GAINESVILLE, Hall, 11,178 86.1% | 
radio, 9,624 radio fam. 

WDUN, 250w, 1400kc 

D 3.50 3.50 7.50 

N 5.00 5.00 8.00 

WDUN-FM, Chan. 280, 
Bonus 


WGGA, 250w, 


fam., 


12.00 18.00 30.00 
16.00 24.00 40.00 


103.9mc, 0.3 kw, 


1240kc, MBS, Hooper 

D 3.50 3.50 680 13.60 20.40 34.00 

N 5.00 5.00 10.00 20.00 30.00 50.00 

GRIFFIN, Spalding, 8,648 fam., 86.4% radio, 
7,471 radio fam. 


WKEU, 250w, 1450kc, MBS, Sears & Ayer 
D 6.00 12.00 21.00 37.80 68.10 
N 6.00 12.00 21.00 37.80 68.10 


HARTWELL, Hart, 
3,429 radio fam. 
WKLY, Ikw-D, 980kc 
D 5.00 10.00 20.00 30.00 50.00 
JESUP, Wayne, 3.996 fam., 79.4% 
3,172 radio fam. 
WBGR. Ikw-D, 1370kc 
D 3.50 5.25 9.00 


4,054 fam., 84.6% radio, 


radio, 


17.60 30.00 55.00 | 





LaGRANGE, Troup, 13,881 
radio, 11,104 radio fam. 
WLAG, 250w, 1240kc, MBS, Conlan 
D 4.00 6.00 10.00 20.00 36.00 
N 4.00 6.00 10.00 20.00 36.00 
WLAG-FM, Chan. 238, 104.1mc, 5kw 
D 2.00 300 5.00 10.00 18.00 
N 2.00 3.00 5.00 10.00 18.00 


MACON, Bibb, 31,713 fam., 81.3% 
25,782 radio fam. 


80.0% 


fam., 


60.00 


30.00 
30.00 


radio, 





rate 


40.00 66.66 


3 AM affiliates, average ‘1-time 
D 6.83 7.33 15.00 26.66 
N 10.16 10.83 22.83 40.66 





WBML, 250w, 1240kc, ABC 
D 6.00 6.00 10.00 20.00 
N 9.00 9.09 16.00 32.00 
WBML-FM, Chan. 264, 100.7mc, 
No rates available) 
WIBB, Ikw-D, 1280kc 
D 669 660 11.00 
WMAZ, 10kw, 940kc, 
Hooper 
D 9.50 11.00 25.09 
N 14.00 16.00 37.50 
WMAZ-FM, Chan. 
Bonus 
WNEX, 250w, 
D 5.09 5.00 
N 7.50 7.50 
WNEX-FM, Chan. 
ham, Bonus 


MARIETTA, Cobb, 17,248 fam., 89.6% radio, 
15,454 radio fam. 


30.00 50.00 
48.00 80.00 


15kw 


22.00 
CBS, 


33.00 55.00 
Katz, BMB, 


40.00 60.00 100.00 
69.00 90.00 150.00 


256, 99.1mc, 44kw, Katz, 


1400kc, MBS, Branham 


10.00 20.00 30.00 50.00 


245, 96.9mc, 41kw, Bran- 


WFOM, 250w, 1230kc 
D 3.00 3.00 8.00 15.00 30.00 60.00 
N 3.00 3.00 8.00 15.00 30.00 60.00 


MILLEDGEVILLE, Baldwin, 8,301 fam., 80.6% 
radio, 6,690 radio fam. 


WMVG, 250w, 1450kc, MBS, Griffith 

D 385 2.85 15.00 20.00 37.50 42.00 
N 385 2.85 15.00 20.00 37.50 42.00 
MOULTRIE, Colquitt, 9,478 fam., 79.4% 

radio, 7,525 radio fam. 

WMGA, 250w, 1400kc, Clark 

D 2.40 3.20 480 9.60 14.40 24.00 
N 2.40 3.20 480 9.60 14.40 24.00 


NEWNAN, Coweta, 7,747 fam., 82.2% radio, 
6,368 radio fam. 

WCOH, 259w, 1400kc, MBS 

D 5.00 5.00 20.00 40.00 60.00 90.00 

N 5.00 5.00 20.00 40.00 60.00 90.00 

WCOH-FM, Chan. 244, 96.7mc, 250w, Bonus 


QUITMAN, Brooks 5,066 fam., 77.1% radio, 
3,905 radio fam. 

WKMA, 250w, 1490kc 

D 4.00 600 8.00 

N 4.00 6.00 8.00 16.00 28.00 40.00 

ROME, Floyd, 17,574 fam., 89.0% radio, 
15,640 radio fam. 





2 AM non-affiliates,average 1-time rate 











D 4.50 9.00 18.00 30.00 50.00 
WLAQ, Ikw, 1410kc 

D 4.50 9.00 18.00 30.00 50.00 
N 6.00 12.00 24.00 36.00 60.00 
WRGA, 5kw, 1470kc, MBS, Walker 

D 6.00 6.00 12.00 24.00 36.00 60.00 
N 7.50 7.50 15.00 30.00 45.00 75.00 


60.00 | 


61.00 101.66 | 


15.00 30.00 45.00 75.00 | 


WRGA-FM, Chan. 293, 106.5mc, 1.4kw, Bonus 


WROM, 


D 
SAVANNAH, Chatham, 41,842 


4 AM affiliates, average 1-time 
D 
N 





16.00 28.00 40.00 | 


WCCP, 250w, 1450kc, MBS, Walker 
D 
N 


WDAR, 250w, 
D 
N 


WERP, 250w, 


lkw-D, 710kc, 
1M 5M 
4.50 9.00 


McKinney 
15M 
18.00 


SB 
3.00 


30M 14Hr 
30.00 50.00 
fam., 84.0% 
radio, 35,147 radio fam. 





rate 
43.00 73.25 
63.25 106.25 


7.25 9.00 15.35 27.75 
10.50 13.37 23.00 41.00 





5.50 
8.00 


5.50 10.00 18.00 30.00 50.00 
8.00 15.00 25.00 40.00 70.00 
1400kc, ABC, Young, Hooper 
4.50 6.00 10.00 18.00 30.00 55.00 
6.00 8.50 15.00 27.00 45.00 75.00 
WDAR-FM, Chan. 243, 96.5mc, 13.2kw, Bonus 
1230kc, Clark 

D 3.75 5.00 9.00 16.00 28.00 
N 5.00 6.00 12.50 21.60 38.00 


WSAV, 5kw, 630k-, NBC, Hollingbery, 
Hooper 
D 9.560 12.00 
N 14.50 18.00 
WSAV-FM, Chan. 
linbery, Bonus 
WTOC, 5kw, 1290kc, CBS, Katz, Hooper 
SB 1M 5M 15M 30M 
D 9.50 12.50 21.50 37.50 56.00 
N 14.50 19.00 32.00 56.00 84.00 


WTOC-FM, Chan. 247, 97.3mc, 5kw, 
Bonus 

STATESBORO, Bulloch, 6,943 
radio, 5,505 radio fam. 

WWNS, 250w, 1490kc, MBS 

D 2.00 2.00 4.00 7.35 

N 2.00 2.00 4.00 7.35 

SWAINSBORO, Emanvel, 5,502 
radio, 4,385 radio fam 

WJAT, Ikw-D, 800kc 

D 3.50 5.25 9.00 17.60 

THOMASTON, Upson, 6,980 
radio, 5,870 radio fam. 

WSFT, 250w-D, 1220kc, MBS 

D 4.00 4.00 7.00 12.00 22.00 

THOMASVILLE, Thomas, 9,456 fam., 
radio, 7,583 radio fam. 


48.00 
60.00 


BMB, 


20.00 37.50 56.00 94.00 
30.00 56.00 84.00 140.00 


262, 100.3mc, 15.5kw Hol- 


1 Hr 
94.00 
140.00 


Katz, 


79.3% 


fam., 


15.00 
15.00 


fam. 


25.00 
25.00 


79.7% 


30.00 


fam., 


55.00 
84.1% 


40.00 
80.2% 





2 AM non-affiliates, average 1-time rate 
D 3.50 4.87 18.80 33.75 57.50 





WKTG, Ikw-D, 730kc, Clark 


D 3.50 5.25 9.00 17.60 30.00 55.00 
WPAX, 250w, 1240kc 

D 3.50 4.50 20.00 37.50 60.00 
N 3.50 4.50 20.00 37.50 60.00 


THOMSON, McDuffie, 3,196 fam., 79.0% radio, 
2,524 radio fam. 


WTWA, 250w, 1240kc, MBS 
D 3.00 4.00 7.00 12.00 22.00 40.00 
N 3.00 4.00 7.00 12.00 22.00 40.00 
TIFTON, Tift, 6,314 fam., 79.9% radio, 5,044 
radio fam. 
WWGS, 250w, 1340kc, MBS 
D 3.00 4.50 7.50 12.00 18.00 30.00 
N 4.50 6.00 10.00 16.00 24.00 40.00 


TOCCOA, Stephens, 4,637 fam., 84.0% radio, 
3,895 radio fam. 


WLET, 250w, 1450kc, MBS, Clark 


D 3.00 3.00 6.70 13.40 20.00 33.50 
N 3.00 3.00 6.70 13.40 20.00 33.50 
WLET-FM, Chan. 291, 106.1mc, 10kw, Clark 


Bonus with AM during operating hours. 


VALDOSTA, Lowndes, 9,836 79.1% 
radio, 7,780 radio fam. 

WGAF, 5kw, 910kc 
cP 

WGOV, 5kw-D, Ikw-N, 950kc, MBS, Pearson 

D 8.00 12.00 18.00 32.00 50.00 80.00 

N 8.00 12.00 18.00 32.00 50.00 80.00 

WGOV-FM, Chan. 223, 92.5mc, 7kw, Pearson 
Bonus, unless purchase on FM only, then 
at 1/3 of AM rate) 

VIDALIA, Toombs, 4.885 fam., 79.2% radio, 
3,868 radio fam. 


fam., 


WVOP, 250w, 1340kc 
D 3.10 8.50 13.50 25.00 30.00 
N 3.10 8.50 13.50 25.00 3000 


WAYCROSS, Ware, 8,458 fam., 82.7% radio, 
6,994 radio fam. 

WAYX, 250w, 1230kc, MBS, Holman, BMB 

D 3.00 4.00 10.00 25.00 35.00 60.00 

N 3.00 4.00 10.00 25.00 35.00 60.00 

WEST POINT, Troup, 13,881 80.0% 
radio, 11,104 radio fam. 


WRLD, 250w, 1490 kc, ABC, Headley-Reed 

D 4.00 4.00 8.00 16.00 24.00 40.00 

N 4.00 4.00 8.00 16.00 24.00 40.00 

WRLD-FM, Chan. 275, 102.9mc, 10.2kw (For 
rates consult station management) 


fam., 


For Facts on the 
Columbus Market 
Contact 


HEADLEY-REED 


Representatives of 
Radio Station 





WDAK 
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County 








Appling 
Atkinson 
Bacon 
Baker 
Baldwin 
Banks 
Barrow 







































































Bartow 
Ben Hill 
Berrien 
Bibb 
Bleckley 
Brantley 
Brooks 
Bryan 
Bulloch 
Burke 
Butts 
Calhoun 
Camden 
Candler 
Carroll 
Catoosa 
Charlton 
Chatham 
Chattahoochee 
Chattooga 
Cherokee 
Clarke 
Clay 
Clayton 
Clinch 
Cobb 
Coffee 
Colquitt 
Columbia 
Cook 
Coweta 
Crawford 
Crisp 
Dade 
Dawson 



































































































































































































































































































































































































































































































































Decatur 
De Kalb 
Dodge 
Dooly 
Dougherty 
Douglas 
Early 
Echols 
Effingham 
Elbert 
Emanuel 
Evans 






















































































































































































Fannin 
Fayette 
Floyd 
Forsyth 
Franklin 
Fulton 













































































Gilmer 
Glascock 


Glynn 
Gordon 
Grady 


Greene 




























































































Gwinnett 























Habersham 
Hall 


Hancock 





















































Haralson 




















Harris 




















Hart 
Heard 
Henry 
























































Houston 

















Irwin 























Jackson 

















Jasper 
Jeff Davis 


Jefferson 





















































Jenkins 




















Johnson 
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Sources: 1950 Population, field reports, 
copyright 1950 ‘Sales Management.” 


1950 
Population 


14,013 
7,368 
8,963 
5,966 

29,721 
6,970 

13,150 

27,329 

14,891 

14,004 

113,533 
9,254 
6,397 

18,139 

5,957 
24,856 

23,469 
9,133 
9,044 
7,339 
8,042 

34,084 

15,137 
4,825 

149,796 
10,970 
21,208 
20,782 
36,448 

5,830 

22,017 

6,024 
61,748 

23,998 

33,933 
9,499 

12,242 

27,736 
6,083 

17,644 
7,362 
3,707 

23,625 

98,862 

17,869 

14,150 

42,633 

12,195 

17,392 
2,495 
9,120 

18,572 

19,698 
6,645 

15,152 
7,989 

62,917 

10,995 

14,448 

503,101 

9,818 
3,595 


29,114 
18,957 
18,919 
12,849 
32,375 
16,532 
40,020 
11,634 
14,680 
11,258 
14,514 

6,966 
15,784 
20,904 
11,981 
18,987 

7,483 

9,332 
18,833 
10,303 

9,900 


1940 
Population 


14,497 
7,093 
8,096 
7,344 

24,190 
8,733 

13,064 

25,283 

14,523 

15,370 

83,783 
9,655 
6,871 

20,497 
6,288 

26,010 

26,520 
9,182 

10,438 
5,910 
9,103 

34,156 

12,199 
5,256 

117,970 

15,138 

18,532 

20,126 

28,398 
7,064 

11,655 
6,437 

38,272 

21,541 

33,012 
9,433 

11,919 

26,972 
7,128 

17,540 
5,894 
4,479 

22,234 

86,942 

21,022 

16,886 

28,565 

10,053 

18,679 
2,964 
9,646 

19,618 

23,517 
7,401 

14,752 
8,170 

56,141 

11,322 

15,612 

392,886 
9,001 
4,547 


21,920 
18,445 
16,654 
13,709 
29,087 
14,771 
34,822 
12,764 
14,377 
11,428 
15,512 

8,610 
15,119 
11,303 
12,936 
20,089 

8,772 

8,841 
20,040 
11,843 
12,953 


Further reproduction unlicensed. 


1950 
Families 


3,914 
2,058 
2,503 
1,666 
8,301 
1,946 
3,673 
7,633 
4,159 
3,911 
31,713 
2,584 
1,786 
5,066 
1,663 
6,943 
6,555 
2,551 
2,526 
2,050 
2,246 
9,520 
4,228 
1,347 
41,842 
3,064 
5,924 
5,805 
10,181 
1,628 
6,150 
1,682 
17,248 
6,703 
9,478 
2,653 
3,419 
7,747 
1,699 
4,928 
2,056 
1,035 
6,599 
27,615 
4,991 
3,952 
11,908 
3,406 
4,858 
696 
2,547 
5,187 
5,502 
1,856 
4,232 
2,231 
17,574 
3,071 
4,035 
140,531 
2,742 
1,004 


8,132 
5,295 
5,284 
3,589 
9,043 
4,617 
11,178 
3,249 
4,100 
3,144 
4,054 
1,945 
4,408 
5,839 
3,321 
5,303 
2,090 
2,606 
5,260 
2,877 
2,765 


Radio-Families 


3,049 
1,699 
2,062 
1,284 
6,690 
1,603 
3,298 
6,572 
3,381 
3,183 
25,782 
2,108 
1,400 
3,905 
1,303 
5,505 
4,857 
2,158 
1,957 
1,648 
1,832 
8,111 
3,834 
1,087 
35,147 
2,530 
5,296 
4,928 
8,653 
1,268 
5,356 
1,392 
15,454 
5,221 
7,525 
2,159 
2,834 
6,368 
1,340 
3,681 
1,749 
830 
5,002 
25,792 
3,853 
3,141 
9,431 
2,775 
3,701 
561 
2,070 
4,196 
4,385 
1,514 
3,631 
1,784 
15,640 
2,542 
3,401 
124,088 
2,234 
835 


6,773 
4,686 
4,174 
2,939 
7,641 

3,993 
9,624 
2,501 
3,538 
2,546 
3,429 
1,519 
3,632 
4,653 
2,676 
4,412 
1,730 
2,131 
4,313 
2,149 
2,167 


GEORGIA RADIO MARKET DATA BY COUNTIES 


% Radio 


77.9 
82.6 
82.4 
77.1 
80.6 
82.4 
89.8 
86.1 
81.3 
81.4 
81.3 
81.6 
78.4 
77.1 
78.4 
79.3 
74.1 
84.6 
77.5 
80.4 
81.6 
85.2 
90.7 
80.7 
84.0 
82.6 
89.4 
84.9 
85.0 
77.9 
87.1 
82.8 
89.6 
77.9 
79.4 
81.4 
82.9 
82.2 
789 
74.7 
85.1 
80.2 
75.8 
93.4 
72 
79.5 
79.2 
81.5 
76.2 
80.7 
81.3 
80.9 
79.7 
81.6 
85.8 
80.0 
89.0 
82.8 
84.3 
838.3 
81.5 
83.2 


83.3 
88.5 
79.0 
81.9 
84.5 
86.5 
86.1 
77.0 
86.3 
81.0 
84.6 
78.1 
82.4 
79.7 
80.6 
83.2 
82.8 
81.8 
82.0 
74.7 
78.4 


1949 
Retail Sales 
(Est.) ($000) 


3,631 
1,280 
3,247 
801 
5,552 
576 
5,054 
9,10C 
8,141 
4,335 
98,855 
3,215 
1,055 
6,095 
1,487 
13,499 
7,486 
3,791 
3,071 
2,559 
3,952 
11,915 
1,920 
1,679 
137,360 
448 
8,093 
6,989 
33,304 
2,207 
2,095 
2,095 
23,940 
9,532 
15,323 
1,263 
4,623 
11,853 
1,055 
12,524 
1,008 
240 
9,645 
38,219 
6,109 
4,030 
40,388 
3,167 
6,991 
271 
2,208 
7,822 
8,605 
3,310 
2,336 
1,454 
45,864 
1,678 
5,583 
653,346 
1,936 
880 


29,504 
7,551 
7,133 
4,430 
7,309 
6,206 
22,575 
3,326 
5,279 
2,191 
2,511 
1,136 
3,549 
4,095 
3,215 
6,271 
2,847 
2,511 
6,349 
3,919 
3,614 





1948 
Retail Sales 
U. S. ($000) 


4,062 
1,571 
3,853 
731 
9,407 
523 
6,594 
14,699 
10,853 
5,085 
89,694 
3,666 
1,172 
6,025 
2,140 
12,435 
6,561 
3,400 
2,010 
3,676 
4,034 
14,762 
3,211 
2,211 
120,958 
138 
9,265 
10,508 
32,919 
2,266 
4,243 
1,920 
33,114 
12,774 
19,009 
1,503 
4,552 
13,911 
1,343 
12,352 
1,632 
474 
9,570 
53,285 
6,140 
4,421 
38,113 
4,615 
6,507 
248 
2,484 
8,139 
8,421 
3,680 
5,039 
2,394 
44,711 
5,785 
6,263 
574,627 
3,400 
564 


22,084 
7,254 
7,274 
5,359 
12,878 
7,735 
33,622 
3,999 
6,390 
2,373 
3,942 
1,194 
4,677 
7,020 
3,030 
7,940 
2,870 
2,642 
6,789 
3,592 
2,622 











Mid-March 
1948 


(1) 3,186 
(2) 576 

1 

3) 622 
(4) 3,556 
106 

2,455 
4,545 

5) 3,314 
(6) 1,259 
24,647 

7) 1,597 
379 
1,142 
8) 508 
1,492 
1,468 

9) 3,001 
(3) 

903 

(10) 3,264 
4,598 
(11) 7,099 
317 
34,599 
140 

5,906 
3,202 
7,147 
(12) 2,150 
(13) 1,712 
(2) 

7,078 

(1) 

3,901 

730 

(6) 

5,928 
396 

(14) 3,216 
(11) 

(15) 2,562 
2,098 
8,171 
1,412 

(14) 
9,517 
1,143 
(16) 2,710 
17) 225 
(8) 
(18) 4,604 
1,231 

(10) 
(19) 2,928 
(13) 
14,224 
(15) 

(18) 
173,187 
(19) 
(20) 2,923 


6,412 
2,707 
1,344 

(21) 2,979 
2,378 

(22) 6,971 
8,277 

(23) 2,690 
5,400 

576 

(18) 

232 

(13) 

(24) 3,940 
(5) 

3,053 

(23) 

(1) 

1,544 

889 

(25) 438 


1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolis, Ist-Quarter 1948, Dept. of Commerce 





Employment 


Taxable Pay, 
rolls—1st Q, 
1948 (S099 


(10) 1,06 
1,708 
(11) 3,36 
19,697 
FI 
3513 
1,787 
3,071 
(12) 694 
(13) 6% 
2 


3,0% 


1710 

24 

6 

2,65! 

W 
(14) 1,258 
(1 
(15) 919 
863 

3,879 

58) 

(14 
4,32) 

49 

16) 1,420 
17) 93 

(8 

18) 1,94 
43 

(10 
(19) 960 
(13 
743 
(15 

(18 
98,960 
(19 
(20) 953 
3,07! 
939 
50 
(21) 1,082 
97) 
(22) 3,14 
3,775 
(23) 87% 
2,883 
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Jones 





Lamar: 





Lanier 





Laurens 





lee 
Liberty 
Lincoln 







Long 
Lowndes 





Lumpkin 
McDuffie 
McIntosh 
Macon 

Madison 
Marion * 








Meriwether 
Miller 
Mitchell 
Monroe + 









Montgomery 
Morgan 
Murray 





Muscogee 
Newton 





Oconee 
Oglethorpe 
Paulding 7 
Peach 
Pickens 









Pierce 
Pike 

Polk 
Pulaski 
Putnam 
Quitman 
Rabun 
Randolph 
Richmond 
Rockdale 
Schley 
Screven 




















Seminole 
Spalding 
Stephens 
Stewart 
Sumter 
Talbot 
Taliaferro 
Tattnall 
Taylor 
Telfair 
Terrell 
























Thomas 
Tift 
Toombs 
Towns 








Treutlen 





Troup 







Turner 





Twiggs 
Union 







Upson 
Walker 


Walton 
Ware 









Warren 





Washington 





Wayne 
Webster 
Wheeler 
White 
Whitfield 
Wilcox 
Wilkes 
Wilkinson 
Worth 































son Counties. 














Sources: 1950 Population, field re 
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1950 
Population 


7,536 
9,865 
5,168 
33,103 
6,680 
8,467 
6,492 
3,552 
35,216 
6,581 
11,445 
6,007 
14,188 
12,233 
6,516 
20,589 
9,020 
22,473 
10,540 
7,905 
11,819 
10,702 
118,300 
20,236 
7,005 
9,946 
11,733 
11,693 
8,818 
11,097 
8,437 
30,637 
8.793 
7,718 
3,014 
7,239 
14,109 
102,275 
8,580 
4,038 
17,742 
7,896 
30,961 
16,602 
9,237 
24,191 
7,551 
4,512 
15,880 
9,229 
13,239 
14,320 
33,888 
22,607 
17,490 
4,789 
6,513 
49,694 
10,490 
8,323 
7,325 
24,991 
38,224 


20,230 
30,282 
8,792 
21,081 
14,306 
4,106 
6,528 
5,953 
34,465 
10,158 
12,403 
9,785 
19,401 


(1) Includes Appling, Bacon, Coffee and Jeff Davis Counties. 


(12) Includes Clay, Quitman and Randolph Counties. 
Lumpkin and Pickens Counties. (16) 
cludes Fannin, Gilmer, Murray and Union Counties. 
Stephens, Towns and White Counties. 


Counties. (26) Includes Lee and Terrell Counties. 
Schley, Stewart and Webster Counties. 
Counties. (33) Includes Talbot and Taylor Counties. 


Further reproduction unlicensed. 


(13) 


1940 
Population 


8,331 
10,091 
5,632 
33,606 
7,837 
8,595 
7,042 
4,086 
31,860 
6,223 
10,878 
5,292 
15,947 
13,431 
6,954 
22,055 
9,998 
23,261 
10,749 
9,668 
12,713 
11,137 
75,494 
18,576 
7,576 
12,430 
12,832 
10,378 
9,136 
11,800 
10,375 
28,467 
9,829 
8,514 
3,435 
7,821 
16,609 
81,863 
7,724 
5,033 
20,353 
8,492 
28,427 
12,972 
10,603 
24,502 
8,141 
6,278 
16,243 
10,768 
15,145 
16,675 
31,289 
18,599 
16,952 
4,925 
7,632 
43,879 
10,846 
9,117 
7,680 
25,064 
31,024 


20,777 
27,929 
10,236 
24,230 
13,122 

4,726 

8,535 

6,417 
26,105 
12,755 
15,084 
11,025 
21,374 


1950 
Families 


2,105 
2,755 
1,443 
9,246 
1,865 
2,365 
1,813 
992 
9,836 
1,838 
3,196 
1,677 
3,963 
3,417 
1,820 
5,751 
2,519 
6,277 
2,944 
2,208 
3,301 
2,989 
33,044 
5,652 
1,956 
2,778 
3,277 
3,266 
2,463 
3,099 
2,356 
8,557 
2,456 
2,155 
841 
2,022 
3,941 
28,568 
2,396 
1,127 
4,955 
2,205 
8,648 
4,637 
2,580 
6,757 
2,109 
1,176 
4,435 
2,577 
3,698 
4,000 
9,456 
6,314 
4,885 
1,337 
1,819 
13,881 
2,930 
2,324 
2,046 
6,980 
10,677 


5,650 
8,458 
2,455 
5,888 
3,996 
1,146 
1,823 
1,662 
9,627 
2,837 
3,464 
7,974 
5,419 


(6) Includes Berrien and Cook Counties. 


1950 
Radio-Families 


1,721 
2,242 
1,176 
7,248 
1,400 
1,863 
1,457 
778 
7,780 
1,475 
2,524 
1,343 
3,190 
2,842 
1,415 
4,658 
1,984 
4,714 
2,399 
1,746 
2,663 
2,582 
27,988 
4,826 
1,594 
2,236 
2,739 
2,364 
2,130 
2,510 
1,917 
7,521 
1,851 
1,756 
623 
1,668 
2,971 
23,454 
2,027 
710 
3,745 
1,759 
7,471 
3,895 
2,017 
5,128 
1,623 
923 
3,658 
2,071 
2,991 
2,948 
7,583 
5,044 
3,868 
1,111 
1,435 
11,104 
2,393 
1,770 
1,606 
5,870 
9,619 


4,785 
6,994 
2,072 
4,516 
3,172 
8,789 
1,482 
1,352 
8,750 
2,283 
2,584 
6,498 
4,297 


C ‘ (2) Includes Atkinson and Clinch Counties. 
(5) Includes Ben Hill, Irwin, Turner and Wilcox Counties. 
Effingham Counties. (9) Includes Butts, Lamar and Pike Counties. 


Includes Candler, Evans, 


(17) 


Includes Clayton, Fayette and Henry Counties. 
Includes Early, Miller and Seminol Counties. 


Houston, 
Includes 


% Radio 


81.8 
81.4 
81.5 
78.4 
75.1 
78.8 
80.4 
78.5 
79.1 
80.3 
79.0 
80.1 
80.5 
83.2 
77.8 
81.0 
78.8 
75.1 
81.5 
79.1 
80.7 
86.4 
84.7 
85.4 
81.5 
80.5 
83.6 
72.4 
86.5 
81.0 
81.4 
87.9 
75.4 
81.5 
74.1 
82.5 
75.4 
82.1 
84.6 
63.0 
75.6 
79.8 
86.4 
84.0 
78.2 
739 
77.0 
78.5 
82.5 
80.4 
80.9 
73.7 
80.2 
79.9 
79.2 
83.1 
78.9 
80.0 
81.7 
76.2 
78.5 
84.1 
90.1 


84.7 
82.7 
84.4 
76.7 
79.4 
76.7 
81.3 
81.4 
90.9 
80.5 
74.6 
81.5 
79.3 


(7) 
and Toombs 

(14) 
Includes Echols and Lanier Counties. 
(20) Includes Glascock, McDuffie and Warren Counties. 
(23) Includes Hancock, Jasper and Putnam Counties. (24) Includes 
Includes Liberty, Long and Mcintosh Counties. 
(30) includes Montgomery, Telfair and Wheeler Counties. 


GEORGIA RADIO MARKET DATA BY COUNTIES 


1949 


Retail Sales 
(Est.) ($000) 


1,233 
4,031 
1,551 
11,452 
1,360 
2,207 
1,550 
719 
20,523 
1,087 
3,823 
1,920 
4,751 
2,447 
1,888 
5,470 
2,383 
7,230 
4,255 
1,921 
3,790 
2,289 
96,816 
7,133 
689 
2,192 
2,446 
5,470 
2,814 
4,512 
1,919 
13,067 
4,399 
3,439 
431 
3,023 
5,087 
90,387 
2,959 
1,280 
5,678 
3,199 
18,330 
6,319 
3,326 
11,134 
1,615 
1,087 
4,479 
3,215 
4,911 
5,360 
17,050 
12,636 
8,094 
448 
2,270 
38,622 
4,032 
1,231 
688 
10,285 
9,452 
8,125 
25,947 
2,638 
7,327 
5,310 
753 
1,199 
800 
17,739 
2,814 
5,198 
2,768 


4,431 


(3) Includes Baker and Calhoun Counties. 
Includes Beckley and Pulaski 
Counties. (11) 
Includes Crisp and Dooley Counties. in 
(18) Includes Elbert, Franklin and Hart Counties. (19) a 
(22) Includes Habersham, Rob 
Includes Johnson and Trevi 
Counties. (29) 
(32) Includes Oconee and Osglethor 


Includes 


1948 


Retail Sales 
U. S. ($000) 


1,087 
3,844 
1,644 
15,459 
847 
3,453 
2,520 
954 
22,272 
1,742 
4,796 
1,757 
5,445 
2,085 
1,575 
6,637 
2,756 
9,470 
4,187 
1,463 
4,752 
2,370 
96,591 
10,510 
883 
1,691 
2,617 
6,558 
4,329 
3,871 
1,385 
16,012 
4,762 
3,504 
410 
3,142 
5,678 
88,942 
3,427 
1,082 
4,655 
3,975 
21,655 
9,120 
2,992 
14,458 
1,514 
970 
5,181 
3,112 
5,629 
6,186 
19,020 
14,960 
12,502 
884 
1,875 
37,844 
4,222 
1,073 
1,605 
14,307 
15,765 


9,650 
22,720 
2,685 
7,097 
6,834 
353 
1,384 
1,346 
20,027 
2,303 
5,715 
2,701 
4,471 


(Continued from page » 


Employment 
Mid-March 


1948 


463 

(9) 

(17) 
2,544 
(26) 1,140 
(27) 1,145 
(28) 2,280 
(27) 
5,856 
(15) 

(20) 

(27) 

965 

386 

(29) 1,327 
2,088 
(16) 
2,172 
1,282 
(30) 1,473 
(21) 

(19) 
34,313 
(31) 5,492 
(32) 1,064 
(32) 

695 

(24) 

(15) 

551 

(9) 

7,975 

(7) 

(23) 

(12) 

(22) 

(12) 
22,736 
(31) 

(29) 

958 

(16) 
9,270 
(22) 

(29) 
2,834 
(33) 1,326 
(28) 

10) 

(33) 

(30) 

(26) 
4,926 
2,816 

(10) 

(22) 

(25) 
14,777 

(5) 

(24) 

(19) 
7,219 
(11) 


2,723 
3,881 
(20) 
2,020 
1,376 
(29) 
(30) 
(22) 
8,603 
(5) 
(28) 
(4) 
706 






Taxable Pp, 
rolls—1st 9, 
1948 SO 








2 









(21) Includes Greene and Morgan Counties. 

Peach and Twiggs Counties. (25) 
Taliaferro and Wilkes 
Includes Newton and Rockdale Counties. 


BROADCASTING 


Counties. 
Catoosa, 


(4) Includes Baldwin and Wilki 
(8) Includes Bryan a 
Dade and Walker Counties 
Includes Dawson, Forsy’ 


; * ports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail om d 
copyright 1950 ‘Sales Management. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Comment 
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ADVERTISERS 
AT ONE LOW COST: 


e Concentrated 
coverage 


@ Merchandising 
assistance 


| e Listener loyalty 
sAVANNAH built by local 


programming 
e Dealer 
loyalties 


— in Georgia's 
first three 


markets 


Represented, individually and as a group, by 


rat ae T 34 & K ATZ A g ia N cy, j N Cc 4 New York - Chicago + San Francisco - Dallas 


Atlanta - Detroit - Kansas City - Los Angeles 
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MARKET INDICATORS FOR GEORGIA 































































| Imcome .................... $ 3,076,000,000 °48 986,000,009 ' 
Percent distribution ...... 149% ’48 1,304 1 
CLASSIFICATIONS FIGURES YR. FIGURES YR. | Per Capita Income .......... $971 °48 315 ' ty 
J” ee 3,418,120 ’50 3,123,723 40 i 
Mm, ...,... cess 0s ss "2.28% °50 "a | oe 69% 48 om 
Families 954,782 °50 ee es 70 55% Vie 
Pancent Radio 83.4% 49 12.79% 46 New Construction (Private) $ 251,800,000 °49 56,900,000 4 : 
Sai We aha late hema 20 -4'7o 2 ° P i 
ia tain 796,288 °50 576,000 °46 | Residential .............. $ 121,400,000 49 29,200,000 o 
Retail ES neers $ 2,050,064,000 °49 2,086,256,000 48 | Non-Residential ......... $ 49,700,000 °49 12,500,000 ,) 
Retail Trade Employes ..... 120,378 748 83,346 °39 | Value added by Manufacture $ 399,820,000 47 280,032,000 yBgeodin 
Wholesale Sales Volume ..._ $ 3,144,709,000 806,200,000 39 | automobile Registration 792,391 °49 ries a. 
Wholesale Trade Employes 43,136 °48 25,361 39 | : : enn os 
Employment (Mid-March) 613,613 748 590,397 °’47 | Telephones ................ 499,800 °49 316,900 
Taxable Payrolls (1st ‘ Ms san | Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproductis ffpotenai 
0 Eee eee $ 306,340 48 269,709,000 °47 unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. om 
hi 
IDAHO BROADCASTING 27 TeLECAsn, “ 
| Hacoln 
| MARKETBOOK MAP Fipodison 
MARKET INDICATORS FOR IDAHO | L ID AHO ton 
CLASSIFICATIONS FIGURES YR. FIGURES YR. | 6 asian 
> ’ ’ ‘ ity and number of 
IE oi chins anh soa 586,037 "50 524,873 740 | oe sccaton fcr an unt TByyhee 
TD 505545 «baw s's 0.39% ’50 0.40% °40 | on Rpemenemeeiin 
SEES En ere eee 163,697 50 145,120 40 | = As Number of Telecasting Stations aaa 
Percent Radio ............. 97.3% 749 92.4% 46 Seals of Mile = 
Radio Families ............ 159,277 50 131,000 °46 1) Coeur d’ Alene 2 tag 5 75 _ avin Falls 
Retail Sales ............... $ 569,202,000 °49 581,976,000 48 itt — oe 0) 
Retail Trade Employes ...... 26,051 ’48 17,499 ’39 | @ MAP BY WALTER P. BURN. MIDDLEBURY, Rage | Washington 
Wholesale Sales Volume .... $ 422,058,000 °48 105,500,000 ’39 "Kellogg. 1950, Broadcasting Publications, Im. Yellowstone Ni 
Wholesale Trade Employes 8,862 48 5,821 ’39 
Employment (Mid-March) 81,388 °48 80,324 °47 \ ) 
Taxable Payrolls (1st oer 
RE sax diiahcascvagne $ 48,535,000 748 42,841,000 747 | spp otic 
RE eRe $ 734,000,000 °48 232,000,000 40 = page 
Percent distribution ........ 0.36% °48 0.31% °40 | ~ at i tae 
Per Capita Income ......... $1,252 °48 440 °40 Titewisten.)—\ 4 dD 7.60 & 
Percent of national per | Pies SS IN 10.00 8 
capita income ........... 89% 48 77% 7°40 aS 
New Construction (Private) $ 43,700,000 °47 13,600,000 ’39 YW wey y 
Residential .............. $ 14,800,000 °47 4,900,000 39 | ik 800 8 
Non-Residential ......... $ 11,700,000 48 1,200,000 ’39 | KEYY, 250w, 
Value added by Manufacture $ 109,694,000 °47 29,788,000 ’39 | D ‘ 
Automobile Registration 243,749 °49 221,983 ’48 | ~ N 
eae 123,400 °49 83,200 °45 | \ mm, eee 7 
—— ! 7 . , 
Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction | ; ee - N 12.00 1: 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. | = KSEI-FM, Che 
* * * * « * , ( Bonus 
= / PRESTON, Fr 
SPOT RATE FINDER |  . ra eS an 
BOISE, Ada, 19,645 fam., 97.8% radio, | COEUR D’‘ALENE, Kootenai, 6,952 fam., | . { QW KPST, 250w, 
19,212 radio fam. | 96.9% radio, 6,736 radio fam. es » 2.40 
- | " Taal NX 4.00 
3 AM affiliates, average 1-time rate on ia, See ater Air | J 7 SANDPOINT 
SB 1M -5M 15M 30M Hr | TWeiser ) [ i : 
6.00 10.00 16.00 24.00 40.00 | of radio, 3,9: 
D 5.50 6.40 9.33 20.00 30.00 50.00 | y 9.00 15.90 2400 36.00 60.00 a eB % 
N 10.50 11.83 19.33 38.66 58.00 96.60 | , sso acre) | nr? KSPT, 250w, 
IDAHO FALLS, Bonneville, 8,325 fam., 97.1% | ¥ ( pp 2 
KDSH, 5kw, 950kc, CBS, Free & Peters, Hooper radio, 8,083 radio fam. | | the | N 3.60 
D 5.00 6.50 10.00 20.00 30.00 50.00 = = ( y . L ' 
N 10.00 12.50 20.00 40.00 60.00 100.00 : : Caldwell(y) : ~*~ i ~— 
KGEM, 10kw, 1140kc, ABC, Hollingbery 2 AM affiliates, average 1-time rate DU Nemoe!Y SL a 
D 4.00 5.20 800 16.00 24.00 40.00 | D 6.35 10.75 20.00 30.00 50.00 | bs ivampe 1 Thasho Falls 
N 6.50 8.00 14.00 28.00 42.00 70.00 | N 9.50 17.50 32.00 48.00 80.00 \ 
KIDO, 2.5kw-D, Ikw-N, 1380k- (CP 5kw, is ia "Fi 
630ke) NBC, Blair, Hooper, BMB . Se ae aioe | y 
D 7.50 7.50 12.00 24.00 36.00 60.00 . 
N 15.00 15.00 24.00 48.00 72.00 12000 > oy = =? 24.00 36.00 60.00 oe ; a ALTON, Mc 
BURLEY, Cassia, 4,022 fam., 97.0% radio, ~~ ie eS ae ae -_ eet 49,544 rc 
3,901 radio fam. KIFI, 250w, 1400ke, ABC, Hollingbery | oN _— WOKZ, Tky 
KBIO, 250w, 1230kc, Cooke D 5.20 8.00 16.00 24.00 40.00 | ‘. ; \ SB 
D 4.00 4.00 6.00 8.00 12.00 20.00 | N 8.00 14.00 28.00 42.00 70.00 | a. fs D 6.00 
N 6.00 6.00 9.00 1200 18.00 3099 | LEWISTON, Nez Perce, 6,299 fam., 96.8% | —— 4 WOKZ-FM, 
CALDWELL, sEanvon, 14,761 fam., 97.3% radio, 6,097 radio fam. aii ) \ & Ayer, 
radio, 14,362 radio fam. | = ) AURORA, 
Page Oa Pe KRLC, Ikw, 1350ke, MBS, Grant, BMB . c i 
D 6.00 7.20 12.00 19.20 28.80 48.00 | ’ ‘ 
D 3.00 4.00 675 9.00 17.00 30.00 | y g00 9160 16.00 2560 3800 64.00 Sabiese.. WBNU (FI 
N 4.00 5.00 10.50 17.00 30.00 50.00 3 ; ’ : | & Ayer 
MOSCOW, Latah, 5,839 fam., 98.2% radio, | : = * | ae 
Note: All Rates one-time. Sources: Families 5,738 radio fam. | NAMPA, Canyon, 14,761 fam., 97.3% radio, SB 1M 5M 15M 30M ‘TH 
and radio families estimated from field tabu- KRPL, 250w, 1400kc, Biddick, BMB, Conlan 14369 cadio fam | D 10.00 10.00 12.00 24.00 36.00 60.0 \ — 
lations of 1950 U. S. Census. Percent radio | D 2.50 3.00 6.00 10.00 18.00 30.00 | a 5 | N 12.00 12.00 16.00 32.00 48.00 800 } 
BMB. For complete explanation see foreword. | N 3.00 4.00 8.00 15.00 22.00 35.00 | KFXD, Ikw, 580kc, MBS, Avery-Knodel Hooper | KFXD-FM, Chan. 270, _lOl dmc, 2.5kw, Bonus 
~*~ a * a * * * * x * ) 
) 1460 
IDAHO RADIO MARKET DATA BY COUNTIES , 
1949 1948 Employment Taxable Pey- “ 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March __rolls—Ist Qt 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000 
Ada 70,330 50,401 19,645 19,212 97.8 89,339 65,530 14,455 9m 
Adams 3,320 3,407 927 893 96.4 1,884 2,114 277 | IN 
Bannock 41,214 34,759 11,512 11,258 97.8 46,273 42,289 6,499 “a 
Bear Lake 6,825 7.911 1,906 1,877 98.5 6,616 6,446 354 
Benewah 6,120 7,332 1,709 1,661 97.2 4,736 4,959 716 ve C 
Bingham 23,278 21,044 6,502 6,352 97.7 14,651 17,566 1,303 Si 
Blaine 5,333 5,295 1,489 1,456 97.8 6,766 5,837 581 _ 
Boise 1,758 2,333 491 468 95.4 1,211 964 243 / 
Bonner. 14,823 15,667 4,140 3,953 95.5 10,387 8,257 1,789 8 
Bonneville 29,804 25,697 8,325 8,083 97.1 38,294 42,594 4,369 1 
Boundary 5,852 5,987 1,634 1,583 96.9 5,182 5,605 464 , 
Butte 2,707 1,877 756 741 98.1 1,211 1,551 91 2 
Camos 1,075 1,360 300 290 96.8 932 789 64 8 
Canyon 52.846 40,987 14,761 14,362 97.3 47,042 18,967 6,147 ete ¢ 
Caribou 5,574 2,284 1,556 1,527 98.2 2,516 5,581 236 oi 
Cassia 14,402 14,430 4,022 3,901 97.0 13,529 13,936 1,981 1 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles 
copy.ight 1950 ‘Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls. Ist-Quarter 1948, Dept. of Commerce. 
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y 1949 1948 Employment Taxable Pay- 
30 1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March _rolls—1st Qtr. 
30% 4 Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 
315 yee” 914 1,005 255 246 96.7 577 656 71 30 
oter 8,143 8,243 2,274 2,203 96.9 6,544 5,420 925 537 
35% ’ 3,289 3,549 918 887 96.7 2,740 2,352 163 81 
) 000 6,663 5,518 1,861 1,715 92.2 5,368 6,002 540 406 
’ ? lin 9,749 10,229 2,723 2,687 98.7 7,958 8,348 725 318 
000 ye" 9,317 10,304 2,602 2,523 97.0 7,400 8,023 493 274 
000 ye 8,742 9,544 2,441 2,362 96.8 8,779 6,820 800 459 
000 9 Ripecing 10,995 9,257 3,071 2,988 97.3 8,590 11,496 834 395 
},287 w idcho 10,960 12,691 3,061 2,969 97.0 9,934 9,572 1,024 503 
oan on 10,509 10,762 2,935 2,873 97.9 5,742 6,502 426 230 
900 4 12,085 9,990 3,375 3,280 97.2 8,762 11,557 905 491 
TOdUctia feo nai 24,891 22,283 6,952 6,736 96.9 18,807 21,424 2,610 1,509 
ess, etch 20,905 18,804 5,839 5,738 98.2 18,639 16,932 3,649 2,283 
mF omhi 6,285 6,521 1,755 1,677 95.6 6,545 5,371 415 221 
ELECASTIN, Pewis 4,212 4,666 1,176 1,147 97.6 4,044 3,749 577 383 
incoln 4,239 4,230 1,184 1,154 97.5 3,075 2,929 192 80 
K MAP Ficdison 9,100 9,186 2,541 2,474 97.4 7,531 9,613 703 330 
Winidoka 9,761 9,870 2,726 2,657 97.5 8,147 7,778 641 374 
) x Perce 22,553 18,873 6,299 6,097 96.8 29,361 34,058 5,094 3,139 
Dreida 4,380 5,417 1,223 1,203 98.4 2,795 3,933 306 131 
umberct  Bwyhee 6,280 5,652 1,754 1,666 95.0 2,853 4,077 246 96 
"ng State vette 11,943 9,511 3,336 3,239 97.1 8,834 9,180 1,068 499 
ting Stations BB ower 3,976 3,965 1,110 1,078 97.2 3,487 4,002 215 101 
Stations thoshone 22,774 21,230 6,361 6,259 98.4 26,835 21,388 7,426 6,056 
# 3,185 3,601 889 866 97.5 1,678 2,136 73 34 
Sy (pein Fall 40,905 36,403 11,425 11,185 97.9 48,844 49,151 6,167 3,445 
mY Biitiey 4,245 4,035 1,185 1,148 96.9 4,736 4,649 691 467 
Buty, viwae |Washington 8,549 8,853 2,387 2,315 97.0 10,028 11,320 889 397 
ations, In. BYellowstone Natl. Park 
* * * * * * 
TWIN FALLS, Twin Falls, 11.425 fam. 
ATELLO, Bannock, 11,512 fam., 97.8% > 5, ’ 
eon 11,258 radio fam. | 97.9% radio, 11,185 radio fam. 
“ a a 3 AM affiliates, average 1-time rate 
3 AM affiliates, average 1-time rate | SB 1M 5M 15M 30M 14Hr 
{ SB 1M 5M 15M 30M Hr | D 5.30 666 9.06 17.86 28.20 47.00 
D 7.60 647 8.83 17.66 26.50 sean | N 7.16 8.66 12.85 2466 39.55 65.91 
’ 8.82 13.33 26.66 40.00 66. | csteisneaastereseaesitsieanihiiameiiaginiantii | 
oo | KLIX, 250w, 1340ke, ABC, Hollingbery, Con- teks UREvanston 
} lan jak Park@yi) 
KEIO, Tkw, 1440kc, ABC, Conlan | D 4.50 5.00 7.20 12.60 21.60 36.00 Sterling- — ace | RtggaChicago 
DP 5.20 5.20 8.00 16.00 24.00 40.00 | y 650 7.00 8.55 15.00 25.65 42.75 Rock Falls Berwin 
N 8.00 8.00 14.00 28.00 42.00 70.00 | KtFi, Skw-D, Ikw-N, 1270kc, NBC, Weed, ‘ ll 
KEYY, 250w, 1240kc, MBS, Avery-Knodel | Conlan uelsiand@ : 
D 4.23 6.50 13.00 19.50 3250 | D 6.40 8.00 12.00 24.00 36.00 60.00 OD chica @ 
N 4.50 10.00 20.00 30.00 50.00 | N_ 9.00 11.00 16.00 32.00 48.00 80.00 pe teightd 
KSEI, 5kw, 930kc, NBC, Walker, Conlan, BMB KTFI-FM, Chan. 259, 99.3mc, 3kw, Weed, LaSalle(i}G 
D 10.00 10.00 12.00 24.00 36.00 60.00 | Bonus 
N 12.00 12.00 16.00 32.00 48.00 80.00 | KvMV, 250w, 1450kc, MBS 
KSEI-FM, Chan. 243, 96.5mc, 1.8kw, Walker, D 5.00 7.00 8.00 17.00 27.00 45.00 
Bonus N 6.00 8.00 14.00 27.00 45.00 75.00 | 
PRESTON, Franklin, 2,723 fam., 98.7% radio, WALLACE (Kellogg), Shoshone, 6,361 fam., 
2,687 radio fam. 98.4% radio, 6,259 radio fam. 
(PST, 250w, 1340ke KWAL, Ikw, 620kc, MBS 
D 240 3.00 6.00 12.00 18.00 30.00 D 3.00 3.50 10.00 15.00 25.00 
N 400 6.00 10.00 20.00 30.00 50.00 | N 4.00 4.50 15.00 25.00 35.00 
SANDPOINT, Bonner, 4,140 fam., 95.5% | WEISER, Washington, 2,387 fam., 97.0% 
radio, 3,953 radio fam. radio, 2,315 radio fam. TL1] Bloomington 
KSPT, 250w, 1400kc KWEI, 250w, 1240kc / 
D 240 360 480 9.60 14.40 24.00 D 2.10 2.60 3.00 7.30 10.70 17.50 tee HAMPAIGN | VERMILIO 
N 3.60 5.40 7.20 14.40 21.60 36.00 N 2.50 3.00 3.90 7.30 10.70 17.50 an | net fai 
Lintdin Clinton oot 
ILLINOI ‘gy eon a, 
T sei | 
S | @fR) Decatur 
S aa ae ; [ 
| pringfield | ag | “ 
SPOT RATE FINDER oe Lourie} ———}_ £094 
ALTON, Madison, 51,288 fam., 96.6% radio, SB 1M 5M 15M 30M W4#Hr \ \ 7 | a } , | 
9,544 radio fam. D 2.00 5.00 10.00 20.00 40.00 | / | | | Taylorvitie | Fmattoon 
WOKZ, Ikw-D, 1570kc, Sears & Ayer N 2.00 5.00 10.00 20.00 40.00 | REEN | 
SB 1M 5M 15M 30M THe WMRO, 250w-D, 1280ke 
D 6.00 7.50 15.00 30.00 45.00 75.00 | 5. ‘518 575 10.35 20.70 34.50 
WOKZ-FM, Chan. 260, 99.9mc, 9.1kw, Sears 4 i p , 5 | 
& Ayer, Bonus BELLEVILLE, St. Clair, 57,028 fam., 96.1% 0 


41,038 radio fam 





& Ayer 








AURORA, Kane, 41,876 fam., 98.0% radio, 
WBNU (FM), Chan. 280, 103.9mc, Ikw, Sears | 








MoH radio, 20,857 radio fam. 
D0 60.00 WJBC, 250w, 1230kc, ABC, Pearson 
10 80.0 4 5.00 5.00 9.00 18.00 30.00 50.00 
- oa 50 6.50 14.00 27.00 42.00 70.00 
W ie Oo Y WJBC-FM, Chan. 268, 101.5mc, 15.3kw, Pear- 
= — Presnes Cook, 1,260,886 f 8.39 
, Cook, 1, 886 fam., 98.3% 
CARMI, ILLINOIS radio, 1,239,450 radio fam. 
able Poy: “sg 2 WRBI (FM), Chan. 232, 94.3mc, Ikw 
arty 4 erving All So * D 1.50 2.00 6.00 12.00 18.00 30.00 | 
<0 (300 aca i haaesg N 2.00 2.50 8.00 16.00 24.00 40.00 
9,070 — Alexander, 5,657 fam., 86.2% radio, 
100 IN 4,876 radio fam. 
3,634 THE HEART OF THE RICH WKRO, 250w, 1490kc, MBS, Pearson 
158 TRI-STATE OIL BASIN D 00 12.00 24.00 36.00 60.00 
* — lati N 6.00 12.00 24.00 36.00 60.00 
0 rmi population up CANTON, fulton, 12,179 fam., 96.5% radio, 
131 34% 11,752 radio fam. 
mM § . WBYS, 250w-D, 1560kc, Sears & Ayer, Conlan | 
at |} Oil Worth $25,000,000 |B 2.00 3.50" 7.00 14.00 26.00 35.00 
2 : 00 10.00 20. ; r 
2 — pouminy t | WBYS-FM, Po 265, 1009, és0kew se 
338 ite County | & Ayer Bonus-days only : 
155 e Conlan says 54.4% | N 2.00 3.50 7.00 14.00 26.00 35.00 
1,018 CARBONDALE, Jackson, 10,617 fam., 93.4% 
cial NATIONAL REPRESENTATIVES radio, 9,916 radio fam. 
i es, 
|| SEARS & AYER, INC Be ge a St MS oo an 
wan N 6.00 11.00 15.00 30.00 45.00 75.00 





XUM 











radio, 54,803 radio fam. 
WIBV, 250w-D, 1060kc, Holman 
D 6.00 7.50 


BLOOMINGTON, Mclean, 21,305 fam., 97.9% 
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15.00 30.00 45.00 75.00 | 
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LU Cairo 
| CARMI, White, 5,832 fam., 94.0% radio, CARTHAGE, Hancock, 7,188 fam., 95.4% ra- 
82 radio f dio, 6,857 radio fam. 
5,482 radio fam. WCAZ, Ikw-D, 990kce, Holman 
WROY, Ikw-D, 1460ke, Sears & Ayer sB IM SM ISM «(30M THe 
SB IM 5M 15M 30M 1Hr | O 7.00 20.00 36.00 50.00 80.00 
D 3.75 5.55 11.25 19.50 29.25 52.50 | (Continued on page 68) 
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and now...over a 6-month period... 


WCFL Leads in Chicago 


in Pulse-Rating Gains 


* Chart shows percentage of increase 
or decrease, for 50,000 watt and full- 
time stations. Pulse period of Novem- 
ber 1949 through April 1950, com- 
pared to November 1948-April 1949. 
(Averages, 6 a.m. to midnight, Mon- 
day through Friday.) 


Network Station A 
+ 2.265% 


BASIS OF CHANGE: Nov., 1948-Apr., 1949 


50,000 Watt Independent 
—4.52% 


5,000 Watt Independent 
—11.06% 


Network Station B 
—12.0% 


Long-Term Leader! This chart* 
shows that WCFL, a month-by- 
month leader in Pulse rating in- 
creases, steps far in front of other 
Chicago stations for the half-year 
ended April 1950. Growing listen- 
ership plus reasonable rates make 
WCEL today's ideal Chicago ra- 
dio buy. 


Network Station C 
—20.25% 


Network Station D 
—23.16% 


WCFL 


An ABC Affiliate 
50,000 watts ¢ 1000 on the dial 
The Voice of Labor 
666 Lake Shore Drive, Chicago, III. 
Represented by the Bolling Company, Inc. 
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CENTRALIA, Marion, 11,594 fam., 93.9% ra- 
dio, 10,886 radio fam. 
WCNT, Ikw-D, 1210kc, 
SB 1M 5M 
D 3.60 6.00 
WCNT-FM, Chan. 243, 96.5mc, 
CHAMPAIGN, Champaign, 
98.1% radio, 29,010 fam. 
WDWS, 250w, 1400kc, CBS, Conlan 
D 3.50 5.00 6.66 
N 4.50 §.00 10.00 24.00 36.00 60.00 
WDWS-FM, Chan. 248, 97.5mc, 10kw, Bonus 
CHICAGO, Cook, 1,260,886 fam., 98.3% ra- 
dio, 1,239,450 radio fam. 


4 AM affiliates, average 1-time rate 
D 65.37 87.50 114.33 193.50 298.50 497.50 


Sears & Ayer 
15M 30M 14Hr 
67kw, Bonus 

29,572 fam., 


10.00 20.00 30.00 50.00 | 


16.00 24.00 40.00 


N 126.25 150.60 217.50 369.00 570.00 950.00 | 


10 AM non.-affiliates, average 1-time 


rate 
D 16.40 


17.87 38.27 58.15 94.80 156.80 


N 26.00 25.07 49.03 73.18 118.75 196.62 | 


WAAF, Ikw-D, 950kc, Pearson, Pulse 
D 10.50 
WAAF-FM, Chan. 230, 93.9mc, 28kw, Bonus 
WAIT, 5kw-D, 820kc, Radio Reps, Hooper 
D 12.00 20.00 45.00 72.50 120.00 200.00 
N 12.00 20.00 60.00 87.00 144.00 240.00 
WBBM, 50kw, 780kc, CBS, Radio Sales 
D 87.50 110.00 99.00 198.00 330.00 550.00 
N_ 175.00 396.00 660.00 1100.00 
WBBM-FM, Chan. 246, 97.1mc, 13kw 
(No data available) 
WBIK (FM), Chan. 242, 96.3mc, 19kw 
(Does not sell time) 
WBKB (TV), Chan. 4, 7.5kw-aur.; 
Weed, Pulse 
D 70.00 70.90 141.00 225.00 338.00 563.00 
N 105.00 105.06 188.00 300.00 450.00 750.00 
WCBD, 5kw, 820kc 
D 60.00 87.00 144.00 240.00 
(Time sold only to churches) 
WCEL, 50kw, 1000kc, Bolling, Pulse 
D 13.50 20.00 59.00 90.00 135.00 225.00 
N 20.00 30.00 78.00 120.00 180.00 300.00 
WCRW, 100w, 1240kc, ST 
D 15.00 25.00 40.00 


N 15.00 25.00 40.00 
(13 time rate) 


WEDC, 250w, 1240kc, ST 
D 10.00 12.00 24.00 36.00 60.00 
N 14.00 17.00 34.00 51.00 85.00 
WEHS (FM), Chan. 250, 97.9mc, 16kw 
See Cicero, Ill. Listing) 
WENR, 50kw, 890kc, ABC, ABC Spot Sales, 
Hooper, Pulse 
D 54.00 90.00 144.00 216.00 324.00 540.00 
N 90.00 150.00 240.00 340.00 540.00 900.00 
WENR-FM, Chan. 234, 94.7 mc, 25kw, Bonus 
WENR-TV, Chan. 7, 25kw-vis., 
ABC, Spot Sales 
D 63.00 63.00 94.00 150.00 225.00 375.00 


llkw-vis., 


14kw-aur.; 


15.00 30.00 55.00 90.00 150.00 


N 125.00 125.00 188.00 300.00 450.00 750.00 | 


WGES, 5kw,- 1390kc 
D 14.00 32.50 54.00 90.00 150.09 
N 18.00 43.00 72.00 120.00 200.09 
WGN, 50kw, 720kc, MBS, Keenan & Eickle- 
berg, Nielsen 
D 45.00 75.00 
N 90.00 150.00 
WGNB (FM), Chan. 254, 98.7mc, 36kw, Bonus 
WGN-TV, Chan. 9, 30kw-vis., 
DuMont 
D 52.50 52.50 93.75 150.00 225.00 375.00 
N 105.00 105.00 187.00 300.00 450.00 750.00 
WIND, 5kw, 560kc, Katz, Pulse 


15kw-aur.; 


180.00 270.00 450.00 | 
360.00 540.00 900.00 | 


D 16.00 22.00 37.50 63.00 105.00 175.00 | 
N 22.00 30.00 54.00 90.00 150.00 250.00 


WJJD, 50kw , 1160kc, Avery-Knode! 


D 30.00 30.00 52.00 85.00 143.00 228.00 


N 50.00 50.90 72.00 124.00 208.00 338.00 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 


IN LISTENER 
5TH PREFERENCE 
IN 


CHICAGO 


From an independent survey 
by one of America’s largest 
universities in an area cov- 
ering over 60% of Chicago’s 
purchasing power. 

1000 


WN MP wars 


EVANSTON AND 
GREATER CHICAGO 


| 
| 
| 
' 


WFMF (FM), Chan. 262, 100.3me, 33 
Ss IM SM ISM“ 30y" 
D 10.00 10.00 0.00 30.99 if 
N 15.00 15.00 0.00 40.99 
WLS, S0kw, 890kc, ST, ABC, Blair, Byg 
D 54.00 90.00 162.00 216.00 324.9) 
N 90.00 150.00 270.00 360.00 540.09 ; 
WMAQ, S0kw, 670kc, NBC, NBC Spo) of 
Pulse Sea 
D 75.00 75.00 90.00 180.00 270.9 
N_ 150.00 150.00 180.00 360.00 540.09 g 
WMAQ-FM, Chan. 266, 101.1mc, 2dkw 
WNBQ, Chan. 5, 11.8kw-aur.; 2 em 
NBC, NBC Spot Sales a 
D 63.00 63.00 94.00 150.00 225.09 » 
N 125.00 125.00 188.00 300.00 450.00 ya 
WMOR (FM), Chan. 274, 102.7me, 40} 
D 5.35 7.15 10.75 21.50 3209 
N 8.00 10.65 16.00 32.00 489 
WOAK (FM), Chan. 290, 105.9mc, 10} 
D 4.00 16.00 25.99 
N 6.00 24.00 36.00 
WSBC, 250w, 1240kc, ST. Forioe, Pulse 
D 10.00 16.50 36.00 60,00 } 
43.50 72.00} 


w 


N 13.50 19.25 

WXRT (FM), Chan. 270, 101.9mc, 25kw 

D 5.10 8.50 14.00 31.00 51.00 ty | 

N 6.00 10.00 16.50 36.00 60.0 1 ) 

CHICAGO HEIGHTS, Cook, 1,260,885 4 
98.3% radio, 1,239,450 radio fam ™ 

WCHI (FM), Chan. 240, 95.9m<c, 0.40 kw 

D 2.20 3.00 5.00 12.00 20. 

N 2.20 3.00 5.00 12.00 20.9 Xa 

CICERO, Cook, 1,260,886 fam., 98,39, tea 
1,239,450 radio fam. 

WHFC, 250w, 1450kc 

D 8.00 15.00 25.00 43.75 ny 

N 19.00 21.00 37.50 62.50 ‘gy 

WEHS (FM), Chan. 250, 97.9mc, Iékw 
No data available 

CLINTON, DeWitt, 4,708 fam., 96.8% mop 
4,557 radio fam. 

WHOW, Ikw-D, 1520kc, Holman 

D 5.00 6.00 12.00 24.00 36.00 gy 

DANVILLE, Vermilion, 24,123 fam., 96.3% 
dio, 23,230 radio fam. 

WDAN, 250w, 1490kc, CBS, McKinney, Coig 

D 5.00 5.00 10.00 20.00 30.0 ag 

N 6.00 6.00 15.00 30.00 45.00 1 

DECATUR, Macon, 28,009 fam., 97.8% tod 
27,372 radio fam. 

WDZ, Ikw-D, 1050k-, 

D 6.50 9.00 

WSOY, 250w, 
BMB 

D 4.50 5.50 9.00 18.00 30.00 my 

N 6.50 8.00 13.00 26.00 45.00 7 

WSOY-FM, Chan. 271, 102.1mc, 32kw, We 
Bonus 

DE KALB, De Kalb, 11,359 fam., 98.3% rege 
11,165 radio fam. 

WLBK, 500w-D, 1360kc, Ra-Tel 

Cc 5.54 5.54 9.65 19.34 33.16 Sf 

EAST ST. LOUIS, St. Clair, 57,028 fam., %)§ 
radio, 54,803 radio fam. 

WTMV,. 250w. 1490kc, Weed 

D 8.00 12.00 20.00 40.00 60.00 In 

N 12.00 18.00 30.00 60.00 90.00 15H 

WTMV-FM, Chon. 273, 102.5me, 3.20 
Bonus 

EFFINGHAM, Effingham, 6,037 fom., %% 
radio, 5,753 radio fam. 

WCRA, 250w-D, 1090kc 

Dn 3.00 3.85 7.66 

ELGIN. Kane, 41,876 
41,038 radio fam. 

WRMN, 500w-D, 1410ke, M-Gillvra 

n 7.00 890 15.00 30.00 45.00 78 

ELMWOOD PARK, Cook, 1,260,886 fm, 
98.3% radio. 1,239.450 radio fam 

WLEY (FM), Chan. 296, 107.1mc, lkw 

D 1.00 2.50 4.50 12.50 20.00 i 

N 1.00 3.00 6.00 15.00 25.00 a 

EVANSTON. Cook, 1.260.886 fam., 98.3%" 
dio, 1,239,450 radio fam. 

WEAW (FM), Chan. 286, 105.1mc, 36kw 

D 4.00 6.00 8.00 18.00 24.00 af 

N 6.00 9.00 12.00 24.00 36.00 al 

WNMP, Ikw D, 1590kc, Hooper 

D 10.00 12.50 15.00 22.50 45.00 7 

N 10.00 12.50 15.00 22.50 45.00 7% 


(Continued on page 70) 


Free & Peters, ti 
12.00 24.00 36.00 ay 
1340kc, CBS, Weed, Cone 


16.00 25.70 4m 


fam., 98.0% role 


OHO HHH HOHE 
COVERING 
a Metropolitan Area 


of 
100,273 


1950 census 


WSOY 


DECATUR 
(Since 1925) 


tis 


SS 


4 


(Plus the Biggest FM Ste | 
tion in Downstate Iinois) | 


National Representatives: 
Weed & Company 
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at 
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WGN reaches more 


_ homes one or more 
‘| times a week than any 











92.50 | ! 
'okw . 


6.8% tod i 


«| other Chicago Station 


30.00 sal 
45.00 739) 
7 8% tod, 


Peters, Kult 
36.00 dia 
ed, Conk 
30.00 aim 


oe | DAY NIGHT 


98.3% rode 


oa WGN 2,850,220 3,091,940 




















60.00 100 
90.00 15m 


~4|  StationB 2,590,120 2,789,190 


25.70 ANMRT|| 
8.0% rosa 


Se oll Station C 2,443,470 2,540,440 
| StationD 2,404,840 2,691,441 


o fam. 
4500 1 | 7 
cn 1949 BMB 


nc, Tkw 
e 70) 





N G3 


' 
Area | 
‘ 
i 








Chicago 11 


| . Illinois 
Y A Clear Channel Station... Ww. . als aol 


a 8 Serving the Middle West 











| 720 
OnYour Dial 


M B S Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y. 





y West Coast Representatives: Keenan and Eickelberg 
PM Sta j 235 Montgomery St., San Francisco 4 +* 2978 Wilshire Blvd., Los Angeles 5 
Tinois) * 710 Lewis Bldg., 333 SW Oak St., Portland 4 
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WKAN 


Illinois 


ERVING 758,372 
dio homes in the rich 


ra- 


industrial and agricultural 
areas of Northeastern IIli- 


nois and Northwest In- 


diana. 


1,000 w 1320 ke 
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FREEPORT, Stephenson, 11,579 fam., 97.6% 
radio, 11,301 radio fam. 


WFJS ge). to. 273, 102.5mc, 9kw 
1M 


5M. 15M 30M 14Hr 

D , 50 3.00 4.56 9.30 18.36 36.72 

N 2.50 4.50 6.74 13.80 25.50 51.00 

WEFRL, Ikw-D, 1570kc, Sears & Ayer, Con- 
lan, BMB 

5.90 9.00 19.00 33.00 55.00 


GALESBURG, Knox, 15,125 fam., 97.0% radio, 
14,671 radio fam. 


WGIL, 250w, 1400ke, Rambeau 
D 7.15 7.15 11.20 22.40 33.60 56.00 
N 8.25 8.25 15.00 30.00 45.00 75.00 


HARRISBURG, Saline, 9,298 fam., 94.1% ra- 
dio, 8,749 radio fam. 


WEBQ, 250w, 1240kc 
D 4.00 


5.00 10.00 20.00 35.00 60.00 
N 4.00 5.00 10.00 20.00 35.00 60.00 
WEBQ-FM, Chan. 260, 99.9mc, 4.2kw 
D 2.75 3.50 6.75 13.50 23.50 40.00 
N 2.75 3.50- 6.75 13.50 23.50 40.00 


HERRIN, Williamson, 13,468 fam., 94.4% ro- 
dio, 12,713 radio fam. 


WJPF, 250w, 1340kc, MBS, Pearson 


D 6.00 7.50 10.00 20.00 35.00 60.00 
N 6.00 7.50 10.00 20.00 35.00 60.00 
Note: All Rates one-time. Sources: Families 


and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 








For Facts on the 
Peoria Market 
Contact 
HEADLEY-REED 
Representatives of 

Radio Station 


WEEK 


You Can’t Cover the Nation’s No. 2 Machine Tool Center 


W ROK- AM & FM 


WROK, an ABC Affiliate, Is Represented Nationally by H-R Representatives, Inc. 
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W4JPF-FM, ~ 7, Be — 550w, Pearson 
SB 1M 15M 


30M Hr 
D 2.00 2.50 3.33 


6.67 6 
N 2.00 2.50 3.33 6 


11.67 20.00 

6.67 11.67 20.00 

JACKSONVILLE, Morgan, 9,916 fam., 95.8% 
radio, 9,499 radio fam. 


WILDS, Ikw D, 1180kc, Holman 
D 5.00 6.00 10.00 20.00 30.00 50.00 


WLDS-FM, Chan. 263, 100.5mc, 7kw, Holman, 
Bonus 


JOLIET, Will, 37,561 fam., 98.2% radio, 36,- 
884 radio fam. 


WIJOL, 250w, 1340kc, 
D 5.40 5.40 
N 5.40 5.40 


McGillvra, Conlan 
9.70 21.60 36.00 60.00 
9.70 21.60 36.00 60.00 


KANKAKEE, Kankakee, 20,503 fam., 
radio, 20,133 radio fam. 


98.2% 


WKAN, Ikw:-D, 
D 3.00 6.00 
N 4.00 8.00 


1320kc, Holman 
9.00 20.00 38.00 70.00 
12.00 25.00 48.00 90.00 


WKIL (FM), Chan. 264, 100.7mc, 
Holman (Bonus daytime only) 


N 1.00 2.00 8.40 9.00 


70kw, 
16.00 30.00 


WLBH 


Mattoon-Charleston, III. 


15% Pop. Increase 
110,000 Radio Families 
in .5 mv/m Primary 


BMB — 9 Counties 


Complete coverage of the 
productive East — Central 
Illinois Market. 


WLBH eWLBH-FM 


J. R. Livesay, Pres. Mgr. 


Hal Holman—Nat'l. Rep. 





LASALLE, LaSalle, 27,998 fam., 97.8% radio 
27,382 radio fam. 


WFMX (FM), Chan. 264, 100.7mc, 73kw 
(No rates available) 


WLPO, 250w-D, 1220kc 

D 4.80 6.00 10.80 21.60 36.00 60.00 

LINCOLN, Logan, 8,546 fam., 97.2% radio, 
8,306 radio fom. 

WPRC, 500w, 1370kc 

D 4.00 5.00 8.00 15.00 25.00 40.00 

N 5.00 5.50 12.00 20.00 30.00 50.00 


LITCHFIELD, Montgomery, 8,815 fam., 95.3% 
radio, 8,400 radio fam. 


WSMI, Ikw-D, 1540kc 


D 4.00 5.00 7.50 15.00 25.00 40.00 











MACOMB, McDonough, 7,858 fam., 96.4% ra- 
dio, 7,575 radio fam. 


WKAI, ¥ seal D, 1510kc, Conlan 

1M 5M 15M 30M 1Hr 
D Fy 00 5.00 10.00 20.00 30.00 50.00 
N 6.50 6.50 13.00 26.00 39.00 65.00 


MARION, Williamson, 13,468 fam., 
radio, 12,713 radio fam. 


WGGH, 500w-D, 1150kc, Sears & Ayer 
D 5.00 8.50 15.00 25.00 45.00 


MATTOON, Coles, 11,326 fam., 96.3% radio, 
10,906 radio fam. 


WLBH, 250w-D, 1170kc, Holman, Conlan 
D 4.00 6.50 9.00 18.00 33.00 55.00 


WLBH-FM, Chan. ~ 96.9mc, 23kw, Holman 
D 2.00 3.00 4.00 7.50 13.00 22.C0 
N 2.00 3.00 4.00 7.50 13.00 20.00 


MOLINE, Rock Island, 37,187 fam., 
radio, 36,517 radio fam. 


WQUA, 250w, 1230kc, MBS 
D 6.50 3.00 10.00 20.00 30.00 50.00 
N 10.00 12.00 20.00 40.00 60.00 100.00 


98.2% 


MT. CARMEL, Wabash, 4,081 
radio, 3,885 radio fam. 

WVMC, 500w-D, 1360kc, BMB 

D 1.00 3.00 6.00 12.00 


fam., 


18.00 30.00 


MT. VERNON, Jefferson, 9,984 fam., 94.1% 
radio, 9,394 radio fam. 

WMIX, Ikw-D, 940kce, Pearson, Conlan 

D 6.00 10.00 19.00 30.00 50.00 


WMIX-FM, Chan. 231, 94.1mc, 
son (Bonus daytime only) 
1.7. 


3.50 7.00 


15.2kw, Pear- 


10.50 17.50 


OAK PARK. Cook, 1,260,885 fam., 
radio, 1,239,450 radio fam. 


WEBS, 250w, 1490kc 
(No rates available) 


WNOI (FM), Chan. 272, 102.3mc, Ikw 
(No rates available) 


WOAK (FM), Chan. 290, 105.9mc, 9.3kw 
D 4.00 4.00 16.00 25.00 40.00 
N 6.00 6.00 24.00 36.00 60.00 


OLNEY, Richland, 4,705 fam., 94.7% radio, 
4,455 radio fam. 
WVILN, 250-D, 740kc, 


Holman, Conlan 
D 3.00 5.00 


8.00 15.00 27.00 45.00 


PEKIN, Tazewell, 21,228 fam., 97.8% radio, 
20,760 radio fam. 


WSIV, Ikw-D, 1140kc, BMB 
D 3.75 3.75 7.50 15.00 22.50 37.50 


PEORIA, Peoria, 48,573 fam., 97.7% radio, 
47,407 radio fam. 


teense 


3 AM affiliates, average 1-time rate 


94.4% 


| 


95.2% | 


98.3% 





D 9.33 10.33 12.08 28.16 46.66 77.66 
N 16.66 18.66 28.16 56.33 93.00 155.00 
San RES A GAS a 

WEEK, Ikw, 1350kc, NBC, Headley-Reed, 
Hooper 

D 9.00 9.00 13.50 27.00 45.00 75.00 

N 16.00 16.00 27.00 54.00 90.00 150.00 | 

WIRL, 5Skw, 1290kc, ABC, Avery-Knodel, 
Hooper, BMB 

D 9.00 9.00 12.50 25.00 42.00 70.00 

N 14.00 14.00 25.00 50.00 84.00 140.00 | 


With an Outside Station! 
lead in listening 


in Rockford Illinois 


Conlan Survey—A pril 16-22, 1950 


BROADCASTING e 









ror A REAL 
























SELLING JOB ces 
population 
TAKE A g of U: 
Families 
OO, Fel percent R 
Radio Fa! 
WITH US Retail Sa 
Retail Tra 
IN PEORIA §f wriciesat 
Wholesal 
5000 WATTS A 
Employm 
Avery nail Taxable | 
quarte! 
Income 
WMBD, 5kw, 1470kc, CBS, Free & ? 
Hooper, ~~ ou ie ™ Percent | 
SB 1M M 30M Ih . 
D 10.00 13.00 16.25 32.50 5300 aye Per Cap! 
N 20.00 26.00 32.50 65.00 105.00 ny - 
WMBD-FM, Chan. 225, 92.5me, 20kw, fui Perce” 
Peters, Bonus capita 
WMM3J, Ikw-D, 1020ke ae 
(No rates available) New Co 
WWKXL, Ikw, 1590kc, Burn-Smith Resid 
D 6.25 11.25 22.50 37.50 uy 
N 12.50 22.50 45.00 75.00 1x9 Non-! 
QUINCY, Adams, 18,053 fam., 95.0% i a 
17,150 radio fam. Value 
— Autome 
2 AM affiliates, average 1-time rate 
D 10.00 10.00 16.25 31.25 4800 mp Telephe 
N 12.50 12.50 25.00 50.00 75.00 11m 
Vote: 1§ 
WGEM, Ikw, 1440ke, ABC, Walker ne he 
D 8.00 8.00 12.50 22.50 36.00 sinm Uunlice 
N 10.00 10.00 20.00 40.00 60.00 10 
WQDI (FM), Chan. 286, 105.1me, lhy 
Walker, Bonus 
WTAD, lIkw, 930kc, CBS, Weed 
D 12.00 12.00 20.00 40.00 60.00 1mm 
N 15.00 15.00 30.00 60.00 90.00 18m 
WTAD-FM, Chan. 258, 99.5mc, 53kw, Wed 
Bonus 


ROCKFORD, Winnebago, 42,520 fam., %% 
radio, 41,797 radio fam. 


WROK, Ikw-D, 500w-N, 1440kc, ABC, Hi 
Reps., Conlan 

D 10.00 10.00 17.00 35.00 55.00 ii 

N 12.00 12.00 22.00 50.00 60.00 10% 

WROK-FM, Chan. 248, 97.5mc, 17kw 
(No rates available) 


ROCK ISLAND, Rock Island, 37,187 fm 
98.2% radio, 36,517 radio fam. 


WHBF, S5kw, 1270kc, ABC, Avery-Knode 
D 10.00 12.00 18.00 36.00 54.00 %i 
N 15.00 18.00 36.00 72.00 108.00 18 


WHBF-FM, Chan. 255, 98.9mc, 37kw, Ave 
Knodel, Bonus 


WHBF-TV, Chan. 4, 13.6kw-aur., 7.6kw-vi 
ABC, CBS, DuMont, Avery-Knodel 

D 20.00 20.00 35.00 60.00 90.00 15! 

N 20.00 20.00 50.00 80.00 120.00 200 





Telecastinf 








B 






é 


Ay 
el 


ee 8 Pay, 
30M 1k 
53.00 
105.00 1759) 
20kw, Free 


’ 
37.50 Gy 
75.00 1239 


95.0% rode 


rate 
48.00 ta) 
75.00 1250 





er 
36.00 Au 
60.00 100m 
Ime, lew 


60.00 100m 
90.00 150s 


Skw, Weel 


fam., 963 


, ABC, H 


55.00 ll 
60.00 120i 


17kw 


7,187 fon 


54, 
08.00 18000 
Tkw, Avey 
















CLASSIFICATIONS FIGURES YR. 
population .....--.--..-+-- 8,696,490 

% Of U.S. ..--- ee eee ee ees 5.80% 
Families .....-----eeeeeeeee 2,429,187 
percent Radio ............. 97.5% 
Radio Families ............ 2,368,457 
Retail Sales ............... $ 8,219,271,000 
Retail Trade Employes ...... 438,841 
Wholesale Sales Volume ... $18,002,904,000 
Wholesale Trade Employes . 180,055 
Employment (Mid-March) 2,656,340 
Taxable Payrolls (1st 

quarter) ......-.....0eee- $ 1,880,915,000 
RE sot Seca ientdiae(oyaiei $15,167,000,000 
Percent distribution ........ 7.36% 
Per Capita Income ......... $1,817 
Percent of national per 

capita income ............ 129% 
New Construction (Private) $ 844,400,000 

ane eee $ 396,500,000 

Non-Residential ......... $ 223,800,000 
Value added by Manufacture $ 6,680,137,000 
Automobile Registration ... 2,414,354 
CS Se ee 2,817,100 





MARKET INDICATORS FOR ILLINOIS 


°50 7,897,241 
°50 6% 
50 2,216,580 
49 95.7% 
°50 2,230,000 
"49 —-8,778,978,000 
48 353,486 
"48 — 4,998,800,000 
48 125,848 
"48 2,624,340 
48 -1,690,291,000 
48 —_5,740,000,000 
48 7.57% 
°48 726 
°48 126% 
"49 =». 224,800,000 
"49 ~=—-:102,300,000 
49 48,300,000 
47 ~—-2,187,240,000 
49 2,222,953 
49 2,171,600 


FIGURES YR. 


"47 


"40 
"40 


"40 


"40 
39 
39 
39 
39 
"48 
"45 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 


unlicensed. 


1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 

















because __it 
them to have 
facts on Springfield. 


coverage! 


residents 


aan WTAX~ FM 


BROADCASTING e Tele 


yardsticks 


WANTS | 
the | 


* To reach this rich market 

of 438,800 Central Illinois 
spending more 
than $400,090,000 annual- 


’ CBS in Springfield, INlinois 


Bonus 





| TAYLORVILLE, Christian, 10,766 fam., 96.1% 


2 AM affiliates, average 1-time rate 
SB 1M 5M 


radio, 10,346 radio fam. 


WTIM, 


Ikw, 


1410ke 


(No rates available) 


URBANA, 


| N 1.50 


radio, 
tinental 


3.50 
5.75 








D 
|N 


casting 


Champaign, 


1.50 


13,884 radio 


WILA (FM), Chan. 221, 
7.50 


4.50 
7.50 


3.00 


29,572 fam., 


radio, 29,010 radio fam. 
WKID, 250-D, 1580kc 
D 


6.00 


fam. 
92.1mc, 


SPRINGFIELD, Sangamon, 36,309 fam., 97.3% 
radio, 35,328 radio fam. | 


15M 30M 14Hr 
D 6.00 6.00 10.00 19.00 30.00 50.00 
N 10.00 10.00 15.50 32.00 48.00 80.00 
c0S | WEvs. 250w, 1450kc, ABC, Sears & Ayer, 
Hooper 
6.00 6.00 10.00 19.00 30.00 50.00 
N 10.00 10.00 15.00 32.00 48.00 80.00 
Mm ney! | WCVS-FM, Chan. 275, 102.9mc, 25 kw, Sears | 
& Ayer, (Bonus) 
| WMAY, Ikw-D, 500w-N, 970kc, H-R Reps. 
|D 8.00 8.00 15.00 30.00 45.00 70.00 
1. Not the kind that a |N_ 12.00 12.00 20.00 40.00 65.00 100.00 
store hands out as @ | WTAX, 250w, 1240kc, CBS, Weed, Conlan, 
premium — - ~) Hooper, BMB 
cepted yard-sticks of |p 6.00 6.00 10.00 19.00 30.00 50.00 
radio. WTAX supplies ¥ 7 i " : ' 
aa ax Se eee N 10.00 10.00 16.00 32.00 48.00 80.00 


| WTAX-FM, Chan. 279, 103.7mc, 6.7kw, Weed, 


ST. CHARLES, Kane, 41,876 fam., 98.0% ra- 


2 ; dio, 41,038 radio fam. 
. sn gaeigg yo WEXI (FM), Chan. 292, 106.3mc, 0.25kw 
slenendent engineering |, 100 3.00 475 9.50 14.00 24.00 
inagPrencent engweenS |N 1.50 3.95 6.30 12.60 18.90 31.50 
| STERLING, Whiteside, 13,736 fam., 97.5% 
WT ‘ . . | radio, 13,392 radio fam. 
AX 1S First in | WSDR, 100w, 1240ke 
di ‘ , |D 8.00 10.00 20.00 35.00 60.00 
audience First in UN 8.00 10.60 20.00 35.00 60.00 


98.1% 


: : } 8.00 11.00 22.00 33.00 55.00 
ty in cote cate, you seed | Vrwpom, Chen. 977, WeRDme, 2Abw, 
| Bonus 
Pr he WAUKEGAN, Lake, 49,810 fam., 98.7% ra- 
v ‘al a: "4 want, i. 
w 1 ke, McGillvra, Conlan 
— VY 2F im ¢ D 5.00 5,00 9.00 17.00 35.00 65.00 
a WKRS-FM, Chan. 294, 106.7mc, 12kw, Bonus 
LL. when AM station on air. (Rates below for 
Bais FM-only service at night) 


12.00 24.00 
WOODSTOCK, McHenry, 14,082 fam., 98.6% 





| 








Ikw, Con- 


15.00 22.00 36.00 
12.00 24.00 36.00 60.00 
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ISLAND 
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n 
Gain in 
Population 


17.5% 


The 1950 census give Rock Island County 
133,133, Scott County 99,600. Total for 
Quad-Cities met. area, 232,733 . . . a gain 
of 17.5% over 1940 census. 


80th Market 
Gain j 
215.7% Retail Sales 


1950 Retail Sales — $246,605,000. 
A whopping gain for the 68th Market. 
Gain in 


387% Wholesale Sales* 


1939 sales of $80,412,000 have jumped to 
1949 sales of $288,087,000 for this im- 
portant market. 


For Three Consecutive Years 
Rates WHBF Away Out In Front. 


WHBF 


Rock Island, Ill. 
“The Hub of the Quad-Cities’ 


LES JOHNSON, General Manager 
MAURICE CORKEN, Sales Manager 


Hooper 
BUY... 


METROPOLITAN 
AREA 


Rock Island, Moline, 
East Moline, Illinois 





and Davenport, lowa 


based Sales 
Management estimates _list- 
ing WHBF area as 80th mar- 
ket population, 68th 
retail sales, 54th in 
Effective Buying Income. 


* Figures on 


in 
Net 


in 


National Representative—Avery Knodel 
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County 
Adams 


Alexander 
Bond 


Boone 














Brown 








Bureau 
Calhoun 


Carroll 







Cass 





Champaign 
Christian 
Clark 
Clay 
‘Clinton 








Coles 
‘Cook 
‘Crawford 
Cumberland 
'De Kalb 
De Witt 
Douglas 
Du Page 
Edgar 
Edwards 
Effingham 
Fayette 
Ford 


Franklin 
















Fulton 
Gallatin 







Greene 
Grundy 


Hamilton 







Hancock 
Hardin 


Henderson 







Henry 





froquois 





Jackson 





Jasper 





Jefferson 





Jersey 





Jo Daviess 





Johnson 





Kane 





Kankakee 
Kendail 
Knox 
Lake 

La Salle 


Lawrence 



















lee 





Livingston 








Logan 
McDonough 
McHenry 
McLean 


Macon 






























Macoupin 
Madison 
Marion 
Marshall 


Mason 















Massac 
Menard 
Mercer 

Monroe 












Montgomery 
Morgan 
Moultrie 
Ogle 

Peoria 
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1950 
Population 


64,630 
20,255 
14,118 
17,029 

7,117 
37,601 
6,877 
18,924 
15,044 
105,871 
38,545 
17,238 
17,580 
22,845 
40,550 
4,513,973 
21,090 
10,479 
40,668 
16,858 
16,686 
153,885 
23,674 
9,033 
21,613 
24,545 
15,881 
37,399 
43,603 
9,784 
18,791 
19,165 
12,217 
25,734 
7,497 
8,398 
46,381 
32,275 
38,009 
12,242 
35,745 
15,229 
21,379 
8,707 
149,918 
73,403 
12,066 
54,150 
178,321 
100,234 
20,456 
36,366 
37,713 
30,598 
28,134 
50,416 
76,272 
100,273 
43,678 
183,612 
41,510 
12,997 
15,273 
13,548 


9,605 
17,336 
13,175 
31,560 
35,502 
13,141 
33,281 

173,893 


1940 
Population 


65,229 
25,496 
14,540 
15,202 
8,053 
37,600 
8,207 
17,987 
16,425 
70,578 
38,564 
18,842 
18,947 
22,912 
38,470 
4,063,342 
21,294 
11,698 
34,388 
18,244 
17,590 
103,480 
24,430 
8,974 
22,034 
29,159 
15,007 
53,137 
44,627 
11,414 
20,292 
18,398 
13,454 
26,297 
7,759 
8.949 
43,798 
32,496 
37,920 
13,431 
34,375 
16,636 
19,989 
10,727 
130,206 
60,877 
11,105 
52,250 
121,094 
97,801 
21,075 
34,604 
38,838 
29,438 
26,944 
37,311 
73,930 
84,693 
46,304 
149,349 
47,989 
13,179 
15,358 
14,937 


10,663 
17,701 
12,754 
34,499 
36,378 
13,477 
29,869 
153,374 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 
copyright 1950 ‘’Sales Management.” 


August 14, 1950 
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1950 
Families 
18,053 
5,657 
3,943 
4,756 
1,987 
10,503 
1,920 
5,286 
4,202 
29,572 
10,766 
4,815 
4,910 
6,381 
11,326 
1,260,886 
5,891 
2,927 
11,359 
4,708 
4,660 
42,984 
6,612 
2,523 
6,037 
6,856 
4,436 
10,446 
12,179 
2,732 
5,248 
5,353 
3,412 
7,188 
2,094 
2,345 
12,955 
9,015 
10,617 
3,419 
9,984 
4,253 
5,971 
2,432 
41,876 
20,503 
3,370 
15,125 
49,810 
27,998 
5,713 
10,158 
10,534 
8,546 
7,858 
14,082 
21,305 
28,009 
12,200 
51,288 
11,594 
3,630 
4,266 
3,784 


2,682 
4,842 
3,680 
8,815 
9,916 
3,670 
9,296 
48,573 


Radio-Families 


17,150 
4,876 
3,686 
4,684 
1,867 

10,250 
1,800 
5,148 
3,996 

29,010 

10,346 
4,554 
4,659 
6,055 

10,906 
1,239,450 
5,596 
2,801 

11,165 
4,557 
4,515 

42,640 
6,347 
2,376 
5,753 
6,478 
4,365 


11,752 
2,538 
4,922 
5,251 
3,156 
6,857 
1,941 
2,241 

12,631 
8,789 
9,916 
3,230 
9,394 
3,929 
5,738 
2,239 

41,038 

20,133 
3,302 

14,671 

49,162 

27,382 

5,404 
9,995 

10,291 

8,306 
7,575 

13,884 

20,857 

27,392 

11,590 

49,544 

10,886 

3,586 

4,065 

3,451 


2,555 
4,687 
3,444 
8,400 
9,499 
3,490 
9,082 
47,407 


ILLINOIS RADIO MARKET DATA BY COUNTIES 


% Radio 


95.0 
86.2 
93.5 
98.5 
94.0 
97.6 
93.8 
97.4 
95.1 
98.1 
96.1 
94.6 
94.9 
94.9 
96.3 
98.3 
95.0 
95.7 
98.3 
96.8 
96.9 
99.2 
96.0 
94.2 
95.3 
94.5 
98.4 
93.8 
96.5 
92.9 
93.8 
98.1 
92.5 
95.4 
92.7 
95.6 
97.5 
97.5 
93.4 
94.5 
94.1 
92.4 
96.1 
92.1 
98.0 
98.2 
98.0 
97.0 
98.7 
97.8 
94.6 
98.4 
97.7 
97.2 
96.4 
98.6 
97.9 
97.8 
95.C 
96.6 
93.9 
98.8 
95.3 
91.2 


95.3 
96.8 
93.6 
95.3 
95.8 
95.1 
97.7 
97.6 


1949 
Retail Sales 
(Est.) ($000) 


52,716 
14,272 
7,135 
12,844 
4,282 
23,549 
2,854 
12,844 
9,989 
89,381 
26.403 
9,276 
11,417 
9,991 
32,825 
4,992,173 
12,131 
3,567 
35,679 
12,844 
11,417 
98,121 
16,412 
3,568 
15,699 
12,844 
12,132 
28,544 
29,257 
4,282 
9,989 
14,986 
4,995 
13,559 
2,853 
3,568 
39,928 
20,694 
22,835 
4,282 
22,835 
7,849 
12,844 
3,568 
155,439 
61,004 
5,708 
50,685 
146,677 
97,014 
10,704 
23,548 
25,690 
20,694 
21,408 
36,393 
73,432 
99,724 
23,549 
142,897 
37,106 
8,563 
10,704 
5,708 


5,709 
9,276 
6,422 
22,121 
30,640 
7,850 
20,694 
189,082 





1948 
Retail Sales 
U. S. ($000) 


60,800 
15,064 
10,875 
16,032 
6,364 
32,251 
3,826 
18,785 
13,395 
97,067 
36,411 
13,637 
12,142 
14,176 
41,984 
5,066,463 
16,663 
4,602 
43,755 
16,351 
14,902 
108,683 
21,057 
6,797 
23,210 
17,523 
15,779 
32,992 
34,342 
6,147 
13,235 
17,046 
5,611 
18,344 
3,154 
5,320 
45,005 
29,196 
29,394 
7,003 
28,670 
9,737 
16,807 
3,675 
168,395 
71,670 
9,091 
58,682 
160,005 
104,948 
14,451 
29,477 
31,736 
24,891 
28,757 
51,787 
78,404 
105,565 
32,181 
146,348 
41,006 
10,515 
14,813 
7,550 


6,569 
13,531 
9,932 
27,384 
33,990 
9,191 
28,617 
190,760 





Employment 
Mid-March 
1948 


15,282 
3,851 
1,267 
3,241 
1,164 
4,099 
321 
1,416 
2,159 
13,479 
6,847 
1,645 
2,180 
2,553 
8,531 
1,754,624 
2,939 
1,094 
8,538 
1,540 
1,677 
11,495 
3,207 
1,178 
3,556 
2,617 
1,820 
11,059 
7,250 
(2)1,445 
1,473 
2,984 
1,111 
2,038 
(2) 
307 
8,091 
2,823 
6,126 
667 
7,604 
1,448 
1,969 
(2) 492 
43,011 
14,468 
960 
10,774 
32,342 
28,035 
2,367 
4,657 
3,692 
3,374 
4,009 
7,973 
15,634 
23,197 
6,520 
51,388 
7,645 
1,175 
1,471 
2,093 


865 
1,123 
1,364 
4,914 
5,409 
1,571 
4,250 

47,958 






1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commerce 
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Taxable Py, 
rolls—1s9, 
1948 (Soy 


Pe 








(2)% 











8,58 
14,88 
4An 
33,00 
37 
52 
617 
808 


3 
4% 
8) 
2,74 
2/817 
765 
2,52 
31,07 








Perry 
Piatt 
Pike 
Pope 
Pulaski 
Putnam 
Randolph 
Richland 
rock Island 
$t. Clair 
Saline 
Sangamon 
Schuyler 
Scott 
Shelby 
Stork 
Stephenson 
Tazewell 


Union 
Vermillion 
Wabash 
Warren 
Washington 
Wayne 
White 
Whiteside 
Will 
Williamson 
Winnebago 
Woodford 


1) In 











1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March —rolls—1st Qtr. 
Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 


21,606 23,438 6,035 5,636 93.4 12,843 15,393 3,642 

13,915 14,659 3,886 3,781 97.3 7,850 9,939 1,169 512 

22,080 25,340 6,167 5,809 94.2 12,132 14,374 1,886 
Pope 5,750 7,999 1,606 1,482 92.3 2,141 1,802 (3) 
Pulaski 13,599 15,875 3,798 3,433 90.4 4,994 4,667 


2,578 


788 
(3) 
1,056 365 
Putnam 4,740 5,289 1,324 1,276 96.4 2,141 2,893 197 85 
5,746 3,467 
4,746 2,276 
47,711 32,650 
47,384 30,601 
5,288 3,532 


143,803 36,044 21,401 
Schuyler 9,586 11,430 2,677 2,585 96.6 5,708 6,022 


Rondolph 31,540 33,608 8,810 8,325 94.5 15,699 23,338 
Richland 16,845 17,137 4,705 4,455 94.7 10,703 15,683 
Rock Island 133,133 113,323 37,187 36,517 98.2 124,180 127,706 
gt. Clair 204,161 166,899 57,028 54,803 96.1 147,314 157,784 
Saline 33,288 38,066 9,298 8,749 94.1 20,695 25,856 
Songamon 129,988 117,912 36,309 35,328 97.3 128,488 


(1) 
Scott 7,218 8,176 2,016 1,901 94.3 3,568 5,329 


Shelby 24,360 26,290 6,804 6,504 95.6 11,416 16,034 


Stark 8,701 8,881 2,430 2,361 97.2 4,996 6,045 
Stephenson 41,453 40,646 11,579 11,301 97.6 34,965 44,831 


Tozewell 75,998 58,362 21,228 20,760 97.8 45,282 51,234 


Union ..... 20,436 21,528 5,708 5,325 93.3 9,276 12,227 
Vermillion 86,361 86,791 24,123 23,230 96.3 78,795 83,581 
Wabash 14,612 13,724 4,081 3,885 95.2 9,991 13,073 
Warren 21,914 21,286 6,121 5,925 96.8 17,126 22,286 
Washington 14,428 15,801 4,030 3,759 93.3 6,422 9,336 
Woyne 20,885 22,092 5,833 5,442 93.3 9,990 14,615 
White 20,880 20,027 5,832 5,482 94.0 11,306 15,141 
Whiteside 49,176 43,338 13,736 13,392 97.5 34,252 44,684 
Will 134,470 114,210 37,561 36,884 98.2 104,747 112,665 
Williamson 48,216 51,424 13,468 12,713 94.4 26,402 32,555 
Winnebago 152,224 121,178 42,520 41,797 98.3 161,331 163,449 
Woodford 21,230 19,124 5,930 5,799 97.8 12,844 18,115 


(1) Includes Brown and Schuyler Counties. (2) Includes Gallatin and Hardin Counties. (3) Includes Johnson and Pope Counties 


A triple play is a bonanza to any ball club; unfortunately 
only one or two occur a season to gladden the hearts of 
baseball fans. In PEORIAREA, however, WMBD adver- 

WC Re oe tisers get a triple play for their advertising dollar many 
gives advertisers q ~~ 


TRIPLE-PLAY in PEORIAREA 


MORE PROMOTION ... 
MORE LISTENERS ... 
a 


times a year. 


To maintain such dominance in a competitive 
market, WMBD‘s promotion and merchandising 
department devotes full time to courtesy an- 
nouncements, newspaper ads, displays, direct 
mail and merchandising publications. 


WMBD delivers a greater share of the audience 
. .». more listeners in ANY TIME SEGMENT than 
the next two stations combined! 


rs MORE EXPERIENCE... a 
28 

15 Peoriarea audience . . . beams the right show 
= é to the right people at the right time. High pro- VV 


a With 23 years experience, WMBD knows the 
gram standards have brought an increasing 


PEORIA 


aan number of WMBD live shows under national CBS Affiliate ¢ 5000 Watts 
t 5 : 
woh sponsorship. Free & Peters, Imc., Nat'l. Reps. 
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MARKET INDICATORS FOR INDIANA 


CLASSIFICATIONS 


WPOMUIRUIGD occ icc cies 

ee WRG Sc Seecennces 
PEIN: icin ds des nse siceics 
Percent Radio 
Radio Families 
pn ee 
Retail Trade Employes . 
Wholesale Sales Volume 


Wholesale Trade Employes . 
Employment (Mid-March) 


Taxable Payrolis (1st 
quarter) 


re re 
Percent distribution .. 
Per Capita Income .. 


Percent of national per 
capita income 


INDIANA 


FIGURES YR. 


mater 3,917,904 50 
seer 2.62% 50 
eae 1,094,386 50 
ee 96.5% 49 
ee 1,056,082 ’50 


.... $ 3,327,880,000 °49 
189,629 ’48 
... $ 3,204,712,000 °48 

45,213 °48 
1,027,110 7°48 


.... $ 681,055,000 748 


.... $ 5,494,000,000 748 
mashes 2.67% 48 
ene $1,403 48 
Biase 100% 48 


New Construction (Private) $ 349,800,000 °49 


Residential .......... 
Non-Residential 


siecle 
eco a 


158,000,000 49 
78,300,000 °49 


Value added by Manufacture $ 2,977,508,000 °47 


Automobile Registration .... 


Telephones 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction | 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


1,339,914 ’49 
1,034,300 749 









































FIGURES YR. | 
3,427,796 °40 
2.61% 40 | 
962,340 40 | 
93.4% 46 | 
979,000 46 
3,520,507,000 48 | 






























129,757 °39 | 7 
847,000,000 °39 | 

29,087 °39 | ] 

991,101 °47 | CBD ore hat 





587,564,000 747 
1,858,000,000 °40 









2.45% 40 | ——— estat | c —_ 
541 ’40 ne pee eee — ersen 
| Vincen es }@washington | 
94% ’40 rir ae 


90,400,000 39 | 
38,700,000 39 | 
19,800,000 ’39 | 
964,746,000 ’39 

1,304,824 °48 | 


La 
1 Princeton 


1 WARRICK 





4x | Scale of Mil 
732,200 °45 | a 


2 5 ri 5 10 y (3) Lokation of City and number of 


2) Number of FM Broadcasting Stations 
& Number of Telecasting Stations 





Michigan City 


Logansport (1) 


Lafayette@, 


1 Crawfordsville 


PmE | (Jasper__—s [1 


a rl SPENCER 
42} Evansville 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1950, Broadcasting Publications, Inc. 









i. oo 
1) | South Bend 
La Portes oseon 


—_—— 


(1D Elkhart 
LAGRANGE 





Warsaw (QO . ae 


huntinc}— 

Wabash | 

l | (QD Marion : 
(Kokomo _ | BLACK 

co R — 

; i TD Muncie 

Anderson (2\® wo ae 


eee he + Connersville OO) 
; Shelbyville @ rusH [AY 


wr TD Columbus 


Bioomington(Sh) geile onen 


"| Seymour’ 





®° New Albany(i] 


OADCAS 


Standard (AM) Broadcasting Stations 


Fort Wayne 


| : . — D New Castle 
| | . ah Indianapolis [ ENRY Richmond(1) 
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; MARKETBOOK MAP 
INDIANA 

























































































INDIAN 





LAWL >. 
APOLI 


=- 


S 


IS KNOWN AS A TEST-MARKET... 


But Your Product Can Be Assured Of Continued Sales 


Increases On... 


WIRE 


the RADIO BUY -WORD 
in the Indianapolis Area 


Nationally Represented by The John E. Pearson Co. 
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ANDERSON, 
radio, 2! 


wesc, _Tkv 
SB 


Dp 2.00 
wCBC-FM, 
Holman 
dD «+: 
N 1.33 
WHBU, 250 
p 6.00 
nN 8.00 
BEDFORD, 
radio, 9, 
welw, 251 
p 5.00 
nN 5.00 
BLOOMING 
radio, 1: 
2 AM_ non 
p 3.50 
N 3.75 
WIOM, 25 
dD 3.00 
N 3.50 
WITS, 5k» 
lan 


COLUMBU 
radio, | 
WCSI (FA 
D 8.00 
N 8.00 


CONNERS 


radio, 




















THE | 


BR 


INDIANA 


SPOT RATE FINDER 


ANDERSON, Madison, 28,993 fam., 97.9% 
radio, 28,384 radio fam. 
wesc, Ikw-D, 1470kc, Holman, BMB 

SB 1M 5M 15M 30M 14Hr 
p 2.00 8.00 16.00 36.00 48.00 80.00 
weBC-FM, Chan. 292, 106.3mc, 0.38kw, 
Holman 


pD 1.33 8.85 15.00 27.50 
N 1.33 8.85 15.00 27.50 
WHBU, 250w, 1240kc, ABC, Ra-Tel, Conlan 
p 6.00 6.00 10.00 18.00 25.00 40.00 
N 8.00 8.00 15.00 25.00 40.00 60.0C 
BEDFORD, Lawrence, 9,598 94.1% 
radio, 9,031 radio fam. 

walW, 250w, 1340kc, Conlan 

> 500 4.00 8.00 15.00 25.00 40.00 
N 5.00 5.00 12.00 20.00 30.00 50.00 
BLOOMINGTON, Monroe, 13,714 fam., 94.2% 
radio, 12,9138 radio fam. .« 


1.90 3.75 
1.90 3.75 


fam., 


2 AM non-affiliates, average 1-time rate 
Dp 350 5.00 9.00 17.50 27.50 47.50 
N 3.75 5.50 10.00 20.00 30.00 50.00 


WIOM, 250w, 1490kc 

Dp 3.00 4.00 8.00 15.00 25.00 
N 3.50 5.00 10.00 20.00 30.00 50.00 
WITS, 5kw-D, 500w-N, 1370kc, Meeker, Con- 
lan 

p 400 6.00 10.00 20.00 30.00 50.00 
N 400 6.00 10.00 20.00 30.00 50.00 
WITV (TV), Chan. 10, 3.1kw-aur., 6.2kw-vis., 
ABC, CBS, DuMont, NBC, Meeker 

D 22.00 22.00 31.25 60.00 90.00 150.00 
N 22.00 22.00 31.25 60.00 90.00 150.00 
COLUMBUS, Bartholomew, 10,086 fam., 96.2% 
radio, 9,702 radio fam. 

WCSI (FM), Chan. 229, 93.7mc, 71kw, Ra-Tel 
D 800 8.00 12.00 24.00 36.00 60.00 
N 8.00 8.00 12.00 24.00 36.00 60.00 


CONNERSVILLE, Fayette, 6,540 fam., 96.6% 
radio, 6,317 radio fam. 


1580kc, 





Campbell, 


6.00 10.00 20.00 30.00 50.00 
WCNB-FM, Chan. 262, 100.3mc, 10kw, In- 


land, Bonus daytime only 
N 455 682 9.10 18.20 27.30 45.50 


BLOOMINGTON’S 
YOUR BEST BUY 


WITS 


now 5000 WaTTS, and easily 
the leading station in the 
central and southern Indiana 
area. A regional station, WTTS 
is located in the heart of 

the world-famous limestone 
industry. For complete 
information, call or write 

your nearest Robert Meeker 
office. 


WITV 


is a ‘‘custom-built"’ station, 
built by Tarzian engineers. 
People in the industry just 
can’t understand how a town 
the size of Bloomington 
supports TV. We'd like to 

tell you more about it. 
Represented Nationally by 


ROBERT MEEKER ASSOCIATES, INC. 

New York e Philadelphia 

Chicago « San Francisco 
Los Angeles 


THE SARKES TARZIAN STATIONS 


Bloomington, Indiana 


45.00 


Burn- | 


| 
| 





CRAWFORDSVILLE, Montgomery, 8,127 fam., 
96.6% radio, 7,850 radio fam. 
WFMU (FM), Chan. 275, 102.9mc, 13kw, In- 
land Radio 
SB 1M 5M 15M 30M 14Hr 
D 4.50 7.00 11.40 14.50 28.75 57.00 
N 4.50 7.00 11.40 14.50 28.75 57.00 


ELKHART, Elkhart, 23,537 fam., 97.2% radio, 
22,877 radio fam. 

WTRC, 250w, 1340kc, NBC, Burn-Smith, BMB 
Conlan 

D 6.00 6.00 

N 7.50 7.50 

WTRC-FM, Chan. 
Smith 

D 1.50 1.50 

N 2.00 2.00 4.50 9.00 12.00 


EVANSVILLE, Vanderburgh, 44,231 
95.8% radio, 42,373 radio fam. 


15.00 22.00 33.00 
18.00 36.00 48.00 


264, 100.7mc, 33kw, 


54.00 
80.00 


Burn- 


13.50 
20.00 


fam., 


4.00 5.50 8.25 





3 AM affiliates, average 1-time rate 
D 9.16 10.50 20.00 38.00 60.00 100.00 
N 11.83 13.16 26.33 49.50 75.66 131.66 





WEOA, 250w, 1400kc, CBS, Katz, Hooper 
D 6.00 8.00 16.00 32.00 
N 9.00 10.00 20.00 40.00 


WGBF, 5kw-D, Ikw-N, 1280kc, 


Hooper 
D 12.00 12.00 24.00 48.00 
15.0C 30.00 60.00 


N 15.00 
(FM), Chan. 233, 


WALL 

Transit Radio 
D 2.80 2.80 5.60 11.20 16.80 28.00 
N 4.00 4.00 8.00 16.00 24.00 40.00 
WIKY, 250w-D, 820kc, IMS, Hooper, Conlan 
D 6.00 8.00 16.00 32.00 48.00 80.00 
WIKY-FM, Chan. 281, 104.1mc, 20kw, IMS 


Bonus daytime only 
16.00 24.00 40.00 


NBC, Weed, 


72.00 120.00 
80.00 150.00 


94.5mc, 20kw, 


N 3.00 4.00 8.00 
W4JPS, 5kw-D, Ikw-N, 1330kc, ABC, Walker 
D 9.50 11.50 20.00 34.00 60.00 100.00 
N 11.50 14.50 29.00 48.50 87.00 145.00 


FORT WAYNE, Allen, 51,077 fam., 98.3% 
radio, 50,208 radio fam. 


4 AM affiliates, average 1-time rate 
D 12.10 12.10 18.62 34.75 40.87 90.62 
N 15.62 15.62 31.25 62.50 93.75 153.75 


WANE, 250w, 1450kc, CBS, Bolling 

D 7.00 7.00 12.00 24.00 36.00 60.00 

N 10.00 10.00 20.00 40.00 60.00 100.00 

WGL, Ikw, 1250kc, NBC Headley-Reed, 
Hooper, Conlan 

D 9.40 9.40 12.50 25.00 37.50 62.50 

N 12.50 12.50 25.00 50.00 75.00 125.00 

WKJG, 5kw, 1380kc, MBS, Raymer 

D 12.00 12.00 20.00 30.00 60.00 90.00 

N 15.00 15.00 30.00 60.00 90.00 140.00 

WKJG-FM, Chan. 291, 106.1mc, 30kw, Bonus 

WOWO, 10kw, 1190kc, ABC, Free & Peters, 
Hooper 

D 20.00 20.00 30.00 60.00 90.00 150.00 

N 25.00 25.00 50.00 100.00 150.00 250.00 

WOWO-FM, Chan. 241, 96.1mc, 16.5kw, Bonus 


GARY, Lake, 102,256 fam., 97.8% 
100,006 radio fam. 
WGRY, 500w-D, 1370kc 
(Rates not cvailable) 
WWCA, Ikw, 1270kc, Hooper 
D 6.00 8.00 18.00 30.00 50.00 84.00 
N 8.00 12.00 26.00 43.00 72.00 120.00 


HAMMOND, lake, 102,256 97.8% 
rod‘o, 100,606 radio fam. 
WJOB, 250w, 1230kce, McGillvra, 


Hoover 
D 8.00 10.00 18.00 36.00 54.00 90.00 
N 10.00 12.00 24.00 48.00 72.00 120.00 
(FM), Chan. 222, 92.3mc, 10kw, Mc- 





radio, 


fam., 


Conlan, 


WSJIZ 
Gillvra, Bonus 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 


SALES RESULTS 
AT LOW COST 


In 


Indiana's Second Largest 
Wholesale and Retail Market 


WIKY EVANSVILLE 


AM-820 ke ~ WIKY-FM 
FM-104.1 mc 


Represented by: 
Independent Metropolitan Sales 
Member of: 
Associated Independent 
Metropolitan Stations 
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48.00 80.00 | 
60.00 100.00 | 








INDIANAPOLIS, Marion, 153,365 fam., 97.5% 
radio, 149,530 radio fam. 





4 AM affiliates, average 1-time rate 

SB 1M 5M 15M 30M J14Hr 
D 13.33 15.25 25.66 50.00 77.50 135.00 
N 22.75 25.75 48.33 70.00 150.00 257.50 





WFBM, 5kw, 1260kc, CBS, Katz, Hooper 
D_ 13.00 


WFBM-TV, Chan. 6, 18.1kw-aur.; 28.2kw-vis., 
CBS, ABC, DuMont, Katz 

D 25.00 37.50 60.00 90.00 150.00 

N 40.00 62.50 100.00 150.00 250.00 


WIBC, 50kw-D, 10kw-N, 1070kc, MBS 
D 


18.00 30.00 60.00 90.00 150.00 | 
N 25.00 30.00 60.00 120.00 180.00 300.00 | 


| WIRE, 5kw, 1430kc, NBC, Pearson 


D 17.00 17.00 
N 25.00 25.00 


WISH, 5kw-D, Ikw-N, 
Peters, Hooper 

D 10.00 12.00 22.00 42.00 70.00 120.00 

N 16.00 18.00 35.00 75.00 125.00 200.00 


WXLW, Ikw, 1590kc, IMS, Hooper 
D 5.00 8.00 
N 5.00 8.00 


48.00 75.00 135.00 
85.00 145.00 260.00 


1310kc, ABC, Free & 


11.50 23.00 34.50 57.50 
JASPER, DuBois, 6,640 fam., 
6,195 radio fam. 


WITZ, Ikw-D, 990kc 
D 3.00 4.00 8.00 


93.3% radio, 


16.50 30.00 50.00 


KOKOMO, Howard, 15,191 fam., 97.4% radio, 
14,796 radio fam. 


WIOU, Ikw, 1350kc, CBS, Weed 


Do 9.00 14.00 28.00 42.00 70.00 
N 12.00 18.00 36.00 54.00 90.00 


LAFAYETTE, Tippecanoe, 20,538 fam., 97.5% 
radio, 20,024 radio fam. 


WASK, 250w, 1450kc, MBS, Ra-Tel, Conlan 

D 6.00 7.50 16.00 27.00 41.00 68.00 

N 7.50 9.00 18.00 28.00 48.00 80.00 

WFAM (FM), Chan. 236, 95.1mc, 1.2kw, Ra- 
Tel 

D 2.50 

N 2.50 


6.00 
6.00 


8.80 
8.80 


11.80 21.80 


(Continued on page 76) 


1 6 reasons 


WHY 


WITZ 


Is Southwestern 
Indiana’s Best Buy 


COUNTY 


Crawford 
Daviess 
Dubois 
Gibson 
Harrison 
Knox 
Lawrence 
Martin 
Orange 
Perry 

Pike 

Posey 
Spencer 
Warrick 
Washington 
Vanderburgh 


*=*s + 


1950 CENSUS 


9,322 
26,689 
23,772 
30,657 
17,861 
43,313 
34,363 
10,752 
16,863 
17,397 
15,015 
19,571 
16,164 
21,553 
16,585 

158,361 


16 Counties 478,238 


By any count it’s... 


WIT Z 


JASPER, INDIANA 
1000 W + 990 KC 


15.00 25.00 50.00 75.00 135.00 | 
N 25.00 30.00 50.00 100.00 150.00 270.00 





11.50 23.00 34.50 57.50 | 


11.80 21.80 | 











IF YOU SELL 
IN CENTRAL 
INDIANA... 


WCBC 
belongs 


on 


your list 


YOU BUY INDIANA’S 

FIFTH MARKET... . 

AND GET ITS FIRST* 
AS A BONUS. 


TWO-THOUSAND LETTERS WEEKLY, 
received at WCBC, Anderson—proof of 
loyal, responsive listenership throughout the 
WCBC mail pull area of 58 Indiana coun- 
ties. This listener response explains “why 
more regional advertisers (including Indi- 
anapolis firms) consistently prefer WCBC. 
Regional advertisers know that WCBC lis- 
tener loyalty spells results. It’s the kind of 
loyalty that means business for you, too 

. at a lower cost per thousand. Within 
our half-millivolt coverage area lie 18 rich 
counties, with a potential audience of 398,- 
410 families. Retail store expenditures av- 
erage $3080 per year in Madison County. 


18 County Market Data (half-millivolt) 
Families 398,410 
Retail Store $1,251,096,000 
Drug 49,542,000 
151,125,000 
69,249,000 
233,536,000 


BING. 00.0 


Mdse. 
Apparel ... 
Food . 


Gen. 


| Market Data—SRDS 1950-51 Consumer Mar- 


kets 
* Includes Indianapolis. 


WCBC IS A “TOP” REGIONAL BUY 
INDIANA’S FAMILY STATION 


Effective merchandising and promotional 
aid in food, drug and automotive parts field 
within six-county distribution pattern. Add 
this to distinctive programming geared to 
Central Indiana’s family taste. Home folks 
programming .. . catchy hillbilly hits and 
sweet pop ballads (no jazz, no boogie- 
woogie, no bebop) . . . generous servings 
of popular gospel music through the day 

. and hourly news and sports from the 
only full-fledged news department of any 
independent station in Central Indiana. No 
wonder WCBC commands regional loyalty 

. pulls regional mail . . . gets regional 
results as Central Indiana's best advertising 
buy! Ask Hal Holman. 

Write, wire or phone collect for latest 
availability on Central Indiana’s low-cost- 
per-thousand station all day every day. 


WCBC 


ANDERSON, INDIANA 
WM. TRAVIS, General Manager 


Represented by HAL HOLMAN 
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* 
Greatest Buy 


in the 


INDIANA 


SPOT RATE FINDER 
(Continued from page 75) 


LAPORTE, LaPorte, 21,429 fam., 98.0% radio, 
21,000 radio fam., 


WLOI, 250w.D, 1540kc 
" Vall SB 1M 5M 15M 30M 14Hr 
R h W b h D 7.20 14.40 21.60 36.00 
1C a as ey LOGANSPORT, Cass, 10,801 fam., 97.3% 


radio, 10,509 radio fam. 
WSAL, 250w, 1230kc 
D 4.50 6.00 12.00 24.00 36.00 60.00 
| N 6.00 8.00 16.00 32.00 48.00 80.00 


{| MARION, Grant, 17,334 fam., 97.6% radio, 
16,917 radio fam. 
WBAT, 500w-D, 1600kc, Conlan 


WTHI 


TERRE HAUTE 


MICHIGAN CITY, LaPorte, 21,429 fam., 98.0% 
radio, 21,000 radio fam. 


1480 ke 1000 watts 


Represented by 
The Bolling Co., Ine. 


* 








Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 





DON’T FORGET TO ADD 


MISHAWAKA 


WHEN YOU STUDY 
SOUTH BEND SALES FIGURES! 


Saleswise, the two cities of South Bend and 
Mishawaka are one. They are separated only by a 
street. Together they form a single, unified 
market of 160,000 people. 


This two-city fact makes a big difference in 
South Bend’s national sales ranking. For example: 
in 1949, South Bend ranked 85th in the nation 
in retail sales, with a total of $161,266,000. But, 
when you cross the street and add Mishawaka’s 1949 
retail sales, the total jumps to $190,907,000. 

That figure boosts South Bend-Mishawaka to 
72nd place nationally —instead of 85th! 


Be sure to add Mishawaka when you count up 
South Bend sales figures. Remember, too, that 
these sister cities are just the /eart of the South 
Bend market. The entire market takes in more 
than half-a-million people who spent more than 
half-a-billion dollars for retail purchases in 1949! 

WSBT— and only WSBT— covers a// 
of this rich and responsive market. 


SB 


SOUTH BEND 


5000 WATTS « 


Figures from Sales Management’s 
1950 “Survey of Buying Power” 


960 KC es 


PAUL H. RAYMER COMPANY e NATIONAL 
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ape 9.00, 18.00, 30.00 48.00 80.00 

7 ~ WMRI_ (FM), an. > Ymc, 34kw, 
(Now CBS) | Hoosier, Inland Radio 
| D 2.40 6.00 12.00 18.00 30.00 | 

AM and FM N 3.20 8.00 16.00 24.00 40.00 





WIMS, Ikw-D, 1420kc, Ra-Tel 
SB 1M 5M 15M 
D 8.00 


WIMS-FM, Chan. 
Bonus daytime 
1.50 


30M Hr 


228, 93.5mc, 


lkw, 
only 


Ra-Tel, 


5.00 10.00 20.00 


MUNCIE, Delaware, 25,164 
radio, 24,560 radio fam. 


WLBC, 250w, 1340kc, CBS, Walker, Conlan 


fam., 97.6% 


D 6.00 6.00 10.00 20.00 30.00 50.00 
N 10.00 10.00 16.00 32.00 48.00 80.00 
WMUN (FM), Chan. 281, 104.1mc, 7.4kw 

D 6.00 9.00 15.00 
N 8.00 12.00 20.00 


NEW ALBANY, Floyd, 12,263 fam., 
radio, 11,674 radio fam. 

WLRP, Ikw-D, 1570kc 

D 3.50 5.00 8.00 


95.2% 


16.00 24.00 40.00 


NEW CASTLE, Henry, 12,690 fam., 
radio, 12,398 radio fam. 

WCTW (FM), Chan. 273, 

land Radio 
3.00 5.00 
5.00 8.00 


97.7% 
102.5mc, 4kw, In- 


8.97 17.96 26.93 44.89 
13.60 27.20 40.80 68.00 


D 
N 


PORTLAND, Jay, 6,457 fam., 96.7% radio, 
6,243 radio fam. 











CBS 


REPRESENTATIVE 


BROADCASTING 


17.50 28.00 42.00 70.00 | 








1440kc 
1M 5M 1SM 30M jy, 
5.00 9.00 17.50 27.50 45% 


RICHMOND, Wayne, 19,139 
radio, 18,717 radio fam. 


WKBV, 250w, 1490kc, MBS, Meeker, Conley 
D 6.00 6.00 10.00 22.50 30.00 
N 7.00 7.00 12.00 26.00 36.00 4 


WPGW, 500w-D, 
SB 


D 3.75 


fam., 97% 


SEYMOUR, Jackson, 7,901 fam., 94.69 


7,474 radio fam. i 


WJCD, 500w-D, 1390kc 
D 3.00 5.00 12.00 20.00 35% 
SHELBYVILLE, Shelby, 7,826 fam., 


: : 95.88 
radio, 7,497 radio fam. 
WSRK (FM), Chan. 267, 101.3mc, 5kw, Inlons 

Radio (Rates on request : 


SOUTH BEND, St. Joseph, 56,907 fam., 977 
55,598, fam. 


2 AM affiliates, average 1-time rate 
D 10.00 10.00 20.00 35.00 55.00 975 
N 14.00 14.00 25.00 50.00 75.00 125% 





WHOT, 250w, 1490kc, ABC, Bolling, Hooper 
D 7.00 7.00 15.00 25.00 40.00 60. 
N 10.00 10.00 20.00 40.00 60.00 1004 


WJVA, 250w-D, 1580kc, Burn-Smith 
D 4.00 6.00 10.00 23.00 34.00 575 


WSBT, 5kw, 960kc, CBS, Raymer, Hooper 
D 13.00 13.00 25.00 45.00 70.00 115 
N 18.00 18.00 30.00 60.00 90.00 150% 


TELL CITY, Perry, 4,859 fam 
4,450 radio fam. 


WTCJ, 250w, 1230kc 
D 4.50 8.00 20.00 35.00 60 
4.50 8.00 20.00 35.00 60.0 


+ 91.6% radio 


N 


TERRE HAUTE, Vigo, 29,310 
radio, 27,932 radio fam. 


fam., 


95.3% 








2 AM affiliates, average 1-time rate 
D 8.00 8.00 16.00 32.00 48.00 80% 
N 11.00 11.00 22.00 44.00 66.00 110.0 


WBOW, 250w, 1230kc, NBC, Weed, Conlan 
D 8.00 8.00 16.00 32.00 48.00 80.0 
N 10.00 10.00 20.00 40.00 60.00 100.0 


WBOW-FM Chan. 266, 101.1mc, 20kw, Bonus 


WTHI, Ikw, 1480kc, CBS, Bolling, Conlan 
D 8.00 8.00 16.00 32.00 48.00 80.0 
N 12.00 12.00 24.00 48.00 72.00 120.0 


WTHI-FM, Chan. 260, 99.9mc, 3kw, Bolling, 
Bonus 


VINCENNES, 


Knox, 12,098 fam., 94.9% 
radio, 11,481 radio fam. 
WAOV, 250w, 1450kc, MBS, Pearson 
D 3.60 3.60 7.20 14.40 21.60 36.0 
N 4.50 4.50 12.00 24.00 36.00 60.0 
WARSAW, Kosciusko, 9,179 fam., 96.7% 
radio, 8,876 radio fam. 
WKAM, 250w-D, 1220kc, Holman 
D 1.75 3.50 5.50 10.00 18.00 30.0 
WRSW (FM), Chan. 297, 107.3mc, 34kw. 
Campbell 
D 6.00 6.00 12.00 24.00 36.00 60.00 
N 8.00 8.00 16.00 32.00 48.00 80.0 


WASHINGTON, Daviess, 7,455 fam., 94.0% 
radio, 7,007 radio fam. 

WFML (FM), Chan. 293, 106.5mc, 14kw, In- 
land Radio 

D 3.00 5.00 

N 4.00 6.00 


8.00 17.00 25.00 42.0 
12.00 24.00 36.00 60.0 





Here’s Your 
Test Market 


WTRC ELKHART 


(Established 1931) 


AM — FM 
NBC 


National Representatives: 








Burn-Smith Co., Inc. 


e Telecasting 








County 


Adams 
Allen 
Bartholomew 
Benton 
Blackford 
Boone 
Brown 
Carroll 
Cass 

Clark 

Clay 

Clinton 

Crowford 


Daviess 
Dearborn 


Decatur 
DeKalb 
Delaware 
Dubois 
Elkhart 
Fayette 
Floyd 
Fountain 
Franklin 
Fulton 
Gibson 
Grant 
Greene 
Hamilto 


Hancock 
Harrisor 
Hendric 
Henry 

Howar« 
Hunting 


Jacksor 


Sourc 


sepeeeeenee 








oe 
50. 
00 60. 


1% FOic 


00 35% 
1 95.8% 


W, Inland 


) 60.00 
) 60.0 


95.3% 


) 80.00 
) 110.00 


‘onlan 
) 80.00 
) 100.00 


, Bonus 


nlan 
| 80.00 
| 120.00 


Bolling, 


94.9% 


36.00 
60.00 


96.7% 


30.00 
34kw, 


60.00 
80.00 


94.0% 


kw, In- 


42.00 
60.00 


Se 





ing 






INDIANA RADIO MARKET DATA BY COUNTIES 





1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March  rolls—1st Qtr. 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 
Adams 22,395 21,254 6,255 6,048 96.7 15,435 17,706 3,122 1,800 
Allen 182,859 155,084 51,077 50,208 98.3 185,315 193,020 70,062 49,442 
Bartholomew 36,109 28,276 10,086 9,702 96.2 26,562 27,131 9,707 5,827 
seston 11,439 11,117 3,195 3,118 97.6 9,333 10,150 860 400 
Blackford 13,988 13,783 3,907 3,793 97.1 8,974 12,706 2,907 1,659 
Boone 23,950 22,081 6,689 6,501 97.2 17,229 23,042 2,769 1,425 
Brown 6,172 6,189 1,724 1,558 90.4 1,436 1,898 88 25 
Carroll 15,974 15,410 4,462 4,292 96.2 10,048 11,015 1,676 754 
Coss 38,670 36,908 10,801 10,509 97.3 35,337 38,261 7,364 4,039 
Clark 48,284 31,020 13,487 12,515 92.8 22,974 24,466 6,591 3,961 
Clay 23,912 25,365 6,679 6,304 94.4 13,280 15,467 3,616 2,066 
Clinton 29,682 28,411 8,291 8,050 97.1 24,049 26,724 4,573 2,542 
Crawford 9,322 10,171 2,603 2,366 90.9 2,514 3,736 604 292 
Daviess 26,689 26,163 7,455 7,007 94.0 16,512 19,274 2,466 1,084 
Dearborn 25,136 23,053 7,021 6,691 95.3 14,716 19,192 8,041 4,878 
Decatur 18,173 17,722 5,076 4,756 93.7 11,845 14,571 1,617 715 
DeKalb 26,041 24,756 7,274 7,055 97.0 18,307 20,366 4,512 2,524 
Delaware 90,090 74,963 25,164 24,560 97.6 84,221 77,433 26,939 18,610 
Dubois 23,772 22,579 6,640 6,195 93.3 12,562 17,668 5,311 2,579 
Elkhart 84,266 72,634 23,537 22,877 97.2 78,862 87,219 23,691 15,456 
Fayette 23,415 19,411 6,540 6,317 96.6 17,229 20,679 8,438 5,907 
Floyd 43,905 35,061 12,263 11,674 95.2 29,469 34,295 8,305 4,350 
Fountain 17,799 18,299 4,971 4,777 96.1 12,204 14,017 2,318 1,169 
Franklin 16,060 14,412 4,486 4,207 93.8 6,461 7,838 862 376 
Fulton 16,523 15,577 4,615 4,471 96.9 11,127 15,345 1,647 765 
Gibson 30,657 30,709 8,563 8,117 94.8 16,511 24,394 4,194 2,348 
Grant 62,057 55,813 17,334 16,917 97.6 54,276 52,214 15,927 9,241 
Greene 27,667 31,330 7,728 7,248 93.8 16,509 17,984 2,574 996 
Hamilton 28,431 24,614 7,941 7,694 96.9 18,666 21,719 4,181 2,361 
Hancock 20,301 17,302 5,670 5,471 96.5 12,562 14,822 1,891 797 
Harrison 17,861 17,106 4,989 4,589 92.0 6,102 8,324 1,003 442 
Hendricks 24,560 20,151 6,860 6,626 96.6 11,486 13,125 1,205 516 
Henry 45,433 40,208 12,690 12,398 97.7 34,539 34,734 8,351 4,691 
Howard 54,384 47,752 15,191 14,796 97.4 51,426 49,339 17,765 11,155 
Huntington 31,302 29,931 8,743 8,515 97.4 25,485 26,788 6,636 3,482 
Jackson 28,288 26,612 7,901 7,474 94.6 27,281 22,527 5,121 2,529 


Sources: 1950 Population, 
copyright 1950 
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‘Sales Management.” 


Further 


reproduction unlicensed. 


field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 































WCSI 


FM 71,000 watts AM 250 watts (d) 
POWER TO SELL 
+ 
BUYERS TO BUY 
MEANS BUSINESS FOR 


YOU 


seceunenes 


Columbus, Indiana 


ereenennnenenee 
VOVEURUEUEOHNUEOOUOURCUEDOREDOEDOURROUEEOUEOEOUREUEREOURCOREGOHESSREOORESOEROOCCREOCRRCUESOUAROOURSOOURGOUREROORROOOREOEEREOEOES 


BROADCASTING 


e Telecasting 


PTTTTTTITTTT TT 


PTTTTIT TL 


the KOKOMO 
market is rich! 


Distribution of Listening Homes 
among stations... 
Latest Conlan Figures .. . 
WIOU .. . 67.0% 


1000 WATTS 
ON 


1350 KC 


KOKOMO, INDIANA 


Columbia Broadcasting System 
National Rep: Weed & Co. 


POPULATION 
224,200 


BMB RADIO 
FAMILIES 


EFF. BUVING 
INCOME 


302,329,000 


RETAIL SALE SALES FOOD SALES 


$181,967,000 $46,980,000 


74,210 


NO. FOOD STORES DRUG SALES 


59! $6,539,000 


NO. DRUG STORES FARM § 
77 $65,071,000 A 
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1950 1940 1950 

County Population Population Families 
Jasper 17,014 14,397 4,752 
Jay = 23,119 22,601 6,457 
Jefferson 21,613 19,912 6,037 
Jennings 15,254 13,680 4,260 
Johnson 26,261 22,493 7,335 
Knox ; 43,313 43,973 12,098 
Kosciusko 32,864 29,561 9,179 
Lagrange 15,323 14,352 4,280 
Lake ‘ 366,078 293,195 102,256 
La Porte ; 76,717 63.660 21,429 
Lawrence 34,363 35,045 9,598 
Madison ; . 103,798 88,575 28,993 
Marion ‘ 549,047 460,926 153,365 
Marshall 29,467 25,935 8,231 
Martin 10,752 10,300 3,003 
Miami ; 28,154 27,926 7,864 
Monroe..... idiniebis 49,099 36,534 13,714 
Montgomery a Pa 29,097 27,231 8,127 
Morgan 23,712 19,801 6,623 
Newton ses 10,992 10,775 3,070 
Noble ea 25,072 22,776 7,003 
Ohio ‘ 4,230 3,782 1,181 
Orange 16,863 17,311 4,710 
Owen : 11,742 12,090 3,279 
Parke : 15,647 17,358 4,370 
Perry : 17,397 17,770 4,859 
Pike : 15,015 17,045 4,194 
Porter 39,562 27,836 11,050 
Posey sai 19,571 19,183 5,466 
Pulaski : : 12,457 12,056 3,479 
Putnam seule 22,916 20,839 6,401 
Randolph on 27,157 26,766 7,585 
Ripley 18,798 18,898 5,250 
Rush 19,781 18,927 5,525 
St. Joseph 203,728 161,823 56,907 
Scott ; 11,064 8,978 3,090 
Shelby - sa 28,019 25,953 7,826 
Spencer 16,164 16,211 4,515 
Starke ‘ 15,239 12,258 4,256 
Steuben 17,062 13,740 4,765 
Sullivan : 23,569 27,014 6,583 
Switzerland 7,578 8,167 2,116 
Tippecanoe , 73,529 51,020 20,538 
Tipton 15,558 15,135 4,345 
Union 6,429 6,017 1,795 
Vanderburgh 158,361 130,783 44,231 
Vermillion 19,448 21,787 5,432 
Vigo 104,931 99,709 29,310 
Wabash 28,993 26,601 8,098 
Warren 8,510 9,055 2,377 
Warrick 21,553 19,435 6,020 
Washington 16,585 17,008 4,632 
Wayne 68,519 59,229 19,139 
Wells 19,583 19,099 5,470 
White 18,001 17,037 5,028 
Whitley 18,829 17,001 5,259 





copyright 1950 ‘‘Sales Management.’ Further reproduction unlicensed. 


% Radio 


Radio-Families 


4,585 
6,243 
5,638 
3,936 
7,012 
11,481 
8,876 
4,134 
100,006 
21,000 
9,031 
28,384 
149,530 
7,951 
2,777 
7,643 
12,918 
7,850 
6,238 
2,965 
6,785 
1,107 
4,413 
3,019 
4,125 
4,450 
3,875 
10,795 
5,072 
3,298 
6,138 
7,334 
4,908 
5,326 
55,598 
2,907 
7,497 
4,167 
4,013 
4,588 
6,201 
1,980 
20,024 
4,223 
1,732 
42,373 
5,187 
27,932 
7,863 
2,279 
5,616 
4,284 
18,717 
5,305 
4,841 
5,095 





IN THE PROSPEROUS EVANSVILLE MARKET IT’S 


WGBF 


1280 KC SKW (D) 1 KW (N) NBC Affiliate 


WGBF SHARE OF AUDIENCE 
HOOPER STATION AUDIENCE INDEX 


Evansville, Ind. City Zone 
Oct. 1949 thru Feb. 1950 


8:00 AM-12 NOON Mon. thru Fri. 31.4 
12 NOON-6:00 PM Mon. thru Fri. 44.1 
6:00 PM-10:30 PM Mon. thru Fri. 39.7 


WEED & COMPANY — National Representatives 





IE 


IUUNNNAQUULLUUUULLAANUT 
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96.5 
96.7 
93.4 
92.4 
95.6 
94.9 
96.7 
96.6 
97.8 
98.0 
94.1 
97.9 
97.5 
96.6 
92.5 
97.2 
94.2 
96.6 
94.2 
96.6 
96.9 
93.8 
93.7 
92.1 
94.4 
91.6 


92.4 
97.7 
92.8 
94.8 
95.9 
96.7 
93.5 
96.4 
97.7 
94.1 
95.8 
92.3 
94.3 
96.3 
94.2 
93.6 
97.5 
97.2 
96.5 
95.8 
95.5 
95.3 
97.1 
95.9 
93.3 
92.5 
97.8 
97.0 
96.3 
96.9 


SUUUUINUUUUUVUUUUQUUOUUQUELUUUULEUUAUEUAUURUUAUEUUAUEU CAAA 


For Facts 
on the 


Fort Wayne Market 
CONTACT 


HEADLEY - REED 


Representatives of Radio 


Station 


WGL 


TMNT 
BROADCASTING e Telecasting 


































































INDIANA RADIO MARKET DATA BY COUNTIES 


1949 
Retail Sales 
(Est.) ($000) 


11,127 
16,513 
13,640 
5,743 
20,101 
36,081 
25,484 
8,255 
337,353 
71,376 
21,537 
93,729 
640,343 
20,100 
5,743 
24,408 
33,703 
24,048 
14,717 
8,256 
17,228 
2,154 
9,692 
5,743 
8,255 
7,180 
6,819 
25,485 
10,409 
7,538 
10,051 
21,537 
10,051 
12,921 
200,149 
6,102 
20,100 
5,743 
11,128 
10,409 
11,486 
2,513 
74,045 
10,051 
3,231 
158,959 
15,075 
104,811 
18,665 
2,872 
8,974 
6,820 
63,357 
20,461 
12,203 
12,562 


PUNVNUUNLIOUIOUUOUUO000000000000000000000000000000000 00H 
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Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 
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+ | MOR 
LAFAYETTE 44 
Indiana’s 8th Market * 
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Ra-TEL REPRESENTATIVES, INC. 
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IOWA 


SPOT RATE FINDER 


AMES, Story, 
12,008 radio 


lkw-D, 
SB 1M 
7.00 


KASI, 
p 6.00 


wol-TV, 
ABC, CBS, 


12,204 fam., 


‘am. 
1430kc 
12.00 20.00 30.00 50.00 | 


10.4kw-aur.; 


Chan. 4, 
“DuMont & NBC, Weed 


98.4% 


radio, 


15M 30M I1Hr 


N 25.00 25.00 50.00 80.00 180.00 200.00 


BOONE, Boone, 7,794 fam., 97.6% radio, 


7,606 radio fam. 


; 6.00 


BURLINGTON, 


KWBG, Tkw-D, 1590kc 
6.00 
12.00 22.50 35.00 


Des Moines, 


15.00 22.50 


11,744 fam., 


96.4% radio, 11,321 radio fam. 


-_, 250w, 1490kc, ABC, Taylor 
5.00 6.00 


O08 $.00 


KBUR-FM, Chan. 
Borroff, Bonus 


CEDAR RAPIDS, Linn, 4,690 fam. 97.5% 
4,544 radio fam. 


9.00 20.80 30.00 
16.00 26.40 48.00 


225, 92.9mc, 


50.00 
80.00 


53kw, Howe 


radio, 





2 AM affiliates, 
D 9.50 14.75 


average 1-time rate 


18.50 37.00 55.50 92.50 


N 15.00 22.50 31.25 62.50 107.50 187.50 





KCRG, 5kw, 1600kc, MBS, Burn-Smith, Conlan 


D 6.00 
N 10.00 


10.00 


Smith, Bonus 


KWCR, 250w, 
corn 

D 400 4.50 
N 4.50 5.00 


WMT, 5kw, 600kc, 
19.50 24.00 
N 20.00 30.00 37.50 


D 13.00 


1450ke, McKinney, 


, Katz, Hooper, | 
48.00 72.00 120.00 | 
75.00 140.00 250.00 | 


13.00 26.00 39.00 65.00 
15.00 25.00 50.00 75.00 125.00 | 


KCRK (FM), Chan. 245, 96.9mc, 48kw, Burn- 


lowa Tall- 


14.00 20.00 40.00 | 


16.00 25.00 50.00 
BMB 


CENTERVILLE, Appanoose, 5,491 fam. 94.6% 
radio, 5,194 radio fam. 


_— 100w, 1400kc 


3.75 
N 5.00 


CHARLES CITY, 


KCHA, 250w-D, 
D 430 5.70 
CLINTON, Clinton, 


13,476 ‘radio fam. 


Note: 


Floyd, 5,992 fam., 
radio, 5,842 radio fam. 


All Rates one-time. 


17.00 23.00 40.00 


10.00 20.00 30.00 50.09 | 


1580ke, McGillvra 
11.45 22.85 34.30 57.45 
13,808 fam., 97.6% radio, 


Sources: Families 


ond radio families estimated from field tabu- 


lations of 1950 U. S. Census. 


Percent radio 


MB. For complete explanation see foreword 


AM 
1340 


9 YEARS 
100,000 RADIO HOMES 
$254,000,000 RETAIL SALES 
That Market is Yours 
With These Ratings 


CONLAN SURVEY — MARCH 1950 
AFTERNOON 
46.8% 


TALL CORN NETWORK 
Broadcasting System 


MORNING 
44.6% 


| 


\ + 
Mutual 
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KROS 


America’s Best “250” 
serving 


EASTERN IA. & WESTERN ILL. 
















FM 
96.1 


EVENING 
34.5% 


13kw-vis., | 


37.50 | 
55.00 | 


97.5% 


| 
| 
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| 
| 











BROADCAS TELECASTING Scale of Miles 
2) Locat ft City ber of 50 7. / 
MARKETBOOK MAP Sesndand tale Sreensadhng Gutene Q 
4 2) Number of FM Broadcasting Stations MAP BY WALTER P. BURN, MIDOLESURY, VERMONT 
IOWA 4 Number of Telecasting Stations © 1950, Broadcasting Publications, inc. 















wo Storm 
1 Lake 


Sioux City a L a 


Fort Dodge (1Kr L ‘a 


wor , Howaro | 


| Charles) | xasaw | 
City io) 





(WOel wein 








+ 4 
4 = + 





Webster City AROIN atts BLACK HAW 


} Ham 








a 
uO Ames | 


Boones vony | wan TAMA 


Boone tH | ; 


(1)Marshalltown 





) 


- | 
| 


Des Moines [714 


| 


| @f) Waterloo 
| 


«| 8 


” Jowa City(i) 









| 
| 
| 


| 1{a)Cedar Rapids e | 
— 














1 )Council Bluffs 


(4) 
| Red Oak | 





Shenandoah[a) 


* * * 


KROS, 250w, 1340kc, MBS, McKinney, Conlan 
SB 1M 


5M 15M 30M _ 14Hr 
D 5.50 660 9.90 19.80 33.00 55.00 
N 6.82 8.25 15.84 31.68 52.80 88.00 
KROS-FM, Chan. 241, 96.I1mc, 14kw, Mc- 


Kinney Bonus 


COUNCIL BLUFFS, Pottawattamie, 19,378 fam., 
96.6% radio, 18,719 radio fam. 


KSWI, 590w-D, 1569kc, McKinney 
D 6.00 7.00 12.00 2409 36.09 69.00 


KFMX (FM), Chan. 241, 12kw 
D 3.25 3.50 4.00 12.00 20.00 
N 3.25 350 4.00 12.00 20.00 


96.1mc, 
8.00 
8.00 


CRESTON, Union, 
4,155 radio fam. 


KSIB, Ikw-D, 1520kc, 
D 5.00 6.00 


4,311 fam., 96.4% radio, 


McKinney, Conlan 
8.00 14.00 24.00 39.00 


DAVENPORT, Scott, 30,500 fam., 97.8% radio, 
29,829 radio fam. 





2 AM affiliates, average 1-time rate 
D 8.50 9.00 13.50 30.00 51.00 85.00 
N 13.00 25.00 50,00 86.50 155.00 





KFMA, 250w-D, 1580ke (CP) 
(No rates available) 


KSTT, Ikw, 1170kc, MBS, McKinney 

D 5.00 6.00 12.00 20.00 30.00 50.00 
N 8.00 12.00 20.00 40.00 65.00 139.00 
WOC, 5kw, 1420kc, NBC, Free & Peters 

D 12.00 12.00 15.00 40.00 72.00 120.00 
N_ 18.00 30.00 60.00 108.00 180.00 


WOC-FM, Chan. 279, 103.7mc, 47kw, Bonus 


WOC.-TV, Chan. 5, 22.9kw-aur.; 22.9kw-vis., 
NBC, Free & Peters 

D 2000 20.00 30.09 69.00 99.00 159.00 

N 20.00 20.00 40.00 80.00 120.00 200.00 


DECORAH, Winneshick, 


6,045 fam., 
radio, 5,833 radio fam. 


96.5% 





KDEC, 250w, 1240kc, MBS, McKinney, Conlan 
D 4.59 5.00 1000 18.00 28.00 48.00 | 
N 4.59 5.00 10.00 18.00 28.00 48.00 | 


DES MOINES, Polk, 62,824 fam., 97.8% radio, 
61,441 radio fam. 


Leoreston Ottumwa[t) 
' 
| —_ | 
| 
oO | 
Centerville | 





4 AM affiliates, average 1-time rate 

B 1M 5M 15M 30M 14Hr 
D 14.25 21.00 28.50 52.75 80.37 133.12 
N 27.37 37.31 43.50 85.75 140.50 255.00 


2 AM non-affiliates, average er rate 





D 7.59 9.00 24.00 36.00 60.00 
N 8.00 9.50 30.00 48. 00 80.00 
KCBC, Ikw, 1390kc, Forjoe 

D 8.C0 10.00 24.00 36.00 60.00 
N 8.00 10.00 24.00 36.00 60.00 
KCBC-FM, Chan. 231, 94.1mc, 1.5kw 


(See Transit Radio Listing) 
KIOA, 10kw-D, 5kw-N, 940kc, 
BMB 


7.00 
11.25 


MBS, Raymer, 


D 5.00 
N 7.59 


KRNT, 5kw, 1350kc, ABC, Katz, Hooper 
D 12.00 18.00 24.00 40.00 60.00 100.00 
N 16.00 24.00 39.00 50.00 100.00 200.00 


KRNT-FM, ‘Chan. 283, 
Bonus 


KSO, 5kw, 1460kc, CBS 
D 1009 14.00 20.00 40.00 69.00 100.00 
N 16.09 24.00 25.00 50.00 100.00 200.00 


KSO-FM, Chon. 247, 97.3mc, 
(Rates not listed) 

KWDM, lIkw, 1150kc, McKinney Conlan 

D 7.00 8.00 14.00 24.00 36.09 60.00 

N 8.00 9.00 20.00 36.00 69.00 109.00 

WHO, 50kw, 1040kc, NBC, Free & Peters, 
BMB 

D 30.00 45.00 60.00 110.00 170.90 280.00 

N 70.00 90.00 104.00 218.00 312.00 520.00 


10.00 21.00 31.50 52.50 


104.5mc, 8.5kw, Katz, 


254kw 


WHO-FM, Chan. 262, 100.3mc, 400kw, Bonus | 
DUBUQUE, Dubuque, 19,898 fam., 97.2% 
radio, 19,340 radio fam. 


For Facts on the 
Des Moines Market 
Contact 
HEADLEY-REED 
Representatives of 
Radio Station 


KSO 


| 





15.00 25.00 50.00 100.00 | 







Da ~\ Muscatine ' 
1 





” * * 





2 AM affiliates, average 1-time rate 





SB 1M 5M 15M 30M Hr 
D 5.50 6.00 10.00 20.00 30.00 50.00 
N 6.70 7.20 18.00 33.50 54.00 90.00 
KDTH, Ikw, 1370kc, MBS, McKinney, Conlan 
D 6.00 7.00 12.00 24.00 36.00 60.00 
N 7.00 8.00 20.00 35.00 60.00 100.00 
KDTH-FM, Chan. 263, 100.5mc, 50kw, Mc- 

kinney 


4.00 10.00 20.00 36.00 50.00 


WKBB, 250w, 1490kc, ABC, Meeker 
D 5.00 5.00 8.00 16.00 24.00 40.00 
N 6.40 640 16.00 32.00 48.00 80.00 


WDBQ (FM), Chan. 277, 103.3mc, 15kw, 
Meeker, Bonus 


FORT DODGE, Webster, 12,323 fam., 
radio, 12,014 radio fam. 


KVFD, 250w, 1400kc, MBS, McKinney, Conlan 
D 5.00 6.00 10.00 20.00 28.00 48.00 
N 6.00 7.00 16.00 32.00 48.00 80.00 


(Continued on page 80) 


KDTH 


Dubuque, Iowa 


97.5% 






has 


@ More coverage 
@ more listeners 
@ more acce ptance 


than any other station 
serving the area. 

Ask Everett-McKinney, Inc. 
Tall Corn Radio Group, 
Des Moines, Ia. 
1370 kc 1000 watts 


Mutual ® Tall Corn Radio Group 


or 
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IOWA KFJB, 250w, 1230kc, MBS OELWEIN, Fayette, 10,060 fam., 96.9% radio, KTRI, 5kw, 1470kc, MBS, Taylor, Conlan 
a. = A on - 9,748 radio fam. SB 1M 5M 15M 30m 
D 4. 4.5 : E y D 9.00 12.00 24.00 36 x. 
KOEL, 500w-D, 950kc. .00 ge» 
SPOT RATE FINDER . SS oS oe SB IM «SM 15M 30M Hr | N 15.00 25.00 50.00 75.00 133 
mason City. ¢ Gord 12.750 D — 2.00 7.50 15.00 25.00 41.50 | 
j , Cerro ordo, ' ” N 00 2.00 9.50 18.50 31.00 52.00 
(Continued from page 79) 97.5% radic, 12,431 radio fam. | SPENCER, Cloy, 5,036 fam., 98.4% 
—_ (FM 5 Chan. 274, 102.7mc, 7.2kw, Mc- - --— - . = OTTUMWA, Wapello, 13,056 fam., 96.6% KICD, 250w, 1240kc, MBS, McKinne 
ee 2 AM affiliates, average 1-time rate radio, 12,612 radio fam. | D 5.00 6.00 10.00 20.00 30.00 ‘ 
FORT MADISON, Lee, 12,009 fam., 95.7% D 7.59 7.75 13.25 26.00 37.75 63.75 KBIZ, 250w, 1240kc, MBS N 6.00 7.00 16.00 32 09 48.00 ies q 
radio, 11,492 radio fam. N 9.59 10.00 20.00 35.50 59.50 100.00 D 3.75 12.50 18.75 31.25 " 
KXGI, 500w-D, 1360kce 


SB. IM. 5M. 15M. 30M_(VHr i ities. stihl ihe N 600 20.09 30.00 59.09 | STORM LAKE, Buena Vista, 5,891 fam, s, 
> 400 smo $00 wee 00 00 | SO. Su, ee oO 


radio, 5,796 radio fam. 
D 10.59 10.50 18.50 37.00 55.50 92.50 RED OAK, Montgomery, 4,355 fam., 97.5% KAYL, 250w-D, 990kc 
IOWA CITY, Johnson, 12,734 fam., 96.8% | N 14.00 14.00 28.00 56.00 84.00 140.00 radio, 4,246 radio fam. D 3.90 485 9.35 1870 31.2 of 
som, 12.506 radio fam. KGLO-FM, Chan. 266, 101.1mc, 16kw, Weed, = 500w-D, — N 6.00 7.50 13.50 27.00 45.0 jot 
KXIC, Ikw-D, 800kc Bonus o rates available) r we - 
D 875 8.75 10.50 21.00 35.00 56.00 KAYL-FM, Chan. 234, 101.5mc, 8.9kw, fp 


| KRIB, 250w, 1490kc, MBS, McKinney, Tall SHENANDOAH, Page, 6,664 fam., 96.6% —- (Night rates consult station Mos 
KEOKUK, Lee, 12,009 fam., 95.7% radio, | Corn ’ ‘ age 


Tat waite tem. D 4.50 5.00 8.00 15.00 20.00 35.09 radie, 6,437 radio fam ; 
KOKX, 250w-D, 1310kc, Friedman, Conlan N 5.00 6.00 12.0) 20.00 35.00 69.09 | 2 am affiliates, average 1-time rate | WATERLOO, Black Hawk, 27,814 fam, 9 
eee PD song -, 7 + ang gy: A pan KSMN, lkw-D, 1010ke, Rambeau D 8.00 11.50 17.60 32.00 51.50 85.00 | radio, 27,285 radio fam. 

se pron ont poe mc, Jskw, Friedman D 5.00 6.00 14.09 24.00 36.00 69.00 N 10.50 14.00 24.50 43.50 76.50 127.50 — —e 


N 3.00 4.00 10.00 17.50 30.00 50.00 KFNF, Ikw-D, 500w-N, 920ke MBS, Taylor 2 AM affiliates, average 1-time rate 
| MUSCATINE, Muscatine, 9,096 fam., 96.7% | D (600 8.00 16.00 32.00 48.00 80.00 | D 10.25 11.25 23.00 46.00 75.00 in, 
ee ete, Sa tm. radio, 8,795 radio fam. N 6.00 8.00 16.00 32.00 48.00 80.00 | N 17-50 18.50 41.00 77.00 120.50 ay 
a a a: a KWPC, 250w-D, 869kc, McKinney, Conlan KMA, Skw, 960kc, Avery-Knodel, ABC, BMB, |)... 0 oo cp a 
: = D 4.00 5.00 9.00 18.00 30.00 50.00 | Conlan ak. Soe. 2 » & ites 1280ke J 
Note: All Rates one-time. Sources: Families h 259, 997 0.8k a D 10.00 15.00 19.20 32.00 55.00 90.00 re 4.50 5.00 15.00 30.00 00 tty 
and radio families estimated from field tabu- KWPC-FM, Chan. ' me, O0.8kw, Mc- N 15.00 20.00 33.00 55.00 105.00 175.00 | . : . 50.00 %y 
lations of 1950 U. S. Census. Percent radio —, — oe on : ‘ : . ‘ “| KWWL, 5Skw-D, Ikw-N, 1330kc, MBS, hie 
BMB. F | lanati f d N 4 ' . : g J o 
or complete explanation see forewor SIOUX city, Woodbury, 29,038 fam., 96.8% | 5 oo nee 2000 tal 
radio, 28,108 radio fam. : | N 10.00 12.00 30.00 50.00 85.00 iy 
2 AM affiliates, average 1-time rate KXEL, 50kw, 1540kc, ABC, Avery-Knod 
D 9.50 13.00 26.00 39.00 65.00 Conlan 
N 16.59 28.50 57.00 85.50 142.50 | D 12.50 12.50 26.00 52.00 78.00 im) 
; bese zs : | N 25.00 25.00 52.00 104.00 156.00 2% 
KCOM, Ikw, 620ke 


D 6.00 ‘8.00 12.00 24.00 36.00 60.00 | KXEL-FM. Chan. 289, 105.7mc, 18kw, Ar 
N 8.00 10.00 20.00 40.00 60.00 100.00 | » 


4.00 6.00 inp 
KSCJ, 5kw, 1360kc, CBS, Hollingbery | N 4.00 600 ltr 
D 10.00 10.00 14.00 28.00 42.00 70.00 | 


N 18.00 18.00 32.00 64.00 96.00 160.00 , 
KSCJ-FM, Chan. 235, 94.9me, 12kw, Holling- | WEBSTER CITY, Hamilton, 5,491 fam. ig 
bery hax , 
D 1.80 1.80 2.40 4.80 7.20 12.00 | KJFJ, 250w-D, 1570ke 
N 360 3.60 4.80 9.60 14.40 24.00! D 3.00 5.00 10.00 20.00 30.00 sw 
in Des Moi 
in pes moines, 
ical 
ooper-wise: MARKET INDICATORS FOR IOWA 


CLASSIFICATIONS FIGURES YR. FIGURES Yk 


"ly 














MORNING, AFTERNOON, Population 2,609,748 2,538,268 ‘4 
EVENING., SAT., SUN. 
eee ee eee 1.74% 1.93% ‘Ml 


C. E. HOOPER SHARE OF AUDIENCE Families 728,979 704,520 
MAY-JUNE, 1950 DES MOINES, CITY ZONE 17,474 CALLS Percent Radio 97.1% 94.5% 


Time KRNT B Cc D E Radio Families 707,838 644,700 ’ 


Morning: 42.0 24 9.1 21.8 18.7 Retail Sales $ 2,760,073,000 2,553,851,000 
Afternoon 43.3 48 106 108 25.8 Retail Trade Employes 126,350 92,137 


Evening 27.0 126 7.8 23.3 25.7 
Sat. daytime 29.5 92 17.2 20.0 17.2 
Sun. afternoon 24.5 18.3 13.1 15.3 148 


maa. Uli C87 C8 «(186 «233 


Wholesale Sales Volume ... $ 3,323,533,000 790,500,000 
Wholesale Trade Employes . 34,801 24,548 
Employment (Mid-March) . 437,387 420,213 


Taxable Payrolls (1st 
quarter) $ 245,799,000 210,189,000 


L ey ew & % T | Income $ 3,895,000,000 748 1,233,000,000 

Percent distribution 1.89% ’48 1.63% 
PER-IMPACT Per Capita Income $1,491 748 485 
co ST! | Percent of national per 


capita income 106% ’48 84% 
BUY THAT 


Very highly Hooperated 
idential 49,900, 47 23,700,000 
Sales results premeditated | Residentia $ 49,900,000 °47 


ABC Affiliated Non-Residential $ 54,800,000 °48 12,700,000 


DES MOINE 4 Station in Des Moines Value added by Manufacture $ 671,100,000 47 243,390,000 


THE REGISTER AND TRIBUNE STATION Automobile Registration .... 988,924 749 897,755 
Represented by the Katz Agency 


New Construction (Private) $ 213,900,000 °47 70,400,000 





Telephones 746,600 °49 606,500 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproductio® 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


Page 80 @ Axgiust 14, 1950 BROADCASTING e Telecastios 


















The Way to Reach the Rich 
Central lowa Market 


is THROUGH K§O 


In this Rich Central lowa Market of $1,021,508,000, KSO. 
because of its new facilities, had an increase of 
25,000 radio families and eleven additional 


counties not reached before. 





In addition KSO gained 39.79 in the last 5 months over-all 
Hooper Ratings for the Metropolitan Area of Des 


Moines. 





Take advantage of this Rich Central lowa Market by 


Using KSO— 












IN DES MOINES THE TREND 
KSO 


IS DEFINITELY TO 






84% ‘Ml 
1,000 39 | 
1,000 39 
1,000 39 
1,000 °38 
1,755 


CBS for Central lowa 


KINGSLEY H. MURPHY, President 
S. H. McGOVERN, Gen. Mar. 
5000 watts 1460 kilocycles §= EDWARD PETRY & CO., INC., Nat. Rep. 





5,500 'f 






: is 
production 
1eSS. 
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IOWA RADIO MARKET DATA BY COUNTIES 


1949 1948 Employment Taxable, 
1950 1940 1950 1950 Retail Sales Retail Sales Mid-March ote 


ils 
County Population Popuation Families Radio-Families (Est.) ($000) U. 5. ($000) 1948 isan 


Adair 12,266 13,196 3,426 3,312 9,945 8,529 687 
Adams 8,745 10,156 2,442 2,371 6,637 5,938 460 
Allamakee 16,353 17,184 4,567 4,366 ; 14,572 14,903 1,376 
Appanoose 19,659 24,245 5,491 5,194 17,658 13,135 2,343 
Audubon 11,575 11,790 3,233 3,139 : 10,006 11,950 
Benton 22,643 22,879 6,324 6,153 21,068 18,788 
Black Hawk 99,576 79,946 27,814 27,285 125,541 107,239 
Boone 27,904 29,782 7,794 7,606 28,192 22,301 
Bremer 18,843 17,932 5,263 5,099 19,748 19,272 
Buchanan 21,666 20,991 6,051 5,845 16,033 15,988 
Buena Vista 21,090 19,838 5,891 5,796 23,888 23,735 
Butler 17,328 17,986 4,840 4,689 ' 14,289 16,239 
Calhoun 16,793 17,584 4,690 4,591 i 17,150 13,974 
Carroll 23,013 22,770 6,428 6,305 25,646 26,897 
Cass 18,532 18,647 5,176 5,020 22,692 21,061 
Cedar 16,791 16,884 4,690 4,544 16,479 15,576 
Cerro Gordo 45,648 43,845 12,750 12,431 65,476 56,137 
Cherokee 19,031 19,258 5,315 5,203 18,632 17,529 
Chickasaw 15,169 15,227 4,237 4,088 12,704 15,139 
Clarke 9,344 10,233 2,610 2,487 7,166 7,872 
Clay 18,031 17,762 5,036 4,955 25,186 25,193 
Clayton 22,490 24,334 6,282 6,037 17,211 17,673 
Clinton 49,436 44,722 13,808 13,476 51,005 52,573 
Crawford 19,693 20,538 5,500 5,335 17,050 16,554 
Dallas 23,658 24,649 6,608 6,436 23,828 22,278 
Davis 9,898 11,136 2,764 2,595 6,331 4,833 
Decatur 12,545 14,912 3,504 3,321 : 9,356 7,965 
Delaware 17,709 18,487 4,946 4,792 14,127 12,117 
Des Moines 42,047 36,804 11,744 11,321 . 47,825 43,508 
Dickinson 12,746 12,185 3,560 3,485 13,050 12,792 
Dubuque 71,235 63,768 19,898 19,340 80,679 75,089 
Emmet 14,101 13,406 3,938 3,808 16,156 13,844 
Fayette 36,016 29,151 10,060 9,748 27,197 23,665 
Floyd 21,454 20,169 5,992 5,842 19,586 18,498 
Franklin 16,287 16,379 4,549 4,430 15,405 13,768 
Fremont 12,302 14,645 3,436 3,329 8,179 9,158 
Greene 15,586 16,599 4,353 4,252 14,512 14,298 
Grundy 13,683 13,518 3,822 3,768 12,482 11,304 
Guthrie 15,156 17,210 4,233 4,089 11,834 11,295 
Hamilton 19,659 19,922 5,491 5,381 98.0 19,605 18,031 
Hancock 15,079 15,402 4,212 4,127 98.0 13,435 11,700 911 
Hardin 22,189 22,530 5,198 6,055 97.7 26,912 26,746 2,329 
Harrison : 19,507 22,767 5,448 5,175 95.0 16,298 15,488 1,292 
Henry 18,687 17,994 5,219 5,015 96.1 12,625 14,643 1,365 


Howard 13,105 13,531 3,660 3,506 95.8 10,776 11,638 793 


Humboldt 13,044 13,459 3,643 3,562 97.8 11,996 11,624 974 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail oe 
copyright 1950 “Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Comm 


(Continued on page #F 
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LARGEST PRIMARY COVERAGE 


WHO is the only 1-A Clear Channel station in 
Iowa. With 50,000 watts, this gives you larger 
daytime and/or nighttime primary coverage 
than any other station in Iowa. 

Daytime listening area includes nearly all of Iowa, 
southern Minnesota, northern Missouri and western 
Illinois. Complete BMB Audience Report or 1949 Iowa 
Radio Audience Survey available either through repre- 
sentatives or station direct. 


GREATEST SECONDARY 


COVERAGE 


WHO’s sky-wave signal goes on and on, bringing 
in mail during winter months from 30 to 44 
states regularly —from more than 50% of all 
counties in the U.S.A. 


















BEST PROGRAM SERVICE 


WHO is basic NBC —has 22 of the 30 most 
popular network and local shows in the State. 
Big-time staff of producers, announcers, writers. 
Tops in News — 44.5% to 50.6% of Iowa radio families 
usually listen to principal WHO news broadcasts vs. 
11.0% to 12.1% for Station B. Tops in Farm Programs 
— 37.4% of Iowa men and 46.7% of Iowa women naming 


any favorite station for Farm Programs prefer WHO vs. 
18.9% and 15.4% for Station B. 








Here’s what WHO 


gives you in “IOWA PLUS’! 


GREATEST POPULARITY 


WHO gets more of the Iowa listening audience, 
for more hours, than all other radio stations 
combined. “Listened-to-most” during daytime 
by 39.3% of Iowa radio families, and at night by 47.8%, 
according to 1949 Iowa Radio Audience Survey. 


INCREASED LISTENING 


rr lowa 





(“Listened-to-most” stations have approximately six hours 


of listener’s attention for every hour given to any 
“heard-regularly” station in Iowa.) 





GREATEST DEALER INFLUENCE 


Radio is considered the best state-wide advertis- 
ing medium in Iowa to help sell goods 


—by 68.3% of lowa grocers 
vs. 20.5% for newspapers 

— by 87.4% of lowa druggists 
vs. 7.8% for newspapers 


Among those who prefer radio, WHO is considered most 
effective radio station in State 
—71.2% of lowa grocers 
vs. 9.7% for Station B 
—65.1% of lowa druggists 
vs. 1.5% for Station B 
(According to polls conducted by lowa Retail Grocers 
and Meat Dealers Association and Iowa Pharmaceutical 
Association. ) 


The 1949 Iowa Radio Audience Survey reveals 
that radio ownership in Iowa is at an all time 


high of 98.6%. 45.7% of the radio owners have 


more than one set. 26.4% of the homes “quite often” 
have two sets going at the same time. The Survey also 
reveals that sets are located almost everywhere in the 
house, the kitchen and living room being the most 
popular locations. With fifty percent of the families of 
Iowa owning radio-equipped automobiles, approximately 
half of both men and women riders use the radio each 
day while driving. 15.5% reported they listened to sets 
located outside the home or family car. Use of these 
sets means additional listening. 


PLUS «+ Des Moines --. 50,000 Watts 


Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 


ge FREE & PETERS, INC., National Representatives 
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County 
Ida 


lowa 
Jackson 
Jasper 
Jefferson 
Johnson 
Jones 
Keokuk 
Kossuth 
Lee 

Linn 

Louisa 
Lucas 
Lyon 
Madison 
Mahaska 
Marion 
Marshall 
Mills 
Mitchell 
Monona 
Monroe 
Montgomery 
Muscatine 
O’Brien 
Osceola 
Page 

Palo Alto 
Plymouth 
Pocahontas 
Polk 
Pottawattamie 
Poweshiek 
Ringgold 


Sac 

Scott 
Shelby 
Sioux 

Story 

Tama 
Taylor 
Union 

Van Buren 
Wapello 
Warren 
Washington 
Wayne 
Webster 
Winnebago 
Winneshick 
Woodbury 
Worth 
Wright 


1950 
Population 


10,704 
15,838 
18,630 
32,235 
15,672 
45,591 
19,405 
16,757 
26,391 
42,994 
103,615 
10,878 
12,065 
14,747 
13,152 
24,602 
25,880 
35,484 
14.040 
13,877 
16,287 
11,788 
15,594 
32,564 
18,958 
10,158 
23,858 
15,259 
23,277 
15,450 
224,910 
69,374 
19,261 
9,529 


17,295 
109,192 
15,904 
26,057 
43,692 
21,646 
12,413 
15,436 
10,984 
46,744 
17,745 
19,521 
11,702 
44,118 
13,439 
21,644 
103,959 
11,033 
19,626 


IOWA RADIO MARKET DATA BY COUNTIES 


1940 
Population 


11,047 
17,016 
19,181 
31,496 
15,762 
33,191 
19,950 
18,406 
26,630 
41,074 
89,142 
11,384 
14,571 
15,374 
14,525 
26,485 
27,019 
35,406 
15,064 
14,121 
18,238 
14,553 
15,697 
31,296 
19,293 
10,607 
24,887 
16,170 
23,502 
16,266 
195,835 
66,756 
18,758 
11,137 


17,639 
84,748 
16,720 
27,209 
33,434 
22,428 
14,258 
16,280 
12,053 
44,280 
17,695 
20,055 
13,308 
41,521 
13,972 
22,263 
103,627 
11,449 


20,038 


1950 


Families 


2,989 
4,422 
5,203 
9,004 
4,377 
12,734 
5,420 
4,680 
7,371 
12,009 
28,942 
3,038 
3,370 
4,119 
3,673 
6,874 
7,229 
9,911 
3,921 
3,876 
4,549 


3,292 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 


copyright 
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Sales Management.” 
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Further 


reproduction unlicensed. 


1948 Retail 


Radio-Families 
2,929 
4,293 
5,000 
8,760 
4,201 

12,326 
5,235 
4,520 
7,179 

11,492 

28,218 
2,922 
3,241 
3,999 
3,507 
6,612 
7,004 
9,692 
3,764 
3,736 
4,330 
3,143 
4,246 
8,795 
5,194 
2,763 
6,437 
4,151 
6,312 
4,241 

61,441 

18,719 
5,250 
2,543 


4,724 
29,829 
4,313 
7,037 
12,008 
5,888 
3,324 
4,155 
2,939 
12,612 
4,747 
5,255 
3,142 
12,014 
3,662 
5,833 
28,108 
2,997 
5,377 


% Radio 


98.0 
97.1 


96.1 


96.0 
96.8 
96.6 
96.6 
97.4 
95.7 
97.5 
96.2 
96.2 

97.1 

95.5 
96.2 
96.9 
97.8 
96.0 
96.4 
95.2 
95.5 
97.5 
96.7 
98.1 

97.4 
96.6 
97.4 
97.1 

$8.3 
97.8 
96.6 
97.6 
95.6 


97.8 
97.8 
97.1 
96.7 
98.4 
97.4 
95.9 
96.4 
95.8 
96.6 
95.8 
96.4 
96.1 
97.5 
97.6 
96.5 
96.8 
97.3 
98.1 


1949 


Retail Sales 
(Est.) ($000) 


10,248 
16,379 
18,044 
26,038 
13,985 
46,404 
16,542 
15,466 
24,863 
39,010 

136,948 

9,782 
11,589 
10,635 
11,387 
24,964 
22,731 
45,376 
10,351 
12,482 
13,843 

9,030 
16,622 
35,208 
21,513 

9,843 
34,788 
15,019 
19,524 
13,842 

307,773 
64,478 
18,085 

5,986 


16,683 
125,151 
14,450 
20,175 
43,616 
18,793 
8,098 
16,096 
6,636 
45,003 
11,994 
20,986 
7,977 
58,546 
15,120 
18,143 
141,349 
8,218 
18,693 
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(Continued from Page » 


1948 


Retail Sales 
U. S. ($000) 


11,825 
14,648 
15,682 
26,568 
12,602 
41,344 
17,689 
14,536 
23,506 
36,262 
118,102 
11,335 
11,987 
11,435 
10,703 
23,285 
17,092 
39,746 
10,333 
13,912 
12,775 
7,510 
16,192 
34,478 
20,663 
9,358 
32,118 
13,802 
23,197 
12,648 
267,340 
59,660 
16,868 
5,889 


15,958 
118,899 
14,501 
23,607 
37,750 
20,333 
7,492 
14,323 
6,421 
41,316 
10,583 
21,314 
7,688 
49,687 
13,788 
16,020 
124,526 
7,687 
18,391 


Employment 
Mid-March 
1948 


790 


965 
1,112 


832 


7,089 
1,806 


804 


9,255 
1,045 
1,675 
27,957 
455 
1,740 


Taxable ry. 
rolls Ist Qy 


1948 Stn 


* 


» 


14 


& 


16,08 
3 


1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail - : 
Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Comme 
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HINGS YOU WON’T FIND 


WMtTland ** 





IN THE MARKET INDICATOR 


eIn 1946 there were 25 


gations in Lowa. 


ve 


? 


Now 


there are 


broadcasting 


66 


124 times the number at the time 


the first BMB study was conducted. 


vet the WMT audience has increased 


ring the interval an average of 14.9%. 
uring th , 


¢The Cedar 


1949-50 Hoope 


Rapids 


report shows 


Fall-Winter, 


WMT 


sith an overall share-of-audience for the 


tire fiveemonth period of 63.6%. It 


vives WMT the top rating in every 


warter-hour, Monday thru Friday, from 


Of the 63 individual 


Sam. to 7 p.m. 


valf-hours 


measured in 


the 


evening, 


WMT was first in 60 and tied for first 


lace in 


another. 


Sunday 


afternoon 


with 12 half-hours reported), WMT 


was tops in 7 and tied in one for first. 


WMT delivers a bigger 


share of aud- 


ence than any other Hooperated CBS 


tation in the nation. 


¢ WMT’s 5,000 watt signal on 600 ke 


pushes the 


Cedar 


square miles and enough people 


ceed the size 


ington, D. C. 


FMT talks to 192.620 families. 


ao 4 


Rapids—to 


of 


Practically 


nv line way 


encompass 


metropolitan 


every 


beyond 
19,160 
to ex- 


Wash- 


day 


@ As the basic CBS affiliate in Cedar 


Rapids, WMT is the only station in 


eastern lowa bringing the network's top 


WMT's 


Tograms to 


the 


area, 


own 


Program Department, through years of 


serving the Midwest listener, produces 
Programs designed to meet the needs 


and interests of farms. small towns and 


roan centers. 


* lowa’s 34.8 million acres of tillable 





of the nation’s food 


F R 
| ‘ove the national average, 


: vil produce, among an abundance of 
other things, 10% 


5 “ply and contribute to the high per 


i§ “pita wealth of Iowans. currently 61% 


(IOWA) 





e@ lowa’s corn yield is the highest of 


highest egg- 


all states. lowa is the 
producing state in the Union; the value 
of its poultry exceeds that of any othen 


state. 


e@ lowa produces more pork than any 
other state, marketing one-fourth of all 


the pork in the country in 1949, 














newsroom from a network of 
at key lowa points and from the 
news bureau in Washington, D. C. 
coverage is unequalled by 


station in lowa. 





any 


reporters 


>» WMT 
This 


other 


@ WMT offers extensive merchandising 


services 
nouncements 
schedule ; 


newspapers 


which include: 


Program 


and after 


listings in 


circulation 


Courtesy an 


start of 


13 area 


totals 


619,746; Special letters and lobby dis- 


plays, 


plus distribution of display ma- 


terial in 















Cedar 





Rapids; 
on wholesalers, 


Personal calls 


jobbers and retailers. 


@lowa grows more cattle—and makes 
more money at it—than any of the 
legendary range states. 

@ lowa’s cash farm income in 1949 
according to Sales Management—was 
over $2 billion. Industrial lowa adds 
inother $2 billion to the state’s total 
income of individuals. It’s a market 
worth reaching—and in Eastern Iowa 


W MT Te aches. 


© 1950, Broadcasting Publications, Inc 























rockless 


each 


@ lowa’s soil produces more 


wealth year than all the gold 


mines in the world. 


o W MT’s news coverage is complete. 
National 


and international news is 


gathered through the world-wide facil- 





ities of AP, UP and INS. Local and 
regional news flows into the WMT 
5000 WATTS 








* WMTland—the heart of the richest agricultural-and-indus- 


trial region in the nation. 


WMT fills the radio gap between 


Chicago, Des Moines, Twin Cities and St. Louis, with greater 


population coverage within the 2.5 mv line than any other 


station in Iowa. 


For further details, please ask the Katz Agency 


CEDAR 
RAPIDS 


BASIC COLUMBIA NETWORK 
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Day & Night 





600 KC 


August 14, 1950 @ 


or 
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BROADCASTING Z*TELECASTING 3) Location of City and number of Scale of Miles 
MARKETBOOK MAP Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations - 
of A, Number of Telecasting Stations 50 . 10 






MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
K A N SAS 1950, Broadcasting Publications, Inc. 
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WE CAN REALLY CROW 
NOW! THE WICHITA, MARKET! 


* Wichita, Sedgwick County 


































1950 1948 1950 
(in thousands) (in thousands) U. S. Total 
Population 219.2 171.2 150,500,000 
Families 61.2 55.2 42,039.| 









Effective Buying Income 
(county) 349,572* 391,224 191,683,662’ 








Retail Sales (county) 296,794* 284,794 128,117,785" 





* Sales Management Survey of Buying Income, 1949 data 


K ANS i2ge0 oct: 
DAY 
em ae) 
1000 WATTS NATIONAL BROADCASTIN 


NIGHT REPRESENTED BY 


WICHITA, KANSAS 1480 KILOCYCLES THE TAYLOR CO INC 





































WE cover THIS AREA FUST’EST witn true MOST’EST! 
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ARKANSAS 
95.3% ra 


KSOK, Tkw 
SB 
p 3.50 


ATCHISON, 
radio, 5,7 


KARE, Ikw, 
p 7.50 
nN 7.50 


COFFEYVILI 
93.5% re 


KGGF, Ikw 
690ke, Al 
p 4.00 
N 5.00 


COLBY, Th 
2,020 rac 


KXXX, 5kw 
D 


CONCORD! 
radio, 4, 


KFRM, 5kw 
See Kar 


DODGE Cl 
5,275 ra 


KGNO, 1k 


EMPORIA, 
7,026 re 


KTSW, 25) 
D 5.00 
N 5.00 


GARDEN 
radio, ; 


KGAR, 1k 
D 7.50 


KGAR-FM 
KIUL, 25( 
D 


4.30 
N 4.30 


GOODLA 
radio, 

KWGB, 1 

D 4.0 


GREAT 
radio, 


7 


KANSAS 


a 


SPOT RATE FINDER 


NSAS CITY, Cowley, 10,285 
— radio, 9,801 radio fam. 


fam., 


K, Ikw-D, 1280kc, LBS 
KSO ; a SIA 
8.40 


15M 
13.45 


30M 14Hr 


p 3.50 3.50 20.15 34.00 


ATCHISON, Atchison, 5,986 
radio, 5,704 radio fam. 


fam., 


KARE, Ikw, 1470kc, Rambeau 
p 7.50 7.50 12.00 24.00 
N 7.50 7.50 12.00 24.00 


36.00 60.00 
36.00 60.00 


COFFEYVILLE. 
93.5% radio, 


Montgomery, 
12,148 fam 


12,993 


fam., 


KGGF, Ikw-D, 500w-N (CP: 10kw-D, S5kw-N) 
690ke, ABC, Weed, Conlan, BMB 

p 400 5.00 9.00 15.00 25.00 45.00 
N 5.00 6.00 12.00 25.00 40.00 75.00 


COLBY, Thomas, 2,103 fam., 
2,020 radio fam. 


96.1% 


radio, 


KXXX, 5kw-D, 790kc, H-R Reps, BMB 
D 12.00 24.00 48.00 72.00 120.00 


CONCORDIA, Cloud, 4,459 
radio, 4,240 radio fam. 


fam., 95.1% 


KFRM, 5kw, 550kc 
See Kansas City, Mo. Listing) 


DODGE CITY, Ford, 5,501 fam., 95.9% radio, 
5,275 radio fam 


KGNO, Ikw-D, 250w-N, 1370kc, Hagg 
D 5.00 6.00 10.00 20.00 30.00 50.00 
N 5.00 6.00 10.00 20.00 30.00 50.00 


EMPORIA, Lyon, 7,381, 
7,026 radio fam. 


fam., 


95.2% radio, 


KTSW, 250w, 1400kc, MBS, Conlan 
D 5.00 6.00 10.00 20.00 30.00 50.00 
N 5.00 6.00 10.00 20.00 30.00 50.00 


GARDEN CITY, Finney, 4,219 fam., 93.5% 
radio, 3,944 radio fam. 
KGAR, Ikw-D, 1050kc 


D 7.50 11.00 16.00 25.00 42.50 70.00 


KGAR-FM, Chan. 257, 99.3mc, 0.8kw, Bonus 
KIUL, 250w, 1240kc, MBS 
D 430 650 9.50 


17.00 26.50 
N 430 650 9.50 


17.00 26.50 


45.00 
45.00 


GOODLAND, Sherman, 


2,054 fam., 
radio, 1,906 radio’ fam. 


92.8% 


KWGB, Ikw-D, 730ke 
D 4.00 5.00 14.00 28.00 42.00 70.00 


GREAT BEND, Barton, 8,336 fam., 
tadio, 8,019 radio fam. 
KVGB, 5kw, 1590kc, MBS, Pearson, Conlan 
D 5.00 5.00 9.00 20.00 30.00 45.00 
N 8.00 8.00 15.00 30.00 45.00 75.00 


96.2% 


HAYS, Ellis, 5,294 fam., 94.7% radio, 5,013 | 


radio fam. 


KAYS, 250w, 1400kc, KBS 
: 2.50 3.00 10.00 15.00 25.00 40.00 
3.00 4.00 12.00 20.00 35.00 50.00 


HUTCHISON, Reno, 15,081 


95.99 
radio, 14,462 radio fam. ° 


fam., 


— (FM), Chan. 233, 94.5mc, 40kw 
4 4.00 7.50 15.00 21.00 35.00 
4.00 7.50 15.00 21.00 35.00 


ew, 250w, 1450kc, NBC, Conlan 
4 a 6.00 10.00 18.00 30.00 50.00 
00 9.00 15.00 25.00 40.00 75.00 


KWBW-FM, Chan. 226, 93.1mc, 3kw, Bonus 


KWHK, Ikw-D, 1190ke, McKi i 
* ’ , McKinney & Griffith 
D 400 6.00 10.00 16.00 24.00 40.00 


e_— 


Note: All R ; 
. ates . ° ili 
and rodi One-time. Sources: Families 


© families estimated f fi 
i ated from field tabu- 
rg of 1950 U. S. Census. Percent radio 
- For complete explanation see foreword 


12,993 fam., 


| INDEPENDENCE, Montgomery, 
| 12,148 radio fam. 


93.5% radio, 


KIND, 250w-D, 1010kc, Conlan, LBS 

SB 1M 5M 15M 30M 14Hr 
D 1.50 3.00 6.00 9.00 15.00 
N 2.00 4.00 8.00 12.00 20.00 


2.25 
3.00 


95.3% | 


JUNCTION CITY, Geary, 5,323 
radio, 5,147 fam. 


KJCK, Ikw-D, 
D 6.00 


fam., 96.7% 


1420kc, 
7.00 


Holman 


12.50 25.00 40.00 70.00 


KANSAS CITY, Wyandotte, 45,983 
96.5% radio, 44,373 radio fam. 


fam., 


KCKN, 250w, 1340kc 
(See Kansas City, Mo. 


LEAVENWORTH, 


Leavenworth, 11,620 fam., 
95.2% radio, 


11,062 radio fam. 


KCLO, 500w-D, 1410kc 


D 3.44 5.00 8.75 15.00 29.96 46.00 


LIBERAL, Seward, 2,780 fam., 94.8% radio, 
2,635 radio fam. 


KSCB, Ikw-D, 1270kc 


D 4.25 6.00 10.50 18.75 33.00 60.00 


MANHATTAN, Riley, 9,378 
radio, 9,012 radio fam. 


96.1% 


fam., 


KMAN, 500w-D, 
D 3.50 5.00 


1350ke 


8.00 15.00 27.50 50.00 


McPHERSON, McPherson, 
radio, 6,299 radio fam. 


KNEX, 250w-D, 1540kc 
D 3.25 435 9.10 


KNEX-FM, 277, 
Bonus 


6,569 fam., 95.9% 


15.60 27.30 45.50 


Chan. 103.3mc, 


250w, 


OLATHE, Johnson, 17,169 fam., 96.8% radio, 
16,619 radio fam. 


KPRS, 500w-D, 
D 6.00 9.00 
N 6.00 9.00 


1590ke, LBS, Continental 
15.00 24.00 35.00 60.00 
15.00 24.00 35.00 60.00 


OTTAWA, Franklin, 5,552 fam., 94.5% radio, 
5,246 radio fam. 


KOFO, 250w-D, 1220kc 
D 5.00 20.00 30.00 40.00 50.00 


PARSONS, Labette, 8,151 fam., 94.1% radio, 
7,670 radio fam. 


KLKC, 250w-D, 1540ke 


D 3.00 4.00 8.00 16.00 22.75 40.00 


PITTSBURG, Crawford, 11,228 fam., 
radio, 10,599 radio fam. 


94.4% 


KOAM, 10kw-D, 5kw-N, 860kc, 
son, BMB, Conlan 

D 11.40 11.40 22.80 38.00 68.40 114.00 
N 15.20 15.20 28.50 47.50 85.50 142.50 


NBC, Pear- 


KSEK, 250w, 1340kc, LBS, Cooke, Conlan 
D 4.00 4.00 10.00 16.00 24.00 40.00 
N 4.00 4.00 10.00 16.00 24.00 40.00 


SALINA, Saline, 9,311 
9,040 radio fam. 


KSAL, 5kw, 
D 7.20 
N 9.00 


fam., 97.1% radio, 


1150kc, MBS, Pearson, Conlan 
7.20 15.00 24.00 40.00 72.00 
9.00 18.00 30.00 45.00 75.00 


TOPEKA, Shawnee, 29,170 fam., 96.7% radio, 
28,207 radio fam. 





3 AM affiliates, average 1-time rate 
D 12.36 17.03 25.75 43.77 75.80 126.33 
N 15.33 19.33 29.16 59.76 94.00 156.66 





KJAY, 5kw-D, Ikw-N, 1440kc, Young, Conlan 
D 8.00 8.00 12.00 25.00 50.00 80.00 
N 10.00 10.00 17.00 35.00 70.00 120.00 


KTOP, 250w, 1490kc, MBS, Ra-Tel 
D 7.50 7.50 15.00 30.00 45.00 75.00 
N 10.00 10.00 20.00 40.00 60.00 100.09 
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MARKET 
CLASSIFICATIONS 


Population 
% of U.S. 


Families 


Retail Sales 

Retail Trade Employes 
Wholesale Sales Volume 
Wholesale Trade Employes ... 


Employment (Mid-March) 


Taxable Payrolls (Ist quarter) $ 162,767,000 
$2,446,000,000 


Percent distribution 


Per Capita Income 


Percent of national per capita 


income . 


New Construction (Private).. $ 
Residential $ 
Non-Residential 


Automobile Registration 


Telephones 


Note: 
unlicensed. 


. - * 


WIBW, 5kw, 580kc, CBS, Capper, Whan 

SB 1M 5M 15M 30M 14Hr 
D 20.00 24.00 46.67 66.67 120.00 200.00 
N 24.00 36.00 48.00 96.00 144.00 240.00 


WREN, 5kw, 1250kc, ABC, Weed, Conlan 
D 9.60 9.60 15.60 34.66 62.40 104.00 
N 12.00 12.00 19.50 43.30 78.00 130.00 


WICHITA, Sedgwick, 61,251 
radio, 59,107 radio fam. 


fam., 96.5% 





4 AM affiliates, average 1-time rate 
D 10.37 12.75 20.03 35.75 53.62 89.37 
N 17.75 21.87 34.06 57.50 88.75 151.25 


MBS, Radio 





KAKE, 250w, 1240kc, 

Hooper 
D 7.50 
N 10.00 


Reps, 


10.00 12.00 
12.50 20.00 


24.00 
40.00 


36.00 60.00 
60.00 100.00 


We Sell People 


$1,963,524,000 


$2,042,616,000 


163,800,000 
45,100,000 
$ 40,100,000 


Value added by Manufacture. $ 461,061,000 


1949 Retail Sales, copyright 1950 “Sales Management.” 


INDICATORS FOR KANSAS 
FIGURES 


YR. 
50 
50 


FIGURES 


1,801,028 
1.36% 


1,898,519 
1.27% 


530,312 °50 514,500 


90.6% 
474,500 
1,683,517 ,000 


87,154 58,256 


"48 427,700,000 


22,780 °48 15,157 


299,013 °48 289,136 


"48 


"48 
"48 


146,426,000 
757,000,000 


1% 


1.19% 


$1,291 °48 422 


92% 48 


13% 


40,300,000 
11,000,000 
6,100,000 


117,391,000 
758,149 
417,200 


"47 
"47 
"48 
"47 
"49 
"49 


815,821 
547,000 


* * x 


KANS, 5kw-D, 
Hooper, BMB 
SB 1M 5M 15M 

D 9.00 11.00 15.00 24.00 
N 15.00 17.50 25.00 40.00 


Ikw-N, 1480kc, 


30M 


KFBI, 10kw-D, 
Knodel, 
D 10.00 


lkw-N, 
BMB, Hooper, 


1070kc, 
Conlan 


YR. 


"40 
40 


"40 
"46 
"46 
"48 
39 
"39 
"39 
"47 


"47 


"40 
"40 


"40 


"40 
"39 
39 
39 
> 
"39 
"48 
"45 
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NBC, Taylor, 
1 Hr 
36.00 60.00 
60.00 100.00 
ABC, Avery- 


15.00 25.00 50.00 75.00 125.00 


N 16.00 20.00 35.00 60.00 100.00 180.00 


KFH, 5kw, 1330kc, CBS, Petry 
D 15.00 


15.00 28.15 45.00 67.50 112.50 


N 30.00 30.00 56.25 90.00 135.00 225.00 


KFH-FM, Chan. 
Bonus 


262, 100.3mc, Ilkw, 


KWBB, Ikw, 1410kc 
No rates available) 


not “‘Coverage Area’ 


KTOP 


250 - watt 
MUTUAL 


Topeka’s only “Metropolitan Station” 


for proof of results ask 


RA-TEL REPRESENTATIVES, INC. 


August 14, 1950 


Petry 
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Presented by WIBW—the station 
most listened to¥ by the buying families 
of Kansas, the First Families of Agri- 
culture. 


Last year Kansas had a gross farm income 
of over one billion dollars. About 75% of the 
population lives outside a metropolitan area 
on farms and in small towns through which 
passes the bulk of this billion dollar income. 
Your market is made up of those directly or 
indirectly dependent on agriculture. 


Rt VALUABLE INFORMATION 
ABOUT THE KANSAS MARKET 


SAS FARM IN 
KAN COME** $1.016,048,000** 


Kansas families last year spent at retail $3,295 against a national average 
of $2,990.** The state’s index of gain in retail sales during the past decade 
is 415—one of the highest in the U. S.*** 


BROADCASTING e Telecasting 


WI BW A Farm Station Dominating A Farm Market 


HERE’S WHAT WE MEAN BY A “FARM MARKET.” Remember that farms 
are usually family units, living rent-free and producing much of their own 
food. A full decade of high prices for all farm products has made them 


and their surrounding small towns the most attractive, unexploited markets 
in America today. 


HERE’S WHAT WE MEAN BY A “FARM STATION.” For twenty-six 
years WIBW has faithfully served the interests and needs of agricultural 
families and communities. The result is that we have what amounts to a 
monopoly on an audience that controls the spending of more than a bil- 
lion dollars. They’re not only loyal, but they’re responsive. Last year the 
WIBW mail room cleared $201,353.04 in cash and checks for our adver- 
tisers. Our farm service experts and entertainers are always the top draw- 
ing card at fairs and farm meetings. 


Let us show you RESULTS that prove WIBW’'s sales influence in the farm 
market of Kansas, Nebraska, Missouri, and Oklahoma. 


Kansas Radio Audience '50. Sales Management ‘50. * Consumer Markets 


wiieikbess w 


“SERVING AND SELLING 


“THE MAGIC CIRCLE” 


WIBW - TOPEKA, KANSAS - WIBW-FM 


Rep: CAPPER PUBLICATIONS, Inc. - BEN LUDY, Gen. Mgr. + WIBW > 


Augu-t 14, 1950 





KANSAS RADIO MARKET DATA BY COUNTIES 


1949 1948 

1950 1940 1950 1950 % Radio Retail Sales Retail Sales 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 
Saline 33,336 29,535 9,311 9,040 97.1 50,016 49,626 
Scott 4,894 3,773 1,367 1,309 95.8 3,923 6,854 
Sedgwick 143,311 96.5 296,186 225,572 
Seward 9,953 6,540 2,780 2,635 94.8 11,526 17,423 
Shawnee 104,430 91,247 29,170 28,207 96.7 152,875 100,868 
Sheridan _ 4,594 5,312 1,283 1,195 93.2 2,603 3,791 
Sherman ae 7,355 6,421 2,054 1,906 92.8 7,470 10,150 
Smith 8,853 10,582 2,472 2,303 93.2 6,376 6,214 
Stafford ~ 8,784 10,487 2,453 2,364 96.4 9,620 7,320 
Stanton 2,241 1,443 625 576 92.2 1,377 2,081 
Stevens 4,509 3,193 1,259 1,184 94.1 2,321 5,181 
Sumner 23,689 26,163 6,617 6,325 95.6 22,392 17,941 
Thomas 7,532 6,425 2,103 2,020 96.1 7,905 10,063 
aoe 5,853 5,822 1,634 1,534 93.9 3,999 4,811 
Wabaunsee 7,199 9,219 2,010 1,881 93.6 5,377 4,304 
Wallace 2,497 2,216 697 650 93.3 1,452 2,550 
Washington 12,957 15,921 3,619 3,405 94.1 9,223 7,173 
Wichita 2,632 2,185 735 687 93.5 2,245 4,317 
Wilson 14,793 17,723 4,132 3,875 93.8 12,620 10,258 
Woodson 6,699 8,014 1,871 1,741 93.1 4,960 4,463 
Wyandotte 164,621 145,071 45,983 44,373 96.5 167,440 108,174 

(1) Includes Grant and Haskell Counties. (2) Includes Greeley and Wichita Counties. (3) Includes Hamilton and Kearny Counties. (4) 

cludes Logan and Wallace Counties 


(6) Includes Morton and Stanton Counties. 


Includes Lane and Scott Counties, 


Emp.oyment 


Mid-March 
1948 
7,988 
56,819 
1,618 
22,203 
208 


88) 


670 
1,731 
359 
39,383 


5 


(Continued from page 


Taxable 
rollsig 
1948 (Sy 


> pe 


bad 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Fam'‘lies and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB: 1949 Retail Sol 


copyright 1950 ‘’Sales Management.” 
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KENTUCKY 





SPOT RATE FINDER 


ASHLAND, Boyd, 14,032 fam., 93.5% radio, 
13,119 radio fam. 

1340kce, CBS, Pearson, BMB 
1M 5M 15M 30M 14Hr 
5.00 10.00 20.00 32.00 60.00 
6.50 12.00 30.00 55.00 100.00 


Chan. 229, 93.7mc, 4.3kw, 


WCMI, 250w, 
SB 


D 5.00 
N 6.50 


WCMI-FM, Bonus 


BOWLING GREEN, Warren, 
85.5% radio, 


11,784 
10,075 radio fam. 


WKCT, Ikw-D, 500w-N, 930kc, Holman 
D 9.00 12.00 18.00 32.00 54.00 
N 9.00 12.00 18.00 32.00 54.00 


WLBJ, 250w, 1340kc, MBS, Burn-Smith 
D 5.00 10.00 20.00 35.00 
N 5.00 10.00 20.00 35.00 


Chan. 266, 


60.00 
60.00 


WBON 8.3kw, 


Bonus 


(FM), 101.1mc, 


CAMPBELLSVILLE, Todd, 3,597 fam., 
radio, 3,017 radio fam. 


83.9% 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 


- _ _ — _ — 


| WKCT 


| now fulltime) 
Star Salesman 

Simple as A—B—C 

* Affiliated with American 


Broadcasting Co., and Park 
City Daily News. 


Southern Kentucky’s | 


* Best in local, live-talent pro- 
| gramming. 


* Coverage of 27 counties with 
1000 watts on 930 ke. 


Represented by 
HAL HOLMAN 


WKCT 


Bowling Green, Kentucky 
> fase es 
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\ 


WTCO, Ikw-D, 
SB 1M 
D 3.00 


1150ke 
5M 
5.00 


15M 
10.00 


30M 


18.09 30.09 


CORBIN, Whitley, 8,918 fam., 83.1% 
7,410 radio fam. 


WCTT, 250w, 
D 3.50 
N 3.50 


radio, 


1400kc, MBS, BMB 
5.00 10.00 20.00 35.00 
5.00 10.00 20.00 35.00 


60.00 
60.00 


COVINGTON, Kenton, 29.058 fam., 97.6% 
radio, 28,360 radio fam. 

WZIP, 250w-D, 1050kc, Pulse, Hooper, Conlan 

D 12.00 12.00 15.00 25.00 44.00 75.00 


DANVILLE, Boyle, 


5,724 fam., 91.2% radio, 
5,220 radio fam. 


WHIR, 250w, 1230kc, Holman, Conlan, BMB 
D 4.50 450 7.50 15.00 27.00 45.00 
N 4.50 4.50 7.50 15.00 27.00 45.00 


ELIZABETHTOWN, Hardin, 10,231 fam., 87.5% 
radio, 8,952 radio fam. 


WIEL, 250w, 1400kc 
D 275 273 475 
N 273 275 475 


10.00 
10.00 


18.00 30.00 
18.00 30.00 


FRANKFORT, Franklin, 7,244 fam., 92.4% 
radio, 6,693 radio fam. 

WFKY, 250w, 1490kc, MBS, Wood 

D 3.50 5.00 10.00 20.00 35.00 60.00 

N 3.50 5.00 10.00 20.00 35.00 69.00 


GLASGOW, Barren, 7,929 fam., 86.5% radio, 
6,858 radio fam. 


WKAY, 250w, 1490kc 
D 5.00 5.00 10.00 
N 5.00 5.00 10.00 


20.00 35.00 69.00 
20.00 35.00 690.00 


HARLAN, Harlan, 19,956 fam., 89.7% radio, 
17,900 radio fam. 

WHLN, 250w, 1230kc, MBS, Burn-Smith, BMB 

D 3.50 500 20.00 35.00 60.09 

N 3.50 5.00 20.00 35.00 60.00 


HAZARD, Perry, 12,971 fam., 86.4% radio, 
11,206 radio fam. 


WKIC, 250w, 1340kc, MBS, Clark, BMB 
D 4.00 6.00 12.00 22.50 35.00 60.00 
N 4.00 6.00 12.00 22.50 35.00 60.00 






| 
| 
| 
| 





MARKET INDICATORS FOR KENTUCKY 


CLASSIFICATIONS FIGURES YR. 
ee ee 2,931,588 ’50 

PU EMIS. 5c ca (u 8n%) 4 0 0 eee a 1.96% ’50 
SR eee ee 818,879 °50 
POPCCMG TEAENO 2. ..... 2. ccc es 89.2% ’49 
Radio Families .............. 730,440 ’50 
ere $1,696,653,000 °49 
Retail Trade Employes ....... 86,417 °48 
Wholesale Sales Volume ..... $1,784,142,000 48 
Wholesale Trade Employes ... 26,597 °48 
Employment (Mid-March) 434,404 °48 
Taxable Payrolls (1st quarter) $ 238,300,000 °48 
a a ee ee eeerr $2,596,000,000 48 

Percent distribution ....... 26% 48 
Per Capita Income .......... $909 48 
Percent of national per capita 

| Re ee A aren 64% 48 
New Construction (Private).. $ 133,800,000 °47 

(a $ 39,500,000 °47 

Non-Residential ........... $ 37,800,000 48 
Value added by Manufacture. $ 740,772,000 °47 
Automobile Registration ..... 692,370 ’49 
pe ee 414,100 49 





FIGURES i 


2,845,627 


81% 


557,000 ' 
1,677,541,000 ' 
57,636 ° 
464,400,000 
7,383 ' 

420,287 
214,156,000 ' 


880,000,000 
1.16% ' 


308 


54% ' 


44,300,000 
19,300,000 
9,700,000 


186,485,000 ° 


616,400 
286,100 


Y 
2.16% ' 
693,960 


= 


sab =k ak 


‘ 
s 


" 
w 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproductit 


unlicensed. 


* * ” 


1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 








HENDERSON, Henderson, 8,448 fam., 88.6% 
radio, 7,484 radio fam. 


WSON, 500w-D, 860kc, MBS, Sears & Ayer 
SB 1M 5M 15M 30M 14Hr 
D 8.00 15.00 30.00 45.00 75.00 


WSON-FM, Chan. 258, 99.5mc, 20kw 
(No rates available) 





in 
Kentucky 


ws WHIR 


The Plus Station 


Covers the wealthiest per | 


capita area of Kentucky @' 


HOPKINSVILLE, Christian, 11,837 fam., 83.8% 
radio, 9,919 radio fam. 


a minimum 250 watt rate, 
card price. 


WHOP, 250w, 1230ke, CBS, Sears & Ayer, Proven sales ability — {0 | 
cooper details, contact station; 

D 6.00 6.00 7.50 14.00 25.00 42.00 direct or the Hal Holmn 

N 6.00 6.00 7.50 14.00 25.00 42.00 

Company. 

WHOP-FM, Chan. 254, 98.7mc, 8.8kw, Bonus ' 

LEXINGTON, Fayette, 27,515 fam., 92.4% | WHIR 
radio, 25,423 radio fam. 





2 AM non-affiliates, average 1-time rate 


D 8.00 8.00 21.25 37.50 57.50 97.50 
N 8.00 8.00 21.25 37.50 57.50 97.50 





BROADCASTING 


Danville, 


KENTUCKY! 
250 watts - fulltime - 1230:« if 


! 





Telecastit 





WKLX, Tkw, 
SB 
10.00 1 

y 10.00 1 


wiaP, Skw-l 
BMB, Hoop 
p 10.00 1 
y 15.00 1 


WLAP-FM, C 


WLEX, 250w, 


p 6.00 
n 6.00 


LOUISVILLE, 
rodio, 129 


—_—_— 


4 AM affilia 


p 17.76 | 
N 34.37 ; 


2 AM non-o 
D 


WAVE, 5kw 
D 15.00 
N 30.00 


wRxw (Fi 
Free & Pi 
pd 7.50 
N 10.00 


WAVE-TV, 
NBC, Dur 
D 37.50 
N 50.00 


wGRC, 25 
5kw-D, 1 
D 655 
N 12.50 


WwBOX (Fi 
Bonus 


WHAS, 50} 
D 37.50 
N 75.00 


WHAS-FM, 


WHAS.-TV, 

CBS-TV, 
D 30.00 
N 40.00 


WINN, 25 
D 
N 


WKLO, 5k 
D 12.00 
N 20.00 


WKYW, 1 
D 5.00 


WLOU, 1k 
1) 


| 





= 
BRO, 






rable ry, 
S—]s) 
948 Or 


tail So 


Commer: 


X, Ikw, 1300kc, Walker 
= 1M 5M 15M 30M 14Hr 
10.00 30.00 50.00 75.00 125.00 
10.00 30.00 50.00 75.00 125.00 


lkw-N, 630ke, 


ny 10.00 


wiaP, 5kw-D, 
BMB, Hooper 
p 10.00 10.00 20.00 30.00 50.00 80.00 
nN 15.00 15.00 25.00 45.00 70.00 120.00 


ABC, Pearson, 


233, 94.5mc, 4.6kw, Bonus 


WLAP-FM, Chan. 
WLEX, 250w, 1340kc, Ra-Tel 
p 600 6. 00 12.50 25.00 


A 600 6.00 12.50 25,00 40.00 70.00 


fam., 94.9% 


ISVILLE, Jefferson, 135, 973 
. 129,038 radio fam. 


aa itis 
4 AM affiliates, average I-time rate 


> 17.76 18.88 30.37 52.00 79.25 130.00 
N 34.37 35.87 38.33 102.50 153.75 256.25 








2 AM non-affiliates, average l-time rate 
D 22.30 33.45 55.75 














WAVE, 5kw, 970ke, NBC, Free & Peters 
D 15.00 20.00 30.00 50.00 75.00 125.00 
N 30.00 37.50 60.00 100.00 150.00 250.00 






Chan. 236, 95.1mc, 16.2kw, 





wRXw (FM), 
Free & Peters 
p 7.50 10.00 
N 10.00 15.00 






12.00 16.00 26.00 38.00 
18.00 22.00 35.00 50.00 






‘ 





WAVE-TV, Chan. 5, 5kw-aur., 
NBC, Dumont 

D 37.50 37.50 47.00 75.00 112.50 187.50 
N 50.00 50.00 62.50 100.00 150.00 250.00 


7kw-vis., ABC, 









j 
| 


40.00 70.00 | 


MADISONVILLE, Hopkins, 10,642 fam., 87.8% 
radio, 9,343 radio fam. 


WFMW, 250w-D, 730kc, Sears & Ayer 
SB 1M 5M 15M 30M 14Hr 
D 8.00 12.00 22.00 40.00 


WFMW-FM, Chan. 285, 104.9mc, 420w, Bonus 


MAYFIELD, Graves, 8,752 fam., 87.3% radio, 
7,640 radio fam. 





2 AM non-affiliates, average 1-time rate 
D 4.50 9.00 20.00 35.00 60.09 


WKTM, Ikw-D, 
D 4.00 


1050kc, 
5.00 


Sears & Ayer 
10.00 20.00 35.00 60.00 


1320kc, Friedenberg 
8.00 20.00 35.00 60.00 


WNGO, Ikw-D, 
D 4.00 


MAYSVILLE, Mason, 5,128 fam., 90.3% radio, 
4,630 radio fam. 


WFTM, 250w, 
D 2.95 
N 2.95 


1240kc, 
3.60 
3.60 


Grant, 
6.00 
6.00 


BMB 


12.00 18.00 30.00 
12.00 18.00 30.00 


MIDDLESBORO, Bell, 13,275 
radio, 11,283 radio fam. 


85.0% 


fam., 


WMIK, 500w-D, 560kc, MBS, Holman, Conlan 
D 2.75 7.36 11.04 16.56 27.60 


MURRAY, Calloway, 5,567 fam., 
4,826 radio fam. 


86.7% radio, 


WNBS, 250w, 


D 4.00 
N 4.00 


1340ke 


4.00 10.00 18.00 
4.00 12.00 28.00 


30.00 50.0) 
36.00 60.00 






















































WGRC, 250w, 1400kc, MBS, Walker (CP 
5kw-D, 1kw-N) 
RES Th Dp 655 655 12.50 25.00 37.50 62.50 
1,627 WN 12.50 12.50 25.00 50.00 75.00 125.00 
16% ' 
960 . WBOX (FM), Chan. 264, 100.7mc, 29.8kw, 
81 . Bonus 
ey 
h ¥ 
1,000 yi WHAS, 50kw, 840kc, CBS, Petry, Hooper 
MD 37.50 37.50 62.50 100.00 150.00 250.00 
1,000 “RN 75.00 75.00 200.00 300.00 500.00 
1,636 
000 8 WHAS-FM, Chan. 259, 99.7mc, 24kw, Bonus 
1,383 WHAS-TV, Chan. 9, 7.2kw-aud.; 9.6kw-vis., 
287 'f CBS-TV, Petry 
5.00) yf 2 3000 30.00 47.00 75.00 112.50 187.50 
ren ; N 40.00 40.00 62.50 100.00 150.00 250.00 
16% ‘Wh WINN, 250w, 1240kc, ABC, Taylor 
308 WED 8.00 13.00 2600 39.00 65.00 
N 12.00 20.00 40.00 60.00 100.00 
54% WB WKLO, Skw-D, Tkw-N, 1080kce, ABC, Blair 
0,000 Sf 0 12.00 15.00 20.00 40.00 60.00 100.00 
0,000 Sf % 20.00 25.00 40.00 80.00 120.00 209.00 
7 
0,000 a WKYW, lkw-D, 900kc, Burn-Smith Hooper 
5,000 3 > 500 8.00 23.00 34.50 57.50 
6,400 4 
6 100% WLOU, Ikw-D, 1350kc, Cooke 
— a oO 21.69 32.40 54.00 
»productitt 
ness. 
) BME 
7 ' 
tion 
st per | 
icky at! 
tt rate; 
y — for 
ation: 
Holman | 











1,000 w. day 





























WKYB, Ikw-D, 800kc, 
SB 1M 
D 6.50 6.50 


MBS, Ra-Tel 
5M 15M 30M 14Hr 
13.00 26.00 39.00 65.00 


WKYC (FM), 
D 4.00 


Chan. 
4.00 


32kw 
12.50 24.00 42.00 


227, 93.3mc, 
6.00 


WPAD, 250w, 
D 6.50 
N 6.50 


1450kc, 
6.50 
6.50 


CBS, Conlan 
10.00 20.00 35.00 60.09 
10.00 20.00 35.00 60.00 


WPAD-FM, Chan. 245, 96.9mc, 
Ayer 


18kw, Sears & 


6.00 
6.00 


9.00 
9.00 


D 15.00 25.09 

N 15.00 25.00 

PAINTSVILLE, Johnson, 6,654 
radio, 5,662 radio fam. 


WSIP, 250w, 
D 5.00 
N 6.00 


85.1% 


fam., 


MBS 


10.50 15.00 
15.00 18.75 


1490kc, 


6.50 
7.50 


27.00 45.00 
33.00 54.00 


PIKEVILLE, Pike, 22,677 fam., 
19,207 radio fam. 


WLSI, Ikw-D, 900ke 
D 7.00 8.50 16.50 39.00 


WPKE, 250w, 1240kc, 


D 4.43 
N 4.43 


84.7% radio, 


45.00 75.00 


MBS 


7.94 15.87 
7.94 15.87 


24.00 
24.00 


PRESTONBURG, Floyd, 14,936 
radio, 12,934 radio fam. 


86.6% 


fam., 


WPRT, Ikw-D, 960kc 
(No rates available) 


PRINCETON, Caldwell, 
radio, 3,149 fam. 


3,684 


fam., 


WPKY, 250w-D, 
D 1.95 


1580ke 


4.00 9.69 








NEWPORT, Campbell, 21,010 fam., 97.6% 
radio, 20,505 radio fam. 

WNOP, Ikw-D, 740kc, Forjoe 

D 6.75 9.00 18.00 36.00 54.00 90.00 

OWENSBORO, Daviess, 16,081 fam., 91.0% 


radio, 14,633 radio fam. 


WOMI, 250w, 1490kc, MBS, Burn-Smith 


dD. 400 4.00 8.00 20.00 35.00 60.00 
N 4.00 4.00 8.00 20.00 35.00 60.00 
WOMI-FM, Chan. 223, 92.5mc, 60kw, Bonus 
WVJS, Ikw, 1420kc, Rambeau 

D 4.50 6.00 8.00 20.00 30.00 50.00 
N 6.00 8.00 12.00 30.00 45.00 75.00 
WVJS-FM, Chan. 241, 96.1mc, 45 kw, Ram- 

beau, Bonus 
PADUCAH, McCracken, 13,604 fam., 87.7% 


radio, 11,930 fam. 





2 AM affiliates, average 1-time rate 
D 6.50 6.50 





WKYB 
in Paducah, Kentucky 


is going 
FULLTIME 
in the early fall 


300 w. night 


570 kilocycles 
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11.50 23.00 37.00 62.50 | 








SOMERSET, Pulaski, 10,780 fam., 
dio, 9,076 radio fam. 


85.5% 


14.40 24.00 


84.2% ra- 
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In Louisville 


Your Best Buy 


1S 


WLOU. 


1,000 w 1350 k 


PPITTTITT TLL 


Louisville Listens to LOU 
Louisville Broadcasting Corp., 


2549 South Third Street 


Represented by 


TTT 
PPPTTTTTTTTTTT TTT TTT Le 


PPPTTTTTTTTTTTT 


Sears & Ayer 
WSFC, 250w, 1240kc, MBS, Colton, Conlan 
SB 1M 5M 15M 30M 14Hr 
D 5.00 5.00 10.00 20.00 35.00 60.00 
N 5.00 5.00 10.00 20.00 35.00 60.00 
VANCLEVE, Breathitt, 5,565 fam., 75.2% 


radio, 4,184 radio fam. 


WMTC, Ikw-D, 730kc, 
D 3.75 


Continental 
6.70 13.35 23.35 40.00 


VERSAILLES, Woodford, 3,125 fam., 
radio, 2,871 radio fam. 


91.9% 











WYLK, Ikw, 590kc, MBS, 3urn-Smith 
D 5.00 6.00 14.00 28.00 42.00 70.00 
N 8.00 9.00 20.00 40.00 60.00 100.00 
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(3) Location of City and number of BROADCASTING TELECASTING 
Standard (AM) Broadcasting Stations 


2) Number of FM Broadcasting Stations MAR — MAP 


4 Number of Telecasting Stations 
a mt 
Scale of Wiles 
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BALANCED PROGRAMING for 
.. Better Listening 
...More Listeners 
. .. More Power for Your Sales 
Message in Kentuckiana 
Owned and Operated by 


-MID-AMERICA BROADCASTING CORPORATION ~~ 
Henry Clay Hotel —Louisville 2, Ky. 
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BROADCASTING 


County 
Adair 
Allen 
Anderson 
Ballard 
Barren 
Bath 
Bell 
Boone 
Bourbon 
Boyd 
Boyle 
Bracken 
Breathitt 
Breckinridge 
Bullett 
Butler 
Caldwell 
Calloway 
Campbell 
Carlisle 
Carroll 
Carter 
Casey 
Christian 7 
Clark 
Clay 
Clinton 
Crittenden 
Cumberlan 
Daviess 
Edmonson 
Elliott 
Estill 
Fayette 
Fleming 
Floyd 
Franklin 
Fulton 
Gallatin 
Garrard 
Grant 
Graves 
Grayson 
Green 
Greenuy 
Hancock 
Hardin 
Harlan 
Harrise 
Hart 
Hender 
Henry 


Hickm 


Hopki 


Source 





1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales © Mid-March _rolls—Ist Qtr. 

— Population Population Families Radio-Families (Es:.) ($000) U. S. ($000) 1948 1948 ($000) 

Adair 17,608 18,566 4,918 4,037 82.1 4,014 4,638 (1) 1,124 (1) 314 

is 13,720 15,496 3,832 3,195 83.4 5,459 5,421 1,008 294 
roan 9,002 8,936 2,514 2,292 91.2 4,217 5,420 (2) 1,309 (2) 540 
—— 8,540 9,480 2,385 2,108 88.4 2,848 3,158 136 4l 
a 28,386 27,559 7,929 6,858 86.5 13,463 17,098 2,632 948 

ath 10,376 11,451 2,898 2,521 87.0 2,800 2,393 (3) 369 (3) 138 

bell 47,528 43,812 13,275 11,283 85.6 19,911 26,450 7,135 3,733 
i 13,012 10,820 3,634 3,372 92.8 3,563 4,627 (4) 1,704 (4) 746 
oe 17,772 17,932 4,964 4,512 90.9 10,298 11,809 1,695 725 

tovd 50,237 45,938 14,032 13,119 93.5 40,199 37,614 11,470 7,842 

inate 20,493 17,075 5,724 5,220 91.2 12,854 17,313 2,963 1,35) 
on 8,468 9,389 2,365 2,156 91.2 3,982 3,653 565 169 
Breathitt 19,924 23,946 5,565 4,184 75.2 2,799 3,038 375 130 
Breckinridge 15,459 17,744 4,318 3,678 85.2 4,527 4,720 411 129 

bullett 11,347 9,511 3,169 2,782 87.8 2,616 3,277 5) 433 5) 160 
Butler 11,451 14,371 3,198 2,580 80.7 2,162 1,815 6) 366 6) 102 
Caldwell 13,189 14,499 3,684 3,149 85.5 6,720 6,833 1,331 462 
ekawen 19,933 19,041 5,567 4,826 86.7 8,696 11,006 1,953 688 
Coumplett 75,216 71,918 21,010 20,505 97.6 64,020 47,655 10,656 6,616 
Carlisle 6,196 7,650 1,730 1,531 88.5 2,319 2,264 (7) 2,055 (7) 711 
Carroll 8,486 8,657 2,370 2,128 89.8 6,223 7,162 (4) (4) 

Carter 22,551 25,545 6,299 5,354 85.0 6,408 6,103 1,725 865 
Casey 17,453 19,962 4,875 3,919 80.4 2,754 3,352 146 46 
Christian + 42,378 36,129 11,837 9,919 83.8 17,300 25,758 5,048 2,153 

Clark 18,801 17,988 5,251 4,689 89.3 12,864 14,443 2,207 1,029 
Tl & Choy 23,120 23,901 6,458 5,108 79.1 3,267 3,775 1,332 479 
|B Clinton 10,602 10,279 2,961 2,413 81.5 2,084 2,328 (8) 863 8) 238 
|B Crittenden 10,835 12,115 3,026 2,690 88.9 4,339 4,368 965 472 
| B Cumberland 9,298 11,923 2,597 2,119 81.6 2,552 2,562 (8) (8) 
Daviess 57,573 52,335 16,081 14,633 91.0 45,417 44,364 12,316 6,163 
Edmonson 9,768 11,344 2,728 2,253 82.6 2,006 1,656 (6) (6) 

Elliott 7,103 8,713 1,984 1,607 81.0 1,260 611 9) 1,111 9) 449 

Estill 14,676 17,978 4,099 3,385 82.6 5,507 4,141 (10) 817 10) 256 
Fayette 98,506 78,899 27,515 25,423 92.4 122,596 107,419 25,160 11,545 

| Heming 11,976 13,227 3,345 2,956 88.4 5,165 4,584 (11) 507 (11) 196 
Floyd 53,473 52,986 14,936 12,934 86.6 15,634 19,302 9,377 5,642 

| Franklin 25,936 23,308 7,244 6,693 92.4 19,149 18,945 6,719 3,245 
| Fulton 13,627 15,413 3,806 3,349 88.0 11,714 12,042 (7) (7) 
| Gallatin 3,957 4,307 1,105 970 87.8 1,852 1,636 (4) (4) 
[B Gorrard 10,965 11,910 3,062 2,709 88.5 4,776 4,457 369 177 
| Grant 9,808 9,876 2,739 2,440 89.1 5,242 4,547 (12) 822 (12) 282 
’ | Graves 31,333 31,763 8,752 7,640 87.3 17,174 17,522 5,096 2,153 
Grayson 17,049 17,562 4,762 3,900 81.9 4,961 5,155 435 145 
Green 11,236 12,321 3,138 2,651 84.5 2,754 3,471 (1) (1) 
Greenup 24,876 24,917 6,948 6,190 89.1 5,974 6,158 794 368 
Hancock 5,841 6,807 1,631 1,399 85.8 2,236 1,758 136 81 
Hardin 36,628 29,108 10,231 8,952 87.5 16,630 18,492 13) 2,123 13) 917 
Harlan 71,443 75,275 19,956 17,900 89.7 38,571 36,893 16,535 11,324 
g Morrison 13,719 15,124 3,832 3,467 90.5 11.325 9,122 942 434 
Mere 15,314 17,239 4,277 3,601 84.2 4,962 6,252 777 208 
B Henderson 30,247 27,020 8,448 7,484 88.6 19,380 20,386 4,822 2,307 
7. 11,405 12,220 3,185 2,888 90.7 5,367 5,182 360 109 
Hickman 7,797 9,142 2,177 1,900 87.3 3,033 2,536 (7) (7) 
Hopkins 38,100 37,789 10,642 9,343 87.8 20,349 24,989 6,935 4,189 





KENTUCKY RADIO MARKET DATA BY COUNTIES 






































































Sources: 1950 Population, field reports, 1950 Census; 


: 1940 Population, 1940 Census; 1950 Fami lies and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales 
copyright 1950 ‘Sales Management.” 
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County 


Jackson 
Jefferson 
Jessamine 
Johnson 
Kenton 
Knott 
Knox 
Larue 
Laurel 
Lawrence 
Lee 
Leslie 
Letcher 
Lewis 
Lincoln 
Livingston 
Logan 
Lyon 
McCracken 
McCreary 
McLean 
Madison 
Magoffin 
Marion 
Marshall 
Martin 
Mason 
Meade 
Menifee 
Mercer 
Metcalfe 
Monroe 
Montgomery 
Morgan 
Muhlenberg 
Nelson 
Nicholas 
Ohio 
Oldham 
Owen 
Owsley 
Pendleton 
Perry 
Pike 
Powell 
Pulaski 
Robertson 
Rockcastle 
Rowan 
Russell 
Scott 
Shelby 
Simpson 
Spencer 
Taylor 
Todd 
Trigg 
Trimble 
Union 
Warren 
Washington 
Wayne 
Webster 
Whitley 
Wolfe 


Woodford 


_ (1) Includes Adair, Green and Metcalfe Counties. 
latin Counties. 


Cumberland and Russell Counties. 
cludes Grant and Pendleton Counties. 


(13) 


1950 
Population 


13,089 
486,785 
12,446 
23,823 
104,030 
20,336 
30,393 
9,949 
25,760 
14,409 
8,727 
15,520 
39,497 
13,526 
18,655 
7,185 
22,311 
6,847 
48,703 
16,685 
10,012 
31,064 
13,826 
17,217 
13,365 
11,681 
18,361 
9,420 
4,798 
14,591 
9,860 
13,767 
12,976 
13,635 
32,216 
19,556 
7,524 
20,706 
11,003 
9,754 
7,317 
9,611 
46,439 
81,186 
6,992 
38,594 
3,326 
13,837 
12,666 
13,726 
15,092 
17,899 
11,651 
6,184 
14,368 
12,878 
9,677 
5,145 


14,493 
42,190 
12,768 
16,468 
15,509 
31,930 

7,607 
11,188 


KENTUCKY RADIO MARKET DATA BY COUNTIES 


1940 
Population 


16,339 
385,392 
12,174 
25,771 
93,139 
20,007 
31,029 
9,622 
25,640 
17,275 
10,860 
14,981 
40,592 
15,686 
19,859 
9,127 
23,345 
9,067 
48,534 
16,451 
11,446 
28,541 
17,490 
16,913 
16,602 
10,970 
19,066 
8,827 
5,691 
14,629 
10,853 
14,070 
12,280 
16,827 
37,554 
18,004 
8,617 
24,421 
10,716 
10,942 
8,957 
10.392 
47,828 
71,122 
7,671 
39,863 
3,419 
17,165 
12,734 
13,615 
14,314 
17,759 
11,752 
6,757 
13,556 
14,234 
12,784 
5,601 
17,411 
36,631 
12,965 
17,204 
19,198 
33,186 
9,997 


11,847 


1950 
Families 


3,656 
135,973 
3,476 
6,654 
29,058 
5,680 
8,489 
2,779 
7,195 
4,024 
2,437 
4,335 
11,032 
3,778 
5,210 
2,006 
6,232 
1,912 
13,604 
4,660 
2,796 
8,677 
3,862 
4,809 
3,733 
3,262 
5,128 
2,631 
1,340 
4,075 
2,754 
3,845 
4,624 
3,808 
8,998 
5,462 
2,101 
5,783 
3,073 
2,724 
2,043 
2,684 
12,971 
22,677 
1,953 
10,780 
929 
3,865 
3,537 
3,834 
4,215 
4,999 
3,254 
1,727 
4,013 
3,597 
2,703 
1,437 


4,048 
11,784 
3,566 
4,600 
4,332 
8,918 
2,124 
3,125 


Radio-Families 


2,891 
129,038 
3,065 
5,662 
28,360 
4,509 
7,054 
2,387 
5,957 
3,331 
2,000 
3,272 
9,531 
3,188 
4,496 
1,729 
5,309 
1,674 
11,930 
3,933 
2,496 
7,479 
3,008 
4,150 
3,277 
2,576 
4,630 
2,317 
1,059 
3,638 
2,277 
3,225 
3,990 
3,023 
7,738 
4,790 
1,920 
5,436 
2,781 
2,421 
1,595 
2,426 
11,206 
19,207 
1,564 
9,076 
836 
3,084 
3,020 
3,419 
3,810 
4,509 
2,762 
1,537 
3,495 
3,017 
2,246 
1,283 
3,631 
10,075 
3,163 
3,730 
3,695 
7,410 
1,660 
2,871 


(2) Includes Anderson and Washington Counties. 

Includes Bullitt and Spencer Counties. (6) Includes Butler and Edmonson Counties. 
(9) Includes Elliott, Morgan and Rowan Counties. 

Includes Hardin and Meade Counties. 


% Radio 


79.1 

94.9 
88.2 
85.1 

97.6 
79.4 
83.1 

85.9 
82.8 
82.8 
82.1 

75.5 
86.4 
84.4 
86.3 
86.2 
85.2 
87.6 
87.7 
84.4 
89.3 
86.2 
77.9 
86.3 
87.8 
79.0 
90.3 
88.1 
79.1 
89.3 
82.7 
83.9 
86.3 
79.4 
86.0 
87.7 
91.4 
94.0 
90.5 
88.9 
78.1 
90.4 
86.4 
84.7 
80.1 
84.2 
90.0 
79.8 
85.4 
89.2 
90.4 
90.2 
84.9 
89.0 
87.1 

83.9 
83.1 

89.3 


89.7 
85.5 
88.7 
81.1 
85.3 
83.1 
78.2 
91.9 


Includes 


Includes Lee, Owsley and Wolfe Counties. 


1949 
Retail Sales 


(Est.) ($000) 


2,349 
491,462 
6,752 
10,174 
90,110 
2,042 
6,549 
3,462 
6,073 
3,267 
2,318 
1,680 
11,994 
2,646 
6,020 
1,883 
9,645 
2,457 
52,404 
5,009 
3,267 
16,660 
1,915 
6,844 
4,916 
1,244 
14,017 
2,707 
1,011 
7,576 
1,509 
2,965 
8,048 
2,458 
15,042 
7,529 
3,423 
6,176 
3,220 
4,045 
1,103 
4,231 
23,738 
23,923 
871 
12,912 
1,244 
3,264 
4,685 
2,530 
8,454 
10,796 
6,548 
1,997 
5,762 
4,617 
3,142 
917 


8,089 
26,620 
5,335 
4,023 
8,384 
14,950 
1,151 
6,207 


(3) Includes Bath and Menifee Counties. 
Carlisle, 
“ar Includes Estill and Powell Counties. 

) 


(Continued from Page 9 


1948 
Retail Sales 
U. S. ($000) 


1,930 
457,188 
5,554 
10,180 
75,897 
2,564 
6,248 
4,546 
8,649 
3,664 
1,480 
2,276 
15,825 
3,189 
6,229 
1,919 
11,550 
1,584 
44,135 
5,220 
2,911 
15,808 
1,793 
9,005 
4,886 
1,612 
16,212 
3,498 
587 
8,422 
1,998 
4,293 
8,098 
1,939 
14,772 
9,713 
2,903 
5,900 
4,055 
3,642 
437 
3,287 
23,216 
31,214 
1,265 
15,820 
609 
3,194 
4,865 
2,946 
8,292 
11,580 
8,181 
2,688 
7,589 
4,646 
3,440 
970 
10,275 
30,504 
5,350 
4,295 
7,155 
15,485 
997 


5,694 


Fulton and Hickman Counties. ' 
(11) Includes Fleming and Robertson Counties. | 
(15) Includes Logan and Simpson Counties. 


Employment 
Mid-March 
1948 

340 
155,660 
472 
2,854 
12,565 
1,028 
1,482 
496 
1,044 
444 
(14) 330 
450 
6,842 
435 
489 
277 
(15) 2,429 
211 
9,395 
1,914 
449 
1,816 
484 
1,542 
658 
385 
3,555 
(13) 
(3) 
1,212 
(1) 
429 
1,221 
(9) 
4,517 
1,862 
233 
1,260 
308 
311 
(14) 
(12) 
9,743 
12,325 
(10) 
2,956 
(11) 
273 
(9) 
(8) 
1,106 
1,281 
(15) 
(5) 
1,122 
478 
263 
112 


1,141 
5,656 
(2) 
579 
1,196 
2,355 
(14) 


511 


Taxable Po. 
rolls—q Or 


1948 (Sp 


94.2 


rh 


Lyd 


(4) Includes Boone, Carroll and Ge 
(8) Includes Cline 


2) | 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soe 


copyright 1950 ‘’Sales Management.” 


Page 94 


August 14, 1950 


Further reproduction unlicensed. 


BROADCASTING 


1948 Reta’: Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commest 





PE WP Bite ne he 


© Telecastit#® BRO, 





ge 9) 


Kable Pp. 


| GaAs 





rich 
of the 
marke? 





II and Ge 
des Cline 
s. (12) * 


REPRESENTED 
NATIONALLY BY 
EDWARD PETRY 
AND CO. © ASSOCIATED WITH THE COURIER-J 
-JOURNAL & LOUIS 
VILLE TIMES 


Retail Soe 
»€ Commer? 


castitt ® BRO . 
ADCASTING e Tel 
ecasting 
August 14, 1950 @ Page 95 


XUM 





BO, Sky 
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p 7.00 
LOUISIANA N 10.50 
wBRL (FM 
jingbery, 
SPOT RATE FINDER 


TELECA 250 
ABBEVILLE, Vermilion, 10,297 fam., 79.0% l : ae seep MICS. 00 
radio, 8,134 radio fam. : MARKETBOOK MAP nN 8.00 
KROF, Ikw-D, 960kc : a) 
SB 1M 5M 15M 30M 1Hr Monroe gy / RICHLAND of WLCS-FM, 
D 6.15 5.55 10.45 22.00 35.25 65.50 


| OUACHIT. vf 
ALEXANDRIA, Rapides, 25,110 fam., 82.7% ENVILLE | JACKSON seat LOUISIANA 


i S/ 
radio, 20,765 radio fam. © eet erie ne 
— - REO RIVER — FRANKL ’ 
3 AM affiliates, average 1-time rate DE SOTO = @ Number of FM Broadcasting Stations WIKC 25 
D 575 7.50 11.83 1.46 27.33 a r TENSAS  Hemter a rescneeag seems p 4.00 
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Conlan eciveuae CROWLEY 
D 6.25 7.50 12.50 20.00 30.00 50.00 pen CONCORDIA ——_ P. ee 10,225 | 
N 12.50 15.00 25.00 40.00 60.00 100.00 | , Brosde . » Inc. 

KALB-FM, Chan. 245, 96.9mc, 1Ilkw, Weed, | KSIG, 250 

Bonus } p 4.65 
KSYL, 250w, 1400kc, NBC, Ra-Tel, BMB N 695 
D 4.00 5.00 8.00 16.00 22.00 35.00 
N 6.00 8.00 12.00 26.00 40.00 65.00 VERNON 
KVOB, lIkw, 970kc, MBS, Continental, Con- 

lan, Hooper 
D 7.00 10.00 15.00 20.00 30.00 50.00 s i 
N 10.00 16.00 24.00 32.00 48.00 75.00 | Bogalusa’ WIHL, 25' 
KVOB-FM, Chan. 259, 99.7mc, 5kw, Bonus ‘ 4.00 


| sue D 
ERIN E. BATON £31 HELENA PaaS 
BASTROP, Morehouse, 8,955 fam., 78.6% ROUGE 
radio, 7,038 radio fam. 


r HOUMA, 
KTRY, 250w-D, 730kce, Friedenberg ey T Ny Baton Baton Rouge (7) Hammond ere dio, 9; 
D 4.00 6.00 10.00 16.00 24.00 40.09 Svenen Danis, ae a LIVINGSTON 


CALCASIEU KCIL, 25( 


BATON ROUGE, E. Baton Rouge, 43,710 fam., f 
89.8% radio, 39,251 radio fam. Lake Charles (3] u D = 





HAMMON 


WASHINGTON radio, | 





ene? 


ST. JOHN 
THE BAPTIS 


3 AM affiliates, average 1-time rate | : os 1 
D 6.00 7.00 12.00 24.00 36.00 60.00 | Abbeville(T) pai New Orisens ’ LAFAYET 
N 9.16 10.66 20.66 41.33 62.00 103.33 Pee: ny le ") redio, 





Conlan 

D 6.00 6.00 12.00 24.00 36.00 60.00 | Houma) 
N 9.00 9.00 18.00 36.00 54.00 90.00 TERREBONNE g 
WAFB-FM, Chan. 282, 104.3mc, 3kw, Walker, miimate LAFOURCHE 


WAFB, Skw-D, Ikw-N, 1460kc, MBS, Walker, ple ee y) KLFY, 50 


D 57 


NOSw3443F 


Bonus 12 
WIBR, 250w-D, 1220kc 9 


D 6.00 10.00 12.00 24.00 40.00 60.00 / KVOL-FA 


~ o 
— ed 
Note: All Rates one-time. Sources: Families ( 
and radio families estimated from field tabu- a 
lations of 1950 U. S. Census. Percent radio 86.1% 
BMB. For complete explanation see foreword - 
3 AM a 
D 5.0 


North Louisiana's 
Lowest-Cost-Per-Listener-Station | 


“Facts and Figures 
on Request 


THE LOUISIANA PURCHASE , SHREVEPORT, LOUISIANA 
10,000 WATTS {(s,000 NIGHTS) TAL! KC 
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1150ke, NBC, Hollingbery, BMB | 
W180, SRW SM ISM 30M. Hr | 


700 10.00 14.00 28.00 42.00 70.00 | 
D 10.50 15.00 28.00 56.00 84.00 140.00) 


wBRL (FM), Chan. 251, 98.1mc, 7.6kw, Hol- 
lingbery, Bonus 


250w, 1400kc, ABC, Ra-Tel 
wis, 0 5.00 10.00 20.00 30.00 50.00 
nN 8.00 8.00 16.00 32.00 48.00 80.00 


wics-FM, Chan. 266, 101.1me, 0.9kw, Bonus 


wis, 


ALUSA, Washington, 10,887 fam., 82.5% 
—_ 8,981 radio fam. 


250w, 1490kc, MBS 
yikes 00 6.00 12.00 24.00 36.00 60.00 | 
N 400 6.00 12.00 24.00 36.00 69.09 


CROWLEY, Acadia, 13,126 fam., 77.9% radio, 
10,225 radio fam. 


1450ke, McGillvra, BMB 
4.20 6.00 12.50 20.00 32.00 
6.20 9.00 18.75 30.00 48.00) 


KSIG, 250w, 
Dp 4.65 
N 6.95 


HAMMOND, Tangipahoa, 14,819 fam., 81.3% 
radio, 12,047 radio fam. 


WIHL, 250w-D, ae 


pd 400 4.5 9.00 15.00 27.00 45.00 


HOUMA, Terrebonne, 12,047 fam., 82.5% ra- 
dio, 9,938 radio fam. 


MBS 
9.75 
9.75 


KCIL, 250w, 1490kc, 
6.25 7.00 


D 
N 625 7.00 


18.25 
18.25 


35.00 63.25 
35.00 63.25 


LAFAYETTE, Lafayette, 15,909 
radio, 12,695 radio fam. 


KLFY, 500w-D, 1390kc 
D 575 5.20 10.00 


KVOL, Ikw, 1330kc, NBC 
D 560 5.05 9.50 
N 840 7.50 14.50 


KVOL-FM, Chan. 241, 


79.8% 


fam., 


18.00 31.50 56.00 


16.00 
18.00 


96.1mc, 


30.00 
36.00 


15kw, Bonus 


LAKE CHARLES, Calcasieu, 24,995 


fam., 





86.1% radio, 21,520 radio fam. 





3 AM affiliates, average 1-time rate 
D 508 675 10.25 16.00 25.50 42.50 
N 8.66 11.66 18.75 29.83 49.16 80.00 


KLOU, Ikw, 1580kc, CBS, Walker, BMB 
18.00 


D 600 8.00 12.00 
N 9.00 12.00 24.00 36.00 


KPLC, 5kw-D, Ikw-N, 1470kc, 


Conlan 
D 600 9.00 12.75 17.00 
18.00 22.50 34.00 


30.00 50.00 
60.00 100.00 


NBC, Weed, 


27.50 45.00 


N 12.00 55.00 90.00 


KWSL, 250w, 1400kc, MBS 
D 3.25 3.25 6.00 13.00 


19.00 
N 5.00 5.00 9.75 19.50 


32.50 


32.50 
50.00 


MONROE, Ouachita, 20,747 fam., 


R 85.8% 
radio, 17,800 radio fam. 





3 AM affiliates, average 1-time rates 
D 421 4.43 8.43 20.26 30.16 49.90 
N 655 681 12.08 29.33 43.50 73.33 


KLIC, 250w, 1230kc, MBS 
D 190 2.55 5.05 13.80 
N 340 4.20 5.25 18.00 


KMLB, 5kw-B, Ikw-N, 1440ke, 
6.00 6.00 12.00 24.00 
N 10.00 10.00 20.00 40.00 


KMFM (FM), Chan. 281, 
Taylor, Bonus 


20.50 33.70 
25.50 45.00 


ABC, Taylor 
36.00 60.00 
60.00 100.00 


104.1mc, 17kw, 


KNOE, 5kw, 1390kc, NBC, Ra-Tel 
D 475 475 8.25 23.00 34.00 


56.00 
N 625 625 11.00 30.00 45.00 


75.00 


NATCHITOCHES, Natchitoches, 10,543 
79.1% radio, 8,339 radio fam. - 


KWCJ, 250w, 1450ke 
D 3.00 


4.50 7.50 
N 450 6.00 10.00 


fam., 


12.00 18.00 


30.00 
16.00 24.00 


40.00 


NEW IBERIA, Iberia 11,236 f. 
radio, 9,168 radio fam. a 


, 250w, 1240kc, MBS 


‘60 5.05 9.50 20.00 32.00 60.00 
8.40 7.50 14.50 30.00 48.00 80.00 


81.6% 


NEW ORLEANS, Orlean 


. , 1987, ‘ 39 
radie, 140,195 radic | a Se 


fam. 








AM affiliates, average 1-time rate 


19.33 19.50 29.00 51.50 8 
! 6.25 141.25 
34.66 41.33 53.25 198.25 160.00 257.50 


ecCome_- 


BROADCASTING ®@ Teleca 


D 6.00 
| WRCM (FM), 


MARKET INDICATORS FOR LOUISIANA 


CLASSIFICATIONS 


| Population 


% of U. S. 


Families 


| Percent Radio 


| Radio Families 


Retail Sales 

Retail Trade Employes 
Wholesale Sales Volume 
Wholesale Trade Employes ... 
Employment (Mid-March) ... 


Taxable Payrolls (Ist quarter) $ 250,598,000 


Income 
Percent distribution 


Per Capita Income 


Percent of national per capita 


New Construction (Private)... $ 165,800,000 
$ 60,900,000 
72,600,000 


Value added by Manufacture. $ 694,074,000 


Residential 
Non-Residential $ 


| Automobile Registration 


Telephones 


Note: 
unlicensed. 


* * bl 





5 AM non-affiliates, average 1-time rate 

SB 1M 5M 15M 30M 1Hr 
D 6.65 7.25 11.75 23.04 37.60 58.75 
N 8.25 10.20 18.01 34.36 39.50 87.50 





WCHF, 50kw-D, 25kw-N, 1540kc 
(No rates available) 


WDSU, 5kw, 
BMB 

D 14.00 14.00 18.00 36.00 54.00 90.00 
N 22.00 22.00 36.00 72.00 108.00 180.00 


1280kc, ABC, Blair, Hooper, 


WDSU-FM, Chan. 
Blair, Bonus 


WDSU-TV, Chan. 6, 3lkw-vis., 
Blair 


D 25.00 25.00 56.25 75.00 112.50 187.50 
N 40.00. 40.00 75.00 100.00 150.00 225.00 


WJBW, 250w, 1230kc, Rambeau 


D 8.75 7.00 12.00 22.00 40.00 60.00 
N 12.50 10.00 20.00 35.00 60.00 90.00 


WJBW-FM, Chan. 298, 107.5mc, 


WJMR, 250w-D, 990kc 
6.00 10.00 20.00 30.00 55.00 


Chan. 248, 97.1mc, 61.2kw, 
Forjoe (Bonus daytime only) 


N 6.00 6.00 10.00 20.00 30.00 55.00 


WMRY, 500w-D, 600kc, Pearson, Hooper 
D 7.00 7.00 12.00 24.00 36.00 60.00 


WNOEB, 50kw-D, 5kw-N, 1060kc, MBS, Ra-Tel 
D 20.00 30.00 50.00 85.00 150.00 
N 20.00 40.00 80.00 120.00 200.00 


WSMB, 5kw, 1350kc, NBC, Petry 
D 14.00 14.00 18.00 36.00 60.00 100.00 
N 22.00 22.00 36.00 72.00 120.00 200.00 


WSMB-FM, Chan. 274, 102.7mc, 270kw, Bonus 


WTPS, Ikw-D, 500w-N, 
Hooper 

D 4.50 6.25 

N 6.50 9.60 


287, 105.3mc, 17.5kw, 


15kw-aur., 


5kw (CP) 


940kc, Walker, 


10.80 21.60 36.00 60.00 
16.80 33.60 51.00 85.00 


WTPS-FM, Chan. 239, 95.7mc, 55kw, Walker 
(rates upon request) 


WWEZ, 5kw, 690kc, Hollingbery 
D 6.00 9.00 13.80 27.60 46.00 
N 7.50 11.00 17.25 34.50 57.50 


sting 


FIGURES YR. 


$1,878,056,000 


$2,159,905,000 


$2,597,000,000 








FIGURES YR. 
2,363,880 °40 
1.80% 40 


"40 
"46 


2,669,043 
1.78% 


745,542 
84.1% 
627,000 


50 


593,860 
73.4% 
478,000 
1,666,671,000 
66,893 


"46 
"48 
39 
39 
24,713 39 
407,889 
204,411,000 
847,000,000 


1.12% 


97,082 
706,400,000 

35,135 
565,575 "47 
"47 


"40 
"40 


40 


1.26% 


$1,002 357 


11% 62% 40 


44,800,000 
24,300,000 
9,900,000 


198,527,000 
518,601 
277,100 


"47 
"47 
"48 
"47 
"49 
"49 


608,196 


432,700 "45 


1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
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WWL, 50kw, 870kc, CBS, Katz, Hooper 

SB 1M 5M 15M 30M 
D 30.00 30.00 50.00 84.00 146.00 225.00 
N 60.00 60.00 101.00 169.00 292.00 450.00 


WWLH(FM), Chan. 262, 100.3mc, 2kw, Bonus 


OPELOUSAS, St. Landry, 21,889 fam., 77.8% 
radio, 17,029 radio fam. 


KSLO, 250w, 1230kc, MBS, Sears & Ayer 

D 4.65 4.20 7.95 16.50 26.50 53.00 
N 6.95 6.20 11.90 25.00 40.00 80.00 
RUSTON, Lincoln, 7,105 fam., 82.2% radio, 

5,840 radio fam. 

KRUS, 250w, 1490kc, MBS, Conlan 

D 3.00 4.50 7.50 18.00 39.00 50.00 
N 3.00 4.50 7.50 18.00 30.00 50.00 


SHREVEPORT, Caddo, 48,815 fam., 87.2% 
radio, 42,566 radio fam. 





4 AM affiliates, average 1-time rate 
D 9.56 11.68 19.37 34.37 52.50 87.50 
N 19.12 23.37 38.75 68.75 105.00 175.00 





KClIJ, 5kw-D, 980kc, LBS, Hooper 

D 9.00 9.00 15.00 23.75 37.50 62.50 

KENT, Ikw-D, 500w-N, 1550kc, MBS, Walker, 
BMB, Hooper 

D 7.00 8.00 

N 14.00 


KRMD, 250w, 1340kc, ABC, Taylor 
D 7.50 8.75 12.50 20.00 
N 15.00 17.50 25.00 40.00 


KRMD-FM, Chan. 266, 101.1mc, 


KTBS, 10kw-D, 5kw-N, 710kc, 
Hooper, Conlan 


D 10.00 12.00 22.50 37.50 
N 20.00 24.00 45.00 75.00 


60.00 100.00 


llkw, Bonus 


120.00 200.00 


KWKH, 50kw, 1130kc, CBS, Branham, Hooper, | 


BMB. Conlan 
D 13.75 18.00 30.00 60.00 90.00 150.00 
N 27.50 36.00 60.00 120.00 180.00 300.00 
KWKH-FM, Chan. 233, 94.5mc, 13.5kw, Bran- 


ham, Bonus 
. 


12.50 20.00 30.00 50.00) 
16.00 25.00 40.00 60.00 100.00 | 


THe | 





30.00 50.00 | 


NBC, Petry, | 


60.00 100.00 | 


46,540" 
Families 
Listen to 
WwJBO 

6 or 7 Days 
or Nights 
Each 


Week! 


*BMB Station 
Audience Report 
1949 


DOMINATES 
BATON ROUGE 


Khe Ribbon Markit 
DRUG STORE SALES . . . . $5,568,000 
ree rere 


FURNITURE, HOUSEHOLD 
RADIO SALES... . . . $10,938,000 
 Serree re .. 87 


RETAIL SALES $154,746,000 
RANK... veer 


POPULATION. ........ 120,400 
_ POTeree rere Tite. 


GENERAL MERCHANDISE 
STORE SALES... .. . $20,827,000 
FS errrrrr TT Teta 


EFFECTIVE BUYING INCOME $183,445,000 
 Sererrrr Trees 


FOOD STORE SALES . . . $26,270,000 
_ APrrreeTr rr Ts 


(Figures copyrighted by Sales 
Management Survey of Buying 
Power, 1949 Estimates of 200 
largest cities.) 


WJBO 
5.000 Watts (AM) 
WBRL 
7,600 Watts (FM) 


Baton Rouge, La 


Affilieted with 
State Times- 


Morning Advocate 


Representative 
George P. Hollingbery 
Company 
14, 1950 
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Parish 


Acadia 
Allen 
Ascension 
Assumption 
Avoyelles 
Beauregard 
Bienville 
Bossier 
Caddo 
Calcasieu 
Caldwell 
Cameron 
Catahoula 
Claiborne 
Concordia 
De Soto 
East Baton Rouge 
East Carroll 
East Feliciana 
Evangeline 
Franklin 
Grant 
Iberia 
Iberville 
Jackson 
Jefferson 


Jefferson Davis 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 
copyright 1950 ‘’Sales Management.” 


LOUISIANA RADIO MARKET DATA BY PARISHES 


1950 
Population 


46,994 
18,752 
22,336 
17,241 
37,912 
17,712 
19,088 
36,956 

174,759 
89,485 
10,212 

6,235 
11,738 
2,055 
14,347 
24,577 

156,482 
16,295 
19,087 
31,904 
29,418 
14,218 
40,228 
26,646 
15,413 

102,691 
26,359 


1940 
Population 


46,260 
17,540 
21,215 
18,541 
39,256 
14,847 
23,933 
33,162 
150,203 
56,506 
12,046 
7,203 
14,618 
29,855 
14,562 
31,803 
88,415 
19,023 
18,039 
30,497 
32,382 
15,933 
37,183 
27,721 
17,807 
50,427 
24,191 


Further reproduction unlicensed. 


1950 
Families 


13,126 
5,237 
2,639 
4,815 

10,589 
4,947 
5,331 

10,322 

48,815 

24,995 
2,852 
1,741 
3,278 
6,998 
4,007 
6,865 

43,710 
4,551 
5,331 
8,911 
8,217 
3,971 

11,236 
7,443 
4,305 

28,684 
7,362 


1950 


Radio-Families 


10,225 
4,262 
2,132 
3,861 
8,481 
3,913 
4,408 
8,691 

42,566 

21,520 
2,412 
1,471 
2,579 
5,654 
3,013 
5,450 

39,251 
3,372 
4,094 
6,736 
6,491 
3,252 
9,168 
5,984 
3,676 

26,102 
5,977 


Better Sell 
Better Buy 
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% Radio 


77.9 
81.4 
80.8 
80.2 
80.1 

79.1 

82.7 
84.2 
87.2 
86.1 

84.6 
84.5 
78.7 
80.8 
75.2 
79.4 
89.8 

74.1 
76.8 
75.6 
79.0 
81.9 
81.6 
80.4 
85.4 
91.0 
81.2 


1949 
Retail Sales 
(Est.) ($000) 


24,603 
6,500 
9,792 
8,047 

14,432 
6,978 
8,838 

14,630 

204,804 

75,169 
4,510 
1,678 
3,818 

12,146 
6,071 

12,029 

156,796 
7,078 
3,605 
8,788 

10,582 
5,579 

24,571 

12,342 

10,006 

33,803 

17,637 





1948 Employment Taxable» 
Retail Sales Mid-March — rolls~jyo" 
U. S. ($000) 1948 1948 St 

23,945 4,190 x 
7,618 2,093 > 
9,438 1,460 4 
4,596 967 

13,095 2,053 . 
8,968 2,075 te 
6,766 1,437 ; 

16,380 3,080 , . 

170,234 40,513 ny 

70,348 16,968 ite 
4,209 1,202 ia 
1,612 127 : 
4,015 435 ‘ 

11,112 1,850 a 
4,907 902 “ 

10,982 2,049 . 

134,620 31,223 ee 
6,293 507 
4,104 857 x 
9,386 1,417 4 

10,398 914 ne 
3,782 1,071 % 

23,548 5,009 2h 
11,025 2,484 ‘a 
7,846 2,764 iy: 

41,413 12,734 a 
17,575 2,232 m 


1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commerce 





1949 Retail Sole 





(Continued on page 10) 
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647% 
LISTEN 


; : 6 or7 
ITS EASY, 


fm WHEN YOU DAYS 
KNOW How! 


tail Soles 
~OMmmerce 


ge 100 


—_— 





audiences and in greater audience-loyalty. 


The 1949 BMB Report credits KWKH with a Day- 
time Audience of 303,230 families in 87 Louisiana, 
Arkansas and Texas counties. 194,340 families 
(64% of the total daytime audience) listen to 
KWKH “6 or 7 days weekly” —67,470 (or 22%) 
listen ‘3 or 4 days weekly”, and only 40,510 (or 
14%) listen as little as “1 or 2 days weekly”. 






When these figures are weighted in BMB approved 
manner, KWKH comes up with an average daily 
daytime audience of 227,701 families—or more 
than 75% of its total weekly audience! 


Shreveport Hoopers tell the same sort of story. 
Month after month and year after year, KWKH 
consistently gets top ratings, Morning, Afternoon 
and Evening! 


Yes, know-how pays! Get all the facts about 
KWKH, today! 


50,000 Watts - CBS - 








LISTEN 
ONLY lor? 


Here’ proof that KWKH know-how, built 
through 24 years of experience, pays off in larger HOOPERS TALK, TOO! 


Share of Audience 
(March-April, 1950) 


















aan | wax 


Weekday Afternoons 


Evenings (Sun. thru Sat.) 


SI 


1s) 


Sunday Afternoons 


TOTAL RATED TIME PERIODS 
















SHREVEPORT (| LOUISIANA 


The Branham Company 


Representatives 


Henry Clay, General Manager 

























































LOUISIANA RADIO MARKET DATA BY PARISHES (Continued from pagey 


: 1949 1948 Employment Taxab, fg WRD0, 25% 
1950 1940 1950 _ 1950 % Radio Retail Sales Retail Sales Mid-March rolls~1s4, SB 

Parish Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 p Pro 
Lafayette aan sagalaseons 56,957 43,941 15,909 12,695 79.8 34,605 26,661 6,440 2h, BANGOR, 
Lafourche 41,703 38,615 11,648 9,481 81.4 24,900 25,251 4,427 a radio, 2! 
La Salle ; 12,692 10,959 3,545 3,009 84.9 6,878 6,352 1,602 2 j AM ofili 
Lincoln 25,436 24,790 7,105 5,840 82.2 12,146 12,102 2,216 ABD 7.00 
Livingston 19,759 17,790 5,519 4,553 82.5 5,300 7,466 1,312 By 13.00. 
Madison 17,444 18,443 4,872 3,639 74.7 9,051 7,962 2,173 ra wasl, 5k 
Morehouse nes. 32,059 27,571 8,955 7,038 78.6 12,523 16,080 4,724 and Carter 
Natchitoches ie 37,744 40,997 10,543 8,339 79.1 14,894 11,568 1,963 “ N 12.00 
Orleans 568,407 494,537 158,772 140,195 88.3 625,674 502,030 172,326 


IB WGUY, 25 
94 6.00 















































Ouachita 74,276 59,168 20,747 17,800 85.8 81,761 74,732 13,445 oo 6 
Plaquemines 14,225 12,318 4,973 4,281 86.1 3,159 3,772 1,638 r N 12.00 
Pointe Coupee 21,820 24,004 6,094 4,820 79.1 9,052 7,167 956 a _ 
Rapides 89,894 73,370 25,110 20,765 82.7 67,840 56,561 12,810 be poy ke 
Red River.. 12,092 15,881 3,377 2,704 80.1 4,575 3,915 423 “ae p 9.00 
Richland 26,653 28,829 7,444 6,051 81.3 10,121 12,513 1,062 > N 18.00 
Sabine... a 20,839 23,586 5,820 4,731 81.3 8,623 6,436 1,919 »[ BIDDEFORE 
St. Bernard 11,089 7,280 3,097 2,762 89.2 2,338 3,061 + 2,503 & 24,971 + 
St. Charles snes 13,297 12,321 3,714 3,190 85.9 5,200 4,457 1,863 im WIDE, 250 
ee Nin IN coed cesccctc Rats 8,997 9,542 2,513 1,962 78.1 1,102 1,253 109 SD 5.00 
i sc bain 15,351 16,596 4,287 3,493 81.5 5,613 5,305 646 a 
St. John the Baptist ' 14,840 14,766 4,145 3,465 83.6 5,743 4,706 1,147 P HOULTON, 
St. Landry 78,366 71,481 21,889 17,029 77.8 34,548 30,576 4,833 sh radio, 
St. Martin.....c.cccseee ‘ 26,315 26,394 7,350 5,666 77.1 8,970 7,227 919 ae) 
St. Mary 8, 35,808 31,458 10,002 8,201 82.0 16,768 19,436 3,975 to N 4.00 
St. Tammany 26,884 23,624 7,509 6,322 84.2 12,342 13,033 2,707 1g Seid inc 
Tangipahoa 53,053 45,519 14,819 12,047 81.3 26,019 29,914 5,626 - Isle, Me 
Tensas ; ; 13,151 15,940 3,673 2,857 77.8 4,854 4,809 690 W 
Terrebonne......... 43,131 35,880 12,047 9,938 82.5 26,677 23,329 5,359 wall Mote: Al 
Union 19,089 20,943 5,332 4,494 84.3 6,500 7,586 1,415 gy ond radio 
Vermilion 36,865 37,750 10,297 8,134 79.0 16,227 18,346 2,119 is —- 
Vernon 18,956 19,142 5,294 4,293 81.1 7,568 7,627 1,133 % 
Washington 38,977 34,443 10,887 8,981 82.5 20,456 21,229 5,507 2% 
Webster ; 35,623 33,676 9,950 8,377 84.2 18,679 21,460 6,089 4m 
West Baton Rouge 11,561 11,263 3,229 2,676 82.9 4,840 3,905 449 
West Carroll 17,042 19,252 4,760 3,979 83.6 8,297 5,950 453 <M County 
West Feliciana 10,042 11,720 2,805 2,162 77.1 2,304 1,717 774 7 Pewee 
Winn 16,085 16,923 4,493 3,607 80.3 7,077 6,361 1,254 Aroostook 
Cumberlar 
aac fae Franklin 
Hancock 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sc nn 
copyright 1950 “Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commen Sources: 
————————————————————————_—_— 
| 
SPOT RATE FINDER | 
AUGUSTA, Kennebec, 23,313 fam., 94.9% | WFAU, 250w, 1340kc, MBS, Forjoe 
radio, 22,124 radio fam. ee ere) 
2 AM affiliates, average 1-time rate SB 1M 5M 15M 30M oT Hr 
1M 
D 350 500 700 1400p aim wo | D 3.00 6.00 8.00 16.00 24.00 40.00 | 
N 5.50 _7.00 12.00 24.00 36.00 60.00 | N 3.00 6.00 12.00 24.00 36.00 60.00 | 
| 
Portland, Me. | \ | 
| 
th® | i aa JT 
Stands Among _ | J 3 
Bangor (a) 
* r\ ao | 
ABC Stations ore th or ol 
(Waterville \ AN \ 
in the 63 cities where there are four net- 
work affiliates. WPOR, Portland, ranks ies 
‘ . . Ya a 5IN 
4th among all ABC affiliates in the after- CO Lewiston- fa) 
noon, 13th in the morning and 12th at | = 
night. BROADCASTING Z-TELECASTING 
“ AP 
* Hooper Index, Dec. 1949-Jan. 1950 Scale of Mikes nen M ' 
| bd b | 
Biddeford - [7 2 
° } Saco 50, 7 10 MAINE 
Hal Meyer, President } B tocaon ot Cy and mad 
| Standard (AM) Broadcasting Staton 
. MAP BY WALTER P. BURN, MIDOLEBURY, VERMONT 2 Number of FM Broadcasting Statons 
Represented by Everett-McKinney, Inc. | 1950, Broadcasting Publications, In 4 Number of Teiecastng Som 
' | Sy 
Page 100 © August 14, 1950 BROADCASTING e TelecastitfZ S— 
BRO. 





age 9 
, 1400ke, NBC, Weed SB IM 5M 15M 30M Hr | c N y KF MAIN 
ixable ty, fp #20, im SM. OSM. 30M THe | D 9.00 18.00 27.00 37.50 MARKET INDICATORS FOR MAINE 
Ils~1y g, jbo 4.00 6.00 12.00 18.00 30.00 | N 12.00 27.00 45.00 60.00 | 































1948 (Sty : 8.00 8.00 12.00 24.00 36.00 60.00 LEWISTON, Androscoggin, 23,384 fam., 98.6% | CLASSIFICATIONS FIGURES YR. FIGURES YR. 


WANGOR, Penobscot, 29,942 fam., 96.4% | | radio. 23,056 radio fam. rere 907,205 50 847,226 °40 
xh A adio, 28,864 radio fam. 2 AM affiliates, average J-time rate we 8 eee 0.61% °50 0.64% 40 





D 5.00 6.50 11.00 22.00 33.00 55.00 











v -time rate | Aer err ere 253,409 50 222,080 ’40 
1 2 AM offliates, average vii, et) 60.93 | N 7-50 9.00 16.00 32.00 48.00 80.00 | Amite , 3%, 49 92°29, 46 
we me D 7.66 a 48.66 73.00 121.66 | WCOU, 250w, 1240kc, MBS, Borgotti, Forjoe Percent Radio 7 Rich aie tlre alah 95.3% ‘ et. ae 
Sy 13.00_15.00_24.3 = Hooper Radio Families .............. 241,498 50 206,600 °46 
THE wasi, Skw, 910kc, ABC, Young, Kettell- | p 3.00 6.00 8.00 16.00 24.00 40.00 | Retail Sales ................. $ 688,698,000 49 749,712,000 °48 
~ Pg! ] MW 300 600 880 1680 09 00 | Retail Trade Employes 37,719 7°48 28,093 °39 
» 8.00 12.50 25.00 37.50 62.50 eee 37, : : é 
im 1300 15.00 25.00 50.00 75.00 125.00 | W/COU-FM, Chen. 290, 93.9mc. 13.2kw |... | Wholesale Sales Volume ..... $ 488,472,000 748 165,800,000 °39 
2 Ow, 1230kc, CBS, Raymer : ; 7 ; ; Wholesale Trade Employes ... 9,537 48 7,454 ’39 
25 
9p WGUY, ee oe | 4.70 7.50 15.00 22.50 37.50 J oxs26 48 204754 47 
mee? ss 20.00 40.00 60.00 100.00 | WLAM, 5kw, 1470kc, ABC, McKinney, Conlan Employment (Mid-March) ... 205,726 ‘ of se 
“SRN 12.00 D 7.00 7.00 14.00 28.00 42.00 70.00 | Taxable Payrolls (Ist quarter) $ 116,315,000 °48 104,639,000 °47 
WIP wouy-FM, Chan. 226, 93.1mc, 10kw, Ray- | N 12.00 12.00 24.00 48.00 72.00 120.00 | Income ...................-. $1,094,000,000 748 431,000,000 740 
a a oe NBC, Weed PORTLAND, Cumberland, 46,940 fam., 98.5% Percent distribution ....... 1.64% 48 1.87% °40 
fh WiBZ, SOY" 500 14.00 28.00 42.00 70.00 eo ae Per Capita Income .......... $1,219 °48 509 40 
3 wt affiliates, average time rate i i 
mE N 18:00 18.00 28.00 56.00 84.00 140.00 | 5 “NS e oe Mri 59.00 43.50 72.50 Percent of national per capita on 899, 40 
BIDDEFORD, York, 25,958 fam., 96.2% radio, | N 22.50 23.00 29.00 58.00 87.00 145.00 _ income ..... settee settee Jo 38 - pg 
. 24,971 radio fam. | WCSH, S5kw, 970kc, NBC, Weed, Hooper, | New Construction (Private).. $ 32,900,000 °47 12,200,000 °39 
‘IE WIDE, 250w, 1400kc, MBS, Friedenberg BMB ae | rr $ 10,900,000 °47 4,200,000 °’39 
“Bp 5.00 6.00 10.00 15.00 28.00 50.00 | D 12.00 12.00 18.00 36.00 54.00 90.00 Non-Residential ........... $ 10,300,000 ’48 2,700,000 ’39 
BEEN 720 900 15.00 25:00 40.00 70.00 | ea ene, ZOO 108.00 180-00 | Value added by Manufacture. $ 432,123,000 °47 150,588,000 °39 
§ | i, w, Cy , Raymer H 7 ; 95 v1 ’ 
iu HOULTON, Aroostook, — fam., 89.8% | p 12/00 12.00 18.00 36.00 54.00 90.00 Automobile Registration ..... 253,035 49 toa ane Mo 
Iu a abe isthe am | N 24.00 24.00 36.00 72.00 108.00 180.00 | Telephones .................. 226,800 49 ’ 5 
ts ae 74.00 6.00 12.00 18.00 25.00 | WMTW, 250w, 1490kc, MBS, Petry Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
inf N 400 6.00 8.00 18.00 30.00 40.00 | D 5.00 5.00 10.00 20.00 30.00 50.00 


N 10.00 10.00 20.00 40.00 60.00 100.00 | unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


* * * * * 
WPOR, 250w, 1450kc, ABC, Kettell-Carter, SB 1M 5M 15M 30M 14Hr WATERVILLE, Kennebec, 23,313 fam., 94.9% 


| 
Solid in combination with WAGM, Presque 
McKinney, Hooper } “ - 
| D 6.00 7.20 1D 3.00 4.00 6.00 12.00 18.00 25.00 | radio, 22,124 radio fam. 


Isle, Me. 


cz 





12.00 24.00 36.00 60.00 


M4 | N 4.00 6.00 8.00 18.00 30.00 40.00 | WTVL, 250 w, 1490kc, ABC, McKinney, Ket- 
h Note: All Rates one-time. Sources: Families N 12.00 14.00 24.00 48.00 72.00 120.00 | Sold in combination with WABM, Houlton, tell-Carter, Conlan 
Me and radio families estimated from field tabu- PRESQUE ISLE, Aroostook, 26,553 fam., Me. SB 1M 5M 15M 30M 14Hr 
be lations of 1950 U. S. Census. Percent radio 89.8% radio, 23,844 radio fam. | D 9.00 18.00 27.00 37.50 | D 3.00 5.00 8.10 14.40 21.60 36.00 
w BMB. For complete explanation see foreword. WAGM, 250w, 1450ke, Conlon | N , 12-00 27.00 45.00 60.00 N 5.00 7.00 13.50 24.00 36.00 60.00 
“x x % * * * 
rT 
= MAINE RADIO MARKET DATA BY COUNTIES 
n 1949 1948 Employment Taxable Pay- 
ie 1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March _rolls—Ist Qtr. 
. County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 
w Androscoggin ‘ 83,717 76,679 23,384 23,056 98.6 72,503 77,757 27,493 15,416 
& Aroostook 95,060 94,436 26,553 23,844 89.8 54,009 81,526 9,112 5,098 
Cumberland 168,048 146,000 46,940 46,235 98.5 172,595 165,764 41,219 24,099 
Franklin 20,670 19,896 5,773 5,386 93.3 12,111 14,914 4,895 2,743 
ead Hancock 30,704 32,422 8,576 7,975 93.0 23,096 22,660 5,186 2,449 
all Yom a 
fF Commens Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 


copyright 1950 ‘Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 
(Continued on page 102) 


WGUY-FM—11,000 W. 93.1 MC 


250 ON 1230 


(SOON) 


BANGOR 


5000 ON 560 
PORTLAND 

















SALES SALES 





— DRUG R ETA | L S A L E S FOOD DRUG 
,239,000 $4,173,000 $9,477,000 $1,114,000 

GEN. MDSE. FURN. HSHLD. RADIO $ | 7 2 , 000 ,00 0 GEN. MDSE. FURN. HSHLD. RADIO 
$19,033,000 $9,848,000 $8,120,000 $3,385,000 















Covering New England’s Greatest 
Wholesale and Retail Market north 





we | of Boston . . . and Potentially 90% of 
” Maine’s Buying Power 
eS ee ate Se ee eee Oe ee ie 
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MAINE RADIO MARKET DATA BY COUNTIES 


1950 1940 
County Population Population 
Kennebec 83,462 77,231 
Knox 27,975 27,191 
Lincoln 17,838 16,294 
Oxford 44,150 42,662 
Penobscot 107,194 97,104 
Piscataquis 18,533 18,467 
Sagadahoc 20,828 19,123 
Somerset 39,701 38,245 
Waldo 21,389 21,159 
Washington 35,092 37,767 
York 92,931 82,550 


Sources: 1950 Fopulation, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 
Further reproduction unlicensed. 


copyright 1950 ‘Sales Management.” 


1950 
Families 


23,313 
7,814 
4,982 

12,332 

29,942 
5,176 
5,817 

11,089 
5,974 
9,802 

25,958 


1949 

1950 % Radio . Retail Sales 

Radio-Families (Est.) ($000) 
22,124 94.9 63,474 
7,321 93.7 21,101 
4,668 93.7 12,155 
11,579 93.9 26,801 
28,864 96.4 84,168 
4,860 93.9 9,587 
5,514 94.8 13,397 
10,423 94.0 21,562 
5,466 91.5 10,914 
9,037 92.2 20,144 
24,971 96.2 71,081 


(Continued from page 19 


1948 Employmen: Taxable 
Retail Sales Mid-March rolls—1s¢q, 
U. S. ($000) 1948 1948 (Soy 
71,459 20,817 Vay 

23,917 4,868 21% 
16,006 1,472 & 
29,837 10,605 64s 
97,183 23,849 13.97: 
12,497 3,435 1 
14,172 3,988 Mm 
24,216 7,705 AN 
12,941 2,682 120 
20,625 6,955 2p 
64,238 24,733 “um 


1949 Retail Sole 


1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commerce 


NE eee —————— EEE 


MARKET INDICATORS FOR MARYLAND 


CLASSIFICATIONS FIGURES 
See reer 2,322,657 

aL” oe ere eas ae ere 1.55% 
NE circa ois OS re 648,786 
Percent Radio ............... 95.7% 
Radio Families .............. 620,888 
ee $1,938,629,000 
Retail Trade Employes ....... 109,170 
Wholesale Sales Volume ..... $2,039,449,000 
Wholesale Trade Employes ... 33,400 
Employment (Mid-March) 547,135 


Taxable Payrolls (1st quarter) $ 338,810,000 


See eee $3,116,000,000 
Percent distribution ....... 151% 
Per Capita Income .......... $1,546 
Percent of national per capita 
_ RRR eee 110% 


New Construction (Private).. $ 233,300,000 
ee ere $ 140,000,000 
Non-Residential $ 50,000,000 

Value added by Manufacture. $1,138,407,000 

Automobile Registration 616,217 

Telephones 583,400 


YR. 
°50 
°50 
50 
49 
50 
49 
48 
"48 
48 

._ —_ 
48 
48 
48 
48 


"48 
"49 
*49 
"49 
"47 
"49 
*49 


FIGURES 
1,821,244 
1.38% 
471,600 
93.3% 
525,000 
1,912,186,000 
75,468 
689,000,000 
25,315 

_ 535,176 
303,226,000 
1,222,000,000 
1.61% 

713 


124% 
61,400,000 
39,100,000 
13,400,000 

420,589,000 
574,005 
405,100 


YR. 
"40 
"40 
"40 
"4 
94S 


48 | 


29 


*39 | 


"47 
"47 


"40 | 


"40 


40 
39 
39 
39 
39 


"48 | 
"45 | 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 


unlicensed. 


1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


40 | 


re 


MARYLAND 


eee 


SPOT RATE FINDER 


ANNAPOLIS, Anne Arundel, 32,147 fam., 
95.0% radio, 30,539 radio fam. | 





| 3 AM non-affiliates, average 1-time rate 
| SB 1M 5M 15M 30M Hr | 
D 5.60 12.45 21.23 33.60 56.00 


WANN, Ikw-D, 1190ke 
| D 7.00 15.75 
| WASL, 250w-D, 810kc 
D 5.00 





24.50 
20.00 


42.00 
30.00 
19.20 28.80 


21.60 32.40 
WNAV-FM, Chan. 256, 99.1mc, 16.6kw, 


70.00 


i 12.00 
WNAV, 500w, 1430kc 
D 4.80 


50.00 
9.60 48.00 
54.00 


Bonus 


BALTIMORE, Baltimore, 337,772 fam., 97.1% 


| N 
| radio, 327,976 radio families. 
| 


7.20 10.80 





4 AM affiliates, average 1-time rate 
D 23.25 26.37 36.87 73.75 110.62 184.37 
| N 44.50 51.25 72.50 145.00 217.50 362.50 





3 AM -non-affiliates, average 1-time rate | 


D 7.50 11.16 20.91 36.08 63.08 107.66 


| WAAM (TY), Chan. 13, 13.8kw-aur., 26. 1kw- 
vis., Harrington, Righter & Parsons 
67.50 135.00 202.50 337.50 


N 90.00 180.00 270.00 450.00 


| Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 





MARYLAND RADIO MARKET DATA BY COUNTIES 


1950 1940 
County Population Population 
Allegany 89,468 86,973 
Anne Arundel 115,088 68,375 
Baltimore * 1,209,227 1,014,925 
Calvert 12,272 10,484 
Caroline 18,198 17,594 
Carroll 44,501 39,054 
Cecil 33,320 26,407 
Charles 23,363 17,612 
Dorchester 27,780 28,006 
Frederick 62,130 57,312 
Garrett 21,206 21,981 
Harford 52,014 35,060 
Howard 23,064 17,175 
Kent 13,665 13,465 
Montgomery 160,861 83,912 
Prince Georges 193,696 89,490 
Queen Annes 14,491 14,476 
St. Marys 26,971 14,626 
Somerset 20,710 20,965 
Talbot 19,368 18,784 
Washington 78,598 68,838 
Wicomico 39,541 34,530 
Worcester 23,124 21,245 





* Baltimore County combined with independent City of Baltimore. 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Famili 
Further reproduction unlicensed. 
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1950 


Families 


24,991 
32,147 
337,772 
3,427 
5,083 
12,430 
9,307 
6,525 
7,759 
17,354 
5,923 
14,529 
6,442 
3,817 
44,933 
54,105 
4,047 
7,533 
5,784 
5,410 
21,954 
11,044 
6,459 


1949 
1950 % Radio Retail Sales 

Radio-Families (Est.) ($000) 
23,991 96.0 80,685 
30,539 95.0 49,495 
327,976 97.1 1,283,439 
2,936 85.7 5,704 
4,686 92.2 11,727 
1,187 95.5 26,692 
8,776 94.3 17,701 
5,611 86.0 9,289 
6,913 89.1 19,549 
16,330 94.1 49,988 
5,324 89.9 | 11,888 
13,715 94.4 26,336 
6,068 94.2 13,058 
3,450 90.4 12,219 
43,854 97.6 88,704 
51,994 96.1 66,831 
3,638 89.9 8,449 
6,229 82.7 6,837 
5,095 88.1 8,893 
4,917 90.9 19,636 
20,922 95.3 62,801 
10,193 92.3 36,598 
5,871 90.9 22,1TO 


WBAL, 50kw, 1090kc, NBC, Petry 
SB 1M 5M 15M 30M 1h 
D 35.00 35.00 50.00 100.00 150.00 2% 


N 70.00 70.00 100.00 200.00 300.00 sq, 

WBAL-TV, Chan. 11, 17.2kw-aur.; 32.6kwevig 
NBC, Petry 

D 40.00 40.00 45.00 90.00 135.00 225 

N 80.00 80.00 90.00 180.00 270.00 450m 

WBMD, Ikw-D, 750kc, McGillvra 

D 6.00 7.50 19.75 33.25 46.75 75. 

WCAO, 5kw, 600kc, CBS, Raymer, BM 
Hooper 

D 22.50 27.50 37.50 75.00 112.50 187% 

N 45.00 55.00 75.00 150.00 225.00 375m 

WCAO-FM, Chan. 274, 102.7mc, 20kw, Roy. 
mer, Bonus 

WCBM, 10kw-D, 5kw-N, 680kc, MBS, Weed 

D 10.50 15.00 20.00 40.00 60.00 10H 

N 21.00 30.00 40.00 80.00 120.00 20H 

WCBM-FM, Chan. 226, 93.1mc, 3kw, Bonus 

WFBR, 5kw, 1300kc, ABC, Blair, Hooper 


D 25.00 28.00 40.00 80.00 120.00 20m 

N 42.00 50.00 75.00 150.00 225.00 375m 

WFBR-FM, Chan. 270, 101.9mc, 20kw, Blair 
Bonus 

WITH, 250w, 1230kc, Headley-Reed, Hooper 

D 9.00 11.00 23.00 40.00 57.50 90 

N 14.00 16.00 46.00 80.00 115.00 195% 


WITH-FM, Chun. 282, 
ley-Reed, Bonus 


(Continued on page 104) 


104.3mc, 20kw, Heod- 


1948 Employment Taxable Pay: 
Retail Sales Mid-March _rolls—1st Qr. 
U. S. ($000) 1948 1948 ($000) 

73,317 23,758 1488) 
56,283 6,915 34! 
1,169,463 393,245 250,192 
6,749 959 ui 
17,904 3,846 210 
33,021 6,891 30 
20,489 3,372 1,664 
13,177 1,405 ™ 
19,611 4,845 20) 
49,641 8,029 3m 
12,260 3,503 1a 
34,097 4,147 2,005 
10,151 2,362 Vac 
11,562 1,657 & 
103,237 14,120 7M | 
78,677 9,959 
9,237 935 
12,486 858 v7 
15,064 2,695 % 
23,114 2,990 1,266 
63,898 20,288 Wm 
44,637 9,903 443 
34,111 3,810 Pa 


r ies, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 
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XUM 








sm f 
75 





BA 
WBA 


WI 


BRC 



















tm |NBAL-TV FIRST WITH MORE FIRSTS * WBAL-TV FIRST WITH MORE FIRSTS 
= | WBAL-TV FIRST WITH MORE FIRSTS. * WBAL-TV FIRST WITH MORE FIRSTS 
| WBAL-TV FIRST WITH MORE FIRSTS © WBAL-TV FIRST WITH MORE FIRSTS 
=| WBAL-TV FIRST WITH MORE FIRSTS * WBAL-TV _EIRST WITH MORE FIRSTS 


:| WBAL-TV FIRST WITH soe . yo  QWITH MORE FIRSTS 
v=) WBAL-TV FIRST ell ie “NUH. MORE FIRSTS 


—| WBAL-TV FIRST Be MORE FIRSTS 


WBAL-T Vg FIRSTS 
WITH MORE 


FIRSTS 
TWICE IN A ROW! 


WBA 
*Based on American Research Bureau 









WBAL- 









surveys made in April and again in July 


between the hours of 5:00 P.M. and 












RSTS 

Midnight, Sunday through Friday. IRSTS 

WBAL-T Nag , FIRSTS 
WBAL-TV FIRST W WITH:-MORE FIRSTS 





«) WBAL-TV FIRST WB H MORE FIRSTS 





“FV FIRST WITH MORE FIRSTS © WBAL-TV FIRST WITH MORE>RrASTS 
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MARYLAND 


SPOT RATE FINDER 
(Continued from page 102) 


WMAR (TV), Chan. 2, 8kw-aur.; 16kw-vis., 
CBS, Katz 


SB 1M 5M 15M 30M _ 14Hr 
D 40.00 45.00 90.00 135.00 225.00 
N 80.00 90.00 180.00 270.00 450.00 


WMCP (FM), Chan. 234, 94.7mc, 20kw 

N 5.00 10.00 14.00 28.00 42.00 70.00 

WSID, Ikw-D, 1010kc, Forjoe 

D 15.00 20.00 35.00 85.00 150.00 

BETHESDA, Montgomery, 44,933 fam., 97.6% 
radio, 43,854 radio fam. 

WBCC, 250w-D, 1120kc 

D 5.00 7.50 15.00 33.00 50.00 85.00 

WBCC-FM, Chan. 276, 103.1mc, 0.5kw (Above 
rate includes 25% for simultaneous FM) 


BRADBURY HEIGHTS, Prince Georges, 54,105 
fam., 96.1% radio, 51,994 radio fam. 

WBUZ (FM), Chan. 244, 96.7mc, 0.42kw (See 
Transit Radio listing) 


CAMBRIDGE, Dorchester, 
radio, 6,913 radio fam. 


WCEM, 100w, 1240kc, MBS 


7,759 fam., 89.1% 


D 3.40 4.50 9.00 18.00 27.00 46.00 
N 3.80 5.00 10.00 20.00 30.00 50.00 
Note: All Rates one-time. Sources: Families 


and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 


For Facts on the 
Baltimore Market 
Contact 


HEADLEY-REED 


Representatives of 
Radio Station 


WITH 








CUMBERLAND, Allegany, 24,991 fam., 96.0% 
radio, 23,991 radio fam. 


3 AM affiliates, average 1-time rate 
SB 


5M 15M 30M 1Hr 
D 5.41 5.66 11.20 22.36 36.00 60.00 
N 7.50 8.33 16.73 33.46 54.00 90.00 





WCUM, 100w, 1490kc, CBS 
D 6.00 6.00 12.00 24.00 36.00 
N 9.00 9.00 18.00 36.00 54.00 


WCUM-FM, Chon. 275, 102.9mc, Ikw, Meeker, 


Bonus 


WDYK, 250w, 1230kc, ABC, Radio Reps 
D 475 5.50 10.80 21.50 36.00 
N 5.50 8.00 16.00 32.00 54.00 


60.00 
90.00 


WTBO, 250w, 1450kc, NBC 
D 5.50 5.50 10.80 21.60 36.00 
N 8.00 8.00 16.20 32.40 54.00 


60.00 
90.00 


WTBO-FM, Chan. 295, 106.9mc, Ikw, Bonus 


FREDERICK, Frederick, 17,354 fam., 94.1% ra- 
dio, 16,330 fam. 


WFMD, 500w, 930kc, CBS 
D 6.00 6. 12.00 24.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 


WFMD-FM, Chan. 268, 101.5mc, 2kw 
(No rates available) 


HAGERSTOWN, Washington, 21,954 
95.3% radio, 20,922 radio fam. 


fam., 





2 AM affiliates, average 1-time rate 
D 5.02 6.15 12.30 24.60 36.90 61.50 
N 7.10 8.50 17.00 35.20 51.00 85.00 





TO SELL MARYLAND'S 








SECOND LARGEST MARKET 
(The he Fe Esti Shore } 


-YOU NEED- 


BU 





AM 960 KC. — — — FM 97.5 MC. 


1 KW FULL TIME 


12 KW ERP 


RADIO PARK, SALISBURY, 





Chee of 


National Representative: Burn-Smith Co., Inc. 


President: John W. Downing 
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7 ™ erica 4 
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Cumberland( 3\2) 
GARRETT 


ASHINGTON 


FREDERICK 


(1) Frederick 





BROADCASTI STING 


— MAP 









\@ ARUN 
@® Silver 


DISTRICT —asuncron 8 pSorine, 
OF COLUMBIA “ents 
AND VICINITY 


@ Location of City and number of 
Standard (AM) Broadcasting Stations 
@ Number of FM Broadcasting Stations 
Ay Number of Telecasting Stations 
MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1950, Broadcasting Publications, Inc. 


Scale of Miles 3¢ 
* * * “ a 
WARK, 250w, 1490kc, ABC, Radio Reps, | WBOC, Ikw, 960kc, MBS, Burn-Smith, tu 
Conlan, BMB | SB af aM 15M 30M Jk 
SB IM 5M 15M 30M THr | DD 6. 50 14. 28.00 42.00 7h 
D 5.00 6.00 12.00 24.00 36.00 60.00 | N 7.00 9.00 16.00 32.00 48.00 ay 
N 7.00 8.00 16.00 34.40 48.00 80.00 
| WBOC-FM, Chan. 248, 97.5mc, 3kw, by 
WJEJ, 250w, 1240kc, MBS | Smith (Bonus with WBOC. Used separ: 
D 5.04 6.30 12.60 25.20 37.80 63.00 | 50% of AM rate) 
N 7.20 9.00 18.00 36.00 54.00 90.00 | 
—_—— Chan. 284, 104.7mc, Ikw, Walker, SILVER SPRING, Montgomery, 44,933 for 
— 97.6% radio, 43,854 radio fam. 
HAVRE DE GRACE, Harford, 14,529 fam., | WGAY, Ikw-D, 1050kc 
94.4% radio, 13,715 radio fam. D 10.00 15.00 20.00 27.00 45.00 my 
WASA, Ikw-D, 1330kc, Schepp-Reiner | WGAY-FM, Chan. 272, 102.3mc, 440w, (2 
D 5.00 6.00 10.00 18.00 27.00 45.00 | of AM rates) 


SALISBURY, Wiccmico, 11,044 fam., 92.3% 


WOOK, Ikw-D, 1590kc 
radio, 10,193 radio fam. | D 


SHARE OF AUDIENCE 


CROSSLEY REPORT APRIL 2-29 


WEEKDAYS WBOC Saunas onmne 
10-12 NOON 68.7% 1.6% 29.7% 
12- 2 P.M. 92.2 x 7.8 
2- 4 P.M. 74.5 10.5 15.0 
4- 6 P.M. 75.0 4.2 20.8 
6- 8 P.M. 81.3 5.5 13.2 
8-10 P.M. 72.9 8.6 18.5 

jercee }6=6sd725.88—i56t«SKG 





BMB HOME COUNTY 93% 


MARKET DATA 
Radio Homes 
78,935 


Population 
289,582 


RETAIL SALES, $313,845,000 


| ae Om a 


MUTUAL NETWORK 
Gen. Mgr.: Charles J. Truitt 
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MARKET INDICATORS FOR MASSACHUSETTS 


CLASSIFICATIONS 

4,711,753 

3.15% 

1,316,132 

98.9% 

Radio Families .............. 1,301,654 

Retail Sales ... $3,978,635,000 

Retail Trade Employes 254,609 

Wholesale Sales Volume $6,327,290,000 

Wholesale Trade Employes ... 80,591 

Employment (Mid-March) ... 1,429,374 

Taxable Payrolls (Ist quarter) $ 913,998,000 

Income $6,997 ,000,000 
Percent distribution 

Per Capita Income 


Percent of national per capita 


New Construction (Private).. $ 323,500,000 


Residential $ 177,500,000 
$ 72,800,000 

Value added by Manufacture. $3,370,094,000 
Automobile Registration 1,176,919 


Telephones 1,488,500 


FIGURES YR. 


50 4,316,721 
50 28% 
50 1,125,840 
97.9% 

1,158,900 
4,258,279,000 
210,116 
2,232,100,000 

60,134 

1,425,192 
848,537,000 
3,309,000,000 

4.36% 


766 


133% 

98,800,000 
49,300,000 
26,600,000 

"47 1,181,465,000 
"49 1,111,358 
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Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
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MAP BY WALTER P. BURN, MIDOLEBURY, VERMONT 
1950, Broadcasting Publications, inc 


Independent WNEB, In Competition With 4 
Network Stations Serving The Worcester 
Market, Delivers More Listeners Than 


3 Of 


NEW ENGLAND’S 
THIRD LARGEST 
MARKET 


Represented by: 


The Bolling Company, Inc. 
and Kettell-Carter, Inc. 


———————————— 
— 


————SS—= 
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These 


Stations 


COMBINED! 


Hooper Index, March-April, 1950 


WORCESTER 
MASSACHUSETTS 
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MASSACHUSETTS 





SPOT RATE FINDER 


BEVERLY, Essex, 154,080 fam., 98.5% radio, | 
151,768 radio fam. 


WIBL, 250w-D, 1540kc 
(No rates available) } 


BOSTON, Suffolk, 246,857 fam., 98.8% radio, | 
243,894 radio fam. | 


4 AM affiliates, average 1-time rate | 

5M 15M 30M TH | 
D 31.00 36.66 48.12 96.25 144.37 240.62 | 
N 62.00 63.33 87.50 192.50 288.75 481.25 


4 AM non-affiliates, average 1-time rate 
D 13.68 15.43 25.75 51.12 78.37 131.62 
N 21.66 22.33 46.66 93.33 140.00 235.33 





WBMS, Ikw-D, 
D 5.00 11.00 


1090kc 
16.00 35.00 60.00 100.00 


WBMS-FM, Chan. 281, 
of AM rates) 


104.1mc, 20kw (20% 


WBZ, 50kw, 1030kc, NBC, Free & Peters, 
Hooper, BMB (Operates with WBZA, Spring- | 
field, Mass.) 

D 35.00 35.00 56.00 112.00 168.00 280.00 | 

N 70.00 70.00 112.00 224.00 336.00 560.00 | 


WBZ-FM, Chan. 225, 92.9mc, 20kw, Bonus 


WBZ-TV, Chan. 4, 7.07kw-aur., 15.6]kw-vis., 
NBC, Spot Sales 
D 100.00 100.00 140.00 210.00 315.00 525.00 


N 125.00 125.00 175.00 280.00 420.00 700.00 | 

| 

WCOP, 5kw, 1150kc, ABC, Katz, Hooper, | 
BMB 


D 25.00 25.00 40.00 80.00 120.00 200.00 | 
N 50.00 50.00 80.00 160.00 240.00 400.00 


WCOP-FM, Chan. 264, 


100.7mc, 20kw, ABC, 
Katz, Bonus 


WEEI, 5kw, 590kc, CBS, Radio Sales, Pulse | 
D 42.00 50.00 52.50 105.00 157.50 262.50 | 
N 84.00 70.00 70.00 210.00 315.00 525.00 


WEEI-FM, Chan. 
Sales, Bonus 


277, 103.3mc, 20kw, Radio 


WHDH, 50kw, 850kc, Blair, Hooper, Pulse 

D 30.00 30.00 40.00 80.00 120.00 204.00 
N 40.00 40.00 60.00 120.00 180.00 306.00 
WHDH-FM, Chan. 


233, 94.5mc, 20kw, Bonus 


WMEX, 5kw, 1510kc 


D 9.00 10.00 25.00 50.00 75.00 125.00 | 
N 10.00 12.00 50.00 100.00 150.00 250.00 | 
ae | 
Note: All Rates one-time. Sources: Families 


and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 


SPRINGFIELD, MASSACHUSETTS 


FEATURES 


MUSIC, NEWS 
Tate M) 20) 2 


NATIONAL REPRESENTATIVES 


THE BOLLING COMPANY, INC., 480 LEX. N.Y 
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WNAC, 5kw, 1260kc, MBS, Yankee, Petry, 
Hooper 

SB 1M 5M 15M 30M 14Hr 

D 22.00 44.00 88.00 132.00 220.00 
N 44.00 


WNAC-FM, Chan. 253, 98.5mc, 20kw 
(No rates available) 


WNAC-TV, Chan. 7, 13.3kw-aur., 26.6kw- 
vis., ABC, CBS, DuMont, Petry, Pulse 

D 125.00 220.00 330.00 550.00 

N 175.00 300.00 450.00 750.00 

WVOM, 5kw, 1600kc, McGillvra 

D 10.75 10.75 22.00 39.50 58.50 97.50 


N 15.00 15.00 30.00 60.00 90.00 150.00 


BROCKTON, Plymouth, 52,920 fam., 98.2% 
radio, 51,967 radio fam. 

WBET, Ikw-D, 990kc, Bannan, Colton 

D 7.50 15.00 30.00 45.00 75.00 

WBET-FM, Chan. 249, 97.9mc, 0.8kw, 
Bannan, Colton, (Bonus—Daytime) 

Night rates on request 

BROOKLINE, Norfolk, 109,209 fam., 99.7% 


radio, 108.881 radio fam. 


WVOM, 5kw, 
(See Boston 


1600 ke 
Listing) 


CAMBRIDGE, Middlesex, 302,244 fam., 99.8% 
radio, 301,639 radio fam. 


WTAO, 250w-D, 740kc, 
D 8.00 


Cook 
8.00 20.00 35.00 60.00 100.00 


WXHR (FM), Chan. 245, 96.9mc, 20kw, Bonus 


CHICOPEE, Hampden, 101,901 
radio, 101,187 radio fam. 


fam., 99.3% 


WACE, Ikw-D, 730kc, 


IMS, Conlan, BMB 
D 7.00 7.00 


14.00 28.00 42.00 70.00 
WACE-FM, Chan. 262, 100.3mc, 3.2kw, Bonus 


FALL RIVER, Bristol, 106,196 fam., 98.4% 
radio, 104,496 radio fam. 


2 AM affiliates, average 1-time rate 
D 6.50 7.00 14.00 28.00 42.00 70.00 
N 11.00 12.00 28.00 56.00 84.00 140.00 


WALE, 250w, 1400kc, MBS 
D 5.00 6.00 
N 10.00 


WSAR, 5kw, 1480kc, ABC, Bannan 
D 8.00 8.00 16.00 32.00 48.00 80.00 
N 12.00 12.00 32.00 64.00 96.00 160.00 


WSFL 


RATE SCHEDULE 


5000 WATTS... 


The only station 
in Massachusetts 
broadcasting the games 
of the New York Yankees. 


1600 KC, Springfield's 


onl 
Independent! 


17 


12.00 24.00 36.00 60.00 | 
12.00 24.00 48.00 72.00 120.00 | 


88.00 176.00 264.00 440.00 | 











FITCHBURG, Worcester, 151,658 fam., 98.4% 
radio, 149,231 radio fam. 


WEIM, 250w, 1340kc, MBS, Kettel-Carter 
SB 1M 5M 15M 30M 14Hr 
D 6.25 


N 10.00 


6.25 


10.00 16.00 32.00 48.00 80.00 


WEIM-FM, Chan. 284, 104.7mc, 9kw, Bonus 


WFGM, Ikw-D, 1580kc 

D 6.00 6.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 10.00 20.00 30.00 50.00 
FRAMINGHAM, Middlesex, 302,244 fam., 

99.8% radio, 301,639 radio fam. 

WKOX, Ikw-D, 1190kc 

D 6.00 12.00 24.00 36.00 60.00 
N 9.00 18.00 36.00 54.00 90.00 
GARDNER, Worcester, 151,658 fam., 98.4% 


radio, 149,231 radio fam. 


WHOB, 250w, 
D 4.00 
N 5.00 


1490ke, 
6.00 
8.00 


Rambeau, BMB 
12.00 2400 34.00 69.00 


GREENFIELD. Franklin, 14,686 fam., 
radio, 14,304 radio fam. 


97.4% 


WHAI. 250w, 
Dd 5.00 
N 8.00 


1240k-, MBS, Walker, Bannan 
59 8.00 16.00 24.99 4090 
8.00 12.00 24.00 36.00 60.00 


WHAI-FM, Chan. 252, 98.3mc, Ikw, Walker, 
Bannan, Bonus 


HAVERHILL. Fesex, 154,080 fam., 98.5% ra- 
dio, 151,768 radio fam. 


WHAV, 250w, 1490kc, Kettell-Carter, Frieden- 


berg 
D 8.00 8.00 16.00 32.00 48.00 80.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 


WHAV-FM, Chan. 223, 92.5mc, 20kw, Bonus 


HOLYOKE, Hempden, 101,901 
radio, 101,187 radio fam. 


99.3% 


fam., 


WHYN, Ikw, 560kc, MBS, Walker 
D 10.00 12.00 16.00 32.00 48.00 80.00 
N 12.00 15.00 30.00 60.00 90.00 150.00 


WHYN-FM, Chan. 226, 93.I1mc, 20kw 
(No data available) 


WREB, 500w-D, 930ke 
(No rates available) 


LAWRENCE, Essex, 154,080 fam., 98.5% ra- 
dio, 151,768 radio fam. 


WABW, Ikw-D, 980kc 
(No rates available) 


WCCM, Ikw-D, 800kc, Wood 
D 6.00 7.50 12.00 30.00 45.00 75.00 


WLAW, 50kw, 680kc, ABC, Raymer, Conlan, 
Pulse 


D 25.00 25.00 40.00 80.00 120.00 200.00 
N 50.00 50.00 80.00 160.00 240.00 400.00 


WLAW-FM, Chan. 229, 93.7mc, 20kw, Raymer, 
Bonus 


10.00 20.00 30.00 50.00 | 


16.00 32.00 48.00 80.00 








LOWELL, 
radio, 


Middlesex, 302,7 


‘4 f ; 
301,639 radio fam.” 


WLLH, 250w, 
berg 
SB 
D 8.00 
N 16.00 


1400kc, MBS 


Haskel| Bioce 
1M 5M 
8.00 12.00 
16.00 24.00 


SM (30M 1, 
24.00 36.00 
48.00 72.09 


Mp 
12g 


WLLH-FM, Chan. 258, 99.5mc, 12.2kw ben 


LYNN, Essex, 154,080, 
151,768 radio fam. 


fam., 


98.5% tog 


WLYN, 500w-D, 
D 5.00 7.00 


1360ke, Noonan 
15.00 30.00 45.00 x» 


WLYN-FM, Chan. 288, 105.5mc, 0.6ke 
(See transit FM listing) 


NEW BEDFORD, Bristol, 106,196 fam., 94 
radio, 104,496 radio fam. 


WBSM, 100w, 1230kc, Kettell-Carter, ho 


vra, Conlan 
D 6.00 6.00 12.00 24.00 36.0 ay 
N 10.00 10.00 20.00 40.00 60.00 1mm 


WBSM-FM, Chan. 247, 97.3mc, 20kw, Kee 
Carter, McGillvra, Bonus 


WNBH, 250w, 
D 7.50 
N 12.00 


1340kc, MBS, Conlan, Hoo 
7.50 14.40 28.00 43.20 71" 
12.00 24.00 48.00 72.00 Inn 


WFMR (FM), Chan. 251, 98.1mc, 2 
Walker, Bonus 
NORTH ADAMS, Berkshire, 36,575 fon 


98.0% radio, 35,843 radio fam. 





2 AM non.-affiliates, average 1-time rote 





D 3.00 4.45 7.20 14.40 21.60 XM 
WMNB, 100w, 1230kc, Grant p 
D 3.00 4.00 8.00 16.00 24.0 sl 
N 4.00 6.00 


12.00 24.00 36.00 silt 


WMEM (FM), Chan. 248, 97.5me, 24kv F 
(No data available) ‘ 
. 


WNAW, 250w-D, 860kc eo 
D 3.00 4.90 6.40 12.80 19.20 ne § 


(Continued on page 108) § 


For Facts on the 
Fall River Market 


Contact 


HEADLEY-REED 


Representatives of 
Radio Station 


WSAR 
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Your spot advertising 

belongs on WHDH — the 6rly 

" Boston station te have 

: ineveased its overall audience 
during the past year — further 

7 audience tuned, during total 

cated time periods, to any 

Boston cadie station for the 

a nast twelve months! 


mc, 2k. 


Represented Nationally by John Blair 


cw, Kette 


50,000 WATTS 
i BOSTON 






24.00 Abit 
36.00 Hil Owned by the Boston Herald-Traveler 


c, 2.4kw fs 


C. E. Hooper Reports * May 1948 through May 1950 


19.20 3200 


SORE AM BE 
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MASSACHUSETTS 


SPOT RATE FINDER 
(Continued from page 106) 


NORTHAMPTON, Hampshire, 
98.1% radio, 23,690 radio fam. 


WHMP, 250w, 1400kc 
(No rates available) 


PITTSFIELD, Berkshire, 36,575 fam., 
radio, 35,843 radio fam. 





2 AM affiliates, average 1-time rate 

SB 1M 5M 15M 30M 14Hr 
D 5.40 5.40 
N 9.00 9.00 





WBEC, 250w, 1490kc, ABC, McKinney 
D 4.80 4.89 9.60 
N 8.00 8.00 


WBEC-FM, Chan. 232, 94.3mc, Ikw, 


WBRK, 250w, 1340kc, MBS, Walker 
D 6.00 6.00 
N_ 10.00 


QUINCY, Norfolk, 109,209 fam., 99.7% radio, 
108,881 radio fam. 

WJDA, Ikw-D, 1300kc 

D 6.00 6.00 


SALEM, Essex, 154,080 fam., 98.5% radio, 
151,768 radio fam. 





Note: All Rates one-time. 


and radio families estimated from field tabu- 
lations of 1950 U. S. Census. 


BMB. For complete explanation see foreword 


* * * 


County Population eenmietion Fersilies Radic-Femilies 
Barnstable 47,044 37,295 13,140 12,640 
Berkshire 130,941 122,273 36,575 35,843 
Bristol 380,183 364,637 106,196 104,496 
Dukes 5,555 5,669 1,551 1,482 
Essex 551,608 496,313 154,080 151,768 
Franklin 52,578 49,453 14,686 14,304 
Hampden 364,806 332,107 101,901 101,187 
Hampshire 86,455 72,461 24,149 23,690 
Middlesex 1,082,036 971,390 302,244 301,639 
Nantucket 3,417 3,401 954 945 
Norfolk ‘ 390,970 325,180 109,209 108,881 
Plymouth 189,457 168,824 52,920 51,967 
Suffolk 883,749 863,248 246,857 243,894 
Worcester 542,938 504,470 151,658 149,231 





24,149 fam., 


98.0% 


19.20 28.80 48.00 
16.00 32.00 48.00 80.00 


Bonus | 


12.00 24.00 36.00 60.00 
10.00 20.00 40.00 60.00 100.00 


13.00 24.00 36.00 60.00 


Sources: Families 


Percent radio 





| 


10.80 21.60 32.40 54.00 | 
18.00 36.00 54.00 90.00 





MASSACHUSETTS RADIO MARKET DATA BY COUNTIES 


1950 


WESX, 250w, 1230kc 
SB 1M 


5M 15M 30M Hr 


1 
D 4.00 12.00 18.00 24.00 36.00 60.00 
N 4.00 12.00 18.00 24.00 36.00 60.00 
SPRINGFIELD, Hampden, 101,901  fam., 


99.3% radio, 101,187 radio fam. 





3 AM affiliates, average 1-time rate 
D 17.50 18.33 28.66 57.33 86.00 145.00 
N 35.00 36.66 57.33 114.66 172.00 290.00 





WBZA, Ikw, 1030kc, NBC 
(Operates with WBZ Boston, Mass.) 


WBZA-FM, Chan. 246, 97.1mc, 20kw, 
(Bonus with WBZA, & WBZ, Boston, Mass.) 


WMAS, 250w, 1450kc, CBS, Petry, Hooper 
D 10.00 10.00 15.00 30.00 45.00 75.00 
N 20.00 20.00 30.00 60.00 90.00 150.00 


WMAS-FM, Chan. 234, 94.7mc, 3.2kw, Petry, 
Bonus 


WSFL, 5kw-D, 1600kc, Bolling 
D 3.00 5.00 10.00 25.00 40.00 70.00 


WSFL-FM, Chan. 270, 101.9mc, 11kw, Bonus 


WSPR, Ikw, 1270kc, ABC Bannan, Holling- 
bery, Hooper 


D 7.50 10.00 15.00 30.00 45.00 80.00 
N 15.00 20.00 30.00 60.00 90.00 160.00 


WSPR-FM, Chan. 250, 97.9mc, 13kw, Bonus 


« * * 


TAUNTON, Bristol, 
dio, 


WPEP, 
SB 


D 


D 





| WARE, 


| D 


D 
N 


D 
N 





WALTHAM, Middlesex, 
radio, 301,639 radio fam. 


1250kc, 


WTXL, 250w, 


WOCB-FM, Chan 


Bannan, 


106,196 fam., 98.4% ra- 


104,496 radio fam. 


1570kc 


5M 


WCRB, Ikw-D, 1330kc, Bannan 
10.00 20.00 30.00 50.00 | 


WARE, Hampshire, 24,149 fam., 98.1% radio, 
23,690 radio fam. 


W. SPRINGFIELD, Hampden, 
99.3% radio, 101,187 radio fam. 


1490kc, Cooke 
12.09 24.00 36.00 
10.00 20.00 40.00 60.00 100.00 | 


WEST YARMOUTH, Barnstable, 
96.2% radio, 


WOCB, 250w, 1240kc, MBS, Walker, Bannan 
8.00 16.00 24.00 40.00 
12.00 24.00 36.00 60.00 


232, 94.3mc, Ikw, Walker, 


% Radio 


96.2 


98.0 


95.6 


98.5 


97.4 


99.3 


99.8 


99.1 


99.7 


98.2 


98.8 


98.4 


30M 14Hr 
11.00 22.00 33.00 55.00 | 


302,244 fam., 99.8% | 


Noonan 
10.00 20.00 30.00 


101,901 


13,140 fam., 
12,640 radio fam. 


50.00 | 


fam., 


60.00 | 





1949 
Retail Sales 
(Est.) ($000) 


49,614 


112,535 


270,751 


7,024 


391,662 


43,356 


365,514 


55,283 


701,221 


4,078 


277,957 


161,714 


1,114,630 


423,296 


WORCESTER, Worcester, 151,658 ¢ 


radio, 149.231 radio fam. 


3 AM affiliates, average 1-time rate 
SB 1M 5M 15M 2 
19.66 39.33 59.00 m» 


D 10.16 


11.33 





om., Ty 


30M | 


N 20.33 22.66 39.33 78.66 118.00 yy 





WAAB, 5kw, 1440kc, MBS, Ra-Tel 


D 6.00 8.00 


N_ 12.00 


16.00 32.00 48.00 gy 
16.00 32.00 64.00 96.00 1s 


WGTR (FM), Chan. 256, 99.1mc, 20kw, (i 
Transit Radio Listing) 


WNEB, 250w, 1230kc, Bolling, Hooper 


D 7.50 9.00 


N_ 10.00 


WORC, Ikw, 1310kc, 
D 7.50 9.00 


N_ 15.00 


WTAG, 5kw, 580ke, 


BMB 
D_ 17.00 


12.00 24.00 


18.00 36.00 54.0 wy 
48.00 72.00 In» 


ABC, Weed 
18.00 36.00 54.0 % 
18.00 36.00 72.00 108.00 1H 


CBS, Raymer, Hoow 
17.00 25.00 50.00 75.00 1x0 


N- 34.00 34.00 50.00 100.00 150.00 20% 


WTAG-FM, Chan. 274, 96.1mc, 10kw, Rayne. 


Bonus 


1948 
Retail Sales 
U. S. ($000) 


60,108 


125,590 


316,146 


6,686 


458,783 . 


48,668 


352,814 


59,179 


754,042 


5,790 


285,961 


166,447 


1,143,292 


474,773 


Employment Taxable ty 


Mid-March 
1948 


5,512 


42,580 


127,027 


799 


166,564 


13,462 


123,165 


15,677 


219,458 


647 


63,341 


39,239 


386,653 


178,053 


rolls—Ist 
1948 (Su 


a 


8 
= 3 LA 
MP OTA 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail 


copyright 1950 ‘Sales Management.” Further reproduction unlicensed. 1948 Retai! Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Comme 
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MICHIGAN 





Iron Mountain 


SPOT RATE FINDER 


ADRIAN, Lenawee, 17,989 fam., 97.9% 
radio, 17,611 radio fam. } 

WABJ, 250w-D, 1500kc, Holman, Conlan 

SB 1M 5M 15M 30M I14Hr 

D 4.00 6.00 12.00 24.00 36.00 60.00 

ALMA, Gratiot, 9,012 fam., 96.7% radio, 
8,714 radio fam. 

WFYC, Ikw-D, 1280kc 

D 10.50 14.00 28.00 42.00 70.00 | 

ALPENA, Alpena, 6,147 fam., 94.9% radio, 
5,833 radio fam 

WATZ, 250w, 1450kc, MBS, Holman 

(Sold in combination with WTCM, Traverse 


City, Mich., WATT, Cadillac, Mich.; WMBN, | BROADCASTING TELECASTING 
Petoskey, Mich. (See WTCM Traverse City, | 


Mich.) on MAP 


Rogers City. 


Alpena 


ANN ARBOR, Washtenaw, 37,241 fam., 98.- 
7% radio, 36,756 radio fam. 
WHRV, lIkw, 1600kc, ABC, Forjoe, Hooper 





Cadillac(1)| 





D 640 8.00 14.40 28.80 38.40 48.00 | ao ae 
N 8.00 10.00 18.00 36.00 48.00 60.00 | Pe MICHIGAN 
WPAG, Ikw-D, 1050kc, Holman, Conlan ‘3) Location of City and number of T Ludington 


D 8.00 8.00 16.00 32.00 48.00 80.00 ' . 
WPAG-FM, Chan. 254, 98.7mc, 2.2kw, Hol- Standard (AM) Broadcasting Stations 


man, Bonus daytime only ‘ } @ Number of FM Broadcasting Stations 
N 4.00 4.00 16.00 24.00 40.00 A Number of Tel ti ; 2 
BAD AXE, Huron, 9,228 fam., 96.9% radio, 9 elecasting Stations “ ow Midland(] My 
8,941 radio fam. Mt. Pleasant Lae 
WLEW, 250w-D, 1540kc, Headley-Reed cale of Miles ae ae 
50, T)Aima Saginaw 







D 5.00 10.00 20.00 30.00 50.00 bat teat 4 75 ie 


9° 
Bars CRE Cato, 3897 fom. 985% | “Neh waa or ao 


a © 1950, Broadcasti icati 
2 AM affiliates, average 1-time rate roadcasting Publications, Inc. 


D 6.50 6.50 16.25 29.00 43.50 72.50 | 
N 9.00 9.00 21.50 38.00 57.00 95.00 


WBCK, Ikw, 930kc, MBS, Burn-Smith, Conlan 
D 7.00 7.00 17.50 28.00 42.00 70.00 THolland| 


T{S)Flint 








wm 
TTAWA : Y at 
na Grand Rapids signa Owosso acca * ——— 





—T—Tansinghalb if 





N 10.00 10.00 25.00 40.00 60.00 100.00 T{v Pontiac 
WELL, 250w, 1400kc, ABC, Bolling | = al 
D 6.50 650 15.00 30.00 45.00 75.00 ALLEGA oak OL 
N 8.00 8.00 18.00 36.00 54.00 90.00 sae iamenscenes 
WELL-FM, Chan. 271, 103.1mc, 45kw, Boll- ea — - ; ——T WA 

ing (rates not available) Setiians lay tle Creek sa 4) L 
BAY CITY, Bay, 24,625 fam., 97.9% radio, alamazoo(aiA —O{a)Batle Creek ann arboria) | 5 OR, 


24,107 radio fam. 

WBCM, lIkw-D, 500w-N, 1440kc, ABC, Hol- 
lingbery, Hooper 

D 8.50 8.50 16.00 30.00 44.00 75.00 

N 12.00 12.00 24.00 44.00 44.00 110.00 

WBCM-FM, Chan. 241, 96.Imc, 41kw, Hol- 
lingbery, Bonus 

WGRO, 500w-D, 1260kc, Sears & Ayer 

D 5.00 12.00 24.00 36.00 60.00 


(Continued on page 112) 






KALAMAZ , N : . nrg Wyandotte (1y() 
VBenton Harbor | . - . 





Coldwater Hillsdale P 
f ’ T)JAdrian 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 
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W r | | Battle Creek’s top-rated station : 


BATTLE CREEK 
and the best buy because .. . : 
@ 25 years of making friends — and sales 1 
® Caen cotesl trading area of 198,299 


» MNfiliated ati iain Besta. Company | 


. 


ee 





pect cmc ct ct canteen cdntomnndmesmetnetntimtont 


| 
Represented nationally by THE BOLLING CO. * 250w * 1400 WELL WELL-FM | 
ne ee 


it 





BROADCASTING e Telecastitsly 


B 
Page 110 @ August 14, 1950 ame 











\ 


= 


MERCHANDISING 
BMB 


— 
— 
—) 
7 
= ( 
a 
oO 
mn 


PERFORMANCE 








e It’s in the books that Flint’s big radio audience prefers WFDF in every time period. 
Compared to its closest competitor among the four other local stations,* Hooper ratings 
show 6 times as many Flint radio sets tuned to WFDF in the morning, 314 times as many 
in the afternoon and more than double in the evening! That’s why WFDF is a “bestseller” 
in this industrious city where annual retail sales exceed $288,000,000 . . . where effective 


buying income is $5,764 per family, in contrast with the median American family income 
of $3,120! 


n WFODF doesn’t rest on its selling laurels . . . aggressive merchandising and promotion 
activities use newspapers, movie trailers, taxi posters, transit cards, juke box inserts, cour- 
tesy announcements, publicity releases, direct mail and personal calls on the trade. 


Reach the important Flint market via WFDF.... its record in Flint speaks volumes! 


* Audience Index Reports. 


910 Kilocycles 


AMERICAN BROADCASTING COMPANY 
| 
| FLINT, MICHIGAN 
iii ee : 
| 


; REPRESENTED BY THE KATZ AGENCY 
Associated with: WOOD Grand Rapids—WFBM Indianapolis —WEOA Evansville 
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MICHIGAN 


SPOT RATE FINDER 
(Continued on page 110) 


BENTON HARBOR, Berrien, 32,034 fam., 
97.6% radio, 31,265 radio fam. 
WHFB, Ikw-D, 1060kc, Holman, Conlan 
1M 5M 15M 30M 14Hr 
D 6.60 7.70 11.00 16.50 33.00 55.00 
WHFB-FM, Chan. 260, 99.9mc, 9.2kw, Hol- 
man (Bonus daytime only) 
N 2.00 4.00 8.00 12.00 20.00 
CADILLAC, Wexford, 5,166 fam., 96.2% 


radio, 4,969 radio fam. 

WATT, 250w, 1240kc, MBS, Holman 
(Sold in combination with WTCM, Tra- 
verse city, Mich.; WMBN, Petoskey, Mich 
and WATZ, Alpena, Mich. See WTCM, 
Traverse City, Mich.) 


COLDWATER, Branch, 8,394 fam., 97.2% 
radio, 8,158 radio fam. 
WTVB, Ikw-D, 1590kc, KBS, McGillvra 


D 5.00 7.50 13.50 18.75 24.00 36.00 60.00 
N 7.50 7.50 13.50 18.75 24.00 36.00 60.00 


DEARBORN, Wayne, 675,893 fam., 98.7% 
radio, 667,106 radio fam. 
WKMH, 5kw-D, Ikw-N, 1310kc, Weed 


D 13.50 27.00 48.00 80.00 135.00 
N 17.50 35.00 60.00 100.00 175.00 
WKMA(FM), Chan. 262, 100.3mc, 25.5kw, 
Bonus 


DETROIT, Wayne, 675,893 fam., 98.7% radio, 
667,106 radio fam. 


4 AM affiliates, average 1-time rate 
D 49.06 50.62 82.30 164.60 246.90 412.50 
N 90.87 97.12 153.00 296.00 459.00 765.00 


2 AM non-affiliates, average 1-time rate 
D 21.00 32.50 55.00 90.00 135.00 225.00 
N 21.00 32.50 55.00 90.00 135.00 225.00 





CKLW, 50kw, 800kc, MBS, Young 
D 30.00 30.00 60.00 120.00 180.00 300.00 
N 60.00 60.00 120.00 240.00 360.00 600.00 


WDET(FM), Chan. 270, 101.9mc, 52kw 
D 2.50 5.00 13.40 26.80 40.20 67.09 
N 4.50 7.50 20.00 40.00 60.00 100.00 


WEXL, 250w, 1340kc 
(See Royal Oak, Mich., listing) 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 











WJBK, 250w, 1490kc, Katz, Hooper 
SB 


1M 5M 15M 30M _ 14Hr 
D 25.00 25.00 50.00 100.00 150.00 250.00 
N 25.00 25.00 50.00 100.00 150.00 250.00 
WJBK-FM, Chan. 226, 93.1mc, 30kw, Bonus 
WJBK-TV, Chan. 2, 7.51kw-aur., 14.26kw- 

vis., CBS, DuMont, Katz, Videodex 

D 65.00 65.00 80.00 160.00 240.00 400.00 
N 100.00 100.00 150.00 240.00 360.00 600.00 
WJLB, 250w, 1400kc, Forjoe, Pulse 
D .17.00 40.00 60.00 80.00 120.00 2 


00.00 
N 17.00 40.00 60.00 80.00 120.00 200.00 | 


WJLB-FM, Chan. 250, 97.9mc, 30kw 
(Same as above) 
WJR, 50kw, 760kc, CBS, Petry, Hooper 
D 68.75 75.00 110.00 220.00 330.00 550. 
N 125.00 150.00 200.00 400.00 600.00 1,000. 
WJR-FM, Chan. 242, 96.3mc, 24kw, 
Bonus 
WKMH, lIkw, 1310kc 
(See Dearborn, Mich., listing) 
WLDM(FM), Chan. 238, 95.5mc, 20kw 
D 10.00 17.50 45.00 70.00 120.00 
N 12.50 22.50 50.00 80.00 140.00 
WW4J, 5kw, 950kc, NBC Hollingbery, Hooper 
D 48.00 48.00 80.00 160.00 240.00 400.00 


Petry, 


N 96.00 96.00 160.00 320.00 480.00 800.00 | 


WW4J-FM, Chan. 246, 97.1mc, 10.5kw, Hol- 
lingbery, Bonus 
WW5J-TV, Chan. 4, 8.55kw-aur., 17.1kw-vis., 


NBC, Hollingbery 


D 110.00 110.00 138.00 220.00 330.00 550.00 | 
N 160.00 160.00 200.00 320.00 480.00 800.00 | 


WXYZ, 5kw, 1270kc, ABC, ABC Spot Sales 
D 49.50 49.50 79.20 158.40 237.60 396.09 
N 82.50 82.50 132.00 264.00 396.00 660.00 


WXYZ-FM, Chan. 266, 101.1mc, 30kw, Bonus 


WXYZ-TV, Chan. 7, 13.9kw-aur., 27.9kw-vis., | 


ABC, ABC Spot Sales 
D 65.00 65.00 80.00 160.00 240.00 400.00 
N_ 100.00 100.00 140.00 240.00 360.00 600.00 


ESCANABA, Delta, 9,141 fam., 95.8% 
8,757 radio fam. 

WDBC, Ikw, 680kc, MBS, Walker 

D 7.50 15.00 30.00 40.00 60.00 

N 9.00 27.50 45.00 60.00 90.00 


radio, 


FLINT, Genesee, 75,261 fam., 98.3% radio, 
73,981 radio fam. 


3 AM affiliates, average 1-time rate 
D 11.33 11.33 19.60 36.86 58.46 91.33 
N 17.16 17.16 33.66 62.33 92.66 153.33 


WAJL(FM), Chan. 296, 107.1mc, 0.40kw, 
Cooke (For rates see Transit Radio listing) 





MARKET INDICATORS FOR MICHIGAN 


CLASSIFICATIONS FIGURES 
IN hao ioc o's, ci biciave winter 6,334,172 

MMS ore ce a.assncic nse ania 4.23% 
No ea eA ere: otniw sw bvataieun 1,769,321 
Percent Radio .......2.....5. 98.1% 
Radio Families .............. 1,735,703 
NIN oe oooh 5s Sided oe $6,503,797,000 
Retail Trade Employes ...... 305,887 
Wholesale Sales Volume ..... $6,485,958,000 
Wholesale Trade Employes ... 83,190 
Employment (Mid-March) ... 1,800,525 


Taxable Payrolls (1st quarter) $1,318,803,000 


RIN eon hei ecre wiemyesidous $9,223,000,000 
Percent distribution ....... 448% 
Per Capita Income .......... $1,484 
Percent of national per capita 
__ ES Ren hears 105% 


New Construction (Private).. $ 673,300,000 
IRS ne aera $ 404,700,000 
Non-Residential $ 146,000,000 

Value added by Manufacture. $5,196,338,000 

Automobile Registration 2,204,643 

Telephones 1,832,600 





50 
50 
50 
"49 
50 
"49 
"48 
"48 
"48 
"48 
"48 
"48 
"48 
"48 


"48 
"49 
"49 
"49 
"47 
"49 
"49 


5,256.10 | 
49, | 
1,405,494 
96.49, | 


1,538,000 


5,941,538,00) : 


208,645 » 
1,926,500,009 » 


53,695 * 


1,769,739 


1,186,302,00 


3,425,000,009 | 
4.519, 


649 


1134, 
191,900,009 
118,000,000 

35,800,000 
1,794,016,009 
2,005,949 
1,252,600 


so 


{{ 


% 


‘Y 


y 


" 
'{ 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproductig: 


unlicensed. 


* * * 


WBBC, lIkw, 1330kc, MBS, Forjoe 
SB 1M 


* 


1948 Retail Sales, Dept. of Commerce, 1948 Census of Business, 


* * 





5M 15M 30M 14Hr 
D 8.50 8.50 16.00 32.00 50.00 80.00 
N 12.00 12.00 28.00 56.00 84.00 140.00 


WFDF, Ikw, 910kc, ABC, Katz, 
D 15.00 15.00 25.00 45.00 
N 22.00 22.00 45.00 75.00 
WMRP, 250w-D, 1510kc 


BMB, Hooper 
75.00 110.00 | D 
110.00 180.00 | N 


9.00 
16.00 


M 
10.42 


5M 


3 AM affiliates, average 1-time rate 
SB 1 15M 30M } 

17.33 36.00 52.00 %4 

18.33 31.33 61.00 90.66 1814 





2 AM non-affiliates, average 1-time rote 
6.00 11.25 24.07 3612 Hx 





D 5.75 10.00 20.00 30.00 50.00 D 5.00 
WTAC, Ikw-D, 500w-N, 600kc, NBC, Raymer : 
D 10.50 10.50 16.80 33.60 50.40 84.00 

N 17.50 17.50 28.00 56.00 84.00 140.00 


(Continued on page 114 


GRAND RAPIDS, Kent, 80,173 fam, 9% 
radio, 78,810 radio fam. 
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WEXL reaches more 
the entire population 
state of Michigan! 


of almost $4 billion. 


* NEWS * SPORTS 


WEXL-AM-FM 


—almost 1,000,000 homes 
witha retail buying power (1949) 


The primary coverage area of 
than 
of 


1 2 
the 





Phone Jordan 4-6523 e DETROIT, MICHIGAN 


BROADCASTING 


e Telecastité 


nee 





BRO 


















49, 
5,48) 
64% y 
8,000 
8,000 | 
8,645 » 
0,000 
3,695 
9,739 


| Dominating 


514, | 
649 


13% 
0,000 
0,000 9 
0,000 9 
6,000 »y 
5,949 4g 
2,600 


Production 
Less, 





verage 


= THE ONLY STATION IN MICHIGAN THAT DOMINATES A COVER- 
both AGE OF FIVE STATES IN ADDITION TO INDUSTRIAL DETROIT. 


] 50,000 WATTS CLEAR CHANNEL 
* The most powerful station in Michigan. 


2? MICHIGAN, OHIO, INDIANA, PENNSYLVANIA, NEW YORK 
* The only station in Michigan with this 97 county coverage. 


98,321,984 ESTIMATED POPULATION IN THE AREA 
* The only station in Michigan able to cover this audience. 


4 The only station in Michigan that can do so much for the 
* advertiser at so low a cost per inquiry. 


Columbia Broadcasting System Nationally Represented by Edward Petry & Co. 


30,000 WATTS 


4 | _ 760 ON_YOUR 


DIAL 
G. A. RICHARDS 


HARRY WISMER 
i yee Chairman of the Vice President and 
Board General Manager 





RADIO—America’s Greatest Advertising Medium 


GAN 


casting 
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|D 5.00 


| WLAV, 250w, 1340kc, ABC, Pearson, Hooper 


t 





|D 2.25 3.50 8.00 15.00 22.00 36.00 
| N 3.25 5.00 12.00 24.00 36.00 60.00 
JACKSON, Jackson, 29,922 fam., 98.2% 
radio, 29,383 radio fam. 
WIBM, 250w, 1450kc, ABC, Forjoe, Holman 
D 7.50 7.50 12.00 22.50 37.50 75.00 
N 7.50 7.50 12.00 22.50 37.50 75.00 
WIBM-FM, Chan. 222, 92.3mc, 16kw 
(No rates available) 
KALAMAZOO, Kalamazoo, 35,200  fam., 


|N 12.00 


| WHDF, 250w, 


IRON MOUNTAIN, Dickinson, 


| WMIQ, 250w, 1450kc, ABC 


| IRONWOOD, Gogebic, 


WJMS, Ikw, 630kc, MBS, Walker, Conlan 
D 4.00 6.00 12.00 24.00 36.00 60.00 
| N 7.00 9.00 18.00 36.00 54.00 90.00 


| WJPD, 250w, 1240kc 


MICHIGAN | 


SPOT RATE FINDER | 
(Continued from page 112) 


WERS(FM), Chan. 233, 92.5mc, 10.5kw 
SB 14 5M 15M 30M 

D 3.00 6.00 9.00 18.00 27.00 

N 5.00 9.00 12.00 24.00 36.00 

WFUR, Ikw-D, 1570kc, Best 

6.00 10.50 24.15 36.25 

WGRD, Ikw-D, 1410kc, McGillvra 

D 5.00 6.00 12.00 24.00 36.00 


WJEF, 250w, 1230kc, 


Hooper 
10.76 16.00 32.00 48.00 80.00 


D 9.00 
N 16.00 18.00 30.00 55.00 80.00 135.00 


er Chan. 229, 93.7mc, 550kw | 
(C.P.) 


1 Hr 
45.00 
60.00 


60.40 


60.00 
CBS, Avery-Knodel, 


D 8.00 8.00 16.00 36.00 48.00 80.00 
12.00 24.00 48.00 72.00 120.00 
WLAV-FM, Chan. 245, 96.9mc, 3kw, Pearson, | 
Bonus 


WLAYV-TV, Chan. 7, 10kw-aur., 20kw-vis., 
ABC, CBS, NBC, DNT, Pearson 

N 45.00 45.00 62.50 100.00 150.00 250.00 

WOOD, 5kw, 1300kc, NBC, Katz, Hooper 

D 10.00 12.50 20.00 40.00 60.00 100.00 

N 20.00 25.00 40.00 80.00 120.00 200.00 





HILLSDALE, Hillsdale, 8,868 


fam., 
radio, 9,593 radio fam. 


96.9% | 


| WJOE(FM), Chan. 256, 99.1mc, 2.5kw 


(No rates available) 


HOLLAND, Ottawa, 20,490 
radio, 20,223 radio fam. 
WHITC, 250w, 1450kc, Grant, Conlan 

D 4.00 4.00 8.00 16.00 24.00 40.00 
N 6.00 6.00 12.00 24.00 40.00 60.00 


98.7% 


fam., 


HOUGHTON, Houghton, 11,040 fam., 97.4% 
radio, 10,753 radio fam. 

1400ke, MBS, Walker, Conlan 

3.50 8.00 15.00 22.00 36.00 

5.00 12.00 24.00 36.00 60.00 


D 3.50 
N 5.00 


6,879 fam., 
96.9% radio, 6,665 radio fam. 


D 6.00 
N 8.00 


6.00 
8.00 


10.00 16.00 24.00 40.00 
14.00 24.00 36.00 60.00 


IRON RIVER, Iron, 4,939 fam., 95.8% radio, | 
4,731 radio fam. 

WIKB, 250w, 1230kc, MBS, Walker 

D 450 4.50 9.00 18.00 27.00 45.00 

N 6.00 6.00 15.00 30.00 45.00 75.00 


7,525 fam., 


96.6% 
radio, 7,269 radio fam. 


ISHPEMING, Marquette, 


13,261 fam., 96.7% 
radio, 12,823 


radio fam. 





98.5% radio, 34,672 radio fam. 





2 AM affiliates, average 1-time rate 
D 8.25 9.37 17.75 32.00 48.00 80.00 
N 13.50 15.00 27.50 50.00 75.00 125.00 


| WGFG, kw, 1360ke, ABC, H-R Reps 


| WKZO-TV, Chan. 3, 8kw-aur., 16kw-vis., 
Avery-Knodel 
Note: All Rates one-time. Sources: Families 


| BMB. For complete explanation see foreword. | 





D 6.00 
N 10.00 
WKZO, 
Hooper | 
D 10.50 12.75 18.00 36.00 54.00 90.00 | 
N 17.00 20.00 30.00 60.00 90.00 150.00 


6.00 17.50 28.00 42.00 70.00 
10.00 25.00 40.00 60.00 100.00 
5kw, 590kc, CBS, Avery-Knodel, 


and radio families estimated from field tabu- 


lations of 1950 U. S. Census. Percent radio | 





For Facts on the 
Saginaw Market 
Contact 


HEADLEY-REED 





Representatives of 
Radio Station 


WSAM 


————— 


BROADCASTING @¢ Telecastias 


SB IM 5M ISM oy ) 
D 15.00 30.00 60.00 90.00 135.00 zx, 
N 20.00 40.00 80.00 120.00 180.09 aus 


LANSING, Ingham, 48,170 fam., 98.4% 





47,495 radio fam. ™ 
ee, 
2 AM affiliates, average 1-time rate 
D 6.00 6.00 13.50 24.50 37.5 My 
N 9.00 9.00 19.00 36.00 54.59 oT 
Se SS 
WILS, Ikw, 1320kc, MBS, Rambeay 
D 7.00 7.00 15.00 25.00 39,99 @y 
N 10.00 10.00 20.00 36.00 55.99 NY 
WJIM, 250w, 1240kc, ABC, H-R Reps, Hooper 
D 5.00 5.00 12.00 24.00 36.09 Gy 
N 8.00 8.00 18.00 36.00 54. ey 
WJIM-TV, Chan. 6, 2.5kw-aur., 


NRC ABC, CBS, DuMont, H-Reps saat 
D 20.00 25.00 40.00 40.00 95.00 inp 
N 30.00 35.00 50.00 80.00 120.00 2s 


LUDINGTON, Mason, 5,577 fam., 9%» 
radio, 5,370 radio fam. F 
WKLA, 250w, 1450kc, ABC, Burn-Smith 
D 2.00 2.00 4.00 8.00 12.0 ny 
N 4.00 4.00 8.00 16.00 24.00 ay 


MARQUETTE, Marquette, 13,261 fam., 97 
radio, 12,823 radio fam. . 


WDMJ, 250w, 1340kc, MBS, BMB, Conlon 


D 6.00 6.00 10.00 16.00 2400 ay 

N 8.00 8.00 14.00 24.00 36.00 wy 

MIDLAND, Midland, 7,116 fam., 979 
radio, 6,902 radio fam. 2 

WMDN, 250w, 1490ke 

D 5.00 5.00 8.00 16.00 24.00 am 

N 6.00 6.00 12.00 24.00 36.00 wm 


MT. CLEMENS, Macomb, 51,466 fam., 98,39, 
radio, 50,848 radio fam. ’ 


WMLN(FM), Chan. 292, 106.3mc, 34kw 
D 4.17 9.80 1480 23.20 ay 
N 6.25 14.70 22.30 34.80 om 


MT. PLEASANT, Isabella, 8,067 fam., 94.) 
radio, 7,752 radio fam. 

WCEN, 500w-D, 1150kc, Conlan 

D 3.60 4.50 11.70 23.40 35.10 55 

N 4.00 5.00 13.00 26.00 39.00 45m 


MUSKEGON, Muskegon, 33,732 fam., 98.2% 
radio, 33,124 radio fam. 





2 AM affiliates, average 1-time rate 
D 6. 12.00 24.00 36.00 Hm 





N 10.00 20.00 40.00 60.00 100.0 
WKBZ, Ikw, 850kc, ABC, Burn-Smith 

D 6.00 6.00 12.00 24.00 36.00 wm 
N 10.00 10.00 20.00 40.00 60.00 10m 


WKBZ-FM, Chan. 293, 106.5mc, 4.7kw, Bum- 
Smith, Bonus 

WKNK, Ikw, 1600kc, MBS, Best 

D 6.00 12.00 24.00 36.00 Hm 

N 10.00 20.00 40.00 60.00 10M 

WAMUS, Ikw-D, 1090ke, Holman 


D 4.00 4.00 8.00 16.00 24.00 4% 
N 6.00 6.00 12.00 24.00 36.00 00 
OAK PARK, Oakland, 89,484 fam., 99.0% 


radio, 88,589 radio fam. 
WLDM(FM), Chan. 238, 95.5mc, 20kw 
(See Detroit, Mich., listing) 


OWOSSO, Shiawassee, 12,766 fam., 978% 


radio, 12,485 radio fam. 
WOAP, 250w-D, 1080kc 
D 4.50 450 9.00 18.00 27.00 450 
N 6.00 6.00 12.00 24.00 36.00 0. 
WOAP-FM, Chan. 276, 103.1mc, Tkw, Me 
Gillvra 


D 2.00 4.00 8.00 12.00 20. 

PETOSKEY, Emmet, 4,571 fam., 94.4% radio 
4,31© radio fam. 

WMBN, 250w, 1340kc, MBS, Holman 
(Sold in combination with WTCM, Tro- 
verse City, Mich.; WATT, Cadillac, Mich 
and WATZ, Alpena, Mich See WITCH 
Traverse City, Mich.) 
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0M kland, 89,484 fam., 99.0% : v _ 1 as 
oo ee a ea ee 
WAR, Tkw-D, SK ISM 30M «(He | CSAS BA y 00 49. 50 | 24 : 
6% me a ay QAM 2M St, | N 175 11.75 21.80 42.50 72.00 mei FOR YEARS : 
D R-FM, Chan. 258, 99.5me, 25kw, Bonus | WKNX, Ikw-D, 1210kc, Holman P 
— WCAR-P™ Saint Clair, 25,467 fam., | D... 8-00 10.00 12.00 25.00 45.00 75.00 . 
. port HURON, otene walle tem. “ | WSAM, 250w, 1400kc, NBC, Headley-Reed I, V; ° ‘. 
0 tty as eS | D 8.40 8.40 15.60 30.00 48.00 72.00 | e Otce . 
* Hy 2 AM affiliates, overage I-time rate | N 12.00 12.00 21.60 42.00 72.00 120.00 | 0 
D $00 6.00 12.00 24.00 36.00 60.00 | WSAM-FM, Chan. 251, 98.1mc, 1.7kw, Bonus : 
a nN 6.00 7.00 14.00 28.00 42.00 70.00 | wsGw, Ikw, 790kc, MBS, Pearson | . 
WHLS, 250w, 1450kc, MBS, Grant, Conlan | D 8.50 8.50 16.00 30.00 50.00 75.00 | o . 
0 ay D. 400 6.00 12.00 24.00 36.00 60.00 | N 11.50 11.50 22.00 43.00 72.00 120.00 | Y 
0 fm N 4.00 6.00 12.00 24.00 36.00 60.00 | SAULT STE. MARIE, Chippewa, 8,082 fam., | pS 
8, Hoo WITH, Ikw, 1380kc, ABC, Weed | 95.8% radio, 7,742 radio fam. = & ‘° 
00 Gm p 6.00 6.00 12.00 24.00 36.00 60.00 | wsoo, 250w-D, 100w-N, 1230kc, ABC, Con- | estern tchiqan ‘. 
© my} = 800 8.00 16.00 32.00 48.00 80.00 | "jan G Y 
Stow. WITH-FM, Chan. 256, 99.1mc, 22kw, Bonus | p 6.00 6.00 10.00 16.00 24.00 40.00 | . 
ROGERS CITY, Presque Isle, 3,310 fam., | N 8.00 8.00 14.00 24.00 36.00 60.00 | ° 
00 12m 93.5% radio, 3,094 radio fam. TRAVERSE CITY, Grand Traverse, 7,862 fam., | Y 
00 200, WHAK, Ikw-D, 960kc 95.8% radio, 7,531 radio fam. y 
50 3.50 7.00 14.00 23.50 35.25 WITCM, 250w, 1400kc, MBS, Holman es 
. 9638 1?) 3. ’ ’ ’ ” 
r ROYAL OAK, Ookland, 89,484 fam., 99.0% | D 10.00 10.00 20.00 42.50 62.50 105.00 | 0 KC 1000 W 
mith radio, 68,589 radio fom. N 12.50 12.50 25.00 60.00 100.00 150.00 | ' 
XL, 250w, 1340kc, Bes | WYANDOTTE, Wayne, 675,893 fam., 98.7% | 
M4 ~ - 8.00 12.50 20.00 40,00 60.00 100.0C radio, 667,106 aan fam. 7 MU S K EGON 
N 8.00 12.50 20.00 40.00 60.00 100.00 | wyjw(FM), Chan. 276, 103.1mc, Ikw, Radio % nae 
My 96%, WEXL-FM, Chan. 282, 104.3mc, 18kw, Bonus | Reps. a Represented by Burn-Smith Co., Inc. 
; SAGINAW, Saginaw, 42,692, 97.8% radio, | D 5.00 5.00 8.00 16.00 24.00 40.00 | + 
oni 41,752 fam. | N 5.00 5.00 12.00 24.00 36.00 60.00 
ry) 
00 Hm * * * © * . x * % * * 
, 10% 
% an MICHIGAN RADIO MARKET DATA BY COUNTIES 
#0 
\., 98.8%, 1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March rolls—1st Qtr. 
kw County Population Population Families Radio-Families (Est.) ($000) U. $. ($000) 1948 1948 ($008) 
4 on Alcona 5,802 5,463 1,620 1,545 95.4 2,627 3,448 249 123 
Alger 9,878 10,167 2,759 2,574 93.3 7,224 7,074 1,728 1,168 
+ 96.1% eee 47,240 41,839 13,195 12,812 97.1 28,893 36,807 4,865 3,013 
Alpeno..... 22,009 20,766 6,147 5,833 949 21,014 18,888 3,968 2,354 
Antrim 10,622 10,964 2,967 2,791 94.1 6,566 7,088 506 208 
: 85) peony 9,590 9,233 2,678 2,511 93.8 7,880 7,871 Ce 784 
6% Baraga 8,014 9,356 2,238 2,130 95.2 5,253 5,508 1,073 512 
, 98.2% Barry 26,038 22,613 7,273 7,069 97.2 16,417 17,935 3,411 2,075 
Bay 88,161 74,981 24,625 24,107 97.9 87,668 97,807 18,774 12,325 
— Benzie 8,016 7,800 2,239 2,147 95.9 5,910 6,465 683 285 
: Berrien 114,683 89,117 32,034 31,265 97.6 115,353 109,495 30,011 20,077 
0 60.00 Branch 30,052 25,845 8,394 8,158 97.2 21,671 24,625 4,284 2,396 
10 100.00 Calhoun 120,256 94,206 33,591 33,019 98.3 121,634 111,991 31,553 21,354 
a Cats... 28,016 21,910 7,825 7,558 96.6 17,729 18,192 3,299 2,019 
. Charlevoix. 13,343 13,031 3,727 3,536 94.9 10,508 9,637 1,291 653 
0 40.00 Cheboygan 13,412 13,644 3,746 3,491 93.2 11,164 11,903 1,494 720 
0 100.00 Chippewa 28,936 27,807 8,082 7,742 95.8 25,610 26,451 4,917 2,771 
w, bon Clare 10,204 9,163 2,850 2,718 95.4 9,193 7,672 878 386 
Clinton 31,106 26,671 8,688 8,488 97.7 15,761 16,995 1,842 939 
Crawford... 4,126 3,765 1,152 1,103 95.8 3,109 3,412 336 143 
0 60.0 Delta............ 32,727 34,037 9,141 8,757 95.8 29,550 26,012 5,363 3,018 
0 100.90 Dickinson....... 24,630 28,731 6,879 6,665 96.9 21,672 22,354 6,948 3,843 
oe. 39,917 34,124 11,150 10,860 97.4 26,266 27,711 3,793 1,948 
0 40 —- 216-365 15,791 4,571 4,315 94.4 19,043 20,050 2,389 1,278 
0 a0 a 9 Aa? 227,944 75,261 73,981 98.3 287,136 242,667 76,989 986 
, 99.0% Gogebic 26,942 31997 2,630 2,524 96.0 5,910 5,607 632 375 
ee _— 3178 7,525 7,269 96.6 24,298 23,299 3,132 3,729 
_ , 390 7,862 7,531 95.8 33,449 29,960 4,484 2,494 
on _ (Continued on page 116) 
Sources: pce gn gM wre reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
+ 2 Pyrig ales Management. Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 
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PROVEN RESULTS! 


DEFINITELY! WLEW 
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WSAM AM-FM 
SAGINAW 


SERVING SAGINAW — BAY CITY — MIDLAND THE 
WITH NBC FOR NORTHEASTERN MICHIGAN. RICH 
| | HEADLEY - REED SAGINAW BROADCASTING CO. 
2. eaves SAGINAW, MICHIGAN 
— AM-FM WLEW THE GREAT LAKES NETWORK 
WOSSO BAD AXE “COURAGE THAT COUNTS” 
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MICHIGAN RADIO MARKET DATA BY COUNTIES (Continued from page 143 


1949 1948 Employment Taxable 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March rolls—1st Qp 

County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 (ogg 

Gratiot 32,265 32,205 9,012 8,714 96.7 30,864 27,883 5,078 24 

Hillsdale 31,750 29,092 8,868 9,593 96.9 22,327 24,182 3,973 20% 

Houghton 39,525 47,631 11,040 10,752 97.4 34,148 29,928 7,934 4 

Huron 33,038 32,584 9,228 8,941 96.9 24,954 28,474 3,507 24s 

Ingham 172,450 130,616 48,170 47,495 98.6 204,385 184,663 50,126 36,905 

lonia 38,040 35,710 10,625 10,306 97.0 28,237 27,083 5,163 2.84 

losco 10,775 8,560 3,009 2,894 96.2 9,193 9,343 1,132 ‘S 

Iron 17,682 20,243 4,939 4,731 95.8 14,447 15,934 3,473 1.9% 
Isabella 28,883 25,982 8,067 7,752 96.1 20,358 20,327 3,976 24a) 

Jackson 107,124 93,108 29,922 29,383 98.2 116,130 104,622 27,489 19.9% 
Kalamazoo 126,019 100,085 35,200 34,672 98.5 141,574 122,681 36,359 25,8 
Kalkaska Kail igihids ace 4,569 5,159 1,276 1,186 93.0 1,970 2,386 358 m 
Kent Sinpeicbaes sisi = 287,020 246,338 80,173 78,810 98.3 339,174 294,972 96,133 65,614 
Keweenaw...............c006 2,901 4,004 810 770 95.1 1,314 955 208 oa 
Lake PT EE Se seabucttel 5,233 4,798 1,461 1,322 90.5 2,626 2,892 149 8 
Lapeer ‘ sei on ; 35,636 32,116 9,954 9,725 97.7 21,671 24,913 2,425 1,28 
Leelanau... . : ; 8,559 8,436 2,390 2,246 94.0 3,284 4,158 388 16 
Lenawee.................. 64,401 53,110 17,989 17,611 97.9 57,701 59,232 14,198 9,164 
Livingston ; 26,628 20,863 7,437 7,288 98.0 18,387 21,458 3,081 1,800 
Luce Sesiacelicha 8,105 7,423 2,263 2,106 93.1 5,253 4,973 1,355 rh 
Mackinac............. 9,113 9,438 2,545 2,371 93.2 6,567 7,023 769 RyA 
Macomb . ; 184,251 107,638 51,466 50,848 98.8 119,640 121,507 13,609 874 
Manistee ‘ é 18,393 18,450 5,137 4,952 86.4 15,103 13,870 3,258 1,608 
Marquette , re 47,475 47,144 13,261 12,823 96.7 39,400 36,191 10,651 6300 
Mason ; ’ 19,967 19,378 5,577 5,370 96.3 17,075 19,528 2,734 1,389 
Mecosta 18,884 16,902 5,274 5,005 94.9 12,476 13,528 1,883 M7 
Menominee 25,188 24,883 7,035 6,823 97.0 13,134 15,789 4,877 2719 
Midland se 25,478 27,094 7,116 6,902 97.0 26,925 23,819 10,059 848) 
Missaukee 7,110 8,034 1,986 1,856 93.5 3,283 4,354 235 7 
Monroe 75,274 58,620 21,026 20,563 97.8 53,631 56,576 11,784 8,945 
Montcalm 30,857 28,58) 8,619 8,317 96.5 22,984 28,051 4,661 2.671 
Montmorency..... 4,096 3,840 1,144 1,054 92.2 3,284 3,481 210 1% 
Muskegon 120,763 94,501 33,732 33,124 98.2 115,320 116,489 40,845 31,78 
Newaygo 21,473 19,286 5,998 5,716 95.3 13,790 13,582 2,115 1,1% 
Oakland 320,355 254,068 89,484 88,589 99.0 340,195 313,918 74,698 55,510 
Oceana 16,931 14,812 4,477 4,271 95.4 10,507 10,573 1,343 788 
Ogemaw 9,281 8,720 2,592 2,423 93.5 8,536 8,295 581 252 
Ontonagon 10,245 11,359 2,861 2,743 95.9 7,224 7,178 1,697 997 
Osceola : 13,759 13,309 3,843 3,673 95.6 9,850 9,685 1,213 555 
Oscoda 3,108 2,543 868 806 92.9 1,971 1,843 113 2 
Otsego 6,398 5,827 1,787 1,669 93.4 5,253 5,514 695 4 
Ottawa ; 73,357 59,660 20,490 20,223 98.7 57,788 62,485 14,958 9.9% 


(Continued on page 118) 


Sources: 1950 Population, field reports, 1950 Census; 1940 Populaticn, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
copyright 1950 ‘‘Sales Management.’’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commerce. 
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In peacetime, in wartime... center of America’s 


= industrial activity is dynamic Detroit, with its 
- mammoth production facilities that have been oper- 
3 ating at full capacity for ten successive years. More 
” than one million workers are employed in this fabu- 
- lous market, where factory wage rates are the 
cw highest of the nation’s five largest cities. 


It's little wonder the 215 advertisers who, in 1949, 
spotted their sales messages in Detroit on WWJ had 
such exceptional success! 


If your advertising budget is aimed to hit the 
high-spots in the nation’s markets, top spot on your 
list should be Detroit and WWJ... Detroit’s FIRST 
radio station, first in public service and community 
aeceptance for thirty years. 


winner of the 
1949 duPont 
Award, George 
Foster Peabody 
Award, Variety 
Award for out- 
standing station 


4 operation, and a 


Associate Television Station WWJ-TV host of others. 
* Basic NBC Affiliate 
; GIRST-IN DETROIT Owned and Operated by THE DETROIT NEWS 


to sell it in Detroit 


... spet it en 





AM—950 KILOCYCLES—5000 WATTS 
. * 4 . 
Notional Representatives: THE GEORGE P HOLLINGBERY COMPANY FM IANNEL 246~97.1 MEGACYC 
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. County 


St. Joseph 
Sanilac 
Schoolcraft 
Shiaiwassee 
Tuscola 
Van Buren 
Washtenaw 
Wayne..... 
Wexford 


6,546 


D 2.50 
N 4.50 






















Presque Isle 


N J 
AUSTIN, Mower, 11,783 fam., 98.3% radio, 
11,583 radio fam. 


KAUS, Ikw, 1480kc, MBS, Crossley 
D 7.20 12.00 24.00 36.00 60.00 D 7.08 7.08 
N 12.00 12.00 20.00 40.00 60.00 100.00 | N_ 13.50 


BEMIDJI, Beltrami, 6,942 fam., 94.3% radio, 
radio fam. 


KBUN, 250w, MBS, Walker, 
3 


BRAINERD, Crow Wing, 8,569 fam., 96.7% N 
radio, 8,286 radio fam. 


ST. PAUL 
5000 WATTS FULL TIME 
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1950 1940 
Population Population 
11,853 12,250 
5,805 3,668 
152,838 130,468 
91,175 76,222 
34,885 31,749 
30,737 30,114 
9,108 9,524 
45,704 41,207 
38,147 35,694 
38,939 35,111 
133,323 80,810 
2,419,699 2,015,623 
18,496 17,976 





Conlon 


N__ 18.00 
12.00 18.00 30.00 
12.00 24.00 36.00 60.00 | WESC, Siw. IS20hc, MSC 
12.00 12.00 


WEBC-FM, Chan. 





1950 
Families 


3,310 
1,621 
42,692 
25,467 
9,744 
8,585 
2,544 
12,766 
10,655 
10,876 
37,241 
675,893 
5,166 


3 AM affiliates, average l-time rate. 
11.48 21.91 


MINNEAPOLIS 


HENNEPIN COUNTY 


ST. PAUL 


RAMSEY COUNTY 
HENNEPIN AND RAMSEY 


POPULATION 
FAMILIES 


RADIO HOMES 
TOTAL ‘49 RETAIL SALES 


FOOD 


GEN’‘L MDSE. 


APPAREL 


30M 
15.00 22.50 37.50 





1949 
1950 % Radio Retail Sales 
Radio-Families (Est.) ($000) 
3,094 93.5 7,880 
1,531 94.5 4,443 
41,/52 97.8 155,232 
24,983 98.1 95,014 
9,480 97.3 33,491 
8,327 97.0 22,327 
2,411 94.8 7,224 
12,485 97.8 33,499 
10,282 96.5 26,266 
10,560 97.1 30,207 
36,756 98.7 139,581 
667,106 98.7 2,939,156 
4,969 96.2 19,045 
SB 1M 5M 15M 30M 14Hr 
D 3.15 5.20 10.40 19.50 36.40 
N 5.20 10.40 19.50 36.40 65.00 





1 Hr 


16.50 25.00 41.50 


19.20 29.80 48.00 


DULUTH, St. Lovis South, 57,318 fam., 97.8% 
radio, 56,057 radio fam. 


MINNESOTA 
SPOT RATE FINDER 
ALBERT LEA, 9,622 fam., 97.9%  CLOQUET, Carlton, 6,853 fam., 97.0% radio, 
radio, 9,420 radio fam. 6,647 radio fam. 
KATE, 250w, ABC, Bulmer & John- WKLK, 250w, 1450kc, Cooke 
son (Minne Pearson, Conlan SB 1M 5M 15M 
SB 1 15 30M 1 4Hr D 2.00 2.00 7.50 
D 6.00 12.00 24.00 36.00 60.00 | N 2.20 2.20 8.50 
N 7.00 16.00 32.00 48.00 80.00 CROOKSTON, Polk, 9,996 fam., 97.1% radio, 
ALEXANDRIA, Douglas, 5,926 fam., 96.7% 9,706 radio fam. 
radio, 5,730 radio fam. KROX, Ikw-D, 1050ke 
KXRA, 250w, (C.P. Ikw, 1260kc) 
D = 2.00 12.00 25.00 40.00 | D 6.00 6.00 14.40 
3.00 15.00 30.00 50.00 N 7.50 7.50 18.00 24.00 36.00 60.00 


KLIZ, 250w, MBS, Lawson WREX, 10kw-D, 5kw-N, 1080kc, MBS, Weed, 

D 4.00 9.00 20.00 30.00 50.00 Conlan, Hooper 

N 6.00 12.00 30.00 45.00 75.00 | Dp 5.25 5.25 9.45 15.75 31.50 52.50 

BRECKENRIDGE, Wilkin, 2,944 fam., 97.8% | N_ 10.50 10.50 18.90 31.50 63.00 105.00 
radio, 2,897 radio fam. ELY, St. Louis Central, 57,318 fam., 97.8% 

KBMW, 250w, radio, 56,057 radio fam. 

D 2.55 10.50 21.00 36.00 WXLT, 250w, 1450kc 

N 3.40 14.00 28.00 48.00 D 1.60 226 5.50 9.00 16.40 32.99 

-_——— N 2.20 3.60 7.20 12.00 21.00 42.00 

Note: All Rates one-time. Sources: Families EVELETH St. Louis, 57,318 fam., 97.8% ra- 

and radio families estimated from field tabu- dio, 56,057 radio fam. 

lations of 1950 U. S. Census. Percent radio WEVE, 250w. 1340kc, ABC, Free & Peters, 

2MB. For complete explanation see foreword Contan, RMB 


EATING — DRINKING 
AUTOMOTIVE 


DRUG 


38.00 67.50 | 
13.50 22.30 43.00 76.00 131.66 
KDAL, 5kw, 610kc, CBS, Avery-Knodel, Hooper | 
D 9.00 9.00 15.00 30.00 45.00 75.00 

18.00 30.00 60.00 90.00 150.00 | 


10.00 20.00 37.50 75.00 | 
18.00 37.50 75.00 140.09 
222, 92.3mc, 62kw, Bonus 





- A2% 





RADIO MARKET DATA BY COUNTIES 


FARIBAULT, Rice, 10,122 fam., 97.2% radio, 
9,839 radio fam. 

KDHL, Ikw, 920kc, Walker, BMB 

D 4.50 6.00 12.00 24.00 36.00 60.00 

N 6.00 8.00 16.00 32.00 48.00 80.00 

FAIRMONT, Mortin, 7,135 fam., 98.2% radio, 
7,007 radio fam. 

KSUM, Ikw, 1370kc, MBS, Walker, Conlan 

D 7.20 12.00 24.00 36.00 60.00 

N 12.00 20.00 40.00 60.00 100.00 

FERGUS FALLS, Otter Tail, 14,272 fam., 96.6% 
radio, 13,787 radio fam. 

KGDE, 250w, 1230kc, MBS 

D 2.80 3.75 9.00 18.00 27.00 45.00 

N 3.75 5.00 12.00 24.00 36.00 60.00 

GRAND RAPIDS, Itasca, 9,226 fam., 96.3% 
radio, 8,885 radio fam. 

KBZY, 250w, 1490kc, MBS 

D 4.00 4.00 7.00 14.00 21.00 35.00 

N 6.00 6.00 10.00 20.00 30.00 50.00 

HIBBING, St. Louis, 57,318 fam., 97.8% ra- 
dio, 56,057 radio fam. 

WMFG, 250w, 1240kc, NBC 

D 2.80 2.80 4.15 8.30 15.20 27.60 
N 4.80 4.80 7.20 14.40 26.40 48.00 
MANKATO, Blue Earth, 
radio, 10,428 radio fam. 


2 AM affiliates, average l-time rate 


D 4.00 600 12.00 24.00 36.00 

N 6.00 8.60 16.00 32.00 48.00 80.00 
KTOE, Ikw, 1420kc, ABC 

Dn 4.09 6.00 12.09 24.00 36.00 60.00 
N 6.00 8.00 16.00 32.00 48.00 80.00 


KYSM, 250w, 1230kc, NBC, Pearson, Conlan. 
BMB 


10,673 fam., 97.7% | 





60.00 





D 4.00 6.09 12.00 24.00 36.00 60.09 | 

N 600 8.00 14.00 32.00 4800 80.09 

KYSM-FM, Chan. 278, 103.5mc, 47kw, Pear- 
san, Ronus 


40% 


COUNTY DATA 


999,500 
304,480 
300,520 


$1,231,570,000 
244,362,000 
281,264,000 
88,932,000 
91,206,000 
214,246,000 
38,913,000 


(Continued from page 14) 


1948 Employment 
Retail Sales Mid-March 
U. S. ($000) 1948 

7,838 1,596 
6,864 387 
131,843 40,654 
82, 20,163 
33,159 8,575 
23,479 1,686 
7,478 1,597 
38,219 8,898 
27,821 2,798 
32,291 4,702 
125,480 39,951 
2,566,614 932,483 
16,413 4,012 


MARSHALL, 
5,835 radio fam. 


KMHL, 250w, 1400kc, MBS, P. 
SB 1A earson 


SM 15M 30M 


Toxable 
rolls-tunt 
1948 (Soq9; 


Nee nn enn ne eee 


Lyon, 6,201 fam., 94.1% red 


1H 


D 4.00 6.00 12.00 24.00 3 
N 6.00 8.00 16.00 32.00 1800 = 
MINNEAPOLIS (St. Paul), Hennepin, 1897 


fam., 98.7% radio, 


D 7.31 
N 12.50 


KEYD, 5kw-D, -1440kc, Rambeau 
14.00 28.00 48.00 sy 


D 6.00 
KSTP, 50kw, 


8.00 
1500kc, 


N_ 80.00 100.06 


Ney 184,546 radio fom, 
4 AM affiliates, average 1-time rate 

D 30.25 39.12 48.23 88.37 132.56 2m» 
N 41.66 65.00 64.37 167.50 251.25 aig 


4 AM non-affiliates, average 1-time rate 


9.76 22.16 37.32 59.50 
16.00 43.50 67.50 100.00 Cr 


NBC, Petry 

D 40.00 50.00 60.00 100.00 150.00 2m 
200.00 300.00 som 
KSTP-FM, Chan. 271, 102.1mc, 2kw, Bonus 
KSTP-TV, Chan. 5, 17.3kw-aur.; 24,7kw.vis 


NBC, Petry 
D 75.00 95.00 150.00 225.00 375% 
N 190.00 126.00 200.00 300.00 som 
WCCO, 50kw, 830kc, CBS, Radio Sox 
Hooper, BMB 
D 57.00 72.00 72.00 144.00 216.00 30m 
N 95.00 240.00 360.00 soos 
WDGY, 50kw-D, 25kw-N, 1130ke, Aver 
Knodel, BMB 
D 10.50 14.00 42.00 56.00 84.00 14% 


N 15.00 20.00 60.00 80.00 120.00 mm 


WLOL, 5kw, 1330kc, MBS, Blair, Hooper 
Dd 9.99 1910 30.94 49.50 74.95 17% 
N 15.00 20.00 68.75 110.00 165.00 2750 
WMIN. 250w. 1490°-. Radio Reps 

Pp 70 990 2009 40.09 6009 12m 
N 1907 17.60 7709 55.00 80.00 16m 


WMIN-FM, Chan. 258. 99.5-c, 100kw, Bor 
(Continued on page 120 


FAMILIES 


RETAIL SALES 


WLOL petivers MORE LisTENERS PER DOLLAR AND HAS MORE LOCAL ADVERTISERS 
THAN ANY OTHER TWIN CITY STATION 


MUTUAL 


WLOL 


THE STATION THAT DOES MORE IN SPORTS 


OF MINNESOTA’S 


OF MINNESOTA’S 


MINNEAPOLIS 


1330 KC 


REP. — JOHN BLAIR G CO. 





i CC 


BROADCASTING e Telecastittf§ BROA 


EXCELLENT 
FREQUENCY 


(1130 on the dial) 


FULL-TIME OPERATION 


(6 A.M. to MIDNIGHT) 


BROADCASTING e Telecasting 
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eLOou> ¢ —¢ 


BIG, RICH, 
GROWING MARKET 


(see latest census figures) 


MINNEAPOLIS e ST. PAUL 
The Northwest 


Empire Station 


Represented Nationally by AVERY-KNODEL, Inc, 
MEL Drake, Vice President 
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MINNESOTA 


SPOT RATE FINDER 


(Continued from page 118) 


"'WPBC, 500w-D, 980kc, Sears & Ayer, Hooper 
‘SB 1M 5M 15M 30M I14Hr 
D 5.75 8.05 12.65 25.30 46.00 78.20 ; ROSEAU 
WTCN, 5kw-D, Ikw-N, 1280kc, ABC, Free & 
Peters, Hooper 
D 15.00 22.50 30.00 60.00 90.00 150.00 
N 30.00 45.00 60.00 120.00 180.00 300.00 
WTCN-FM, Chan. 246, 97.1mc, 12kw, Free & 
Peters 
(No Cg og ag n 
WTCN-TV, Chan. 4, 9.2kw-aur.; 17.9kw-vis., TT 
ABC, CBS, DuMont, Free & Peters _——— Falls 
D 37.50 75.00 95.00 150.00 225.00 375.00 si 
N 50.00 100.00 126.00 200.00 300.00 500.00 
MOREHEAD, Clay, 8,340 fam., 97.9% radio, 
8,165 radio fam. 
KVOX, 250w, 1340kc, MBS, Walker, Conlan 
D 3.95 5.25 12.00 24.00 36.00 60.00 
N 5.25 7.00 17.00 34.00 51.00 85.00 ITASC ao 
— , yg 7,228 fam., 97.5% radio, | (Bemidji Virginia(y) 
047 radio fam. = (rlEveleth 
KNUJ, Ikw-D, 860kc, Conlan No \ —_——s 
Oo 5.25 7.00 14.00 28.00 42.00 70.00 ) 
N 3.50 5.25 10.50 21.00 31.50 52.50 (1Grand Rapids} 
NORTHFIELD, Rice, 10,122 fam., 97.2% radio, umes 
9,839 radio fam. 
WCAL, 5kw-D, 770kc re 
(Noncommercial) LtJMoorehead 
WCAL-FM, Chan. 239, 95.7mc, 49kw 
D 3.50 5.00 10.00 20.00 30.00 50.00 
6.00 8.00 16.00 32.00 48.00 80.00 
RED WING, Goodhue, 8,961 fam., 97.7% 
radio, 8,755 radio fam. 
KAAA, Ikw-D, 1250ke 
ROCHESTER, “Olmsted, 13.230 fam 98.0% ct) Fergus Falls 
mste ‘am., 0% ie 
radio, 12,965 radio fam. W)Breckénridge 


2 AM affiliates, average 1-time rate MILLE LACS 
4. .00 12.00 24.00 36.00 60.00 DOUGLAS Topp saaaaatiaial BROADCASTING TELECASTING 
N 6.00 8.50 16.00 32.00 48.00 80.00 nt | 


KLER, 500w-D, Ikw-N, 970kc, ABC, Pearson Alexandria) - MARKETBOOK MAP 
D 4.00 6.00 12.00 24.00 36.00 60.00 
Seoe aah ~~. —" 32.00 48.00 80.00 TRAVERSE 
: w, 1340kc, NBC, Pearson ere 
D 5.00 6.00 12.00 24.00 36.00 60.00 TEVENS st ad MINNESOTA 
Smee ie — pgg 32.00 Fg 80.00 BIG STONE ‘ : SHE NE 
-FM, an. 4, 94.6mc, iw, Bonus eae @ Location of City and number of 
+ ae — fam., 97.1% ra- " an ANOK ~tandend (AM) Broadcasting Stations 
KFAM 250w 1450ke NBC ' F @ Number of FM Broadcasting Stations 
D 4.50 4.50 10.90 27.75 40.80 68.00 = iat RIGHT wien f & Number of Telecasting Stations 
N 6.75 6.75 13.60 34.00 51.00 85.00 cH 2 f 
KFAM-FM, Chan. 284, 104.7me, 50kw, Bonus LAC QUI PARLE 3 ed _ 10 
, 250w, 1240ke j 
(No rates available) 
ST. PAUL zo faa MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
(See Minneapolis Listing) Tarr ene © 1950, Brosdcasting Publications, inc. 
STILLWATER, Washington, 9,597 fam., 98.0% | 
radio, 9,405 radio fam. — 
WSHB, 250w-D, 1220kc Marshall) | 
D 2.75 4.00 - 9.00 20.00 30.00 50.00 7 ia 
THIEF RIVER FALLS, Pennington, 3,613 fam., von | 
95.9% radio, 3,456 radio fam. 
KTRF, 250w, 1230kc, Bulmer & Johnson, [ = 
Conlan AS , Winona Qt) 
i 2n so te oe oe on i ed oe > 
E i ! : .00 50.00 } “amen ii E OLMSTEA 
VIRGINIA, St. Louis, 57,318 fam., 97.8% we 
radio, 56,057 radio fam. 
WHLB, 250w, 1400kc, NBC, Ro-Tel, Bulmer —_ | oe 
lohnson } = or 
D 2.40 3.60 7.20 13.20 24.00 ‘Walid 
N 4.80 7.20 14.40 26.40 48.00 
ee 3,552 fam., 95.6% ra- * x * * 7 = 
KWAD, ike, "Tehe. ans. Bulmer & Johnson | WILLMAR, Kandiyohi, 7,967 fam., 97.9% ra- | KWNO, 250w, 1230kc, ABC, Pearson, Conlan | WORTHINGTON, Nobles, 6,251 fam., 9th 
D 575 ‘5.75 9.50 21.00 31.00 52.00 dio, 7,800 radio fam. SB. IM «5M. 15M.) 30M_—sdV Hr radio, 6,163 radio fam. 
KWLM, 250w, 1340kc, ABC, Pearson, Conlan 
2 a a a ee SB IMS OSM. SOM. oT Hr | D 4.20 6.00 10.20 20.40 30.60 51.00 | KWOA, Ikw-D, 730kc, Bulmer & Johnson 
Note: All Rates one-time. Sources: Families | D 4.00 6.00 12.00 24.00 36.00 60.00 | N 6.00 8.00 17.00 34.00 51.00 85.00 SB 1M 5M 15M 30M Th & 
and radio families estimated from field re N 6.00 8.00 16.00 32.00 48.00 80.00 D 4.30 6.75 10.80 21.60 31.40 Sil 
lations of 1950 U. S. Census. Percent radio | WINONA, Winona, 11,104 fam, 96.9% radio, | KWNO-FM, Chan. 248, 97.5mc, 55kw, Pear- 3 . R . 5 4 
BMB. For complete explanation see foreword. 10,760 radio fam. son, Bonus N 5.00 8.50 16.00 31.40 48.60 
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The NBC Affiliate ay ‘Coated Minnesota 


me KFAM - 


St. Cloud, Minn. 


ENTRAL Minnesota’s dominant radio sta- WNED by The Times Publishing Com- 

tion, KFAM, has been serving an eleven pany, KFAM, the NBC affiliate for the 

county prosperous farm market since June, St. Cloud trading area, reaches a population 

1938. Today, KFAM offers national and re- of nearly 300,000. St. Cloud and suburbs today 

gional advertisers AM and FM coverage at total 33,410. KFAM enjoys wide prestige 

the same rate. and popularity in Minnesota—factors that 
make sales for your product. 


‘“‘The Voice of Central Minnesota’’ 





Write for complete information today 


Owned and Operated aot A bladed Times Feb tedins Compand 
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MINNESOTA RADIO MARKET DATA BY COUNTIES 































































1949 1948 Employment 1, 
1950 1940 1950 _ 1950 % Radio Retail Sales Retail Sales Mid-March rolls~1s1 0, 

County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 (Soy 

Aitken 14,269 17,865 3,986 3,815 95.7 8,764 8,479 712 ra 

Anoka 35,556 22,443 9,932 9,694 97.6 11,534 13,377 1,906 - 
Becker 24,468 26,562 6,835 6,609 96.7 14,538 16,002 1,542 & 
Beltrami 24,854 26,107 6,942 6,546 94.3 20,363 20,110 2,444 1s 

Benton 15,862 16,160 4,431 4,258 96.1 10,173 12,576 1,013 & 

Big Stone 9,574 10,447 2,674 2,629 98.3 10,023 10,623 860 2 
Blue Earth 38,210 36,203 10,673 10,428 97.7 44,577 48,882 6,862 4 
Brown 25,878 25,544 7,228 7,047 97.5 24,073 26,244 3,502 14) 

Carlton 24,534 24,212 6,853 6,647 97.0 17,225 17,128 4,580 26N3 
Carver 18,177 17,606 5,077 4,925 97.0 12,439 13,640 1,273 % 
Cass 19,099 20,646 5,335 5,063 94.9 9,351 10,508 1,128 %* 
Chippewa 16,718 16,927 4,670 4,572 97.9 16,619 18,675 1,674 mr 
Chisago 12,610 13,124 3,522 3,412 96.9 8,109 8,209 871 % 
Clay 29,857 25,337 8,340 8,165 97.9 21,355 33,037 2,789 in 
Clearwater 10,158 11,153 2,837 2,698 95.1 5,304 6,845 575 rm 
Cook 2,880 3,030 804 759 94.4 2,283 2,380 450 % 
Cottonwood 15,759 16,143 4,401 4,317 98.1 12,809 15,214 1,190 a 
Crow Wing 30,676 30,226 8,569 8,286 96.7 26,826 30,984 3,980 198s 
Dakota 49,055 39,660 13,703 13,484 98.4 29,614 35,048 11,411 8,075 
Dodge 12,608 12,931 3,521 3,436 97.6 7,454 8,538 613 a 
Douglas 21,215 20,369 5,926 5,730 96.7 16,417 20,625 1,817 5 
Fairbault 23,847 23,941 6,661 6,534 98.1 21,254 22,683 2,014 rv 
Fillmore 24,446 25,830 6,828 6,623 97.0 16,619 20,237 1,674 &% 
Freeborn 34,447 31,780 9,622 9,420 97.9 29,178 32,786 5,954 33% 
Goodhue 32,080 31,564 8,961 8,755 97.7 28,488 32,304 5,222 ou 
Grant 9,532 9,828 2,662 2,603 97.8 7,571 8,580 468 190 
Hennepin 669,377 568,899 186,977 184,546 98.7 846,719 787,300 218,398 14) 4) 
Houston 14,419 14,735 4,028 3,903 96.9 8,930 10,216 1,005 ” 
Hubbard 11,084 11,085 3,096 2,907 93.9 6,446 7,335 932 nT 
Isanti 12,094 12,950 3,378 3,260 96.5 7,269 8,048 1,009 us 
Itasca 33,028 32,996 9,226 8,885 96.3 22,933 26,609 4,474 245 
Jackson 16,322 16,805 4,559 4,463 97.9 11,214 13,913 1,112 As 
Kanabec 9,204 9,651 2,571 2,463 95.8 5,440 6,233 607 v1) 
Kandiyohi 28,521 26,524 7,967 7,800 97.9 22,394 27,273 2,371 TT 
Kittson 9,621 10,717 2,687 2,590 96.4 8,143 7,410 485 0 
Koochiching 16,848 16,930 4,706 4,353 92.5 14,034 13,855 3,781 2514 
Lac Qui Parle 14,508 15,509 4,053 3,996 98.6 9,772 11,864 818 4 


(Continued on page 124 


1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB: 1949 Retail Sales 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commerce 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 
copyright 1950 ‘’Sales Management.’ Further reproduction unlicensed. 





MARKET INDICATORS FOR MINNESOTA 


CLASSIFICATIONS 
Population 





FIGURES 
rats Sonewennr se ucleoore halen Oi oe 2,967,210 ’50 2,792,300 "i 

PT RG fois ascaterireyes dieses s 1.98% 50 2.12% "i 
| | ER eae rare tree 828,829 ’50 735,980 "4 





























































5,000 

KEYD ** 

(d) 

FAMILY BROADCASTING CORP. 


NINTH AND HENNEPIN @ MINNEAPOLIS 2, MINN. 


Represented by Rambeau 
| New York—Chicago -Los Angeles—San Francisco 
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Automobile Registration ..... 1,066,992 7°49 977,474 #8 
TRIMMER 555 Sica io55 stein aera a'ons 839,300 49 641,000 ‘4 














jon 
Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproductio 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 








Percent Radio ............... 97.7% °49 95.2% 

— Radio Families .............. 809,765 ’50 689,000 ‘4 

1,007 LETTERS FROM ONE , ‘ 
ANNOUNCEMENT ON ONE PROGRAM Metall Gales .......0..5..000% $2,901,975,000 °49 2,896,613,000 ‘48 
KEYD’s popular Slim Jim played a “mystery tune” on his regular Retail Trade Employes ....... 152,939 °48 109,539 ‘38 
12 to 12:30 noon program of January 19, 1949. In response to . p 
his request for the title of the number, 1,007 listeners sent in letters. Wholesale Sales Volume ..... $4,934,363,000 748 1,458,200,000 
— — from 54 counties in Minn., S. Dak., Iowa and Wholesale Trade Employes ... 52,838 °48 39,002 38 

isconsin. 

ee Employment (Mid-March) ... 589,138 °48 571,749 ‘fl 

— N - 

Taxable Payrolls (1st quarter) 357,951,000 °48 315,717,000 ‘fi 

key THIS GREAT MARKET . " , i 
INNS sre curacy ose eR es koe $3,970,000,000 °48 1,424,000,000 ‘40 

Get greater advertising results with KEYD, because KEYD gives a as : 
more listeners and better coverage per dollar invested. KEYD’s Percent distribution ....... 1.93% °48 1.88% ‘Ml 
family interest programming produces loyal audience response . . ' 
from all age groups in both farm and city homes. Take ad- Per Capita Income .......... $1,353 °48 509 
vantage of this natural key to family listening. Reach a profitable Percent of national per capita ’ 
market for your product in these rich metropolitan and rural income 96% 48 89% 
onniien by using —_ °° oe | ET + 22s cesar seessseeawne 0 
LEE WHITING, General Manager New Construction (Private).. $ 278,900,000 °49 76,400,000 3 

HAROLD A. WINTHER, Com‘! Mgr. | $ 127,700,000 °49 38,700,000 "39 

Non-Residential ........... $ 55,200,000 °49 12,000,000 3} 


Value added by Manufacture. $1,022,586,000 °47 306,840,000 °39) 
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VIDEO is the chocolate in today’s sales 
cake. But, like the complete cake, top 
sales results require the right combina- 
tion of VIDEO with all the other im- 
portant ingredients (AUDIO). 

WTCN serves you this wealthy Minne- 
apolis-St. Paul market on a silver plat- 
ter—with the right combination of sales 
ingredients. VIDEO—to show people 


Like Chocolate? 


Want to try a cake made only with Chocolate? 


What makes the chocolate cake taste so good are the 
ingredients added to Chocolate 


what you make and how it works. 
AUDIO—to make possible frequent, 
low-cost reminders that you have a 
product that does work. 

Buy the right combination of AUDIO 
and VIDEO together on WTCN. 
Write, phone, or wire WTCN, Radio 
City, Minneapolis, Minnesota, or see 
your Free and Peters representative. 


MINNEAPOLIS—ST. PAUL 


_ a AUDIO—ABC NETWORK .- - - viobceO—_ABC—DUMONT— CBS 


ing B ir ° 
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Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 
copyright 1950 ‘’Sales Management.’ Further reproduction unlicensed. 





MISSISSIPPI 





SPOT RATE FINDER 
BILOXI, 


Harrison, 23,295 fam., 84.1% radio, CLEVELAND, Bolivar, 17,524 fam., 77.8% 
19,591 radio fam. radio, 13, 634 radio fam. 
WGCM, 250w, 1240kc a, 250w, oe LBS, McGillvra 
(See Gulfport, Miss.) 14 15M 30M 1Hr 
WLOX, 250w, 1490kc, MBS, Rambeau D 150 2.75 750 10.00 16.00 35.00 
. Z .. on Sa ism om pA _ N 1.50 2.75 7.50 10.00 16.00 35.00 
° . ‘i L BA 9, 
N ve, 6.00 1200 2400 36.00 60:00 + pr Mg sent 6,669 fam., 77.7% radio, 
WVYMIL, _Tkw, ¢ WCJU, 250w, 1450kc, MBS, BMB 
D 4.50 6.00 12.00 24.00 36.00 oo D 2.89 5.51 10.71 16.32 27.88 
N 4.50 6.00 12.00 24.00 36.00 60: N 4.48 8.02 15.92 25.71 42.85 
BROOKHAVEN, Lincoln, 7,775 fam., 80.1% | COLUMBUS, Lowndes 10,556 fam., 85.0% 
radio, 6,228 radio fam. ¥ re 5 


WJMB, 250w, 1340kc, Continental radio, 8,973 radio ‘fam. 


WACR, 
> Se te 6 am ee mls Sa Gk ee ss me oe 
N 2.70 3.50 6.15 14.50 24.25 45.50 N 5.00 5.00 10.00 21.25 36.00 60.00 
CLARKSDALE, Coahoma, 13,755 fam., 75.8% WCBI, 250w, 1340kc, MBS, Mid South 

radio, 10,426 radio fam. D 5.00 10.00 24.00 36.00 60.00 
. tes tes ie a sen anne N 5.00 10.00 24.00 36.00 60.00 
a q ’ R \d A ORINTH, ‘ 19 . 

N 5.00 5.00 10.00 24.00 36.00 60.00 | SQRINTH. Alcorn, 7,548 fam., 85.1% radio, 

WCMA, 250w, 1230kc, MBS, Burn-Smith 
Note: All Rates one-time. Sources: Families | D 4.00 5.00 8.00 13.00 24.00 45.00 
and radio families estimated from field tabu- | N 5.00 6.00 11.00 25.00 40.00 70.00 


lations of 1950 U. S. Census. Percent radio 


BMB. For complete explanation see foreword. GREENVILLE, Washington, 19,630 fam., 75.7% 


radio, 14,860 radio fam. 
+ eae Ikw-D, 1260kc, Friedenberg 
4.50 6.00 12.50 20.00 35.00 
WIPR, 250w, 1340kc, MBS, Sears & Ayer 
D 5.50 6.50 10.00 18.00 36.00 60.00 
N 5.50 6.50 10.00 18.00 36.00 60.00 
WJPR-FM, Chan. 270, 101.9mc, 19.1kw, Bonus 
GREENWOOD, leflore, 14,297 fam., 
radio, 11,208 radio fam. 
_. TIkw-D, 960ke 
5.50 6.50 10.00 18.00 36.00 60.00 
WORM, © 1240kc, NBC 
6.00 6.00 9.00 22.50 40.00 75.00 
N 3.50 3.50 9.00 22.50 40.00 75.00 | 


For Facts on the 
Meridian Market 
Contact 


HEADLEY-REED 


78.4% 


Representatives of 
Radio Station 


WTOK 
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MINNESOTA RADIO MARKET DATA BY COUNTIES 
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d R Mis | R iis I hi baeet 
950 19. % Radio etail Sales etail Sales id-Marc 
County Sinden eanainites Fomilies Radio-Families (Est.) ($000) U. S. ($000) 1948 
Lake tr as ocd acres spaaaecssebeoreiead 7,768 6,956 2,170 1,990 91.7 6,009 5,868 505 
Lake of the Woods 4,897 5,975 1,368 1,306 95.5 2,412 3,326 358 
Le Sueur 19,047 19,227 5,320 5,187 97.5 12,726 15,986 2,027 
Lincoln 10,182 10,797 2,844 2,138 75.2 6,010 8,084 513 
I <<a: césetsaagacesnnssoosiastcinsaustdabesoteacoxs 22,203 21,569 6,201 5,835 94.1 22,562 27,582 2,367 
McLeod 22,185 21,380 6,197 5,875 94.8 18,383 22,356 2,400 
NE ICT CAR AO 6,998 8,054 1,955 1,853 94.8 3,575 4,063 228 
IE icc sanackcssevniassonsvashateecs 16,197 18,364 4,524 4,393 97.1 9,300 10,539 650 
Martin 25,543 24,656 7,135 7,007 98.2 23,503 24,716 2,886 
Meeker 18,941 19,277 5,291 5,143 97.2 13,480 15,799 1,686 
Mille Lacs......... 15,109 15,558 4,220 4,043 95.8 11,532 12,790 1,004 
i 26,695 27,473 7,457 7,144 95.8 15,344 17,461 1,829 
Mower............ 42,184 36,113 11,783 11,583 98.3 41,571 40,721 7,865 
Murray 14,778 15,060 4,127 4,056 98.3 8,981 10,759 921 
Nicollet............. 20,952 18,282 5,853 5,748 98.2 9,484 11,165 1,287 
I ccisscsiasnaiigs ouscsedasiaaceabablinaaaeiike 22,382 21,215 6,251 6,163 98.6 21,170 25,306 1,989 
OE a are 12,850 14,746 3,589 3,489 97.1 8,964 9,420 594 
MINE Soo as oases sscreics 47,362 42,658 13,230 12,965 98.0 52,329 52,042 9,603 
Citar Taill.......:........ iconeneesceces 51,094 53,192 14,272 13,787 96.6 31,141 36,022 4,138 
Pennington 12,933 12,913 3,613 3,465 95.9 12,726 15,123 1,493 
Pine 18,203 21,478 5,085 4,871 95.8 11,298 12,161 1,036 
Pipestone............ 13,995 13,794 3,909 3,842 98.3 14,690 16,020 1,533 
POU... .-oosvsees 35,785 37,734 9,996 9,706 97.1 27,934 30,266 3,129 
Pope 12,821 13,544 3,581 3,495 97.6 7,738 7,841 790 
Ramsey......... 353,400 309,935 98,715 97,432 98.7 521,666 421,508 118,109 
Red Lake....... 6,805 7,413 1,900 1,833 96.5 4,246 5,017 358 
Redwood 22,113 22,290 6,176 6,058 98.1 17,896 21,365 1,966 
Renville 23,915 24,625 6,680 6,566 98.3 18,148 20,074 1,439 
ave 36,238 32,160 10,122 9,839 97.2 25,031 27,617 3,733 
Rock 11,271 10,933 3,148 3,081 97.9 8,779 11,090 942 
Roseau 14,491 15,103 4,048 3,870 95.6 8,176 10,088 860 
St. Louis.... 205,199 260,917 57,318 56,057 97.8 230,188 198,651 52,155 
Scott 16,459 15,585 4,597 4,459 97.0 10,946 12,099 1,296 
Sherburne 10,637 10,456 2,971 2,852 96.0 5,674 5,560 437 
Sibley 15,829 16,625 4,421 4,319 97.7 10,022 11,067 981 
Stearns 70,408 67,200 19,667 19,097 97.1 51,035 64,956 8,206 
Steele 21,127 19,749 5,901 5,759 97.6 18,903 22,053 3,152 
Stevens 11,114 11,039 3,104 3,010 97.0 9,368 10,391 940 
Swift.... 15,820 15,469 4,419 4,317 97.7 12,005 17,586 1,203 
Bc. sncaseaictasssensansteccbissannens 25,410 27,438 7,098 6,842 96.4 13,900 16,821 1,351 
Traverse... 8,064 8,283 2,253 2,224 98.7 6,077 7,857 580 
Wabasha... 16,883 17,653 4,716 4,579 97.1 12,406 14,489 1,462 
IN ik ona canccipeanteasentennaxddsiones 12,716 12,772 3,552 3,396 95.6 10,476 13,551 1,236 
IE apeciecree ares ten a eee 14,933 15,186 4,171 4,058 97.3 11,583 13,874 1,453 
Ne ee 34,356 26,430 9,597 9,405 98.0 20,095 23,831 3,683 
cnt eset 13,872 13,902 3,874 3,815 98.5 12,238 13,020 1,542 
Wilkin 10,542 10,475 2,944 2,879 97.8 6,851 8,789 591 
Winona 39,753 37,795 11,104 10,760 96.9 37,469 37,045 7,717 
Wright 27.693 27,550 7,735 7.472 96.6 17,577 24,226 2,111 
Yeliow Medicine 16,229 16,917 4,533 4,470 98.6 12,104 14,782 1,066 


(Continued from page 1) 
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1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles 





1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 
MARKET INDICATORS FOR MISSISSIPPI 
CLASSIFICATIONS FIGURES 
Ser 2,171,806 ’50 2,183,796 
EM ga cavereaiainceicise.icsai 145% ’50 1.66% b, 
i Sopadestaes 606,649 °50 543,600 
PSWOGIE TRRTIO ......ccccsiccess 19.8% ’49 66.2% 't 
Radio Families ..... i See ee 484,105 ’50 358,000 4 
Retail Sales ........ 3 . $1,142, 287, 000 49 992,700,000 
Retail Trade Employes ....... 54,605 48 34,884 9 
Wholesale Sales Volume ..... $ 977,523,000 "48 245,200,000. 's 
Wholesale Trade Employes ... 13,957 °48 7,270 3 
Employment (Mid-March) ... 217,768 48 220,909 
Taxable Payrolls (1st quarter) $ 91,935,000 °48 86,720,000 be 
eer ...--- $1,603,000,000 °48 444,000,000 4 
Percent distribution ....... 0.78%  °48 0.58% 
Per Capita Income .......... $758 48 202 
Percent of national per capita ‘ 
eS ee 54% 48 35% 
New Construction (Private) .. $ 88,100,000 °47 22,600,000 9 
Residential $ 31,700,000 ’47 9,500,000 ' 
Non-Residential ........... $ 15,000,000 °48 2/300,000 . 
Value added by Manufacture. $ 306,184,000 ’47 72,661,000 { 
Automobile Registration ..... 438,412 ’49 "391, 723 if 
Telephones .............. oe 193,600 °49 117,900 
Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproductiot} 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
ok * . * + * 

GRENADA, Grenada, 5,243 fam., 78.5% ra- | WGCM-FM, Chan. 268, 101. Se, Son 
to, eo radio am. rres am., 
——. — ae a 1 a ite poy fom be me 

r ingbery, i 
D 5.00 5.00 10.00 24.00 36.00 60.00 | WFOR: 250w, 1400kc, NBC, Holling 
N 5.00 5.00 10.00 24.00 36.00 60.00 SB IM 5M. -15M__30M THE 
GULFPORT, Harrison, 23,295 fam., 84.1% | D 4.50 4.50 9.00 18.00 27.0 re 
radio, 19,591 radio fam. N 7.50 750 15.00 30.00 45.00 ine 
WGCM, 250w, 1240kc, ABC, LBS, Sears & WFOR-FM, Chan. 250, 97.9mc, 2kw, Ho 
Ayer bery 00 200 
D 3.50 3.50 7.00 14.00 21.00 35.00 | D 3.00 3.00 6.00 12.00 be ot 
N 6.00 6.00 12.00 24.00 36.09 60.00! N 5.09 5.00 10.00 20.00 30 


XUM 


wSY, 250w, 
Ys 
» 4.25 
y 7.50 


WeKSON, Hi 
M195. rad 


—_— 








































































1AM affiliat 
 7e5 | 
y 11.12 1 
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WJDX, 5kw-l 


4 5.00 
WIXN, 250% 
» 5.00 


4 8.20 1 


WRBC, 5kw- 
Conlan, 8 
> 8.00 
4 12.50 


WSLI, 5Skw, 
» 10.00 
4 12.00 


(osclusKO 
dio, 5,798 
WKOZ, 250 
» 2.00 
N 2.50 


\AUREL, Jo 
12,983 ra 





4 6.00 


WLAU, 250 
Dd 4.00 
XN 6.00 


MACON, N 
4,182 ra 
WMBC, 25( 
> 3.40 
N 5.00 


WeCOMB, 
8,179 ra 





; 


y 


: 
| 
| 
| 
iq 





, 1230kc, BMB MERIDIAN, Lauderdale, 17,884 fam., 78.7% 
1M 5M 15M 30M 14Hr radio, 14,075 radio fam. 
age 12) 875 15.00 24.00 40.00 
e : 12.00 20.00 36.00 60.00 ; 
abide Hqson, Hinds, 39519 fom., 84.0% radio, | > AMgfillotes, average Itime rate 
1948 tet: 33,195 radio fam. D 3.96 3.96 833 16.50 26.08 47. : 
( SS N 5.00 5.00 10.00 22.08 36.00 60. ron || C2rinth (a) 


AM offiliates, average I-time rate WCOC, 5kw-D, Ikw-N, 910kc, CBS . te 
8.35 11.87 20.18 30.81 53.12 ran 
) 743 1833 50:00 37.31 57.00 95:00 | 2 3240 3.40 7.50 1275 21.25 42.50 


M N 5.00 5.00 10.00 21.25 36.00 60.00 
a WMOX, 250w, 124the, AS, Mid South a 4 —p 
; D 5.00 5.00 10.00 24.00 36.00 60. J | J 
WDX, Skw-D, Tkw-N, 1300ke, NBC, Holling- | 4)  5'99 5100 10.00 24.00 36.00 60.00 ier ee Lee | TAWAMBA 
510.00 10.00 15.00 24.00 36.00 60.00 WMOX-FM, Chan. 253, 98.5mc, 5kw, Bonus 
y 15.00 15.00 25.00 48.00 72.00 120.00 | WIOK, 250w, 1450kc, ABC, Headley-Reed, 
Conlan 
Chan. 275, 102.9mc, 50k 
= 130 3.00 5.00 10.00 15.00 | D 3.50 3.50 7.50 12.75 21.00 40.00 
\ 1.50 3.00 5.00 10.00 15.00 | N 5.00 5.00 10.00 21.00 36.00 60.00 | 


, 1400ke, CBS NATCHEZ, Adams, 8,986 fam., 75.0% radio, | 
WAS, 250w, 07.50 12.75 21.25 42.50 6,740 radio fam. 
5.00 10.00 21.25 36.00 60.00 | Wuis 250w, 1240kc, NBC 


, 1450k D 6.00 6.00 9.00 22.50 40.00 75.00 | 
aN, OM, 0 8.00 15.00 25.00 40.00 N 6.00 6.00 9.00 22.50 40.00 75.00 
M 8.20 10.00 15.00 30.00 50.00 85.00 WNAT, 250w, 1450kc | 


wRBC, 5kw-D, Ikw-N, 620kc, MBS, Branham, (No rates available) 
Conlan, BMS | PASCAGOULA, Jackson, 8,744 fam., 
> 8.00 8.00 re re a Ry radio, 7,546 radio fam. 
eyeing ; WPMP, 250w-D, 1580k¢ 


WSLI, Skw, 2 Sey ne sie (No rates available) < 
} = pe 25.00 40.00 60.00 100.00 PHILADELPHIA, Neshoba, 7,177 fam., 79.1% S 


; radio, 5,677 radio fam. 3 * 
(OSCIUSKO, Attala, 7,434 fam., 78.0% ra- WHOC, 250w, 1490kc | be 
dio, 5,798 radio fam. D 4.00 4.60 8.00 12.00 24.00 40.00 Sh 
WKOZ, 250w, 1340ke N 6.00 6.00 12.00 18.00 36.00 40.00 re 
> 200 2.00 5.00 7.20 12.60 22.50 ; ni aiid 
4 250 2.50 7.50 15.00 25.00 50.00 “a tet ae i fam., 83.0% vowel 
AUREL, Jones, 15,930 fam., 81.5% radio, WRJIW, Ikw-D, 1320kc, Continental 
12,983 radio fam. D 3.00 5.00 8.00 15.00 27.50 40.00 | 
N 4.00 5.00 8.00 15.00 27.50 40.00 | 
ae ~ ' STARKVILLE, Oktibbeha, 6,865 fam., 78.4% 
2 offiliates, average 1-time rate dio, 5,382 di f : 
> 400 4.00 8.00 16.00 24.00 40.00 | wseo°’2sb0- 1050ke 
4 600 6.00 12.00 24.00 36.00 60.00 | p 3.00 5.00 10.00 24.00 36.00 60.00 
N 3.00 - 5.00 10.00 24.00 36.00 60.00 


WAML, 250w, 1340ke, NBC, Hollingbery TUPELO, Lee, 10,678 fam., 83.0% radio, 8,863 
00 4.00 8.00 16.00 24.00 40. radio fam. 
12.00 24.00 36.00 60. WELO, 250w, 1490kc, MBS, Sears & Ayer 
D 5.00 5.00 10.00 24.00 36.00 60. 
ee, ee Oe — N 5.00 5.00 10.00 24.00 36.00 60.00 
4 600 6.00 12.00 24.00 36.00 60. VICKSBURG, Warren, 10,953 fam., 78.7% 
2 . radio, 8,620 radio fam. 
» hea = Nina fam., 74.9% radio, — ~—. 500w-N, 1420kc, MBS, Sears BROADCASTING JY TELECASTING 
yer, onian 

ae. 12.75 21.25 4250 | 2 400 4.00 12.00 18.00 32.00 60.00 MARKETBOOK MAP 
¥ 500 500 1000 21:25 36:00 sooo | N 600 6.00 15.00 25.00 50.00 90.00 i 


MEOMB, Pike, 9,784 fam., 83.6% radio, ne see mee ee MISSISSIPPI 
179 radio fam. N~ 5.00 5.00 12.00 24.00 36.00 60.00 © _Location of City and number of 


Standard (AM) Broadcasting Stations 
= — Sew. 4,953 fam., 76.7% radio, 
1AM non-affiliates, average 1-time rate 799 radio fam. 
> 600 5.75 10.00 27.00 47.00 75. WROB, 250w, 1450kc, MBS, Mid South 
500 | Dd 5.00 4.00 10.00 24.00 36.00 60.00 Scale of Miles 
Retail Sales a N 5.00 5.00 10.00 24.00 36.00 60.00 
W, 50 7. 10 MAP BY WALTER P. BURN, MIDOLEBURY, VERMONT 
Commerc. i WAPE, 250w-D, 1010kc YAZOO CITY, Yazoo, 9,947 fam., 73.7% ra- © 1950, Broadcasting Publications, lac 
> 3.00 4.00 12.50 20.00 35.00 50.00 dio, 7,331 radio fam. 


WSKB, Skw-D, 500w-N, 1250ke WAZF, 250w, 1230kc 
- _ 7.50 17.50 35.00 60.00 100.00 | Db 3.00 5.00 10.00 24.00 36: 
12.00 8.50 22.50 45.00 80.00 140.00 | N 3.00 5.00 10.00 24.00 36: 


1) Tupelo 





T)Yaz00 City 7 
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@ Number of FM Broadcasting Stations 
& Number of Telecasting Stations 
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THE OLD SEA-HORSE SAYS: 


Business 1s Boomine 1n Bitoxt 


and the 
MISSISSIPPI GULF eas T 


And WVMI, with 1,000 watts on 570 ke, is WVMI serves the entire Mississippi Gulf 


your best bet to get your share of this retail Coast. Over 500,000 permanent residents 
reside in WVMI-area, while over 1,000,000 
tourists travel the Gulf Coast each summer. 
May we tell you more? 


BILOXI, MISSISSIPPI 


0 WATT WVMI 


casting SROADCASTIN 


we 
a 
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anes 
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trade which is UP over 25% over same 


period in 1949, 
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County 


Adams 
Alcorn 
Amite 
Attala 
Benton 
Bolivar 
Calhoun 
Carroll 
Chickasaw 
Choctaw 
Claiborne 
Clarke 
Clay 
Coahoma 
Copiah 
Covington 
De Soto 
Forrest 
Franklin 
George 
Greene 
Grenada 
Hancock 
Harrison 
Hinds 
Holmes 
Humphreys 
Issaquena 
Itawamba 
Jackson 
Jasper 
Jefferson 
Jeff Davis 
Jones 
Kemper 
Lafayette 
Lamar 
Lauderdale 
Lawrence 
Leake 

lee 

Leflore 
Lincoln 
Lowndes 
Madison 
Marion 
Marshall 
Monroe 
Montgomery 


Neshoba....... ee oo 


Newton 
Noxubee 
Oktibbeha 


Panola 
Pearl River 
Perry 

Pike 
Pontotoc 
Prentiss 
Quitman 
Rankin 
Scott 
Sharkey 
Simpson 
Smith 

Stone 
Sunflower 
Tallahatchie 
Tate 

Tippah 
Tishomingo 
Tunica 
Union 
Walthall 
Warren 
Washington 
Wayne 
Webster 
Wilkinsor 
Winston 
Yalobusha 


Yazoo 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retoll So 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of 
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copyright 1950 “Sales Management.” 
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1950 
Population 


32,170 
27,021 
19,232 
26,615 
8,784 
62,737 
18,336 
15,481 
18,927 
10,973 
11,870 
19,337 
17,733 
49,244 
30,475 
16,007 
24,600 
44,904 
10,891 
9,974 
8,184 
18,773 
11,873 
83,396 
141,480 
33,212 
23,083 
4,958 
17,148 
31,304 
18,876 
11,283 
15,476 
57,030 
15,877 
22,774 
13,199 
64,024 
12,622 
21,541 
38,228 
51,186 
27,833 
37,789 
33,729 
23,874 
25,042 
36,470 
14,431 
25,695 
22,636 
19,992 
24,578 


31,135 
20,575 
9,117 
35,027 
20,016 
19,785 
25,807 
28,942 
21,621 
12,884 
21,808 
16,713 
6,259 
55,988 
30,385 
17,970 
17,468 
15,527 
21,645 
20,208 
15,540 
39,212 
70,276 
16,968 
11,579 
14,083 
22,180 
15,154 
35,612 


1940 
Population 


27,238 
26,969 
21,892 
30,227 
10,429 
67,574 
20,893 
20,651 
21,427 
13,548 
12,810 
20,596 
19,030 
48,333 
33,974 
17,030 
26,663 
34,901 
12,504 
8,704 
9,512 
19,052 
11,328 
50,799 
107,273 
39,710 
26,257 
6,433 
19,922 
20,601 
19,484 
13,969 
15,869 
49,227 
21,867 
21,257 
12,096 
58,247 
13,983 
24,570 
38,838 
53,406 
27,506 
35,245 
37,504 
24,085 
25,522 
37,648 
15,703 
27,882 
24,249 
25,669 
22,151 


34,421 
19,125 
9,292 
35,002 
22,904 
20,921 
27,191 
27,934 
23,144 
15,433 
22,024 
19,403 
6,155 
61,007 
34,166 
19,309 
19,680 
16,974 
22,616 
21,867 
17,534 
39,595 
67,576 
16,928 
14,160 
15,955 
22,751 
18,387 
40,091 


Further reproduction unlicensed. 


1950 
Families 


8,986 
7,548 
5,372 
7,434 
2,453 

17,524 
5,121 
4,324 
5,286 
3,065 
3,366 

5,401 
4,953 

13,755 
8,512 
4,471 
6,872 
12,543 
3,042 
2,786 
2,286 
5,243 
3,316 

23,295 

39,519 
9,277 

6,448 
1,384 
4,790 
8,744 
5,272 
3,151 
4,323 
15,930 
4,435 
6,361 
3,687 
17,884 
3,525 
6,017 
10,678 
14,297 
7,775 
10,556 
9,422 
6,669 
6,995 
10,187 
4,031 
7,177 
6,323 
5,584 
6,865 


8,697 
5,747 
2,547 
9,784 
5,591 
5,527 
7,209 
8,084 
6,042 
3,599 
6,092 
4,668 
1,748 
15,639 
8,487 
5,020 
4,879 
4,337 
6,046 
5,645 
4,34] 
10,953 
19,630 
4,740 
3,234 
3,934 
6,195 
4,233 
9,947 


1950 
Radio-Families 


6,740 
6,423 
4,281 
5,798 
1,942 
13,634 
4,311 
3,433 
4,329 
2,486 
2,444 
4,396 
3,799 
10,426 
6,707 
3,675 
5,209 
10,110 
2,537 
2,262 
1,820 
4,115 
2,712 
19,591 
33,195 
6,995 
4,836 
1,029 
3,846 
7,546 
4,164 
2,379 
3,368 
12,983 
3,450 
5,126 
3,020 
14,075 
2,781 
4,783 
8,863 
11,208 
6,228 
8,973 
7,208 
5,182 
5,246 
8,139 
3,240 
5,677 
5,141 
4,182 
5,382 


6,992 
4,770 
2,058 
8,179 
4,652 
4,610 
5,861 
6,596 
4,997 
2,890 
5,020 
3,809 
1,454 
12,245 
6,756 
3,981 
4,079 
3,639 
4,589 
4,668 
3,442 
8,620 
14,860 
3,745 
2,687 
3,163 
4,863 
3,264 
7,331 


MISSISSIPP! RADIO MARKET DATA BY COUNTIES 


% Radic 


75.0 
85.1 
79.7 
78.0 
79.2 
77.8 
84.2 
79.4 
81.9 
81.1 
73.7 
81.4 
76.7 
75.8 
78.8 
82.2 
75.8 
80.6 
83.4 
81.2 
79.6 
78.5 
81.8 
84.1 
84.0 
75.4 
75.0 
74.4 
80.3 
86.3 
79.0 
75.5 
77.9 
81.5 
77.8 
80.6 
81.9 
78.7 
78.9 
79.5 
83.0 
78.4 
80.1 
85.0 
76.5 
77.7 
75.0 
79.9 
80.4 
79.1 
81.3 
74.9 
78.4 


80.4 
83.0 
80.8 
83.6 
83.2 
83.4 
81.3 
81.6 
82.7 
80.3 
82.4 
81.6 
83.2 
78.3 
79.6 
79.3 
83.6 
83.9 
75.9 
82.7 
79.3 
78.7 
757 
79.0 
83.1 
20.4 
78.5 
77.1 
‘waa 


1949 
Retail Sales 
(Est.) ($000) 


23,598 
17,203 
4,286 
12,774 
1,285 
31,683 
5,449 
3,795 
6,366 
3,204 
5,406 
6,284 
8,571 
28,916 
14,856 
5,469 
7,387 
43,091 
3,388 
3,918 
2,837 
9,878 
4,978 
61,271 
139,867 
15,978 
9,529 
1,124 
2,837 
11,775 
5,406 
4,326 
4,816 
36,057 
4,407 
9,163 
2,838 
54,855 
4,407 
8,570 
23,467 
36,650 
14,428 
22,263 
12,816 
12,510 
7,246 
17,631 
6,549 
9,918 
8,835 
8,366 
9,693 
15,551 
11,304 
2,468 
23,223 
6,142 
7,346 
8,694 
6,285 
11,468 
7,406 
6,715 
3,694 
3,244 
21,530 
9,692 
6,327 
5,673 
3,550 
9,306 
7,796 
7,245 
34,014 
49,561 
5,143 
6,263 
7,512 
7,998 
7,388 
17,529 


1948 
Retail Sales 
U. S. ($000) 


23,325 
15,631 
5,694 
12,251 
1,124 
26,002 
4,953 
2,687 
5,997 
2,643 
4,382 
5,207 
7,282 
26,031 
11,207 
5,077 
5,744 
37,297 
3,640 
3,882 
2,150 
9,425 
5,179 
31,220 
111,273 
12,412 
9,072 
655 
2,505 
15,791 
4,109 
3,203 
4,852 
33,301 
3,553 
9,139 
3,529 
42,062 
4,248 
5,477 
23,243 
33,545 
15,453 
19,504 
11,914 
10,173 
6,321 
12,734 
5,693 
9,058 
8,579 
6,773 
8,208 


13,011 
10,263 
2,854 
19,982 
6,333 
6,800 
8,329 
5,770 
11,754 
5,407 
6,407 
2,867 
3,610 
21,032 
8,270 
6,487 
4,926 
3,172 
6,469 
7,134 
4,115 
26,544 
41,853 
4,876 
4,894 
5,728 
8,224 
6,084 
15,096 


Emp'ovment 
Mid-March 
1948 


6,827 
3,024 
1,307 
2,961 
59 
2,580 
1,024 
257 
943 
520 
1,206 
2,472 
1,685 
3,226 
2,634 
837 
423 
8,849 
982 
522 
750 
2,414 
768 
14,567 
32,531 
1,413 
662 
19 
412 
6,294 
790 
663 
369 
10,977 
516 
854 
792 
12,311 
881 
713 
4,334 
4,574 
2,862 
5,056 
2,145 
2,658 
529 
3,420 
1,120 
2,072 
1,652 
1,064 
1,622 


1,273 
2,694 
505 
3,944 
533 
691 
445 
1,091 
1,411 
351 
1,003 
757 
457 
1,639 
647 
434 
488 
247 
515 
1,386 
660 
6,426 
7,026 
786 
497 
1,769 
2,031 
514 
2,129 
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GIRARDEAU, Cape Girardeau, 


- 93.9% radio, 10,101 radio fam. 


fam., 
KFYS, Tkw-D, 500w-N. 960kc, MBS, Pearson | 
SB 1M 5M 15M 30M I4Hr 
7 8.50 17.50 35.00 50.00 80.00 
4 8.50 17.50 35.00 50.00 80.00 


KFVS-FM, Chan. 239, 95.7mc, 8.1kw 
(20% of AM rate) 


10,757 | 










KGMO(FM), Chan. 249, 97.7mc, 290w 


375 4.25 7.50 15.00 22.50 37.50 
N 375 425 7.50 15.00 22.50 37.50 


CARTHAGE, Jasper, 21,984 fam., 93.3% ra- 








dio, 20,511 radio fam. 
KDMO, 250w, 1490kc 











D 275 3.45 6.00 10.00 16.50 30.00 
ny 400 5.00 10.00 16.00 24.00 40.00 
CARUTHERSVILLE, Pemiscot, 12,707 fam., 


85.4% radio, 10,852 radio fam. 
KCRV, Ikw-D, 1370kc 
D 250 3.00 7.50 17.50 30.00 50.00 


CHILLICOTHE, Livingston, 4,602 fam., 94.2% 
radio, 4,335 radio fam. 


1010kc, Conwell, Biddick 
12.00 21.30 36.30 60.75 


COLUMBIA, Boone, 13,454 fam., 89.3% ra- 
dio, 12,014 radio fam. 


KFRU, 250w, 1400kc, ABC, BMB 
D 250 3.50 8.00 16.00 24.00 40.00 
N 3.50 5.00 12.00 24.00 36.00 60.00 


KUMO, Tkw, 950ke 
(No rates available) 


FARMINGTON, St. Francois, 9,833 
94.3% radio, 9,273 radio fam. 


KREI, Ikw-D, 1350kc 
D 375 450 7.50 18.75 37.50 60.00 


KREI-FM, Chan. 261, 100.Imc, O0.3kw, Bonus 


FESTUS, Jefferson, 10,546 fam., 94,7% radio, 
9,987 radio fam. 


KICF, 250w-D, 1010ke 
(No rates available) 






KCHI, 250w-D, 
dD 7.50 7. 












fam., 














FLAT RIVER, St. Francois, 9,833 fam., 94.3% 
tadio, 9,273 radio fam. 










KFMO, 250w, 1240kc, Pearson, BMB 
D 6.00 12.00 24.00 36.00 60.00 
N 6.00 12.00 24.00 36.00 60.00 





HANNIBAL, Marion, 8,288 fam., 94.6% ra- 
dio, 7,840 radio fam. 








KHMO, 5kw-D, Ikw-N, 1070kc, MBS, Pearson, 
Conlan 


D 15.00 15.00 25.00 37.50 70.00 120.00 
N 18.00 18.00 35.00 50.00 90.00 150.00 


INDEPENDENCE, Jackson, 153,968 
97.0% radio, 149,349 radio fam. 


KIMO, Ikw-D, 1510ke 
D 8.00 12.00 20.00 35.00 55.00 90.00 
N 10.00 15.00 25.00 50.00 75.00 125.00 


JEFFERSON CITY, Cole, 9,822 fam., 95.1% 
radio, 9,340 radio fam. 
(CP to move to Fulton, Mo.) 











fam., 












eee 
MISSOURI 


2 



















and radio families estimated from field tabu- 
stions of 1950 U. S. Census. Percent radio 
3MB. For complete explanation see foreword. 


St. Joseph Market 
Contact 
HEADLEY-REED 


Representatives of 
Radio Station 
KFE 







KFAL, 250w, 900kc 

D 4.00 5.50 10.00 20.00 30.00 50.00 | 

N 5.00 7.00 15.00 30.00 45.00 75.00 

(WOS, 250w, 1240ke, MBS, Sears & Ayer, | 

Conlan | 

} 400 5.50 10.00 20.00 30.00 50.00 | 
5.00 7.00 15.00 25.00 45.00 75.00 

KWOS-FM, Chan. 253, 98.5mc, 9.2kw, Sears 

& Ayer, Bonus 

Note: All Rates one-time. Sources: Families 





BROADCASTING e Telecasting 


JOPLIN, Jasper, 21,984 fam., 93.3% 


2 AM affiliates, average 1-time rate 
SB 1M 


D 
N 


D 
N 


N 


D 


D 


SPOT RATE FINDER 


radio, 


20,511 radio fam. 





5M 15M 30M 


13.50 20.00 35.00 
16.50 27.50 45.00 75.00 


1 Hr 
7.25 
8.50 


8.00 
10.00 





KFSB, 5kw-D, Ikw-N, 1310kc, Conlan, BMB 
10.00 10.00 14.00 30.00 50.00 90.00 


15.00 15.00 25.00 40.00 65.00 110.00 


KSWM, 250w, 1230kc, CBS, Rambeau, Conlan 
D 8.50 8.50 15.00 20.00 35.00 50.00 
10.00 10.00 18.00 30.00 45.00 75.00 


WMBH, 250w, 1450kc, MBS, Sears & Ayer, 
Conlan 


6.00 7.50 
N 7.00 10.00 


WMBH-FM, Chan. 
& Ayer, Bonus 


12.00 20.00 35.00 
15.00 25.00 45.00 


241, 96.1mc, 7Okw, 


60.00 
75.00 


Sears 


KANSAS CITY, Jackson, 153,968 fam., 97.0% 
radio, 149,349 radio fam. 





4 AM affiliates, average 1-time rate 


29.50 48.15 53.46 73.55 135.33 240.33 
N 





2 AM non-affiliates, average 1-time rate 


D 12.00 19.00 





KCKN, 250w, 1340kc 
D 13.00 18.00 21.00 32.00 48.00 80.00 
N 13.00 18.00 21.00 32.00 48.00 80.00 


KCMO, 50kw-D, 10kw-N, 810kce, ABC, Pear- 
son 


D 39.00 60.00 64.80 108.00 180.00 300.00 
N 52.00 80.00 86.40 144.00 240.00 400.00 


KCMO-FM, Chan. 235, 94.9mc, 54kw, Transit 


55.00 | 





48.45 83.75 92.86 129.40 230.66 414.00 | 





Radio (See Transit Radio for rates) | 
KFRM, Skw-D, 550kc, Free & Peters, Conlan | 
OD 12.00 20.00 30.00 

(For combination rates see listing under 

KMBC Kansas City, Mo.) 

KMBC, 5kw, 980kc, CBS, Free & Peters, 

Hooper, Conlan 
D 24.00 40.00 60.00 
N 50.00 70.00 120.00 


Combination rates for KMBC & KFRM, Con- 
cordia, Kan. are: 
SB 


1M 
Noon 42.00 67.20 
Other 30.00 56.00 
WDAF, Skw, 610kce, NBC, Petry 
D 30.00 66.00 58.40 73.00 133.00 266.00 


N 60.00 132.00 117.60 147.00 266.00 532.0C 


WDAF-TV, Chan. 4, I1lkw-aur.; 22kw-vis., 
Harrington, Righter & Parsons 


D 30.00 30.00 39.00 60.00 90.00 150.00 
N 60.00 60.00 78.00 120.00 180.00 300.00 


WHB, 10kw-D, 5kw-N, 710kc, MBS, Blair 


D 16.00 26.60 37.20 53.20 93.00 155.00 | 


N 31.80 53.00 74.60 106.60 186.00 310.00 


KENNETT, Dunklin, 12,630 fam., 
dio, 11,354 radio fam. 


KBOA, Ikw-D, 830kc 
D 6.00 15.00 25.00 45.00 75.00 


KBOA-FM, Chan. 255, 98.9mc, 6.9kw, Bonus 
KIRKSVILLE, Adair, 5,418 fam., 93.7% 
dio, 5,076 radio fam. 


KIRX, 250w, 1450kc, Sears & Ayer, BMB 
D 6.00 6.00 18.00 30.00 40.00 60.00 
N 6.00 6.00 18.00 30.00 40.00 60.00 


LEBANON, Laclede, 5,293 fam., 89.3% radio, 
4,726 rgdio fam. 


89.9% 


ra- 


ra- 


KLWT, 250w, 1230kc, MBS 

D 440 5.65 9.40 18.75 31.25 43.75 

N 440 565 9.40 18.75 31.25 43.75 

MARSHALL, Saline, 7,439 fam., 93.0% ra- 
dio, 6,918 radio fam. 

KMMO, 500w-D, 1300kc, Conwell 

D 2.00 3.00 7.00 12.00 24.00 


(Continued on page 128) 


























The Golden Circle Station In 
St. Louis 




















The Nation’s 8th 
Largest Market 


K XLW 


1000 watts — 1320 on the dial 


8135 Forsyth 
St. Louis 24, Mo. 


SERVES 


More People With 


MORE MONEY 
ALL THE TIME 


CALL LES WARE—DELMAR 1320 
FOR RATES AND RESULTS 
















MARKET INDICATORS FOR MISSOURI 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Pepwlntiem § ........ cs cccccsecss 3,924,220 °50 3,784,664 ’40 

ae fe eer ere 2.62% 50 2.88% 40 
WM ass asic d Vee sncivesacs 1,096,150 ’50 1,072,580 °40 
Percent Radio ............+. 94.4% 49 89% 46 
Radio Families .............. 1,034,765 ’50 969,100 °46 
IG No ceG codes sasscase $3,763,446,000 °49 3,538,622,000 °48 
Retail Trade Employes ...... 202,229 °48 139,851 ’39 
Wholesale Sales Volume ..... $7,345,124,000 °48 2,261,300,000 °39 
Wholesale Trade Employes 85,659 48 65,361 ’39 
Employment (Mid-March) 919,957 °48 901,012 °47 
Taxable Payrolls (1st quarter) $ 546,580,000 7°48 487,253,000 °47 
EE oh ica eee $5,278,000,000 °48 1,914,000,000 40 

Percent distribution ....... 2.56% 48 2.52% °40 
Per Capita Income .......... $1,356 48 505 °40 
Percent of national per capita 

DEE. Ssannnacaaasdsesnwen 96% 48 89% 40 
New Construction (Private) . $ 349,500,000 °49 78,200,000 ’39 

eer $ 125,600,000 °49 37,000,000 °39 

Non-Residential .......... $ 70,600,000 °49 15,700,000 ’39 
Value added by Manufacture $1,623,145,000 °47 581,804,000 39 
Automobile Registration ..... 1,194,899 ’49 1,112,229 °48 
MEDS 5 dvi saacceneneus ss 1,056,800 ’49 794,700 745 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
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SPOT RATE FINDER 


(Continued from page 127) 


MEXICO, Audrain, 6,656 fam., 94.1% 
6,263 radio fam. 


radio, 


KXEQ, 250w, 
SB 
5.00 
5.00 


1340kc, MBS 
1M 5M 15M 
5.00 10.50 21.00 
5.00 11.55 23.10 


30M 
31.50 
35.060 


1 Hr 
52.00 
58.00 


D 
N 


MOBERLY, Randolph, 6,384 fam 
dio, 5,981 


, 93.7% ra- 
radio fam. 


KNCM, 250w-D, 1220kc, Conwell 
D 3.50 3.50 6.00 12.00 20.00 37.50 


MONETT, Barry, 7,273 fam., 
7,069 radio fam. 

KRMO, 250w, 990kc 
(No data available) 


97.2% radio, 


NEVADA, Vernon, 6,313 fam., 
5,789 radio fam. 


91.7% radio, | 


KNEM, 250w, 1240kc, Conwell, Biddick 
D 4.00 5.40 9.75 17.25 29.20 48.75 
N 4.00 5.40 9.75 17.25 29.20 48.75 


POPLAR BLUFF, Butler, 10,554 fam., 86.1% 


radio, 9,087 radio fam. 

KWOC, 250w, 1340kc, Pearson 

D 4.50 12.00 20.00 30.00 50.00 
N 4.50 12.00 20.00 30.00 50.00 


KWOC-FM, Chan. 
son, Bonus 


233, 94.5mc, 16kw, Pear- 


ROLLA, Phelps, 5,984 fam., 87.5% radio, 
5,236 radio fam. 


KTTR, 250w, 1490kc 
D 3.20 3.20 7.00 14.00 24.00 40.00 
N 3.20 3.20 7.00 14.00 24.00 40.00 


STE. GENEVIEVE, Ste. Genevieve, 3,134 fam., 
91.9% radio, 2,880 radio fam. 


KSGM, 250w, 1450kc 
D 3.75 6.25 8.10 15.30 27.00 45.00 
N 3.75 6.25 8.10 15.30 27.00 45.00 


KSGM-FM, Chan. 289, 105.7mc, 2.9kw, Bonus 


ST. JOSEPH, Buchanan, 26,153 fam., 94.9% 
radio, 24,819 radio fam. 


KFEQ, 5kw, 680kc, MBS, Headley-Reed 


D 10.00 10.00 18.00 36.00 54.00 90.00 
N 15.00 15.00 28.00 56.00 84.00 140.00 
KRES, 250w, 1230kc 

D 4.89 4.89 8.05 17.25 31.63 57.50 
N 4.89 4.89 8.05 17.25 31.63 57.50 
ST. LOUIS, St. Louis, 351,083 fam., 97.4% 


radio, 341,955 radio fam. 





4 AM affiliates, average 1-time rate 
D 
N 61.25 77.66 91.00 177.50 283.75 463.75 


> 





l-time rate 


9.16 13.60 23.33 42.50 65.12 125.25 


4 AM non-affiliates average 


D 





Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 






33.62 49.12 57.66 99.50 154.25 248.75 | 





lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 
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1 Independence 
é ' | 
$ Kansas City I 
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Sede 






KMOX, 50kw, 1120kc, Radio Sales, 
Hooper, CBS Diary 

SB 1M 5M 15M 30M 14Hr 

D 54.00 78.00 69.00 138.00 207.00 345.00 

N 90.00 230.00 345.00 575.00 


cBS, 


KSD, 5kw, 550kc, 


D 32.50 46.50 
N 65.00 93.00 


NBC, Free & Peters 


100.00 170.00 250.00 
200.00 340.00 500.00 


KSD-TV, Chan. 5, 10kw-aur.; 20kw-vis., NBC, 
Free & Peters 


60.00 80.00 120.00 180.00 300.00 


D 
N 100.00 133.00 200.00 300.00 500.00 


KSTL, Ikw-D, 690kc 


D 10.00 13.00 30.00 50.00 


KWK, 5kw, 1380kc, MBS, Katz, Hooper, Pulse 


D 24.00 36.00 48.00 80.00 120.00 200.00 
N 45.00 70.00 84.00 140.00 225.00 380.00 
KXLW, Ikw-D, 1320kc, Forjoe, Hooper 

D 6.00 11.00 20.00 40.00 60.00 


KXOK, 5kw, 630kc, ABC, Blair, 


D 
N 


Hooper 


24.00 36.00 56.00 80.00 120.00 200.00 
45.00 70.00 98.00 140.00 225.00 400.00 


KXOK-FM, Chan. 229, 93.7mc, 7Okw, Transit 
Radio 


(See Transit FM Listing) 





AERCER 
| SULLIVAN T) Kirksville 


| 
|Marshal{) 











i 


) 
| PUTNAM CHUYLER| SCOTLAN 
i ies CLARK 








hillicothe 


— Columbia [2 
\ 


ia) 


— 


\efferson City D{2}— 


: \ 
U4) Springfield 


West Plains(1) 


\ 


| 


WEW, Ikw-D, 770kc 


D 7.50 9.40 22.50 45.00 67.50 1 


WIL, 5kw, 1430kc, Pearson 
SB 1M 5M 15M 30M 


14.00 21.00 27.50 55.00 83.00 
25.00 37.50 50.00 100.00 150.00 


D 
N 


SEDALIA, Pettis, 8,793 fam., 93.1% 


8,186 radio fam. 


KDRO, 250w, 1490kc, MBS, Forjoe 


D 4.00 4.00 7.00 12.50 22.50 
N 4.00 4.00 10.00 17.50 30.00 


KDRO-FM, Chan. 259, 99.7mc, 15kw, 


SIKESTON, Scott, 9,153 fam., 92.2%, 
8,439 radio fam. 


KSIM, 250w, 1400kc 


D 6.00 6.00 12.00 24.00 36.00 
N 6.00 6.00 12.00 24.00 36.00 


| SPRINGFIELD, Greene, 29,083 fam., 
radio, 27,483 radio fam. 


12.50 


1 Hr 


138.00 
250.00 


radio, 


40.00 
55.00 


Bonus 


radio, 


60.00 
60.00 


94.5% 





4 AM affiliates, average 1-time rate 


D 8.81 8.81 15.75 26.62 46.00 
N 11.31 11.31 22.00 34.93 61.00 


78.75 
102.50 





KGBX, 5kw, 1260kc, NBC, Hollingbery 


D 10.00 10.00 15.00 28.00 45.00 
N 16.00 





80.00 


16.00 25.00 40.00 70.00 120.00 








BROADCASTING TELECASTING 


eat MAP 


MISSOURI 


Scale of Miles 


50, 2S 10 


3} Location of City and number of 

Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
& Number of Telecasting Stations 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 


1950, Broadcasting Publica s, Inc 











\ Z 
\—_——_ Sikeston 1s 
\ ~ 

1¥1)Poplar Bluff x 





Caruthersville 


DUNKLIN | 










KICK, 250w, 1340kc, MBS, McGillvra 


SB 14 5M 15M 30M Ih 
D 5.25 5.25 13.00 23.50 39.00 650 
N 5.25 5.25 13.00 23.50 39.00 65% 
KTTS, 250w, 1400kc, CBS, Sears & Ayer 
D 5.00 5.00 10.00 17.50 30.00 0 
N 6.00 6.00 15.00 26.25 45.00 75% 


KTTS-FM, Chan. 11.3kw, Seors 


& Ayer, Bonus 


234, 94.7mc, 


KWTO, 5kw-D, Ikw-N, 560kc, ABC, Pearson 


Conlan, BMB 
D 15.00 15.00 25.06 37.50 70.00 wan 
N 18.00 18.00 35.00 50.00 90.00 15 


WARRENTON, Warren, 2,134 fam., 91.7%" 
dio, 1,957 radio fam. 


KWRE, 250w-D, 730kc 


D 2.00 5.00 8.00 15.00 24.00 450 


WEST PLAINS, Howell, 6,322 fam. 8% 
radio, 5,500 radio fam. 












KWPM, 250w, 1450kc ‘ 
D 1.50 3.00 6.00 15.00 24.00 o 
N 1.50 3.00 6.00 15.00 24.00 42 
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this plus to the ) rich St. Louis Market 


According to the 1949 BMB, KXOK’s audience 
is 10.2% greater, daytime — 9% greater, 
= nighttime, than in 1946. An audience growth 


30M Ihr that exceeds all other St. Louis network stations. 






















39.00 4500 , : : saasiaia 
39.00 6800 This, Mr. Advertiser, is a plus for KXOK 
clients ... a plus not reflected in rates. Only 
minor revisions have been made in KXOK rates 
; & Ayer ‘ r+ , . 
pre! since May, 1948. KXOK rates are still based 
45.00 730i on listeners. KXOK rates still deliver the lowest 
cost-per-thousand listeners of any St. Louis 
ome ie network station. That’s why we say KXOK 
costs up to 20% less than in 1948. 
ABC, Pearson oe 
70.00 1200! | 
90.00 1500 | r— 
wma l/h 
Rays nm } y 
m., 91.7% fe ' E li (=) 
| i ip, pe 
7 N y 
| 24.00 45 F = , 
Want! 
me : St bn oa taf Delmar - CHestnut 3700 
) fam., 87.0% 2 





ee 


TENN 


Call a KXOK representative 


or your John Blair man today. 








> 24,00 4200 
» 24.00 420 
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1950 
County Population 
Adair 19,400 
Andrew 11,562 
Atchison 11,130 
Audrain 23,829 
Barry 21,580 
Barton 12,544 
Bates 17,391 
Benton 9,036 
Bollinger 10,909 
Boone 48,166 
Buchanan 93,629 
Butler 37,782 
Caldwell 9,920 
Callaway 23,171 
Camden 7,834 
Cape Girardeau 38,509 
Carroll 15,434 
Carter 4,756 
Ene 19,307 
Cedar 10,656 
Chariton 14,860 
Christian 12,276 
Clark 9,017 
Clay 44,594 
Clinton 11,742 
Cole 35,163 
Cooper 16,485 
Crawford 11,389 
Dade 9,321 
Dallas 10,364 
Daviess 11,152 
De Kalb 8,025 
Dent 10,935 
Douglas 12,639 
Dunklin 45,215 
Franklin 36,037 
Gasconade 12,332 
Gentry 11,006 
Greene 104,118 
Grundy 12,729 
Harrison 14,054 
Henry 20,046 
Hickory 5,377 
Holt 9,970 
Howard 11,821 
iat dintind Leics rassbinsbtnsticks toc ucs 22,633 
Iron 9,358 
Jackson 551,206 


Sources: 1950 Population, field reports, 1950 Census; 1940 Po 
copyright 1950 ‘Sales Management.” 
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1940 
Population 


20,246 
13,015 
12,897 
22,673 
23,546 
14,148 
19,531 
11,142 
12,898 
34,991 
94,067 
34,276 
11,629 
23,094 
8,971 
37,775 
17,814 
6,226 
19,534 
11,697 
18,084 
13,538 
10,166 
30,417 
13,261 
34,912 
18,075 
12,693 
11,248 
11,523 
13,398 
9,751 
11,763 
15,600 
44,957 
33,868 
12,414 
13,359 
90,541 
15,716 
16,525 


22,313 

6,506 
12,476 
13,026 
22,270 
10,440 


477 828 


Further reproduction unlicensed. 


1950 
Families 


5,418 
3,229 
3,108 
6,656 
6,027 
3,504 
4,858 
2,524 
3,047 
13,454 
26,153 
10,554 
2,771 
6,472 
2,188 
10,757 
4,311 
1,328 
5,393 
2,977 
4,150 
3,429 
2,518 
12,557 
3,280 
9,822 
4,605 
3,181 
2,603 
2,894 
3,115 
2,242 
3,054 
3,530 
12,630 
10,066 
3,445 
3,074 
29,083 
3,556 
3,926 


5,599 
1,501 
2,785 
3,301 
6,322 
2,614 


153,968 


1950 


Radio-Families 


5,076 
3,083 
2,983 
6,263 
5,574 
3,231 
4,474 
2,282 
2,605 
12,014 
24,819 
9,087 
2,605 
5,915 
1,976 
10,101 
4,057 
1,147 
5,010 
2,679 
3,896 
3,144 
2,329 
11,992 
3,073 
9,340 
4,223 
2,783 
2,394 
2,621 
2,891 
2,116 
2,742 
3,142 
11,354 
9,331 
3,097 
2,944 
27,483 
3,328 
3,675 


5,162 
1,367 
2,635 
3,043 
5,500 
2,261 


149,349 
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% Radio 


93.7 
95.5 
96.0 
94.1 
92.5 


92.2 


90.4 
85.5 
89.3 
94.9 
86.1 


94.0 


90.3 
93.9 
94.1 
86.4 
92.9 
90.0 
93.9 
917 
92.5 
95.5 
93.7 
95.1 
91.7 
87.5 
92.0 
90.6 
92.8 
94.4 
89.8 
89.0 
89,9 
92.7 
89.9 
95.8 
94.5 
93.6 
93.6 
92.2 


94.6 
92.2 
87.0 
86.5 


97.0 


1949 


Retail Sales 
(Est.) ($000) 


16,446 
4,828 
8,204 

16,744 

10,110 
6,415 
9,733 
4,667 
2,603 

45,929 

122,477 

17,896 
6,695 

11,103 

2,463 

41,412 

9,693 
1,807 
11,501 
4,210 
8,123 
3,992 
4,806 
31,383 
9,595 
39,662 
11,500 
5,602 
3,653 
2,980 
5,164 
3,991 
6,117 
3,833 
25,185 
22,643 
6,913 
6,594 
114,161 
9,972 
9,316 
13,784 


1,371 
6,057 
6,456 
11,501 
3,655 


849,297 








1948 


Retail Sales 
U. S. ($000) 


17,810 
5,066 
9,811 

20,135 

15,133 
8,071 

11,249 
6,007 
2,991 

39,914 

89,585 

23,079 

8,241 
11,755 
3,326 
35,026 
10,900 
1,800 
14,821 
5,996 
9,870 
5,700 
6,761 

37,227 
13,089 
31,653 
12,156 

5,619 
5,706 
6,127 
7,161 
4,786 
6,707 
4,464 
29,390 
25,087 
9,487 
8,564 
99,296 
12,213 
9,778 


16,025 
2,266 
8,326 
7,268 

11,877 
4,465 


804,752 





Employment Tq 
Mid-March relist 
1948 1948 (Sq 


2,657 


2,200 
(2)354 
8,914 4a 
1,018 
(3)810 (322 
1,373 gs 
(4)883 48 
947 ” 
(5)1,164 (5) 
(6) 1,158 6) & 
12,515 70 
1,047 Ms 
6,320 30 
2,253 ms 
673 
(7) 1,267 (14 
222 
566 
270 
813 ix 
(8) 342 8) I 
2,884 
6,401 37 
2,188 mi 
(9) 1,362 (9) 8 
19,513 95 
1,290 & 
(10) 1,123 (10) 8% 


2,409 128 


836 
1,995 
(11)1,976 (11) Le 


197,931 wi 


(Continued on page 132 


pulation, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail = 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrollis, Ist-Quarter 1948, Dept. of Commerce Fs 
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| me KMBC-KERM Zon 
Wins Again! 


The Spring 1950 Kansas City Primary Trade Area Survey—a coincidental survey 
of over 146,000 telephone interviews in one week by Conlan — just off the press — 
shows The Team even further ahead of its nearest competitor than a year ago! 
It is one of the most comprehensive listener studies ever made — and one of the 
most revealing. 


Together with the Fall 1949 Kansas City Primary Trade Area Survey—an aided 
recall survey made through 2,122 personal interviews at the 1949 Missouri State 
Fair, Kansas State Fair and the Kansas City American Royal—it provides irref- 
x utable proof of The Team’s outstanding leadership. Yes, current proof, not 
(4g moth-ball evidence. 


ia — — The KMBC-KFRM Team 
with Coverage Equivalent to More than 


50,000 WATTS POWER! 


Yes, The Team covers an area far greater 
than KMBC alone, at its present location, 
could cover with 50,000 watts with the best 
directional antenna system that could be de- 
signed. With half-millivolt daytime contours 
tailored by Jansky & Bailey, America’s fore- 
most radio engineers, to enable The Team to 


a THE TEAM AGAIN WINS FIRST! effectively cover Kansas City’s vast trade ter- 


ritory (a rectangle—not a circle), The Team 
me Spring 1950 Kansas City Primary Trade Area offers America’s most economical radio cover- 


(9)88 Radio Survey, just completed, shows KMBC- age. 


KFRM far ahead of all other broadcasters try- (Contact KMBC-KFRM, or any Free & Peters 
ing to serve this area. “Colonel” for complete substantiating evidence. 


19400 














oaw-70-0M 
eet tet eewenee 


Oklahoma 








Contours are 0.5 mv/m Daytime 


C-K FRM 2 





6TH OLDEST CBS AFFILIATE -—- PROGRAMMED BY KMBC 
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49 Retail Soles | 
_ of Com ; 
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: 1 949 1 948 Employ ment Taxable Poy. 
1950 1940 1950 _ 1950 % Radio Retail Sales Retail Sales Mid-March rolls—1s1 Q, 

County Population Population Families Radio-Families (Es:.) ($000) U. S. ($000) 1948 1948 (S0yp 
Jasper paisliaesntlipidactaaniaaapeinias 78,702 78,705 21,984 20,511 93.3 98,995 77,971 17,176 8 
Jefferson asssdonsns 37,756 32,023 10,546 9,987 94.7 19,009 22,473 5,661 x 
Johnson Sercantabisaréababcesetl 20,704 21,617 5,783 5,338 92.3 12,335 12,299 2,004 eh 
Knox : eicons 7,598 8,878 2,122 1,984 93.5 3,557 3,610 (12)776 27 
Laclede ichinlisiaicadiinnenensinaliaidiie 18,952 18,718 5,293 4,726 89.3 9,236 13,071 1,929 me 
Lafayette : saahiads 25,190 27,856 7,036 6,536 92.9 17,460 21,985 3,187 Mt 
Lawrence oon 23,339 24,637 6,519 6,017 92.3 11,102 12,721 1,673 i) 
Lewis , 10,684 11,490 2,984 2,823 94.6 5,583 7,822 (6) P 
Lincoln , ae 12,804 14,395 3,576 3,329 93.1 7,985 11,000 1,173 ua 
Linn : "2 18,779 21,416 5,246 4,910 93.6 14,425 15,121 2,079 Ns 
Livingston 16,476 18,000 4,602 4,335 94.2 13,070 15,714 2,451 1,08 
McDonald ; 14,049 15,749 3,924 3,539 90.2 6,317 9,634 476 14s 
Macon a pcuaaapeaal 18,269 21,396 5,103 4,741 92.9 14,516 11,862 1,557 Ms 
Madison isceninaaeacetsvesvaroseraroenbanecess 10,364 9,656 2,894 2,523 87.2 4,787 6,408 (11) 1 
Maries indanvensindtsasananiahedinities 7,412 8,638 2,070 1,753 84.7 1,171 2,266 256 10 
cies cissspansiantacnecensenscoseudestumunnciace 29,671 31,576 8,288 7,840 94.6 33,778 28,023 6,741 1M 
Mercer dprash aaa Eixddcccarccombestenes 7,235 8,766 2,021 1,900 94.0 3,734 4,445 (10) 1 
INOUE 5c: cgs np cua apaebbcscnnsanngaaniiataaes 13,707 14,798 3,822 3,452 90.2 6,913 8,299 1,286 & 
OMNI 5s asckanssccacccccnsascsssousshesbinnsete 22,521 23,149 6,291 5,354 85.1 11,202 13,770 1,816 ™ 
Moniteau cased sinispsibaaapibilenidasie 10,785 11,775 3,012 2,768 91.9 6,496 7,078 871 W 
NINE ssichchastnas sisaccacconisasseisasosintenboctos 11,351 13,195 3,171 2,968 93.6 7,430 9,188 912 9 
IIR oc is6c<gssarecanacpssscndacecnmaniee 11,544 12,442 3,225 2,999 93.0 5,940 7,534 825 x 
INI sci cstextssticdstscommaicapiataboists 10,108 11,140 2,822 2,560 90.7 5,580 6,047 520 1M 
New Madrid IRR TD eRe 39,373 39,787 10,998 9,854 89.6 15,732 18,772 1,908 1 
IIR cas ctackcesca cena cceioekesavienehasniciancaen 28,228 29,039 7,885 7,254 92.C 13,129 14,773 2,558 1,066 
RIOD 2.1; cas lsassesugnsssnachevenansihashanionl 23,967 25,556 6,695 6,333 94.6 17,062 18,093 1,680 us 
MII in cis; ckcsseccacssccanssncasecaaniadsassianeen 11,953 13,390 3,338 2,890 86.6 4,231 4,613 (14)523 Mis 
Osage 11,274 12,375 3,149 2,721 86.4 3,219 5,416 553 WW 
SII <ateissss<sitshernhacvcaananaanaasos 8,850 10,766 2,472 2,052 83.0 1,609 2,246 (8) t 
RNs scsnpaceniasanckccccacénbionnedcoacsen 45,491 46,857 12,707 10,852 85.4 22,485 22,470 2,690 18 
INI os ic cecscaapawvindgdgauen Socata eaanbdonoseaiin 14,855 15,358 4,149 3,680 88.7 7,944 9,817 1,954 Su 
Pettis Gi paacabesttercbsaaivessvapoen 31,478 33,336 8,793 8,186 93.1 30,099 29,333 4,585 19% 
i ROL AN TI 21,422 17,437 5,984 5,236 87.5 11,421 13,600 2,640 we 
Pike saapveceanieonapaeitiossmimendastees 16,767 18,327 4,684 4,356 93.0 11,124 13,390 2,795 1a) 
Platte ei bails eiciakaaees aaescactabanceataie 14,909 13,862 4,165 3,923 94.2 6,990 7,380 534 m 
Polk ane srsaaiatabeibtavishtakecauies 16,022 17,400 4,475 4,081 91.2 7,786 11,579 (7) 
Pulaski si hipelesisihsaninnaensentinnodiakpsiease 9,705 10,775 2,711 2,505 92.4 5,046 6,834 783 2 
Rs setts nccacmiassesececkcnanceucantaseioon 9,158 11,327 2,558 2,376 92.9 3,773 4,206 387 " 
Ralls haseerbes RieApaeieaennsts 8,662 10,040 2,420 2,270 93.8 2,840 3,724 297 e 
Randolph Bancetede dctaraec chkvehigaastasusbs 22,856 24,458 6,384 5,981 93.7 17,917 18,050 3,532 Fs) 
MN Varastsieitaicsdnee scan ecaieteseceasetinaareuteee 15,873 18,584 4,434 4,146 93.5 8,304 10,143 848 ia 
eae ne 6,902 9,370 1,928 1,625 84.3 1,845 2,272 (3) } 
Ripley . 11,433 12,606 3,194 2,753 86.2 3,933 4,269 356 W 
Ree II siisscsnsinccisacncntasaccmninaminiatons 29,777 25,562 8,317 7,876 94.7 18,273 20,395 3,941 20 
NI caiccascascensntssnceastsebinslscdavantiiestseben 10,484 13,146 2,928 2,653 90.6 3,952 5,093 (4) ‘ 
OR REE Te 35,202 35,950 9,833 9,273 94.3 24,890 22,030 7,831 as 
St. Louis sscnieiaaniioaiat 1,256,878 1,090,278 351,083 341,955 97.4 1,483,517 1,231,540 436,202 mmr 
as UNION acs se csvonnssaancassseasanen 11,221 10,905 3,134 2,880 19 5,283 6,706 1,053 “ 
Saline ; eos ess 26,633 29,416 7,439 6,918 93.0 17,599 20,977 3,856 14 
SERS gee NCR Dee PoP oe 5,938 6,627 1,658 1,571 94.8 3,415 4,268 218 T 
Scotland . 7,292 8,557 2,036 1,928 94.7 4,391 5,439 (12) 
Scott faccan Sait cagpheranabonbaccsecuanes 32,769 30,377 9,153 8,439 92.2 17,619 24,160 3,876 wn 
Shannon pate 8,366 11,831 2,337 2,000 85.6 2,780 2,253 (14) . 
Shelby Sonebnas ceed ecanhesnionessats 9,496 11,224 2,653 2,502 94.3 6,695 6,952 587 ¥ 
Stoddard Rear ea a eetaeate 33,315 33,009 9,306 8,413 90.4 10,828 15,700 2,476 1a 
Stone ; 9,749 11,298 2,723 2,358 86.6 3,101 2,494 (5) ; 
Sullivan 11,212 13,701 3,132 2,910 92.9 4,310 6,252 408 
Taney 9,901 10,323 2,768 2,395 86.6 3,559 4,908 (5) 5 
Texas Site le eee 18,900 19,813 5,279 4,709 89.2 8,004 7,954 (14)1,914 (14) 
Vernon ssxbesenasbpeiceneeactessonn 22,601 25,586 6,313 5,789 917 13,925 16,476 1,721 m 
Warren sas ccepaveenictoce ick 7,640 7,734 2,134 1,957 91.7 3,576 5,645 804 ay 
Washington : 14,618 17,492 4,083 3,454 84.6 5,025 5,610 1,209 as 
Wayne had ete 10,493 12,794 2,931 2,524 86.1 4,263 3,853 (3) uy 
Webster ; sss 15,021 17,226 4,196 3,865 92.1 7,847 9,149 584 "7 
OO RTT 5,095 6,345 1,423 1,348 947 3,137 3,654 (9) ; 
Wright siniaeeeicesaks 15,685 17,967 4,381 3,938 89.9 8,105 11,010 (14) K 


(1) Includes Atchison and Holt Counties. (2) Includes Camden and Hickory Counties. (3) Includes Carter, Reynolds and Wayne Counties. (4) Includes Cedar and St. Clair yoo 
(5) Includes Christian, Stone and Taney Counties. (6) Includes Clark and Lewis Counties. (7) Includes Dade and Polk Counties. (8) Includes Douglas and Ozark Counties. (9) In 


Gentry and Worth Counties. (10) Includes Harrison and Mercer Counties. (11) Includes !ron and Madison Counties. (12) Includes Knox and Scotland Counties. (13) Includes Texas on¢ 
Wright Counties. (14) Includes Oregon and Shannon Counties. 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 paall SS 
copyright 1950 ‘Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolis, 1st-Quarter 1948, Dept. of 
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ue NOWATA 
us 
aig 
2 
t 
168 Al Pineville Washburne 
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1% 
" Solid day and *Sulphor Springs a Poa Fidee 
1 night coverage of Gravette  Hiwasse 
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. Consistent listener 
y mail response from F 
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if hy seieias Pea Sources:BMB Radio Families, 1949; SRDS 
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FULL 
TIME 


Within 0.5 MV/M 
Contour, DAY 


Withia 0.1 MV/M 
Contour, DAY 







1950 DATA 


AUDIENCE , 1950 










































e Population 249,200 
In Co ities 194,300 
me CBS NETWORK IN JOPLIN, MO. Cafes 51,4900 
“ Households 78,350 
me . . , . 4s In Communities 64,500 
. KSWM is doing a regional-metropolitan job On Farms 13,850 
; Radio Homes 72,500 
° ° . . . In Communities 59,720 
, for the great Joplin District, best diversified a eeen 127780 
u area of the sovthwest among agriculture, meraneeeem teenie wammmegein a 
Food Stores 38,240 59,450 
sia . General Merchandise Stores 18,650 28,780 
- mining and industry. Apparel Stores 7,800 12}360 
Home Furnishings Stores 8,460 13,420 
5 po a Outlets 46,700 70,850 
HY illing Stations 10,710 18,800 
Building Mtl.-Hardware 11,980 27,000 
f Owned and operated by Eating Drinking Places 9,240 13,500 
awe ‘ug Stores 5,370 8,900 
ape AIR TIM =. INC. All Other Stores 15,700 32,490 
4 ] 1928 West 13th Street Telephone 7260 TOTAL RETAIL SALES 172,850 285,550 
al Austin A. Harrison, President & General Manager FARM MARKET, 1949 
. Number of Farms 13,600 38,780 
} : Automotive Vehicles 22,000 57,600 
me Cost of Feed Purchased $000 8,670 27,000 
' : J * Value of Products $000 39,600 120,800 


$000. expressed in thousands of dollars 


r Nationally Represented by WILLIAM G. RAMBEAU CO. 


Clair Counties: 
s. (9) Includes | 
des Texas om 


49 Retail Sols 
. of Commerce 


tins) BR 1C . 
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- Missoula 
BROADCASTING TELECASTING 3) Location of City and number of — 
M Standard (AM) Broadcasting Stations " = 
ARKETBOOK MAP 2) Number of FM Broadcasting Stations St of Miles Petroleum 
of 4, Number of Telecasting Stations Phillips 
Pondera 
MONTANA MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 2 5 75 10 Powder R 
© 1950, Broadcasting Publications, Inc. Powell 
Prairie 
| * * © Y=. Rovalli 
MONTANA | MARKET INDICATORS FOR MONTANA a 
} 
| CLASSIFICATIONS FIGURES YR. FIGURES ir. § "4 
eo rere 587,196 ’50 559,456 40 
SPOT RATE FINDER | MEER ncsacneecscs anes 0.39% °50 0.42% WH scurces: 
ANACONDA, Deer Lodge, 4,617 fam., 97.8% KFBB, 5kw, 1310kc, CBS, Weed, Conlan | Families 164.021 ’50 159.660 4 
radio, 4,515 radio fam. SB 1M 5M 15M 30M 1Hr mee re en en ee 97.2 ) 49 92 307, " 
KANA, 250w, 1230kc, Grant Donahue D 10.00 10.00 15.00 30.00 45.00 70.00 | Percent Radio .............. 1.2% 3% | 
SB iM 5M iM 30M ai, N 0.00, 13.00 20.00 . 40.00 60.00, 1.00 | Radio Families .............. 159,428 ’50 137,000 ' 
D 4.5 J J : ‘ J ’ w, Cc, , Avery-Knode i ‘ 
N 6.00 8.00° 8.00 16.00 24.00 40.00 | D 8.45 8.45 13.00 26.00 39.00 65.00 | sae - ng aan $ —— = aaa : 
BILLINGS, Yellowstone, 15,567 fam., 97.6% N 13.00 13.00 hcg 40.00 60.00 100.00 1 1 1 p y sees 586 590'000 48 130 600,000 "4 
radio, 15,193 radio fam. KXLK, 250w, 1400kc, NBC Wholesale Sales Volume .... $ 090, 1600,000 
| (See Z Bar Network or KXLF Butte) | Wholesale Trade Employes .. 7,467 °48 4,274 '%9 
2 AM affiliates, average 1-time rate HAVRE, = 3,989 fam., 97.7% radio, 3,897 Employment (Mid-March) .. 91,238 "48 86,723 " 
we & FUR ER E+ Taxable Payrolls (1st quarter) $ 54,185,000 "48 46,057,000 
2 AM non-affiliates, average 1-time rate NN ios c'ai ai 5)34,40srbia ae a oes $ 915,000,000 48 321,000,000 4) 
KBMY, 250w, 1240kc, MBS, Aver ee |} D 4.37 5.12 7.45 13.37 22.75 35.00 | Percent distribution 0.44% ’48 0.42% 'W 
D 2.75 4.15 7.00 11.00 16.50 27.50 | —___—_————————————— | a + 01 mma} 
N 4.50 6.00 10.00 16.00 24.00 40.00 | KAVR, 250w, 1240kc, Cooke | Per Capita Income ........ 2s $1,791 7°48 out 
KGHL, 5kw, 790kc, NBC, Katz D 275 3.25 490 875 17.50 35.00 | Percent of national per capita 
D 13.00 "10.00 "15.00 30.00 45.00 7500 | N 275 3.25 490 875 17.50 3500 | income ...........-....+.- 127% 48 100% ‘# 
N 13.00 13. 00 40.00 60.00 100.00 , iffith | ; ; ~ 
KOOK, 5kw, 970ke HO, RO ake recon eeoo soo | New Construction (Private) . $ 40,100,000 "47 14,300,000 Ky 
(No rates available) | HELENA, Lewis & Clark, 6,821 f 97.0% eae $ 10,200,000 47 4,900,000 a 
BOZEMAN, Gallatin, 6,066 fam., 96.9% | " radio, 6,616 radio fam. Non-Residential .......... $ 15,700,000 48 2,200,000 
radio, 5,878 radio fam. | KFDW, 250w, 1340kc, MBS : Value added by Manufacture $ 92,258,000 °47 a : 
KBMN, 250w, 1230kc | D 2.30 3.05 4.05 6.90 12.10 20.70 Automobil is r ion (see 24 009 "49 22 W444 
D 4.50 5.50 7.00 9.00 18.00 36.00 | N 2.90 3.85 5.20 8.65 15.55 27.60 Tele ee Reg trat meee 49 84,600 5 
N 4.50 5.50 7.00 9.00 18.00 36.00 | KXLJ, 250w, 1240kc, NBC, Walker punant By Aenea ees spn —_ , 
a NBC, Pacific Northwest, (See Z Bar Network) Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproductie 
(For rates see listing of Z-Net.) | KALISPELL, poe ogy 8,774 fam., 97.6% | unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
a the: Ge. Ga ee, wm | ee oe 
radio, 13,056 radio ‘fam KGEZ, 250w, 1340kc, Conlan 
z : ? | D 3.00 3.00 5.00 9.00 15.00 
3 AM affiliates, average 1-time rate | N 3.00 3.00 6.00 12.00 20.00 
D 10.72 10.72 17.01 27.36 47.71 88.41 LEWISTOWN, Fergus, 3,900 fam., 97.4% 
N 12.01 12.01 19.00 31.33 53.66 98.33 radio, 3,799 radio fam. 
— KXLO, 250w, 1230kc, MBS 
KBOW, 250w, 1490kc, CBS, Cooke, Conlan | D 3.25 4.50 7.50 12.00 18.00 30.00 
D 8.00 rr oan 20.00 30.00 a N 3.25 4.50 7.50 12.00 18.00 30.00 M p L | E N T S 
N 8.00 A 10.00 20.00 30.00 50. IN N, Park 45 fam., 96.62 dio, 
KOPR, Ikw, 550ke, ABC, Hollingbery, Conlan a eae, ae ee a Sees Sm 
D 7.18 7.18 17.05 22.10 33.15 55.25 | KPRK, 250w, 1340kc, MBS, Avery-Knodel 
N 11.05 11.05 17.00 34.00 51.00 85.00 | p 3.00 4.50 7.50 12.00 18.00 30.00 
KXLF, — 1370kc, NBC, Pacific Northwest, N 3.00 4.50 7.50 12.00 18.00 30.00 | oO 
Walker : | 
D 17.00 17.00 30.00 40.00 80.00 160.00 ee So, Sapies. 3,525 fam., 96.5% radio, 
eOt te, see RO ORO TERED | nee, Mbw, 196K, MES, Avery-Knodel, BIB € 
(No ate aveilable) | D 2.50 3.75 7.00 10.50 20.00 37.50 I, 
o, | N 3.00 4.50 8.50 12.50 23.75 45.00 te 
GLENDIVE, Dawson, 2,525 fam., 97.9% : 
. . | MISSOULA, Missoula, 9,772 fam., 97.3% | 
radio, 2,472 radio fam. | . a " 
KXGN, 250w, 1400kc radio, 9,508 radio fam. . e 
. ‘ KGVO, 5kw, 1290kc, CBS, McGillvra, Conlan i 
D 540 6.00 9.00 16.00 24.00 - 
N 5.40 6.00 9.00 16.00 24.00 D 7.88 10.50 10.50 21.00 31.50 52.50 la tions % 
o, | N_ 10.50 14.00 14.00 28.00 42.00 70.00 | 
GREAT FALLS, Cascade, 14,639 fam., 97.6% KXLL, 250 Ok C. Walk 
radio, 14,288 radio fam. | , 250w, 1450kc, NBC, Walker 


(See Z Bar Network) | 
2 AM affiliates, average 1-time rate ay — ee a, TE enele, 
* > } iF radio fam. 
D (9.22 9.22 14.00 28.00 42.00 67.50 | Kivi, 250w, 1230kc, MBS, Cooke of the PA c 1Fl Cc N Oo RTHW E ST 
N 11.50 13.00 20.00 40.00 60.00 100.00 | 5p 275 °3.25 “4.90 8.75 17.50 35.00 
| N 2.75 3.25 490 8.75 17.50 35.00 . 
—__—_- SIDNEY, Richlend, 2,889 fam., 97.1% radio, 
Note: All Rates one-time. Sources: Families 2,805 radio fam. 
and radio families estimated from field tabu- KGCX, 5kw, 1480kc, MBS, Lawson, BMB 
lations of 1950 U. S. Census. Percent radio D 3.50 4.50 10.00 20.00 30.00 50.00 
BMB. For complete explanation see foreword. | N 4.50 6.00 13.00 26.00 40.00 65.00 | 




















of BRO 
Page 134 @ August 14, 1950 BROADCASTING @ Telecasti#é 











County 
jeaverhead 
tig Horn 
laine 
jroadwater.. 
Carbon... 
Corter 
Cascade 
Chouteau 
Custer 
Doniels 
Dawson 
Deer Lodge 
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Fergus 
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Garfield 
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XUM 


5,000 watts 


1950 
Population 


6,417 
9,799 
8,473 
2,887 
10,106 
2,785 
52,408 
6,908 
12,619 
3,928 
9,038 
16,529 
3,632 
13,963 
31,412 
21,718 
2,154 
9,636 
1,337 
2,765 
14,281 
4,005 
3,204 
13,767 
24,418 
2,168 
8,672 
3,246 
5,906 
2,039 
2,062 
34,982 
5,392 
11,974 
1,025 
6,348 
6,429 
2,680 
6,258 
2,361 
12,021 
10,343 
9,546 
6,529 


1940 
Population 


6,943 
10,419 
9,566 
3,451 
11,865 
3,280 
41,999 
7,316 
10,422 
4,563 
8,618 
13,627 
3,719 
14,040 
24,271 
18,269 
2,641 
9,034 
1,607 
3,401 
13,304 
4,664 
3,655 
13,490 
22,131 
2,209 
7,882 
3,798 
7,294 
2,237 
2,135 
29,038 
5,717 
11,566 
1,083 
7,892 
6,716 
3,159 
6,152 
2,410 
12,978 
10,209 
9,806 
6,477 
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1950 
Families 


1,792 
2,737 
2,367 
806 
2,822 
778 
14,639 
1,930 
3,525 
1,097 
2,525 
4,617 
1,015 
3,900 
8,774 
6,066 
601 
2,692 
373 
772 
3,989 
1,118 
894 
3,846 
6,821 
606 
2,422 
907 
1,649 
569 
575 
9,772 
1,506 
3,345 
286 
1,773 
1,796 
748 
1,748 
659 
3,358 
2,889 
2,666 
1,824 


KGHL... 


Billings, Montana 


1950 
Radio-Families 


1,697 
2,638 
2,287 
770 
2,731 
752 
14,288 
1,895 
3,402 
1,079 
2,472 
4,515 
980 
3,799 
8,563 
5,878 
579 
2,565 
373 
746 
3,897 
1,086 
869 
3,742 
6,616 
586 
2,346 
876 
1,599 
551 
556 
9,508 
1,465 
3,231 
278 
1,718 
1,745 
718 
1,697 
633 
3,257 
2,805 
2,596 
1,751 


MONTANA RADIO MARKET DATA BY COUNTIES 


% Radio 


94.7 
96.4 
96.6 
95.6 
96.8 
96.6 
97.6 
98.2 
96.5 
98.4 
97.9 
97.8 
96.6 
97.4 
97.6 
96.9 
96.4 
95.3 
100.0 
96.7 
97.7 
97.2 
97.3 
97.3 
97.0 
96.8 
96.9 
96.6 
97.0 
96.9 
96.7 
97.3 
97.3 
96.6 
97.3 
96.9 
97.2 
96.0 
97.1 
96.1 
97.0 
97.1 
97.4 
96.0 


of any Station in 


1949 


Retail Sales 


(Est.) ($000) 


9,727 
7,726 
9,674 
3,129 
7,110 
1,078 

71,145 
5,057 

12,255 
3,590 
8,027 

15,868 
2,812 

14,237 

27,721 

26,216 

955 

10,504 

549 
3,467 

17,246 

3,291 
2,475 
8,876 
38,360 
1,699 
5,215 
2,653 
3,837 
2,297 
1,256 
47,105 
5,094 
12,292 
602 
6,542 
6,791 
1,149 
5,677 
1,681 
9,424 
8,594 
8,930 
5,147 


1948 
Retail Sales 
U. S. ($000) 


9,141 
7,763 
6,919 
2,658 
6,893 
1,465 

63,928 
7,077 

17,552 
4,319 
10,929 
11,505 
4,161 

15,011 

32,858 

24,202 

1,335 
10,196 
501 
2,727 
15,075 
2,496 
2,632 
9,529 
25,944 
2,164 
5,704 
1,877 
3,421 
1,414 
1,388 
37,795 
4,785 
13,916 
557 
5,911 
7,738 
1,084 
4,747 
1,919 
9,383 
11,707 
12,184 
4,878 


Employment 
Mid-March 


1948 


679 
492 
566 
206 
644 
64 
11,230 
337 
1,833 
241 
1,073 
4,003 
356 
1,822 
4,099 
2,872 
75 
1,575 
31 
335 
1,641 
189 
97 
879 
5,144 
78 
1,345 
94 
458 
145 
243 
6,513 
967 
1,408 
67 
489 
496 
75 
659 
118 
1,053 
1,034 
830 
395 


Taxable Pay- 
rolls—1st Qtr. 
1948 ($000) 


307 
247 
285 
93 
341 
20 
6,990 
166 
982 
112 
477 
2,651 
207 
984 
2,274 
1,442 
25 
740 
10 
187 
832 
63 
39 
435 
3,181 
36 
984 
39 
199 
56 
112 
3,798 
689 


629 

37 
208 
242 

28 
450 

50 
468 
491 
364 
233 


(Continued on page 136) 


*‘BMB 


NBC 


HAS THE GREATEST* COVERAGE 


Montana and Wyoming 


August 14, 1950 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 
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MARKET INDICATORS FOR NEBRASKA 


CLASSIFICATIONS FIGURES YR. FIGURES YR. 
er ree 1,308,394 ’50 1,315,834 ’40 

Le Se ere 0.87% ’50 1% °40 
eee 365,473 750 360,180 ’40 
Pereemst Maddie .......eccses 95.8% 49 916% ’46 
Memeo Pamilies ... ....060005. 350,123 50 321,200 °46 
ee eee $1,240,570,000 ’49 1,313,883,000 ’48 
Retail Trade Employes ...... 230 7°48 45,818 ’39 
Wholesale Sales Volume ..... $2,392,023,000 48 567,000,000 °39 
Wholesale Trade Employes .. 23,948 ’48 15,635 ’39 
Employment (Mid-March) .. 210,036 ’48 200,548 °47 
Taxable Payrolls (Ist quarter) $ 112,171,000 48 97,363,000 °47 
CO Sr rare $1,890,000,000 °48 569,000,000 °40 

Percent distribution ...... 0.92% °48 0.75% .°40 
Per Capita Income .......... $1,473 °48 433 40 
Percent of national per capita 

_ | Eee ean 104% 48 15% °40 
New Construction (Private) . $ 87,300,000 °47 30,200,000 ’39 

Residential ....... acabiadauaveye $ 30,900,000 °47 10,400,000 ’39 

Non-Residential .......... $ 49,100,000 °48 3,900,000 ’39 
Value added by Manufacture $ 260,658,000 47 68,139,000 ’39 
Automobile Registration ..... 544,017 °49 509,666 ’48 
MEI oo cre hc ereissciacoie's 395,300 49 284,200 °45 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 





“WE TALK TO PEOPLE” and “SELL THEM” 


KWEBE 


BEATRICE, NEBRASKA 


The KEY to the rich agricultural section of 
Nebraska’s BLUE VALLEY conceded to be one 
of the MAGIC CIRCLE AREA’S by Babson ... 
0.5 M/V coverage of over 200,000 people in 
Nebraska and Kansas with 95.8% radio homes. 
A mail count from TWENTY-THREE COUNTIES 
. .. Make your NEXT BUY, YOUR BEST BUY... 
reach the RICH AGRICULTURAL AND LIVE- 
STOCK, PLUS THE INDUSTRIAL BELT IN THE 
BLUE VALLEY .. . through POWER .. . PRESTIGE 
and PROGRAMMING with K-W-B-E. Affiliate 
MUTUAL BROADCASTING SYSTEM. 


BLUE VALLEY BROADCASTING COMPANY 


A. P. News John Thorwald 
World Library Pres. and Gen’! Mgr. 


KWEBE 


“THE PROVEN MEDIA FOR A PROSPEROUS MARKET” 


112% No. 6th St. 


Beatrice, Nebraska 
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Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Fami 



























































MONTANA RADIO MARKET DATA BY COUNTIES 


1949 

1950 1940 1950 1950 % Radio Retail Sales 

County Population Population Families Radio-Families (Est.) ($000) 
Sanders 6,922 6,926 1,934 1,856 96.0 3,908 
Sheridan 6,230 7,814 1,740 1,701 97.8 4,350 
Silver Bow 47,992 53,207 13,405 13,056 97.4 80,138 
Stillwater 5,345 5,694 1,493 1,455 97.5 4,138 
Sweet Grass 3,620 3,719 1,011 978 96.8 3,005 
Teton 7,130 6,922 1,992 1,946 97.7 5,693 
Toole 6,859 6,769 1,916 1,868 97.5 7,993 
Treasure 1,406 1,499 392 371 94.7 1,008 
Valley 11,320 15,181 3,162 3,089 97.7 15,553 
Wheatland 3,162 3,286 883 863 97.8 3,661 
Wibaux 1,904 2,161 532 532 190.0 972 
Yellowstone 55,730 41,182 15,567 15,193 97.6 67,185 


ALLIANCE, Box Butte, 3,414 fam., 96.2% ra- 
dio, 3,284 radio fam. 


KCOW, 250w, 1400kc 





B 1M 5M 15M 30M 1Hr 
D 5.00 10.00 20.00 30.00 50.00 
N 4.00 8.00 15.00 25.00 45.00 
BEATRICE, Gage, 7,836 fam., 95.8% radio, 

7,506 radio fam. 

KWBE, 250w, 1450kc, MBS 
D 4.50 5.00 12.00 20.00 30.00 50.00 
N 5.50 6.50 18.00 30.00 40.00 65.00 


BROKEN BOW, Custer, 5,365 fam., 94.3% ra- 
dio, 5,059 radio fam. 

KCNI, 250w, 1490kc, MBS 

D 6.00 6.00 12.00 21.00 36.00 50.00 

N 6.00 6.00 12.00 21.00 36.00 60.00 


COLUMBUS, Platte, 5,546 fam., 94.9% radio, 

5,263 radio fam. 
KJSK, Ikw-D, 900kc 
D 2.80 4.90 10.50 24.85 38.85 59.50 


FREMONT, Dodge, 7,284 fam., 96.5% radio, 
7,029 radio fam. 

KFGT, 100w, 1340kc, MBS, Conlan 

D 5.00 5.00 10.00 18.33 30.00 50.00 

N 6.00 6.00 13.00 19.50 37.50 65.00 


GRAND ISLAND, Hall, 8,880 fam., 95.8% ra- 
dio, 8,507 radio fam. 

KMMJ, Ikw, 750kc, ABC, Headley-Reed 

D 10.00 10.00 20.00 40.00 60.00 100.00 

N 10.00 10.00 20.00 40.00 60.00 100.00 





HASTINGS, Adams, 8,027 fam., 96.0% radio, 
7,705 radio fam. 

KHAS, 250w, 1230kc, MBS 

D 2.65 5.00 10.00 20.00 30.00 50.00 

N 4.00 8.00 16.00 32.00 48.00 80.00 


KEARNEY, Buffalo, 7,010 fam., 94.2% radio, 
6,603 radio fam. 


KGFW, 250w, 1340kc, MBS 
D 4.00 6.00 12.00 30.00 50.00 80.00 
N 4.00 6.00 12.00 30.00 50.00 80.00 


LINCOLN, Lancaster, 7,646 fam., 97.3% ra- 
dio, 7,286 radio fam. 





4 AM affiliates, average 1-time rate 








6.12 10.25 15.37 31.25 57.50 
N 11.25 20.00 30.62 61.25 112.50 
KFOR, 250w, 1240kc, ABC, Petry, Hooper 
D 7.25 7.25 10.50 15.75 32.50 65.00 
N 12.50 12.50 20.00 31.25 62.50 125.00 


KFOR-FM, Chan. 275, 102.9mc, 22kw, Bonus 
KLMS, Ikw, 1480kc, IMS 
D 5.00 


; 10.00 15.00 30.00 50.00 
N 9.00 15.00 25.00 50.00 90.00 


KOLN, 250w, 1400kc, MBS, Pearson 
D 5.00 10.00 15.00 30.00 50.00 
N 10.00 20.00 30.00 60.00 100.00 


McCOOK, Red Willow, 3,606 fam. 94.7% ra- 
dio, 3,414 radio fam. 


KBRL, 250w, 1450kc, MBS, Conlan 


D 3.30 5.00 10.00 20.00 30.00 50.00 
N 5.00 8.00 15.00 25.00 45.00 80.00 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 


BROADCASTING 


ies and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 
“. 





(Continued from page 33 


Employme 
Retail Sales Mid-Morch. role 
U. S. ($000), 1948 1948 igor 
3,796 666 : 
6,817 437 7 
53,285 14,39 nn 
4,236 277 <a 
3,777 205 - 
7,607 402 - 
7,846 984 = 
1,200 64 . 
11,043 971 = 
3,427 229 
1,371 104 ps 
66,394 10,992 to 


1949 Retail Sole 


Ce eee, eee eee a. 


Ta. 
NEBRASKA 


2 aE. 


SPOT RATE FINDER 


NORFOLK, Madison, 6,756 fam., 96.1% rodis 
6,492 radio fam. 


WJAG, Ikw-D, 780kc, Walker, BMB, Conisy 
SB 1M 5M 15M 30M 1, 
D 8.00 8.00 16.00 32.00 48.00 mm 


NORTH PLATTE, Lincoln, 7,646 fam., 953% 
radio, 7,286 radio fam. 


ag 250w, 1240kc, NBC, Blair, Conlon, 
M 

D 5.00 5.00 10.80 18.00 30.0 sm 
N 8.00 8.00 15.00 25.00 45.0 sm 


OMAHA, Douglas, 77,424 fam., 97.3% rodir, 
75,333 radio fam. 


3 AM affiliates, average 1-time rate 
D 19.16 19.16 35.62 62.08 102.50 175m 
N 31.00 31.00 58.18 100.37 174.50 25% 


KBON, 250w, 1490kc, MBS, Pearson, Conlin 
D 6.50 6.50 13.00 19.50 39.00 65% 
N 13.00 13.00 26.00 39.00 78.00 10% 


KBON-FM, Chan. 224, 98.7mc, 8.7kw, Trani 
Radio 
(See Transit Radio Listings) 


KFAB, 50kw, 1110kc, CBS, Free & Peters 
D 20.00 20.00 40.00 80.00 120.00 0 
N 40.00 40.00 80.00 160.00 240.00 40m 


KMTV(TV), Chan. 3, 8.4kw-aur.; 16.7kw-vs, 
ABC, CBS, DuMont, Avery-Knodel, Hoop 


N 50.00 50.00 62.50 100.00 150.00 250 


KOIL, 5kw, 1290kc, ABC, Petry, Hooper, BMI 
D 12.50 12.50 21.88 31.25 62.50 150 
N 21.00 21.00 36.75 52.50 105.00 2100 


KOWH, 500w-D, 660kc, IMS 
D 5.63 7.50 18.75 27.00 45.00 750 


WOW, 5kw, 590kc, NBC, Blair, Hooper 
D 25.00 25.00 45.00 75.00 125.00 200 
N 50.00 50.00 90.00 150.00 275.00 40m 


WOW-TV, Chan. 6, 8.5kw-aur.; 16.2kw-vis. 
Blair TV, Hooper 

D 30.00 30.00 38.00 60.00 90.00 150% 

N 40.00 40.00 50.00 80.00 120.00 20 


SCOTTSBLUFF, Scotts Bluff, 9,466 fam., 94% 
radio, 8,973 radio fam. 
KNEB, Ikw-D, 970kc, Holman 


D 7.00 7.00 16.00 32.00 48.00 sm 
KOLT, 5kw-D, Ikw-N, 1320kc, CBS, McGill, BF 
Conlan P i 
D 9.00 9.00 16.50 30.00 50.00 br 
N 9.00 9.00 16.50 30.00 50.00 % 


For Facts on the 
Grand Island Market 
Contact 


HEADLEY-REED 


Representatives of 
Radio Station 


KMMJ 





e Telecastinsy 


County 


Adams 
Antelope 
Arthur 
Bonner 
Blaine 


Sources: 


BR 
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Ye 135 
Scale of Miles 
1XAble Pay, 
lls—1s¢ 0), 
1948 (Sop 
Voi 
u 
65 1 ) 
h) 
@tail Soles ela HowarD | 
Commerce M 
———., a | 
——— BROADCASTING YZ’ TELECASTING | ; 
Grand Island)... 
MARKETBOOK MAP peony 
of | Kearney[7] 
NEBRASKA = 
FRONTIER Hastings 
. (3) Location of City and number of ADAM 
Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
A Number of Telecasting Stations 
MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
6.1% rodia © 1950, Broadcasting Publications, Inc. 
* * * * * * * * . * * x 
MB, Conlsn 
ou NEBRASKA RADIO MARKET DATA BY COUNTIES 
1949 1948 Empioyment Taxable Pay- 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March —rolls—1st Qtr. 
am., 95.3% County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 
Adams 28,737 24,576 8,027 7,705 96.0 28,007 32,943 4,645 2,462 
air, Conlon, Antelope 11,631 13,289 3,249 3,080 94.8 7,564 10,050 539 193 
30.00 509 Arthur 799 1,045 223 206 92.5 232 230 10 1 
45.00 810) Bonner 1,321 1,403 368 359 97.6 147 36 
Blaine 1,209 1,538 338 320 94.9 629 670 34 10 
il (Continued on page 138) 
3% radio, ——- 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
copyright 1950 ‘Sales Management.” Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 
rate 
02.50 175.0 
74.50 28500 
rson, Conlon 
39.00 6500 
78.00 1300 
7kw, Transit 


All audience surveys agree 
ee : On the coverage of KFAB! 
pe f The important thing 
a } Is the trend of the swing 


odel, Hooper 





















Hooper, BM 
50 12800 
50 So compare the result of all three. 
45.00 7500 
Hooper 
125.00 2000 
ss SIMPLE? Yes indeed. So simple is the story 
— of KFAB coverage superiority that it can be 
ba -f— told in a five-line limerick ! 
That's it! All surveys agree about KFAB. (The most 
recent survey gives KFAB top spot in every total rated 
fom, 948% Here are the fundamental facts—in the form of 1950 figures. According more oe chats Ob alae teh cena an ae 
oni to BMB, KFAB audience is UP 1949 over 1946,—23.38%. The latest as qualitative figures. DON’T BUY LAST YEAR'S AUDI- 
a Omaha-Council Bluffs and Lincoln Hooperratings are up 25% in the past eet ph Magee Racay Ber Hag Ay mlb agua fee & 
ph ant two years, and the new 1950 Conlan survey shows a gain of 21.6% over eae 
50.00 Hf 1948. These facts certainly leave no question as to the consistency of ie v\iit “EMD ID: a, 
the trend of KFAB. ae Wee Sigg 
Se a : 
e KFAB 1950 research, based on BMB, normal gain in radio homes, Hooper = 
ket and Conlan surveys, reveals KFAB leading all other Nebraska stations See ir  - 
ED in 1950 with 459,824 radio homes (night time) and 493,057 (day time). poco wars OMAHA B4s'c cas 
of 


FREE and PETERS HARRY BURKE 
Representatives Gen'| Manager 
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County 





Boone 
Box Butte 
Boyd 







Brown 
Buffalo 

Burt 

Butler 

Cass 
Cedar........... 
Chase 
Cherry 













Cheyenne 
Clay 
Colfax 
Cuming 
Custer 
Dakota 
Dawes 










Dawson 








Devel 








Dixon 







Dodge 
Douglas 
Dundy 
Fillmore 
Franklin 








Frontier 
Furnas 
Gage 
Garden 
Garfield 
Gosper 
Grant 
Greeley 
Hall 
Hamilton 













Harlan 











copyright 































1950 ‘‘Sales Management.” 


1950 
Population 


10,703 
12,225 
4,921 
5,157 
25,095 
11,514 
11,376 
16,355 
13,820 
5,185 
8,349 
11,921 
8,677 
10,158 
12,996 
19,207 
10,403 
9,646 
19,375 

3,323 
9,107 
26,075 
277,178 
4,347 
9,622 
7,070 
5,189 
9,349 
28,055 
4,084 
2,906 
2,732 
1,060 
5,584 
31,792 
8,788 
7,138 












New York 
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For more information on this ready- 
to-buy market, write or call 


PAUL R. FRY 
World Insurance Bldg. 
or TRANSIT RADIO, INC. 


August 14, 1950 


TRANSIT RADIO 


act cag yl 


| AIM 





1940 1950 

Population Families 
12,127 2,989 
10,736 3,414 
6,060 1,375 
5,962 1,441 
23,655 7,010 
12,546 3,216 
13,106 3,177 
16,992 4,568 
15,126 3,860 
5,310 1,448 
9,637 2,332 
9,505 3,329 
10,445 2,423 
10,627 2,837 
13,562 3,630 
22,591 5,365 
9,836 2,906 
10,128 2,694 
17,890 5,412 
3,580 928 
10,413 2,544 
23,799 7,284 
247,562 77,424 
5,122 1,214 
11,417 2,688 
7,740 1,975 
6,417 1,449 
10,098 2,611 
29,588 7,836 
4,680 1,140 
3,444 812 
3,687 763 
1,327 296 
6,845 1,560 
27,523 8,880 
9,982 2,454 
7,130 1,994 


Further reproduction unlicensed. 


74,000 GUARANTEED 





LISTENERS DAILY 


These riders use the 105 
main-line Omaha buses 
that are radio equipped. 


A BONUS AUDIENCE 


People in over 15,000 FM 
radio homes are loyal lis- 


teners. 


PLEASANT LISTENING 


Programming with music 
and spot news. 


DAILY BROADCASTING 





NEBRASKA RADIO MARKET DATA BY COUNTIES 


1949 


1950 % Radio Retail Sales 
Radio-Families (Est.) ($000) 

2,836 949 7,035 
3,284 96.2 12,797 
1,285 93.5 3,831 
1,358 94.3 4,606 
6,603 94.2 22,982 
3,113 96.8 8,736 
2,973 93.6 5,814 
4,353 95.3 8,372 
3,721 96.4 8,686 
1,366 94.4 5,153 
2,208 94.7 7,249 
3,199 96.1 10,007 
2,297 94.8 4,690 
2,683 94.6 7,292 
3,499 96.4 9,891 
5,059 94.3 15,043 
2,743 94.4 4,806 
2,599 96.5 10,304 
5,168 95.5 19,429 
898 96.8 2,946 
2,449 96.3 5,433 
7,029 96.5 27,839 
75,333 97.3 363,281 
1,129 93.0 3,253 
2,540 94.5 5,944 
1,838 93.1 4,128 
1,350 93.2 3,154 
2,459 94.2 6,953 
7,506 95.8 22,863 
1,085 95.2 2,346 
758 93.4 2,196 
711 93.3 1,436 
282 95.3 1,635 
1,460 93.6 3,285 
8,507 95.8 36,500 
2,311 94.2 4,938 
1,888 94.7 3,451 





Weekdays...6 a.m.-9 p.m.| @ Two Hometown Stations 


Sundays 


hekad 3p.m.-9p.m.| @ Buying Power Coverage 
RATES AS LOW AS 15c 


@ One Low Rate 


Reach this BILLION DOL- 
PER 1,000 LISTENERS LAR Market with the best 


MI AM 


KRON- 7M 


vu 








“package salesman” available 
in Nebraska —two “Big” 

il hometown stations. No other 
medium of consumer contact 
offers you the LION’S 
SHARE of the buying power 
at such a low cost. 


Fall Campaigns are coming 
up soon. Call or write for 
information on 
this Billion Dol- 
lar Market. 










(Continued from page 137 


Empl 2 
Retail Sales Mid-Morch. heey i. 
U. S. ($000) 1948 1948 (Sant 
8,317 552 

15,132 1,475 = 
4,170 249 : 
7,064 453 = 
27,661 2,585 “a 
10,426 737 ro 
7,467 516 iu 
10,777 919 “i 
10,393 737 rs 
6,334 585 mn 
9,505 503 mn 
13,604 1,185 5 
5,379 457 Ms 
12,223 675 1 
12,979 809 th 
15,975 1,192 0 
7,733 592 m 
10,839 1,122 uu 
27,626 2,084 m 
5,124 314 AN 
6,812 365 _ 
33,999 4,901 2M 
315,949 89,526 5428 
5,061 333 n 
6,087 620 1 
6,042 387 1 
2,959 205 Pt 
8,978 736 25 
24,323 4,526 am 
2,962 190 & 
2,747 209 4 
1,714 % y 
986 51 2} 
4,243 206 & 
36,704 6,203 3 
6,164 513 1 
5,341 473 14 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 


PROMOTIONS THAT BOOS! 
YOUR ADVERTISING 


e Newspaper Ads 
e Street-Car Cards 


© Radio Spots 
e Theatre Screen Ads 


4310) 
KOLNLics 


Paul R. Fry, Gen. Mgr. 
World Insurance Bldg., Omaha, Nebr 
John E. Pearson Co. 
New York, Chicago, Los Angeles 




















© Taxi Cab Signs 









© Window Displays 








BROADCASTING e Telecastias } 


County 


Hayes 
Hitchcock 
Holt 
Hooker 
Howard 
Jefferson 
Johnson 
Kearney 
Keith 
Keyapaha 
Kimball 
Knox 
lancaster 
Lincoln 
logan 
Loup 
McPhersor 
Madison 
Merrick 
Morrill 
Nance 
Nemaha 
Nuckolls 
Otoe 
Pawnee 
Perkins 
Phelps 
Pierce 
Platte 
Polk 
Red Will 
Richards 
Rock 
Saline 
Sarpy 
Saunder 
Scotts B 
Seward 
Sherida’ 
Sherma 
Sioux 
Stanton 
Thayer 
Thomas 
Thursto 
Valley 
Washir 
Wayne 
Webste 
Wheel 
York 


etail Sales 
Commerce 


ee 


= 


1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 Retail Sales Retail Sales Mid-March —rolis—1st Qtr. 
County Population Population Families Radio-Families (Es?.) ($000) U. S. ($000) 1948 1948 ($000) 
= 2,409 2,958 ‘673 622 529 501 53 4 
festenth 5,864 6,404 1,638 1,546 3,798 4,556 383 140 
Holt . 14,867 16,552 4,153 3,941 10,007 13,176 848 312 
Hooker 1,055 1,253 294 276 2,363 1,700 121 57 
Howard......--- 7,229 8,422 2,019 1,897 3,830 4,855 322 124 
Jefferson ise 13,614 15,532 3,803 3,620 11,990 12,805 1,556 724 
Johnson ; 7,262 8,662 2,028 1,936 4,492 6,021 443 173 
Kearney 6,359 6,854 1,776 1,710 3,369 6,453 432 162 
Keith 6,998 8,333 1,955 1,839 9,958 10,161 852 416 
Keyopoha........ ‘ 2,154 3,235 602 571 760 916 39 15 
Kimball.........-... 4,289 3,913 1,198 1,165 3,699 5,192 339 143 
Knox ; 14,829 16,478 4,142 3,893 8,307 12,480 719 245 
lancaster... 118,046 100,585 32,974 32,083 143,886 124,680 28,109 15,120 
Lincoln 27,371 25,425 7,646 7,286 29,380 31,833 3,252 1,602 
logan........-. : 1,354 1,742 378 352 924 629 25 
Loup jes ; 1,349 1,777 377 352 463 542 50 
McPherson... 828 1,175 231 


211 247 244 5 
Madison... 24,185 24,269 6,756 6,492 


24,285 31,491 
Merrick 8,802 9,354 2,458 2,357 6,142 8,458 
Morrill 8,255 9,436 2,305 2,198 6,359 7,363 
Nance 6,551 7,653 1,830 1,734 3,798 4,631 
Nemaha....... 10,940 12,781 3,055 2,935 8,191 
Nuckolls assis 9,359 10,446 2,614 2,433 
Otoe ; 17,045 18,994 4,761 4,561 14,185 15,417 
Pawnee 6,734 8,514 1,881 1,792 4,310 3,992 
Perkins 4,822 5,197 1,347 1,291 4,657 4,965 
Phelps anne 9,029 8,452 2,522 2,405 8,190 11,317 
Pierce 9,400 10,211 2,625 2,504 6,043 7,798 
Platte 19,857 20,191 5,546 5,263 15,820 21,000 
Polk ‘ 8,027 8,748 2,242 2,147 3,996 6,530 
Red Willow ; 12,909 11,951 3,606 3,414 14,235 17,669 
Richardson 16,833 19,178 4,702 4,495 14,962 16,160 
Rock...... ‘ 3,030 3,977 846 797 2,625 2,879 
Saline 14,021 15,010 3,916 3,673 9,826 11,478 
Sarpy 15,642 10,835 4,369 


4,246 3,930 4,688 
Saunders 16,820 17,892 


4,698 4,486 11,641 13,521 
Scotts Bluff 33,889 33,917 9,466 


8,973 43,832 41,905 
Seward 13,187 14,167 3,683 3,480 8,057 9,988 
Sheridan... ; 9,520 


9,869 2,659 2,528 10,387 10,219 
Sherman...........- i 6,220 7,764 1,737 1,598 f 3,253 3,599 
Sioux 3,120 4,001 2,659 2,496 825 1,300 
Stanton 6,413 6,887 1,791 1,705 2,626 3,401 
Thayer... 10,631 12,262 2,970 2,818 7,910 8,673 


Thomas 1,195 1,553 334 317 958 668 
Thurston... 3,569 10,243 997 926 4,937 5,982 
Valley 7,253 8,163 2,026 1,912 4,657 5,678 
Washington 11,496 11,578 3,211 3,088 6,242 8,504 
Wayne 10,098 9,880 2,821 2,744 6,572 8,472 
Webster 7,317 8,071 2,043 


1,908 5,087 5,706 
Wheeler 1,527 2,170 427 400 479 394 
York 14,228 14,874 3,974 3,799 11,839 13,503 


7,834 
6,127 8,287 


KENO-FM, Chan. 260, 103.9mc, 250kw, Grant, KATO, 250w, 1340kc, MBS, Pearson, Conlan 
Bonus 


SB 1M M 15M OM 1H 
NEVADA KLAS, 250w, 1230kc, CBS, Cooke, Western D 3.00 3.00 pr A 8.00 Ry~) 20.00 
Radio Sales, Conlan 
SB 


1M 5M 15M 30M 1 Hr N 4.00 4.09 8.00 12.00 24.00 40.00 
D 6.00 6.00 8.40 16.50 25.50 42.00 
SPOT RATE FINDER N 10.00 10.00 14.00 28.00 42.00 70.00 KOH, 5kw-D, Ikw-N, 630kc, NBC, Raymer 


D 4.00 4.00 8.00 16.00 24.00 40.00 
EIKO, Elko, 3,242 fam., 95.8% radio, 3,105 | LAS VEGAS, Clark, 13,284 fam., 95.6% | [RAM Ikw, Patkc, MOS, Awery-Knodel | | 1 go 8.00 16.00 32.00 48.00 80.00 
at ae teen ee a N 5.20 8.00 16.00 24.09 40.99 


ae KOLO, Ikw, 920kc, CBS, Hollingbery 
SE 1M 5M 15M (30M 1 Hr 3 AM affiliates, average 1-time rate RENO, Wash 4,384 fam., 97.6° di 
D 400 5.00 9.00 13.50 21.00 32.50 SB 14,038 nnn Mag 84 fam., © Frade D 4.80 4.80 7.60 15.20 22.80 38.00 


M 5M 15M 30M J14Hr 

N 400 5.00 9.00 13.50 21.00 32.50 D 3.33 5.12 7.86 14.30 21.70 35.00 4 N 7.60 7.60 15.20 30.40 45.60 76.00 
| N 5.33 8.06 12.33 22.66 34.00 56.66 ; i 

Note: All Rates one-time. Sources: Families _ — 4 AM affiliates, average 1-time rate 

and radio families estimated from field tabu- 


KENO, Ikw, 1460kc, ABC, TR D 3.70 3.70 6.40 12.80 19.20 32.09 KWRN, 250w, 1490kc, ABC, Walker, Conlan 


lations of 1950 U. S. Census. Percent radio | D 4,00 6.00 10.00 16.00 24.00 40.00 | N 6.15 6.15 12.30 23.60 36.90 61.59 | D 3.00 3.00 6.00 12.00 18.00 30.00 
BMB. For complete explanation see foreword N 6.00 9.00 15.00 24.00 36.00 60.00 | _ 


N 5.00 5.00 10.00 20.00 30.00 50.00 
* * * * * * 


* * * * * 


NEVADA RADIO MARKET DATA BY COUNTIES 





1949 1948 Employment Taxable Pay- 

1950 1940 1950 1950 &%& Radio Retail Sales Retail Sales Mid-March rolls—1st Qtr. 

County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 
Churchill 6,172 5,317 1,724 1,660 96.3 6,365 8,095 733 469 
Clark 47,555 16,414 13,284 12,699 95.6 41,256 55,513 11,328 8,407 
Douglas 1,997 2,056 558 534 95.7 1,874 2,233 241 149 
Elko 11,605 10,912 3,242 3,105 95.8 11,636 14,225 1,538 817 
Emeralda 605 1,554 169 160 95.2 1,252 223 77 48 
Eureka 883 1,361 247 232 94.2 831 821 285 267 
Humboldt 4,789 4,743 1,338 1,279 95.6 5,834 6,163 639 386 
lander , 1,825 1,745 510 482 94.7 1,941 1,691 249 153 
Lincoln 3,827 4,130 1,069 1,042 97.5 3,184 2,565 578 476 
Lon 3,692 4,076 1,031 996 96.7 2,870 3,072 175 79 
Mineral 5,412 2,342 1,512 1,437 95.1 1,978 3,305 524 278 
Nye 3,071 3,606 858 809 94.4 5,101 3,205 316 184 
ore 4,097 3,209 1,144 1,125 98 4 3,858 4,624 450 244 
~ ing 3,109 2,713 868 824 95.0 2,701 3,341 693 378 
Woshe 663 1,216 185 181 98.1 830 512 39 19 
White - 51,496 32,476 14,384 14,038 97.6 76,756 79,157 13,682 9,554 
conta 9,390 12,377 2,623 2,525 96.3 15,957 10,847 2,795 2,149 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
copyright 1950 ‘‘Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 
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CLASSIFICATIONS 


Population 
% of U. S. 
Families 





Percent Radio 
Radio Families 
RN MINN cach. o. si sece wie rereie alee 
Retail Trade Employes ...... 
Wholesale Sales Volume .... $ 
Wholesale Trade Employes 
Employment (Mid-March) 
Taxable Payrolls (Ist quarter) $ 
NE Noo tetdcas, 6. a(6i5/siaVateree 185 $ 2 
Percent distribution 
Per Capita Income 


Percent of national per capita 
income 


$ 1 


New Construction (Private) . $ 
ree are $ 
Non-Residential .......... $ 


Value added by Manufacture $ 
Automobile Registration 
Telephones 





MARKET INDICATORS FOR NEVADA 
FIGURES YR. 





FIGURES YR. 








158,378 ’50 110,247 °40 
0.11% °50 0.08% °40 
44,239 °50 33,520 °40 
96.3% °49 89.3% °46 
42,602 50 40,900 746 

84,224,000 "49 199,592,000 "48 
9,013 7°48 6,027 739 

79,498,000 7°48 23,200,000 °39 
1,326 "48 768 °39 
36,221 7°48 36,805 "47 

25,378,000 °48 23,624,000 7°47 

75,000,000 °48 92,000,000 *40 
0.13% ’48 0.12% "40 
$1,679 748 836 °40 | 
119% "48 145% °40 

25,800,000 °47 7,300,000 °39 

16,900,000 °47 4,000,000 °39 | 

4,900,000 °48 1,800,000 °39 

27,777,000 °47 11,493,000 °39 | 
69,119 °49 63,223 "48 
43,000 749 28,300 745 











Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction spariescaielet TRECASTING 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. MARKETBOOK MAP 
of 
COVERING NEW HAMPSHIRE 1B tesstinnel Chpant eamteret 
N E WwW E N CS L A N D 1 S Standard (AM) Broadcasting Stations 
@ Number of FM Broadcasting Stations 
VACATIONLAND SPOT RATE FINDER 4& Number of Telecasting Stations 
Scale of Miles 
BERLIN, Coos, 9,983 fam., 96.3% radio, 9,613 
WMOU tf | 75 1 
WMOU, 250w, 1230kc, Kettell-Carter, Radio 
e ° eps. MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
The Radio Voice D 4.00 4.00 8.00 16.00 24.00 40.00 © 1950, Broadcasting Publications, Inc. 
f th N 6.00 6.00 12.00 24.00 36.00 60.00 
of the 
i? ‘ CLAREMONT, Sullivan, 7,137 fam., 96.1% | 
White Mountains radio, 6,858 radio fam. 
WTSV, 250w, 1230kc, MBS, Bolling, Noonan 
SB 1M 5M 15M 30M 14Hr 
1S THE STATION D 5.00 5.00 10.00 20.00 30.00 50.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 
; ‘ . ’ WTSV-FM, Chan. 291, 106.1lmc, 1.5kw, | : 
Maurice Mitchell, in his famous Bolling, Bonus 3 AM affiliates, average 1-time rate 
“pitch”, calls “the affiliated SB 1M 5M 15M 30M 1Hr 
nd gece CONCORD, Merrimack, 17,571 fam., 96.8% | D 5.66 5.66 10.00 20.00 30.00 50.00 
Independent = anc radio, 17,008 radio fam. N 10.00 10.00 18.66 37.33 56.00 93.33 
BROADCASTING MAGAZINE congratu- WKXL, 250w, 1450kc, MBS, Walker 
lates for handling “an unprecedented - 5.00 5.00 10.00 20.00 30.00 50.00 | WFEA, 5kw, 1370kc, CBS, Young, Kettell- 
number of network programs” *. 7.50 7.50 15.00 30.00 45.00 75.00 ee Hoos 12.00 24.00 36.00 60.00 
, , 3 a KEENE, Cheshire, 10,803 fam., 96.4% dio, N 12.00 12.00 24.00 48.00 72.00 120.00 
a Fence eon a, Somes 10434" radio. fam, a © radio Nah aac, tattle Hak heition, Hecner 
all, Counterspy, Break the Bank, Mr. WKNE, Skw, 1290kc, CBS, Kettell-Carter, | D 5.00 5.00 8.00 16.00 24.00 40.00 
te ae a. Young, BMB ‘ ‘| N 600 6.00 12.00 24.00 36.00 60.00 
is Is Your , Cavalcade o ports, y 5 5 é ; . 4 
Metropolitan Opera, Boston Ballgames. : ua aan ed — Py B44 —— Chan. 261, 100.1mc, Ikw, Bolling, 
; . 2. A A | 5 onus 
Write C. S. Holbrook, Pres. WMUR, 5kw-D, Ikw-N, 610kc, ABC, Weed, 
for information cane, sg wag 7,403 fam., 96.2% radio, Hooper, BMB 
,121 radio fom. D 6.00 6.00 10.00 20.00 30.00 50.00 
250 WwW O U 1230 7 1340kc, Yankee, MBS, KBS, | N 12.00 12.0C 20.00 40.00 60.00 100.00 
ettell-Carter WMUR-FM, Chan. 239, 95.7mc, 3.3kw, Weed 
Watts M ke. D 4.50 4.50 8.00 16.00 24.00 40.00 | y M¥4EOY S'S5° 72%9“si0g ZSSo' 12.50 
BERLIN N H N 6.00 6.00 12.00 24.00 36.00 60.00 N 3.00 3.00 5.00 10.00 15.00 25.00 
’ is ° MANCHESTER, Hillsboro, 43,745 fam., 97.5% NASHUA, Hillsboro, 43,745 fam., 97.5% 
radio, 42,65! radio fam. radio, 42,651 radio fam. 
* * . * * o 
1949 
1950 1940 1950 1950 % Radio Retail Sales 
County Population Population Families Radio-Families (Est.) ($000) 
Belknap 26,504 24,328 7,403 7,121 96.2 23,053 
Carroll 15,751 15,589 4,400 4,144 94.2 11,595 
Cheshire 38,678 34,953 10,803 10,414 96.4 29,186 
Coos 35,742 39,274 9,983 9,613 96.3 29,424 
Grafton 47,704 44,645 13,325 12,685 95.2 42,271 
Hillsboro 156,607 144,888 43,745 42,651 97.5 141,395 
Merrimack 62,906 60,710 17,571 17,008 96.8 49,245 
Rockingham 39,315 58,142 10,981 10,618 96.7 58,794 
Strafford 51,121 43,553 14,279 13,850 97.0 45,322 
Sullivan 25,553 25,442 7,137 6,858 96.1 23,503 







































































MINERAL 























































ESMERALDA 



































Las Vegas(3\? 
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WOTW, Ikw-D, 900kc, Bannan, Walker 
SB 


1M 5M 15M 30M Ih 
D 4.00 6.00 12.00 24.00 36.00 40. 
N 5.00 8.00 16.09 32.00 48.00 8% 


WOTW-FM, Chan. 292, 106.3mc, kw, Bannon, 


Walker, Bonus 


PORTSMOUTH, 


Rockingham, 


10,981 


fom. 


96.7% radio, 10,618 radio fam. 
WHEB, Ikw, 750kc, MBS, Yankee, Walker 


Bannan 
SB 1M 
D 7.50 7.50 
N_ 12.00 


ROCHESTER, Strafford, 


5M 


radio, 13,850 radio fam. \ 
WWNH, Ikw-D, 930kc, Bolling, Granite 
D 


6.00 


15M 
12.00 24.00 36.00 #0 
12.00 20.00 40.00 60.00 100.0 
14,279 fam., 97.% 


30M 1H 


10.00 20.00 30.00 500 


N 10.00 20.00 36.00 54.00 920 


‘Note: All Rates one-time. Sources: rem 
and radio families estimated from field tobe 


lations of 1950 U. S. Census. 


Percent radio 


BMB. For complete explanation see forewore 


1948 
Retail Sales 
U. S. ($000) 


27,320 
14,156 
29,371 
28,518 
43,207 
147,440 
51,119 
59,261 
43,616 
25,833 


« * 


Mid-March 
1948 
7,170 
2,344 
10,719 
8,681 
8,742 
55,072 
12,318 
10,788 
14,321 
6,610 


Employment Taxable Poy: 


Is—Ist 
*°1948 ($0 


4,10) 


108 | 


6372 
4982 
49 
31,176 
6,587 
5383 
794 
378 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales 
Further reproduction unlicensed. 


copyright 1950 ‘‘Sales Management.” 
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Radio 
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BROADCASTING ZY TELECASTING MARKET INDICATORS FOR NEW HAMPSHIRE 
— MAP 


| CLASSIFICATIONS FIGURES YR. FIGURES YR. 

NEW oh cuereswarnous 529,881 "50 491,524 "40 
ENGLAND BS eens 0.35%  °50 0.37% °40 
BED icsiccirucnmaneueeenie 148,011 °50 135,960 "40 


3) Location of City and number of 

















































WvaShine Standard (AM) Broadcasting Percent Radio .............. 96.7% 49 94.2% °46 
Y army laa. | Radio Families .............. 143,126 °50 127,400 °46 
es Stations PMN iisiccneninncncnis $ 453,788,000 749 469,841,000 48 
_ 7 —_ | Retail Trade Employes ...... 24,128 °48 18,198 °39 
- ‘WwW T. 7 | Wholesale Sales Volume ..... $ 192,438,000 °48 64,300,000 °39 
} Wholesale Trade Employes .. 4,112 °48 2,570 °39 
ome Employment (Mid-March) .. 141,410 °48 141,401 37 
su | Taxable Payrolls (Ist quarter) $ 79,499,000 ’48 72,971,000 °47 
eee "J delle GO SS erro $ 659,000,000 48 269,000,000 °40 
Levatitu/ “Et —a i | Percent distribution ...... 0.32% °48 0.35% 40 
~ Nashua( iia Peallawcerd | Per Capita Income .......... $1,261 48 546 40 

- "neal Gardner Reece Bes » | Percent of national per capita 
icine oe 1 wana ye RRS TPE i eer ane ie eee 89% 48 95% °40 
(8164 Boston - New Construction (Private) $ 26,200,000 °47 12,000,000 ’39 
ee $ 10,700,000 °47 4,600,000 ’39 
se Non-Residential .......... $ 6,900,000 48 2,700,000 ’39 
ee Value added by Manufacture $ 306,932,000 °47 104,453,000 °39 
Bee leone a, ras | Automobile Registration ..... 167,327 °49 160,497 °48 
Pe eetasx | new ic ZS ™ Telephones ................. 147,100 ’49 103,100 °45 


ow | Miles Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 


ny 
es SS unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


MAP GY WALTER P. BURN, MIDOLEBURY, VERMONT 
© 1950, Broadcasting Publications, Inc 





LISTENERS GUARANTEED 








MARKET INDICATORS FOR NEW JERSEY | 
CLASSIFICATIONS FIGURES YR. FIGURES YR. 
Sa Me MD oo. so cesses cece 4,821,714 50 4,160,165 ’40 
Se PUNO, 0... cscs ccnces 3.22% 50 3.16% 740 | 
ol, 1,346,847 °50 1,110,580 °40 | 
1 f F Percent Radio .............. 96.5%  °49 97.5% °46 
» Welt F Radio Families ............. 1,299,707 °50 1,186,000 °46 
0 au Retail Sales ................ $4,262,738,000 °49  4,470,833,000 "48 
m., 97.0% Retail Trade Employes ...... 207,950 ’48 158,377 7°39 | 
nl Wholesale Sales Volume .... $3,470,255,000 °48 1,075,300,000 ’39 | 
4.00 9200 Wholesale Trade Employes .. 58,222 ’48 37,606 39 | 
fon’ | Employment (Mid-March) .. 1,399,721 °48 1,362,348 747 
“ews | Taxable Payrolls (1st quarter) $ 970,331,000 °48 891,319,000 °47 | 
eee $7,181,000,000 48 3,138,000,000 °40 


WCTC’s news staff does nothing but gather, write and edit 


Percent distribution ....... 3.49% 48 4.14% 40 city, county end national news. 


Per Capita Income 


, ter Capita Income .......... $1,605 °48 803 40 LOCAL LO AL ‘ 
iets | Percent of national per capita news makes ft radio 









. Eee 114% ’48 140% 40 | 

S » New Construction (Private) . $ 462,600,000 °49 114,100,000 ’39 WCTC, and only WCTC, gives complete Central 

63 Residential ............... $ 295,800,000 *49 70,200,000 ’39 New Jersey news coverage 16 hours a day, 

= Non-Residential .......... $ 102,100,000 49 25,400,000 39 7 days a week. 

311% § Value added by Manufacture $4,177,080,000 °47 1,518,269,000 ’39 mae 

< Automobile Registration ..... 1,440,773 49 1,331,916 ’48 ‘| " 

va | ‘Telephones ...............,. 1,446,100 °49 974,900 "45 AM WC } C FM 

378 a 1450 98.3 
etail Sales — — Sales, copyright 1950 “Sales Management.” Further reproduction New Brunswick, N. J. a hs 
Commerce - 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
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Look at the 
North dersey 


SMILING 
MIKE 

















Now double in power. . 


tops in local interest programming . . 
for the complete picture call MTWN 4-570) 


NOW 1000 WATTS 
MORRISTOWN,N. J. 






Ivo 
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. your only way 
to cover this quality market at a modest 
cost . . . tops in listenership ratings .. . 





NEW JERSEY 


SPOT RATE FINDER 


ALPINE, Bergen, 149,807 fam., 97.9% radio, 
146,661 radio fam. 

WFMN (FM), Chan. 226, 
(KE2XCC) 

(No rates available) 

ASBURY PARK, Monmouth, 62,483 fam., 

| 95.4% radio, 59,608 radio fam. 

WJLK, 250w, 1310kc 

| SB 1M 5M 15M 30M _ 14Hr 
D 4.50 6.50 13.00 26.00 40.00 60.00 

N 4.50 6.50 13.00 26.00 40.00 60.00 

WJLK-FM, Chan. 232, 94.3mc, Ikw 

D 4.50 6.50 13.00 26.00 40.00 60.00 

N 4.50 6.50 13.00 26.00 40.00 60.00 

| ATLANTIC CITY, Atlantic, 37,100 fam., 94.2% 

radio, 34,948 radio fam. 


3 AM affiliates, average l-time rate 
D 3.51 4.58 10.01 20.00 34.50 58.33 
N 5.91 8.33 15.91 34.50 56.00 95.00 


WBAB, 250w, 1490kc, CBS, Headly-Reed 

D 3.75 5.00 12.50 25.00 45.00 75.00 

N 7.00 9.50 18.75 45.00 75.00 125.00 

WBAB-FM, Chan. 264, 100.7mc, 3kw, Headly- 
Reed, Bonus 

WFPG, 250w, 1450kc, ABC, Pearson, Conlan, 
BMB Sports Net. 

D 3.50 4.50 9.00 18.00 30.00 50.00 

N 5.50 7.50 15.00 30.00 48.00 80.00 

| WEPG-FM, Chan. 253, 98.5mc, 15.6kw, Pear- 
son, Bonus 

WMID, 250w, 1340kc, MBS, Forjoe 

D 3.30 4.25 8.55 17.00 28.50 50.00 

N 5.25 8.00 14.00 28.50 45.00 80.00 

BRIDGETON, Cumberland, 24,784 fam., 95.0% 
radio, 23,544 radio fam. 

WSNJ, 250w, 1240kc, Clark 

D 4.80 8.00 12.00 15.00 18.00 50.00 

N 4.80 8.00 12.00 18.00 30.00 50.00 

WSNJ-FM, Chan. 255, 98.9mc, 9.25kw, Clark, 
V2 AM rates 

CAMDEN, Camden, 83,855 fam., 96.0%- ra- 
dio, 80,500 radio fam. 

2 AM non-affiliates, average 1-time rate 

D 8.00 11.50 19.00 38.75 57.50 95.00 

: WCAM, 250w, 1310kc 

0. | D 600 9.00 13.00 27.50 40.00 65.00 

N 9.00 12.00 18.00 36.00 54.00 90.00 

WKDN, lIkw-D, 800kc 

D 10.00 14.00 25.00 50.00 75.00 125.00 


93.1mc, 6kw 


Note: All Rates one-time. Sources: Families 
| and radio families estimated from field tabu- 
| lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 
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Sook of Miles 





{3} Location of City and number of 

Standard (AM) Broadcasting Stations 
@ Number of FM Broadcasting Stations 
A&. Number of Telecasting Stations 


WVN J 


New Jersey's 


FIRST station in RESULTS 


covering 
The Richest Market in the World 


WVN J 


NEWAR K 


n B. Newman 


General 
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ERCER 


NEW YORK an NEW JERSEY 


WITH 
5,000 Powerful Watts on 620 KC 


Manager 
















County 
Atlantic 
bergen 
Burlington 
Camden 
Cape May 
Cumberlan: 
Essex 
Gloucester 
Hudson 
Hunterdon 
Mercer 
Middlesex 
Monmouth 
Morris 
Ocean 
Passaic 
Salem 
Somerset 
Sussex 
Union 
Warren 


— 


Sources: 1 
‘ 


ELIZABETE 
dio, 107 


WPOE (Fi 
SB 


JERSEY C 
radio, | 


WHOM, ! 
D 10.00 
N 15.00 


MORRIST! 


radio, 


WMTR, 1 
dD «5.7: 


NEWARK 
242,23: 





NEW JERSEY RADIO MARKET DATA BY COUNTIES 





































































1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March —rolls—1st Qtr. 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 
Aslontic 132,818 124,066 37,100 34,948 94.2 153,033 172,935 33,290 17,831 
tergen 536,311 409,646 149,807 146,661 97.9 348,105 404,123 82,659 56,612 
gurlington 135,926 97,013 37,968 36,828 97.0 66,851 88,231 19,452 11,986 
Comden 300,201 225,727 83,855 80,500 96.0 216,984 250,913 79,979 52,896 
Cape May 36,926 28,919 10,312 9,837 95.4 45,376 49,188 5,471 2,781 
Cumberland 88,727 73,184 24,784 23,544 95.0 76,027 84,169 22,713 12,824 
Essex 901,448 837,340 251,801 242,232 96.2 1,031,351 960,214 299,118 209,048 
Gloucester 91,714 72,219 25,618 24,721 376.5 47,208 56,953 11,928 7,921 
IN Hudson 646,235 652,040 180,512 174,916 96.9 573,738 518,128 248,279 180,510 
City ceeaaiee 42,689 36,766 11,924 11,542 96.8 30,673 38,397 6,407 3,903 
Mercer 237,803 197,318 66,425 64,100 96.5 231,149 245,510 71,008 47,682 
Middlesex 264,659 217,077 73,927 71,339 96.5 216,152 232,977 76,530 53,874 
Monmouth 223,691 161,238 62,483 59,608 95.4 204,720 236,953 32,680 18,323 
war 164,613 125,732 45,981 44,923 97.7 118,565 137,656 26,329 17,622 
Ocean 56,117 37,706 15,675 15,142 96.6 51,971 74,671 7,125 3,556 
Possaic 337,285 309,353 94,213 90,727 96.3 345,987 361,575 125,702 87,540 
Salem 49,612 42,274 13,858 13,137 94.8 38,045 39,079 14,545 10,585 
Somerset 98,740 74,390 27,581 26,891 97.5 61,710 76,877 27,093 19,511 
Sussex 33,939 29,632 9,480 9,100 96.0 33,448 31,963 4,969 2,875 
Union 397,558 328,344 111,049 107,828 97.1 330,948 366,157 110,950 82,112 
am 54,407 50,181 15,197 14,665 96.5 40,337 44,164 14,775 9,412 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
copyright 1950 ‘Sales Management.’’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commerce 
* * 
ELIZABETH, Union, 111,049 fam., 97.1% ra- —_—_—__—_—_—_————————— WVNJ, 5kw, 620kc, Hollingbery TRENTON, Mercer, 66,425 fam., 96.5% radio, 
: 28 radio fam. | . . SB 1M 5M 15M 30M _ THe 64,100 radio fam. 
dio, 107,8 4 AM non-affiliates, average 1-time rate. D 9.00 18.00 35.00 55.00 110.00 195.00 
SB. IM. «5M.—«15SM.—s30M_—séoT Hr «| N 9.00 18.00 35.00 55.00 110.00 195.00 | WTNJ, 250w-D, 1300kc 
WPOE (FM), Chan. 244, 96.7mc, Ikw D 14.42 20.12 42.88 64.31 118.62 221.00 SB IM «5M «15M -30M_—soT Hr 
sB IM SM ISM 30M Hr | NN 17.37 23.25 53.20 80.87 144.25 264.75 | NEW BRUNSWICK, Middlesex, 73,927 fam. | D 4.50 450 9.75 16.75 25.00 42.50 
D 4.50 7.50 15.00 22.50 37.50 | 96.5% radio, 71,339 radio fam. WROAIPMD. Ch 20. 975 ven 
, ee a ee WCTC, 250w, 1450ke, BMB, Pulse (No tates velo) = = 
WAAT, 5kw-D, Ikw-N, 970kc, Weed D 5.10 8.50 13.60 20.60 37.40 68.00 
D 17.50 25.00 52.80 66.00 132.00 264.00 N 25% discount after 8 p.m. WTTM, Ikw, 920kc, NBC, Forjoe 
sas CITY, Hudson jeosia fam., 96.9% N 17.50 25.00 52.80 66.00 132.00 264.00 WCTC-FM, Chan. 252, 98.3mc, Ikw, Bonus - Rr 4 By Mr} mr} Ry Boe 
i ‘ radio tam. 
radio, | mpesen, Chan. 234, 94.7mc, 13.5kw, Weed, WDHN(FM), Chan. 228, 93.5mc, Tkw 
WHOM, Skw, 1480ke | | _ | 300 400 8:50 13:50 22:50 35:00 | VINELAND, Cumberland, 24,784 fam., 95.0% 
D 10.00 17.50 45.00 75.00 137.50 250.00 a aka Chan. 13, 25kw-aur.; 50kw-vis., ’ ’ 
care N 15.00 25.00 63.00 105.00 192.50 350.00 m poe 100.00 135.00 180.00 270.00 450.00 | PATERSON, Passaic, 94,213 fam., 96.3% ra- | WWBZ, Ikw-D, 1360ke, McGillvra 
N 100.00 125.00 180.00 240.00 360.00 600.00 dio, 90,727 radio fam. D 5.00 8.00 10.00 25.00 40.00 60.00 
MORRISTOWN, Morris, 45,981 fam., 97.7% | WHBI, 2.5kw-D, Ikw-N, 1280kc nee sew 780 36.40 42.80 109.20 182.00 For F 
rodlio, 44.923 radio fam. (Shares time with WOV, New York, N. Y.) N 21.60 36.40 72.80 109.20 182.00 er Facts on the 
noe D 15.00 15.00 50.00 80.00 120.00 200.00 Atlantic City Market 












WMTR, Ikw-D, 1250kc, Conlan 
D 575 675 16.00 32.00 48.00 80.00 









NEWARK, Essex, 251,801 radio, 96.2% radio, 
242,232 radio fam. 











MARKET 3-2700 
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N 25.00 25.00 87.50 140.00 210.00 350.00 


WNJR, 5kw, 1430kc, Rambeau, Pulse 


D 16.20 22.50 33.75 56.25 112.50 225.00 
N 18.00 25.00 37.50 62.50 125.00 250.00 


WNJR-FM, Chan. 274, 102.7mc, 3kw, 
beau, Bonus 


Ram- 













*Represented Nationally 


in New York phone 
Murray Hill 6-5490 





You can reach and influence this fabulous market with 


WNJR 


RADIO STATION OF THE NEWARK NEWS 


CORTLANDT 7-8070 





WPAT-FM, Chan. 278, 103.5mc, 20kw, Bonus 


PLAINFIELD, Union, 15,197 fam., 97.1% ra- 
dio, 14,665 radio fam. 


WXNJ(FM), Chan. 280, 103.9mc, kw 
D 2.60 3.90 5.20 10.40 15.60 26.00 
N 3.90 5.20 6.50 13.00 19.50 32.50 


NORTH JERSEY IS A MAJOR MARKET! 


North Jersey is bigger than ever—over 3/2 MILLION people with $5 BILLION to spend 





by WILLIAM B. RAMBEAU 


in Chicago phone 
ANdover 3-5566 


Contact 


HEADLEY-REED 


Representatives of 
Radio Station 


WBAB 
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NEW MEXICO 


SPOT RATE FINDER 


ALAMOGORDO, Otero, 4,108 fam., 89.6% 
radio, 3,580 radio fam. 
KALG, 250w, 1230kc 
SB 1M 5M 15M 30M 14Hr 
D 1.50 2.42 4.65 7.00 8.35 16.68 33.35 
N 1.50 2.42 4.65 7.00 8.35 16.68 33.35 


ALBUQUERQUE, Bernalillo, 40,787 fam., 
94.1% radio, 38,378 radio fam. 








4 AM affiliates, average 1-time rate 
D 6.50 9.87 14.37 22.75 34.75 72.50 
N 11.00 16.25 25.00 39.75 60.25 100.00 


KGGM, 5kw, 610kc, CBS, Avery-Knodel 


D 7.00 10.00 15.00 24.00 36.00 60.00 | 


N 14.00 20.00 30.00 48.00 72.00 120.00 

KOAT, 250w, 1450 kc, ABC 

D 5.00 8.50 12.50 20.00 30.00 50.00 

N 8.00 12.00 20.00 32.00 48.00 80.00 

KOB, 50kw-D, 25kw-N, 770kc, NBC 

D 8.00 12.00 20.00 32.00 48.00 80.00 

N 16.00 24.00 40.00 64.00 96.00 160.00 

KOB-TV, Chan. 4, 5kw-aur., 2.51kw-vis., ABC, 
CBS, NBC, DuMont 

N 12.00 12.00 30.00 45.00 90.00 150.00 

KVER, 250w, 1340kc, MBS, Forjoe, BMB, 
Hooper, Conlan 


D 6.00 9.00 10.00 15.00 25.00 40.00 | 
N 6.00 9.00 10.00 15.00 25.00 40.00 | 


ARTESIA, Eddy, 11,290 fam., 92.5% radio, 
10,443 radio fam. 

KSVP, 250w, 1450kc, MBS 

D 2.45 3.25 6.75 12.50 20.00 35.00 

N 2.45 3.25 6.75 12.50 20.00 35.00 


BELEN, Valencia, 6,305 fam., 88.2% radio, | 


5,561 radio fam. 


KENE, 250w, 1230kc 
(No rates available) 


CARLSBAD, Eddy, 11,290 fam., 92.5% radio, | 


10,443 radio fam. 
KAVE, 250w, 1240kc, CBS, Taylor 
D 5.00 5.00 12.00 16.00 24.00 40.00 
N 8.00 8.00 15.00 24.00 36.00 60.00 


KPBM, Ikw-D, 740kc 
D 7.20 11.20 21.00 42.00 84.00 
92.1% 


CLAYTON, Union, 2,060 
1,897 radio fam. 
KLMX, 250w, 1450kc 
D 2.15 3.70 7.20 12.60 21.00 
N 2.15 3.70 7.20 12.60 21.00 


CLOVIS, Curry, 6,473 fam., 93.9% radio, 
6,078 radio fam. 

KICA, Ikw, 980kc, MBS, Tavlor 

D 11.25 13.50 22.50 36.00 54.00 90.99 

N 11.25 13.50 22.50 36.00 54.00 90.00 


GALLUP, McKinley, 7,519 fam., 88.7% radio, 
6,669 radio fam. 

KGAK, 250w, 1230kc, McGillvra 

D 3.00 4.50 7.50 12.00 18.00 30.00 

N 3.00 4.50 7.50 12.00 18.00 30.00 








fam., radio, 





HOBBS, Lea, 8,799 fam., 93.4% radio, 8,218 | 


radio fam. 
KWEW, 250w. 1490kc, Tavior 


D 5.00 12.00 16.90 24.99 ann | 


N 8.00 15.00 24.00 36.00 60.00 


HOT SPRINGS, Sierra. 1,999 fam., 87.8% 
radio, 1,755 radio fam. 

KCHS, 250w, 1400kc, MBS 

D 2.00 2.00 4.00 8.00 14.00 24.00 

N 2.00 2.00 4.00 8.00 14.00 24.00 


LAS CRUCES. Dona Ana, 10,906 fam., 87.2% 
radio, 9,510 radio fam. 

KOBE, 250w, 1450kc, MBS 

D 5.00 5.09 1000 18.00 25.00 4599 

N 7.50 7.50 15.00 25.00 40.00 60.09 


LAS VEGAS. Son Miguel, 7,357 fam., 857% 
radio, 6,304 radio fam. 

KFUN, 250w, 1230kc 

Dd 4.50 4.50 7.50 12.00 18.00 30.00 

N 4.50 4.50 7.50 12.00 18.00 30.00 


LOS ALAMOS, los Alamos, 3,166 fam., 
*94.5% radio, 2,991 radio fam. 

KRSN, 250w, 1490kc, McGillvra 

D 3.00 4.50 7.50 12.00 18.00 30.90 

N 4.50 8.75 11.25 18.00 27.00 45.09 
(Sold in combination with KTRC Santa 

Fe, N. M.) 


PORTALES, Roosevelt, 4,578 fam., 91.9% 
radio, 4,207 radio fam. 

KENM, 250w, 1450kc 
(No rates available) 


*Broadcasting estimate. 
Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 


lations of 1950 U. S. Census. Percent radio 


BMB. For complete explanation see foreword. 
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RATON, Celfax, 4,568 fam., 92.7% radio, 
4,234 radio fam. 


KRTN, 250w, 1490kc, MBS, Best, BMB 
SB 1M 5M 15M 30M 14Hr 


D 3.00 3.00 6.00 9.60 14.40 24.00 
N 3.00 3.00 6.00 9.60 14.40 24.00 


ROSWELL, Chaves, 10,693 fam., 92.1% 
radio, 9,848 radio fam. 


KGFL, 250w, 1400kc, Taylor 


D 6.75 675 12.00 18.00 27.00 45.00 
N 9.00 9.00 15.00 24.00 36.00 60.00 


KSWS, 250w, 1230kc, ABC, McGillvra 


D 3.00 3.75 5.25 9.50 18.75 37.50 
N 4.50 5.25 8.25 15.00 30.00 52.50 


SANTA FE, Santa Fe, 10,488 fam., 89.3% 
radio, 9,365 radio fam. 





AM affiliates, average 1-time rate 


2 
D 4.50 6.00 10.00 16.00 24.00 40.00 
N 5.25 7.12 11.87 19.00 28.50 47.50 





KTRC, 250w, 1400kc, ABC, McGillvra 


D 3.00 4.50 7.50 12.00 18.00 30.00 
N 4.50 6.75 11.25 18.00 27.00 45.00 


(Sold in combination with KRSN_ Los 
Alamos, N. M.) 


KVSF, Ikw, 1260kc, CBS, Avery-Knodel 


D 6.00 7.50 12.50 20.00 30.00 50.09 
N 6.00 7.50 12.50 20.00 30.00 50.00 


SILVER CITY, Grant, 5,945 fam., 92.2% radio 
5,481 radio fam. 


KSIL, 250w, 1340kc, CBS, Taylor 


D 4.00 4.00 7.50 12.00 18.00 30.00 | 
N 5.00 5.00 12.00 16.00 24.00 40.00 


TUCUMCARI, Quay, 3,886 fam., 92.3% | 


radio, 3,586 radio fam. 
KTNM, 250w, 1400kc, MBS 


D 4.50 6.00 12.00 10.00 35.00 60.00 
N 4.50 6.00 12.00 10.00 35.00 60.00 


(Non-commissionable—no frequency § dis- 


count) 





\ a Albuquerque 





(2) Roswell } 
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Swale of Mibs 


Peroemt Hadio .............. 
Radio Families 
Retail Sales 


Retail Trade Employes 


Wholesale Sales Volume 
Wholesale Trade Employes 
Employment (Mid-March) 
Taxable Payrolls (lst quarter) $ 47,635,000 
Kifrwha dadions ible Sate Gaue hie aed $ 643,000,000 

Percent distribution 
Per Capita Income 


Percent of national per capita 


Residential 


Non-Residential .......... 
Automobile Registration 
Telephones 





Artesia 


4 
| 





MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT BROADCASTING 
© 1950, Broadcasting Publications, Inc. 

Location of City and number of 
Standard (AM) Broadcasting Stations 
@ Number of FM Broadcasting Stations 
4 Number of Telecasting Stations 


677,099 
0.45% 


189,133 
90.9% 
171,921 


$ 531,660,000 


24,293 


$ 261,775,000 


4,566 
84,831 


0.31% 
$1,125 


80% 


New Construction (Private) . $ 68,900,000 
$ 20,300,000 


9,600,000 


Value added by Manufacture $ 55,486,000 


204,713 
87,600 









| Hobbs (1) 


TELECASTING 


a MAP 
NEW MEXICO 


MARKET INDICATORS FOR NEW MEXICO 


CLASSIFICATIONS FIGURES YR. 


50 

50 

50 

"49 
50 
"49 
"48 
"48 
"48 
"48 
"48 
"48 
"48 
"48 


"48 
"47 
"47 
"48 
"47 
"49 
"49 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproductie® 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
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‘Broadcasting estimate. 
jwurces: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 


1949 
1959 1940 1950 1950 % Radio Retail Sales 
Population Population Families Radio-Families (Est.) ($000) 
146,013 69,391 40,785 38,378 94.1 129,881 
3,517 4,881 982 894 91.1 1,372 
38,282 23,980 10,693 9,848 92.1 38,826 
16,356 18,718 4,568 4,234 92.7 18,765 
23,174 18,159 6,473 6,078 93.9 32,873 
3,460 3,725 966 895 92.7 2,852 
39,044 30,411 10,906 9,510 87.2 19,693 
40,421 24,311 11,290 10,443 92.5 34,574 
21,286 20,050 5,945 5,481 92.2 18,614 
6,752 8,646 1,886 1,663 88.2 5,596 
3,039 4,374 848 767 90.5 2,569 
5,110 4,821 1,427 1,292 90.6 6,421 
31,502 21,154 8,799 8,218 93.4 32,433 
7,371 8,557 2,058 1,897 92.2 5,377 
11,335 3,166 2,991 94.5* 3,706 
8,640 6,457 2,413 2,176 90.2 8,425 
26,920 23,641 7,519 6,669 88.7 25,720 
8,604 10,981 2,403 2,066 86.0 2,264 
14,709 10,522 4,108 3,680 89.6 8,752 
13,912 12,111 3,886 3,586 92.3 13,300 
24,543 25,352 6,855 5,950 86.8 6,618 
16,391 14,549 4,578 4,207 919 11,453 
13,427 13,898 3,750 3,292 87.8 2,886 
18,116 17,115 5,060 4,528 89.5 7,860 
26,339 27,910 7,357 6,304 85.7 16,415 
37,548 30,826 10,488 9,365 89.3 36,668 
7,159 6,962 1,999 1,755 87.8 4,332 
9,665 11,422 2,699 2,337 86.6 5,529 
17,305 18,528 4,833 4,214 87.2 6,576 
8,057 11,026 2,250 2,103 93.5 4,745 
7,375 9,095 2,060 1,897 92.1 7,574 
22,574 20,245 6,305 5,561 88.2 8,991 


copyright 1950 ‘‘Sales Management. 


64,409 radio fam. 


NEW MEXICO RADIO MARKET DATA BY COUNTIES 


Further reproduction unlicensed. 


NEW YORK 





SPOT RATE FINDER 


ABANY, Albany, 66,539 fam., 96.8% radio, 





SB 
12.00 


7.33 


1M 


5M 15M 


1AM affiliates, average 1-time rate 


30M 14Hr 


17.00 24.30 48.60 76.50 127.50 
20.50 28.00 40.50 81.00 127.50 212.50 


1 AM non-affiliates, 


9.16 


16.00 31.66 


average 1-time rate 


53.00 73.33 


13.16 17.00 28.66 57.33 91.00 143.66 


5.00 


6.00 


WABY, 250w, 1400kc 


15.00 30.00 


60.00 75.00 


7.50 10.00 20.00 40.00 75.00 100.00 


9.00 


9.00 


13.00 25.00 


WOKO, Ikw-D, 500w-N, 1460kc, Cooke 


39.00 45.00 


16.00 16.00 26.00 52.00 78.00 131.00 


WPTR, 50kw, 1540kc, Weed 


8.00 12.50 20.00 40.00 60.00 100.00 
16.00 25.00 40.00 80.00 120.00 200.00 


Hooper 


WROW, 5kw-D, Tkw-N, 590kc, MBS, Bolling, 


10.00 16.00 21.60 43.20 72.00 120.00 
17.00 26.00 36.00 72.00 120.00 200.00 


nus 


WXKW, 10kw, 850kc, ABC, Katz 


WROW-FM, Chan. 230, 93.9me, Ikw, Bolling, 


14.00 18.00 27.00 54.00 81.00 135.00 


3.60 


10.00 20.00 


16,649 


Sources: 


N 24.00 30.00 45.00 90.00 135.00 225.00 


AMSTERDAM, Mont: a 
96.5% radio, 16,066 radio fam. 
WSS, 250w, 1490kc 
5.00 

5.00 8.00 15.00 30.00 45.00 75.00 
Socal 


Note: All Rates one-time. 


and radio families estimated from field tabu- 
lations of 1950 U. S. Census. 


fam., 


30.00 50.00 


Families 


Percent radio 


8. For complete explanation see foreword. 


For Facts on the 


Contact 


White Plains Market 
HEADLEY-REED 


Representatives of 
Radio Station 


WFAS 





BROADCASTING e Telecasting 





AUBURN, Cayuga, 19,555 fam., 97.0% radio, 
18,968 radio fam. 


WMBO, 250w, 1340kc, MBS, Clark 
SB 


1M 5M 15M 30M 14Hr 
D 5.50 12.00 24.00 36.00 60.00 
N 8.10 16.00 32.00 54.00 90.00 


WMBO.-FM, Chan. 241, 96.1mc, 18kw, Bonus 


BATAVIA, Genessee, 13,299 fam., 96.1% ra- 
dio, 12,780 radio fam. 


WBTA, 250w, 1490kc, MBS 
D 4.00 5.00 7.50 14.60 21.00 35.00 
N 5.00 6.00 9.00 18.00 25.00 45.00 


BAY SHORE, Suffolk, 76,078 fam., 97.2% ra- 
dio, 73,947 radio fam. 


WBEY(FM), Chan. 296, 107.1mc, 0.25kw 
(No rates available) 


BINGHAMTON, Broome, 51,582 fam., 97.0% 
radio, 50,034 radio fam. 





4 AM affiliates, average 1-time rate 





D 8.20 9.25 15.70 30.50 45.75 76.25 
N 12.00 14.95 26.25 51.00 76.50 127.50 
WENE, 5kw, 1430kc, ABC, Radio Reps, BMB 
D 6.00 6.00 12.00 24.00 36.00 60.00 
N 10.00 10.00 20.00 40.00 60.00 100.00 


WENE-FM, Chan. 269, 101.7mc, 540kw, Radio 
Reps, Bonus 
WINR-FM, Chan. 224, 92.7mc, 350w 


D 8.00 10.00 14.00 28.00 42.00 70.00 
N 10.00 15.00 24.00 48.00 72.00 120.00 


WINR-FM, Chan. 299, 107.7mc (CP) 


WKOP, Ikw-D, 500w-N, 1360kce, MBS, Burn- 
Smith 


D 8.00 10.20 17.00 34.00 51.00 85.00 
N 10.00 16.80 28.00 56.00 84.00 140.00 
WNBF, 5kw, 1290kc, CBS, Bolling 

D 10.80 10.80 19.80 36.00 54.00 90.00 
N 18.00 18.00 33.00 60.00 90.00 150.00 


WNBF-FM, Chan. 263, 100.5mc, 12kw, Bolling, 
Bonus 


WNBF-TV, Chan. 12, 11.7kw-aur.; 12kw-vis.. 
Bolling 

D 

N 


18.00 24.00 48.00 72.00 120.00 
30.00 40.00 80.00 120.00 200.00 


BRISTOL CENTER, Ontario City, 16,738 fam., 
95.7% radio, 16,018 radio fam. 





WVBT(FM), Chan. 270, 101.9mc, 1.3kw, Rural 
Radio (For rates see Rural Radio Network 
listing) 


BUFFALO, Erie, 248,893 fam., 98.0% radio 


243,915 radio fam. 





average 1-time rate 
5M 15M 30M 14Hr 


16.06 25.06 32.33 56.50 84.50 140.75 
29.25 49.75 74.83 116.00 174.25 328.33 


4 AM affiliates, 
SB 1M 





AM non-affiliates, average 1-time rate 


D 
N 
2 
D 8.75 17.50 40.00 65.00 87.50 127.50 





WBEN, 5kw, 930kc, NBC, Petry, Hooper 


D 18.00 27.50 53.00 80.00 133.00 

N 20.00 50.00 64.00 106.00 

WBEN-FM, Chan. 293, 106.5mc, 3kw, Petry, 
Bonus 


WBEN-TV, Chan. 4, 10.2kw-aur.; 16.2kw-vis., 
ABC, CBS, NBC, DuMont, Harrington, 
Righter & Parsons 


6C.00 60.00 75.00 120.00 180.00 300.00 
80.00 80.00 100.00 160.00 240.00 400.00 


WBNY, 250w, 1400kc, Young 


D 7.50 15.00 35.00 45.00 65.00 105.09 
N 7.50 15.00 40.00 80.00 110.00 190.00 


WBNY-FM, Chan. 225, 92.9mc, 48kw, Bonus 


WEBR, 5kw, 970kc, MBS, Katz, Conlan, Hooper 


D 13.25 
N 17.50 35.00 82.50 110.00 165.00 275.00 


D 
N 





WGR, 5kw, 550kc, CBS, Free & Peters 


D 15.00 22.00 28.00 56.00 84.00 140.00 

N 42.50 56.00 70.00 140.00 210.00 350.00 

WKBW, 50kw, 1520kc, ABC, Avery-Knodel, 
Hooper 

D 18.00 32.50 36.00 72.00 108.00 180.00 

N 37.00 58.00 72.00 144.00 216.00 360.00 


WWOL, Ikw-D, 1120kc, Forjoe 
D 10.00 20.00 45.00 85.00 110.00 150.00 
WWOL-FM, Chan. 281, 104.1mc, 7.7kw, Bonus 


WXRA, Ikw-D, 1080kc, Cooke 
(See Kenmore, N. Y. listing) 


CHERRY VALLEY, Otsego, 14,243 fam., 93.6% 
radio, 13,331 radio fam. 


| 

| WVCV(FM), Chan. 270, 101.9mc, 1.3kw, Rural 
Radio (For rates see Rural Radio Network 
listing) 

| 


CORAM, Suffolk, 76,078 fam., 97.2% radio, 
73,947 radio fam. 


WFSS(FM), Chan. 277, 103.3mc, 1.8kw 
(No rates available) 


CORNING, Steuben, 25,484 fam., 94.2% ra- 
dio, 24,005 radio fam. 






18.25 33.00 44.00 66.00 110.00 | 








1948 Employment Taxable Pay- 
Retail Sales Mid-March —rolls—1st Qtr. 
U. S. ($000) 1948 1948 ($000) 
122,022 21,676 11,442 

1,044 129 47 
36,014 4,631 2,445 
13,076 2,392 1,387 
25,936 3,243 1,450 

3,142 226 86 
22,041 2,384 1,064 
35,494 7,544 5,412 
15,939 4,870 3,346 

3,958 420 141 

1,566 131 53 

4,771 668 284 
31,760 4,484 2,589 

4,291 466 176 

2,239 

7,148 1,058 434 
16,697 1,964 892 

1,667 201 52 

8,065 850 477 
13,603 1,192 464 

6,576 604 245 
12,067 1,181 488 

2,264 4,496 3,172 

7,959 760 342 
12,268 1,871 814 
30,256 5,168 2,803 

5,149 555 209 

4,016 552 253 

5,465 667 224 

3,551 328 108 

6,241 394 167 

9,378 981 380 


1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 








2 AM non-affiliates, average 1-time rate 
SB 1M 5M 15M 30M 
6.85 


1 Hr 
11.00 22.00 33.00 55.00 


D 





WCBA, Ikw-D, 1350kc, McGillvra 


D 7.70 12.00 24.00 36.00 60.00 
WCLI, 250w, 1540ke 

D 6.00 6.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 10.00 20.00 30.00 50.00 


WCLI-FM, Chan. 291, 106.1mc, 4.2kw, Walker 


D 6.00 6.00 10.00 20.00 30.00 50.00 
N 6.00 6.00 10.00 20.00 30.00 50.00 


CORTLAND, Cortland, 10,354 fam., 96.9% ra- 
dio, 10,033 radio fam. 

WKRT, Ikw-D, 500w-N, 920kc 

D 9.00 12.00 24.00 36.00 60.00 

N 9.00 12.00 24.00 36.00 60.00 


WKRT-FM, Chan. 260, 99.9mc, 15kw, Mc- 
Gillvra, Bonus 


DE RUYTER, Madison, 12,937 fam., 94.5% 


radio, 12,225 radio fam. 


WVCN(FM), Chan. 286, 105.1me, 1.3kw, Rural 
Radio (For rates see Rural Radio Network 
listing) 


DUNKIRK, Chautauqua, 37,278 fam., 97.1% 
radio, 36,196 radio fam. 
WFCB, 500w, 1410kc 


D 4.00 8.00 16.00 24.00 40.00 
N 5.00 11.00 22.00 33.00 55.00 


ELMIRA, Chemung, 24,245 fam., 96.4% radio, 
23,372 radio fam. 





2 AM affiliates, average 1-time rate 


D 7.50 13.00 26.00 39.00 65.00 
N 3.50 17.00 34.00 51.00 85.00 


WELM, 250w, 1400kc, ABC, Walker, Conlan 
D 7.00 7.00 12.00 24.00 36.00 60.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 
WENY, 250w, 1230kc, NBC, MBS, McKinney 


D 8.00 14.00 28.00 42.00 70.00 
N 9.00 18.00 36.00 54.00 90.00 


(Continued on page 146) 





For Facts on the 
Niagara Falls Market 
Contact 


HEADLEY-REED 


Representatives of 
Radio Station 


WHLD 
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NEW YORK 


SPOT RATE FINDER 


(Continued from page 145) 


ENDICOTT, Broome, 51,582 fam., 97.0% radio, 
50,034 radio fam. 

WENE, 5kw, 1430kc, ABC, Radio Reps., BMB 
(See Binghamton, N. Y. listing) 

FREEPORT, Nassau, 185,962 fam., 98.4% ra- 
dio, 182,986 radio fam. 

WGBB, 100w, 1240kc 

SB 1M 5M 15M 30M I14Hr 

D 5.00 8.00 10.00 20.00 37.50 70.00 

N 5.00 8.00 10.00 20.00 37.50 70.00 

FULTON, Oswego, 21,501 fam., 94.8% radio, 
20,382 radio fam. 

WOSC, Ikw-D, 1300kc, McGillvra 

D 5.00 11.00 21.00 32.00 52.00 

GENEVA, Ontario, 16,738 fam., 95.7% ra- 
dio, 16,018 rodio fam. 

WGVA, 250w, 1240kc, MBS, Cooke, BMB 

D 5.00 5.00 10.00 20.00 30.00 50.00 

N 6.00 6.00 12.00 24.00 36.00 60.00 

GLENS FALLS, Warren, 10,903 fam., 95.5% 
radio, 10,412 radio fam. 


WWSC, 250w, 1450kc, ABC, McKinney 
D 7.00 8.75 10.00 21.25 37.50 62.5) 
N 8.00 10.00 12.00 26.25 45.00 75.00 












GLOVERSVILLE, Fulton, 14,232 fam., 
radio, 13,648 radio fam. 

WENT, 250w, 1340kc, CBS, McGillvra 

D 5.00 

N 8.00 


HEMPSTEAD, Nassau, 185,962 fam., 
radio, 182,986 radio fam. 

WHLI, 250w-D. 1100kc, Conlan 

D 8.00 12.00 20.00 32.00 48.00 80.00 

WHLI-FM, Chan. 252, 98.3mc, Ikw, Bonus 


HORNELL, Steuben, 25,484 fam., 94.2% radio, 
24,005 radio fam. 


95.9% 


98.4% 


2 AM non-affiliates, average 1-time rate 
SB 1M 5M 15M 30M 14Hr 
D 6.93 6.93 11.10 22.20 33.30 55.50 


WLEA, Ikw-D, 1320k-, McGillvra 

D 7.50 7.50 12.00 24.00 36.00 
, Ikw-D, 1590kc, Sears & Aver 
D 6.37 6.37 10.20 20.40 3060 51.90 
WWHG.-FM, Chan. 287, 105.3mc, 8.3kw, Bonus 


HUDSON, Columbia, 12,084 fam. 96.6% ra- 
dio, 11,673 radio fam. 

WHUC, 250w, 1230kc 

D 1.75 3.45 ~8.65 17.25 28.75 51.75 

N 3.45 5.20 11.50 20.15 31.00 57.50 

ITHACA, Tompkins, 16,532 fam., 95.7% 
dio, 15,821 radio fam. 

WHCU, Ikw, 870k-, CBS, Kettell-Carter, Con- 
lan 

Note: All Rates one-time. Sources: Families 

and radio families estimated from field tabu- 

lations of 1950 U. S. Census. Percent radio 

BMB. For complete explanation see foreword 


60.00 


ra- 



























Jamestown 2) 


10.00 20.00 30.00 50.00 | 
15.00 30.00 45.00 75.00 | 
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(3) Location of City and number of 


Standard (AM) Broadcasting Stations 
@ Number of FM Broadcasting Stations 


A Number of Telecasting Stations , 


Scale of Miles 
25 50 75 
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SB 1M 15M 30M _ 14Hr 
D 6.00 9.00 15.00 30.00 45.00 75.00 
N 6.00 9.00 25.00 50.00 75.00 125.00 
WHCU-FM, Chan. 247, 97.3mc, 40kw 
Rates on request 
JAMESTOWN, Chautauqua, 37,278 fam., 
97.1% radio, 36,196 radio fam. 
2 AM affiliates, average 1-time rate 
D 4.75 6.50 11.50 23.00 34.50 57.50 
N 5.75 


7.50 14.50 29.00 43.50 72.50 


WJOC, 250w, 1340kc, MBS, McGillvra 
D 4.50 6.00 11.00 22.00 33.00 55.00 
N 4.50 6.00 11.00 22.00 33.00 55.00 
WJTN, 250w, 1240kc, ABC, Rambeau, Conlan 
D 5.00 7.00 12.00 24.00 36.00 60.00 
N 7.00 9.00 18.00 36.00 54.00 90.00 
WJTN-FM, Chan. 227, 93.3mc, 9.5kw, Ram- 
beau, Bonus 


KENMORE, Erie, 248,893 fam., 98.0% radio, 
243,915 radio fam. 

WXRA, Ikw-D, 1080kc, Cooke 

D 9.00 20.00 40.00 60.00 100.00 

N 9.09 20.00 40.00 60.00 100.00 

WYRC(FM), Chan. 277, 103.3mc, 4.6kw, 

Cooke, Bonus 


KINGSTON, Ulster, 
dio, 24,484 

WKNY, 250w, 
lan 

D 3.00 4.00 8.00 

N 4.00 6.00 12.00 24.00 36.00 60.00 


LIBERTY, Sullivan, 11,350 fam., 94.2% radio, 
10,691 radio fam. 


25,882 fam., 
radio fam. 
1490kc, MBS, McGillvra, Con- 


94.6% 


ra- 








16.00 24.00 40.00 | 
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7 ee Bronx 
2 New york Manhattan 
3 ouren Queens 7 New York 7 
4 kins Brooklyn 2 
S richmono Richmond 
* * oa 
WVOS, 250w, 1240kc, Cooke 
SB 1M 5M 15M 30M 14Hr 
D 5.00 675 8.25 15.50 30.00 
N . 6.00 7.25 9.25 17.50 34.00 


LOCKPORT, Niagara, 53,068 fam., 96.8% ra- 


dio, 51,369 radio fam. 
WUSJ, 250w, 1340kc 
D 3.50 6.50 11.00 20.00 30.00 50.00 
N 3.50 4.50 11.00 20.00 30.00 50.00 
WUSJ-FM, Chan. 257, 99.3mc, 0.8kw, Bonus 
MALONE, Franklin, 12,523 fam., 93.8% ra- 
dio, 11,746 radio fam. 
WICY, 250w, 1490kc, MBS 
D 3.00 5.00 10.00 12.00 18.00 30.00 
N 6.00 8.00 15.00 16.00 24.00 40.00 


MASSENA, St. Lawrence, 27,297 fam., 92.6% 
radio, 25,277 radio fam. 


Make the MOST of your 
RADIO DOLLAR in Syracuse 


Combine the three big economic factors . . coverage . . audi- 


5 KW Daytime 
(1 KW Nights) 
at 620 KC 
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ence .. price. Ask a Petry man to tell you the WAGE story. 


WAGE 


WMSA, 250w, 1340kc, ABC, Weed 

SB 1M 5M 15M 30M JH 
D 2.00 4.00 7.00 14.00 24.00 4% 
N 2.50 5.00 10.00 20.00 30.00 XH 
WMSA-FM, Chan. 287, 105.3mc, 13kw 
(No rates available) 


(Continued on page 148) 


For Facts on the 
Troy Market 
Contact 


HEADLEY-REED | 


Representatives of \ 


Radio Station 


WTRY 


ABC in 
SYRACUSE 


Telecasting 





WKBW 


YOUR WESTERN NEW YORK SALESMAN 


e Buffalo's MOST POWERFUL Station 
e Brand New Broadcasting Studios 


e MORE LISTENERS PER DOLLAR 


Western New York's ONLY 
24 HOUR DAY & NIGHT STATION 


@ WKBW has recently 
completed the first studios and 
office building in Buffalo to be 
used exclusively for radio 
broadcasting. The new 
building is located on the 
site which twenty-five years 
ago housed the original 
transmitter of WKBW .. . the 
first commercially built 
transmitter in the Buffalo area. 
The new home of WKBW has 
the most modern studios and 
facilities, providing the utmost 
in efficiency for station 
clientele and personnel. 











50,000 WATTS ABC NETWORK 


AVERY-KNODEL CLINTON H. CHURCHILL 


National Representatives 


President and General Manager 
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NBC Affiliate in Central New York 


Headley-Reed, National Representatives 





SV pA CUSE 


the Only 
COMPLETE 
Broadcast 


Institution 
in 
Central New York 








ae 
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NEW YORK 


SPOT RATE FINDER 
(Continued from page 146) 


MIDDLETOWN, Orange, 42,062 fam., 95.7% 
radio, 40,253 radio fam. 
WALL, 250w, 1340kc, McGillvra, Conlan 
SB 1M 5M 15M 30M 14Hr 
D 4.00 4.00 7.20 16.80 28.80 48.00 
N 5.00 5.00 9.00 21.00 36.00 60.00 


NEWBURG, Orange, 42,062 fam., 95.7% 
radio, 40,253 radio fam. 


WGNY, Ikw-D, 1220kc, BMB 
D 6.00 8.00 14.00 28.00 42.00 70.00 


NEW ROCHELLE, Westchester, 174,038 fam., 
98.0% radio, 170,557 radio fam. 
WGNR, 500w-D, 1460kc 


D 7.50 10.00 18.00 36.00 54.00 90.00 


WGNR-FM, Chan. 228, 93.5mc, Ikw, Bonus 


NEW YORK CITY, New York, 2,190,063 fam., 
96.9% radio, 2,123,397 radio fam. 





4 AM affiliates, average 1-time rate 
D 95.75 102.66 129.75 259.50 389.25 648.75 
N 272.50 200.00 240.00 495.00 742.50 1237.50 





11 AM non-affiliates, average 1-time rate 
D 19.50 27.50 48.16 100.00 157.95 267.88 
N 23.37 34.10 70.87 126.00 199.92 334.72 


WABD(TV), Chan. 5, 9.4w-aur.; 14.5kw-vis., 
DuMont 

D 150.00 150.00 375.00 600.00 900.00 1500.00 

N 350.00 350.00 500.00 800.00 1200.00 2000.00 


WABF(FM), Chan. 258, 99.5mc, 20kw 

D 100.00 

N 150.00 

WBNX, 5kw, 1380kc, King, Pulse 

D 18.00 32.00 45.00 80.00 141.75 

N 24.00 45.00 80.00 141.75 257.25 

WCBS, 50kw, 880kc, CBS, Radio Sales 

D 100.00 135.00 270.00 405.00 675.00 

N 540.00 540.00 810.00 1350.00 

WCBS-FM, Chan. 266, 101.1mc, 5.8kw, Bonus 

WCBS-TV, Chan. 2, 6.8w-aur.; 13.7kw-vis., 
CBS 

D 250.00 250.00 450.00 600.00 900.00 1500.00 

N 350.00 350.00 800.00 1200.00 2000.00 

WEVD, 5kw, 1330kc 

D 15.00 35.00 75.00 125.00 215.00 


25.00 65.00 115.00 200.00 300.00 


N 
WEAS, 250w, 1230kc 
(See White Plains, N. Y. listing) 
WFDR(FM), Chan. 282, 104.3mc, 17kw, Pulse 
D 7.50 7.50 15.00 30.00 50.00 80.00 
N_ 10.00 10.00 20.00 40.00 65.00 110.00 
WGHF(FM), Chan. 270, 101.9mc, 20kw 
D 3.50 7.50 14.00 25.00 33.75 60.00 
N 5.00 10.00 18.75 33.75 45.00 80.00 
WHOM, 5kw, 1480kc (Jersey City, N. J.) 
D 10.00 17.50 45.00 75.00 137.50 250.00 
N 15.00 25.00 63.00 105.00 192.50 350.00 
WINS, 50kw-D, 10kw-N, 1010kc, Pulse 
D 18.00 25.00 100.00 150.00 250.00 
N 11.25 15.00 50.00 75.00 125.00 
WJZ, 50kw, 770kc, ABC, ABC Spot Sales, 
Pulse, BMB 
D 108.00 108.00 144.00 288.00 432.00 720.00 
N 200.00 200.00 240.00 480.00 720.00 1200.00 
WJZ-FM, Chan. 238, 95.5mc, 6kw, Bonus 
WJZ-TV, Chan. 7, 14.8kw-aur.; 29.5kw-vis., 
ABC 


D 100.00 120.00 188.00 300.00 450.00 750.00 
N_ 300.00 360.00 500.00 800.00 1200.00 2000.00 
WLIB, Ikw-D, 1190kc, (L-WOWO) 


D 15.00 37.50 75.00 125.00 225.00 | 


WMCA, 5kw, 570kc, Free & Peters 

D 24.00 40.00 60.00 120.00 180.00 300.00 

N 24.00 40.00 60.00 120.00 180.00 300.00 

WMGM, 50kw, 1050kc 

D 30.00 50.00 100.00 200.00 300.00 500.00 

N 45.00 75.00 150.00 300.00 450.00 750.00 

WMGM-FM, Chan. 262, 100.3mc, 18kw 

D 5.00 30.00 45.00 75.00 

N 5.00 40.00 60.00 100.00 

WNBC, 50kw, 660k<, NBC Spot Sales 

D 100.00 100.00 120.00 240.00 360.00 600.00 

N_ 200.00 200.00 240.00 480.00 720.00 1200.00 

WNBC-FM, Chan. 246, 97.1mc, 1.6kw (no 
data available) 

WNBT (TV), Chan. 4, 5.7kw-aur.; 18.5kw- 
vis., NBC 

D 133.50 133.50 188.00 300.00 450.00 759.00 

N_ 400.00 400.00 500.00 800.00.1200.00 2000.00 

WNEW, 10kw, 1130kc, Blair, Pulse 

D 60.00 200.00 300.00 500.00 

N 60.00 200.00 300.00 500.00 

WOR, 50kw, 710kc, MBS, BMB, Hooper, Pulse 

D 75.00 100.00 120.00 240.00 360.00 690.00 


| N___150.00 200.00 240.00 480.00 720.00 1200.00 


WOR-FM, Chan. 254, 98.7mce, 15kw 

D 3.00 6.00 10.00 20.00 30.00 50.00 
N 5.00 10.00 20.00 40.00 60.00 100.09 
WOR-TV, Chan. 9, 9kw-aur.; 9.5kw-vis., MBS 
D = 100.00 125.00 180.00 240.00 360.00 600.00 
N 200.00 250.00 360.00 480.00 720.00 1200.00 
WOV, 5kw, 1280kc, Pearson 

D 25.00 25.00 45.00 90.00 150.90 259.N" 
N 25.00 2590 45.00 90.00 150.00 250.00 


WPIX (TV), Chan. 11, 9.25kw-aur.; 18.5kw- 


vis., Free & Peters 
D 75.00 100.00 144.00 192.00 288.00 480.00 
N 150.00 200.00 360.00 480.00 720.00 1200.00 
WQXR. 10kw. 1560ke, Raymer 
D 10.00 25.00 60.00 80.00 1299.99 9Nn.NN 
N 20.00 40.00 120.00 160.00 240.00 400.00 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 
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| N n 
WSLB-FM, Chan. 291, 106.1mc, 3kw (S 





WQXR-FM, Chan. 242, 96.3mc, 20kw, Rg 
Bonus vee, 
WWRL, 5kw, 1600kc 


(Woodside) 

SB 1M 5M 15M 30M 14 
D 12.00 19.00 40.00 70.00 159 
N 12.00 19.00 40.00 70.00 1159) 


NIAGARA FALLS, Niagara, 53,068 te 
96.8% radio, 51,369 radio fam, 
_—$ $$$ 
2 AM_non-affiliates, average |-time rate 
D 7.50 8.00 13.50 37.00 65.00 1125) 
LL 


WHLD, 5kw, 1270kc, Headley-Reed 
D 10.00 10.00 15.00 50.00 90.99 150.09 
N_ 10.00 10.00 15.00 50.00 90.09 150.09 
WHLD-FM, Chan. 253, 98.5mc, 46kw, Headly 
Reed Y 
D 3.00 4.00 8.00 15.00 25.09 ry) 
N 4.00 5.00 10.00 25.00 40.09 6.09 
WJJL, Ikw-D, 1440kc, Grant, Conlan : 
D 5.00 6.00 12.00 24.00 40.00 75.0) 
OGDENSBURG, St. Lawrence, 27,297 in 
92.6% radio, 25,277 radio fam. ’ 
WSLB, 250w, 1400kc, MBS 
D 5.00 10.00 20.00 30.00 
5.00 10.00 20.00 30.00 wm 


Rural Radio Network listing) 

OLEAN, Cattaraugus, 21,677 fam., 97% 
radio, 20,961 radio fam. ‘ 

WHDL, 250w, 1450kw, ABC, McKinney 

D 5.00 5.00 10.00 20.00 30.00 sp 

N 6.00 6.00 12.00 24.00 36.00 sm 

WHDL-FM, Chan. 239, 95.7mc, 43kw, Me. 
Kinney, Bonus 

ONEONTA, Otsego, 14,243 fam., 934%, 
radio, 13,331 radio fam. 4 

WDOS, 250w, 1400kc, MBS, Radio Reps, 

D 6.00 6.00 12.00 24.00 36.00 wm 

N 8.00 8.00 16.00 32.00 48.00 sm 

OSWEGO, Oswego, 21,501 fam., 94.8% 1. 
dio, 20,382 radio fam. 

WOPT (FM), Chan. 284, 104.7mc, 3kw 

D 7.50 15.00 20.00 35% 

N 10.00 20.00 30.00 50% 

OYSTER BAY, Nassau, 185,962 fam., 98.4% 
radio, 182,986 radio fam. 

WKBS, 250w-D, 1520kc 

D 5.00 8.00 15.00 32.00 48.00 HH 

PEEKSKILL, Westchester, 174,038 fam., 948% 
radio, 170,557 radio fam. 

WLNA, 500w-D, 1420kc 

n 5.00 7.00 12.00 24.00 36.00 sm 

PLATTSBURG. Clinton, 14,965 fam., 95.0% 
radio, 14,216 radio fam. 








2 AM affiliates, average 1-time rate 
5.00 11.00 18.00 27.00 45% 
N 8.00 15.00 24.00 37.50 628 


WEAV, Ikw, 960kc, ABC, McGillvra 
D 5.00 10.00 20.00 30.00 5m 
N 8.00 15.00 30.00 45.00 750 


WENT, 250w, 13540kc (See Gloversville, N. ! 
Listing) 

WIRY, 250w, 1340kc, MBS, Grant 

D 3.00 5.09 12.00 16.00 24.00 4% 

N 6.00 8.00 15.00 18.00 30.00 0M 


POUGHKEEPSIE, Dutchess, 38,214 fam., 9.)% 
radio, 36,723 radio fam. 

WEOK, Ikw-D, 1390kc, Barry, Hooper 

D 4.60 6.90 13.80 27.60 41.40 69% 

WKIP, 250w, 1450kc, ABC, Hooper 

D 4.00 5.00 10.00 20.00 30.00 50.0 

N 6.00 7.00 14.00 28.00 42.00 70M 

WHVA (FM), Chan. 284, 104.7mc, 23kv 
(For rates see Rural Radio Network lis 


ing) 
ROCHESTER, N. Y., 135,450 fam., 948% 
radio, 131,793 radio fam. 





























4 AM affiliates, average 1-time rate 
D 21.00 23.25 32,00 61.50 96.00 157-5 
N 37.50 41.37 56.00 101.50 165.50 27375 












2 AM non-affiliates, average 1-time rate 
D 9.50 10.50 17.00 34.00 51.00 85 


WARC, Ikw, 950kc, ABC, Katz, Hooper 
D 17.00 20.00 30.00 60.00 90.00 150% 
N 30.00 35.00 46.00 92.00 138.00 730.00 
WHAM, 50kw, 1180kc, NBC, Hollingbery 
Hooper 
D 33.00 33.00 44.00 88.00 132.00 4 
N 60.50 60.50 88.00 176.00 264.00 440" 
WHEM (FM), Chan. 255, 98.9mc, 20kw, Hol 
lingb 
D n93'00. 3.00 6.00 12.00 18.00 * 
N 6.00 6.00 12.00 24.00 36.00 ¢ 
WHAM-TV, Chan. 6, 8.65kw-aur.; 16.7kw- 
vis., Hollingbery 
D 30.00 30.00 50.00 80.00 120.00 a 
N 45.00 45.00 75.00 120.00 180.00 . 
WHEC, 5kw, 1460kc, CBS, McKinney, Hooper 


BMB 
D 17.00 20.00 30.00 50.00 90.00 ws 
N 30.00 35.00 50.00 90.00 140.00 22 


(Continued on page 150) 

















































For Facts on the 
Syracuse Market 
Contact 
HEADLEY-REED 
Representatives of 

Radio Station 


WSYR 








































































New York State Has Never Been Covered Like This... If 


You Want to Reach 


1. the folks on the farm 


2. the folks in the city and on the farms who like 
and are getting fine music ACROSS 


THE 


RURAL 
RADIO 
3 iw AGARAFALLS  @ Aochester 3 


Sy Syracuse@® | 3 te, 
—~— kiffaloP BRISTOL) CENTER ’ n NA 


aga” 3 ’ ee I hee ‘fn 
* HE oad rae WE, & See a PS NE 0 
Rice <a 


ie, “we. 
o * ee ys CHERRY VALLEY 
WETHERSFIELD |¢ | ene Ubany 


: a: *] NETWORK 
_ eSinghamion | 


BY DAY. . . Rural Radio Network serves the rich POUGHKEEPSI 

agricultural market with tailored programs designed to make E ¥ 
te. money for the men who operate the state’s largest industry, 2 
sii hes the New York farm: ae 
00 40 Weather—By keeping tuned to RRN weather roundups, farmers 


- as can judge how soon a weather change is likely to reach 


their farms. They plan their work accordingly. me . 
"0 69.00 Markets—Farmers plan their marketing by listening to Rural Radio Ox, 
Network’s five daily market reports. 1 


-t Agriculture—Programs originate at the fountainhead of agricul- 
work. lis tural information—Ithaca, New York. 

~ Special Events—Rural Radio Network takes its microphones where- 

—_ ever farmers gather. 

'00 1578 

50 273.75 

all BY NIGHT . .. Rural Radio Network continues to serve over 85% of prosperous New York with a 
00 ssa , : wate . : tide ; ; 
pov population of more than six million. Rural Radio Network is now duplicating WQXR night-time 
ons and Sundays music and news by FM radio relay, (adding thousands of city listeners along the heav- 
00 23000 : ; ; : 

a aoe ily-populated line from Poughkeepsie through Albany, Utica, Syracuse and Rochester to Buffalo.) 


00 220.0 
00 440.00 
kw, Hol- 


Serving a Rich Market and Serving it Well 


RuraL Rapio Network 


(Owned by ten major farm organizations representing over 140,000 farm families.) 


Worth investigating. Do it today! Write or call. 


Michael R. Hanna, General Manager 
118 North Tioga Street Ithaca, New York—3341 


== 
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NEW YORK 


SPOT RATE FINDER 
(Continued from page 148) 
WRNY, 250w-D, 680kc, Forjoe 
: SB 1M 5M 15M 30M I14Hr 
D 4.00 6.00 10.00 20.00 30.00 50.00 
WRNY-FM, Chan. 250, 97.9mc, 7.9kw, Forjoe. 


Bonus 
WSAY, Ikw, 1370kc, Walker, Hooper 
D 15.00 15.00 24.00 48.00 72.00 120.00 
N 25.00 25.00 40.00 80.00 120.00 200.0C 
WVET, 5kw, 1280kc, MBS, Weed, Hooper 
D 17.00 20.00 24.00 48.00 72.00 120.09 
N 30.00 35.00 40.00 80.00 120.00 200.00 


ROME-UTICA, Oneida, 62,098 fam., 95.6%, 
59,365 radio fam. 
WKAL, 250w, 1450kc, 
(See Utica Listing) 


SARANAC LAKE, Essex, 

radio, 9,261 
WNBZ, 250w, 
D 4.00 5.00 
N 6.00 8.00 


MBS, Cooke, Hooper 


9,708 fam., 
radio fam. 
1450kc, 


95.4% 


ABC, Clark 
10.00 20.00 30.00 50.00 
15.00 30.00 45.00 75.00 


SCHENECTADY, Schenectady, 39,837 
97.4% radio, 38,801 radio fam. 
WBCA (FM), Chan. 266, 101.1mc, 3.5kw 
D 2.50 2.50 5.00 10.00 15.00 25.09 
N 5.00 5.00 10.00 20.00 30.00 50.09 
WGY, 50kw, 810kc, NBC, NBC Spot Sales, 
Hooper 
D 35.00 35.00 44.00 88.00 132.00 220.00 
N 70.00 70.00 88.00 176.00 264.00 440.00 


fam., 


WGFM(FM), Chan. 258, 99.5mc, é6kw (No 
time so!d or offered for sale) 
WRGB(TV), Chan. 4, 9.12kw-aur.; 18.25kw- 


vis., NBC Spot Sales 
D 3000 39.0C 43.75 7099 10500 17509 
N 60.00 60.00 87.50 140.00 210.00 350.00 


WSNY. 250w. 1240k-. Yours 
n AM 8M 15.00 2NM9 45.00 7500 
N 9.00 12.00 20.00 30.00 45.00 75090 


SCRIBA, Oswego, 21,501 fam., 94.8% radio, 
20.282 radio fam 

WOPT, Ikw-D, 1220kc 

No rates available) 

SYRACUSE. Onondaga, 95,213 fam., 
radio, 92,356 radio fam. 


4 AM 


94.8% 





affiliates, 1-time rate 





average 

n 887 12.00 27.75 3890 47.99 115% 
N 17.50 26.00 35.00 86.00 139.00 231.25 
WAGE, 5kw-D, Ikw-N, 620kc, ABC, Petry, 

Hoover 

D 7.50 10.00 20.00 35.00 60.00 120.9% 
N 13.00 18.00 35.00 70.00 120.00 249.0% 
Note: All Rates one-time. Sources: Families 


and radio families estimated from field tab- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 








* * * 








WFBL, 5kw, mt CBS, Free & Peters 
SB 1M 5M 15M 30M 14Hr 
D 10.00 15.00 25.00 45.00 70.00 110.00 


N 20.00 30.00 50.00 90.00 140.00 225.00 


WHEN(TV), Chan. 8, 13.4kw-aur.; 27.6kw- 
vis., ABC, CBS, DuMont 


D 32.00 32.00 40.00 64.00 96.00 160.00 | 
N 50.00 50.00 66.00 106.00 158.00 265.00 


WNDR, 5kw, 
D 10.00 


1260kc, MBS, Rambeau 
10.00 20.00 40.00 60.00 100.00 


N 16.00 16.00 40.00 80.00 120.00 200.60 

WNDR-FM, Chan. 273, 102.5mc, 8.5kw, 
Bonus 

WOLF, 250w, 1490kc, Walker 

D 6.00 6.00 12.00 24.00 45.00 75.00 

N 12.00 12.06 30.00 60.00 90.00 150.00 

WSYR, 5kw, 570kc, NBC, Headley-Reed, Ket- 
tell-Carter 

D 10.00 15.00 26.00 52.00 78.00 130.00 


N 20.00 40.00 52.00 104.00 156.00 260.00 

WSYR-FM, Chan. 233, 94.5mc, 10kw, Bonus 

WSYR-TV, Chan. 5, 12.5kw-aur.; 23.6kw-vis., 
NBC, Headley-Reed 

D 27.00 36.00 45.09 72.00 108.00 180.00 

N 45.00 60.00 75.00 120.00 180.00 300.00 


TROY, Rensselaer, 36,778 fam., 96.3% 
35,417 radio fam. 
WFELY(FM), Chan. 222, 92.3mc, 5.4kw 
D 1.88 2.81 3.75 7.50 11.25 18.75 
N 2.50 3.75 5.00 10.00 15.00 25.00 
WHAZ, Ikw, 1330kc 
(No rates available) 
WTRY, 5kw, 980kc, 


Hooper 
D i275 


radio, 


CBS, Headley-Reed, 


16.00 25.00 50.00 75.00 125.00 


N 24.00 30.00 45.00 90.00 135.00 225.00 


WTRI (FM), Chan. 274, 
Headley-Reed, Bonus 


UTICA-ROME, Oneida, 62,098 fam., 
radio, 59,365 radio fam. 


102.7mc, 3.5kw, 


95.6% 





3 AM affiliates, average 1-time rate 





D 11.83 13.33 20.66 33.00 45.33 86.66 

N 16.16 17.50 29.33 52.00 78.00 130.00 

WGAT, Ikw-D, 500w-N, 1310kc, Bolling 

D 6.00 6.00 18.00 25.00 35.00 65.09 

N 9.50 9.50 25.00 35.00 70.00 125.09 

WIBX, 5kw, 950kc, CBS, Colton, Ra-Tel, Ban- 
nan, Biddick, Stovin, Hooper 


D 14.50 17.00 25.00 40.00 60.00 100.00 
N 20.50 22.50 35.00 60.00 90.00 150.00 
WIBX-FM, Chan. 245, 96.9mc, 9kw, Bonus 
WKAL(Rome), 250w, 1450kc, MBS, Cooke, 
Hooper 
D 6.00 8.00 12.00 24.00 36.00 60.00 
N 8.00 10.00 18.00 36.00 54.00 90.00 
WKTV(TV), Chan. 13, 11.3kw-aur.; 13kw-vis., 
Cooke, ABC, CBS, NBC, DuMont 
D 20.00 20.00 35.00 40.00 60.00 100.09 
N 24.00 24.00 37.50 60.00 90.00 150.09 





* * * 








NEW YORK RADIO MARKET DATA BY COUNTIES 


| MARKET INDICATORS FOR NEW YORK 


| CLASSIFICATIONS FIGURES YR. 
tC Serre 14,743,210 50 
ENS 2 osu tnaic ca! steererson 9.84% ’50 
EE eg ae ete rer 4,118,215 ’50 
Percemt Radio ...........s0. 96.8% ’49 
Magee PAMMICS ........2..000 3,986,432 ’50 
0 eee $13,365,097,000 °49 
Retail Trade Employes ...... 760,587 ’48 
| Wholesale Sales Volume ..... $41,764,878,000 48 
| Wholesale Trade Employes 381,395 748 
| Employment (Mid-March) . 4,653,388 °48 
Taxable Payrolls (1st quarter) $ 3,350,772,000 °48 
I nots nse iarclaadeniccancon $27,378,000,000 °48 
|  Pereent distribution ...... 13.29% ’48 
Per Capita Income .......... $1,891 ’48 
Percent of national per capita 
IN gros ha nana ea 134% °48 
New Construction (Private) . $1,026,100,000 °49 
Residential ............... $ 530,300,000 °49 
Non-Residential .......... $ 306,900,000 °49 
Value added by Manufacture $9,666,588,000 °47 
| Automobile Registration 3,437,439 ’49 
| Telephones ................. 4,842,500 49 
Note: 


unlicensed. 


* * * 


FIGURES yR 
13,479,149 
10.42% 
3,685,380 yy 
97.6% 4 
3,667,000 4 
14,579,879,000 4g 
587,180 °y 
14,508,500,000 »% 
300,324 49 
4,590,015 
3,109,156,000 4; 
11,830,000,000 4 
15.60% 

863 4 


150% 4 
495,400,000 »% 
320,100,000 "9 
113,000,000 °39 

3,313,649,000 39 
3,195,072 4 
3,359,300 45 


1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


. * * 

WRUN, 5kw-D, Ikw-N, 1150kc, ABC, Avery- | WWNY-FM, Chan. 263, 100.5mc, 14dhw 

Knodel, Hooper } Rural Radio, Weed j 

SB 1M 5M 15M 30M 14Hr SB 1M 5M 15M 30M Ht 

D 15.00 15.00 25.00 40.00 60.00 100.00 | D 2.50 5.00 8.00 15% 

N 20.00 20.00 35.00 60.00 90.00 150.00 | N 3.75 7.50 12.00 20.0 
WRUN-FM, Chan. 289, 105.7mc, 4.3kw, | 

Avery-Knodel | WETHERSFIELD, Wyoming, 9,150 fam., 94.6% 
10.00 16.00 24.00 40.00 | 


WATERTOWN, Jefferson, 23,818 fam., 94.5% 





radio, 22,508 radio fam. WENF(FM), Chan. 
ae a Rural Radio 
2 AM affiliates, average 1-time rate Network listing) 





WHITE PLAINS, Westchester, 


D 5.00 7.00 13.00 26.00 42.00 70.00 

N 8.00 11.00 22.00 44.00 66.00 110.00 98.0% tadi 
- — | . o radio, 

WATN, 250w, 1240ke, MBS, Wood & Colton | weas, 250w, 

D 600 6.00 12.00 24.00 36.00 60.00 | 5 850 

N 10.00 10.00 20.00 40.00 60.00 100.00 | y 950 

WWNY, Ikw, 790kc, CBS, Weed, BMB | 

D 4.00 8.00 14.00 28.00 48.00 80.00 

N 6.00 12.00 24.00 48.00 72.00 120.00 | Reed, Bonus 











* * * 
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1950 
County Population 
Albany 238,211 
Alleghany 43,636 
Bronx 1,444,303 
Broome 184,664 
Cattaraugus 77,604 
Cayuga 70,008 
Chautauqua 133,457 
Chemung 86,797 
Chenango 39,468 
Clinton 53,575 
Columbia 43,262 
Cortland 37,070 
Delaware 44,182 
Dutchess 136,807 
Erie 891,036 
Essex 34,755 
Franklin 44,834 
Fulton 50,951 
Genesee 47,612 
Greene 28,599 
Hamilton 4,044 
Herkimer 61,268 
Jefferson 85,272 
Kings 2,720,238 
Lewis 22,447 
Livingston 40,182 
Madison 46,316 
Sources: 1950 Population, field reports, 1950 Census; 


1940 
Population 


221,315 
39,681 
1,394,711 
165,749 
72,652 
65,508 
123,580 
73,718 
36,454 
54,006 
41,464 
33,668 
40,989 
120,542 
798,377 
34,178 
44,286 


48,597 
44,481 
27,926 
4,188 
59,527 
84,003 
2,698,285 
22,815 
38,510 
39,598 


1950 
Families 


66,539 
12,188 
403,437 
51,582 
21,677 
19,555 
37,278 
24,245 
11,024 
14,965 
12,084 
10,354 
12,341 
38,214 
248,893 
9,708 
12,523 


14,232 
13,299 
7,988 
1,129 
17,113 
23,818 
759,844 
5,270 
11,224 
12,937 


1940 Population, 1940 Census; 


Further reproduction unlicensed. 


1950 
Radio-Families 

64,409 
11,749 
394,561 
50,034 
20,961 
18,968 
36,196 
23,372 
10,726 
14,216 
11,673 
10,033 
11,847 
36,723 
243,915 
9,261 
11,746 


13,648 
12,780 
7,596 
1,051 
16,428 
22,508 
737,808 
5,843 
10,662 
12,225 


1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 


% Radio 


96.8 
96.4 
97.8 
97.0 
96.7 
97.0 
97.1 
96.4 
97.3 
95.0 
96.6 
96.9 
96.0 
96.1 
98.0 
95.4 
93.8 


95.9 
96.1 
95.1 

93.1 
96.0 
94.5 
97.7 
93.2 
95.0 
94.5 


1949 
Retail Sales 
(Est.) ($000) 


276,683 
24,766 
863,420 
156,387 
64,640 
57,443 
97,623 
81,117 
30,739 
33,810 
30,508 
31,961 
33,826 
114,201 
752,600 
25,459 
33,644 


46,877 
34,519 
20,626 
3,035 
41,631 
73,880 
1,856,366 
12,029 
23,975 
31,879 


1948 


Retail Sales 
U. S. ($000) 


289,223 
31,092 
920,191 
180,128 
71,313 
61,315 
130,054 
89,209 
33,017 
41,281 
35,017 
38,409 
42,047 
131,991 
854,299 
24,813 
42,038 


47,469 
44,446 
29,069 
3,415 
51,191 
84,914 
2,013,573 
16,055 
30,374 
41,774 


(For 


radio, 8,655 radio fam. 


299, 107.7mz-, 1.3kw, 
rates see Rural Radic 


174,038 fom., 


170,557 radio fam. 
1230kc, 


Headley-Reed, Conlon 


11.00 22.00 49.00 65.50 93% 
11.00 22.00 49.00 65.50 93 


WFAS-FM, Chan. 280, 103.9mc, Ikw, Headley- 












Employment Taxable Pay- 
Mid-Marcn _rolls—Ist Qt 
1948 1948 ($000 
61,025 39,219 
6,474 3,646 

(1) 1 
60,055 40717 
15,605 9731 
16,448 10,328 
36,413 23,54 
27,833 18,473 
6,248 3,471 
7,309 40 
6,670 3,551 
9,144 498) 
6,031 3,517 
27,410 17,825 
265,912 185,3%3 
5,727 3,541 
5,588 2,548 
15,564 7,99 
10,932 6,653 
3,214 1,58 
600 513 
19,536 12,704 
16,071 9Al7 
(1) (1) 
2,595 1,718 
5,140 3,047 
5,500 3,068 


(Continued on page 152) 


1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dep 
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1949 Retail Sales, 
t. of Com , 
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ROGERS HORNSBY 
In Batting, — 


WHEC 
In Rochester 


Headley- 


WHEC is Rochester’s most-listened-to station and has 
been ever since Rochester has been Hooperated! 
Note WHEC’s leadership morning, afternoon, evening 


. ! 
P topped since: STATION STATION ~—s STATION. ~— STATION. _— STATION 
never been 


In 1943 Rochester's first WHEC B Cc 
n 1942 


D : F 
ang reported we MORNING 43.9 17.2 9.6 66 17.8 | 3.1 
Hooper E P listener 8:00-12:00 Noon 
decide 7 


: ¢ Monday th h Fri. 
e. This station > se Re 
ce. : 


STATION 


preferen _— have never AFTERNOON 38.2 24.8 7.9 
Hooper4 


: ’ 12:00-6:00 P.M. 
nce. 


15.2 9.6] 2.8 
been ropped - Monday through Fri. 


Station 
EVENING 40.6 277 8.0 9.6 12.9 |"tn'sume 
6:00-10:30 P.M. 


are tae ee WINTER-SPRING 1949-1950 said 


HOOPERATING 





Member) 22 
BUY WHERE THEY'RE LISTENING: — 3 ‘(— 
mS, Radio 
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NEW YORK RADIO MARKET DATA BY COUNTIES (Continued from page 45) 


1949 1948 Employment Taxable p 
1950 1940 1950 1950 — % Radio Retail Sales Retail Sales Mid-March rolls—Is:qy, 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 


1948 (S009 

484,917 438,230 135,451 131,793 97.3 451,748 489,295 177,387 1313) sKi, Her 
cena 59,605 59,142 16,649 16,066 96.5 49,779 58,272 20,749 = 9 radic 
Niiiras 665,746 406,748 185,962 182,986 98.4 494,823 602,218 80,238 5278 BL wecs, Tkw-l 
New York 1,938,551 1,889,924 541,494 513,336 94.8 3,669,598 3,742,287 (1) 2,979,743 (1) 221975 SB 
Niagara 189,986 160,110 53,068 51,369 96.8 153,279 171,647 57,066 wee 5.00 
Oneida 222,314 203,636 62,098 59,365 95.6 169,714 206,114 57,389 2757) ALBEMARLE, 
Onondaga 340,865 295,108 95,213 92,356 97.0 295,764 348,187 108,532 nn radio, 9,5) 
Ontario 59,922 55,307 16,738 16,018 95.7 42,158 54,628 10,232 pa | 
Orange 150,583 140,113 42,062 40,253 95.7 131,348 158,866 29,270 16008 Ml Note: All R 
Orleans ; 29,837 27,760 8,334 7,842 94.1 17,125 24,490 3,821 gm I ond radio fo 
Oswego 76,974 71,275 21,501 20,382 94.8 49,106 58,894 14,119 85s tS on 
Otsego 50,991 46,082 14,243 13,331 93.6 39,552 48,922 6,086 2954 mm. 
Putnam 19,334 16,555 5,400 5,205 96.4 17,605 23,044 1,627 ny 
Queens... 1,546,316 1,297,634 431,932 425,884 98.6 1,174,539 1,194,890 1 ' 
Rensselaer 131,666 121,834 36,778 35,417 96.3 97,391 123,584 29,329 17083 
Richmond 191,015 174,441 53,356 51,808 97.1 134,342 129,071 (1) ' 
Rockland 89,109 74,261 24,890 24,068 96.7 51,135 63,674 13,881 ton 
St. Lawrence 97,724 91,098 27,297 25,277 92.6 59,730 76,599 10,943 6132 
Saratoga 75,154 65,606 20,992 20,047 95.5 44,878 59,386 11,857 6787 
Schenectady 142,618 122,494 39,837 38,801 97.4 125,953 148,733 57,904 458 
Schoharie 22,830 20,812 6,377 5,879 92.2 13,796 19,711 2,010 7 
Schuyler E 14,092 12,979 3,936 3,668 93.2 7,474 11,330 1,888 1133 
Seneca 29,211 25,732 8,159 7,685 94.2 12,111 17,870 3,340 972 
Steuben 91,236 84,927 25,484 24,005 94.2 57,983 75,537 18,829 11792 
Suffolk 272,359 197,355 76,078 73,947 97.2 174,589 255,105 25,187 14084 
Sullivan 40,634 37,901 11,350 10,691 94.2 40,607 58,152 5,232 2495 
Tioga a 30,087 27,072 8,404 7,782 92.6 17,605 23,824 5,333 74 
Tompkins ae 59,186 42,340 16,532 15,821 95.7 43,427 51,675 11,687 7105 
Ulster wee 92,659 87,017 25,882 24,484 94.6 71,202 88,022 15,442 4.089 


Warren paeanaacetnbeeaes seine 39,033 36,035 10,903 10,412 95.5 46,855 54,038 * 11,034 6,886 
Washington ieee 47,054 46,726 13,143 12,262 93.3 23,762 31,320 6,834 3,889 
Wayne Ps 56,879 52,747 15,887 15,076 949 36,448 49,103 6,928 
Westchester ed 623,057 573,558 174,038 170,557 98.0 667,363 640,266 115,464 
Wyoming 32,758 31,394 9,150 8,655 94.6 18,795 25,759 4,807 
Yates . 17,596 16,381 4,915 4,625 94.1 9,869 17,649 2,266 


(1) Includes Bronx, Kings, New York, Queens and Richmond Counties. 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles 
copyright 1950 “Sales Management.” Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 


IN LONG ISLAND'S NASSAU COUNTY—WHERE 
RETAIL SALES EXCEED $1,680,000 A DAY—WHLI 


DELIVERS 1,000 BMB HOMES FOR 27 A 
THOUSAND 


@ Among the Counties of the United States, 
Nassau County is 2nd in Net Income Per 
Family, 18th in Total Net Income, 24th in 
Food Store Sales, 36th in Population and 
40th in Retail Sales. 


DATA SOURCES : 


Standard Rate & Data Consumer Markets 1950-51 
BMB Study #2 — 


I-minute announcement rate, maximum discounts — 


Sales Management's 1950 Survey of Buying Power Represented by RAMBEAU 
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il Soles, 


mmerce. 










—— —_—_—_—_—_—_——_——— - | WWNC, 5kw, 570kc, CBS, MBS, Headley-Reed, 
| Hooper 


NORTH CAROLINA 3 Ath affitieten, eveonan ies ~—* 7 SB IM 5M 15M. 30M Hr 








D 8.50 8.50 15.00 27.50 45.00 75.00 
| D 7.75 7.16 12.33 22.50 36.33 60.66 | N 13.50 13.50 20.00 45.00 75.00 125.00 
_ acemamaaaataaiaaaiaaascaaiaataiaitiaiiaaniaisncmeammaainiian sn iar ieee aaa eel N 11.75 10.50 18.00 39.00 61.00 101.66 BREVARD, Transylvania, 4,279 fam., 87.4% 
SPOT RATE FINDER : ies - | radio, 3,739 radio fam. 
155 f 84.8% radi WABZ, Ikw-D, 1010k | WPNF, 250w, 1240ke 
SKI, Hertford, 6, ‘am., radio, , lkw-D, c WISE, 250w, 2atihs, NBC, Avery-Knodel | (No rates available) 
5219 radio fam. ._ sm um am on i 2 6.00 10.00 18.00 28.00 47.00 | BURLINGTON, Alamance, 19,842 fam., 92.4% 
s, Ikw-D, 970kc i | ‘ ; . $ ; ; N 8.00 16.00 32.00 48.00 80.00 radio, 18,334 radio fam. 
wo. IM 5M 15M 30M Hr | ASHEBORO, Randolph, 14,138 fom., 90.1% | Wiog suv tkw-N. 1380ke, ABC. Tavl WBBB, Ikw-D, 920kc, MBS, McGillvra, Gene 
5.00 5.00 10.00 24.00 36.00 60.00 | radio, 12,738 radio fam. | se Skw- Ei klebe ’ c, » taylor, | Grant 
ea | WGWR, Ikw-D, 1260ke, BMB | gh ges WBBB-FM, Chon De 1orim Oak — 
ly, 10,357 fam., 91.9% , -D, , | D 7.00 7.00 12.00 22.00 36.00 60.00 -FM, Chan. , .Ime, 34kw, Me- 
MBEMAR Eg radio Phong a © D 5.00 5.00 10.00 20.00 30.00 50.00 | N 10.00 10.00 18.00 40.00 60.00 100.00 | 1 Ore Bonus daytime only. 
: t 5 . 00 21.00 35.00 
—_ | WGWESFM, Chan. 222, 92.3me, l0kw, Bonus | wios.rm Chan. 282 104.3me, 9.2kw, Bonus | WFNS, Ikw-D, 1150ke 
Note: All Rates one-time. Sources: Families | yy 2.90 3.00 5.00 6.00 10.50 15.00 | 


D 4.50 5.25 10.00 18.00 30.00 52.50 









and radio families estimated from field tabu- WSKY, 250w, 1490kc, Rambeau WEFNS-FM, Chan. 230, 93.9mc, 2kw, Bonus 
igtions of 1950 U. S. Census. Percent radio ASHEVILLE, Buncombe, 31,524 fam., 89.8% | D 5.01 8.00 16.50 22.00 36.00 . 
3MB. For complete explanation see foreword radio, 28,308 radio fam. 1 oN 6.00 11.00 24.00 36.00 60.00 (Continued on page 154) 


* * * * * * * * * 
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NORTH CAROLINA ey, 
50 7 10 8 
Wilmington 
[) Location of City and number of couumeus __J- 
Standard (AM) Broadcasting Stations BRUNSWICK | 
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A Number of Telecasting Stations © 1950, Broadcasting Publications, Inc. 





No. | Market in the South's No. 1 State ! 


ORTH CAROLINA'S GOLDEN TRIANGLE 
Winston-Salem — Greensboro — High Point 












Population 320,000 
Families .... 84,200 
Retail Sales . $272,388,000 
Effective Buying Income $420,500,000 


Cover This Rich Market at One Low Cost ! 
On the One Dominant Station in the Area ! 


WSJS. 


National Broadcasting Company Affiliate ‘AM RL STON-SALE EFM) 


THE JOURNAL-SENTINEL STATIONS 















Represented by Headley-Reed Company 
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NORTH CAROLINA 


SPOT RATE FINDER 
(Continued from page 152) 


CHARLOTTE, Mecklenburg, 54,794 


fam., 
89.2% radio, 48,876 radio fam. 





3 AM affiliates, average 1-time rate. 

1M 5M 15M 30M 14Hr 
D 18.96 20.63 33.45 52.73 79.10 131.83 
N 32.13 35.46 62.50 96.66 146.66 241.66 


WAYS, 5kw-D, 610ke, ABC, MBS, 


Avery-Knodel 
D 14.40 14.40 21.60 43.20 64.80 108.00 
N 14.40 14.40 36.00 72.00 108.00 180.00 
WAYS-FM, Chan. 299, 107.7mc, 7.7kw, Bonus 
WBT, 50kw, 1110kc, CBS, Radio Sales, 
Hooper, BMB 
D 35.00 40.00 63.75 85.00 127.50 212.50 
N 70.00 80.00 127.50 170.00 255.00 425.00 


WBT-FM, Chan. 260, 99.9mc, 54.6kw, Radio 


Sales 
D 2.50 4.00 7.50 14.50 21.50 36.00 
N 3.00 4.80 10.00 19.00 28.00 48.00 
WBTV Chan. 3, 8.2kw-aur.;  16.3kw-vis., 
Radio Sales, CBS, NBC, ABC, DuMont 
D 27.00 27.00 40.50 54.00 81.00 135.00 
N 45.00 45.00 67.50 90.00 135.00 225.00 
WGIV, Ikw-D, 1600kc, Forjoe, Conlan, Hooper 
D 6.00 6.00 12.00 24.00 36.00 60.00 
WIST(FM), Chan. 284, 104.7mc, 50kw 
D 7.50 10.00 16.00 32.00 48.00 80.00 
N 9.50 
WSOC, 250w, 
BMB 
D 7.50 
N_ 12.00 
WSOC-FM, Chan. 276, 
Headley-Reed, Bonus 


CLINTON, Sampson, 13,899 fam., 
radio, 11,341 radio fam. 


WRRZ, Ikw-D, 880kc, ABC, Walker, BMB 
D 6.00 6.00 


CONCORD, Cabarrus, 17,851 
radio 16,726 radio fam. 
WEGO, lIkw-D, 1410kc, Clark 
D 4.00 6.00 7.50 17.50 30.00 50.00 


DUNN, Harnett, 13,305 fam., 85.9% 

11,428 radio fam. 
WCKB, Ikw-D, 780kc 
D 4.00 5.00 10.00 25.00 40.00 60.00 


DURHAM, Durham, 28,112 fam., 90.1% radio, 
25,328 radio fam. 





Ikw-N, 


1240kc, NBC, Headley-Reed, 


7.50 


103.5mc, 


81.6% 
fam., 


93.7% 


radio, 





3 AM affiliates, average 1-time rate. 


D 7.00 7.33 12.50 22.66 37.00 60.00 
N_ 10.00 





WDNC 5kw-D Ikw-N 620kc, CBS, Raymer 
D 10.00 10.00 15.00 30.00 45.00 75.00 
N 15.00 15.00 25.00 50.00 75.00 125.00 


WDNC-FM, Chan. 286, 105.1mc, 36kw, 
Raymer, Bonus 


12.50 20.00 40.00 60.00 100.00 | 





15.00 30.00 45.00 75.00 | 
12.00 24.00 48.00 77.00 120.00 | 


38kw, | 


12.00 24.00 36.00 60.00 | 


10.33 20.00 36.66 55.00 91.66 | 


| 


WDUK, Ikw-D, 500w-N, 1310kc, ABC, Weed, | 


Hooper 

D 7.00 7.00 18.00 30.00 
N 10.00 10.00 30.00 45.00 
WSSB, 250w, 1490kc, MBS, Cooke 

D 4.00 5.00 10.00 20.00 36.00 
N 5.00 6.00 15.00 30.00 45.00 
WTIK, Ikw-D, 730kc, Pearson, Hooper 
D 5.75 5.75 10.00 22.50 40.00 


ELIZABETH CITY, Pasquotank, 6,743 

86.0% radio, 5,798 radio fam. 
WCNC, 250w, 1240kc, MBS, Burn-Smith 
D 4.20 5.20 
N 4.20 5.20 


WGAI, lkw-D, 500w-N, 560ke, Sears-Ayer 
D 4.50 5.50 12.00 24.00 36.00 60.00 
N 4.50 5.50 12.00 24.00 36.00 60.00 
ELKIN, Surry, 12,757 fam., 88.4% 
11,277 radio fam. 
nee. Chan. 265, 100.9mc, 0.35kw 


1.50 1.50 3.00 7.00 12.00 20.00 
N 2.00 2.00 4.00 10.00 18.00 30.00 


FAYETTEVILLE, Cumberland, 23,154 
83.4% radio, 19,310 radio fam. 


45.00 


fam., 


radio, 


fam., 





2 AM affiliates, average 1-time rate. 
D 3.75 4.25 8.50 20.45 33.60 54.00 
N 450 5.00 9.00 20.95 36.60 63.00 





Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 


For Facts on the 
Asheville Market 
Contact 


HEADLEY-REED 


Representatives of 
Radio Station 


WWNC 


August 14, 1950 


60.00 | 
75.00 | 


75.00 | 


8.75 20.00 37.35 65.00 | 
8.75 20.00 37.35 65.00 | 


75.00 





ABC, Burn-Smith 

15M 30M JWHr | 
D 3.00 4.00 7.00 15.00 24.00 36.00 | 
N 4.50 5.50 8.00 16.00 30.00 54.00 | 
WFNC 250w, 1450kc, MBS, Walker 
D 4.50 4.50 10.00 25.90 43.20 72.00 
N 4.50 4.50 10.00 25.90 43.20 72.00 
WEFENC-FM, Chan. 251, 98.1mc, 12kw, Bonus 
WWNF, 250w, 1230kc, Friedenberg | 
D 4.00 6.00 7.50 17.50 30.00 50.00 
N 4.00 6.00 7.50 17.50 30.00 50.00 


FOREST CITY, Rutherford, 12,920 fam., 88.7% 
radio, 11,460 radio fam. 
WBBO, Ikw-D, 780kc 
D 5.00 10.00 22.00 36.00 60.00 
WBBO-FM, Chan. 227, 93.3mc, 1.5kw, Bonus 
daytime only. 
2.50 5.00 11.00 18.00 30.00 


FUQUAY SPRINGS, Wake, 37,946 fam., 89.9% 
radio, 34,113 radio fam. 

WFVG, lIkw-D, 1460ke, Grant 

D 1.00 6.00 12.00 27.00 45.00 75.00 


GASTONIA, Gaston, 30,923 
radio, 28,387 radio fam. 

WGNC, 250w, 1450kc, ABC, Continental 

D 3.50 3.50 5.50 15.00 25.00 45.0) 


N 4.00 4.00 6.50 20.00 30.00 50.00 
WGNC-FM, Chan. 270, 101.9mc, 11.1kw, Bonus 


WLTC, Ikw-D, 1370kc, Clark 
D 3.50 5.20 10.40 20.80 31.20 52.00 


GOLDSBORO, Wayne, 17,925 fam., 
radio, 15,092 radio fam. 

WGBR, 250w, 1400kc, ABC, Forjoe 

D 5.00 5.00 11.00 22.00 33.00 
N 5.00 5.00 11.00 22.00 33.00 
WEQR(FM), Chan. 227, 93.3mc, 35kw 
D. 5.00 5.00 11.00 22.00 33.00 
N. 5.00 5.00 11.00 22.00 33.00 


GREENSBORO, Guilford, 53,107 fam., 
radio, 48,221 radio fam. 


WEFLB, 250w, 
SB 1 


1490kc, 
M 5M 


fam., 91.8% 


84.2% 
55.00 
55.00 


55.00 
55.00 


90.8% 





3 AM affiliates, average 1-time rate 
D 6.75 683 14.33 29.00 42.66 71.66 
N 10.50 10.33 20.66 62.50 63.33 105.00 





WBIG, 5kw, 1470kc, CBS, Hollingbery, BMB, 


Hooper 
D 8.50 8.50 17.00 35.00 50.00 85.00 
14.00 27.00 55.00 85.00 140.00 


N 14.00 
Ikw, 1320ke, ABC, Avery-Knodel, 


WCOG, 
Hooper | 
7.00 14.00 28.00 42.00 70.00 | 

N 10.00 20.00 40.00 60.00 100.00 


WFMY, Chan. 247, 97.3mc, 33kw 
D 1.50 1.50 3.10 6.25 8.75 13.75 | 
N 2.00 2.00 4.00 8.00 12.00 20.00 


WFMY-TV, Chan. 2, 0.84kw-aur.; 1.67kw-vis., 
CBS, ABC, NBC, DuMont, 
Righter & Parsons 

D 18.00 18.00 27.00 48.00 72.00 120.00 

N 30.00 30.00 45.00 80.00 120.00 200.00 

WGBG, 250w, 1400kc, MBS, Burn-Smith 

D 5.00 5.00 12.00 24.00 36.00 60.00 | 

N 7.00 7.00 15.00 30.00 45.00 75.00 | 


WGBG.-FM, Chan. 262, 100.3mc, 37kw, Burn- 
Smith, Bonus 


Harrington, 


GREENVILLE, Pitt, 17,812 fam., 84.2% radio, 
14,997 radio fam. 


WGTC, 250w, 1490kc, 
D 3.50 5.94 


MBS 
i 16.20 27.00 45.00 
N 4.00 7.92 21.60 36.00 690.00 
HENDERSON, Vance, 8,948 
radio, 7,561 radio fam. 


WHNC, Ikw-D, 890kc, MBS, McKinney 
D 5.25 6.25 12.50 25.00 37.50 56.25 | 


WHNC-FM, Chan. 223, 92.5mc, 10kw, Bonus | 


HENDERSONVILLE, Henderson, 
88.6% radio, 7,632 radio fam. 


WHKP, 250w, 1450kc, 


D 3.96 3.96 7.20 14.40 21.60 36.00 | 
N 3.96 3.96 7.20 14.40 21.60 36.00 


HICKORY, Catawba, 17,798 
radio, 15,822 radio fam. 


WHKY, 5kw-D, Ikw-N, 1290kc, 
son, BMB, Hooper 

D 5.00 680 
N 5.00 6.80 13.40 26.80 40.20 67.00 


WHKY-FM, Chan. 275, 102.9mc, 210kw, Dod- 
son, Bonus 


fam., 84.5% 


8,615 fam., 


MBS, Continental 


fam., 


92.0% 


ABC, Dod- 


WIRC, Ikw-D, 630kc, McGillvra 
D 3.50 5.00 


HIGH POINT, Guilford, 53,107 fam., 90.8% 
radio, 48,221 radio fam. 


WHPE, Ikw-D, 1070kc 
D 3.75 4.50 


WHPE-FM, Chan. 238, 95.5mc, 37kw, Bonus 
days only. 


N 1.88 2.25 6.00 12.00 18.00 30.00 
— 250w, 1230ke, ABC, Burn-Smith, Con- 


4.00 


4.00 12.00 24.00 36.00 60.00 


13.40 26.80 40.20 67.00 | 


10.00 20.00 30.00 50.00 | 


12.00 24.00 36.00 60.00 


12.00 24.00 36.00 60.00 | 





WMEFR-FM, Chan. 


258, 99.5mc, 38kw, 
Smith, Bonus 


Burn- 


MARKET INDICATORS FOR NORTH CAROLINA 


CLASSIFICATIONS 
Population 

% of U.S. 
Families 
Percent Radio 
Radio Families 
Retail Sales 
Retail Trade Employes 
Wholesale Sales Volume 
Wholesale Trade Employes 
Employment (Mid-March) 


Taxable Payrolls (Ist quarter) $ 367,560,000 
$3,531,000,000 


Income 
Percent distribution 
Per Capita Income 


Percent of national per capita 
income 


New Construction (Private) 
Residential 
Non-Residential 


Automobile Registration 
Telephones 


Note: 
unlicensed. 


JACKSONVILLE, Onslow, 11,690 
84.0% radio, 9,819 radio fam. 

WJNC, 250w, 1240kc, MBS, Crossley 

SB 1M 5M 15M 30M 

4.50 9.00 

4.50 9.00 18.00 27.00 45.00 


KANNAPOLIS, Cabarrus, 17,851 fam., 93.7% 
radio, 16,726 radio fam. 

WGTL, Ikw-D, 870kc 

D 2.94 4.20 8.40 16.80 29.40 42.00 

N 4.20 6.00 12.00 24.00 42.00 60.00 


KINSTON, Lenoir, 12,824 fam., 85.5% radio, 
10,964 radio fam. 

WELS, Ikw-D, 1010kc 

(No rates available) 

WFIC, 250w, 1230kc, ABC, Burn-Smith 

D 5.00 5.00 

N 5.00 5.00 10.00 20.00 30.00 50.00 


LAURINBURG, Scotland, 6,975 fam., 81.8% 

radio, 5,705 radio fam. 
WEWO, Ikw-D, 1080kc, 
D 5.00 5.00 


LEAKSVILLE, Rockingham, 18,146 
90.1% radio, 16,349 radio fam. 
WLOE, 250w, 1490kc, MBS 

D 3.00 4.00 8.00 16.00 24.00 40.00 
N 3.00 4.00 8.00 16.00 24.00 40.00 


WLOE-FM, Chan. 224, 92.7mc, 0.82kw 
Bonus 


LENOIR, Caldwell, 12,060 fam., 88.1% radio, 
10,624 radio fam. 
WJRI, 250w, 1340kc, 
D 4.00 4.00 9.00 18.00 30.00 50.00 
N 4.00 4.00 9.00 18.00 30.00 50.00 


LEXINGTON, Davidson, 17,381 fam., 91.0% 
radio, 15,816 radio fam. 

WBUY, 250w, 1450kc, Continental 

D 2.80 4.00 8.00 16.00 

N 3.75 5.00 10.00 20.00 

WBUY-FM, Chan. 232, 94.3mc, 


LUMBERTON, Robeson, 24,785 
radio, 20,472 radio fam. 

WTSB, 250w, 1340kc, MBS, Continental 

D 5.00 5.00 11.00 22.00 33.00 55.00 

N 5.00 5.00 11.00 22.00 33.00 55.00 


MADISON-MAYODAN, Rockingham, 18,146 
fam., 90.1% radio, 16,349 radio fam. 
WFMB(FM) Chan. 228, 93.5mc, 0.38kw, LBS 
D 0.75 1.50 3.00 7.00 10.00 17.00 
N 0.75 1.50 3.00 7.00 10.00 17.00 
MARION, McDowell, 7,190 fam., 87.0% 
radio, 6,255 radio fam. 
WBRM, Ikw-D, 1250kc 
D 3.60 7.80 18.00 28.80 48.00 
MONROE, Union, 11,728 fam., 86.5% radio, 
10,144 radio fam. 
WMAP, 250w-D, 
D 2.50 3.35 5.00 10.00 
MOREHEAD CITY, Carteret, 
83.8% radio, 5,371 radio fam. 
WMBL, Ikw-D, 740ke, McGillvra 
D 4.50 4.50 15.35 28.10 42.45 70.40 


fam., 


1 Hr 
D 4.50 


N 4.50 


BMB 


fam., 


MBS 


305w, 


fam., 


Bonus 


82.6% 


1060kc, LBS 
18.00 30.00 


6,410 


fam., 


BROADCASTING ® 


FIGURES 


$2,130,425,000 


$3,073,911,000 


$ 215,400,000 
$ 108,500,000 
$ 60,900,000 
Value added by Manufacture $1,646,673,000 


18.00 27.00 45.00 | 


10.00 20.00 30.00 50.00 


10.00 25.00 40.00 60.00 


24.00 40.00 | 





YR. 
50 
50 
50 
"49 
50 
"49 
"48 
"48 
"48 
"48 
"48 
"48 
"48 
"48 


FIGURES yy 
3,571,623 
2.71% 
794,860 
78.3% 
640,000 
2,223,378,000 
85,147 
831,300,000 
43,972 
681,047 
313,540,000 
1,131,000,000 
1.49% 
316 


4,034,858 
2.69% 
1,127,055 
87.1% 
981,664 


130,257 


42,367 
728,546 


1.71% 
$930 


"48 
"47 
"47 
"48 
"47 
"49 
"49 


66% 55% 
67,700,000 
35,900,000 
15,700,000 

544,181,000 

848,357 
283,100 


921,498 
436,700 


1949 Retail Sales, copyright 1950 ‘Sales Management.” Further reproduction 
1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


MORGANTON, Burke, 12,603 fam., 90.0% 
radio, 11,342 radio fam. 

WMNC, 250w, 1490kc, MBS 

SB 1M 5M 15M 

D 3.00 4.00 6.00 

N 3.00 4.00 6.00 f 

MT. AIRY, Surry, 12,757 fam., 88. 
11,277 radio fam. 

WPAQ, Ikw-D, 740kc, Clark 

D 2.00 6.30 12.00 24.00 36.00 

NEW BERN, Craven, 13,597 fam., 8 
radio, 11,040 radio fam. 

WHIT, 250w, 1450kc, MBS, Pearson 

D 5.50 5.50 18.00 36.00 54.00 

N 5.50 5.50 18.00 36.00 54.00 

NEWTON, Catawba, 17,198 fam., 
radio, 15,822 radio fam. 

WNNC, 250w, 1230kc, MBS, Continental 

D 2.00 3.60 5.50 15.00 25.00 

N 2.50 4.00 6.50 20.00 30.00 0 

NORTH WILKESBORO, Wilkes, 12,626 fom, 
82.8% radio, 10,454 radio fam. 

WKBC, Ikw-D, 810kc, BMB 

D 6.40 14.00 22.00 36.00 60.0 

OXFORD, Granville, 8,904 fam., 83.1% radio, 
7,399 radio fam. 

WOXF, 250w, 1340kc 

D 0.75 3.50 8.00 15.00 20.00 320 

N 0.75 6.00 10.00 20.00 32.00 #0 

RALEIGH, Wake, 37,946 fam., 89.9% radio, 
34,113 radio fam. 


See 58 bees 


3 AM affiliates, eerene 1-time rate 
D 11.25 12.91 18.66 37.33 56.00 91.6 
N 20.16 23.50 32.66 65.00 99.00 16400 


WNAO, 5kw, 850kc, ABC, Weed 

D 8.75 8.75 14.00 28.00 42.00 700 
N 12.50 12.50 20.00 40.00 60.00 1000 
WNAO-FM, Chan. 241, 96.1mc, 25kw, Weed, 


Bonus 
WPTF, 50kw, 680kc, NBC, Free & Peters, 


BMB, Hooper 
D 20.00 25.00 32.00 64.00 96.00 1600 
N 40.00 50.00 64.00 128.00 192.00 
WPTF-FM, Chan. 234, 94.7mc, 15kw, Bonus 
WRAL, 250w, 1240kc, MBS, Pearson 
D 5.00 5.00 10.00 20.00 30.00 450 
N 8.00 8.00 14.00 27.00 45.00 7200 
WRAL-FM, Chan. 268, 101.5mc, 54kw, Bons 
REIDSVILLE, Rockingham, 18,146 fom, 
90.1% radio, 16,349 radio fam. 
WERC, Ikw, 1600ke 
D 4.00 °6.00 10.00 25.00 40.00 750 
N 4.00 6.00 10.00 25.00 40.00 750 
WREV (FM), Chan. 271, 102.1me, 1.6 kw 
D 1.00 1.50 2.50 5.00 9.50 ne 
N 1.00 1.50 2.50 5.00 9.50 18 


(Continued on page 156) 


For Facts on the 
Charlotte Market 
Contact 
HEADLEY-REED 
Representatives of 
Radio Station 


Wsoc 


Telecastias 


eT 





duction 


rate 
5.00 91.6 
7.00 164,00 


| 

2.00 70.0 
0.00 100.0 
kw, Weed, 


& Peters 


6.00 160.0 
2.00 320.0 
vy, Bonus 


on 
10.00 45.00 
5.00 72.00 
4kw, Bonus 


’ *BMB daytime, 1949; does not 
clude WBT circulation 
Tenn., Va., W.Va., Md. 
arce on request, 1949. 
; first quarter, 1949. 


No need to settle for 
circulation that’s only 
pocket-size. Use 50,000- 
watt WBT, the biggest 
single advertising 
medium in North and 
South Carolina combined 
...reaching 512,380 
families each week’ — 
nearly four times the 
Carolinas circulation of 
the largest national 
magazine or the largest 


newspaper: 


128,772...Carolina 
circulation of the largest 


- . * 
national magazine. 


141,575... circulation 
of the largest 


Carolina newspaper.’ 


THE CAROLINAS’ BIGGEST 
ADVERTISING MEDIUM 


WBT 


Jefferson Standard 
Broadcasting Company 
50,000 watts 

Charlotte, N.C. 
Represented by Radio Sales 








I . , 21,016 fam., 2.9% - ; 
NORTH CAROLINA ae | oe ——_— oe 


WSAT, Ikw-D, 1280kce, Dodson | D 3.00 4.00 6.00 17.00 35.00 60.00 
SPOT RATE FINDER D 7.50 7.50 15.00 30.00 45.00 75.00 D = 4.50 9.00 13.50 18.00 2799 » 
; WSTP, 250w, 1490kc, MBS, Burn-Smith, Cross- WTNC-FM, Chan. 252, 98.3mc, 450w, Bonus N 4.50 9.00 13.50 18.00 27. i 
(Continued from page 154) | ley daytime only. wa 
D 5.00 5.00 10.00 20.00 30.00 50.00 | N 1.50 1.50 5.00 10.00 20.00 36.00 | WMFD, Ikw, 630kc, ABC, Burn-Smish 

















































































ROANOKE RAPIDS, Halifax, 16,333 fam., | N 6.00 6.00 12.00 24.00 36.00 60.00 | D 6.00 6.00 14.00 28.00 5,9 

eee SAG, ES ee roe WSTP-FM, Chan. 293, 106.5mc, 27kw | w ° , mw 8 

WERT, 280m, 123Dhc, MBS, KES | Benue ell AM Brogcme, tnvidoct FM rote | WADESBORD, Anzem,,7-490 fom, a30% | N 9.10 9.10 1680 360 amy 
. . . - . . on request. sie ; 

N 4.20 4.20 8.75 20.00 37.35 65.00 s | WADE, Ikw-D, 1210ke WIAPD-F6A, Chem. 262, 96.2, The ad 


WCBT-FM, Chan. 254, 98.5mc, I6kw, Bonus | ganforD, Lee, 6,551 fam., 89.5% radio, | D 4.00 8.00 15.00 27.50 50.00 


ROCKINGHAM, Richmond, 11,008 f on a WILSON, Wilson, 15,038 fam., 8 
" ' ’ ’ am., 1% » 
86.6% radio, 9,532 radio fam.” am | WWGP, Ikw-D, 1050ke WASHINGTON, Beaufort, 10,343 fam., 82.2% 12,646 radio fam. 41% rai 


D 4.00 6.00 12.00 24.00 36.00 60.00 : : 

WAYN, tkw-D, 900ke | WWGP-FM, Chan. 288, 105.5mc >, WGTM, Skw, 590ke, CBS 
D 400 6.00 7.50 15.00 27.50 50.00 | (WGP FM. Enan | WHED, 250w, 1340ke pee ge ag ge MBS, Wee 
ROCKY MOUNT, Nash, 16,731 fam., 84.5% | . = oe Se Be Oe Oe |. ue 108 280 30.00 45.00 754 
WEEE Thee, 810k, RerTel SHELBY, Cleveland, 17,965 fam., 87.6% | , a oe oe ' , 00 50.00 75.00 in 
D 450 6.00 12.00 27.00 45.00 75.00 iy band god a WRRF, Skw-D, 930ke, ABC, Walker. 1 | WVOT, Tkw-D, 500w-N, 1420kc 

7 Iw-U, Cc, A A a 5 # e 
eee ee ee ee ee — D 5.00 5.00 10.00 20.00 30.00 50.00| N 8.00 8.00 15.00 30.00 45.00 75.00 | D 6.00 6.00 10.00 16.50 30,0 5 

: ' -FM, Chan. 241, 96.1mc, 2.6kw, Bonus N 7.00 7.00 15.00 25.00 4, 

N 3.00 4.00 8.00 18.00 30.00 50.00 | WOHS-FM, Chan. R a ’ 0 654 
WEED, 250w, 1450kc, ABC daytime only. WAYNESVILLE, Haywood, 10,522 fam., 


D 3.00 4.00 10.00 20.00 32.00 54.00 | N 2:50 2.50 5.00 10.00 15.00 25.00 86.8% radio, 9,112 radio fam. 


























WINSTON-SALEM, Forsyth, 40,54 & 
WEED OM, Chan Ot OO Ore Bet | SMITHFIELD, Johnston, 18,366 fam., 84.9% | WHCC, 250w, 1400kc, MBS 89.8% radio, 36,390 radio fom, 
. o 7a ys ’ radio, 15,592 radio fam. ~ eo 3 ee cae ore a= eee 
foe. are fam., 84.2% radio, 7. oe es said see pes : *~ — — some role 
: . E , Columbus, 14, am., 6% P P : 33 45.00 76, 
D RKO, Tews ap oKs: Schepp-Reiner 75 | SOUTHERN PINES, Moore, 9,199 fam., | ‘adie, 11,670 radio “fam. N 11.00 11.00 21.00 42.50 6800 1104 
86.3% radio, 7,938 radio fam. . 
Sais. ae a Se ae DNS 504.50 “7'50" 12.50""20.00 35.00 se 
Note: -time. : ili . . . . : 
Note: Al oer one-time, Sowces; Families | D1<400 "400.1200 24.00 2600 e000 | 2 533 455 753 1250 2090 3800 | WAIR, 250w, 1340, ABC, Wale, ci 
lations of 1950 U. S. Census. Percent radio | D 3.50 8.00 12.00 20.00 36.00 | D = 6.00 6.00 10.00 20.00 40.00 74 
BMB. For complete explanation see foreword. WILLIAMSTON, Martin, 7,813 fam., 82.2% N 8.00 8.00 15.00 30.00 45.0 84 
STATESVILLE, Iredell, 15,683 fam., 88.8% radio, 6,422 radio fam. 
radio, 13,926 radio fam. WAIR-FM, Chan, 226, 93.1mc, 34kw, Wal 
WSIC, 250w, 1400kc, MBS, Continental WIAM, Ikw-D, 900ke Bonus 
For Facts on the D 5.00 5.00 10.00 20.00 30.00 50.00 | D 4.00 4.00 15.00 20.00 30.00 50.00 
Winstenfiehee: Market N 5.00 5.00 10.00 20.00 30.00 50.00 WSJS, 5kw, 600kc, NBC, Headley-Reed 
Contact WSIC-FM, Chan. 289, 105.7mc, 2.4kw, Bonus WILMINGTON, New Hanover, 16,576 fom., | D 8.50 8.50 17.00 35.00 S000 
HEADLEY-REED TARBORO, Edgecombe, 14,411 fam., 84.5% See ae ee N 14.00 14.00 27.00 55.00 85.00 wal 
y radio, 12,1 radio fam. —_— 
Representatives of WCPS, Ikw-D, 760kc : , WSJS-FM, Chan, 281, 104.1Ime, 48kw, 
Redio Station D 3.50 5.00 10.00 18.00 35.00 65.00 ,™, ar ——- 1-time rate ley-Reed, Bonus 
, } 75 23.00 31.00 51.75 
WsJs THOMASVILLE, Davidson, 17,381 fam., | N 680 9.05 15.15 25.80 34.50 55.25 | WTOB, Ikw-D, 710kc, MBS, Taylor, Conld 
91.0% radio, 15,816 radio fam. | D 7.50 7.50 15.00 30.00 45.00 750 
* * * * * * * * * * * 
NORTH CAROLINA RADIO MARKET DATA BY COUNTIES 
1949 1948 Employment Taxable Pay: 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March __rolls-1st Qt 
County : Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000 
Alamance ee e 71,035 57,427 19,842 18,334 92.4 49,024 46,596 23,214 12,90 
Alexander............ 14,496 13,454 4,049 3,482 86.0 3,453 4,334 1,092 i 
Ne rae 8,101 8,341 2,262 1,861 82.3 1,844 2,078 342 é 
Anson........... eS AS 26,781 28,443 7,480 6,268 83.8 9,555 10,961 2,758 14 
Ashe i ee Mee 21,866 22,664 6,107 5,081 83.2 3,855 4,760 696 au 
Avery... ccccoce ae 13,332 13,561 3,724 3,102 83.3 1,743 2,499 605 1 
Beaufort.............. ee 37,031 36,431 10,343 8,501 82.2 17,636 21,069 3,446 1 
Bertie Lae Se nee 26,449 26,201 7,387 6,101 $2.6 8,280 10,852 1,470 a 
Bladen........ REE NN 29,684 27,156 8,291 6,840 82.5 8,902 10,177 2,749 10 
_ EOS EE ae ennaare 19,227 17,125 5,370 4,398 81.9 3,286 3,146 529 Ml 
Buncombe........ action, Bates 112,856 108,755 31,524 28,308 89.8 101,963 91,663 28,687 M48 
Burke...... i eaten 45,119 38,615 12,603 11,342 90.0 17,015 16,601 10,174 4b 
MIN .0 aia oSacos cvs aassgupsiciakstcckeios 63,910 59,393 17,851 16,726 93.7 44,938 44,098 29,271 16,00 
Caldwell... eee eane 43,176 35,795 12,060 10,624 88.1 17,100 18,759 10,367 4s 
Camden eres 5,209 5,440 1,455 1,254 86.2 653 750 (1)254 (ie 
ee 22,951 18,284 6,410 5,371 83.8 9,354 9,667 2,435 93 
Caswell.......... oe 20,982 20,032 5,860 4,863 83.0 3,251 2,977 607 x 
Catawba...... SL 61,569 51,653 17,198 15,822 92.0 34,096 35,855 20,812 970 
Chatham a ; 25,397 24,726 7,094 6,143 86.6 8,518 10,486 2,449 mi 
Cherokee... MEN 18,296 18,813 5,110 4,312 84.4 5,314 6,398 1,251 be 
Chowan...... ee 12,510 11,572 3,494 2,833 81.1 5,431 5,501 1,503 sl 
2. Men Tee 6,011 6,405 1,679 1,403 83.6 536 624 252 y 
Cleveland... ren 64,316 58,055 17,965 15,737 87.6 28,633 32,462 14,471 7M 
Columbus... elem 50,585 45,663 14,129 11,670 82.6 20,535 21,551 3,274 10 
Craven pce 48,680 31,298 13,597 11,040 81.2 23,161 24,100 4,575 a 
Cumberland ee 82,892 59,320 23,154 19,310 83.4 39,461 52,125 9,758 430 
Currituck... Le 6,157 6,709 1,719 1,421 82.7 1,526 1,620 (1) (l 
| aS 5,364 6,041 1,498 1,351 90.2 2,498 2,422 155 ' 
Davidson......... ee pn aey 62,225 53,377 17,381 15,816 91.0 25,799 31,744 15,870 bh 
“en 15,433 14,909 4,310 3,835 89.0 5,047 5,200 1,624 7 
Duplin pen ee ee 41,118 39,739 11,485 9,486 82.6 12,152 12,434 1,734 . 
Durham....... Se eee 100,641 80,244 28,112 25,328 90.1 93,899 89,982 26,399 Ms 
Edgecombe bets Eiger 51,592 49,162 14,411 12,177 84.5 27,930 26,334 6,897 38 
Forsyth........ nue 145,076 126,475 40,524 36,390 89.8 111,529 95,855 42,610 ue 
area 31,331 30,382 8,751 7,228 82.6 8,566 8,442 1,671 
EE 110,706 87,531 30,923 28,387 91.8 57,797 65,910 37,119 m0 
Gates Nhe 9,526 10,060 2,660 2,183 82.1 2,061 1,917 894 . 
OS ee 6,873 6,418 1,919 1,577 82.2 1,157 1,744 232 . 
2 a 31,878 29,344 8,904 7,399 83.1 11,316 11,423 1,523 ‘ 
| SUE e ee 18,041 18,548 5,039 4,373 86.8 4,694 4,025 208 
Guilford............ EE EN 190,126 153,916 53,107 48,221 90.8 160,859 176,156 62,025 ae 
SSR eee . mee 58,475 56,512 16,333 13,621 83.4 25,295 31,788 8,816 a 










(Continued on page 1 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sle 
copyright 1950 ‘‘Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Cor 
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HOOPER RADIO AUDIENCE INDEX 


SPRING 1950 CITY ZONE GREENSBORO, N. C. 


SHARE OF RADIO AUDIENCE 


WBIG STATION “B” STATION “C” 
8:00 A.M. — 12:00 N. 


Monday thru Friday 49.7 32. 8.1 


a Tei is be 3 9 - 28.3 16. 


6:00 P.M. — 10:00 P.M. 
Sunday thru Saturday 52.4 


18.3 13.2 


W 2 ; G — mn * Prestige bution of the en 


EST. 1926 


represented by Hollingbery 
Columbia Affiliate 


Gilbert Hutchison, general manager 


>castia| 
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NORTH CAROLINA RADIO MARKET DATA BY COUNTIES (Continued from page is 











: 1949 1948 Employment 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March 


County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 




















Harnett 47,634 44,239 13,305 11,428 85.9 17,334 20,706 4,953 
37,672 
30,843 











Haywood 34,804 10,522 9,112 


7,632 





17,099 





17,592 6,304 
























Henderson 26,049 8,615 





17,249 19,103 








Hertford 22,036 19,352 6,155 5,219 






7,946 10,568 



























Hoke 15,609 14,937 4,360 3,614 4,258 4,388 








Hyde 6,465 7,860 





1,805 1,499 1,324 1,168 














Iredell 56,148 50,424 15,683 13,926 88.8 28,806 31,078 12,868 















Jackson 19,239 19,366 
63,798 


10,926 


5,374 
18,366 
3,075 


4,412 82.1 6,354 5,719 1,167 
15,592 84.9 23,602 
2,521 82.0 1,961 1,728 350 
Lee 23,456 18,743 6,551 5,863 89.5 11,718 13,257 4,504 
45,913 41,211 12,824 
24,187 7,573 
22,996 7,190 
15,880 
22,522 
26,111 























Johnston 


65,751 
11,012 


26,335 


























Jones 










































Lenoir 





10,964 85.5 29,618 28,346 5,621 
6,747 9,506 11,980 
6,255 87.0 9,002 10,977 5,514 
3,699 5,115 
5,750 4,715 82.0 4,072 4,207 528 
7,813 6,422 
54,794 




















Lincoln 27,114 
25,741 
16,150 
20,588 


27,972 








89.1 

















McDowell 
























Macon 


4,511 82.0 





5,214 

















Madison 

















Martin 








82.2 12,456 12,463 
48,876 89.2 182,493 183,011 59,052 
3,691 87.3 
4,213 87.3 
7,938 86.3 


14,137 


















Mecklenburg 





196,163 





151,826 
15,980 
16,280 











Mitchell 15,139 








4,228 





5,045 4,913 












Montgomery 





17,282 
32,933 
59,900 


4,827 7,193 








8,129 















Moore 30,969 9,199 





14,818 
30,371 
66,552 


18,312 








Nash 





55,608 





16,731 








84.5 





34,295 

















New Hanover 





59,342 





47,935 





16,576 14,321 86.4 53,256 
6,553 ‘82.5 5,080 6,549 1,046 at 
17,939 11,690 9,819 84.0 4,794 10,723 1,428 62 
Orange 34,415 23,072 9,613 8,661 90.1 10,897 14,102 3,247 
9,981 9,706 2,787 


20,568 6,743 





















Northampton 28,440 28,299 7,944 











Onslow 41,851 





















Pamlico 






2,279 81.8 1,459 1,514 529 


5,798 86.0 15,624 18,078 4,170 1763 











Pasquotank 





24,143 
18,391 











Pender 









17,710 5,137 4,171 81.2 4,174 3,392 1,300 M5 














Perquimans 


9,601 9,773 2,681 2,241 83.6 3,722 4,464 558 
24,136 





















Person 


25,029 6,741 5,675 84.2 9,537 10,595 3,267 1488 
61,244 











Pitt 63,770 







17,812 14,997 84.2 36,786 35,833 4,744 17% 
3,243 2,844 87.7 3,253 3,949 1,169 i 
50,617 44,554 14,138 12,738 90.1 17,820 23,451 13,021 6,125 
39,412 
88,733 














Polk 11,613 





11,874 








Randolph 











Richmond 





36,810 11,008 9,532 86.6 18,725 24,043 7,116 3652 
76,860 24,785 20,472 82.6 34,598 41,264 7,262 32M 
Rockingham 64,965 57,898 18,146 16,349 90.1 32,555 31,312 13,613 409 
75,238 69,206 21,016 












Robeson 



















Rowan 





19,523 92.9 52,091 42,411 13,438 64S, 
46,257 45,577 12,920 11,460 88.7 16,680 21,408 8,423 4,505 


Sampson 49,760 47,440 13,899 11,341 81.6 16,228 15,415 2,379 Th 
Scotland 





Rutherford 
















24,971 23,232 6,975 5,705 81.8 10,360 12,620 3,887 18 


























Stanly 37,081 32,834 10,357 9,518 91.9 19,110 19,988 8,681 503 
Stokes 21,535 22,656 6,015 5,166 85.9 4,577 4,127 497 » 
Surry 45,672 41,783 12,757 11,277 88.4 22,328 26,346 9,928 v3 
Swain 9,970 12,177 2,784 2,302 82.7 2,464 3,135 603 me 
Transylvania 15,321 12,241 4,279 3,739 87.4 5,717 6,997 3,494 2.0% 
Tyrrell 5,051 5,556 1,410 1,191 84.5 1,324 1,234 514 "3 


Union 





41,989 





39,097 11,728 10,144 86.5 15,388 22,109 3,157 134 
Vance 32,036 29,961 8,948 7,561 84.5 17,200 19,667 4,668 230 








Wake 135,848 109,544 37,946 34,113 89.9 106,702 103,011 22,605 Ws 





Warren 23,556 23,145 6,579 5,210 79.2 7,173 7,516 1,168 a 
































Washington 13,170 12,323 3,678 3,148 85.6 3,991 4,965 2,051 

Watauga 18,296 18,114 5,110 4,343 85.0 5,750 5,540 734 . 
Wayne 64,174 58,328 17,925 15,092 84.2 37,084 38,940 7,015 3 
Wilkes 45,202 43,009 12,626 10,454 82.8 14,081 16,313 4,336 i 
Wilson 53,837 50,219 15,038 12,646 84.1 33,532 30,226 5,365 2, 
Yadkin 22,132 20,657 6,182 5,384 87.1 3,822 4,880 390 cl 
Yancey 16,304 17,202 4,554 3,729 81.9 2,146 3,530 362 ' 








Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail — 
copyright 1950 ‘’Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commer 
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August 14, 1956 
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More North Carol 
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Harold Schafer of GOLD SEAL, says: 
Per radio dollar spent, | get the 
BEST return from Station KFYR’ 


Bismarck, N. Dak.—When Harold Schafer, the merchandising wizard + —- 
behind “GLASS WAX”, “WOOD CREAM” and “SNOWY BLEACH”, 
started his trek to success, the first radio station he used was KF YR. 
The choice was logical because Bismarck is the home of the Gold Seal 
Company. KFYR quickly proved itself to Harold, and today he 
says: “Per radio dollar spent, I get the BEST return from station 
arin.” 

































































Right now, Harold Schafer’s Gold Seal Company is using KFYR 
for a test on the newest product of the Gold Seal Co. Illustrated 
above are F. E. “Fitz” Fitzsimonds, station manager (left), and lair man about 
Harold discussing promotion for SNOWY BLEACH—a concentrated er h Da- 
bleach in powder form. KFYR, Bismarck, ~— i 
kota . . - operating on 





For the complete story, ask 




















Of course there’s nothing new in using KFYR for a test. Adver- 
tisers have been doing it ever since KFYR went on the air, twenty-five 
years ago. That’s because KFYR occupies an enviable position. Remember . - ie 
Market-wise KFYR is located right in the center of one of the world’s dollar GOES FU 
largest and most fertile agricultural areas—where unusual soil con- KFYR! 
ductivity helps carry the KFYR signal over a larger area than any 
other station in the United States. 


These two major factors, plus NBC affiliation and strong local pro- 
gramming, has developed unmatched listener loyalty. 


No wonder that men like Harold Schafer use KFYR.. . for test- 
ing and for “long haul” profits. KFYR pays off because your radio 
dollar on KF YR goes further. 


August 14, 1950 


550 kilocycles, 5000 watts. 










. your radio 
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MARKET INDICATORS FOR NORTH DAKOTA New Construction (Private) . $ 38,600,000 °47 





9,400,000 » 
Residential ............... $ 9,300,000 °47 2'300°000 : 
CLASSIFICATIONS FIGURES YR. FIGURES YR. Non-Residential .......... $ 7,300,000 °48 1,200,000 29 
Population .................. 616,185 °50 641,935 740 | Value added by Manufacture $ 29,461,000 °47 10,984,000 
OP UH... 0.0. cceenee 0.41% °50 0.49% 40 ——— Registration ..... yee = 235,743 4g 
NN ais nsec vibe wine 172,118 °50 ae Se res ' 81,200 45 
i ’ , Note: 1949 Retail Sales, igh “ ” e 
. ng onal ee oe Te PP bo Posto bo unlicensed. "1948 Retail Sales,” Depe. of ‘Commercee 1s Cenene at Busine 
MOOCMEE ANOS ooo eicc cess cece $ 591,209,000 ’49 607,519,000 °48 
Retail Trade Employes ...... 27,229 ’48 16,025 39 | 
Wholesale Sales Volume ..... $ 959,981,000 48 170,300,000 ’39 NORTH DAKOTA 
Wholesale Trade Employes .. 8,928 48 6,335 °39 | 
Employment (Mid-March) .. 58,925 °48 55,066 °47 SPOT RATE FINDER 
Taxable Payrolls (Ist quarter) $ 29,983,000 ’48 24,818,000 °47 . 
ide RRR i ggaam $ 858,000,000 °48 237,000,000 °40 | BISHARCK, Burleigh, 7.053 fom., 97.4% ra- | DEVILS LAKE, Ramsey, 4,003 fom, 975 
Percent distribution ....... 0.42% °48 Be og a a dielionaieen ' 
Per Capita Income .......... $1,473 °48 368 7°40 | "SB | «IM. «SM. 15M. 30M._—«o1 Hr_—«|:CKDLR, 250w, 1240kc, MBS, BMB, Conlon 
Percent of national per capita | D 10.00 10,00 20.00 40.00 60.00 100.00 SB 1M 5M 15M—s-.30M_ 14, 
a eae 104% 748 64% 40 | N 15.00 15.00 34.00 80.00 120.00 200.00 | D 5.00 5.00 9.50 17.50 30.00 sm 
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N 5.00 5.00 9.50 17.50 30.00 50.00 


DICKINSON, Stark, 4,503 fam., 96.0% radio 
4,322 radio fam. 
KDIX, 250w, 1230ke, Lawson 


D 7.50 7.50 13.50 22.50 37.50 sy 
N 9.00 9.00 16.00 27.00 4500 sm 


FARGO, Cass, 16.174 fam., 98.5% radio 15,. 
931 radio fam. : 





2 AM affiliates, average 1-time rate 


D 7.75 975 17.50 35.00 52.50 87.59 
N 15.50 19.50 35.00 70.00 105.00 17500 





KFGO, 5kw, 790kc, ABC, Bolling 


D 7.50 7.50 15.00 30.00 45.00 750 
N 15.00 15.00 30.00 60.00 90.00 150.0 


WDAY, 5Skw, 970kc, NBC, Free & Peters, 
Hooper, Conlan 

D 8.00 12.00 20.00 40.00 60.00 100.0 

N 16.00 24.00 40.00 80.00 120.00 20.0 



















GRAND FORKS, Grand Forks, 10,946 fom 
97.8% radio, 10,705 radio fam. 








2 AM affiliates, average 1-time rate 
D 5.77 5.77 10.50 22.25 33.37 5542 
N 7.50 7.50 13.85 29.00 43.50 72.9 





KILO, Ikw-D, 500w-N, 1440kc, CBS, Avery- 
Knodel, BMB, Conlan 

D 6.25 6.25 12.50 25.00 37.50 629 

N 8.00 8.00 16.00 32.00 48.00 %W 


KNOX, 250w, 1400kc, MBS 
D 5.20 5.20 8.50 19.50 29.25 4875 
N 7.00 7.00 11.70 26.00 39.00 650 























JAMESTOWN, Stutsman, 
radio, 6,539 radio fam. 


KSJB, 5kw, 600kc, CBS, Hollingbery, BMB 

Conlan 
D 10.00 13.00 23.45 46.90 70.35 117.2 
N 12.00 15.00 35.00 70.00 105.00 1750 


6,714 fam., 97.4% 













MANDAN, Morton, 5,374 fam., 97.4% radio, 
5,234 radio fam. 


KGCU, Ikw-D, 250w-N, 1270kc, MBS, Wolker 
D 6.75 9.00 15.00 30.00 45.00 750 
N 6.00 8.00 13.00 26.00 39.00 65% 


MINOT, Ward, 9,673 fam., 97.6% ‘odio, 
9,440 radio fam. 


KCJB, Ikw, 910kc 
(No data available) 






KLPM, 5kw-D, Ikw-N, 1390kc, MBS, Wolke 
Lawson, BM8, Conlan 

D 4.20 7.00 14.00 28.00 42.00 ne 

N 6.00 10.00 20.00 40.00 60.00 10 







VALLEY CITY, Barnes, 4,715 fam., 97% 
radio, 4,573 radio fam. 


KOVC, 250w, 1490kc, MBS, Conlan 
D 280 3.75 9.00 18.00 27.00 “ 
N 3.75 5.00 12.00 24.00 36.00 







WILLISTON, Willicms, 4,581 fam., 96.7% 0- 
dio, 4,429 radio fam. 


KWBM, 250w, 1450kc, Holman 
D 3.60 “3.60 6.00 12.00 18.00 : 
N 480 480 8.40 16.80 25.20 4 










ss 










ilies 
Note: All Rates one-time. Sources: Fami 
and radio families estimated from told tabv- 
lations of 1950 U. S. Census. —_ 
BMB. For complete explanation see fore 





idrnes 








County 
Adams 


Sources: 1 
c 


BROADCASTING TELECASTING . 
3) Location of City and number of 


—_ MAP oe of Miles Standard (AM) Broadcasting Stations 


2) Number of FM Broadcasting Stations 
4. Number of Telecasting Stations 


NORTH DAKOTA > 9 n> 1900, Broadcasting Publicaions, foc. 


onlan 
OM Tir 


.00 50.00 
}.00 50.00 


0% radio, 


50 $709 
00 68.4 


radio, 15,. 


1.50 87.50 
1.00 175.00 


5.00 75.00 : * ' * * * 
).00 150.00 


a NORTH DAKOTA RADIO MARKET DATA BY COUNTIES 


1949 1948 Employment Taxable Pay- 
2.00 100.00 1950 1940 1950 1950 % Radio Retail Sales Retail Sales © Mid-March _rolls—Ist Qtr. 
0.00 200.00 County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 


4dams 4,891 4,664 1,366 1,281 93.8 3,731 5,674 314 136 
,946 fom. Bf tdrnes 16,882 17,814 4,715 4,573 97.0 17,719 16,316 1,366 603 
. 


— Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
1. copyright 1950 ‘Sales Management.’’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 
3.37 5542 (Continued on page 162) 
3.50 72.50 me 


BS, Avery- 


500 Mot Frequency 600 K C Frequency 910 K C 
9.25 4875 Power 5000 Watts Power 1000 Watts 
9.00 65.00 
m., 7A Licensed to Operate Licensed to Operate 


bery, BMB, (CBS) Full Time Full Time 


0.35 11725 MINOT, N. DAK. 
aie en on BAK. Representative . Operated by the Jamestown 
14% radio, FARGO, N. DAK. George P. Hollingbery (On Air Aug ust we 1950) Broadcasting Company + 


BS, Wolke SUMMARY DATA — DAYTIME 


7+ = We offer general market information below, which is not intended to be interpreted as 


1949 BMB Station station KCJB coverage. 


6% ratio, ercentage Levels: ounty| Radio 


Families Far ii Minot, North Dakota, is the third largest city in this state, and had the 


l largest increase in population (1950 census) of 
any city in the state (32%) 
1S, Wels 11,120 10,560 any city in th ( 
2.00 70.00 22,330 20,240 


0.00 10000 | | 34.560 29.920 FIGURES BELOW INCLUDE AREA DESCRIBED AS 


m., 97.0% 56,480 44,040 MINOT RETAIL SALES ZONE: 

. | 109,660 72,650 

00 an | 147,980 89,900 Population 133,662 
172,390 98,470 Radio Homes 33,415 
215,680 108,720 
291,590 120,500 


Retail Sales 37,459,000 
Bank Resources in excess of $40,000,000 


BMB percentages indicate i ili i 
percent of Radio Families that comprise the weekly , ; 
i ii a. * . . a - <C — MINOT, } ‘A — Is 7 am t 
eneuence—All counties in which 10% or more Radio Families listen to KSIB at least — Uommpany (KSJB) and ean be purchased at reduced combination Fates with KSJB) 
week. 
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County 


Benson 
Billings 
Bottineau 
Bowman 
Burke 
Burleigh 
Cass 
Cavalier 
Dickey 
Divide 
Dunn 
Eddy 
Emmons 
Foster 
Golden Valley 
Grand Forks 
Grant 
Griggs 
Hettinger 
Kidder 
La Moure 
Logan 
McHenry 
Mcintosh 
McKenzie 
McLean 
Mercer 
Morton 
Mountrail 
Nelson 
Oliver 
Pembina 
Pierce 
Ramsey 
Ransom 
Renville 
Richland 
Rolette 
Sargent 
Sheridan 
Sioux 
Slope 
Stark 
Steele 
Stutsman 
Towner 
Traill 
Walsh 
Ward 
Wells 
Williams 


copyright 1950 ‘’Sales Management.” 


WSRS 


CLEVELAND 





.... The Family Station” 
serving Clevelanders and 
ol MB al -Wm oleco] MM alohitolatel hil-x3 
in the 3rd most densely 
okey oll fohi-voMul-sigelolol irons 
district in the U.S. A.... 
covering 336 sq. miles. 


. Ask Forjoe for the 
power-packed selling 
facts about the effective 
WSRS domination and 


locai impact. 
rating up . . . WSRS cost 
per thousand lowest in 
town, thus the best buy in 


CLEVELAND 


WSRS 


@ August 14, 1950 
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OHIO 





SPOT RATE FINDER 


AKRON, Summit, 113,961 fam., 98.3% radio, 
112,023 radio fam. 





3 AM affiliates, average 1-time rate 

SB 1M 5M 15M 30M 14Hr 
D 11.16 11.16 21.50 38.66 58.00 96.66 
N 18.75 18.75 37.50 70.33 110.50 184.16 





WADC, 5kw, 1350kc, CBS, Hollingbery 

D 12.50 12.50 25.00 44.00 66.00 1 

N 22.50 22.50 45.00 88.00 132.00 220 

WAKR, 5kw, 1590kc, ABC, Weed 

D 15.00 15.00 27.50 48.00 72.00 120 

N 22.50 22.50 45.00 88.00 132.00 220.00 

WAKR-FM, Chan. 248, 97.5mc, 14.7mc, Weed, 
Bonus 

WCUE, Ikw, 1150kc, Forjoe, Hooper 

12) 8.33 8.33 14.95 32.20 48.30 83.95 

N 8.33 8.33 14.95 32.20 48.30 83.95 

WHKK, Ikw, 640kc, MBS, Meeker 

D 6.00 6.00 12.00 24.00 36.00 60.00 

N 11.25 11.25 22.50 45.00 67.00 112.50 

ALLIANCE, Stark, 78,648 fam., 97.8% radio, 
76,917 radio fam. 

WFAH(FM), Chan. 269, 101.7mc, Ikw 

D 4.30 4.30 8.60 15.00 21.50 

N 4.30 4.30 8.60 15.00 21.50 

ASHLAND, Ashland, 9,200 fam., 97.2% radio, 
8,942 radio fam. 

WATG(FM), Chan. 267, 101.3mc, 10.2kw 

D 3.10 3:10 4.30 8.60 15.00 21.50 

N 4.30 4.30 7.20 14.40 25.20 36.00 

ASHTABULA, Ashtabula, 21,713 fam., 97.6% 
radio, 21,191 radio fam. 

WICA, 5kw-D, Ikw-N, 970kc, Conlan, BMB 

D 6.00 6.00 10.00 22.50 36.00 60.00 

N 15.00 15.00 25.00 50.00 75.00 125.00 

WICA-FM, Chan. 279, 103.7mc, 52kw, Bonus 

BELLAIRE, Belmont, 24,421 fam., 95.8% radio, 
23,395 radio fam. 

WTRF, Ikw-D, 1290kc, MBS, Walker, Conlan 

D 9.00 10.00 15.00 24.00 40.00 70.00 

N 10.00 12.50 18.00 35.00 60.00 110.00 

WTRF-FM, Chan. 263, 100.5mc, 20kw, Walker 


10. 


3 


8 8 


N 4.00 5.00 7.50 15.00 25.00 37.50 | 


CAMBRIDGE, Guernsey, 10,664 fam., 95.4% 
radio, 10,173 radio fam. 

WILE, Ikw-D, 1270kc, BMB 

D 8.00 15.30 23.80 40.80 68.00 





NORTH DAKOTA MARKET DATA BY COUNTIES 


1940 1950 1950 

Population Population Families Radio-Families 
10,618 12,629 2,965 2,870 
1,769 2,531 494 454 
,091 13,253 3,377 3,275 
3,999 3,860 1,117 1,070 
6,597 7,653 1,842 1,770 
25,252 22,736 7,053 6,869 
57,903 52,849 16,174 15,931 
11,693 13,923 3,266 3,158 
9,066 9,696 2,532 2,456 
5,997 7,086 1,675 1,636 
7,212 8,376 2,014 1,919 
5,361 5,741 1,497 1,471 
9,694 11,699 2,707 2,571 
5,301 5,824 1,480 1,422 
3,487 3,498 974 913 
39,190 34,518 10,946 10,705 
7,109 8,264 1,985 1,869 
5,414 5,818 1,512 1,469 
7,079 7,457 1,977 1,891 
6,154 6,692 1,718 1,664 
9,471 10,298 2,645 2,568 
6,345 7,561 1,772 1,694 
12,556 14,034 3,507 3,384 
7,591 8,984 2,120 2,005 
6,840 8.426 1.910 1,837 
18,770 16,082 5,243 5,043 
8,676 9,611 2,423 2,289 
19,242 20,184 5,374 5,234 
9,399 10,482 2,625 2,543 
8,065 9,129 2,252 2,184 
3,077 3,859 859 829 
13,842 15,671 3,866 3,773 
8,259 9,208 3,206 3,087 
14,334 15,626 4,003 3,902 
8,838 10,061 2,468 2,413 
5,388 5,533 1,505 1,483 
19,738 20,519 5,513 5,402 
11,094 12,583 3,098 2,874 
7,568 8,693 2,113 2,060 
5,226 6,616 1,459 1,399 
3,711 4,419 1,036 953 
2,308 2,932 644 611 
16,121 15,414 4,503 4,322 
5,131 6,193 1,433 1,394 
24,039 23,495 6,714 6,539 
6,329 ia 1,767 1,703 
11,330 12,300 3,164 3,103 
18,801 20,747 5,251 5,093 
34,631 31,981 9,673 9,440 
10,384 11,198 2,900 2,810 
16,402 16,315 4,581 4,429 


CLASSIFICATIONS FIGURES YR. 
ee ee ee 7,901,791 
aes csyrsice andi ocsssiste save eis 5.27% 
i re 2,207,204 
Percent Radio .............. 97.4% 
Radio Families 2,149,816 
ce ec re $6,622,697 ,000 
Retail Trade Employes 404,378 
Wholesale Sales Volume .... $9,396,849,000 
Wholesale Trade Employes 119,561 
Employment (Mid-March) 2,273,240 
Taxable Payrolls (1st quarter) $ 1,566,015,000 
MIE Goce sa hice seanhoweuaaas $12,136,000,000 
Percent distribution 5.89% 
Per Capita Income .......... $1,548 
Percent of national per capita 
ee eae 110% 


New Construction (Private) 
Residential 


Non-Residential 


Automobile Registration 


Telephones 


” tion 
Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduc 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
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(Continued from page 1h 


1948 


Retail Sales 
U. S. ($000) 


5,049 
155 
9,099 
5,827 
4,620 
33,978 
80,665 
8,563 
8,751 
4,986 
3,943 
5,150 
6,806 
6,110 
3,962 
49,852 
4,090 
4,678 
8,612 
3,772 
7,996 
4,127 
9,020 


MARKET INDICATORS FOR OHIO 


$ 760,700,000 
$ 403,300,000 
$ 202,600,000 
Value added by Manufacture $6,359,006,006 
2,589,031 
2,349,800 


BROADCASTING 


Employment 
Mid-March 
1948 


291 

12 
615 
302 
282 


,233 
106 


319 
590 
384 
156 
318 
34] 
358 
252 


188 


188 
254 
394 
167 
411 
184 
612 
324 
206 


1,498 


495 
1,620 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles 
Further reproduction unlicensed. 


1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 






FIGURES YR. 
6,907,612 


1,905,700 


1,989,000 
7,343,316,000 


2,630,800,000 


2,218,359 
1,393,531,000 
4,448,000,000 


213,900,000 
125,400,000 
42,100,000 
2,116,434,000 








NTON, ‘ 
Og ra 


—_— 


2 AM non~ 
SB 


weMw, 1 
p 6.00 
WCMW-FM 
Rates 17 
WHBC, 5k 
p 7.50 
nN 15.00 
WHBC-FM, 
Taylor 
Sold in 
CHILLICO 
dio, 14, 








BRC 

















sable Py 
's~ 

948 in 

Ng 

rm 

12 

144 

2321 

81% 

1% 

28 

182 

x 

139 

13 

15) 

0 

3,184 

48 

97 

7 

60 

169 

71 

288 

17 

88 

329 

635 

&§ 

154 

178 

12 

259 

215 

5 

156 

79 

611 

1M 

75 

2 

2 

7 

794 

7 

1,0%6 

1M 

08 

3 

2617 

198 

783 

btail Sales, 

Commerce. 

ES YR. 

612 "40 

6% "0 

700 40 

4% Mb 

000 "46 

000 8 

963 '39 

000 39 

061 39 

359 fT 

ooo 

,000 "40 

B6% ‘40 

643 ‘M0 

12% ‘40 

000 '39 

000 39 

000 39 

1,000 "39 

264 "48 

1,500 "45 

production 
ess. 
























TON, Stark, 78, 648 fam., 97.8% radio, WCKY, 50kw, 1530kc, Pulse 
“a radio fam. | SB 1M 5M 15M 30M 14Hr 
76, D 20.00 25.00 30.00 60.00 90.00 150.00 | "1 
“affiliates, average 1-time rate N 30.00 40.00 60.00 120.00 180.00 300.00 | Ashtabula 
we % afi 5M 15M 30M_—soT Hr 
5.30 12.50 25.50 38.50 65.00 | WCPO, 250w, 1230kc, MBS, Branham, 
D Hooper 





D, 900kc, McGillvra 
WAND, $00.0, 12.00 25.00 38.00 65.00 
 AND-FM, Chan. 223, 92.5mc, 15kw, Bonus 


D 15.25 17.75 40.00 70.00 100.00 175.00 | 
N 23.00 27.50 50.00 100.00 160.00 300.00 





8\7)Cleveland 
DShaker Heights 
t T 1 

























kw-D, 1060kc, Burn-Smith WCPO-FM, Chan 286, 105.1mc, 20kw, Bonus met TWarren 
WOM <™”” 13.00" 26.00 39.00 65.00 pipet ro onto ee ipe 
Ch 235, 94.9mc, 3kw -TV, Chan. 7, w-aur.; w-vis., Tiffin . MEDINA Ravenna [ . 
woo: fv of “AM station ABC, DuMont, Branham Findlay : Akron(4] | — Youngs 
WHBC 5kw, 1480kc, ABC, Taylor, Hooper D 32.50 37.50 50.00 100.00 150.00 250.00 ——_ eC J. . 


7.50 7.50 15.00 30.00 45.00 75.00 N 65.00 75.00 100.00 200.00 300.00 500.00 
N 15.00 15.00 30.00 60.00 90.00 150.00 


WAlliance, | 











WHBC-FM, Chan. 231, 94.1mc, 25kw, ABC, WKRC, 5kw-D, Ikw-N, 550kc, CBS, Katz, = DL Wooster 3}Canton) 

Hooper, BMB ~ FF } East Liverpool 
oye in combination with WHBC) D 30.00 30.00 42.50 68.00 102.00 170.00 < ie : 
CHILLICOTHE, Ross, 15,155 fam., 95.0% ra- | N 60.00 60.00 85.00 136.00 204.00 340.00 a - . “pover 


dio, 14,392 radio fam. WCTS(FM), Chan. 270, 101.9mc, 12.6kw, 
WBEX, 250w, 1490kc, ABC, Grant, Conlan, Sank Medio 

» S00 6.00 12.00 24.00 36.00 60.00 (See Transit Radio listing for rates) 

N 600 6.00 12.00 24.00 36.00 60.00 


CINCINNATI, Hamilton, 200,563 fam., 97.4% WKRC-TV, Chan. 11, 12.3kw-aur.; 24.5kw- 


Coshocton(1 






Newark 
























1 L . 
ms Piqua [ 1{1 Worthington 1 MUSKINGUM Bellaire(? 
i BS, Katz a a 1)Cambridge “ 
ager vis., CBS, Smal a “ST «pe orele 1 D 
re eer ectces | D 20.00 20.00 50.00 85.00 130.00 210.00 —_ 713) Springhons ea D. 
4AM affiliates, average 1-time rate N 50.00 50.00 75.00 140.00 210.00 350.00 | M 7 Zanesville 


45.38 58.06 109.38 183.00 258.75 ; 
4 + as 38. 25 108. 62 208.75 316.00 505.00 WLW, 50kw, 700kc, NBC, MBS, Nielsen 
D 65.00 110.00 119.75 239.50 360.00 540.00 
———_ N 110.00 150.00 239.50 479.00 720.00 1080.00 
Note: All Rates one-time. Sources: Families 


and radio families estimated from field tabu- WLWA(FM), Chan. 266, 101.1mc, 9kw, Bonus 
lations of 1950 U. S. Census. Percent radio 


BMB. For complete explanation see foreword. | WLWT(TV), Chan. 4, 19.5kw-aur.; 23.5kw- 







| Dayton 3) x i - 












Middietown[ ‘ } . - se 
7 : tT Mari 
DL)Hamilton seal | / may 


4 = 
































vis., NBC i ? { i om mast o BROADCASTING TELECASTING 
= | D 30.00 30.00 68.75 110.00 165.00 275.00 | FQ Cincinnati MARKETBOOK MAP 
For Facts on the N 70.00 70.00 137.50 220.00 330.00 550.00 | of 
Colambus Market WSAI, Skw, 1360kc, ABC, Avery-Knodel > 
. 5 w, a very-Knodel, 
Contact BMB, Pulse Petamecth OHIO 
HEADLEY-REED D 20.00 23.80 30.00 60.00 90.00 150.00 | Scale of Miles ; See ah ee 
Representatives of N 30.00 35.50 60.00 120.00 180.00 300.00 | . ™ eane ehtietentenmen titans 
NCOL WSAI-FM, Chan. 274, 102.7mc, 14.7kw, Bonus sishir iesabin een aia ann ® Number of FM Broadcasting Stations 


© 1950, Broadcasting Publications, Inc 








& Number of Telecas:ing Stations 


(Continued on page 166) 


ZANESVILLE 


“Qhio’s No. 1 Test Market” 









@® Zanesville is the distribution center of Southeastern 
Ohio offering controlled distribution with two wholesale 


food distributors and one drug distributor serving the 
entire area. 


® WHIZ maintains close relationship with distrib- 
uting organizations. Point-of-sale merchandising—pro- 
motion—sales checks .. . all services of WHIZ in 
cooperation with distributors and retail outlets. 









@® WHIZ is only full-time network affiliated station 
serving the Zanesville Trading Area. 


@ Southeastern Ohio folks spend 135 million dollars 
in retail sales every year. (1950 SM) 








@ WHIZ is the dominant station in the area with a 
Daytime BMB of 27,280 and Share of Audience of 60 
percent. (Hooper and Conlan) 


@ 200,000 people live in six counties of rich industrial- 
agricultural Southeastern Ohio. 









You can buy absolute saturation on WHIZ for copy tests or product tests in Ohio’s No. 1 Test Market. 


Contact the John E. Pearson Company 


<< WHIZ 
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ONE OF AMERICA’S|O 








FIRST IN AKRON 


NOW IN 2 6th YEAR 
SERVING NORTHEASTERN OHIO 


BROADCASTING e Telecastias | BR 











OLDEST STATIONS 









il 0 (} (} FRIENDS” 








WADC BUILDING 
corner MAIN & MILL STS., AKRON, OHIO 
owed and opeated by ALLEN T. SIMMONS 
National Representative’ GEORGE P.HOLLINGBERY CO. 








OHIO 


SPOT RATE FINDER 
(Continued from page 163) 









CLEVELAND, Cuyahoga, 386,089 fam., 98.3% 
radio, 379,525 radio fam. 


4 AM affiliates, average 1-time rate 
SB 1M 5M 15M 30M I14Hr 


D 31.06 34.68 48.00 96.00 144.00 245.00 
~“N 60.00 63.75 87.00 174.09 261.00 435.00 









4 AM non-affiliates, average 1-time rate 


D 9.62 i2.37 22.37 41.75 62.62 101.37 
N 14.50 19.00 35.00 60.62 92.66 153.33 








WCUO(FM), Chan. 277, 103.3mc, 15kw 
D 4.75 10.00 20.00 30.00 45.90 
N 7.00 15.00 30.00 45.00 75.90 
WDOK, 5kw, 1260kc, McKinney, Hooper 


D 7.50 14.09 30.00 48.00 72.00 120.99 
N 11.00 20.00 45.00 72.00 108.00 180.00 


WERE, 5kw, 1300kc, Rambeau, Hooper 


D 12.50 15.00 30.00 50.00 75.00 125.00 
N 22.50 25.00 40.00 70.00 110.00 180.00 


WERE-FM, Chan. 253, 98.5mc, 12kw, Bonus 






























WEWS(TV), Chan. 5, 8.15kw-aur.; 16.3kw- 
vis., CBS, ABC 

D 34.00 40.00 64.32 96.00 144.00 240.00 

N 85.00 100.00 160.00 240.00 360.00 600.00 







WGAR, 50kw, 1220kc, CBS, Petry 


D 37.50 45.00 50.00 100.00 150.00 250.00 
N 75.00 90.00 100.00 200.00 300.00 500.00 


WHK, 5kw, 1420kc, MBS, Raymer 
D 14.00 21.00 36.00 72.00 108.00 180.00 
N 42.00 42.00 72.00 144.00 216.00 360.00 


WHK-FM, Chan. 264, 100.7mc, 11.5kw, Bonus 


















WJMO, Ikw-D, 1540k-, Young, Hooper 
D 10.50 10.50 17.00 44.00 66.00 110.00 








Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 




















For Facts on the 
Cleveland Market 
Contact 
HEADLEY-REED 
Representatives of 

Radio Station 


WJw 
















ABC 


Basic Station 
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WJW, 5S5kw, 6&50kc, ABC, Headley-Reed 
SB 1M 5M 15M 30M I14Hr 


D 33.75 33.75 54.00 108.00 162.09 270.00 
N 45.00 45.00 72.00 144.00 216.00 360.00 


WJIW-FM, Chan. 281, 104.1mc, 19kw, ABC, 
Headley-Reecl 

D 3.75 3.75 6.00 12.00 18.00 30.00 

N 7.50 7.50 12.00 24.00 36.00 60.00 


WSRS, 250w, 1490kc, Forjoe 
D 8.00 10.00 12.50 25.00 37.50 62.50 
N 10.00 12.00 20.00 40.00 60.00 100.00 


WSRS-FM, Chan. 237, 95.3mc, Ikw, Bonus 


WTAM, 50kw, 1100k-, NBC, NBC Spot Sales, 
Hooper, BMB 

D 39.00 39.00 52.00 104.00 156.00 260.09 

N 78.00 78.00 104.00 208.00 312.00 520.00 


WTAM-FM, Chan. 289, 105.7mc, 20kw, Bonus 
WNBK(TV), Chan. 4, 20.26kw-aur.; 39.22kw- 


vis. 
D 45.00 45.00 50.00 80.00 120.00 200.00 
N 90.00 90.00 100.00 160.00 240.00 400.00 


WXEL(TV), Chan. 9, 13kw-aur.; 21kw-vis., 
ABC, CBS, DuMont, Katz, Pulse 

D 32.00 32.00 53.00 80.00 120.00 200.00 

N 80.00 30.60 134.00 200.00 300.00 500.00 


COLUMBUS, Franklin, 139,925 fam., 98.2% 
radio, 137,406 radio fam. 


3 AM affiliates, average 1-time rate 


D 13.10 15.31 24.09 35.32 53.75 85.23 
N 27.00 33.66 52.75 76.25 115.25 183.33 


WBNS, 5kw-D. Ikw-N, 1460kc, CBS, Blair 
D 20.00 20.00 33.37 49.87 70.87 105.00 
N 40.00 40.00 66.75 99.75 141.75 210.00 


WELD(FM), Chan. 246, 97.1mc, 35kw, Bonus 


WBNS-TV, Chan. 10, 14kw-aur.; 28.4kw-vis., 
CBS, Blair-TV 

D 37.50 37.50 52.50 70.00 105.00 175.90 

N 75.00 75.00 105.00 140.00 210.00 350.00 


WCOL, 250w, 1230k-, ABC, Headley-Reed, 
Hooper, BMB 

D 12.60 12.60 18.90 29.40 50.40 84.00 
N 21.00 21.00 31.50 49.00 84.00 140.00 


WCOL-FM, Chan. 222, 92.3mc, 33kw, Head- 
ley-Reed, Bonus 


WHKC, 5kw, 610kce, MBS, Raymer, BMB, 
Hooper 

D 6.70 13.35 20.00 26.70 40.00 66.70 
N 20.00 40.00 60.00 80.00 120.00 200.00 


WHKC-FM, Chan. 254, 98.7mc, 30kw, Bonus 
WLWC-TV, Chan. 3, 12.8kw-aur.; 15.2kw- 


vis. 
D 20.00 20.00 47.00 75.00 112.50 187.50 
N 50.00 50.00 93.75 150.00 225.00 375.00 
WRFD, 5kw-D, 880kc 
(See Worthington, O. Listing) 








WTVN(TV), Chan. 6, 14.2kw-aur.; 16.8kw- 
vis., ABC, DuMont, Headley-Reed, Videodex 
SB 1M 5M 15M 30M 14Hr 

D 35.00 35.00 50.00 85.00 130.00 210.00 
N 55.00 65.00 90.00 140.00 210.00 350.00 


WVKO(FM), Chan. 234, 99.7mc, 52kw 
D 1.69 1.69 6.00 12.00 18.00 30.00 
N 4.50 4.50 12.00 24.00 36.00 60.00 


COSHOCTON, Coshocton, 8,667 fam., 96.0% 
radio, 8,320 radio fam. 


WINS, Ikw-D, 1560kc 
D 6.00 $.00 10.00 20.00 30.00 50.09 


DAYTON, Montgomery, 110,768 fam., 98.0% 
radio, 108,552 radio fam. 





3 AM affiliates, average 1-time rate 
D 18.50 26.00 55.00 75.00 125.90 
N 23.50 33.33 75.00 110.00 173.30 | 


WHIO, 5kw, 12?90kc, CBS, Hollingbery, Hooper 
D 16.00 28.00 45.00 65.00 100.00 
N 26.00 45.00 90.00 130.00 200.00 
WHIO-FM, Chan. 256, 99.1mc, 19kw, Holling- 
bery 
3.00 15.00 
N 3.00 15.00 
WHIO-TV, Chan. 13, 12.6kw-aur.; 26.6kw- 
vis., ABC, CBS, DuMont 
D 25.00 25.00 45.00 72.00 108.00 180.00 
N 40.00 40.00 75.00 120.00 180.00 300.00 
WING, 5kw, 1410kc, ABC, Weed 
D 20.00 60.00 80.00 1509.00 
N 25.00 75.00 120.00 200.00 
WLWB(FM), Chan. 248, 97.5mc, l6kw 
Bonus WLW Cincinnati, Ohio 
WLWD(TV), Chan. 5, 8kw-aur., 16kw-vis., 
NBC 
D 10.00 20.00 47.00 75.00 112.50 187.50 
N 18.75 50.00 93.75 150.00 225.00 375.00 
WONE, 5kw, 980ke, MBS, Headley-Reed 
D 21.00 21.00 30.00 60.00 80.00 120.00 
N 21.00 21.00 30.00 60.00 80.00 120.00 | 
WTOW(FM), Chan. 284, 104.7mc, 43kw, 
Headley-Reed, Bonus 


DEFIANCE, Defiance, 7,224 fam., 97.0% radio, | 
7,007 radio fam. | 

WONW, 500w-D, 1280kc 

D 3.70 5.50 10.00 20.00 32.00 58.00 


DOVER, Tuscarawas, 19,576 fam., 96.5% ra- 
dio, 18,890 radio fam. 

WJER, 250w, 1450kc 

D 4.00 5.00 10.00 20.00 30.00 50.00 

N 4.00 5.00 10.00 20.00 30.00 50.00 


FAST LIVERPOOL, Columbiana, 27,400 fam., | 
97.2% radio, 26,632 radio fam. | 





2 AM non-affiliates, average 1-time rate 
D 6.60 7.75 13.70 27.40 41.10 68.50 | 











retail sales are..... 0% MORE than the national average 


in Youngstown, Ohio 








WFEMJ carries MORE 


LOCAL and NATIONAL paid ADVERTISING 
THAN ANY OTHER YOUNGSTOWN STATION 


(No P. I. deals — no trade deals — no clock or picture deals) 


5,000 WATTS 
WEMJ 


Youngstown, Ohio 


DUPLICATING ON 
50000 watts FM 


BROADCASTING e Telecastisé 














1570kc 
M 5M ISM = 30M 1h 
D 8.40 9.50 15.40 30.80 46.29 ym 

Ww 


WOHI, 250w, 1490kc 
D 480 6.00 12.00 24.00 3. 
N 6.00 7.50 15.00 30.00 4p = 


ELYRIA-LORAIN, Lorain, 40,922 
radio, 40,185 radio fan 


WLIO, Ikw-D, 
SB 1 


fam » 9.2%, 


WEOL, Ikw, 930kc, BMB 
D 10.00 11.50 16.00 32.00 48.09 » 
N 12.00 14.00 25.00 50.00 7500 yort 


WEOL-FM, Chan. 297, 107 3mce, 48kw —— 


FINDLAY, Hancock, 12,334 fam., 97.90 _ 
dio, 12,074 radio fam _— 


WFIN, Ikw-D, 1330kc, BMB 
D 5.20 7.80 15.00 30.00 51.00 gm 


WFIN-FM, Chan. 288, 105.5mc, 8.2kw 
(Rates 34 of AM Rates) 


FOSTORIA, Seneca, 14,780 fam., 97.4% ,. 
dio, 14,395 radio fam. es 


WFOB(FM), Chan. 288, 105.5mc, 450w 
D 1.00 4.06 4.00 7.50 ‘13.50 ns 
N 2.00 4.09 5.00 10.00 17.00 39 


FREMONT, Sandusky, 12,850 fam., 97.7%, ,, 
dio, 12,554 radio fam. _ 


WERC, 500w-D, 900kc 
D 5.90 9.45 17.70 31.90 531 
N 5.90 11.80 23.60 41.30 78 


WFRO-FM, Chan. 257, 99.3mc, Ikw 
(Bonus daytime only. Night rates 1 of 
AM rates) 

GALLIPOLIS, Gallia, 6,941 fam., 91.9% 19. 
dio, 6,378 radio fam. 





WJEH, 250w-D, 990kc 
D 3.00 4.00 6.00 14.00 25.00 am 


HAMILTON, Butier, 41,003 fam., 97.4% 1. 
dio, 39,936 radio fam. 


WMOH, 250w, 1450kc, MBS, Conlan 
D 4.75 6.80 11.55 23.10 34.65 5775 
N 6.00 8.50 17.00 34.00 51.00 880 


(Continued on page 168) 













For Facts on the 
Dayton Market 
Contact 
HEADLEY-REED 
Representatives of 

Radio Station 


WONE 





Keadley-Reed Co., 


National Representatives 










with Greater 
Cleveland's 


Strongest 


2 


: ' WJW has the strongest Ath Station to Blanket 
ies dan aay cer em Greater Cleveland... 


sluice Ohio's (piss Market 


850 KC 
ABC Network CLEVELAND 5000 Watts 
REPRESENTED NATIONALLY BY HEADLEY-REED COMPANY 


ecasting BROADCASTING e Telecasting 
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OHIO WIMA-FM, Chan. 271, 102.1mc, 15.5kw, Bonus 
WLOK, 250w, 1240kc, NBC, Avery-Knodel 







SB IM 5M 15M 30M 1Hr 
—_ a = D 7.00 14.00 28.00 42.00 70.00 
(Continued from page 166) N 10.00 20.00 40.09 60.00 100.90 
WMOH-FM, Chan. 278, 103.5mc, 8.7kw WLOK-FM, Chan. 277, 103.3mc, Ikw, Bonus 






(Rates on request) 


LANCASTER, Fairfield, 14,528 fam., 96.6% MANSFIELD, Richland, 25,178 fam., 97.7% 













radio, 14,034 radio fam radio, 24,598 radio fam. 
WHOK, 500w-D, 1320kc WMAN, 250w, 1400kc, ABC, Taylor 
SB 1M 5M 15M 30M. 14Hr D 575 5.75 975 19.50 29.25 48.75 | 
D 7.00 18.00 26.00 40.00 60.00 | N 7.75 7.75 13.00 26.00 39.00 65.00 
r 4 o, i 
AMAA, Allen, 24,366 fam., 96.0% radio, T5878 | pasesta. Washington, 12,191 fom., 94.3% 
se radio, 11,496 radio fam 
; a WMOA, 250w, 1490k-, M8S, Grant 
SAN eee: eveeee an anne 72:90 | © 480 580 906 1860 2700 4520 
N 10.00 20.00 40.00 60.00 100.00 | N 6.00 7.00 12.09 24.00 36.00 60.00 





MARION, Marion, 13,918 fam., 97.29% dio, 
WIMA, lkw, 1150kc, ABC, MBS, Weed, Con- 13,528 bea a ll a ee 
D "7.50 7.50 15.00 30.00 45.00 75.00 | WMRN, 250w, 1490k-, ABC, Stovin, Hooper, 
N 10.00 10.00 20.00 40.00 60.00 100.00 | BMB 
vas . D 6.00 6.00 12.00 24.00 36.00 = 
: st N 6.0) 6.00 12.00 24.00 36.00 60. 
Note: All Rates one-time. Sources: Families 3 
and radio families estimated from field tabu- WMRN-FM, Chan. 295, 106.9mc, 7.6kw (CP) 
lations of 1950 U. S. Census. Percent radio 
A MIDDLETOWN, Butler, 41,003 fam., 97.4% 
BMB. For complete explanation see foreword a SEEN endie tom. 
WPEB, Ikw-D, 100w-N. 910kc, Conlan, Hooper 
D 7.00 9.00 20.00 43.00 66.00 110.00 
} N 10.00 12.00 25.00 50.00 75.00 125.00 
























For Facts on the 


Toledo Market 
Contact 
HEADLEY-REED | 















NEWARK, Licking, 19,672 fam., 96.9% radio, 
19,062 radio fam. 

WCLT, 500w-D, 1430kc, Meeker 

D 6.55 7.90 12.00 24.00 36.00 60.00 | 
| N 9.00 10.80 15.00 30.00 45.00 75.00 | 
| WCLT-FM, Chan. 262, 100.3mc, 8.5kw | 

(Bonus daytime only) 
N 6.55 7.90 12.00 24.00 36.00 60.00 













Representatives of 
Radio Station 


WTOD 
























































| 





PIQUA. Miami, 17,074 fam., 98.2% radio, WOOSTER Wayne, 16,353 
dio, 15,780 radio fam 


16,766 radio fam. 


WPTW, 250w-D, 1570kce, Grant WWST, 500w-D, 960kc 
$8 IM.) «So SM.—COT1SM)s 30M_—sOT Hr | SB IM «5M 15M 30m 
D 4.00 6.00 10.00 25.00 40.00 60.90 aa ' He 
D 4.65 9.35 1875 31.25 » 
N 7.00 14.05 28.15 46.85 me 
PORTSMOUTH, Scioto, 23,071 fam., 95.2% ies 
radio, 21,963 radio fam. WWST-FM, Chan. 283, 104.5mc, 13kw 


WPAY, 250w. 1400kc, CBS, Taylor, Conlan, 
BMB 





D 6.09 6.00 12.00 24.00 36.00 60.00 | WORTHINGTON, — Franklir 139,925 
98.2% radio, 137,406 radio fam 


N 7.50 7.50 15.00 30.00 45.00 75.90 


WPAY-FM, Chan. 281, 104.1mc, 7kw, Taylor, | WRED, 5kw-D, 880kc, Hooper 


Bonus } 


| D 10.00 10.00 15.00 30.00 53.99 88.99 
| N 20.00 20.00 30.00 60.00 105.00 1759 
RAVENNA, Portage, 17,784 fam., 97.4% ra- ; 
dio, 17,321 radio fam. WRFD-FM, Chan. 250, 91.9mc, 340kw (CP) 
WKRV(FM), Chan. 221, 92.1mc, Ikw 
(No rates available) | YOUNGSTOWN, Mahoning, 71,749 


SANDUSKY, Erie, 14,569 fam., 97.9% radio, 
14,263 radio fam. 


WLEC, 250w, 1450kc, MBS, McKinney, Grif- 2 AM affiliates, average 1-time rate 


fith D 
D 5.40 5.40 8.10 12.60 21.60 36.00 | N 


N 9.00 9.00 13.50 21.00 36.00 60.00 


SPRINGFIELD, Clark, 31,005 fam., 97.5% ra- 


dio, 30,229 radio fam. WBBW, 250w, 1240kc, Forjoe, Hooper 


D 








——- N 9.00 12.00 24.00 48.00 72.00 120 

2 AM non-affiliates, average 1-time rate 
D 4.25 16.75 26.40 = 5kw, 1390kc, ABC, Headley-Reed, 

ooper 

ene ee D 12.00 12.00 16.00 32.00 48.00 aH 
N 16.00 16.00 32.00 64.00 96.00 10.0 

WIZE, 250w, 1340kc, ABC, Weed, Conlan 
D~ 10.00 30.00 40.00 75.00 | WFMJ-FM, Chan. 286, 105.1mc, 50kw, Bonus 


N 10.00 37.50 60.00 100.00 | 
WJEL, 500-D, 1600kc, Schepp-Reiner 


WKBN, 5kw, 570kc, CBS, Raymer 


D 7.50 7.50 15.00 25.00 40.00 50.00 | ? 


WJEM(FM), Chan. 280, 103.9mc, Ikw 
D 


2.00 675 10.50 18.30 WKBN-FM, Chan. 255, 98.9mc, 19kw, Bonus 


N 2.00 6.75 10.50 18.30 | 
WWSO, 250w-D, 1210ke, IMS | 
D 5.00 6.50 23.00 34.50 75.50 


STEUBENVILLE, Jefferson, 26,801 fam., 96.6% | 
radio, 25,889 radio fam. | 


WEIR, Ikw, 1430kc 
D 4.90 7.00 14.00 28.00 42.00 70.00 
N 7.00 10.00 20.00 40.00 60.00 100.00 | 


N 


ZANESVILLE, Muskingum, 20,591 fam., 97% 
radio, 19,711 radic fam. 


WHIZ, 250w, 1240kc, NBC, Pearson, Hooper, 
BMB, Conlan 


D 
N 


Rates 50% of AM rates 


97.2% radio, 69,740 radio fam. om 


tTam., 96.5%, ta 


fom 





12.00 13.50 17.50 35.00 52.50 759 
17.00 18.00 35.00 70.00 105.00 1759 


6.75 9.00 12.00 24.00 36.00 9 


12.00 15.00 19.00 38.00 57.00 95.00 
18.00 20.00 38.00 76.00 114.00 19.0 


6.50 8.00 11.00 22.00 33.00 550 
9.50 11.00 16.00 32.00 48.00 80 





WSTV, 250w, 1340kc, MBS, Pearson | 
D 4.75 5.50 11.00 22.00 33.00 55.00 
N 7.00 8.00 16.00 32.00 48.00 80.00 


WSTV-FM, Chan. 278, 103.5mc, 2kw, Pearson, 
Bonus 


TOLEDO, Lucas, 109,675 fam., 98.3% radio, 
107,810 radio fam. 








2 AM affiliates, average 1-time rate 
D 11.25 11.25 21.00 38.50 57.50 96.00 
N 22.50 22.50 36.00 72.00 108.00 180.00 | 





WSPD, 5kw, 1370kc, NBC, Katz | 
D 15.00 15.00 27.00 48.00 72.00 120.00 
N 30.00 30.00 48.00 96.00 144.00 240.00 | 
















If you want sales in central 
Ohio then it takes WBNS to do the job 

for you... Yes, WBNS has the listeners with the \ 
| 

i 

‘ 


buying power who will step into the stores 
and purchase your product. There are 
187,980 families in this area who keep 
tuned to WBNS plus WELD-FM. Twenty- 
five years of listening have proved to 
LD ° F M them that they can depend upon 













WBNS for the best in news, entertainment and informa- 










tion. That's why this station does a better selling job at 
less cost to advertisers. 


ASK JOHN BLAIR 














POWER WEBNS - 5,000 e WELD - 53,000 ” CBS COLUMBUS, OHIO 
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WSPD-FM, Chan. 268, 101.5mc, 


WSPD.-TV, Chan. 13, 14.4kw-aur.; 27.4kw-vis., 
CBS, NBC, DuMont, Katz | 

D 30.00 50.00 80.00 120.00 200.00 

N 60.00 100.00 160.00 240.00 400.00 


| 
WTOD, likw-D, 1560kc, Headley-Reed | 
D 6.00 6.00 14.00 28.00 42.00 70.00 | 


3kw, Bonus | 








WTRT(FM), Cian. 260, 99.9mc, 8.8kw 
(No rates available) 


WTOL, 250w, 1230kc, ABC, Raymer, Hooper 

| D 7.50 7.50 15.00 29.00 43.00 72.00 | 

| N 15.00 15.00 24.00 48.00 72.00 120.00 

WTOL-FM, Chan. 284, 104.7mc, 50kw, Bonus 

| WARREN, Trumbull, 43,924 fam., 97.6% ra- | 
dio, 42,869 radio fam. } 

WHHH, 5kw, 1440kc, MBS, Ra-Tel, Conlan | 


D 7.50 7.50 14.00 28.00 42.00 70.00 | 
N 10.00 10.00 20.00 40.00 60.00 100.00 | 








For Facts on the 
Youngstown Market | 
Contact 


HEADLEY-REED | 


Representatives of | 
Radio Station 


WFMJ 
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WMRN 

















Let's Use 






















That’s what time buyers 
are saying, because 
WMRN pays off in this | 
seven county market of 
250,000 m one y-making§, 
money-spending Ohio 
ans. The reason is folks 
like WMRN, and pay at 


tention to what it says. | 


WMRN 


Marion, Ohio 
Affiliated with ABC 


















13.00 B809 


Ww 


15.00 175,99 
40kw (cp 
749 tam, 
ym, 

rate 


12.50 87.50 
15.00 1759 


>per 

6.00 60.00 
'2.00 120.00 
adley-Reed, 


8.00 8000 
6.00 140.00 


Okw, Bonus 


17.00 95.00 
4.00 190.00 


9kw, Bonus 
am., 96.7% 


on, Hooper, 


13.00 55.00 
18.00 80.00 








WKBN youngstown, ohio 


- NIGHTTIME ff 214,450 FAMILIES 


© 
€ 
a. 


& 


. 


TIME 


MORNING 
AFTERNOON 


EVENING 


BMB Station Audience Report 
Study No. 2, Spring, 1949 


ahd 


Report of C. E. Hooper, Inc. 
Youngstown, Ohio, Oct., 1949 - Feb., 
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Telecasting 


\ 


uN 


one of 

the finest 

radio buys. 
in America 
today... 


TIME 
MORNING 
AFTERNOON 


EVENING 


Report of C. E. Hooper, Ine. 
Youngstown, Ohio, Oct., 1949 -Feb., 1950 
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OHIO RADIO MARKET DATA BY COUNTIES 


1949 1948 Employment Taxable p, 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March i 


rolls— 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 et 


MW 
16523 
4,44) 
7,617 


Adams 20,426 21,705 5,705 5,277 92.5 7,888 10,187 954 
Allen 87,231 73,303 24,366 23,878 98.0 77,435 89,220 25,124 
Ashland 32,938 29,785 9,200 8,942 97.2 27,712 30,659 7,432 
Ashtabula 77,733 68,674 21,713 21,191 97.6 65,354 69,432 13,544 
” Athens 45,677 46,166 12,758 12,132 95.1 30,629 30,074 6,689 
Auglaize 30,563 28,037 8,537 8,315 97.4 19,183 28,195 5,710 
Belmont 87,430 95,614 24,421 23,395 95.8 55,206 52,347 15,561 
Brown 22,160 21,638 6,189 5,823 94.1 10,087 11,711 2,213 
Butler 146,792 120,249 41,003 39,936 97.4 116,338 131,191 43,090 
Carroll 19,004 17,449 5,308 5,090 95.9 8,105 10,183 1,817 
Champaign 26,699 25,258 7,457 7,218 96.8 18,091 21,772 2,734 
Clark 110,999 95,647 31,005 30,229 97.5 93,208 105,605 31,684 
Clermont 42,064 34,109 11,749 11,267 95.9 18,906 24,402 2,472 
Clinton 25,487 22,574 7,119 6,876 96.6 19,841 26,035 3,373 
Columbiana 98,093 90,121 27,400 26,632 97.2 77,932 84,795 21,420 
Coshocton 31,029 30,594 8,667 8,320 96.0 21,982 23,770 7,311 
Crawford 38,600 35,571 10,782 10,512 97.5 30,877 36,763 8,907 
Cuyahoga 1,382,200 1,217,250 386,089 379,525 98.3 1,389,093 1,460,156 499,643 
Darke 41,645 38,831 11,632 11,236 96.6 27,552 38,216 4,329 
Defiance 25,863 24,367 7,224 7,007 97.0 18,965 24,415 4,345 
Delawere 30,182 26,780 8,430 8,151 96.7 18,733 23,167 3,234 
Erie 52,158 43,201 14,569 14,263 97.9 46,306 49,945 15,872 
Fairfield 52,012 48,490 14,528 14,034 96.6 32,633 36,969 10,122 
Fayette 22,441 21,385 6,268 5,929 94.6 18,921 20,877 2,833 
Franklin 500,935 388,712 139,925 137,406 $8.2 499,369 505,002 145,120 
Fulton 25,501 23,626 7,123 6,916 97.1 19,228 24,433 3,744 
Gallia 24,851 24,930 6,941 6,378 91.9 11,604 13,084 1,564 
Geauga 26,528 19,430 7,410 7,121 96.1 11,808 16,171 2,447 
Greene ; 56,620 35,863 15,815 15,229 96.3 24,068 38,071 4,613 
Guernsey 38,180 38,822 10,664 10,173 95.4 23,577 26,563 5,367 
Hamilton 718,019 621,987 200,563 195,348 97.4 706,039 752,351 267,512 181,29 
Hancock 44,158 40,793 12,334 12,074 97.9 33,060 41,410 8,772 5,109 
; (Continued on page 172) 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sole 
copyright 1950 ‘’Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commere. 


13,145 
4016 
57M 

373,27 
2,199 
2,551 
1786 


WHIO-TV 


FIRST in the Dayton, Ohio 
MARKET 


oo 13 
whnio-tv “" 
Dy) MO) mel Te 
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CASH IN ON AKRON’S | P () 3 () . () () () LISTENERS WITH 
\We Ze AKRON’S ONLY INDEPENDENT 


Being right in the center of Akron’s dial traffic (1150) about Wcue, for we’re promoting for all we’re worth— 
is just one reason why Wcue has become the number both locally and NATIONALLY. 

one choice of thousands of listeners in Ohio’s FOURTH . i 

Market. Our local programming format of news That's ar ney in a nutshell . . . people, he. egg and 
every hour on the hour with music in between plus eres a — ne _ oe ge hen vo 
Sports has struck home—it’s entertainment tailored ‘1 ae o fe ay = & _ oe raga 
to local interests—selling to more than 1,030,000 people ~— CCAS IFOM SUEjCe SRG Vomipany OF wine u& 
within our primary service area. direct. The Akron Broadcasting Corporation, Palace 


Theatre Arcade, Akron 8, Ohio. 
We have a Hooper story, too, and our ratings are grow- 


ing with every report. You'll continue to hear more 1000 watts - 1150 kc 


vp HOUR ON THE HOUR — WCUE listeners get MIND (?) OVER PLATTER—The zany Jerry Crocker show BILLBOARDS, POSTERS, newspaper ads and movie trailers are all being used 
ews of the town ahead of the town. 


is but one of our many new and different musical programs. to build more listeners for us—a_ bigger audience for your sales message 


AKRON, OHIO 
ly } @ FORJOE & CO. National Representative 
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OHIO RADIO MARKET DATA BY COUNTIES (Continued jf) 


(wunty 
1950 1940 1950 1950 % Radio Retail Sales etail Sales id-March rolls=ty tkaway 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 194g Hy 4 
Hardin 28,598 27,061 7,988 7,700 96.4 17,711 20,822 3,258 " prtage 
Harrison 18,972 20,313 5,299 5,071 95.7 9,433 11,386 2,664 reble 


Henry 22,370 22,756 6,248 6,079 97.3 15,759 20,247 2,213 “BE ftnam 


mm page 10) 


Highland 28,085 27,099 7,844 7,459 95.1 19,606 21,997 3,17 ichland 
Hocking 19,488 21,504 5,443 5,143 94.5 11,270 12,678 ,240 “Biss 
Holmes 18,732 17,876 5,232 4,818 92.1 9,462 9,359 989 aig sndusky 
Huron 39,226 34,800 10,956 10,714 97.8 30,102 34,856 6,620 ai soto 
Jackson 27,666 27,004 7,727 7,247 93.8 17,145 18,780 4,119 mw Bo 
Jefferson 95,949 98,129 26,801 25,889 96.6 78,982 78,655 23,406 aie Selby 
Knox 35,013 31,024 9,780 9,496 97.1 24,958 31,587 7,163 me Eg 
Lake 75,359 50,020 21,050 20,797 98.8 47,451 60,068 12,613 senmit. 
Lawrence 48,963 46,705 13,676 12,828 93.8 20,050 28,251 7,44) oy ombull 
Licking 70,427 62,279 19,672 19,062 96.9 50,199 57,546 13,868 ong wscorawas 
Logan 31,148 29,624 8,700 8,447 97.1 22,873 31,270 3,824 ion 
Lorain 146,501 112,390 40,922 40,185 98.2 105,387 129,205 43,662 af ton Wert 
Lucas 392,640 344,333 109,675 107,810 98.3 379,782 445,273 147,271 Yaton 
Madison 22,212 21,811 6,204 5,893 95.0 15,730 22,771 2,005 a forren 
Mahoning 256,863 240,251 71,749 69,740 97.2 232,888 248,867 84,902 Yashington 
Marion 49,830 44,898 13,918 13,528 97.2 39,326 51,029 12,322 myne 
Medina 40,274 33,034 11,249 11,024 98.0 29,550 36,010 6,847 Killiams 
Meigs 23,300 24,104 6,508 6,078 93.4 13,179 14,194 2,025 | ood 
Mercer 28,200 26,256 7,877 7,655 97.2 18,178 26,735 4,49) nag Wondot 
Miami 61,128 52,632 17,074 16,766 98.2 45,313 53,926 12,584 

Monroe 15,296 18,641 4,272 3,951 92.5 5,686 6,150 683 —_——ie 
Montgomery 396,552 295,480 110,768 108,552 98.0 © 345,415 406,918 151,621 — 
Morgan 12,772 14,227 3,567 3,881 94.8 6,371 7,451 796 

Morrow 17,129 15,646 4,784 4,597 96.1 7,041 9,210 1,301 

Muskingum 73,718 69,795 20,591 19,911 96.7 61,384 62,431 19,239 

Noble 11,709 14,587 3,270 3,024 92.5 5,189 5,118 993 

Ottawa 29,311 24,360 8,187 8,006 97.8 19,636 23,279 4,487 

Paulding 15,008 15,527 4,192 4,045 96.5 8,834 8,845 1,050 

Perry 28,911 31,087 8,075 7,719 95.6 15,671 16,855 4,018 I i 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 


1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sols ADA: 25 
copyright 1950 ‘’Sales Management.’ Further reproduction unlicensed. 


1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. a 


4.50 
4.50 


ALTUS, Je 
4,954 re 


WHW, 2 


3.00 
3.00 


ARDMORE 
8,910 Fr 


VSO, 25 
4.50 
4.50 


JARTLESV 
93.2% 
(WON, 7 


4.00 
4.00 


can you ONE mn 
MATCHpiatE =< 
CENTS 61 - prosperous Ohio} 


CHICKAS| 


4 5,289 
UNITED STp TES 
ey a cs 


rural radio listeners on...|’ “ 


DUNCAN 
8,412 


DURANT 
7,104 


KSEO-FA 


tL RENC 


Rural Radio Station} *** 
no other station can MATCH it! ! Worthington, Ohio 
For choice availabilities, call WRFD or Taylor Co. 
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813 
11,408 
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2915 

488 
2.598 
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1950 


Population 
(unty 


-: 29,292 
- 14,576 
val 63,667 
= 26,987 
‘ a 25,159 
pein 
Raed 90,140 
54,256 
fess 
gndusky 46,003 
_ 7 82,596 
— 52,915 
ioe 28,378 
. 281,560 
Eom 407,981 
cebu 157,249 
cigs 70,083 
- 20,781 
ian Wert 26,906 
Teas 10,735 
sa 38,358 
¥Yashington 43,645 
fayne 58,544 
¥illiams 26,125 
aed 59,353 
Wyandot 19,720 







1940 


Population 


27,889 
16,113 
46,660 
23,329 
25,016 
73,853 
52,147 
41,014 
86,565 
48,499 
26,071 
234,887 
339,405 
132,315 
68,816 
20,012 
26,759 
11,573 
29,894 
43,537 
50,520 
25,510 
51,796 
19,218 


1950 
Families 


8,182 
4,071 
17,784 
7,538 
7,027 
25,178 
15,155 
12,850 
23,071 
14,780 
7,926 
78,648 
113,961 
43,924 
19,576 
5,804 
7,515 
2,998 
10,714 
12,191 
16,353 
7,297 
16,579 
5,508 


1949 1948 





Employment Taxable Pay- 


1950 % Radio Retail Sales Retail Sales Mid-March  rolls—1st Qtr 

Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000 
7,731 94.5 14,811 20,672 1,914 990 
3,708 91.1 5,481 5,823 416 128 
17,321 97.4 33,252 44,572 10,825 7,298 
7,296 96.8 16,152 17,558 1,780 779 
6,837 97.3 14,972 18,788 1,828 746 
24,598 97.7 75,575 87,028 30,053 21,416 
14,397 95.6 34,558 38,420 7,250 4,351 
12,554 97.7 37,027 41,602 10,269 6,038 
21,963 95.2 58,311 60,293 18,854 10,854 
14,395 97.4 41,037 48,191 12,953 7,981 
7,735 97.6 18,353 22,858 6,330 3,911 
76,917 97.8 242,062 226,922 90,765 60,705 
112,023 98.3 365,642 395,325 140,253 104,734 
42,869 97.6 104,524 116,416 48,671 34,203 
18,890 96.5 53,996 55,107 13,852 8,418 
5,635 97.1 15,627 15,162 1,831 986 
7,334 97.6 19,272 24,148 4,111 2,200 
2,755 919 3,251 3,510 708 354 
10,360 96.7 19,680 26,303 5,047 3,228 
11,496 94.3 25,824 30,221 6,416 3,213 
15,780 96.5 43,529 53,660 11,727 7,514 
7,121 97.6 21,779 24,291 4,728 2,622 
16,197 97.7 33,514 42,364 5,030 2,509 
5,320 96.6 15,176 15,142 2,239 1,157 


aE EEEE SEE SSIES SnD 


ee 


OKLAHOMA 


ee EEE 


SPOT RATE FINDER 


WDA, Pontotoc, 8,581 fam., 90.1% radio. | ELK CITY, 


7,731 radio fam. 


(ADA, 250w, 1230kc, ABC, Taylor, Conlan, 
BMB 

SB 1M 5M 15M 30M _ 14Hr D 
> 450 4.50 7.50 12.00 18.00 30.00 | N 
» 450 4.50 7.50 12.00 18.00 30.00 


ALTUS, Jackson, 5,554 fam., 89.2% radio, ENID, Garfield, 


4,954 radio fam. 


WHW, 250w, 1450kc, MBS } 


3.00 3.00 4.00 15.00 24.00 40.00 
3.00 3.00 4.00 15.00 24.00 40.00 | 


2 
ARDMORE, Carter, 10,149 fam., 87.8% radio, | D 
8,910 radio fam. | N 


(VSO, 250w, 1240kc, ABC, Taylor 


4 450 4.50 7.50 12.00 18.00 30.00 | 
§ 450 4.50 7.50 12.00 18.00 30.00 | 


13,797 radio fam. 


Beckham, 22,169 fam., 
radio, 6,032 radio fam. 
KASA, 250w, 1240kc, MBS 
SB 1M 5M 15M 30M 
3.50 4.50 9.00 16.00 24.00 
3.50 4.50 9.00 16.00 24.00 
14,741 fam., 93.6% 


AM affiliates, average 1-time rate 


5.44 
7.68 


5.70 
8.55 


11.87 
17.81 


19.00 28.50 
28.50 42.75 


KCRC, Ikw, 1390k-, ABC, Taylor, Conlan 


20.00 30.00 


CLASSIFICATIONS FIGURES 

PEED, oS So iw tawsasscexns 2,330,253 

88.4% COME ME eisanawsiuiaaeuse 1.49% 

PN tec we anceewadnedes 650,908 

iat Percent Radio .............. 89.5% 

40.00 | Radio Families .............. 582,562 

“olf | enn $1,618,183,000 

Retail Trade Employes ...... 87,592 

radio, Wholesale Sales Volume .... $1,719,811,000 

Wholesale Trade Employes .. 25,019 

Employment (Mid-March) .. 335,936 

Taxable Payrolls (1st quarter) $ 193,748,000 

mo ore $2,361,000,000 

Percent distribution ....... 1.15% 

Per Capita Income .......... $1,029 
Percent of national per capita 

— IS 2s ac asunnis ca kiean 73% 


18.75 30.00 45.00 75.09 New Construction (Private) . $ 177,600,000 


JARTLESVILLE, Washington, 9,196 fam., | D 6.00 6.06 12.50 
93.2% radio, 8,570 radio fam. | N 9.00 9.00 
(WON, 250w, 1400kc, MBS KCRC-FM, Chan. 274, 
) 400 4.00 9.00 20.00 36.00 60.00 | ,.y, 
N 400 4.00 9.00 20.00 36.00 60.00 | KGWA, 
| D 488 5.40 11.25 
N 6.37 8.10 16.88 


CHICKASHA, Grady, 9,711 fam., 88.1% radio, 
8,555 radio fam. 


(WCO, 250w-D, 1560kc, MBS | 
400 450 9.00 18.00 27.00 45.00 | 


CLINTON, Custer, 5,884 fam., 89.9% radio, | D 
5,289 radio fam. 


(WOE, Ikw-D, 1320ke, LBS 
400 5.50 875 17.50 33.60 56.00 | 


DUNCAN, Stephens, 9,484 fam., 88.7% radio, 


8,412 radio fam. D 


(RHD, 250w-D, 100w-N, 1350kc, MBS | 


4,386 radio fam. 


KTAT, 250w-D, 


2.25 


5.00 


GUYMON, Texas, 


1570kc, 


9.00 


3,973 


3,627 radio fam. 








3.95 


5.70 


463 463 8.46 18.00 30.00 50.00 HOBART, Kiowa, 
4,742 radio fam. 


Y 579 5.79 10.58 22.50 37.50 62.50 







DURANT, Byran, 8,082 fam., 87.9% radio, | D 
7,104 radio fam. 


KSEO, 250w-D, 750kc, Conlan 


4.60 


KTJS, 250w-D, 1420kc 


6.10 


KGYN, Ikw-D, 1220kc, BMB, Conlan 


10.00 


5,281 


11.00 


) 3.00 4.50 6.00 18.00 27.00 40.00 | HUGO, Choctaw, 5,668 
4,653 radio fam. 


KSEO-FM, Chan. 296, 107.3mc, Ikw, Bonus 


102.7mc, 5.2kw, 
Tkw, 960kc, MBS, Rambeau 


18.00 27.00 
27.00 40.50 


FREDERICK, Tillman, 4,896 fam., 89.6% 


LBS, Best 
18.00 30.00 


fam., 91.3% 


18.00 33.00 


fam., 89.8% 


17.50 33.00 


fam., 82.1% 


12.60 21.00 35.00 
12.60 21.00 35.00 


14,126 fam., 


KIHN, 250w, 1340kc 
D 3.00 3.75 6.30 
H RENO, Canadian, 7,155 fam., 92.6% radio, | N 3.00 3.75 6.30 
6,625 radio fam. 
KCHE, 500w-D, 1590kc 
D 400 720 12.50 22.00 40.00 | ‘AWTOM, Comoncde, | 14, 


_—_ 

KSWO, Ikw, 1380kc, 
a All Rates one-time. Sources: Families D 6.00 6.00 10.00 
ind radio families estimated from field tabu- N 9.00 9.00 





Me of 1950 U. S. Census. Percent radio 
* For complete explanation see foreword. | 


(Continued on 
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ABC, Taylor, Conlan 


16.00 24.00 40.00 
15.00 24.00 36.00 60.00 | 


page 174) | 


Bonus eee $ 75,200,000 
Non-Residential .......... $ 34,200,000 

4750  Walue added by Manufacture $ 341,027,000 
Automobile Registration ..... 753,724 

celle. ||), SEIT «che ainsi ware ephadiGans 514,400 





MARKET INDICATORS FOR OKLAHOMA 


YR. FIGURES YR. 
50 2,336,434 40 
50 1.77% °40 
50 615,320 ’40 
"49 82.7% 46 
50 472,000 746 
*49 1,634,205,000 748 
"48 62,774 °39 
"48 461,500,000 ’39 
"48 16,234 ’39 
"48 318,780 °47 


"48 168,687,000 °47 
"48 829,000,000 °40 


48 1.09% 40 
48 356 *40 
48 62% 40 
47 44,400,000 '39 
47 22,600,000 °39 
48 4,600,000 °39 
47 101,782,000 39 
49 683,465 °48 
49 343,000 45 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


51.00 


radio, 






57.00 





radio, 







56.00 


radio, 










88.3% 










JOHN BLAIR 





50,000 WATTS 7: 


— KRMG voisn 












10 KILOCYCLES 














ABC 
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OKLAHOMA KBIX, 250w, 1490kc, ABC, Taylor, Conlan, KOMA, 50kw, 1520kc, CBS, Avery-Knodel, PONCA CITY, Kay, 13,665 fam, 93.20 .. LSA, Tul: 
BMB Conlan 12,735 radio fam. we rio MS 220 ra 
SB IM 5M 15M 30M. 14Hr SB IM 5M 15M. 30M. 14H —_ 
SPOT RATE FINDER D 4.00 6.00 10.00 16.00 24.00 40.00 | D 15.00 20.00 30.00 40.00 80.00 150.00 | WBBZ, 250w, 1230kc, MBS 
N 4.00 6.00 10.00 16.00 24.00 40.00 | N 30.00 40.00 50.00 90.00 160.00 275.00 AM offic 
SB IM SM 15M (30M yp 
(Continued from page 173) | KBIX-FM, Chan. 253, 98.5me, 3.3kw, Bonus , 
KOMA-FM, Chan. 290, 105.9mc, 2.10k a oe on ae ue 
KMUS, Ikw-D, 500w-N, 1380kc, MBS SAF, Chan. 290, 105.9me, 2.10kw, | N 6.00 8.00 15.00 30.00 45.00 nai § 27-00 
McALESTER, Pittsburg, 11,438 fam., 87.3% . Ar or ao jy 4 == > — 
radio, 9,985 radio fam. } ‘ “ : ‘ : " 
pee | KTOK, 5kw-D, Ikw-N, 1000kc, ABC, Taylor AM non- 
KNED, Tkw-D, 1460ke KMUS-FM, Chan. 268, 101.5mc, 8.5kw, Bonus PRYOR, Mayes. 5,475 fam, 85.5% tn > 7.00 
, ¢ P - D 9.00 9.00 15.00 24.00 36.00 60.00 4,681 radio fam. Odio 
SB 1M SM 15M 30M r N 12.00 12.00 20.00 32.00 48.00 80.00 =a 
D = 3.50 4.00 10.00 20.00 35.00 60.00 | Nopman, Cleveland, 11,562 fam., 92.0% ‘cate, inti ‘alien m 
H ; ’ w-V, c Ww 
radio, 10,637 radio fam. KTOK-FM, Chan. 282, 104.3mc, 43kw | = 
KIMC, 250w, 1400ke, ABC, Taylor KNOR, 250w, 1400kc (He mates evaliente) D 1.50 3.00 6.00 12.00 2200 aml 4 7.00 
D 4.50 4.50 7.50 12.00 18.00 30.00 | D 2.50 3.50 7.00 15.00 30.00 60.00 
KC-FM 
N 450 450 7.50 12.00 18.00 30.00 | N 250 3.50 7.00 15.00 30.00 60.00 Jrow os0w-D, 800ke - 
P Tkw 
SEMINOLE, Seminole, 11,356 fom, aor. (M 
D 6.00 10.00 16.00 27.00 45.00 75.00 aa Wat ae Ge am, 8939, 8.00 
OKLAHOMA CITY, Oklahoma, 90,089 fam., _ 
MIAMI, Ottawa, 8,938 fam., 88.7% radio, To cae, SS saele fom. WKY, 5kw, 930kc, NBC, Katz Pe 
Sane unite tum KSMI, 500w-D, 1260kc, MBS, Best, BMB : on 
, ; = a oe D 25.00 25.00 64.00 108.00 170.00 a. si 2 v1 
KGLC, Ikw, 910ke N 33.00 120.00 180.00 300.00 | ‘ 4! 00 = 11.00 20.00 asq9 (OTV(TV) 
D 3.00 6.00 12.00 18.00 30.00 7.) a ‘ ABC, Cl 
a tates, average -time rate 2 
” = oe ee ae er 6s Ee ee ae ee oe em —— Chan. 4, 6.2kw-aur.; 12.1kw-vis., \ 3500 
N 25.00 20.66 30.00 71.75 114.50 193.75 atz SHAWNEE, Pottawatomie, 12,229 fam,, 900; 6, 0 
N 50.00 60.00 87.50 140.00 210.00 350.00 radio, 11,006 radio fam ; am 
MUSKOGEE, Muskogee, 18,264 fam., 86.6% 4 28.00 
radio, 15,816 radio fam. KGFF, 250w, 1490kc, ABC, Taylor (ul, 5 
3 AM non-affiliates, average 1-time rate. | 
D 7.33 9.66 14.33 23.66 41.66 67.50 | OKMULGEE, Okmulgee, 12,433 fam., 87.0% | D 4.50 4.50 7.50 12.00 18.00 snp =* 
— — radio, 10,816 radio fam. | N 4.50 4.50 7.50 12.00 18.00 mm > 120 
2 AM affiliates, average 1-time rate KHBH, 250w, 1240kc, MBS, Taylor {TUL-FM, 
D 4.00 6.25 10.50 12.00 25.50 42.50 ies, “aiden siaila iii anil hein 
N 4.50 7.00 11.50 18.50 30.00 50.00 | KBYE, Ikw-D, 890kc DB 4. 6. : 5 : 00 | STILLWATER, Payne, 12,929 fam., 914% . 
id ° - . — “ ue w% Hooper 
D 6.00 9.00 15.00 24.00 40.00 60.00 | N 5:60 8.00 12.00 20.00 36.00 60.00 sadia, 11.068 sadie fon. ‘eo 
KLPR, Ikw-D, 1140ke 1 on 
D 10.00 10.00 12.00 20.00 40.00 | KSPI, 250w-D, 780kc, MBS, Ra-Tel 
-_—— | . 
KOCY, 250w, 1340ke, MBS, Walker Pate ROS radio tome fm” 858% | D 4.00 6.00 9.00 15.00 2500 am MN 
Note: All Rates one-time. Sources: Families | D 7.00 12.50 25.00 35.00 60.00 | ‘ | N 6.00 9.00 12.00 20.00 30.0 HHH iw 2 
and radio families estimated from field tabu- | N 10.00 20.00 45.00 70.00 120.00 | a — oe ans ) 35 
. . ’ 50w- ca Cc, on an, } 7 
lations of 1950 U. S. Census. Percent radio | KOCY-FM, Chan. 234, 94.7mc, 70kw, Walker, | KSPI-FM, Chan. 230, 93.9mc, I]kw, Roll N 35 
BMB. For complete explanation see foreword. | Bonus | OD 3.00 9.00 12.00 24.00 40.00 | Bonus 


Doing a Top Job in Oklahoma 


5000 watts Coit of fhe Dial 1000 ke 


KTOK 


1800 WEST MAIN - - - - - - -OKLAHOMA CITY, OKLA. 


O. L. Taylor Company 
NEW YORK CHICAGO 
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25.00 4.0 
30.00 50.00 


Ikw, Ro-Tel 


Tulsa, 69,457 fam., 93.9% radio, | 
ty radio fam. 





LAM affiliates, average 1-time rate 
5B 1M 5M 15M 30M I14Hr 
13.75 13.75 26.37 45.25 68.50 117.50 
y 27.00 27.00 51.75 88.50 134.00 230.00 
+ AM non-affiliates, average l-time rate | 
) 7.00 10.50 16.00 26.50 42.00 70.00 





(AKC, Ikw, 970kc, Walker 
600 9.00 12.00 21.00 36.00 60.00 
700 12.00 20.00 35.00 60.00 100.00 


Chan. 238, 95.5mc, 8.2kw, Bonus 
‘ies sala BROADCASTING J TELECASTING 


a MAP 
OKLAHOMA 


3) Location of City and number of 
Standard (AM) Broadcasting Stations 


(FMJ, 1kw-D, 1050kc, Forjoe 
>» 8,00 12.00 20.00 32.00 48.00 80.00 


(OME, 5kw-D, Ikw-N, 1300kc, MBS, Weed 


9.00 9.00 18.00 36.00 54.00 90.00 
¥ 1600 16.00 32.00 64.00 96.00 160.00 


(OTV(TV), Chan. 6, 8.5kw-aur., 16.55kw-vis., 
ABC, CBS, NBC, DuMont, Young 


21.00 28.00 43.75 70.00 105.00 175.00 & Number of Telecasting Stations 
4 30,00 40.00 62.50 100.00 150.00 250.00 Seals of Miles 


IRMG, 50kw-D, 10kw-N, 740kc, ABC, Blair 2 5 75 10 
) 14.00 14.00 25.00 45.00 70.00 130.00 
4 28.00 28.00 50.00 90.00 140.00 260.00 


1430kc, CBS, 


2) Number of FM Broadcasting Stations 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1950, Broadcasting Publications, Inc 
(TUL, 5Skw, 
BMB, Hooper 
) 12.00 12.00 20.00 40.00 60.00 100.00 | 
N 24.00 24.00 40.00 80.00 120.00 200.00 | 


(TUL-FM, Chan. 246, 97.1mc, 2.6kw, Bonus 


(VOO, 50kw, NBC, 
Hooper 

D 20.00 20.00 42.50 60.00 90.00 150.00 
N 40.00 40.0C 85.00 120.00 180.00 300.00 


Avery-Knodel, 


1170kc, Petry, BMB, 


WOODWARD, Woodward, 4,015 fam., 90.1% 
radio, 3,617 radio fam. | 


(SIW, 250w, 1450kc, MBS 


> 3.50 5.25 8.00 16.00 24.00 40.00 | 
N 3.50 5.25 8.00 16.00 24.00 40.00 ' 


ae 


REER ‘Hobart 


Altus 1) 


\ 
— 2 * 


et 


| Woodward 


| 


Miami 


312 Muskogee | 


+ Okmulgee! 


7]Oklahoma City 


(1) Clinton EIReno\t 7 
OJElk City | es 
~_ 
KHAM WASHITS rae Se 


Chickasha(1) 
| 


| | Gracy | 


Lawton (1) 


(Fredericks — | 


MAN 


(Duncan 


| Ardmore (aia) 1 


} Pauls Valley (¥) 
p ee 


=r — 


UN 


—= wl = 

" ! _——E | 
|Shawnee| (1 \Seminole 

Po 


— 





MARSHALS OY 1) Durant 
Hugo! 


BRYAN 


THE NO. 1 MARKET IN OKLAHOMA IS THE TULSA AREA 


plus bonus counties in 
Kansas, Missouri, and Arkansas 


1949 KVOO BMB DAYTIME 


MARKET Blanketed ONLY BY KVOO 


Yes, KVOO, alone, blankets Oklahoma’s richest No. 1 market! In 


addition, adjoining rich counties in Kansas, Missouri and Arkansas, 
constituting a part of the Tulsa Trade Territory, are within KVOO’s 


51-100% BMB daytime area. In the 30 county area, comprising 
34.8% of the state’s land area, are concentrated 58% of Okla- 
homa’s Industrial Wage earners receiving 61% of the state indus- 
trial payroll; 46.8% of the population, 44.9% of retail sales, and 
44.3% of effective buying power. Tulsa is the Oil Capital of the 
World, having more oil producing, refining, and marketing com- 
panies maintaining home offices there than in any other city. This 
insures a consistent high level of income. Tulsa is the center of a 
rich agricultural region of diversified interests. KVOO maintains 
one of the southwest’s oldest and most complete Farm Departments. 
STATION INFORMATION: 1170 clear channel full-time 50,000 watts 
day and night. Standard and World transcription library. U.P. 
news. Operating time: 6 days a week, 5:25 a.m. to 2:30 a.m. 
Sundays: 7:30 a.m. to 2:30 a.m. Owned and operated by South- 
western Sales Corp., Philtower, Tulsa 3, Oklahoma. Wm. B. Way, 
General Manager; Gustav Brandborg, Commercial Manager. 

HOOPER RATING: latest over-all available gives KVOO 34.0; station 


“BY 27.1; station “C” 11.7; station “D” 11.6; station “E” 8.7; 
station “F’’ daytime only. 


NBC 
AFFILIATE 


Edward Petry 
& Co., Inc. 


National 
Representatives 


50,000 waTts —& 


BROADCASTING e Telecasting 


Counties 


No. of 1949 BMB 
with: 


Counties Radio Families 
51-100% 49 381,660 
26-50% 28 139,470 
10-25% 69 284,560 


146 805,690 


BMB-KVOO 
Total Weekly 
Families* 
317,650 
50,990 


42,740 


411,380 


KVOO 60r7 
Percent Day Audience? Percent 


83.2 230,090 60.3 
36.6 20,360 14.6 
15.0 13,660 4.8 


264,110 


1949 KVOO BMB NIGHTTIME 


40 316,780 
60 238,940 
210 723,480 


310 1,279,200 


*Families in counties in which 
listen to KVOO at least once a 


KVOO 60r7 
Night Audience 


148,830 
25,820 
28,570 


203,220 


258,640 
86,970 
110,310 


445,920 


47.0 
10.8 
3.9 


10% or more of the 1949 radio families 
week. 


Families among 1949 radio families listening to KVOO 6 or 7 days (or 


nights) a week. 


OKLAHOMA‘S GREATEST STATION 


Oklahoma's 
Greatest 
Station 
for 


~~ 25 Years 


TULSA, OKLA. 
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1950 1940 1950 
County Population Population Families 
Adair 14,766 15,755 4,124 
Alfalfa 10,631 14,129 2,969 
Atoka 14,248 18,702 3,979 
Beaver 7,399 8,648 2,066 
Beckham 21,596 22,169 6,032 
~ Blaine 14,991 18,542 4,187 
Bryan 28,935 38,138 8,082 
Caddo 34,839 41,567 9,731 
Canadian 25,616 27,329 7,155 
Carter 36,335 43,292 10,149 
Cherokee 18,932 21,030 5,288 
Choctaw 20,295 28,358 5,668 
Cimarron 4,581 3,654 1,279 
Cleveland 41,393 27,728 11,562 
Coal 8,035 12,811 2,244 
Comanche 50,572 38,988 14,126 
Cotton 10,168 12,884 2,840 
Craig 18,242 21,083 5,095 
Creek 43,072 55,503 12,031 
Custer 21,065 23,068 5,884 
Delaware 14,736 18,592 4,116 
Dewey 8,780 11,981 2,452 
Ellis 7,304 8,466 2,040 
Garfield 52,776 45,484 14,741 
Garvin 29,433 31,150 8,221 
Grady 34,767 41,116 9,711 
Grant 10,465 13,128 2,923 
Greer 11,701 14,550 3,268 
Harmon 8,078 10,019 2,256 
Harper 4,880 6,454 1,363 
Haskell 13,307 17,324 3,717 
Hughes 20,649 29,189 5,767 
Jackson 19,886 22,708 5,554 
Jefferson 11,112 15,107 3,103 
Johnston 10,586 15,960 2,956 
Kay 48,922 47,084 13,665 
Kingfisher 12,871 "15,617 3,595 
Kiowa 18,908 22,817 5,281 
Lotimer 9,647 12,380 2,694 
Le Flore 35,225 45,866 9,839 
Lincoln : 22,017 29,529 6,150 
Logan 22,053 25,245 6,160 
Love 7,728 11,433 2,158 
McClain 14,608 19,250 4,080 
McCurtain 31,504 41,318 8,800 
McIntosh 17,824 24,097 4,978 
Major 10,261 11,946 2,866 
Marshall 8,151 12,384 2,276 
Mayes 19,601 21,668 5,475 
Murray 10,742 13,841 3,000 
Muskogee 65,386 65,914 18,264 
Nobie 12,181 14,826 3,402 
Nowate 12,708 15,774 3,549 
Okfuskee 16,966 26,279 4,739 
Oklahoma 322,520 244,159 90,089 
Okmulgee 44,513 50,101 12,433 
Osage 32,944 41,502 9,202 
Ottawa 32,000 35,849 8,938 
Pawnee 13,508 17,395 3,773 
Payne 46,289 36,057 12,929 
Pittsburg 40,949 48,985 11,438 
Pontotoc 30,723 39,792 8,581 
Pottawatomie 43,782 54,377 12,229 
Pushmataha 11,961 19,466 3,341 
Roger Mills 7,412 10,736 2,070 
Rogers 19,612 21,078 5,478 
Seminole 40,655 61,201 11,356 
Sequoyah 19,477 23,138 5,440 
Stephens 33,956 31,090 9,484 
Texas 14,226 9,896 3,973 
Tillman 17,531 20,754 4,896 
Tulsa 248,658 193,363 69,457 
Wagoner 16,737 21,642 4,675 
Washington 32,922 30,559 9,196 
Washita 17,577 22,279 4,909 
Woods 14,502 14,915 4,050 
Woodward 14,376 16,270 4,015 
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1950 
Radio-Families 
3,352 
2,761 
3,222 
1,861 
5,332 
3,705 
7,104 
8,602 
6,625 
8,910 
4,230 
4,653 
1,147 
10,637 
1,896 
12,473 
2,547 
4,417 
10,623 
5,289 
3,440 
2,189 
1,844 
13,797 
7,053 
8,555 
2,776 
2,856 
2,016 
1,230 
3,178 
5,034 
4,954 
2,724 
2,553 
12,735 
3,264 
4,742 
2,262 
8,323 
5,393 
5,507 
1,877 
3,541 
7,101 
4,221 
2,559 
1,984 
4,681 
2,631 
15,816 
3,112 
3,091 
4,028 
83,872 
10,816 
8,401 
7,928 
3,342 
11,842 
9,985 
7,731 
11,006 
2,616 
1,798 
4,749 
10,140 
4,444 
8,412 
3,627 
4,386 
65,220 
3,810 
8,570 
4,442 
3,750 
3,617 


OKLAHOMA RADIO MARKET DATA BY COUNTIES 


% Radio 


$1.3 
93.0 
81.0 
90.1 
828.4 
88.5 
87.9 
88.4 
92.6 
87.8 
80.0 
82.1 
89.7 
92.0 
84.5 
88.3 
89.7 
86.7 
88.3 
89.9 
83.6 
89.3 
90.4 
93.6 
85.8 
88.1 
95.0 
87.4 
89.4 
90.3 
85.5 
87.3 
89.2 
87.8 
86.4 
93.2 
90.8 
89.8 
84.0 
84.6 
87.7 
89.4 
87.0 
86.8 
80.7 
84.8 
89.3 
87.2 
85.5 
87.7 
86.6 
91.5 
87.1 
85.0 
93.1 
87.0 
91.3 
88.7 
88.6 
91.6 
87.3 
90.1 
90.0 
78.3 
86.9 
86.7 
89.3 
81.7 
88.7 
91.3 
89.6 
93.9 
81.5 
93.2 
90.5 
92.6 
90.1 





1949 


Retail Sales 


(Est.) ($000) 


3,155 
7,607 
4,980 
2,951 
15,297 
10,864 
17,909 
21,266 
18,624 
26,514 
5,714 
8,868 
2,525 
17,020 
4,315 
36,243 
7,879 
11,307 
27,562 
16,816 
3,496 
5,066 
5,098 
55,234 
13,523 
23,746 
7,539 
8,236 
3,668 
3,156 
4,895 
12,108 
13,081 
6,224 
3,940 
44,148 
10,660 
13,643 
3,463 
14,242 
11,033 
18,181 
3,034 
6,242 
10,505 
6,139 
5,269 
4,708 
8,817 
6,515 
46,291 
9,500 
7,742 
8,817 
333,164 
31,016 
24,389 
21,351 
7,862 
25,819 
24,337 
26,306 
36,350 
5,440 
3,531 
9,449 
31,727 
4,433 
21,756 
8,937 
9,738 
246,812 
5,628 
29,137 
9,328 
12,023 
14,275 


1948 


Retail Sales 
U. S. ($000) 


3,408 
7,745 
5,329 
3,887 
19,394 
11,234 
17,386 
22,484 
18,575 
28,118 
6,123 
9,140 
4,304 
21,832 
2,750 
39,850 
6,790 
8,927 
26,294 
19,512 
2,950 
5,022 
4,806 
51,780 
19,729 
24.304 
6,511 
7,926 
5,726 
4,746 
4,483 
11,368 
16,693 
6,402 
2,994 
41,487 
12,556 
15,630 
2,876 
13,394 
13,353 
14,815 
2,912 
7,013 
11,700 
6,526 
6,264 
3,879 
8,689 
6,499 
42,260 
9,246 
6,326 
7,292 
317,487 
27,617 
16,788 
22,304 
6,932 
31,347 
26,582 
26,097 
33,519 
4,614 
2,822 
9,512 
27,189 
4,670 
28,560 
15,085 
13,993 
254,005 
6,312 
25,256 
9,890 
14,047 
12,858 


Empioyment 
Mid-March 


1948 


414 
721 
2,031 
326 
1,994 
1,239 
1,952 
2,040 
2,076 
5,029 
501 
1,151 
202 
2,707 
230 
5,115 
826 
1,134 
4,134 
2,287 


,301 
,610 
498 
221 
8,238 
919 
1,460 
243 
1,853 
1,233 
1,692 
177 
482 
2,097 
431 
555 
818 
971 
891 
9,667 
928 
1,133 
775 
81,618 
7,269 
1,604 
5,462 
760 
4,374 
2,919 
4,764 
5,363 
359 
137 
1,115 
4,342 
433 
4,598 
1,280 
1,092 
67,103 
415 
10,439 
684 
1,254 
1,424 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 nat = 
8 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Com 
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: LOOK WHAT HAPPENED TO KTUL LISTENERS and RATES, 1943-1950 
¥ 
# 


1943-1944 


WHEN TULSA HAD ONLY THREE RADIO STATIONS 
? HOOPER Report showed: 


2 yy 3 = Bs 
ee E7 ESE 


- 2» 
-H8 28 TEFZ 


a 

nl 

° 

’ 

1 

‘ KTUL Share No. of Homes KTUL 15-Min. Cost KTUL Cost Per 
: Time of Audience Reached by KTUL (260-Time) 1,000 Homes 
- Morning 

: 8:00-12:00 a.m. 26.2 2,264 $24.50 $10.82 

. 

1 Afternoon 

: 12:00- 6:00 p.m. 17.4 1,932 $24.50 $12.68 

; Evening 

i 

¥ 

‘ 


6:00-10:00 p.m. 26.7 5,832 $49.00 $ 8.40 


goneue rege 


WHEN TULSA HAD SIX AM, ONE TV, AND THREE FM STATIONS 
HOOPER Report showed: 


KTUL Share No. of Homes KTUL 15-Min. Cost KTUL Cost Per 
Time of Audience Reached by KTUL (260-Time) 1,000 Homes 


Morning 

8:00-12:00 a.m. 26.1 3,566 $28.00 $ 7.85 
Afternoon 

12:00- 6:00 p.m. 17.7 2,669 $28.00 $10.49 
Evening 

6:00-10:00 p.m. 33.7 7,540 $56.00 $ 7.42 


~~ 


KTUL Adequately Today KTUL Costs 27 % LESS in the Morning, 17% LESS in the Afternoon, 


Covers Northeastern and 12% LESS in the Evening than it did Six Years Ago! 
Oklahoma’s Billion 


Dollar Market! Just add the Tulsa County figures shown above to the entire BMB coverage for the FULL story. 


PERE NO OTHER TULSA STATION CAN SHOW AN INCREASE IN SHARE 
Fist OF AUDIENCE. YES, KTUL IS YOUR BEST BUY. 


TULSA'S EXCLUSIVE RADIO CENTER 
AVERY-KNODEL, INC. 
Radio Station Representatives 
JOHN ESAU, Vice Pres. G Gen. Mer. 
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Retail Soles BMB Daytime Coverage Map 
£ Commerce KTUL, Tulsa, Oklahoma 
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MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1950, Broadcasting Publications, inc. 
(3) Location of City and number of 2 
Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
4 Number of Telecasting Stations 


BROADCAS TELECASTING 


Seale of Miles 
ee MAP 


OREGON 


SPOT RATE FINDER 


ALBANY, Linn, 14,978 fam., 96.7% 
14,483 radio fam. . 
“o> 250w, 1240kc, MBS, Keating, ‘i _ Potland . [iy The Dalles } oa | oadk 
a . oar | “ MATILLA — 

SB 1M 5M 15M 30M | MORROW é 
6.00 10.00 15.00 
8.50 14.00 21.00 : 
269, 101.7mc, 0.71kw, Bo- 


(1) Pendieton | 


D 4.12 4.12 
N 550 SD 
KWIL-FM, Chan. 
nus 
ASHLAND, Jackson, 16,171 fam., 97.2% ra- 
dio, 15,718 radio fam. 
KWIN, 250w, 1400kc, Grant 
D 3.09 4.12 6.00 12.00 18.00 30.00 
N 4.12 5.50 8.50 16.00 24.00 40.00 
ASTORIA, Clatsop, 8,539 fam., 97.4% radio, 
8,316 radio fam. 
KAST, Ikw, 1370kc, MBS, Keating 
D 4.12 6.00 10.00 15.00 25.00 Bend (7) 
N 5.50 8.50 14.00 21.00 35.00 | 
BAKER, Baker, 4,487 fam., 96.3% radio, 4,- . ‘ a 
320 radio fam. | en | 
KBKR, 250w, 1490kc : 
D 3.75 3.75 5.50 10.75 18.00 30.00 Oos L 
N 3.75 3.75 5.50 10.75 18.00 30.00 L 
BEND, Deschutes, 6,063 fam., 97.0% radio, (Coos Bay} 
Wcoquitte J 
al 


(La Grand, 


SHERMAN 





(1) Prineville lL 


Ontario(1 


” —— 





5,881 radio fam. 
KBND, Ikw, 1270kc, MBS, Grant, Conlan 
D 5.00 5.00 7.00 14.00 21.00 35.00 
N 6.00 6.00 8.50 16.00 24.00 40.00 


COOS BAY, Coos, 11,608 fam., 97.0% radio, 
11,259 radio fam. 

KOOS, 250w, 1230kc, MBS, Keating 

D 3.50 5.25 7.00 14.00 21.00 35.00 

N 4.00 6.00 8.00 16.00 24.00 40.00 

COQUILLE, Coos, 11,608 fam., 97.0% radio, | 
11,259 radio fam. 

KWRO, 250w, 1450kc, Gene Grant 

D 3.00 4.50 6.00 12.00 18.00 30.00 

N 3.50 5.25 7.00 14.00 21.00 35.00 

CORVALLIS, Benton, 8,805 fam., 97.8% ra- 
dio, 8,611 radio fam. 


(Roseburg 


HARNEY 
KLAMATH | 
| 





JOSEPHINE 


| 
(2) Kiamath Falls | 


* * * * * * * * * 


McMINNVILLE, Yamhill, 9,332 fam., 97.8% MARKET INDICATORS FOR OREGON 
KRUL, 250w, 1340kc, LBS, Keating radio, 9,126 radio fam. 
CLASSIFICATIONS FIGURES YR. FIGURES ¥R. 


D 4.50 4.50 6.50 14.00 21.00 35.00 KMCM, Ikw, 1260kc 
N 3.60 3.60 5.20 11.20 16.80 28.00 SB 1M 5M 15M 30M 14Hr Population 1,510,148 50 1,089,684 40 
% of U.S. 1.01% ’50 


at ne | 0 7.50 12.00 18.00 30.00 

er her ee Se he, |e fee 4 fe ee ee 35.00 0: ; 

KODL, 250w-D, 100w-N, 1230kc, Keating, | MEDFORD, Jackson, 16,171 fam., 97.2% ra- | Families 421,829 ’50 
Percent Radio 97.4% ’49 

Radio Families 410,861 ’50 


Griffith dio, 15,718 radio fam. 

N 195 250 750 1200 2000 38:00 
ae oo eee Retail Sales $1,410,259,000 °49 
— Retail Trade Employes 91002 748 
Wholesale Sales Volume .... meee 48 





2 AM affiliates, average 1-time rate 
D 7.00 7.00 7.60 15.20 22.80 38.00 


70.00 








EUGENE, radio, ; 
34,063 radio fom’ N 7.50 7.50 14.00 28.00 42.00 
ili 3 ti KMED, 5kw-D, Ikw-N, 1440kc, NBC 

5 AM ofiliotes oveeS0 iu00 “2100 35.00 | D 9.00 9:00 8.60 16.00 2400 40.00 | Wholesale Trade Employes 9,350 48 
N 7.00 12.00 20.00 30.00 50.00 gs bigs egy Pg ose a Employment (Mid-March) .. 324,625 48 
2 AM non-affiliates, average 1-time rate Sales, McHugh -” 7 Taxable Payrolls (1st quarter) $ 222,623,000 "48 

D 5.50 10.95 16.50 27.25 43.75 | D 5.00 5.00 7.20 14.40 21.60 36.00 | Income $2,134,000,000 °48 633,600,000 

N ____7.50 15.65 24.00 36.00 60.00 | N_ 6.00 6.00 12.00 24.00 36.00 60.00 | Percent distribution 1.04% 48 0.84% 

KASH, Ikw, 1600kc, Cooke NEWPORT, Lincoln, 5,916 fam., 97.0% ra- Per Ca ita Income $1 302 "48 579 

D 7.50 15.00 22.00 38.00 00 dio, 5,738 radio fam. p Ps . ’ 
10.00 21.30 32.00 48.00 80.00 | KNPT, 250w, 1230kc Percent of national per capita 

income 92% 48 101% 

New Construction (Private) . $ 164,900,000 ’°49 30,000,000 

Residential $ 87,900,000 °49 14,400,000 

Non-Residential $ 39,400,000 °49 6,800,000 

Value added by Manufacture $ 675,017,000 °47 a 

(By 


N 
C.P. kw, 1310k 
ea a 11.00 16.50 27. D350’ |5.25° "7.00 14.00 21.00 35.00 
Automobile Registration 632,109 ’49 ; 
Telephones 379,900 °49 258,100 '4 


D 3.50 3.50 6.90 
16.00 24.00 : N 4.00 6.00 8.00 16.00 24.00 40.00 
Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 


N 5.00 5.00 10.00 
KORE, 250w, 1450kc, MBS, McKinney, C ONTARIO, Malheur, 6,462 fam., 96.1% ra- 
D dio, 6,209 radio fam. 

60.00 unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
60.00 * * * + * * 


5.00 8.50 14.00 21.00 35.00 
7.00 12.00 20.00 30. Y KSRV, 250w, 1450kc, Conlan 
— 3.75 3.75 5.50 10.75 
97.1% KEX-FM, Chan. 222, 92.3mc, 56kw, Free & | KW4JJ, 10kw, 1080kc, Burn-Smith 
Peters, Bonus | KWJJ-FM, Chan. 235, 95.5me, 3kw, Bum 





18.00 30.00 
30.00 


fam., 


N 
KUGN, 250w, 1400kc, ABC, Grant | D 
D 5.00 5.00 8.50 14.00 21.00 35.00 | N. 3.75 3.75 5.50 10.75 18.00 
N 7.00 7.00 12.00 20.00 30.00 50.00 | OREGON CITY, Clackamas, 24,182 
KUGN-FM, Chan. 256, 96.9mc, 3.1kw, Bonus 98.2% radio, — radio fam. 
GRANTS PASS, Josephine, 7,350 fam., 95.6% | KGON, 250w, 1230ke 

/ , D 7.00 7.00 12.00 24.00 36.00 

radio, 7,026 radio fam. 
N 7.00 7.00 12.00 24.00 36.00 

KUIN, 250w, 1340kc, MBS, Grant , 
D 4.32 4.32 6.48 10.80 16.20 27.00 PENDLETON, Umatilla, 11,498 fam., 
N 640 6.40 9.60 16.00 24.00 40.00 radio, 11,164 radio fam. 





KGPO(FM), Chan. 245, 96.9mc, 3.1kw, Bonus 


KLAMATH FALLS, Klamath, 11,735 
97.6% radio, 11,453 radio fam. 
2 AM affiliates, average 1-time rate 


D 4.50 5. 9.50 15.00 23.00 35.00 
N 485 5.42 10.37 16.25 25.50 37.50 


KFJI, 5kw-D, Ikw-N, 1150kc, MBS, Grant 

D 4.00 4.00 9.00 15.00 21.00 35.00 
N 4.00 4.00 9.00 15.00 21.00 35.00 
KFLW, 250w, 1450kc, ABC, McKinney, Hooper, 


Conlan 
6.00 10.00 15.00 25.00 35.00 


D 5.00 
N 5.70 685 11.75 17.50 30.00 40.00 


LA GRANDE, Union, 4,914 fam., 97.2% ra- 
dio, 4,776 radio fam. 
KLBM, 250w, 1450kc 
D 3.75 3.75 5.50 
N 3.75 3.75 5.50 


fam., 


10.75 
10.75 


18.00 30.00 
18.00 30.00 


Note: All Rates one-time. Sources: Families 

and radio families estimated from field tabu- 

lations of 1950 U. S. Census. Percent radio 

BMB. For complete explanation see foreword. 
1% * - 


1950 
Population 


16,067 
31,524 
86,574 
30,571 


County 
Baker 
Benton 
Clackamas 
Clatsop 


Sources: 1950 Population, field reports, 1950 Census 
copyright 1950 ‘’Sales Management.” 
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KWRC, 250w, 1240kc 

D 2.00 2.90 8.65 13.80 23.00 40.25 

N 2.00 2.90 8.65 13.80 23.00 40.25 

PORTLAND, Multnomah, 130,885 fam., 97.3% 
radio, 127,351 radio fam. 

PINEVILLE, Crook, 2,497 fam., 97.5% radio, 
2,434 radio fam 

KRCO, Ikw-D, 690kc 

(No rates available) 





4 AM affiliates, average 1-time rate 
D 16.50 24.37 28.33 36.87 63.25 115.50 
N 32.50 48.75 56.66 73.75 126.75 231.50 





4 AM non-affiliates, average 1-time rate 
D 6.91 7.87 14.75 27.31 47.40 87.43 
N 8.00 9.25 20.00 40.00 67.50 122.50 


KBKO, Ikw-D, 1290kc, Forjoe 
D 6.00 7.50 15.00 24.00 39.60 66.00 
KEX, 50kw, 1190kc, ABC, Free & Peters, 


Hooper, BMB 
40.00 67.00 112.00 


D 20.00 25.00 
N 40.00 60.00 80.00 135.00 225.00 





KGW, 5kw, 620kc, NBC, Petry 

SB 1M 5M 15M 30M _ 14Hr 
D 20.00 27.50 32.50 40.00 66.00 110.00 
N 40.00 55.00 65.00 80.00 132.00 220.00 


KOIN, 5kw, 970kce, CBS, Avery-Knodel, 
Hooper, BMB 

D 15.00 30.00 32.50 37.50 75.00 150.00 

N 30.00 60.00 65.00 75.00 150.00 300.00 

KOIN-FM, Chan. 266, 101.1mc, 48.6kw, Bo- 
nus 


KPDQ, Ikw-D, 800kc, Rambeau 

D 8.00 14.00 24.00 40.00 70.00 

KPFM(FM), Chan. 246, 97.1mc, 1.6kw 

D 4.00 10.00 15.00 25.00 
20.00 30.00 50.00 

MBS, Blair, Hooper, 


20.00 30.00 45.00 90.00 
40.00 60.00 90.00 180.00 
254, 98.7mc, 50kw, Blair, 


15.00 31.25 50.00 93.75 
25.00 50.00 75.00 125.00 
* * * 


N 8.00 
KPOJ, 5kw, 1330kc, 
Conlan 
D 10.00 15.00 
N 20.00 30.00 
KPOJ-FM, Chan. 
Bonus 
D 6.25 7.50 
N 7.50 10.00 


OREGON RADIO MARKET DATA BY COUNTIES 


1940 
Population 


18,297 
18,629 
57,130 
24,697 


1950 
Families 


1949 
% Radio 


Radio-Families 


4,320 
8,611 
23,746 
8,316 


22,479 
24,489 
40,941 
37,793 





Retail Sales 


<— —_ aren 

KXL, 10kw, 750kc, Walker 

SB. 1M 5M 15M 30M Tht 
D 8.50 8.50 15.00 30.00 60.00 +4 
N 8.50 8.50 15.00 30.00 60.00 1% 


ROSEBURG, Douglas, 15,101 fam., 97.0% r0- 
dio, 14,647 radio fam. ‘ 
KRNR, 250w, 1490kc, MBS, Keating 0 
D 3.25 465 9.50 12.00 16.00 Er 
N 5.00 6.25 11.50 14.00 21.00 i 


SALEM, Marion, 1,323 fam., 97.9% rai 
1,299 radio fam. 

KOCO, 250w, 1490kc, Rambeau m 
D 5.00 5.00 10.00 16.00 24.00 4 
N 6.00 6.00 12.00 20.00 30.00 2! 
KSLM, Ikw, 1390kc, MBS, McKinney, rn 
D 5.00 6.00 10.00 18.00 24.00 or 
N 7.50 9.00 15.00 24.00 36.00 


TILLAMOOK, Tillamook, 5,177 fam., 974% 
radio, 5,042 radio fam. 
KTIL, 250w, 1590k 
” “5.60 10.55 16.50 24 


D 2.20 2.65 
N 3.10 3.55 6.60 13.20 19.80 30 


* * * 


Employment Taxable Pay: 


1948 
Mid-March rol 


Retail Sales 


2,544 
4,323 
8,254 
33,882 6,804 


(Continued on page 18) 


; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles 


Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolis, Ist-Quarter 1948, Dept. of Commerce 
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Dolivevs... 


tan: 


vosmopolis 


Raymond 
* 


s 
South Bend 








. key city 
of the great Northwest 
Sasnincton 


oe Portlan @% Washes Ngee a ‘Oregon’ s metropolis, home of radio station KGW, 
ao: ele Serna Husdd Qe “* is the population, wage, distribution, marketing 
Ne fevest Grove oe -\% —— and cultural center of the fastest-growing area in 
Oswege® Gidsone the nation. In the Pacific Northwest we have 
VA a5, uo More dwelling units, electrified farms, electrical 
8. appliances, cars and bathrooms per capita than 
anywhere else in the nation. We have higher per 
f capita income. Factory wages are greater, work- 
leat Sharer ers more productive. We use 21/2 times more 
go a f electricity per capita and pay less for it than any 
Salem cuagyns other region. We actually live 2'/2 years longer! 
* ellye e mane And new people are pouring into the rich Pacific 
Northwest! 1950 census figures give Oregon a 
39% population increase for the past 10 years. 
Washington has grown 36%. 


The great Northwest... the nation’s newly-found 
Brownsville 


. land of opportunity ...is blanketed by KGW. 
ee DescHU) THROUGH COMPREHENSIVE COVERAGE KGW DE- 
“inc LIVERS the rich, growing market. 


This chart, compiled from official, half-milivolt 


__ <2ntour maps filed with the FCC in Washing- : ON THE EFFICIENT 620 FREQUENCY 


ton, D. C., or from field intensity surveys, tells 


i 0005 the story of KGW's Concentrated Coverage of AFFILI ATED with N B Cc 
pag 


the fastest-growing market th ti 
ee insidious REPRESENTED NATIONALLY BY EDWARD PETRY & CO. 
yf Commerce 
scasting BROADCASTING e Telecasting August 14, 1950 @ Page 179 








OREGON RADIO MARKET DATA BY COUNTIES 































1950 1940 1950 1950 % Radio a. 
Tounty Population Population Families Radio-Families (Est.) ($000) 
Columbia ; 22,725 20,971 6,347 6,213 $7.9 16,524 
Coos seveba t 41,558 32,466 11,608 11,259 97.0 36,505 
Crook 8,941 5,533 2,497 2,434 97.5 4,626 
Curry 5,997 4,301 1,675 1,613 96.3 2,587 
Deschutes 21,706 18,631 6,063 5,881 97.0 26,740 
Douglas 54,064 25,728 15,101 14,647 97.0 24,323 
Gilliam......... 2,807 2,844 784 763 97.4 4,142 
Grant 8,275 6,380 2,311 2,257 97.7 6,016 
Harney 6,068 5,374 1,694 1,622 95.8 5,173 
Hood River 12,662 11,580 3,536 3,461 97.9 11,761 
Jackson 57,894 36,213 16,171 15,718 97.2 45,924 
Jefferson 5,505 2,042 1,537 1,487 96.8 1,724 
Josephine 26,313 16,301 7,350 7,026 95.6 16,523 
Klamath 42,014 40,497 11,735 11,453 97.6 62,907 
Lake ; 6,637 6,293 1,853 1,778 96.0 7,876 
Lane 124,948 69,096 34,901 34,063 97.6 90,173 
Lincoln 21,180 14,549 5,916 5,738 97.0 13,196 
Linn , 53,623 30,485 14,978 14,483 96.7 26,046 
Malheur 23,136 19,767 6,462 6,209 96.1 15,949 
Marion 100,379 75,246 28,038 27,449 97.9 70,696 
Morrow 4,739 4,337 1,323 1,299 98.2 3,764 
Multnomah 468,571 355,099 130,885 127,351 97.3 632,225 
Polk Re 26,184 19,989 7,313 7,137 97.6 11,504 
Sherman 2,260 2,321 631 624 98.9 1,935 
Tillamook... 18,536 12,263 5,177 5,042 97.4 12,033 
Umatilla 41,165 26,030 11,498 11,164 97.1 30,882 
Union 17,593 17,399 4,914 4,776 97.2 19,514 
Wallowa 7,212 7,623 2,014 1,969 97.8 6,998 
Wasco 15,511 13,069 4,332 4,197 96.9 20,165 
Washington 61,221 39,194 17,100 16,740 97.9 28.736 
Wheeler 3,290 2,974 918 881 96.0 2,009 
Yamhill 33,410 26,336 9,332 9,126 97.8 25,381 
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SPOT RATE FINDER 


ALLENTOWN, Lehigh, 54,968 fam., 96.5% | 
radio, 53,044 radio fam. | 








wARTEN (11 Bradford 
Warren@{1) 


















3 AM affiliates, average I-time rate 
SB 1M 5M 15M 30M J14Hr 
D 9.00 11.16 17.66 35.33 55.00 91.66 | 
N 14.33 17.16 29.00 58.00 87.00 145.00 
WAEB, 500w-D, Tkw- N, 790ke, ABC, Holling- 
bery, Conlan 
D 10.00 10.00 20.00 40.00 60.00 100.00 | 


Meadville 
2 


10il City) 























ee oil 





a | . CANTON NN [2}@ Williamsport 
X ~~ 






CLARION JEFFERSON 

























































































ALTOONA, Blair, 38,808 fam., 94.9% radio * * * * * * 
36,828 radio fam. ‘ 
nis a WRTA, 250w, 1240kc, ABC, Meeker WLOA, Ikw-D, 1550kc, Friedenberg 
4 AM “affiliates, average 1-time rate | SB 1M SM 15M 30M 1 Hr SB 1M 5M 15M 30M Hr 


D 672 672 19.31 31.05 46.72 77.62 | 2 $00 6.00 20.00 30.00 45.00 75.00 | D 6.00 9.00 20.00 40.00 60.00 100.00 
N 10.08 10.08 25. 68 43.50 67.75 108.75 N 9.00 9.00 25.00 40.00 65.00 100.00 (Includes WLFM (FM) Pittsburgh) 


jcc iae mae WVAM, Ikw, 1430kc, CBS, Weed 
— ——_—_—___— ‘ : 1, CBS, BRADFORD, McKean, 15,728 fam., 95.79 
WFBG, 250w, 1340kc, NBC, Headley-Reed | D (690 6.90 21.25 32.20 48.90 80.50 radio, 15,051 radio fam. F 


D 8.00 8.00 16.00 32.00 48.00 80.00 | N.10.35 10.35 28.75 46.00 69.00 115.00 | wesp, ‘250w, 1490kc, MBS, Ra-Tel, Conlan 
N 12.00 12.00 24.00 48.00 72.00 120.00 | APOLLO, Armstrong, 22,521 fam., 94.4% | 5 4.00 5.00 10.00 20.00 30.00 50.00 




































WFBG-FM, Chan. 279, 103.7mc, Ikw, Headley- | wav — | N 5.00 6.00 12.00 24.00 36.00 60.00 
Reed, Bonus D 4.50 6.00 10.00 20.00 34.00 56.00 | BUTLER, Butler, 27,175 fam., 95.0% radio, 
bate > 500w-N, 1290kc, MBS, Burn- BEAVER FALLS, Beaver, 48,868 fam., 94.6% 25, 816 radio fam. 
min, Sontan } radio, 46,229 radio fam. 2 AM non-affiliates, average I-time rate 
s 2 te ae £3.09 10d oy | WBVP, | 250w, | 1230ke D  __—_—7.00 17.25 21.00 42.50 72.50 
: . ° . : D 5.25 5.25 12.00 25.00 40.00 60.00 | WBUT, 500w-D, 1580kc 


WJSW-FM, Chan. 243, 96.5mc, 0.25kw, Bonus | N 8.00 8.00 15.00 30.00 50.00 90.00 
——___ SERENE, Sechemsten, 91,336 fom, | caasee 2. “Se US Se Oe 


Note: All Rates one-time. Sources: Families 96.3% radio, 49.417 radio fam. eS, 
and radio families estimated from field tabu- | WGPA, 250w-D, 1100kc N ae tae 3” 00 7 11.67 20.00 
lations of 1950 U. S. Census. Percent radio | D 575 8.75 17.50 28.00 42.00 70.00 ne ' 
BMB. For complete explanation see foreword. | WGPA-FM, Chan. 236, 95.1mc, 10kw WISR, 250w-D, 680kc, Hooper, BMB 
IN 2.00 2.50 5.00 10.00 15.00 25.00 | D 10.00 22.50 25.00 50.00 85.00 
BLOOMSBURG, Columbia, 14,881 fam.. 94.3% | WISR-FM, Chan. 249, 97.7mc, 0.56kw, Bonus 
| 














radio, 14,032 radio fam. CARBONDALE, Lackawanna, 71,646 fam., 


For Facts on the 





94.6% radio, 67,777 radio fam. 














Reading Market 2 AM non- -affiliates, average 1:time rate WCDL, 250w, 1230kc, Cooke 
Pakous D 7.12 7.75 11.32 1865 31.35 53.75 | D 5.00 7.00 12.00 24.00 36.00 60.00 
HEADLEY-REED WCNR, 500w-D, 930ke N 7.00 9.00 18.00 36.00 54.00 90.00 


Representatives of 


WLTR, Ikw-D, 690ke radio, 24,912 radio fam. 
Radio Station 


D 10.00 10.00 13.40 26.80 40.20 67.50 | WLXW, Ikw-D, 1380kc 











WEEU N 15.00 15.00 20.00 40.00 60.00 10000 D 6.40 8.00 14.40 28.80 43.20 72.00 
| BRADDOCK, Allegheny, 421,301 fam., 96.3% | CHAMBERSBURG, Franklin, 21,241 fam., 92.- 
| radio, 405, 712 radio fam. | 8% radio, 19,711 radio fam. 
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CRAWFORD aden POTTE : BRADFORC 


D 4.25 5.50 9.25 10.50 22.50 40.00 | CARLISLE, Cumberland, 26,279 fam., 94.8% . 


(Continued from page 1) 


1948 Employment 
Retail Sales Mid-March 
U. S. ($000) 1948 

16,431 4,212 
45,332 9,936 
6,480 1,450 
4,666 609 
30,610 4,257 
45,936 9,782 
3,551 523 
6,821 1,133 
7,200 1,052 
12,262 1,571 
60,962 9,788 
3,859 354 
27,468 4,000 
55,193 8,776 

8,455 1,040 

124,551 23,563 
18,544 4,161 
50,013 10,815 
23,541 2,198 
97,603 13,898 

4,502 384 

619,943 149,241 

14,727 3,829 

2,098 189 
16,794 3,538 
40,199 5,198 
18,059 2,754 
6,436 691 
21,059 1,942 
39,982 5,231 

1,660 568 
30,027 5,341 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 
copyright 1950 ‘Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commerce 


3) Location of City and 


Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 


of 33 50 75 109 4s Number of Telecasting Stations 
PENNSYLVANIA 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1950, Broadcasting Publications, Inc 


(31@Wilkes -barre 





» m \ SB se Se (i) Nanticoke” 
N 15.00 15.00 30.00 60.00 90.00 150.00 | Y coll oo Du Bois 7H ( Lock Haven\!) 5 \ 
. a \ be \ Bloomsburg . i 
a. on. =" By oy 00 | OL New Castle Le (1) Clearfield \ — Ae /wors\ (2) Hazleton (1Xa) — Stroudsburg 
N 1.80 3.00 4.00 6.00 10.00 20.00 | ee i en ewe ae U CARB 
| — } Butl . NOIANA CLEARFIE 4 . 
WHOL, ey 1230k¢,. ces, oiMeeker, ie — he a GalkKittanning “EARFIECS “Rtate College (1) f ‘Sunbury HEz0 Tinbenehie 
} (1) Beaver Falls | { : ” : OF , 2 
N 12.50 12.50 25.00 50.00 75.00 125.00 | (Rochester — eT ee Mi MIFFLIN \__SNYDER > Pottsville(2\2 < Bhs 
WKAP, Ikw-D, 1580kc, Forjoe | fi) Apollo F D{2) Lewistown, —7>— scruriniu, _—/ Allentown ) < 
D 6.00 8.00 12,00 24.00, 36.00 £0.00 | erie eee nam Lewiston — (Snureun > ms maa 
WKAP-FM, an. , 106.3mc, 0.78kw, | VALLEGueny Homestead (Huntingdon ceases nities 
Forjoe, Bonus : ‘. BLAIR Pray PERRY ( 8 
= . McKeesport c a 73) OMER 
WSAN, 5kw, 1470kc, NBC, Headley-Reed, 4 . __ ab iohnstown es A——— 8 Acne Aira. 
H r Washington 2 ()Greensburg Leased YN P< catiseli) 5 ug 
D 10.00 15.00 18.00 36.00 54.00 90.00 | — gaa. S ey Me ere “ an i vester “LP 
N 16.00 24.00 32.00 64.00 96.00 160.00 raged IE ¥ FULTON YeRANKLIN : oa te) (Coatesville 
WSAN-FM, Chan. 260, 99.9mc, 8kw, Headley- x somerset eeororo / ae York (313) \. CEA 
Reed Uniontown 1} ~ J Chambersburg (1k) ; ( YOR . ASTER § chestertots 
D 2.00 3.00 3.60 7.20 10.80 18.00 cee eee Gettysburg (1) 
N 3.20 480 6.40 12.80 19.20 32.00 FAYETTE [THanover } 


Taxable Py), 
rolls=151Q Qn 


1949 Retail Soles 


1948 (Sop 


2998 
7h 
19 


1,905 
9015 
ag 
105,089 
2,633 
78 
2512 
3,27 
1603 
42 
1,093 
3,154 
42) 
36) 





number of 


















































Norristown(t) Morrisville, nD 


xy 


* x 


WCHA, Ikw-D, 800kc, 

SB 1M 5M 
D 7.50 7.50 14.40 28.80 43.20 7200 
WCHA-FM, Chan. 249, 95.9mc, 0.82kw, for- 


joe, Bonus-Days only. 


N (1/3 of AM rates) 
CHARLEROI, Washington, 
8% radio, 55,344 radio fam. 


WESA, 250w-D, 940kc 


5.75 6.75 10.00 20.00 “ 
115,369 fam., 97.8% 
radio, 112, 830 radio fam. 


D 
CHESTER, Delaware, 


2 AM non-affiliates, 


WPWA, lkw, ia. | 3600 
D 7.50 10.00 1 
N 7/50 10.00 18.00 36.00 54.00 90 


average 1- 
D 8.75 10.00 19.00 38.00 


Conlan 


WVCH, 250w-D, 740kc 


D 10.00 10.00 20.00 40.00 


(Continued on page 182 
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For Facts on the 
Altoona Market 
Contact 
HEADLEY-REED 
Representatives of 

Radio Station 


WFBG 





e Telecastint 


Forjoe, 
15M 


58,380 fam., %- 


Conlan 


30M | hr 


30.00 $0.00 


time rote 


57.00 950 








54.00 90.00 


60.00 100.00 












BR« 


956 
6.485 
ny 
va ae 


58% 
12 
16N8 


: PHILADELPHIA SUCCESS S 


1,305 
9015 
a 
105,089 
2.633 
8 
2512 
3,27 
103 
42 
10% 
3,154 
421 
344) 


‘etail Sales 
Commerce 


————__ 


Conlen 

30M jh 

43.20 7200 
 0.82kw, For: 


80 fam, %- 
n. 


) 30.00 $0.00 


fam., 978% 
T-time rate 
570 950 
» 54,00 90.0 
» 54.00 90.00 
) 60.00 100.0 
ge 182 CBS AFFILIATE—THE PHILADELPHIA BULLETIN STATIONS 
' Represented by Radio Sales 
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PENNSYLVANIA 


SPOT RATE FINDER 
(Continued from page 180) 


CLEARFIELD, Clearfield, 23,916 fam., 93.9% 
radio, 22,457 radio fam. 
WCPA, Ikw-D, 900kc 
SB 1M 5M 15M 30M 14Hr 
D 5.00 5.00 15.00 20.00 35.00 50.00 


COATESVILLE, Chester, 44,327 fam., 95.2% 
radio, 42,199 radio fam. 

WCOJ, Ikw-D, 1420kc 

|D 7.00 7.00 16.00 32.00 48.00 80.00 


CONNELLSVILLE, Fayette, 52,913 fam. 93.- 
9% radio, 49,685 radio fam. 

WCVI, 250w, 1340kc 

D 4.00 5.00 10.00 20.00 30.00 50.00 

N 6.00 7.00 16.00 32.00 48.00 80.00 

DOYLESTOWN, Bucks, 40,288 fam. 97.5% 
radio, 39,280 radio fam. 

WBUX, 250w-D, 1570kc 

D 4.50 6.00 12.00 24.00 36.00 60.00 

DuBOIS, Clearfield, 23,916 fam., 93.9% radio, 





















..°* HIGH’ * 
‘ (HOOPERS ° 
é 
























5000 WATTS | 
DAY AND NIGHT --.: 






















































} 
: | 22,457 radio fam. 
THIRD IN _. | WCED, 250w, 1230ke, CBS, McGillvra 
PENNSYLVANIA D 5.00 6.25 12.90 22.40 36.40 56.00 








N 5.00 6.25 12.90 22.40 36.40 56.00 
WCED-FM, Chan. 271, 102.1mc, 9.5kw, Mc- 
Gillvra, Bonus 












SALES ss 


oe” @ ° 


radio, 49,417 radio fam. 
WEEX (FM), Chan. 252, 98.3mc, Ikw 
D 3.50 3.50 6.00 10.00 15.00 25.00 
| N 4.50 4.50 7.00 16.00 25.00 45.00 
= 250w, 1400kc, MBS, NBC, Meeker, Con- 
an 
D 5.00 6.00 12.25 27.50 40.00 60.00 
N 9.00 9.00 18.00 35.00 55.00 90.00 
WEST-FM, Chan. 300, 107.9mc, 16kw, Meeker, 
| Bonus 
| ERIE, Erie, 61,007 fam., 95.4% radio, 58,200 
radio fam. 



























3 AM affiliates, average 1-time rate 
D 9.00 9.00 16.33 31.33 49.33 83.33 
N 15.00 15.00 26.00 53.00 80.66 135.00 


made to 
WERC, 5kw, 1260kc, NBC, Weed, Hooper 


a |D 12.00 12.00 20.00 40.00 60.00 100.00 

2 | Soeer-tee mm Fg og 90.00 150.00 

: | -FM, an. q -Imc, 9.7kw, Bonus 

a a Ke WEEL (FM), Chan. 246, 97.1mc (no rates avail- 


¢ 


= able) 
our nee Seece * WICU (TV), Chan. 12, 2kw-aur.; 4kw-vis., 
= Headley-Reed 
‘2 D 38.00 38.00 65.75 105.00 157.50 262.50 
& N 50.00 50.00 105.00 140.00 210.00 350.00 
= WIKK, 5kw, 1330kc, ABC, Taylor, Hooper 
< D 8.00 3.00 16.00 32.00 48.00 80.00 















In Harrisburg, third in Pennsylvania sales, WHP 


; ; = N 14.00 14.00 28.00 56.00 84.00 140.00 
is overwhelmingly FIRST in radio. = | WLEU, 250w, 1450ke, MBS 

-s : < D 7.00 7.00 13.00 22.00 40.00 70.00 

Its alert and public spirited program formula has = =| N__13.00 13.00 20.00 43.00 68.00 115.00 





WLEU-FM, Chan. 250, 97.9mc, 9kw 

D 5.00 5.00 10.00 20.00 30.00 50.00 
4 N 7.00 7.00 20.00 30.00 40.00 60.00 
z WPLN, 250w, 1400ke (no rates available) 






4) 4s 


won many an award in its quarter century of broad- 
casting. WHP is prouder still of the fact that it has 
















¥ % eye bn ae age 82,083 fam., 
= : 5.3% radio, 78,225 radio fam. 
~ consistently held an unparalleled share of the listener WHIB, Tkw-D,” 500w-N. 620ke. Cooke 
= : D 56% 7.00 17.00 34.00 51.00 85.00 
2 interest in its community. N 8.00 10.00 25.00 50.00 75.00 125.00 
5 } a 580 kilocycles and eee Pg 56,544 fam., 95.3% radio, 
3 ono . n e lala < ; radio fam. 
S In its new home o . aie WHVR, Tkw-D, 500w-N, 1280ke 
3 : aa 4 : ay and ni D 7.09 7.90 14.00 28.00 42.00 70.00 
$ its more effective power of 5,000 watts day g " N 10.00 10.00 20.00 40.00 60.00 100.09 
z : . ‘ : t a muc F HARRISBURG, Dauphin, 55,063 fam., 96.1% 
z “ HP 7 ill extend am — throughou | radio, 52,915 radio fam. , 
bs . © , $a” } | S : : : 
= wider area in Pennsy lvania’s rich South Central belt ; | 3 AM affiliates, average 1-time rate 
1D 864 8.99 18.16 36.33 55.33 90.00 
and beyond. a N 9.83 9.83 27.50 52.50 80.00 133.33 


—_ , ] is the national WABX (FM), Chan. 265, 100.9mc, kw 
Now, more than ever before, WHP D 1.00 2.00 4.00 10.00 17.50 25.07 


Sane : - ‘ iia N 1.00 2.50 5.00 12.50 20.00 27.50 
advertiser’s best radio buy in the highest per-capita WHGB, 250w, 1400kc, ABC, Weed, Conlan 


= D 7.50 7.50 17.00 34.00 51.00 85.00 
retail sales center in the Keystone State. N 9.50 9.50 25.00 50.00 75.00 125.00 


WHP, 5kw, 580kc, Bolling 
D 12.00 12.00 20.00 40.00 60.00 100.00 


» |N 18.00 18.00 30.00 60.00 90.00 150.00 
Your road to increased sales in | WHP-FM, Chan. 247, 97.3me, 4kw (40% dupli- 


cation of AM, balance sold independently) 


| WKBO, 250w, 1230ke, MBS, NBC. Meeker. 
South Central 


Conlan 
1D 6.50 7.50 17.50 35.00 55.00 85.00 
|N 12.00 12.00 27.50 47.50 75.00 125.00 
HAZLETON, Luzerne. 109,279 fam., 95.5% 
radio, 194,361 radio fam. 
WAZL, ?50w, '1490ic, NBC, Meeker 
D 400 400 10.09 20.00 30.00 45.09 
N 590 5.90 14.00 20.00 46.00 70.00 
WAZL-FM, Chan. 250, 97.7mc, 3kw, Meeker, 
Bonus 
| HOMESTEAD. Allegheny. 421,301 fam., 96.3% 
ah YA x di , 405,712 radi f. _ 
FS Op STATION OF THE | WHON. 250w -D BANK, Ortale 
ay =) ip + D 8.50 3850 17.00 34.00 51.00 85.00 
K E ¥ S TO N E S TA si E | HUNTINGDON, Huntingdon, 11,382 fam., 
91.9% radio, 10.460 radio fam. 
WHUN, 250w. 1400%c, MBS 
D 3.09 4.50 13.00 16.90 29.25 52.00 
N 5.00 6.00 15.60 26.00 45.50 78.00 



















Pennsylvania 











5000 WATTS 
580 KC 






HARRISBURG, PA, 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
| BMB. For complete explanation see foreword. 











EASTON, Northampton, 51,316 fam., 96.3% | 
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INDIANA, Indiana, 21,477 fam., 94.9% 
20,188 radio fam. fae, 
WDAD, 250w, 1450kc, CBS, McGillvra, Coy 
SB 1M SM 15M 30M Ty" 
D 5.00 6.00 12.90 22.40 36.4 54a 
N 5.00 6.00 12.90 22.40 36.49 yp 
JOHNSTOWN, Cambria, 58,253 fam., 941 
radio, 54,816 radio fam. o— 





3 AM affiliates, average 1-time rate 

D 6.33 666 18.16 30.00 45.16 75.00 

N 9.00 10.00 24.66 42.66 65.66 106.46 
ae 


WARD, 250w, 1490kc, CBS, Weed 

D 5.00 6.00 18.50 28.00 42.59 mq 
N 6.00 9.00 25.00 40.00 60.09 100.09 
WARD-FM, Chan. 287, 105.3mc, I1kw 

D 5.00 8.50 1600 


N 5.00 8.50 | 
WCRO, 250w. 1230kc, ABC, MBS, on 


Radio Reps. 
D 6.00 6.00 20.00 30.00 45.00 75.00 
N 9.00 9.00 25.00 40.00 65.00 100.00 
WJAC, 250w, 1400kc, NBC, Headley-Reed 
Hooper 
D 8.00 8.00 16.00 32.00 48.00 80.00 
N 12.00 12.00 24.00 48.00 72.00 1mp3 
WJAC-FM, Chan. 238, 95.5mc, 3.8kw, Heed. 
ley-Reed, Bonus 
WJAC-TV, Chan. 13, 3.7kw-aur.; 6.5kw-vis, 
ABC, CBS, DuMont, NBC, Headley-Reed 
D 15.00 15.00 22.50 36.00 54.00 %0 
N 22.50 22.50 37.50 60.00 90.00 15100 


KITTANNING, Armstrong, 22,521 fam., 944% 
radio, 21,259 radio fam. ° 

WACB, 500w-D, 1380ke 

D 3.85 5.60 12.60 25.20 37.80 63 


LANCASTER, Lancaster, 65,401 fam., 93.5% 
radio, 61,149 radio fam. 











2 AM affiliates, average 1-time rate 
D 6.75 7.80 18.75 37.50 57.50 8.30 
N 12.00 12.00 28.75 48.75 77.50 17.50 





WGAL, 250w, 1490kc, MBS, NBC, Mesker, 
Conlan 

D 6.50 7.60 17.50 35.00 55.00 850 

N 12.00 12.00 27.50 47.50 75.00 12500 

WGAL-FM, Chan. 257, 101.3mc, 16kw, Meeker, 
Bonus 

WGAL-TV, Chan. 4, 0.88kw-aur.; Tkw-vis., 
ABC, NBC, CBS, DuMont, Meeker 

D 25.00 25.00 45.00 72.00 108.00 180.00 

N 40.00 40.00 75.00 120.00 180.00 300.00 

WLAN, Ikw, 1390kc, ABC, Headley-Reed 

D 7.00 8.00 20.00 40.00 60.00 1.0 

N 12.00 12.00 30.00 50.00 80.00 130.0 

WLAN-FM, Chan. 245, 96.9mc, 20kw, Headlev- 
Reed, Bonus 

LEBANON, Lebanon, 22,741 fam., 95.4% ta- 
dio, 21,694 radio fam. 

WLAB (FM), Chan. 281, 104.1mc, 4.4kw 

D 4.00 4.00 8.00 12.00 18.00 20 

N 6.00 6.00 12.00 18.00 24.00 40 

WLBR, Ikw, 1270kc, Rambeau, Conlan 

D 7.50 18.00 35.00 55.00 850 

N 7.50 18.00 35.00 55.00 850 

WLBR-FM, Chan. 261, 100.1mc, 0.64kw, Rom- 
beau, Bonus 

LEMOYNE, Cumberland, 26,279 fam., 94.8% 
radio, 24,912 — —_ . 

WCMB, Ikw-D, 960kc, Cooke 

D 9.00 9.00 18.00 37.50 55.00 "0 

LEWISTOWN, Mifflin, 12,167 fam., 93.1% 1 
dio, 11,327 — 

WKVA, Ikw-D, 920ke 

D 7.50 7.50 12.00 24.00 36.00 6000 

WMRF, 250w, 1490ke, NBC,  Burn-Smith, 
Hooper, Conlan, BMB 

D 4.50 4.50 10.00 13.00 22.50 4000 

N 6.00 6.00 12.00 20.00 35.00 600 

WLTN (FM). Chan. 250, 97.9mc, 2.25kw, Bum- 
Smith (40% of AM rates) 


LOCK HAVEN, Clinton, 10,150 fam., 943% 
dio, 9,480 radio fam. , 

WBPZ, 250w, 1230ke. MBS, McGillvra, om 

D 4.50 4.50 10.09 13.00 22.50 a 

N 6.00 6.00 12.00 20.00 35.00 uy 


McKEESPORT, Allegheny, _ 421,301 fom., 
96.3% radio, 405,712 radio fam. 





2 AM non-affiliate, average 1-time rate 


D 6.00 8.50 16.00 40.00 60.00 900 








WEDO, Ikw-D, 810ke 

D 6.00 9.00 16.00 40.00 60.00 90 

WMCK, Ikw, 1360kc 

D 6.00 8.00 16.00 40.00 60.00 “ 

N 6.00 8.00 16.99 40.00 On 

WMCK-FM, Chan. 285, 104.9mc, 9KW 
Bonus - 

MEADVILLE. Crawford, 21,956 fam., 94 
radio, 20,704 radio fam. 

Ww W., 250w. 1490ke 

> ais 5.00 12.25 27.50 40.00 oe 

N 6.75 18.00 35.00 55.00 aoe 

WMGW-FM, Chan. 262, 100.3mc, 10kw, 
data available as 

MORRISVILLE, Bucks, 40,288 fam., 7/~* 
radio, 39,280 radio eo 

WBUD, 250w. 149%kc, McGill'vra 

D “g.09 18.00 30.00 48.00 -y 

N 8.00 18.00 30.00 48.00 “ 

NANTICOKE, Luzerne, 109,279 fam., 95 
radio, 104,361 radio fam. 

WHWL, Ikw-D. 730ke. Forjoe 

D500 6.50 8.21 22.78 37.80 os 

N 7.50 10.00 14.00 36.00 60.00 a 

NEW CASTLE. Lawrence, 29,353 fam., 95. 
radio, 27,914 radio fam. oe 

WKST, Tkw, 1280kc, MBS, Katz, So 

D 450 '8.00 14.00 28.00 42.00 Te 

N 10.00 12.00 20.00 40.00 60. 
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IN 

SPO 
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SCR 
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ANIL 


Wu 
BRC 


48.00 % 
72.00 Vath 
Bkw, Heod. 


6.5kw-vis,, 
lley-Reed 
54.00 9.00 
90.00 150.00 


fam., 94.4% 


37.80 63.00 
am., 93.5% 


ite 
57.50 87.50 
7.50 127.50 


3C,  Mesker, 


55.00 85.00 
15.00 125.00 
kw, Meeker, 


3 Tkwevis., 


w, Headlev- 


, 95.4% ra- 


4. dkw 

18.00 30.09 
14.00 40.00 
onlan 

55.00 85.00 
55.00 85.00 
54kw, Rom- 


am., 94.8% 


55.00 9.0 
, 93.1% ta- 


36.00 60.00 
Burn-Smith, 


2.50 40.00 
35.00 60.00 
25kw, Burn- 


am., 94.3% 


vra, Hooper 
2.50 40.00 
5.00 60.09 
301 fom, 
m. 


re rate 


50.00 90.00 


—— 


0.00 90.00 


One of the nation’s 
oldest voices is 


The _ voice of 


The Scranton Times 


WOAN © 630 KC 


SELLING 
185,057 RADIO HOMES 
720,229 CONSUMERS 
WITHIN A 37/2 MILE 
RADIUS 


THE NEW HIGH SPOT 
IN MUSIC, NEWS, 
SPORTS FOR THE GREAT 
ANTHRACITE MARKET 


SCRANTON, PENN. 


Represented by 
The Bolling Company 


Se TTT TT TTT TT TT TT TTT TTT 


WSCR 


SCRANTON, PA. 








WSCR covers a market of 
1,190,156 population 
which annually spends 
850 million in retail sales. 


Programming is especially 
attuned to large Slav and 
other foreign populations 
in Lackawanna (Scranton) 
and Luzerne (Wilkes-Barre) 
counties. Slav population 


alone totals 286,735; Ital- 
tan 59,706. 











1000 WATTS (d) 
on 1,000 kc 
DALE ROBERTSON 
General Manager 


THE WALKER CO. 
Nat’l. Representatives 





cnn | 


WKST-FM, Chan. 266, 101.1mc, 3kw, Katz 

SB IM 5M 15M 30M = 14Hr 
D 1.40 1.75 3.50 7.00 10.50 17.50 
N 2.00 2.50 5.00 10.00 15.00 25.00 


NEW KENSINGTON, Westmoreland, 82,083 
fam., 95.3% radio, 78,225 radio fam. 

WKPA, 250w-D, 1150kc 

D 5.00 6.00 12.00 25.00 38.00 68.00 

NORRISTOWN, Montgomery, 97,989 
97.3% radio, 95,343 radio fam. 
WNAR, 500w, 1110kc, Grant 

D 6.50 7.50 21.00 42.00 63.00 105.00 
OIL CITY, Venango, 18,167 fam., 94.2% 
radio, 17,113 radio fam. 

WKRZ, 250w, 1340kc, 

D 2.00 4.50 9.00 

N 2.00 5.25 11.00 22.50 33.00 60.00 

PHILADELPHIA, Philadelphia, 574,639 fam., 
96.1% radio, 552,228 radio fam. 


fam., 


Conlan 





AM ciffillates, cuieaa Ltine: rote 
30.50 34.50 51.12 102.25 155.25 261.50 
52.50 57.00 86.87 166.25 251.25 425.00 





13.75 13.83 22.16 42.50 64.66 106.66 
21.16 19.50 34.25 64.75 102.75 161.25 


4 
D 
N 
6 AM non-affiliates, average 1-time rate 
D 
N 





KYW, 50kw, 1060kc, 
BMB, Pulse 
D 30.00 30.00 50.00 100.00 150.00 250.00 
N 60.00 60.00 100.00 200.00 300.00 500.00 
KYW-FM, Chan. 223, 92.5mc, 20kw, Free & 
Peters, Bonus 


WCAU, 50kw, 1210kc, CBS, Radio Sales 

D 37.00 45.00 60.00 120.00 180.00 300.00 

N 75.00 90.00 120.00 240.00 360.00 600.00 

WCAU-FM, Chan. 251, 98.1mc, llkw, Bonus 

WCAU-TV, Chan. 6, 13.5w-aur.; 27kw- 
vis., CBS, Radio Sales 

D 60.00 60.00 78.75 126.00 189.00 315.00 

N 100.00 100.00 131.25 210.00 315.00 525.00 

WDAS, 250w, 1400kc, Forioe 

D 5.00 6.00 12.00 24.00 36.00 60.00 

N 7.50 9.00 18.00 36.00 54.00 90.00 

WFIL, 5kw, 560kc, ABC, Katz, Pulse 

D 35.00 38.00 52.50 105.00 165.00 300.00 

N 35.00 38.00 52.50 105.00 165.00 300.00 

WFIL-FM, Chan. 271, 102.1mc, 10kw, Katz, 
Bonus 

WFIL-TV, Chan. 6, 27kw-vis., 
ABC, Katz 

D 80.00 80.00 140.00 224.00 336.00 560.00 


NBC, Free & Peters, 


13.5kw-aur.; 


] 
| 


18.00 26.50 48.00 | 


N 100.00 100.00 175.00 280.00 420.00 700.00 | 


WFLN (FM), Chan. 239, 95.7mc, 20kw 
D 6.00 6.00 15.00 30.00 45.00 75.00 
N 6.00 6.00 15.00 30.00 45.00 75.00 


WHAT, 250w, 1340kc, Pulse 
D 7.00 


24.00 48.00 72.00 120.00 | 


N 7.00 24.00 48.00 72.00 120.00 


WHAT-FM, Chan. 287, 105.3mc, 20kw, Bonus 
WIBG, 10kw, 990kc, Young 


D 15.00 21.00 32.00 68.00 105.00 180.00 | 


N 21.00 30.00 50.00 100.00 185.00 285.00 
WIBG-FM, Chan. 231, 94.1mc, 20kw, Bonus 
WIP, 5kw, 610kc, MBS, Petry, BMB 


D 20.00 25.00 42.00 84.00 126.00 196.00 | 
N 40.00 50.00 75.00 120.00 180.00 300.00 | 


WIP-FM, Chan. 


Bonus 


WJMJ, Ikw-D, 1540kce, McGillvra 
D 10.00 


WPEN, 5kw, 


227, 93.3mc, 20kw, Petry, 


950kc, 


Rambeau 


15.00 20.00 40.00 60.00 100.00 | 


D 25.00 25.00 35.00 50.00 75.00 100.00 


N 35.00 35.00 45.00 75.00 100.00 150.00 

WPEN-FM, Chan. 275, 102.9mc, 20kw, Ram- 
beau, (Rates on request) 

WPTZ (TV), Chan. 3, 9kw-aur.; 18kw-vis., 
NBC, NBC Spot Sales 

D 70.00 70.00 105.00 168.00 252.00 420.00 


N 150.00 150.00 175.00 280.00 420.00 700.00 | 


WTEL, 250w-D, 860kc 

D 9.00 11.00 25.00 40.00 80.00 

PITTSBURGH, Allegheny, 421,301 fam., 96.3% 
radio, 405,712 radio fam. 





4 AM affiliates, average 1-time rate 
D 23.00 28.25 46.87 90.00 138.75 226.15 
N 46.00 57.50 93.75 180.00 277.50 452.25 





3 AM non-affiliates, average 1-time rate 


D 9.25 14.16 23.66 48.66 73.00 121.66 





KDKA, 50kw, 1020kc, NBC, Free & Peters, 
BMB, Hooper 


D 40.00 40.00 60.00 120.00 180.00 300.00 
N 80.00 80.00 120.00 240.00 360.00 600.00 


KDKA-FM, Chan. 225, 92.9mc, 9kw, Free & 


Peters, Bonus 


KQV, 5kw, 1410kc, MBS, Weed, Hooper 
D 14.00 20.00 35.00 70.00 105.00 175.00 
N 28.00 40.00 70.00 140.00 210.00 350.00 


KQV-FM, Chan. 251, 98.1mc, 2kw, Weed, 


Bonus 


For Facts on the 
Johnstown Market 
Contact 
HEADLEY-REED 
Representatives of 
Radio Station 


WJAC 


BROADCASTING e Telecasting 


| D- 10.10 





WCAE, 5kw, 1250kc, ABC, Katz, BMB, Hooper 
SB IM 5M 15M 30M lHr | 
D 19.00 27.50 47.50 95.00 150.00 237.50 | 
N 38.00 55.00 95.00 190.00 300.00 475.00 | 
WCAE-FM, Chan. 241, 96.1mc, 12kw, Bonus 


WDTV (TV), Chan. 3, 8.3kw-aur.; 16.6kw-vis., 
DuMont | 


D 15.00 45.00 67.50 108.00 162.00 270.00 | 
N 25.00 75.00 112.50 180.00 270.00 450.00 | 
WJAS, 5kw, 1320kc, CBS, Hollingbery, Hooper 

D 19.00 27.50 45.00 75.00 120.00 192.00 | 
N 38.00 55.00 90.00 150.00 240.00 384.00 


WJAS-FM, Chan. 259, 99.7mc, 24kw, Holling- 
bery, Bonus 


WKJF (FM), Chan. 229, 93.7mce, 
See Transit Radio listing) 


WLFM (FM), Chan. 246, 96.9mc, 20kw 
(Bonus with WLOA, Braddock, Pa.) 


WPGH, Ikw-D, 1080ke, Radio Reps 
D 8.00 12.50 18.00 40.00 60.00 100.00 


WPGH-FM, Chan. 273, 102.5mc, 22kw, Bonus 


WPIT,. lkw-D, 730kc, Ra-Tel, Hooper 

D 7.50 12.50 25.00 50.00 75.00 125.00 

WPIT-FM, Chan. 268, 101.5mc, 19kw, Ra-Tel, 
Bonus 

WWSW, 5kw, 970kc, Blair, Hooper 


D 12.25 17.50 28.00 56.00 84.00 140.00 
N 14.00 20.00 40.00 80.00 120.00 200.00 


WWSW-FM, Chan. 233, 94.5mc, 8.5kw, Blair, 


Bonus 


POTTSVILLE, Schuylkill, 55,944 fam., 
radio, 53,034 radio fam. 

WPAM, 250w, 1450kc, MBS, McKinney, Con- 
lan, BMB, Crossley 

D 4.00 6.00 11.00 18.00 30.00 50.00 

N 5.50 7.50 15.00 22.50 45.00 65.00 


WPAM-FM, Chan. 238, 95.5mc, 5.1kw, Mc- 
Kinney, Bonus 

WPPA, Ikw-D, 500w-N, 1360kc 

D 5.80 16.00 32.00 48.00 80.00 

N 7.25 20.00 40.00 60.00 100.00 

WPPA-FM, Chan. 270, 101.9mc, 2.8kw 


D 2.55 9.60 19.20 38.40 
N 3.40 12.00 24.00 48.00 


READING, Berks, 71,076 fam., 96.2% 
68,375 radio fam. 


20kw 


94.8% 


radio. 





3 AM affiliates, average 1-time rate 
D 7.00 7.66 18.16 35.00 55.00 
N 12.00 12.00 27.16 51.83 82.33 


86.66 
131.66 





WEEU, Ikw, 850kc, ABC, Headley-Reed 


D 8.00 8.00 20.00 40.00 60.00 100.00 
N 12.00 12.00 30.00 60.00 90.00 150.00 | 





WEEU-FM, Chan. 225, 92.9mc, 9kw, Bonus 


WHUM, 250w, 1240kc, CBS, Hollingbery 

D 6.50 7.59 17.00 30.00 50.00 75.00 
N 12.00 172.00 24.00 48.00 82.00 120.00 
WRAW, 250w, 1340kc, NBC, Meeker, Conlan 
D 6.50 7.50 17.50 35.00 55.00 85.00 
N 12.00 12.00 27.50 47.50 75.00 125.00 
ROCHESTER, Beover, 48,868 fam., 94.6% ra- 

dio, 46,229 radio fam. 


WRYO, 250w-D, 1050kc 
D 2.50 3.50 10.00 20.00 35.00 60.00 


SCRANTON, Lackawanna, 71,646 fam., 94.6% 
radio, 67,777 radio fam. 





2 AM affiliates, average 1-time rate 


10.10 16.50 29.50 44.50 74.00 
16.00 33.00 109.00 88.50 147.50 


N 16.00 





2 AM non-oaffiliates, average 1-time rate 


D 8.90 8.90 15.50 31.00 47.50 77.50 





WARM, 5kw, 590kc, ABC, Hollingbery 
D 7.20 7.20 12.00 24.00 36.00 60.00 
N 12.00 12.00 24.00 48.00 72.00 120.00 


WARM-FM, Chan. 229, 93.7mc, 
Bonus 


WGBI, Ikw-D, 500w-N, 910kc, 
Hooper 

D 13.00 13.00 21.00 35.00 53.00 88.00 

N 20.00 20.00 42.00 70.00 105.00 175.00 


WGBI-FM, Chan. 267, 101.3mc, 1.8kw, Blair, 
Bonus 


Hollingbery, 


CBS, Blair, 


WAN, 500w-D, 630kc, Bolling 
D 7.80 7.80 13.00 26.00 39.00 65.00 
N 7.80 7.80 13.00 26.00 39.00 65.00 


WQAN-FM, Chan. 222, 92.3mc, 1.8kw, Bonus 
daytime 


Night rates on request 


WSCR, Ikw-D, 1000kc, Walker 
D 10.00 10.00 18.00 36.00 56.00 90.00 


(Continued on page 184) 


In 
Pennsylvania's 


3rd Market 
theNo.] Station 


ABC 


AFFILIA 


WILKES- 
BARRE 


—— —_— 
5 Se 
i. 


3000 Watts 


Daytime (1000 W. Nighttime) 


Beginning About Sept. 1 
(Present Power 250 W) 





AVERY-KNODEL, INC., Nat'l Rep. 
608 Fifth Ave., New York 20 
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lations of 1950 U. S. Census. Percent radio D 4.50 4.50 
BMB. For complete explanation see foreword. N 6.00 6.00 









Representatives of er, Bonus 














D 6.00 6.00 

















































WBRE has been running on a fast 
track for over twenty-five years. 
And their Advertisers have been 
“cashing-in” their tickets in top 
profits ... right across the board. 
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and radio families estimated from field tabu- WKOK, 250w 1240ke, ABC, Continental | : . 
1300 22.50 40.00 | rercent of national per capita 


12.00 20.00 35.00 60.00 


WMBS-FM, Chan. 289, 


Radio Station WARREN, Warren, 
WSAN 11,203 radio fam. 
SAL WNAE, Ikw-D, 1310kc 


™ WBRE 


WILKES-BARRE, PENNA. Affiliate 





SOMERSET, Somerset, 22,803 fam., 92.6% ’ ey > SYLVAN 

PENNSYLVANIA Be ye Foy ~~ MARKET INDICATORS FOR PENNSYLVANIA 
oer uens cae — _ Maes asm om 1 He CLASSIFICATIONS pln se YR. FIGURES rR 
4.00 5. 00 24 CT (lcnedebiceuagvaxs : 
(Continued from page 183) | ST. MARYS, Elk, 9,620 fam., 94.8% a 9 eee On. Peer tee re a ry e4 hn rte ‘0 
SHAMOKIN, Northumberland, 32,650 fam., | yal? regio fam. aa ea iis 2,915,074 °50 2,529,140 4 
Pe Beggs yy Aggy Song D 3.00 4.50 10.00 13.00 22.50 40.00 | Percent Radio .............. 95.5% 49 95.7% 49 
‘sB. IM 5M 15M 30M Hr | N_ -5.00 6.00 12.00 20.00 35.00 60.00 | Radio Families .............. 2,783,895 50 2,512,000 46 
D 5.00 6.50 20.00 35.00 50.00 80.00 | STATE COLLEGE, Centre, 18,335 fam., 94.5% | Retail Sales ................ $8,830,894,000 °49 — 9,030,166,000 43 
N 5.00 6.50 20.00 35.00 50.00 80.00 radio, 17,326 radio fam. Retail Trade Employes ...... 509,287 48 368,329 » 
SHARON, Mercer, 31,153 fam., 95.3% radio, | MAY O90, L450nc. MES og 25.00 46.09 | Wholesale Sales Volume .. . .$10,750,483,000 "48 — 3,347,500,000 %y 
WPIC, Ikw-D, 790kc, Young, Hooper N 5.00 4.75 14.00 23.00 40.00 69.00 | Wholesale Trade Employes 151,097 °48 101,400 9 
D 7.50 12.00 24.00 36.00 60.00 | STROUDSBURG, Monroe, 9,393 fam., 949% | Employment (Mid-March) .. 3,010,812 °48 2,903,465 45 
- Chan. b A . w, n io, 8, io fam. "19 ’ ~ 98 Pris 
eM ee) 8.251250 20.00 30.00 | WVPO,’ 250w-D, B40ke, "Walker, Radio Reps a Payrolis (1st quarter) ag thene pred a8 1,732,947,000 1 
N 5.00 10.00 20.00 30.00 50.00 | D 5.00 5.00 10.00 20.00 30.00 50.00 yo teeeees $15, ee = re 0 
ae _| . Percent distribution ...... 4.349 4 
Note: All Rates one-time. Sources: Families | “YUM Otv agin 30,919 radio fame | Per Capita Income .......... F = 


RS ne cae 


WKOK-FM, Chan. 231, 94.1mc, 4.4kw, ABC, | New Construction (Private) . $ 
Continental, Bonus eS .. eae 
For Facts on the ae 52,913 fam., 93.9% | Non-Residential .......... 
Allentown Market WMBS, kw, 590kc, CBS, Meeker Value added by Manufacture 36, 
Contact D 4.50 7.50 15.00 30.00 45.00 75.00 | Automobile Registration 


N 7.50 12.50 25.00 50.00 75.00 125.00 poe 
HEADLEY-REED ses Fume, \ Sw, Mook: eee ee 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
11,893 fam., 94.2% radio unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business, 


WNAE-FM, Chan. 221, 92.1mc, 0.49kw 


16.00 24.00 40.00 | D 1.50 1.50 2.50 4.00 6.00 10.00 


PLACE YOUR MONEY ON THE FIRST* IN THE THIRD** 
“WBRE is the FIRST STATION in 
**Pennsylvanias THIRD largest Marketing Area (Wyoming Valley) 


So if you’re tired of “‘horsing”’ 
around with unsure results from 
your advertising dollars . . . place 
your money on WBRE ... . the 
FIRST* in the THIRD**. 





BRO 


$1,444 48 628 49 


102% 48 109% 49 
784,200,000 °49 220,100,000 39 
371,600,000 749 128,700,000 5 
229,900,000 49 44,800,000 9 
946, 956,000 °47 2,476,862,000 39 

2,752,985 °49 2,570,792 4g 
2,775,100 49 1,961,600 45 


WASHINGTON, Washington, 58,380 
94.8% radio, 55,344 radio fam. 
WJPA, 250w, 1450kc, MBS, McGillvra, Con. 

lan 
SB 1M 5M 15M 30M Jr 
| D 3.60 5.40 10.80 21.60 32.40 549 
N 5.40 7.20 14.40 28.00 43.20 729 
WJPA-FM, Chan. 282, 104.3mc, 6kw, ie. 
Gillvra, Bonus 


WILKES-BARRE, Luzerne, 109,279 fam., 9532 
radio, 104,361 radio fam 


fom 




















3 AM affiliates, average 1-time = 
D 8.00 7.50 13.08 26.16 38.33 6255 
N 10.00 9.83 19.00 37.33 53.66 91.46 


WBAX, 250w, 1240kc, MBS, Burn-Smith 
. 6.50 13.00 26.00 38.00 6200 
9.50 19.00 37.00 55.00 900 
| WBRE, 250w, 1340kc, NBC, Hooper, Conlon 
; D 9.00 9.00 13.75 27.50 39.00 6300 
N 11.00 11.00 20.00 39.00 52.00 90 
WBRE-FM, Chan. 253, 98.5mc, 2.2kw, Bonus 
WILK, 250w, 1450kc, ABC, Avery-Knodel 
| (C.P. for 5kw-D, Ikw-N, 980kc) 
D 7.00 7.00 12.50 25.00 38.00 630 
N 9.00 9.00 18.00 36.00 54.00 %0 
WILK-FM, Chan. 241, 96.1mc, 3.1kw, Avery- 
Knodel, Bonus 
WIZZ(FM), Chan. 277, 103.3mc, 20kw, Tromit 
Radio 
D 5.00 5.00 12.00 24.00 36.00 60 
N 3.50 3.50 8.40 16.80 25.20 420 


WILLIAMSPORT, Lycoming 28,185 fam., 94.!% 
radio, 26,522 radio fam 




















2 AM eines, average 1-time rate 
| D 6.15 7.65 13.95 28.15 41.60 6850 
N 8.10 9.90 19.80 39. 10 59.90 99.00 
WLYC(FM), Chan. 286, 105.1mc, 3.2kw 
D 4.00 5.00 8.00 16.00 24.00 400 
| N 4.00 5.00 8.00 16.00 24.00 4.0 
| WRAK, 250w, 1400kc, NBC, McKinney, Hooo 
er, Conlan 
| D 4.80 7.80 14.40 28.80 43.20 720 
N 7.20 10.80 21.60 43.20 64.80 108.00 
WRAK-FM, Chan. 262, 100.3mc, 3.2kw, M- 
| Kinney, Bonus 
| WWPA, 250w, 1340kc, CBS, Burn-Smith 
| D 7.50 7.50 13.50 27.50 40.00 65.00 
N 9.00 9.00 18.00 35.00 55.00 10 


YORK, York, 56,544 fam., 95.3% radio, 53,8% 
radio fam. 

















| 2 AM affiliates, average 1-time rate 
D 6.50 7.50 17.50 35.00 55.00 500 
N 12.00 12.00 27.50 47.50 75.00 1250 





WNOW, Ikw-D, 1250kc, Conlan 
D 6.00 7.50 19.75 33.25 46.75 7500 
N 8.00 10.00 26.50 44.50 62.50 1000 
WNOW-FM, Chan. 289, 105.7mc, 18kw, Bows 
WORK, 5kw, 1350kc, MBS, NBC, Meeker 
Conlan 
D 6.50 7.50 17.50 35.00 55.00 80 
| N 12.00 12.00 27.50 47.50 75.00 1250 
WRZE (FM), Chan. 253, 98.5mc, 8kw 
D 1.25 2.00 5.00 15.00 30.00 4 
N 1.25. 2.00 5.00 15.00 30.00 # 
WSBA, Ikw, 910kc, ABC 9 
D 6.50 7.50 17.50 35.00 55.00 ae 
N 12.00 12.00 27.50 47.50 75.00 125 
WSBA-FM, Chan. 277, 103.3mc, 20kw, Bonus 













For Facts on the 
Lancaster Market 
Contact 
HEADLEY-REED 
Representatives of 

Radio Station 


WLAN 





ADCASTING e Telecastiag 


County 
Adams 
Allegheny 
Armstrong 
leaver 
ledford 
lerks 
iloir 
tradford 
tucks 
jutler 
Cambrai 
Cameron 
Carbon 
Centre 
Chester 
Clarion 
Clearfielc 
Clinton 


Columbi: 


Sources: 


BR 






production 
ess, 


3,380 fom 
a. 
illvra, Con. 


30M Jr 
32.40 54.00 
13.20 7200 
6kw, Me- 


fam. 95.5% 





rate 
38.33 62.64 
53.66 91.46 





rn-Smith 

38.00 62.00 
55.00 9.00 
per, Conlan 
39.00 63.00 
52.00 95.00 
2kw, Bonus 
very-Knodel 


38.00 63.00 
54.00 90.00 
|kw, Avery- 


kw, Tronsit 


36.00 40.00 
25.20 42.0 


fam., 94.1% 





rate 
41.60 68.50 
59.90 99.00 
3.2kw 
24.00 40.00 
24.00 40.0 


nney, Hoop 


43.20 72.0 
54.80 108.00 
3.2kw, Me 


-Smith 
40.00 65.00 
55.00 90.00 


adio, 53,886 





ate 
55.00 85.00 
75.00 12500 


46.75 7500 
62.50 100.09 
18kw, Bonus 
BC, Meeker 


55.00 8500 
75.00 12500 
, Bkw 

30.00 40.00 
30.00 40.0 


55.00 95.00 
75.00 125.00 
20kw, Bonus 








PENNSYLVANIA RADIO MARKET DATA BY COUNTIES 





1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March — rolls—1st Qtr. 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000) 










44,084 





39,435 12,313 11,537 20,397 31,786 7,411 3,459 





Adams 





\llegheny 1,508,258 1,411,539 421,301 405,712 96.3 1,470,448 1,424,333 509,227 353,268 
















— 80,626 81,087 22,521 21,259 94.4 45,521 54,274 17,360 11,924 














aa 174,948 156,754 48,868 46,229 123,280 139,377 57,828 42,374 



















ledford 40,668 40,80? 





11,359 10,313 21,352 24,027 3,953 1,918 









254,454 





241,884 71,076 68,375 223,763 231,140 84,244 51,098 


lerks 





tlair 138,934 140,358 38,808 36,828 94.9 121,979 113,091 21,222 10,679 


















tradford 51,481 50,615 14,380 13,402 93.2 34,716 37,321 7,805 4,233 













tucks 144,234 107,715 40,288 39,280 71,852 102,347 23,245 14,018 











iutler 97,290 87,590 





27,175 25,816 68,812 74,965 17,906 11,858 


















Cambrai 208,546 213,45? 58,253 54,816 94.1 171,990 154,453 56,529 38,140 
























ne 7,105 6,852 1,984 1,835 92.5 5,442 6,163 1,112 568 

















Carbon 57,391 61,735 16,031 15,469 96.5 32,393 36,893 18,826 13,629 














Centre 65,642 52,608 18,335 17,326 94.5 40,475 45,155 9,705 5,008 






























158,691 135,626 





Chester 42,199 112,839 126,238 28,440 17,594 














Clarion 





38,284 38,410 10,693 9,944 93.0 23,325 28,836 6,356 3,926, 





















Clearfield 85,622 92,094 23,916 22,457 93.9 51,550 61,112 17,102 9,974 





Clinton 36,340 34,557 10,15C 9,480 94.3 24,010 26,495 7,169 4,180 






















































Columbia 53,276 51,413 14,881 14,032 94.3 32,122 40,395 14,353 7,932 














(Continued on page 186) 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
copyright 1950 ‘’Sales Management.” Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 





New 
Construction 
Almost 
Completed! 


WEW POWERS 


NOW ... for the FIRST time- 


complete coverage of the great 
Scranton - Wilkes-Barre Area-- 


@ Pennsylvania’s 3rd Market 
@ America’s 2ist Market 











Scranton and Wilkes-Barre combine 



















in a natural trading area exceeded in 
population by only 20 other major 
markets. And WARM'’S new construc- 


: ti ill li 
Represented Nationally By ion will deliver the only complete 


mee 4 (C] 0) :(C) = am = (@) MM (C)-1 513) OD 


* Pottsvilie 
con ie NEW YORK CHICAGO 
ATLANTA LOS ANGELES SAN FRANCISCO Affiliated with A BC 


The American Broadcasting Co. 






coverage of this great buying area. 
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B . cmsrignt. 198" Be FIFTEEN CENTS 


Phila. Still 3d City in U. S. With 2,057 1210 
Population; Los Angeles 103,174 Behind. 


More people are living in Philadelphic 


More people in Philadelphia 2 
are listening to WFIL 


SEER RESINS 
‘e XXOSC eee x 
SS SKY ee 3% 


XK 
’ OX 
tem 
ISOS 


$2 


ee 


ee DOES THAT MEAN THAT ADVERTISERS 
YX? 


Yee 
SR 


ss WILL FIND MORE PHILADELPHIA 


KK 


ee 
© 
SSS 


Se 
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PROSPECTS PER DOLLAR THROUGH WIL ? 


RS 


By 
QO 
XS 
ane 


SKS 
O55 
OK 


Xs OX 

OK KKK 
XK 

ASS ony 


soc. If you're an advertiser, let us prove 


55 
eens, 
sr ; 
—"—" * ° A “es 
ABC AFFILIATE ) ox 
Ropresented ty xx é 
THE KATZ AGENCY <x : 
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NEWPORT, Newport, 15,067 fam., 98.7% ra- 
dio, 14,871 radio fam. 










WRJM, Ikw-D, 1540kc 
SB 1M 5M 15M 30M 14Hr 


D 4.00 7.50 10.00 24.00 36.00 60.00 


PAWTUCKET, Providence, 161,862 fam., 98.9% 
radio, 160,081 radio fam. 


WPAW, 500w-D, 1380kc 


D 3.00 5.00 6.50 16.50 27.50 50.00 








PROVIDENCE, Providence, 161,862 


fam., 
98.9% radio, 160,081 radio fam. 















4 AM affiliates, average 1-time rate 
D 11.25 12.00 22.00 44.00 66.00 110.00 
N 22.50 24.00 44.00 88.00 129.50 220.00 


















3 AM non-affiliates, average 1-time rate 
D 5.58 8.86 17.70 35.33 55.33 88.66 














WDEM, 500w-D, 1290kc 


D 5.75 8.60 17.10 34.00 52.00 86.00 | 
N 7.60 11.50 23.00 46.00 69.00 114.00 

















Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 


WRIB 


Providence, Rhode Island 




















NOW 1 KW! 


A BIG Buy In Coverage 
A BIG Buy In Audience 








NO CHANGE IN RATES! 





See Forjoe for the story of 


the biggest independent au- 





dience gains in recent Provi- 






dence history! 


WRIB 


1,000 watts 
1220 ke 
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77,651 
53,940 
579,467 
46,221 


1949 1948 Employment Taxable by 

1950 1940 1950 195 % Radio Retail Sales Retail Sales Mid-March rolls—1s¢ gy 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 (Sg 
Bristol 29,039 25,548 8,111 8,046 99.2 14,401 16,530 7,744 





58,311 21,690 





46,696 15,067 








550,298 161,862 











32,493 12,910 


Sources: 1950 Populaticn, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 


Further reproduction unlicensed. 


RHODE ISLAND 


SPOT RATE FINDER 


WEAN, 5kw, 790kc, MBS, Petry, Hooper 


SB 1M 5M 15M 30M 14Hr 
D 11.00 11.00 22.00 44.00 66.00 110.00 
N 22.00 22.00 44.00 88.00 132.00 220.00 


WFCI, 5kw, 
Hooper 


10.00 10.00 20.00 40.00 60.00 100.00 
20.00 20.00 40.00 80.00 120.00 200.00 


1420ke, ABC, Avery-Knodel, 


D 
N 


WHIM, 
D 


Ikw-D, 
5.00 9.00 


1110ke, Young, Ketell-Carter 
18.00 36.00 54.00 90.00 


WJAR, 5kw, 920kc, NBC, Weed 
D 9.00 12.00 22.00 44.00 66.00 110.00 
N 18.00 24.00 44.00 88.00 122.00 220.00 


WJAR-FM, Chan. 





238, 95.5mc, 





20kw, 


Bonus 


WJAR-TV, Chan. 11, 
CBS, NBC, DuMont 
D 40.00 40.00 65.00 100.00 150.00 250.00 
N 40.00 40.00 65.00 100.00 150.00 250.00 


15kw-aur.; 30kw-vis., 


WLIV(FM), Chan. 229, 107.7mc, 20kw 
(Sold in combination with WDEM, Providence, 
S i) 


WPJB(FM), Chan. 286, 105.Imc, 20kw, 
Walker 

D 3.00 3.00 6.00 12.00 18.00 30.00 
N 6.00 6.00 


WPRO, 5kw, 630kc, CBS, Raymer, Hooper 
D 15.00 


N 30.00 30.00 48.00 96.00 144.00 240.00 


WPRO-FM, Chan. 222, 92.3mc, 20kw, Bonus 


WRIB, Ikw, 1220kc 


D 6.00 9.00 


90.00 
N 6.00 9.00 


00 
00 90.00 


18.00 36.00 60. 
18.00 36.00 60. 


WESTERLY, Washington, 12,910 fam., 97.1% 
radio, 12,535 radio fam. 


WERI, 250w, 
Conlan 
3.50 
5.50 


123Qkc, 


4.50 
7.50 


Continental, Brannan, 


9.00 18.00 30.00 50.00 
15.00 30.00 48.00 80.00 


D 
N 


WOONSOCKET, Providence, 161,862 
98.9% radio, 160,081 radio fam. 


fam., 
WWON, 250w, 1240kc 


D 5.85 7.20 14.40 25.92 43.20 72.00 
N 6.50 8.00 16.00 32.00 48.00 80.00 


WWON-FM, Chan. 288, 105.9mc, 0.39kw, 
Bonus 


RHODE ISLAND RADIO MARKET DATA BY COUNTIES 












1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 


12.00 24.00 36.00 60.00 


15.00 24.00 48.00 72.00 120.00 | 












21,408 987 42,782 53,140 13,645 























14,871 98.7 45,001 41,957 5,414 











160,081 98.9 553,050 559,607 218,583 














12,535 37,149 37,557 8,091 





1949 Retail Scie, 


* * ” 


BROADCASTING 27 TELECASTING 


as pn MAP 


NEW 
ENGLAND 


Location of City and number of 
Standard (AM) Broadcasting 
Stations 































7 Waterbury 








Montpelier-\ 2) Number of FM Broadcasting 
Barre 


Stations 










& Number of Telecasting 
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| MARKET INDICATORS FOR RHODE ISLAND 


* * 


CLASSIFICATIONS FIGURES YR. FIGURES ¥3. 
co 786,324 ’50 713,346 ‘0 
SRS. 23) sie ss niererere ern oie 0.52% 50 0.54% 0 
PE  iiek ak cnnnwas oekis 219,643 °50 189,120 0 
Percent Radio ............... 98.8% 49 97.7% ‘M6 
Radio Families .............. 217,007 °50 200,300 M6 
UR a earree $ 692,383,000 ’49 708,791,000 8 
| Retail Trade Employes ...... 39,057 48 31,174 9 
| Wholesale Sales Volume .... $ 712,500,000 °48 239,000,000 : 
Wholesale Trade Employes 10,917 °48 7,626 39 
Employment (Mid-March) .. 261,945 °48 257,323 fi 
Taxable Payrolls (1st quarter) $ 161,594,000 °48 146,680,000 . 
- — aaa $1,165,000,000 48 511,000,000 : 
| Percent distribution ...... 0.57% 48 0.67% " 
| Per Capita Income .......... $1,564 48 715 
Percent of national per capita ” 
DN et ie Sd 111% 48 124% 19 
New Construction (Private) . $ 60,400,000 °49 19,200,000 9 
| Mesi@emtial ...w. 2... ccc ccees $ 32,000,000 49 10,300,000 59 
| Non-Residential .......... $ 15,100,000 °49 5,000,000 9 
| Value added by Manufacture $ 658,420,000 ’47 237,698,000 48 
Automobile Registration ' 236,687 °49 224,244 "5 
a a NE 225,400 °49 160,200 
Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 





unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
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WPRO AUDIENCE LEADERSHIP 
GREATER THAN EVER! 


etail Soles 
Commerce. 


Compare the 1949-1950 Winter-Spring Hooper 
Audience Index for Providence-Pawtucket with the 
seasonal index one year ago. 


You'll find WPRO’s first-place audience leadership 
in New England’s SECOND LARGEST MARKET is 
greater than ever ! 


WPRO’s Share of Audience is greater than the 
second-place station by : 


WPRO WINTER-SPRING STATION AUDIENCE INDEX LEADERSHIP 


MORNING 1948-1949 1949 — 1950 


MON. thru FRI. ... 84.2% fe 8 152.4% 


AFTERNOON 


NOON - 6 P.M 


MON. thru FRI. ... 59.0% oe 73.5% 


EVENING 


6 - 10:30 P.M. 


SUN. thru SAT. a 50.2% 


PROVIDENCE 
BASIC CBS 5000 WATTS 
‘AM & FM 630 KC 


Represented by Raymer 


astiog BROADCASTING e Telecasting August 14, 1950 @ Page 189 








Page 190 @ August 14, 1950 








































COVERAGE 


Sure...We’ve Got It 


B07... 


Like the Gamecock’s 
Spurs...It’s the 


el LLY | 











BMB Report No. 2 Shows 
WSPA With The Largest 


Audience Of Any Station 
In The Area! 


AND...This Hooper 
Report Shows How WSPA 
Dominates This Area! 
HOOPER RATING -- Winter 1949 


8:00 AM -- 12:00N ....... 63.2 
12:00 N -- 6:00 PM 


(Monday thru Friday) 
6:00 PM -- 10:00 PM .. 67.6 
(Sunday thru Saturday) 
GIVE YOUR SALES 
A POTENT PERMANENT HYPO 


AIR YOUR WARES OVER 








Represented By: 
John Blair & Co. 
Harry E. Cummings 
Southeastern Representative 
Roger A. Shaffer 
Managing Director 


Guy Vaughan, Jr., Sales Manager 


CBS Station For The 


Spartanburg-Greenville 


pS Se 


5,000 Watts -- 
950 On Your Dial 





















KERSHAW 


a nates. 


Avrangedurg eT 





MARKETBOOK MAP 
SOUTH CAROLINA 


Location of City and number of 
Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
4 Number of Telecasting Stations 


Scale of Miles 






Hampron Walterboro (4) 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1950, Broadcasting Publications, Inc. 


SOUTH CAROLINA 


FIGURES YR. 
Population 


% of U.S. 


Percent Radio 
Radio Families 
Retail Sales 
Retail Trade Employes 
Wholesale Sales Volume 
|Wholesale Trade Employes 
Employment (Mid-March) .. 
Taxable Payrolls (lst quarter) $ 176,083,000 
$1,714,000,000 


$1,104,746,000 
... $ 991,602,000 


Percent distribution 
Per Capita Income 
Percent of national per capita 
New Construction (Private) 

Residential 

Non-Residential 
Value added by Manufacture $ 794,312,000 
Automobile Registration 
Telephones 


$ 33,100,000 
$ 30,300,000 





Note: 1949 Retail Sales, copyright 1950 “Sales Mana 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 


SPOT RATE FINDER 


ANDERSON, Anderson, 25,312 fam., 86.3% 


radio, 21,844 radio fam. BMB, Hooper 
SB 


16.00 32.00 
WPAL, Ikw-D, 730ke, Walker 
8.00 15.00 24.00 45.00} WMUU, Ikw-D, 1260kc ~ 
lkw-N, 1250ke, NBC, Hol-|D 3.00 4.00 6.50 12.00 20.00 
d, 11,582 fom, 
24.00 36.00 60.00 GREENWOOD, Greenwoo 


48.00 72.00 120.00 
WTMA-FM, Chan. 236, 95.1mc 49kw, Bonus D 
WUSN, 250w, 1450kc, MBS, Cooke, Hooper 

00 8.00 


18.00 36.00 54.00 90.00 

18.00 36.00 54.00 90.00 

WCAC(FM), Chan. 266, 101.1mc, 41kw, Burn- 
Smith, Dodson, Bonus 

WANS, Ikw-D, 1280ke 

Dd 13.00 26.00 38.00 65.00 

BENNETTSVILLE, Marlboro, 8,862 fam., 79.4% 
radio, 7,036 radio fam. 

WBSC, 250w, 1400kc, MBS, McGillvra 

16.00 24.00 40.00 

16.00 24.00 40.00 

CAMDEN, Kershaw, 9,003 fam., 79.0% ra- 
dio, 7,112 radio fam. 

_— Ikw-D, 1590kc 


WTMA, 5kw-D, 


12.00 
12.00 24.00 


14.40 24.20 38.40 
CHARLESTON, Charleston, 44,647 fam., 82.0% | 
radio, 36,610 radio fam. 


4 AM affiliates, average 1-time rate 


CHESTERFIELD 


Bennettsville (1) 


! 
RLBORG 


Dillon (7) 


(Hartsville 


DARLINGTON 


DILLON 


ue Florence (2}2) Mullins O01) 


SUMTER FLORENCE 


{1} Sumter~ \—> 
: Nat Conway (1) 
IS. 


WILLIAMSBURG 





CLAREND n/ (1) Kingstree 


MARION 


HORRY 


Myrtle Beach] 


GEORGETOWN, 


Georgetown [7 


chateain a 


CHARLESTON 








MARKET INDICATORS FOR SOUTH CAROLINA 
CLASSIFICATIONS 


* * 


WIS-FM, Chan. 233, 94.5mc, 1.3kw, Bonus 
WMSC, Ikw-D, 500w-N, 1320kc, CBS, Avery. 
Knodel, BMB, Hooper, Conlan 

SB 1M 5M 15M 30M I 
D 5.00 5.00 10.00 20.00 30.00 50H 
N 8.00 8.00 15.00 30.00 45.00 75% 
WNOK, 250w, 1230kc, MBS, Forjoe, Hooper 
D 5.00 5.00 12.00 20.00 36.00 sw 
N 7.00 7.00 16.00 32.00 48.00 80.0 


CONWAY, Horry, 16,720 fam., 79.6% radio 
13,309 radio fam. 

WLAT, 250w, 1490kc, MBS, McGillvra, Conlon 

D 3.00 4.00 8.00 16.00 24.00 40.0 

N 3.00 4.00 8.00 16.00 24.00 40.% 


DILLON, Dillon, 8,641 fam., 80.7% radio, 
6,973 radio fam. 


é kc, MBS, McGillvra, BMB 
FIGURES YR. WDSC, lkw D, 800! Cc cOlivra. 


1,899,804 
1.44% 
794,860 
711.2% 
324,000 
1,141,201,000 
43,997 
297,200,000 
8,892 
336,331 
149,131,000 
545,000,000 
0.72% 

286 


50% 
30,300,000 
16,500,000 

6,900,000 
169,294,000 
484,579 
124,900 


* * 


5M 15M 30M 0030.00 50.0 
8.00 16.00 24.00 40.00/2 7-00 7.00 10.00 20.00 


| i 40.00 60.00 100.0 
48.00 80.00 | \ 10.00 10.00 20.00 





18.75 28.87 50.12 
9.75 20.00 37.50 57.50 100.00 | 


|WCSC, 5kw, 1390kc, CBS, Free & Peters, 


4 AM affiliates, average 1-time rate . 
1222 9400 49.50 62.59 | WHSC, 250w, 1450k-, MBS 


18.75 37.50 56.25 93.75 








12.9% 20.99 39.50 6750 | 
1200 25.00 40.00 45.00 125.00 | 
WCSC-FM, Chan. 245, 96.19mc, 36kw, Bonus 


All Rates one-time. 


and radio families estimated from field tabu- 
lations of 1950 U 


Percent radio 


BMB. For complete explanation see foreword. 





WCOS, 250w. 1400kc, ABC, Taylor, Hooper, 


12.50 20.00 J 00 | WDKD, Ikw-D, 1300ke 

16.00. 32.00. 48.00. 80.00 |D° 4.00. 5.00 10.00 20.00 30.0 sum 

wis, as 560kc, NBC, Free & Peters, Hooper, | LAURENS, Laurens, 13,106 fam., 84.2% racl® 
BM | 


1H 


40.00 | 


D 5.00 10.00 20.00 30.00 50m 


’40| FLORENCE, Florence, 22,046 fam., 815% 
"40 radio, 17,967 radio fam. 

40 | WIMX, 5kw-D, Ikw-N, 970 kc, ABC, Walker, 

M 

46) 5.00 7.50 15.00 28.00 45.00 75.0 
°46>N 7.50 10.00 20.00 40.00 60.00 100.0 
’48 | WOLS, 250w, 1230kc, McGillvra, Conlan 

’ D 3.60 480 9.60 19.20 28.80 480 
= N 4.50 6.00 12.00 24.00 36.00 60.0 


’ GAFFNEY, Cherokee, 9,752 fam., 86.3% 
39 radio, 8,415 radio fam. 

"47 | WFGN, 250w-D, 1570kc 

°47| 0 1.80 1.80 3.35 665 13.25 25 
40 | N 1.95 1.95 3.70 7.25 14.50 2M 


°4Q| GEORGETOWN, Georgetown, 8,778 fam 
’ 79.1% radio, 6,943 radio fam. 
40) WGTN, 250w, 1400kc, MBS 

1D 4.00 4.50 9.00 17.00 30.00 50.0 
740|N 4.00 4.50 9.00 17.00 30.00 50.0 


39 | GREENVILLE, Greenville, 46,607 fam., 89.2% 
39 radio, 41,573 radio fam. 


39 3 AM affiliates, average 1-time rate 
°39\D 7.16 7.16 13.33 25.33 38.00 633 
"4B |N 12.00 12.00 24.00 48.00 72.00 120% 


"45 | WESC, Skw-D, 660kc, MBS, Walker, Conlon 














: 15. 28.00 42.00 70.0 
gement.” Further reproduction > 7.00 7.00 15.00 
1948 Census of Business. 


WESC-FM, Chan. 223, 92.5mc, 12kw, Walker 
Bonus days only 

N 3.50 73.50 7.50 14.00 21.00 35.0 
WFBC, 5kw, 1330kc, NBC, Avery-Knodel, 
Conlan 

D 7.50 7.50 15.00 28.00 42.00 70.0 


00 56.00 84.00 140.0 
1340ke, ABC, Burn-Smith, | en tA0O 1400 23.00 3 


WFBC-FM, Chan. 229, 93.7mc, 240kw, Bonus 
| WMRC, 5kw, 1440kw, ABC, Burn-Smith 


WMRC-FM, Chan. 235, 94.9mc, 79kw 
(No data available) 


85.4% radio, 9,891 radio fam. 
WCRS, 250w, 1450kc, NBC, McGillvra 
400 4.00 7.00 15,00 25.00 400 
N 5.00 5.00 10.00 20.00 30.00 50.00 


15.00 23.00 38.00 | WCRS-FM, Chan. 239, 95.7mc, 8.6kw, NBC 
15.00 30.00 45.00 75.00|  McGillvra 
CHESTER, Chester, 9,098 fam., 84.2% 
7,660 radio fam. 
WGCD, 250w, 1490kc, MBS, McGillvra 
4.00 4.00 8.00 16.00 24.00 


COLUMBIA, Richland, 39,632 fam., 86.4% | 
radio 34,242 radio fam. 


D 4.00 4.00 7.00 15.00 25.00 40.00 


radio,|N 5.00 5.00 10.00 20.00 30.00 500 


GREER. Greenville, 46,607 fam., 89.2% radie, 
41,573 radio _ 

WEAB, 250w-D, c 

D 4.00 12.00 20.00 35.00 af 

HARTSVILLE, Darlington, 13,967 fam., 80.7% 


radio, 11,271 radio fam. 


00 
D 3.00 3.00 8.00 16.00 24.00 4 
N 3.00 3.00 8.00 16.00 24.00 400 
KINGSTREE, Williamsbura, 12,237 fom 
76.2% radio, 9,324 radio fam. 





| 11,035 radio fam. 


16.00 32.00 48.00 80.00} WLBG, 250w-D, 860kc 0.0 
17.00 28.00 56.00 84.00 140.00 | D 5.00 5.00 6.50 15.00 25.00 # 
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LINS, 
wad rodi 
WAY, Tkw 

SB 


» 3.00 


wyRTLe BE: 
radio, |, 
WMRA, 250 
> 3.00 
y 3.00 
WEWBERRY, 
7,353 — 
WKDK, 
» 5.00 
y 5.00 
ORANGEBL 
78.3% 


County 


Abbeville 
Aiken 
Allendale 
Anderson 
Bamberg 
arnwell 
Seaufort 
berkeley 
Calhoun 
Charlesto 
Cherokee 
Chester 
Chesterfis 
Clarendo 
Colleton 
Darlingte 
Dillon 
Dorchest 
Edgefielc 
fairfield 
Florence 
Georget 
Greenvil 
Greenwe 
Hamptor 
Horry 
Jasper 
Kershaw 
Lancaste 
Laurens 
lee 
Lexingt 
McCorm 
Marion 
Marlbor 
Newber 
Oconee 
Orange 
Pickens 
Richlan 
Saluda 
Spartar 
Sumter 
Union 
Willian 
York 


Source 


LINS. Marion, 9,272 fam., 79.1% WRNO, 250w, 1450kc, MBS | SPARTANBURG, Sportanburg, 41,309, 88.5% | SUMTER, Sumter, 16,020 fam., 78.6% radio, 
7 radio fam. ‘eo yr ys a pA radio, 36,558 radio fam. 12,591 radio fam. 
AY, Ikw-D, 1280kc > = 4: ‘ ‘ : ‘ —— _ . WFIG, 250w, 1340kc, MBS, McGillvra 
way, 1M «SM 15M 30M | N 5.00 5.00 10.00 20.00 ’ 50.00 2 AM affiliates, average 1-time rate SB 1M 5M 15M 30M 1Hr 
> 3.00 3.50 9.00 18.00 27.00 45: WIND, Ikw-D, 1270ke SB 1M 5M 15M 30M Hr | D- 5.00 5.00 10.00 18.00 28.00 40.00 
— BEACH, Horry, 16,720 fam., D 4.50 4.50 10.00 20.00 50.00 | D 675 6.75 13.50 27.00 40.50 67.50 | N 6.00 6.00 14.00 24.00 30.00 50.00 
or 13,309 radio fam. ROCK HILL, York, 19,991, 85.9% radio, | N 975 9.75 16.25 39.00 58.50 97-50 | wiion Union, 8,731 fam., 84.4% radio, 
RA, 250w, 1450kc, McGillvra 17,172 radio fam. 7368 cadie tom 
ary 3.00 6.00 12.00 21.00 WRHI, 250w, 1340kc, MBS WORD, 250w, 1400kc, ABC, Hollingbery 7 ‘ 
> 300 3.00 6.00 12.00 21.00 D 4.50 5.00 9.00 17.00 30.00 50.00 | D 5.00 5.00 10.00 20.00 30.00 50.00 | WBCU, Ikw, 1460kc, MBS 
Je & N 450 5.00 9.00 17.00 30.00 50.00 | N_ 7.00 7.00 17.50 28.00 42.00 70.00 | D 4.00 4.00 8.00 16.00 
NEWBERRY, Mpehorry, 8,881, 82.8% WRHI-FM, Chan. oa. ro, 9.4kw, Bonus WOKY (FM), Chon. 263, 100.dmc. kw, aac N 6.00 6.00 12.00 24.00 
353 radio fam. WTYC, Ikw-D, 1150kc, Continental d . r ’ i ’ 
WOK. 250w, 1240kc, MBS, Conlon D 6.00 8.00 12.60 24.00 36.00 60.00 | N 3.00 3.00 5.50 11.25 1875 30.00 WALTERBORO, Colleton, 7,891 
> 500 5.00 12.00 24.00 36.00 60. SENECA, Oconee, 10,898 fam., 84.8% radio, | WSPA, 5kw, 950kc, CBS, Blair, BMB, Hooper ees : 
y 5.00 5.00 12.00 24.00 36.00 60. 9,241 radio fam. | D 8.50 8.50 17.00 34.00 51.00 85.00 | WALD, 250w, 1490kc, MBS 
QRANGEBURG, Orangeburg, 18,983 . | WSNW, Ikw-D, 1150ke N 12.50 12.50 25.00 50.00 75.00 125.00 | D 5.00 15.00 25.00 
78.3% radio, 14,863 radio fam. D 4.00 4.00 9.00 18.00 30.00 60.00 | WSPA-FM, Chan. 255, 98.9mc, 4.85kw, Bonus | N 5.00 15.00 25.00 





SOUTH CAROLINA RADIO MARKET DATA BY COUNTIES 


1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 Retail Sales Retail Sales Mid-March —rolls—1st Qtr. 
County Population Population Families Radio-Fami'ies (Est.) (S000) U. S. ($000) 1948 1948 ($000) 


vi : 22,468 22,931 6,275 5,032 
Bonus — 53,135 49,916 , 12,467 
S, Avery. Allendale 12,475 2,721 
Anderson . 90,618 
Bamberg 17,605 
Sarnwell 17,174 
Beaufort 26,941 
berkeley 30,478 
Calhoun 14,789 
Charleston 
Cherokee 
Chester 
Chesterfield 
a, Conlon Clarendon 
00 40.00 Colleton 
00 40.0) Darlington 
’ : Dillon 
fo radio, Dorchester 
f 
2, BMB Edgefield 
airfield 
0 50.00 Florence 
, 81.5% Georgetown 
; Greenville 
| Walker Greenwood 
: Hampton 
0 75.00 Horry 
10 100.00 Jasper 
lan Kershaw 
0 48.0 Lancaster 
10 60.0 Laurens 
; lee 
86.3% Lexington 
McCormick 
Marion 
5 26.50 Marlboro 
0 2.0 Newberry 
P Oconee 
8 fom, Orangeburg 
Pickens 


ao 


7,898 9,213 
17,337 

4,149 

52,475 

7,703 


ONNNNNONO 
RVNBSINABRO 
CO NNWHUNWOBBWAN—W-—OW 


NONUNDDODWDONNDOO 
SSX SSSso Na 


85 
78 
79 
78. 
79. 
86. 
84 
75 
85 
77 


#32 


On—Ww—— 
w 
6S 
w 


eo 
8 


Richland 
0 50.0 Saluda 
0 50.0 Spartanburg 
, 89.2% Sumter 
Union 
_ Williamsburg 


York 71,570 f f 17,172 


_ 


rT Ss £3 


nN 
2 awd » 


AUD AWD DA =D ONDORAOANHUN 


BOSH OO RN 


© si 00 
Oo» > 
Ona 


0 63.3 
0 120.0 


1 Conln Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales 
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 WFEBC 
gives you 40% to 100% B.M.B. 


circulation in South Carolina's richest / GREENVILLE 


SPARTANBURG 
market area, the 8-county ANDERSON 


“PIEDMONT CORRIDOR" ¢ jesrviute 
with RETAIL SALES of $359,280,000 isp 


OCONEE 


THE ONLY MEDIUM WHICH CAN GIVE YOU THIS ONE-THIRD GREENWOOD 
OF SOUTH CAROLINA’S RETAIL SALES IS 


yn 
os 
nN 


D 35.0 
-Knodel, 


D 70.0 


WFBC —THE NEWS—PIEDMONT STATION, GREENVILLE, S. C. 
Greenville, Spartanburg, Anderson Markets. Represented by Avery-Knodel 
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SOUTH DAKOTA 


CLASSIFICATIONS FIGURES YR. 
SPOT RATE FINDER SN iiss dh Sa ce’ 650,025 50 
ABERDEEN, Brown, 9,090 fam., 97.9% radio, | SIOUX FALLS, Minnehaha, 19,656 fam., 97.5% y oO 1-4 
8,899 radio fam. radio, 19,164 radio fam. | % Of US. ......--.--- 20s 0.43% 50 
KSDN, Ikw, 930kc, MBS, Weed, Conl 7 ae en er sas 1”? 
7 aia c ee eT | Families ...............++-+- 181,571 ’50 
SB IM 5M 15M 30M 1Hr " 
D 550 5.50 11.00 22.00 33.00 55.00 | 2 AM afiliates, average 1-time rate. | Percent Radio .............. 95.9% 49 
SB 5M 15M 30M 1H | 
N 8.00 8.00 16.00 32.00 48.00 80.00 
| D 7.50 8.00 15.00 30.00 45.00 75.00 io Famili 174.126 °50 
ia: + one ‘ N 11.50 12.50 22.00 44.00 66.00 110.0) | Radio Families ............. _— 
, Lawrence, 4, am., 96.4% — 
sadie, 4468 vedio tam. “ _ — | Retail Sales ................. $ 666,592,000 °49 
KDSJ, 250w, 1450kc, Clark, LBS fh ’ 
D 5.00 4.00 9.00 18.00 27.00 45.00 2 AM non-affiliates, average 1-time rate | Retail Trade Employes ...... 29,240 48 
N 6.00 7.00 10.00 20.00 30.00 50.00 D 4.50 5.75 11.50 23.00 34.50 57.50 : 
N 6.00 8.20 17.75 32.00 48.00 980.00 | wholesale Sales Volume ..... $ 792,828,000 °48 
HURON, Beadle, 5,874 fam., 96.3% radio, | , 
5,656 radio fam. a KELO, 5kw, 1320ke, NBC, Pearson, Conlan Wholesale Trade Employes .. 8,030 48 
KIJV, 250w, 1340kc, MBS, L D 10.00 10.00 18.00 36.00 54.00 90.00 : x : 
D240” 400 “960” 1556°'8.80 48.00 | N 15.00 15.00 26.00 52.00 78.09 130.00 | Employment (Mid-March) .. 71,819 7°48 
N 3. 5 : 
me SRO 1288 2608 608 085 | cinco, thw, 1270kc, MAS, Raymer Taxable Payrolls (1st quarter) $ 36,620,000 °48 
D 5.00 6.00 12.00 24.00 36.00 60.00 
MITCHELL, D | . 
LaF nn son 4,593 fam., 96.4% radio, | N 8.00 10.00 18.00 36.00 54.00 90.00 | Income ...............---+: $ 963,000,000 48 


KORN, 250w, 1490kc, MBS KISD, 250w, 1230kc, Cooke, Conlan | 
D 3.75 5.00 10.00 20.00 30.00 50.00 D 4.00 5.09 8.00 16.00 24.00 40.09 
N 4.50 6.00 12.00 24.00 36.00 60.00 | N 6.00 8.40 17.50 28.00 42.00 70.00 | Per Capita Income 


PIERRE, Hugh 2,256 f ° KSOO, 5kw, 1140kc, Avery-Knodel 
a rg es, 56 fam., 96% radio, 2,165 D 5.00 6.50 15.00 30.00 45.00 75.09 | z 112% 48 
| N 6.00 8.00 18.00 36.00 54.00 90.09 | BROOMS 2. ccc cere esccecss ~ Yo 


— 200w-D, 630kc, Continental, BMB 
2.50 10.00 25.00 36.00 60.00 | 


RAPID CITY, Pennington, 9,450 fam., 95.5% WATERTOWN, Codington, 5,280 fam., 96.8% 


Percent distribution ...... 0.47% 7°48 
Beemer variate $1,577 °48 


Percent of national per capita 


New Construction (Private) .. $ 39,400,000 °47 


i i 2,100,000 °47 
radio, 9,024 radio fam, radio, 5,111 radio fam. Residential ................ $ 1 ve ae bd 
KOTA, 5kw, 1380kc, CBS, Johns, Hooper | KWAT, Ikw, 950ke, Walker, Lawson Non-Residential ........... $ 6,500, 


D 7.50 10.00 15.00 30.00 50.00 80.00 | D 3.70 5.00 10.80 16.90 32.00 56.70 | y Manufacture $ 51,398,000 °47 
N 9.00 12.50 20.00 45.00 Value added by 


65.00 100.00 


KOTA-FM, Chan. 232, 94.7mc, 16kw (Rates 
not available) 





N 4.25 6.35 12.35 20.00 37.50 66.50 


| Automobile Registration ..... 272,545 °49 


YANKTON, Yankton, 4,690 fam., 95.3% radio, | Telephones .............---- 163,500 49 
4,328 radio fam. 








Note: All Rates one-time. Sources: Families WNAX, 5kw, 570kc, ABC, MBS, Katz, BMB, i aii 


and radio families estimated from field tabu- Diary 





lations of 1950 U. S. Census. Percent radio | D 14.00 21.00 26.00 52.00 78.00 130.00 | Note: 1949 Retail Sales, copyright 1950 “Sales Management. 











SIOUX 


tw: a 


BMB. For complete explanation see foreword N 18.00 27.00 37.50 75.00 140.00 275.00 unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


FALLS, 


MARKET INDICATORS FOR SOUTH DAKOTA 


SOUTHWESTERN MINNESOTA 
NORTHWESTERN IOWA — SOUTH DAKOTA 





FIGURES j 






642,961 
0.49% y 





163,580 49 
914% 46 
137,700 
618,827,000 4 
17,798 "39 
133,400,000 %9 
4,984 9 
67,606 4; 
30,060,000 4; 
242,000,000 49 
0.32% 9 

376 40 









65% 40 
9,000,000 "39 
2,500,000 °39 
1,300,000 °39 
19,619,000 39 


249,659 48 
101,000 “45 
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HERE'S WHY 


Mduenrtising Stays- Where Tt Pays 


On WNAX-570 


Big Aggie Land,267 BMB counties in Minnesota, the Da- 
kotas, Nebraska and Iowa, is served only by WNAX. In 
this world’s richest agricultural area, 405,210 families listen 
to WNAX . . . 80% of them three to seven times every week. 


In 1949 folks in Big Aggie Land enjoyed a buying income 
of $3,855,970,000 — greater than San Francisco, Phila- 
delphia, or Washington, D. C. Retail sales in Big Aggie 
Land totaled $2,931,783,000 — greater than Los Angeles, 

or Detroit or St. Louis.* 


*Compiled from 1950 Sales Management 
Survey of Buying Power. 


On the basis of a one-time Class A chain break, 4.4c buys 
1,000 BMB radio homes. $1.00 gets you 22,512 radio homes. 


No conflict with TV — no need to buy several stations to 
assure complete market coverage. WNAX alone delivers 


this Major Market in one big, low-cost package. See your 
Katz man. 


WNAX-570 


YANKTON - SIOUX CITY 
570 Kc. - 5,000 Watts x4 Cowles Station 
REPRESENTED BY KATZ AFFILIATED WITH A.B.C. 


isting 
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County 
ROBERTS loberts 
| Sanborn : 
f } | WALWORTH EDMUNDS (Aberdeen | Day | shannon 
| | Spink 
jtonley 
sully 
Todd 
Sass ARMSTRONG Watertown ® Tripp 
‘urner 
. | Jnion 
| ay ’ N Walworth 
por at ) f 1 Washabau¢ 
| HUGHES | | ’ 
[M)Pierre | eon 
mtecoer carat ee * Cons 
(WD Rapid city 
—_— 
= 
Mitcheli | peace 
oavison | Sioux Fallst4) 
- 1 r 1 7 " T —t 
BROADCASTI TELECASTING = 
MARKETBOOK MAP {2 Location of City and number of Scale of Miles Yonkooaly) 
Standard (AM) Broadcasting Stations 50 7. 10 
of 2) Number of FM Broadcasting Stations 
SOUTH DAKOTA 4 Number of Telecasting Stations mar aie P. BURN, MIDDLEBURY, VERMONT 
© , Broadcasting Publications. inc 
* * * * * ~ . * « 
SOUTH DAKOTA RADIO MARKET DATA BY COUNTIES 
1949 1948 Employment Taxable Pay- 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March _rolls—Ist Qtr 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 ($000 
Aurora 5,008 5,387 1,398 1,315 94.1 3,158 3,002 161 3 
Beadle 21,032 19,648 5,874 5,656 96.3 26,801 24,090 3,686 1,879 
Bennett 3,394 3,983 948 847 89.4 1,856 2,276 120 4 
Bon Homme 9,437 10,241 2,636 2,506 95.1 7,023 8,016 526 181 
Brookings 17,799 16,560 4,971 4,826 97.1 20,315 16,677 1,379 601 aaa 
Brown 32,543 29,676 9,090 8,899 97.9 46,939 46,118 5,332 2,701 
Brule 6,073 6,195 1,696 1,612 95.1 6,538 7,027 433 107 
Buffalo 1,607 1,853 448 410 91.7 398 186 8 1 ATNENS 
Butte 8,091 8,004 2,260 2,169 96.0 12,879 10,664 912 432 7,773, 
Campbell 4,036 5,033 1,127 1,067 94.7 1,855 1,807 74 % 
Charles Mix 15,304 13,449 4,274 3,987 93.3 6,679 10,335 663 2 WLAR, 2 
Clark 8,368 8,955 2,337 2,255 96.5 5,831 6,177 346 11 SB 
Clay 10,989 9,592 3,069 2,970 96.8 8,705 7,334 718 ru) > 2s 
Codington 18,904 17,014 5,280 5,111 96.8 30,967 26,201 3,119 1,628 N 3. 
Corson 6,150 6,755 1,717 1,648 96.0 3,159 2,966 146 % 
Custer 5,491 6,023 1,533 1,428 93.2 6,031 3,831 543 ay sisTot 
Davison 16,444 15,336 4,593 4,427 96.4 28,320 26,941 3,243 1,533 530 
Day 12,258 13,565 3,424 3,297 96.3 11,840 10,982 761 301 
Devel 7,687 8,450 2,147 2,076 96.7 4,639 4,097 251 8 wort. : 
Dewey 4,907 5,709 1,370 1,278 93.3 3,135 2,963 141 5} E 
Douglas 5,626 6,348 1,571 1,487 94.7 3,712 3,398 187 se. 
Edmunds 7,253 7,814 2,025 1,935 95.6 4,352 5,290 312 12 ’ 
Fall River 10,368 8,089 2,896 2,736 94.5 7,864 7,755 770 309 — 
Faulk 4,741 5,168 1,324 1,280 96.7 3,622 3,949 213 7 Smith 
Grant 10,225 10,552 2,856 2,790 97.7 8,218 7,151 793 394 i 
Gregory 8,456 9,554 2,362 2,217 93.9 6,207 5,965 377 V4 N 2. 
Haakon 3,165 3,515 884 846 95.8 3,578 3,748 231 2 
Hamlin 735 7,562 1,965 1,892 96.3 4,971 5,207 355 125 
Hand 7,139 7,166 1,994 1,930 96.8 5,346 6,481 386 PY = 
Hanson 4,876 5,400 1,362 1,302 95.6 2,275 1,817 126 x a 
Harding 2,257 3,010 630 589 93.5 1,437 1,285 54 vs - 
Hughes 8,079 6,624 2,256 2,165 96.0 10,780 10,342 885 3 
Hutchinson 11,423 12,668 3,190 3,030 95.0 8,306 9,609 643 23) 4AM 
Hyde 2,801 3,113 782 753 96.3 3,049 3,028 147 oY > 8 
Jackson 1,764 1,955 492 462 94.1 1,966 2,169 79 2 . * 
Jerauld 4,459 4,752 1,245 1,197 96.2 3,976 3,476 293 1B = 
Jones 2,274 2,509 635 604 95.2 2,166 2,329 93 # 
Maghury 9,962 10,831 2,782 2,670 26.6 8,969 9,326 569 m rinate 
Lake 11,650 12,412 3,254 3,153 96.9 13,188 11,043 930 ou = 
Lawrence 16,373 19,093 4,573 4,408 96.4 22,384 14,305 3,705 2,325 ,°* 
Lincoln 12,760 13,171 3,564 3,460 97.1 9,058 10,441 610 mA 
Lyman 4,563 5,045 1,274 1,209 94.9 3,291 2,895 112 # 7 
McCook 8,799 9,793 2,457 2,353 95.8 6,031 6,184 478 m% rt 
McPherson 7,062 8,353 1,972 1,841 93.4 3,909 5,077 290 116 p " 
Marshall 7,797 8,880 2,177 2,092 96.1 7,974 6,707 359 a 
Meade 11,515 9,735 3,216 3,016 93.8 7,974 6,976 527 200 WAPC 
Mellette 3,032 4,107 846 763 90.3 1,347 1,118 40 10 
Miner 6,260 6,836 1,748 1,676 95.9 4,088 4,760 249 106 WDEF 
Minnehaha 70,371 57,697 19,656 19,164 97.5 108,685 86,305 17,581 10,882 Hoe 
Moody 9,253 9,341 2,584 2,511 97.2 7,357 6,201 458 185 4 
Pennington 33,834 23,799 9,450 9,024 95.5 51,004 43,457 5,850 3,084 N 1 
Perkins 6,765 6,585 1,889 1,790 94.8 5,435 8,065 505 1% ee 
Potter ais 4,681 4,614 1,307 1,259 96.4 4,484 5,797 270 106 ond r 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles, oy 
copyright 1950 ‘Sales Management.” Further reproduction unlicensed. 


1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce. 
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10,832 


sil Sales, 
pmmerce. 


sting 

































7,773 radio fam. 









WLAR, 250w, 1450kc 

SB 1M 5M 15M 30M _ 14Hr 
D 250 3.00 5.00 9.00 16.00 30.00 
N 3.00 4.00 8.00 18.00 32.00 60.0C 
BRISTOL (also see Bristol, Va.), Sullivan, 26,- 





530 fam., 91.2% radio, 24,195 radio fam. 







WOPI, 250w, 1490kc, NBC, Burn-Smith 


D 546 5.46 13.65 21.84 32.76 54.60 
N 7.80 7.80 17.55 27.30 46.80 78.00 






WOPI-FM, Chan. 245, 96.9 me 


, 18.5kw, Burn- 
Smith 









D 2.00 2.00 6.00 12.00 24.00 
N 2.50 2.50 7.50 15.00 30.00 
CHATTANOOGA, Hamilton, 57,894 fam., 







90.1% radio, 52,162 radio fam. 








4‘ AM affiliates, average 1-time rate 


> 812 9.00 12.62 26.00 39.00 65.00 
N 14.12 15.00 24.75 52.00 78.00 130.00 








WAGC, 250w, 1450kc, MBS, Rambeau, Hooper 














d 5.00 6.00 10.00 20.00 30.00 50.00 
N 8.00 10.00 18.00 40.00 60.00 100.00 
WAPO, 5kw-D, Ikw-N, 1150ke, NBC, Head- 


ley-Reed, Hooper, Conlan 


D 10.00 


10.00 14.00 F A ; 
N 1800 28.00 42.00 70.00 


18.00 28.00 56.00 84.00 140.00 
WAPO-FM, Chan. 234, 94.7mc, 37.2kw, Bonus 

















WDEF, Skw-D, Ikw-N, 1370ke, ABC, Branham, 
Hooper, Conlan 


D 7.50 10.00 
N 12.50 14.00 25.00 56.00 84.00 140.00 


; eae 

Note: All Rates one-time. Sources: Families 

_ tadio families estimated from field tabu- 

~y of 1950 U. S. Census. Percent radio 
For Bn Ahn explanation see foreword. 







(1) Union City | HENRY 


ATHENS, McMinn, 8,925 fam., 87.1% radio, | 





12.50 28.00 42.00 70.00 | 


* Consolidated with Washington County in 1943. 


TENNESSEE 


SPOT RATE FINDER 








SUMNER 


ee ] ROBERTSON 





stewart \MONT 















Fayetteville (1) 


WDOD, 5kw, 
SB 


D_ 10.00 
N 18.00 


1310kce, CBS, Raymer 
1M 5M 15M 30M 


10.00 
18.00 28.00 56.00 84.00 140.00 


lHr 


WDOD-FM, Chan. 243, 96.5mc, 44kw, Bonus 


WDXB, 250w, 1490kc, Forjoe, Conlan 


D 5.00 6.00 11.05 21.45 35.75 61.75 
N 5.00 6.00 11.05 21.45 35.75 61.75 
WYVUN (FM), Chan. 251, 98.1mc, 4.2kw 

D 1.57 1.57 3.15 6.30 11.25 18.75 | 
N 2.10 2.10 4.20 8.40 15.00 25.00 
CLARKSVILLE, Montgomery, 12,377 fam., 


85.1% radio, 10,532 radio fam. 


WJZM, 250w, 1400kc, MBS, Conlan 


D 4.00 4.00 7.00 12.50 24.00 
N 4.00 4.00 7.00 12.50 24.00 


40.00 


CLEVELAND, Bradley, 8,974 
radio, 7,959 radio fam. 


WBAC, 250w, 1340kc, MBS 


D 4.50 5.00 7.50 
N 4.50 5.00 7.50 


fam., 


12.50 22.50 40.00 


COLUMBIA, Maury, 11,256 fam., 87.4% radio, 
9,837 radio fam. 


WKRM, 250w, 


D 2.40 
N 3.20 


1340kc, MBS 


3.00 4.20 
4.00 5.60 


8.40 
11.20 


14.40 24.00 


COOKEVILLE, Putnam, 8,331 
radio, 6,964 radio fam. 


fam., 83.6% 


WHUB, 250w, 1400kc, CBS, Continental 


D 3.00 3.00 6.00 12.00 18.00 30.00 
N 3.00 3.00 6.00 12.00 18.00 30.00 


(Continued on page 196) 
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14.00 28.00 42.00 70.09 | 


40.00 


12.50 22.50 40.00 | 


19.20 32.00 | 


Seni MARION 


Po 


Pe 


Radio Families 


Retail Sales 





88.7% | 
Per Capita Income 





% of U.S. 


Families 


Income 


Telephones 


Note: 
unlicensed. 


1950 1940 1950 1950 % Radio 

County Population Population Families Radio-Fami ies 

toberts 14,896 15,887 4,160 3,985 95.8 
Sanborn 5,120 5,754 1,430 1,354 94.7 
thonnon * 5,623 7,155 1,57C 1,365 87.0 
ipink ‘ 12,168 12,527 3,398 3,313 97.5 
Stonley ‘ 2,043 1,959 570 548 96.2 
sully 2,697 2,668 753 719 95.6 
todd 4,759 5,714 1,329 1,178 88.7 
tripp 9,114 9,937 2,545 2,412 94.8 
ent 12,084 13,270 3,375 3,253 96.4 
Jnion 10,773 11,675 3,009 2,903 96.5 
Walworth 7,629 7,274 2,131 2,064 96.9 
Washabaugh 1,548 1,980 432 405 93.8 
fankton 16,791 16,725 4,690 4,328 95.3 
Tieback 2,601 2,875 726 670 92.3 





( eRaoLey 


[s{3)Chattanooga 


CLASSIFICATIONS 






pulation 


recent Radio 


Retail Trade Employes 


Wholesale Sales Volume 


Percent distribution 


income 


New Construction (Private) 


Residential 


Non-Residential 


1949 
Retail Sales 
(Est.) ($000) 


11,487 
3,579 
1,436 

10,426 
1,236 

1,459 
1,591 

10,095 
8,660 
8,616 
7,467 

308 
15,331 
839 


POLK 


MAP BY WALTER P. SURM, MIDOLESURY, VERMONT 


1948 
Retail Sales 
U. S. ($000) 


10,146 
3,657 
612 
10,646 
893 
2,133 
742 
10,448 
9,666 
8,276 
9,092 
171 
17,852 
1,147 


«_~ Kingsport iit 


© 1950, Broadcasting Publications, Inc 


Wholesale Trade Employes 
Employment (Mid-March) 


Percent of national per capita 


ee ee $ 
ee ee $ 
Value added by Manufacture $ 957,539,000 


Automobile Registration 


1949 Retail Sales, copyright 1950 





FIGURES YR. 
3,280,575 


2.19% 
916,361 
87% 
797,234 


$1,895,116,000 


117,724 


$3,406,328,000 


40,813 
582,941 


Taxable Payrolls (Ist quarter) $ 301,446,000 
$3,036,000,000 





1.47% 
$955 


68% 


$ 203,100,000 
74,300,000 
52,200,000 


750,160 
558,600 


August 14, 1950 @ 





Employment 


Mid-March — rolls—1st Qtr. 
1948 1948 ($000) 
726 245 
262 106 

45 14 

962 366 

60 27 

105 4) 

26 8 

766 331 
603 216 
570 213 
709 273 
1,893 894 
34 1 


Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
& Number of Telecasting Stations 


"50 
50 
50 
"49 
50 
"49 
"48 
"48 
"48 
"48 
"48 
"48 
"48 
"48 


"48 
"49 
"49 
"49 
"47 
"49 
"49 


“Sales Management.” 
1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
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stol (3) 
VAN » 


fs 


(1) Elizabethton 


af HAWRKIN ) 
P Y h = TROUS- Z| ~“< “~~ f=) 
y — | (Paris [ey 7 avr pen Rae, . A N | OVER J SCRA ~ ir = Aylohnson City 
sche a ~ NX smity \ : \ ‘ —  {m« risa ve INGTON “canter 
( ¢ y»™ Pin ; 2 lo ' 
= G mer, * Nashville SPD Lebanon{i) _ Cookeville) Dh worcan J ’ wan Ny _¢ Greenville (1) 
(a) Dyerst ; “Lo DAVIDSON _ ~~ Ee @ ; 
N wat GIBSON ee fw edie eit . i —_ J « MB er * oe Ridge() (2 Knoxville | SROABeAS an 
~ | exton) WILLIAMSON F i G)Sparta iman j — ‘ ’ 
X cnccaa putamen —_ FS — Sn hureesboo SS wate) A tome SAA, seven 9 MARKETBOOK MAP 
auoeRoaie | MA 0 N BUREN? ny a /iovcon | LU) Maryville ° 
d ie, o HENDERS PERRY ] — (1) MeMinnvill f r her NT 
= iss Jackson | } | Columbia(?) cate oo eee Ic Mo le Pd ca | { ee N TENNESSEE 
PTON HAYWOOC beca } Lew MAURY FORO | — € C Koawes 
ses 4 — va [Shelbyville rs \ 
——— as —~L— 4 cHester LL __ aaa 7 Lewisburg (1) N wu #3 NOY .-/ HAthens Scale of Miles 
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MARKET INDICATORS FOR TENNESSEE 


FIGURES YR. 


2,915,841 
2.22% 
714,420 
719.2% 
610,000 


2,074,189,000 


76,897 


839,500,000 


23,742 
561,633 


274,450,000 


927,000,000 





1.22% 
317 


55% 
42,000,000 
20,900,000 

9,300,000 


318,378,000 


672,522 
357,500 


Further reproduction 


Taxable Pay- 
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e knew it was true 
Here's the proof for You! 








. » » No other Memphis radio 
station can deliver this “PLUS” audienc 


Here's actual proof that WMC, with 



























4 
eo” 


its super-power FM station, 


WMCF, delivers a plus night-time audience of 60,149 families in the 


rich mid-south area. 


According to a factual and impartial survey conducted by the Depart- 
ment of Business and Economics of Arkansas State College, 23.26%* 
of families in 31 counties in Arkansas, Kentucky, Mississippi, Tennes- 


see and Missouri own FM receivers. 


This is a significant fact. 

ONLY WMCF DELIVERS 
A CONSISTENT STATIC- 
FREE NIGHT-TIME SIG- 
NAL INTO THESE MORE 
THAN 60,000 HOMES IN 
THE MEMPHIS AREA. 


This is plus coverage for 
you ... a bonus audience 
that makes your advertis- 
ing dollar much more valu- 
able when it's placed on 
WMC, simultaneously dup- 
licating its AM schedule on 
WMCF. In addition to 
WMC's vast AM night-time 
audience, YOU GET 
WMCP’s 60,000 PLUS FM 
AUDIENCE AT THE SAME 
TIME. A PLUS THAT NO 
OTHER MEMPHIS RADIO 
STATION CAN DELIVER. 


want the details? 


The basis of estimate in com- 
puting WMCF’s FM set owner- 
ship in the mid-south area was 
directed by Dr. Chester C. Car- 
rothers, Head of the Depart- 
ment of Business and Econom- 
ics of Arkansas State College. 
Full details of this survey and 
supplementary information will 
be gladly furnished upon re- 
quest. 










WMC 


*Tabulation 
WMCF’s Bonus Land ... 31 counties 
beyond WMC’s, or any other Mem- 
stations’ AM _ night-time cover- 
age, based on the average percentages 
resulting from Dr. Carrother’s survey. 


Tallahatchie 1 





shows FM 


State 
Arkansas 
Arkansas 
Arkansas 
Arkansas 
Arkansas 
‘Arkansas 
Arkansas 
Arkansas 
Arkansas 


Tennessee 
Tennessee 
Tennessee 
Tennessee 
Tennessee 
Tennessee 
Tennessee 
Tennessee 
Tennessee 
Tennessee 
Missouri 
Missouri 





WMCF Bonus 
Families 


No. of 
Families 


6.400 


900 


500 


700 


5,500 
,700 
5,400 
5,500 
3,900 
2,100 





60,149 


* oa C F 260 KW Simultaneously Duplicating AM Schedule 





receivers in 


wMcer 
Bonus 


1,489 
1,605 
1,275 

2,954 
1,512 


2.024 


1,256 
1,279 
3,233 
5,140 
3.629 
2,024 
1,047 
1,116 
1,070 
1 
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THE MID-SOUTH'S MOST 
COMPLETE BROADCASTING SERVICE 


First TV Station in Memphis and the Mid-South 


National Representatives, The Branham Company 


Owned and Operated by The Commercial Appeal 
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TENNESSEE 
SPOT RATE FINDER 
(Continued from page 195) 


DYERSBURG, Dyer, 9,293 fam., 86.8% radio, 


8,066 radio fam. 


WDSG, 250w, 1450kc, MBS 


SB 1M 5M 15M 30M 14Hr 


D 5.50 6.50 10.00 18.00 36.00 6009 
N 5.50 6.50 10.00 18.00 36.00 60.00 | 

















ELIZABETHTON, Carter, 11,786 
radio, 10,465 radio fam. 


WBEJ, 250w, 1240kc, MBS 


D 3.75 3.75 9.38 17.50 31.25 50.00 
N 3.75 3.75 9.38 17.50 31.25 50.00 


FAYETTEVILLE, Linco!n, 7,103 fam., 86.7% ra- 
dio, 6,158 radio fam. 


WEKR, 250w, 1240kc, MBS 


D 3.25. 3.25 7.50 14.50 26.00 40.00 | 
N 3.25. 3.25 7.50 14.50 26.00 40.09 | 


GALLATIN, Summer, 9,350 fam., 85.6% ra- 
dio, 8,003 radio fam. 


WHIN, Ikw-D, 1010kc 
D 3.50 7.65 12.10 15.35 29.50 45.00 


GREENEVILLE, Greene, 11,426 fam., 85.8% 
radio, 9,803 radio fam. 


WGRV, 250w, 1340kc, MBS 
D 3.75 3.75 9.38 17.50 31.25 50.00 


N 3.75 3.75 9.38 17.50 31.25 50.00 | 


HARRIMAN, Roone, 8,824 fam., 85.9% radio, 
7,579 radio fam. 


WHBT, 250w, 1230kc, Continental 


D 5.00 5.00 8.00 15.00 24.00 40.00 
N 5.00 5.00 8.00 15.00 24.00 40.00 


HUMBOLDT, Gibson, 13,433 fam., 84.3% ra- 
dio, 11,324 radio fam. 


WIRJ, 250w-D, 740kc 


D 4.00 5.00 12.00 20.00 35.00 60.00 | 


JACKSON, Madison, 16,753 fam., 85.5% ra 
dio, 14,323 radio fam. 


2 AM affiliates, average 1-time rate. 


D 3.50 5.50 8.00 17.00 27.00 45.00 | 


N 5.00 7.50 14.00 31.00 46.50 77.50 





WDXI, 5kw-D, Ikw-N, 1310kc, MBS, Burn- 
Smith 


D 3.00 6.00 8.00 18.00 30.00 50.00 


N 4.00 8.00 12.00 30.00 45.00 75.00 | 


WPLI, 250w, 1490kc, McGillvra 


D 3.25 4.35 7.25 13.00 23.00 43.00 
N 3.25 4.35 7.25 13.00 23.00 43.00 


WTJS, Ikw, 1390kc, ABC, Branham, Conlan 


D 4.00 5.00 8.00 16.00 24.00 40.00 
N 6.00 7.00 16.00 32.00 48.00 80.00 


WTJS-FM, Chan. 264, 100.I1mc, 50kw, Bran- 
ham, Bonus 


JOHNSON CITY, Washington, 16,687 fam., 
88.7% radio, 14.801 radio fam. 


WETB, Ikw-D, 790kc 


D 3.50 5.00 9.40 18.90 29.60 50.00 | 


WJHL, 5kw-D, Ikw-N, 910kc, ABC, Pearson, | 


Conlan 


D 10.00 10.00 15.00 25.00 50.00 100.00 | 


N 12.00 12.00 20.00 30.00 60.00 120.00 


WJHL-FM, Chan. 264, 100.7mc, 0.25kw, Bonus 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword. 
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KINGSPORT, Sullivan, 26,530 fom., 91» 


WKPT, 250w, 1400kc, NBC, Cooke, Dobsoy 


D 5.00 5.00 9.30 18.00 30.00 5 
N 7.50 7.50 13.75 27.00 45.09 34 


WKPT-FM, Chan. 253, 98.5mc, 44kw, Bonvs 





KNOXVILLE, Knox, 62,061 fam., 91.1% radio 


4 AM affiliates, average 1-time rate, 


D 7.66 10.00 15.00 31.50 47.25 77s 
N 20.66 17.75 27.50 54.75 89100 195 


WROL, 5kw, 620kc, NBC, Avery-Knodel, Cum- 








radio, 24,195 radio fam. 





SB 1M 5M 15M 30M 






lh 





56,537 radio fam. 





WBIR, 250w, 1240kc, ABC, Bolling 


D 7.00 10.00 24.00 36.00 49 
N 9.00 15.00 30.00 60.00 1209 






WBIR-FM, Chan. 227, 93.3mc, 2.84kw, BNB 
Hooper, Bonus 





WIBK, Ikw-D, 800kc, Cooke 


D 5.30 5.30 10.20 18.70 29.80 51,9 
N 7.19 7.19 13.80 22.00 40.00 6999 





WKGN 250w 1340kc MBS, Forjoe, Hooper 


D 6.00 6.00 9.00 20.00 30.00 50.0 
N 8.00 8.00 13.00 25.00 50.00 100.0 





WNOX 10kw, 990kc, CBS, Branham, Hooper 


D 15.00 15.00 25.00 50.00 75.00 125.0 
N 30.00 30.00 50.00 100.00 150.00 250,00 


mings 
D 12.00 12.00 16.00 32.00 48.00 80.0 
N 24.00 24.00 32.00 64.00 96.00 160.00 


WROL-FM, Chan. 247, 97.8mc, 7ékw, Avery 
Knodel, Bonus 


LEBANON, Wilson, 7,335 fam., 86.2% radio, 
6,322 radio fam. 


WCOR, 250w-D, 900kc 
D 2.75 3.25 6.50 12.00 25.00 40.” 


LEWISBURG, Marshall, 4,954 fam., 88.1% 
radio, 4,364 radio fam. 


WJJM, 250w, 1490kc, Continental 
D 3.00 3.00 6.50 11.50 22.50 350 


MARYVILLE, Blount, 15,241 fam., 907% 
radio, 13,823 radio fam. 


WGAP, 250w, 1400kc, LBS 


D 5.00 5.00 8.90 14.70 23.60 39.4 
N 6.00 6.00 11.90 19.80 35.60 592 





McMINNVILLE, Warren, 6,210 fam., 842% 
radio, 5,228 radio fam. 


WMMT, 250w, 1230kc, MBS 


D 3.50 7.50 15.00 25.00 4000 
N 3.50 7.50 15.00 25.00 4000 


MEMPHIS, Shelby, 134,126 fam., 86.7% radio, 
116,287 radio fam. 


4 AM affiliates, average 1I-time rate 


D 19.12 23.50 33.87 55.67 91.50 144.00 
N 30.25 35.50 45.50 80.50 124.50 22.0 


2 AM non-affiliates, average 1-time rote 


D 9.50 11.00 19.00 31.00 46.50 mH 





WDIA, 250w-D, 730kc, Pearson, Hooper 
D 11.00 11.00 18.00 30.00 45.00 75.00 








MORRIS 
radio, 


WCRK, 
dD 4A 
N 4 











Dobson 
OM 1h, 


).00 50.0 
5.00 75.99 


N, Bonus 


1% 'Adi9 


ite, 


7.25 7875 
7.00 157.59 


6.00 60.09 
0.00 120.09 


4kw, Bua 


7.80 51.00 
0.00 49.00 


, Hooper 


0.00 50.00 
0.00 100.00 


m, Hooper 


5.00 125.00 
0.00 250.00 


odel, Cum. 


8.00 80.00 
6.00 160.00 


kw, Avery- 


.2% radio, 


5.00 40.0 


m., 88.1% 


ntal 


2.50 35.00 


m., 90.7% 


3.60 39.60 
5.60 59.20 


ym., 84.2% 


5.00 40.00 
25.00 40.00 


6.7% radio, 


rate 


91.50 144.00 
24.50 222.50 


me rate 


46.50 77.50 


Hooper 


45.00 75.00 


castiog 




















WHBQ Skw-D Tkw-N, 560kc, MBS, Weed NASHVILLE, Davidson, 89,493 fam., 91.8% | WSM-FM, Chan. 277, 103.3mc, 65kw, Petry | SPRINGFIELD, Robertson, 7,556 fam., 84.3% 
SB 1M 5M 15M 30M 1Hr radio, 82,154 radio fam. SB 1M 5M 15M 30M Hr | radio, 6,369 radio fam. 
, as ae 8 SR IS 8 is i@ iS ge Se Se) 
4.00 64.00 96.00 160.00 inst ! : ; 00 | 
N 18.00 24.00 34.00 = — | | WDBL, Ikw-D, 1430ke 
250w, 1340kc, IMS 4 AM affiliates, 1-ti ‘ WSM-TV Chan. 4, 7.2kw-aur.; 14.4kw-vis SB 1M 5M 15M 30M 14Hr 
wa 12.00 20.00 32.00 48.00 80.00 "on aa ov ‘on 18 18.00 30.00 48.00 72.00 120.00| D 3.50 3.75 7.50 15.00 30.00 45.00 
2 70,00 15.00 25.00 40.00 60.00 100.00 | N 30.00 50.00 80.00 120.00 200.00 
5 | D 16.77 18.52 32.67 59.10 89.27 144.00 
N 32.00 35.50 61.75 111.00 167.75 270.00 | 
| ! 
WHHM-FM, Chan. 295, 106.9mc, 18kw, Bonus | TULLAHOMA, Coffee, 6,426 fam., 85.5% rar 
—_— - — _ ; OAK RIDGE, Anderson, 16,553 fam., 88% dio, 5,494 radio fam. 






| - . 
WMC Skw, 790ke, NBC, Branham, BMB | radio, 14,566 radio fam. 
> 20.00 25.00 40.00 56.00 100.00 150.00 : ‘ 
4 35.00 40.00 50.00 95.00 150.00 280.00 | 2 AM non-affiliates, average 1-time rate 


WATO, 250w, 1450ke, MBS, Burn-Smith, | WJIG, 250w-D, 740ke, Continental 








D 6.00 6.50 12.25 26.00 39. 5.00 | ’ F : 
| — a oe | a $00 9.00 18.00 27.00 48.00 | ° 350 3:50 7.50 17.50 35.00 50.00 
_ 259, 99.7mc, 260kw, | ; 
ee es oe sseemaniteaiinai conan neat | N 8.50 8.50 14.40 26.00 39.00 65.00 | 











WMCT(TV), Chan. 4, 7.12kw-aur.; 13.6kw- WKDA, 250w, 1240kc, Forjoe, Hooper | be go poe ee. 8,113 fam., 88% radio, 
vis., NBC, Branham D 7.00 8.00 16.00 32.00 48.00 80.00 | PARIS, Henry, 6,640 fam., 84.4% radio, . . 
N 25.00 30.00 38.00 60.00 90.00 150.00 | yj 10.00 12:00 24.00 48.00 72.00 120.00 | 5.604 radio fam. 

WENK, 250w, 1240kc, MBS, Burn-Smith 
WMPS, 10kw-D, 5kw-N, 680kc, ABC, Radio WLAC, 50kw, 1510kc, CBS, Raymer, BMB | WTPR, 250w-D, 710kc, Holman | 


| D 4.00 5.00 8.00 13.00 24.00 45.00 
Reps. | : 4. . 12. 22.50 40.00 
> 33.00 28.00 34.00 68.00 102.00 170.00 D 15.00 15.00 30.00 60.00 90.00 150.00 ° —_ oe N 5.00 6.00 11.00 25.00 40.00 70.00 
N 33.00 38.00 48.00 96.00 144.00 240.00 N 30.00 30.00 60.00 120.00 180.00 300.00 | 















BS, Katz, BMS WMMAK, Skw, 1300ke, MBS, W PULASKI, Giles, 7,521 fam., 84.4% radio, | 
WRC. KM et0 40.00 56.60 100.00 150.00 ate, Rote SEND NA Shenae 6,347 radio fam. WINCHESTER, Franklin, 7,108 fam., 87.1% 
N 35.00 40.00 50.00 95.00 150.00 280.00 D 9.60 9.60 19.20 38.40 57.60 96.00 radio, 6,191 radio fam. 

a N 16.00 16.00 32.00 64.00 96.00 160.00 











WKSR, 250w-D, 730kc, LBS 
R ‘ , ; F £ 
WNAH, Tkw-D, 1360ke, LBS D 2.50 2.50 7.50 12.50 21.88 37.50 WCDT, 250w 1340kc, MBS 


MORRISTOWN, Hamblen, 6,684 fam., 84.9% D 5.00 5.00 8.50 20.00 30.00 50.00 
radio, 5,674 radio fam. | 










D 3.00 3.00 7.50 14.00 25.00 40.00 
N 3.00 3.00 7.50 14.00 25.00 40.00 
SHELBYVILLE, Bedford, 6,583 fam., 88.3% | 
WSIX, 5kw, 980kc, ABC, Katz, Conlan radio, 5,812 radio fam. | 
WCRK, 250w, ae ee en oe Hooper | 
D 400 6.00 16. 4, ; r | 

: D 10.00 12.00 24.00 48.00 72.00 120.00 | wHaL 25 1400kc, MB 
N- 4.00 6.00 16.00 24.00 36.00 60.00 | 1 17:00 20.00 40.00 80.00 120.00 200.00 | oe Ser eee 




















D 3.00 3.00 7.50 13.00 25.00 40.00 | For Facts on the 
N 3.00 3.00 7.50 13.00 25.00 40.00 Chattancega Market 
WSIX-FM, Chan. 248, 97.5mc, 7Ikw Contact 
MURFREESBORO, Rutherford, 11,344 fam., | ‘No rates available) HEADLEY-REED 
85.8% radio, 9,733 radio fam. : SPARTA, White, 4,514 fam., 82% radio, ‘ e 
WSM, 50kw, 650kc, NBC, Petry, BMB, 3,701 radio fam. Representatives of 
Hooper Radio Station 
GNS, 250w, 1450kc, MBS, Holman W APO 
5.00 6.00 9.00 28.80 30.00 50.00 | D 32.50 37.50 57.50 90.00 137.50 210.00 | WOST, Ikw-D, 1050kc | d 
6.00 8.00 16.00 36.40 48.00 80.00 | N 65.00 75.00 115.00 180.00 275.00 420.00 (No rates available) 



















HERE'S HOW YOU CAN COVER THE NASHVILLE MARKET AREA 


Nashville’s RETAIL TRADE AREA compiled by the Research Department of Nashville Chamber 
of Commerce includes 51 counties. You can see that WSIX’s audience map covers 53 BMB 
counties. Not too much — Not too little — Just right. 


WSIX GIVES YOU eee eaeucwres: 
ALL THREE SiS Se 


MARKET - COVERAGE - ECONOMY — 




















VEARLEY 


Advertisers count on WSIX year after year for a big 
share of the money spent in this rich TENNESSEE 
VALLEY MARKET . . . $719,825,000 spent in retail EE 
stores alone in 1948. 







Figures in counties indicate the percent of radio 
families that comprise the station’s weekly audi- 
ence in the county. Daytime—Spring 1949. 


5000 WATTS * 980 KC * ABC 


and WSIX-FM e 71,000W e 97.5 MC 


BMB 
Audience Map 








based on 
Study No. 2 













National Representative: The Katz Agency, Inc. 
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You might expect a radio station that originates 16 network pro. 


grams every week to be situated in New York or Hollywood. 


Or at least in Chicago. But, WSM is the exception. This station, 


with a talent staff of over 200 entertainers is located down South. 


Perhaps you think the world’s largest studio audience 
is found in one of the networks’ massive buildings. 
But no. The largest audience to see any radio show—5,000 
people—watches WSM’s Grand Ole Opry in Nashville, 


Tennessee every Saturday night. 


Do you have the idea that all stations outside of major production centers are 
content to take shows off the network without regard for local programming? 


Maybe youll lift a curious eyebrow when you are told that WSM originates 


25 live talent programs every day! 


Would you believe it—entertainers on WSM are among the biggest 
names in the country. Stars like Red Foley, Minnie Pearl, Hank 
Williams, Ernest Tubb, Snooky Lanson, Beasley Smith, Francis 
Craig .. . and 200 others. Talent which has sold 130,000,000 
phonograph records and annually draws crowds of more than a 


half million on nationwide public appearances. 
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97a. WHAT? 


SA 





‘0- 

In the past, there have been other entertainers on this station . . . names you 
od, 

may remember. Dinah Shore, Phil Harris, James Melton, Kay Armen, to 
-, name just a few who got their start on the same radio station here 
th. 






in Nashville. 


* 


That song you were humming a moment ago? It may 








have been written by a member of WSM’s staff. 
Within the past two years this station's tunesmiths have 
produced such songs as Chattanooga Shoe Shine Boy, Near You, 


Beg Your Pardon, Lucky Old Sun and Old Master Painter. 










Some folks know the phrase, “Radio Stations Everywhere—But Only One WSM.” 


Perhaps these facts serve to point up that claim. But greater than our 50,000 
watt Clear Channel signal which covers the Central South is this fact: WSM 
tes 


means something to this region . . . this region means something to WSM. 














a 


This year as we begin our second 25 years of radio broadcasting, WSM’s new television station 





will make its debut. The same programming for local taste without regard for the bugaboo of 
production costs will go into this new medium. Meanwhile, the radio station will continue to 
serve the vast Central South which remains WSM'’s listener family 


of millions. 





Radio at WSM is here to stay. And by the time we celebrate 


our Golden Anniversary in 1975, we hope to have a great 


o—m_Z-< 


deal to add to this report of radio progress. 


NASHVILLE 


WSM Incorporated, Nashville, Tennessee 
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County 

















Anderson 


Bedford 





























Benton 

















Bledsoe 











Blount 


Bradley 























Campbell 

















Cannon 











Carroll 








Carter 














Cheatham 














Chester 











Claiborne 
Clay 
Cocke 
Coffee 
































Crockett 














Cumberland 











Davidson 











Decatur 


De Kalb 


























Dickson 











Dyer 











Fayette 











Fentress 











Franklin 
Gibson 
Giles 






































Grainger 











Greene 


Grundy 























Hamblen 











Hamilton 











Hancock 











Hardeman 


Hardin 


























Hawkins 














Haywood 














Henderson 

















Henry 











Hickman 











Houston 














Humphreys 














Jackson 














Jefferson 














Johnson 

















Knox 


Lake 



































Lauderdale 




















Lawrence 

















Lewis 




















Lincoln 























Loudon 




















McMinn 
McNairy 






































Macon 




















Madison 























Marion 




















Marshall 























Maury 
Meigs 






































Monroe 




































Page 200 @ August 14, 1950 








1950 
Population 


59,260 
23,568 
11,411 
8,554 
54,564 
32,128 
34,302 
9,156 
26,150 
42,195 
9,158 
11,152 
24,729 
8,693 
22,972 
23,008 
16,601 
18,830 
320,388 
9,574 
11,667 
18,768 
33,271 
27,504 
14,897 
25,450 
48,091 
26,926 
13,070 
40,907 
12,541 
23,932 
207,264 
9,105 
23,261 
16,890 
30,464 
26,187 
17,156 
23,774 
13,335 
5,312 
10,992 
12,337 
19,637 
12,252 
222,179 
11,631 
24,996 
28,786 
6,069 
25,431 
23,134 
31,954 
20,359 
13,581 
59,977 
20,490 
17,738 
40,297 
6,073 
24,455 


Sources: 1950 Population, field reports, 1950 Census 
copyright 1950 ‘Sales nagement.”’ 


1940 
Population 


26,504 
23,151 
11,976 
8,358 
41,116 
28,498 
31,131 
9,880 
25,978 
35,127 
9,928 
11,124 
24,657 
10,904 
24,083 
18,959 
17,330 
15,592 
257,267 
10,261 
14,588 
19,718 
34,920 
30,322 
14,262 
23,892 
44,835 
29,240 
14,356 
39,405 
11,552 
18,611 
180,478 
11,231 
23,590 
17,806 
28,523 
27,699 
19,220 
25,877 
14,873 
6,432 
12,421 
15,082 
18,621 
12,998 
178,468 
11,235 
24,461 
28,726 
5,849 
27,214 
19,838 
30,781 
20,424 
14,904 
54,115 
19,140 
16,030 
40,357 
6,393 
24.275 


Further reproduction unlicensed. 


1950 


Famif‘ies 
16,553 
6,583 
3,187 
2,389 
15,241 
8,974 
9,581 
2,557 
7,304 
11,786 
2,558 
3,115 
6,906 
2,428 
6,416 
6,426 
4,637 
5,259 
89,492 
2,674 
3,258 
5,242 
9,293 
7,682 
4,161 
7,108 
13,433 
7,521 
3,650 
11,426 
3,503 
6,684 
57,894 
2,543 
6,497 
4,717 
8,509 
7,314 
4,792 
6,640 
3,724 
1,483 
3,070 
3,446 
5,485 
3,422 
62,061 
3,248 
6,982 
8,040 
1,695 
7,103 
6,462 
8,925 
5,686 
3,793 
16,753 
5,723 
4,954 
11,256 
1,696 
6,831 


19. 


1950 
Radio-Families 


14,566 
5,812 
2,622 
1,947 

13,823 
7,959 
8,249 
2,073 
6,237 

10,786 
2,189 
2,616 
5,814 
1,971 
5,376 
5,494 
3,941 
4,338 

82,154 
2,286 
2,697 
4,450 
8,066 
5,799 
3,337 

6,191 

11,324 
6,347 
2,927 
9,803 
3,012 
5,674 

52,162 
2,011 
5,295 
3,981 
7,283 
5,602 
4,030 
5,604 
3,165 
1,276 
2,588 
2,811 
4,870 
2,812 

56,537 
2,663 
5,725 
6,745 
1,471 
6,158 
5,680 
7,773 
4,719 
3,186 

14,323 
5,036 
4,364 
9,837 
1,429 
5,731 


TENNESSEE RADIO MARKET DATA BY COUNTIES 


% Radio 


88.0 
88.3 
82.3 
81.5 
90.7 
88.7 
86.1 
81.1 
85.4 
88.8 
85.6 
84.0 
84.2 
81.2 
83.8 
85.5 
85.0 
82.5 
91.8 
85.5 
82.8 
84.9 
86.8 
75.5 
80.2 
87.1 
84.3 
84.4 
80.2 
85.8 
86.0 
84.9 
90.1 
79.1 
81.5 
84.4 
5.6 
76.6 
84.1 
84.4 
85.0 
86.1 
84.3 
81.6 
88.8 
82.2 
91.1 
82.0 
82.0 
83.9 
86.8 
86.7 
87.9 
87.1 
83.0 
84.0 
85.5 
88.0 
88.1 
87.4 
84.3 
83.9 


1949 
Retail Sales 
(Est.) ($000) 

27,723 
11,158 
3,369 
1,660 
20,451 
13,423 
11,827 
1,677 
8,379 
14,014 

2,521 

2,808 

4,375 

1,340 

6,018 

7,310 

4,677 

4,134 

288,392 

2,283 

3,209 

7,455 

20,823 

5,443 

3,289 

8,188 

18,034 
10,742 
2,329 
14,462 
2,155 
10,710 
188,606 

1,148 

6,065 

3,687 

6,655 

8,125 

5,267 

11,318 

2,825 

1,341 

3,448 

2,713 

4,645 

1,932 

197,938 

4,532 

10,105 
10,232 
1,916 
10,503 
7,789 
13,728 
4,691 
2,698 
40,104 
6,624 
8,285 
23,983 
574 
5,890 


1948 
Retail Sales 
U. S. ($000) 

29,663 
13,553 
3,678 
2,282 
27,121 
18,415 
15,157 
2,605 
11,999 
20,270 
3,228 
4,245 
6,190 
1,581 
8,687 
12,167 
6,800 
7,478 
276,771 
3,482 
3,118 
8,464 
25,665 
7,556 
3,921 
11,294 
25,773 
12,999 
2,102 
19,535 
3,094 
17,249 
180,600 
1,279 
7,171 
5,942 
8,113 
10,990 
7,254 
12,813 
4,039 
1,218 
4,570 
1,977 
6,861 
3,075 
192,786 
6,161 
12,005 
13,025 
2,960 
12,472 
11,372 
16,127 
7,476 
2;342 
43,125 
8,272 
10,528 
24,615 
934 

8,235 


Employment 


Mid-March 
1948 


21,886 
3,794 
312 
494 
12,450 
5,904 
3,703 
345 
2,362 
7,982 
246 
775 
1,899 
164 
1,616 
3,320 
461 
1,114 
85,949 
726 
403 
1,459 
3,756 
545 
915 
2,080 
5,066 
1,988 
227 
3,634 
1,312 
4,398 
64,332 
111 
754 
1,222 
1,357 
1,142 
798 
2,120 
1,163 
242 
968 
259 
1,354 
435 
54,526 
1,205 
1,570 
1,762 
810 
1,843 
2,982 
4,610 
1,459 
665 
9,494 
2,442 
2,392 
6,027 
237 
1,383 





Taxable Pay. 
rolls—1st Q) 
1948 (S099 


13,854 
1,683 
1% 
6,983 
25% 
184 


: 9 
(Continued on page 2b 


BROADCASTING 


; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles 
48 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commer 
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MEMPHIS NOW 26TH CITY IN SIZE 
Ten Years Have Made A BIG Difference 


‘able Pay. 
S—1st Qh 
748 (S009 

13,854 


1s 











1940 1950 % INCREASE 






















47 POPULATION 292,942 394,025 + 34.5% 
: BANK DEPOSITS $198,551,882 $539,520,919 + 172% 
1a DWELLING UNITS 83,246 107,588 + 29.2% 
NUMBER OF TELEPHONES 59,673 144,032 + 141% 
1a *RETAIL SALES $140,600,000 $475,800,000 + 238 % 
: * WHOLESALE SALES $435,200,000 $1,904,100,000 + 338 % 








WMPS RADIO HOMES 141,400 677,392 + 379% 


*Shelby County 
Census of Business 
U. S. Dept. of Commerce, 1948 









TODAY’S COST per Thousand LESS THAN 
WMPS LISTENERS IS— 63% IN 1940! 











YES everything’s up in Memphis— 
except the cost per thousand WMPS listeners 


WMPS is a better buy today than at 
anytime during its 26-year history 


q 10,000 WATTS DAY 
5,000 WATTS NIGHT 
\ L 680 KILOCYCLES 


AMERICAN BROADCASTING COMPANY 





42<« 85 








8B 


Represented by 


RADIO REPRESENTATIVES, INC. 
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buying power. . 
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copyright 1950 ‘Sales Management.” 


County P. a 
opulation 
Montgomery 44,313 
Moore 3,948 
Morgan 15,703 
Obion 29,046 
Overton 17,564 
Perry 5,940 
Pickett 5,055 
Polk 14,040 
Putnam 29,825 
Rhea 16,053 
Roane 31,593 
Robertson 27,051 
Rutherford 40,613 
Scott 17,368 
Sequatchie 5,677 
Sevier 23,300 
Shelby 480,173 
Smith 14,079 
Stewart 9,160 
Sullivan 94,978 
Sumner 33,476 
Tipton 29,716 
Trousdale 5,511 
Unicoi 15,863 
Union 8.665 
Van Buren 3,979 
Warren 22,235 
Washington 59,741 
Wayne 13,853 
Weakley 27,927 
White 16,162 
Williamson 24,257 
Wilson 26,261 


1940 

Population 
33,346 
4,093 
15,242 
30,978 
18,883 
5,535 
6,213 
15,473 
26,250 
16,353 
27,795 
29,046 
33,604 
15,966 
5,038 
23,291 
358,250 
16,148 
13,549 
69,085 
32,719 
28,036 
6,113 
14,128 
9,030 
4,090 
19,764 
51,631 
13,638 
29,498 
15,983 
25,220 
25,267 


Further reproduction unlicensed. 


** Yes, modest Memphis! Overly modest 

in making claims about its size and 
but never shy in 
piling up sales results for WHHM 


1950 
Families 

12,377 
1,102 
4,386 
8,113 
4,386 
1,659 
1,412 
3,921 
8,331 
4,484 
8,824 
7,556 
11,344 
4,851 
1,585 
6,508 
134,126 
3,932 
2,558 
26,530 
9,350 
8,300 
1,539 
4,431 
2,420 
1,111 
6,210 
16,687 
3,869 
7,800 
4,514 
6,775 
7,335 


1950 % Radio 
Radio-Families 

10,532 85.1 
943 85.6 
3,741 85.3 
7,139 88.0 
3,443 78.5 
1,425 85.9 
1,122 79.5 
3,446 87.9 
6,964 83.6 
3,914 87.3 
7,579 85.9 
6,369 84.3 
9,733 85.8 
4,016 82.8 
1,334 84.2 
5,460 83.9 
116,287 86.7 
3,405 86.6 
2,215 86.6 
24,195 91.2 
8,003 85.6 
6,806 82.0 
1,343 87.3 
3,837 86.6 
1,965 81.2 
922 83.0 
5,228 84.2 
14,801 88.7 
3,180 82.2 
6,612 85.4 
3,701 82.0 
5,792 85.5 
6,322 86.2 


1948 Retail Sales; 


in Modest 









TENNESSEE RADIO MARKET DATA BY COUNTIES 


1949 
Retail Sales 
(Est.) ($000) 

16,106 
496 
2,633 
14,941 
3,209 
1,772 
894 

6,511 

8,685 

6,559 

9,754 

10,294 
19,708 
4,149 
927 

6,129 
459,286 

4,884 

2,171 

63,057 

9,689 

9,720 

1,772 

4,486 

1,245 

335 
7,391 
42,058 
2,505 
10,614 

3,831 

8,573 

8,987 


(Continued from page 20 


1948 
Retail Sales 
U. S. ($000) 

22,590 
800 
3,348 
17,192 
4,450 
1,578 
884 
5,969 
12,464 
6,802 
14,800 
11,942 
22,236 
5,018 
1,589 
9,893 
475,752 
4,971 
2,326 
67,212 
12,229 
14,032 
2,184 
6,489 
1,055 
564 
11,641 
44,218 
4,151 
11,583 
6,142 
9,981 
13.577 


Employment 
Mid-March 


1948 

5,930 
133 
964 
3,305 
1,048 
193 
138 
2,595 
3,728 
1,813 
4,214 
2,456 
3,625 
1,741 
318 
1,008 
121,523 
511 
227 
26,506 
3,115 
1,552 
231 
1,990 
51 

4) 
2,551 
9,338 
621 
1,819 
818 
1,450 
2,274 


Independent But Not Aloof 
Where your spots are Spotlighted 


IN MEMPHIS, TENNESSEE 


Patt McDonald, manager 
Representatives: Independent Metropolitan Sales 


BROADCASTING e Telecasti#s 





Taxable Pay, 
roll1Qy, 


1948 (Sp 
2195 
4 


oo 


& = 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sols, 


Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commer. 


More Listeners Per Dollar . 
MEMPHIS 





-------WHHM-- 





\BILENE, 

16,279 © 

! AM offil 
SB 


Hooper 


MLICE, Jit 
6,341 re 
KI, Tkv 

4.50 


| 00 


ALPINE, | 

1,637 rc 

LF, 250 
4.00 


| 400 


\MARILL( 
21,249 











=" BEAUMONT, Jefferson, 54,227 fam., 91.1% | BROWNFIELD, Terry, 3,651 fam., 87.8% ra- 
page 29 radio, 49,400 radio fam. dio, 3,205 radio fam. 
TEXAS KTFY, 250w-D, 1050kc, LBS, Continental 
3 AM non-affiliates, average 1-time rate SB 1M 5M 15M 30M 14Hr 
Taxable Py). SB 1M 5M 15M 30M 14Hr D 3.60 3.60 7.50 16.50 25.00 40.00 
rolls—1sqy, 


D 475 6.41 10.00 18.66 25.66 47.50 
— °° °°” timer zen” N 600 7.25 11.25 2460 36.00 6000 | “SOMNONMAS, Comores, 34000 fom. 78.0 
SPOT RATE FINDER a KBOR, Ikw, 1600kc, LBS, Best 
Lips KFDM, 5kw, 560kc, ABC, Free & Peters, Hoo- D 6.50 '8.50 12.50 25.00 37.50 62.00 
‘E siteNE, Taylor, 17,619 fam., 92.4% radio, | KLYN, lkw, 940kc, CBS, Blair per, BMB N 11.00 13.75 22.00 44.00 66.00 110.00 
16,279 radio fam. SB IM) «=5M 15M) 30M_—so1Hr | D- 8.00 10.00 18.75 28.00 42.00 70.00 | Kya, 250w, 1490kc, ABC, Free & Peters 
ee D 8.00 12.00 20.00 20.00 50.00 | N. 15.00 18.00 37.50 56.00 84.00 140.00 | 5 500 ‘6.25 10.00 20.00 30.00 50.00 
1 AM affiliates, average 1-tene rate, ci N 14.00 24.00 40.00 60.00 100.00 ——, aa ae B 18.00 30.200 N 10.00 12.50 20.00 40.00 60.00 100.00 
gids 13.00 2400 36.00 60.00 | ATHENS, Henderson, 6,516 fam., 86.4% radio, | KRIC, 250w, 1450kc, Branham BROWNWOOD, Brown, 7,949 fam., 88.8% 
| __ Hs 1308 Hab 2603 S808 | bee seal fa Bc 3ib 798, 1088 1883 MB S508 | int 7.08 eae 
aD ’ w-D, c J d J J ’ 50. KBW : 3 
aC) Skw-D, Ikw-N, 1470ke, ABC, Pearson, | D 3.50 4.00 6.00 12.50 20.00 35.00 KRIC-FM, Chan. 258, 99.5mc, 4.5kw, Bonus aa 6:25 "9.00 "18.00" 37.00 43.00 
Hooper, Conlan AUSTIN, Travis, 44,799 fam., 89% radio, on’ “ N 5.00 10.00 13.50 20.00 38.50 65.00 
, Hooper, 70.00 14.00 28.00 42.00 70.00 OP aT i roche foe am., 89% radio, | D 5.00 “6.50 10.00 20.00 30.00 50.00 


1 H00 10.00 14.00 28.00 42.00 70.00 : N 6.00 7.50 12.50 28.00 42.00 70.00 | BRYAN, Brazos, 10,688 fam., 84.7% 
WKC, 250w, 1340kc, MBS, Taylor, Conlan, | 5 44 Ciliates, average I-time rate BEEVILLE, Bee, 5,057 fam., 83.4% radio, ae toe Tae 


Hooper 4,217 dio f : KORA, 250w, 1240kc, MBS 
‘ 6.50 12.00 20.00 30.00 50.00 | 2 $75 7.50 13.00 23.33 36.00 56.66 | | pire eal. D 1.78 3.90 8.32 13.65 20.48 32.50 
Wells, am., 81.6% radio, ; j : 4 : ' 
rer ie, ' KNOW, 250w, 1490 ke, ABC, Pearson, Hooper | N 3:83 5.10 10.20 16.32 24.48 40.40 | CENTER, Shelby, 6,540 fam., 82.19 
BKI, Tkw, 1070kc, MBS D 5.25 6.00 12.00 20.00 30.00 40.00 | BIG SPRING, Howard, 7,443 fam., 90.7% 5,369 radio fam. 
450 6.00 10.00 16.00 24.00 40.00 N 9.00 10.50 20.00 32.00 48.00 80.00 radio, 6,750 radio fam. KDET, Ikw-D, 930kc, Best 
| $00 9100 15.00 2000 36.00 60.00 | KTBC, 5kw-D, Ikw-N, 590kc, CBS, Taylor KBST, 250w, 1490kc, ABC, Pearson, BMB, | D 6.00 6.00 12.00 24.00 36.00 60.00 
LPINE, Brewster, 2,032 fam., 80.6% radio, | 2 9-00 9.00 15.00 26.00 42.00 70.00 Conlan a 
Saat catle tam. ee ’ Nt o0 13.50, 30.00 50.00 75.00 125.00 > 5.00 5.00 9.00 18.00 27.00 45.00 COMBEENS, Childroce. 3,370 fam., 88.6% ra- 
Sa Saat , Ikw-D, c 5. 5. 00 18.00 27.00 45.00 io, 2,985 radio fam. 
vit ao “5 50’ 12.00 18.00 30.00 | 2... 5-75 6.50 10.00 22.00 32.00 55.00 | KTXC, 100w, 1400kc, LBS KCTX, 250w, 1510kc, MBS, Girard 
i 4 400 7:50 1200 18.00 30.00 | KVET. 1kw, 1300kc, MBS, Forioe D 3.00 4.25 7.00 15.00 25.00 45.00 | Dp 250 3.50 7.00 12.00 21.00 35.00 
on D 6.00 7.50 12.00 24.00 36.00 60.00 | N 3.00 4.25 7.00 15.00 25.00 45.00 | N 2.50 3.50 7.00 12.00 21.00 35.00 
WMRHLO, Potter, 22,158 fam., 95.9% radio, | N 11.00 14.00 24.00 48.00 72.00 120.00 BONHAM, Fonnin, 8701 § 99.9% radi oumumaen ich 8.680 § 69.3% ra 
radio fam. , Fannin, 8, am., 9% radio, q , a am., Yo - 
. : BALLINGER, Runnels, 4,669 fam., 89.3% 7,822 radio fam. dio 7.759 radio fam. 
1 AM affiliates, average 1-time rate radio, 4,169 radio fam. KFYN, 250w-D, 1420kc KCLE, 250w-D 1120ke 
1 7.62 11.16 pa 28.50 42.25 73.75 _. Lae ae <<. Mi oe D 3.05 3.90 6.50 14.30 21.45 35.75 D 3.90 5.20 8.45 16.25 22.75 39.00 
ee a Nv 3.10, 5.18 8.64 14.40 24.00 40.00 — eee, Sue fam., 94.4% ra- aa gy oom. 232, 94.3mc, 330kw, Bonus 
, , 5, 1 82.49 ye - ; 
M500°"10.00" 20.00 '30.00" 30.06 ‘so'0g | — radio, 4930 radio fam.” © | KHUZ, 250w, 1490kc, MBS, Girard, Crossley | N° "3.00 4.00 6.50 12.50 17.50 30.00 
9.00 10.00 20.00 30.00 50.00 80.00 | KIOX, Ikw, 1270kw, MBS, Girard : : y iy ! 3 fam., 88.8% ra- 
(FDA, 5kw-D, Ikw-N, 1440kc, ABC, Branham, D 4.00” 5.50 “3.00 18.00 30.00 50.00 " — i ow ae oe ae te yy oe oe oe 


Conlan N 4.00 5.50 8.00 18.00 30.00 50.00 | BRADY, McCulloch, 3,255 fam., 87.5% radi ae, a oe Se. 
. ° . e A A cLlulioc am. “Yo radio 
; McC 3, ’ , -D, 1000k 
| 1300 1300 2800 20:00 4508 12309 | BAYTOWN, Harris, 223,790 fam., 92.5% ra- BR gh gh -- 9 5 300.” 5.00 9.00 18.00 30.00 50.00 
TNC. TOkon 10K NBC. — * aa —_ gp tease ecient D 3.00 ‘3.00 6.00 15.00 25.00 50.00 | COLLEGE STATION, Brazos, 10,688 fam., 
’ oyior ee ee ee 2 i i 
1 1350" 13.50 22.50 56.00 eee epee © th eeeeliiiais, ens bas wale N 3.00 3.00 6.00 15.00 25.00 50.00 84.7% radio, 9,052 radio fam. 
1 27.00 27.00 45.00 72.00 108.00 180.00 | D 475 5.70 11.40 22.80 33.25 57.00 | BRECKENRIDGE, Stephens, 2,953 fam., 89.5% | WTAW, Ikw-D. 1150ke |) 4) 40 49 og 
(GNC-FM, Chan. 282, 104.3mc, 47kw, Does —_-s radio, 2,642 oatio fam. D600 "9,00 15.00 
not sell time KRCT, 250w-D, 650kc, McGillvra KSTB, Ikw-D, 1430ke COLORADO CITY, Mitchell, 3,027 fam., 86.3% 
eon D 5.00 6.00 12.00 24.00 35.00 60.00 D 4.20 5.00 15.00 25.20 42.00 70.00 radio, 2,612 radio fam. 
Note: All Rates one-time. Sources: Families | KREL, tae eaemie, Conlan BRENHAM, Washington, 5,723 fam., 78.2% D, 1320k 
Retail Seis md radio families estimated from field tabu- | D 4.50 5.40 10.80 21.60 31.50 54.00 radio, 4,475 radio fom. ee. Se ae 
3 ations o ensus ercent radio N 6.00 7.50 13.00 26.00 39.00 65.00 KWHI, Ikw-D, 1280kc : 
of Commere. IMB. For complete explanation see foreword. | KREL-FM, Chan. 221, 92.1mc, 250w, Bonus D 4.20 5.00 15.00 25.20 42.00 70.00 (Continued on page 204) 
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FIR S T— in Lubbock Network Radio... ABC 
FIR S T—station on the Texas South Plains . . . est. 1932 
FIRS T—radio buy in the Lubbock Market. 


Lubbock County—metropolitan area—largest populated county in W. Texas 
between El Paso, Ft. Worth and San Antonio * 


LUBBOCK COUNTY... . 9st in National Farm Income * 

LUBBOCK. .. 11th city in Texas population + 

LUBBOCK. .. 10th city in Texas Retail Sales * 

LUBBOCK. .. 8th city in Texas General Merchandise Sales * 
1 Conten LUBBOCK. .. 6th city in Texas Drug Sales * 


+ U. S. Census (1950) 
* Sales Management 


LUBBOCK, TEXAS \\Y 


250 WATTS * 1340 KC 


ABC * LONE STAR CHAIN —W 
0. L. Taylor Co., Nat'l. Rep. SN i 
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Fou [rosukts, 
Cook fo 
k=-nuz. 

the stati 
withthe beat 
Crat= 


mu Houston! 


taking both 
Hooperating 
KNUZ 
Dollar Buy. 


















































Yes, 


cost and 








into considera- 











tion, is Houston’s Best 
































The KNUZ 
Market Offers: 














1,049,673 people in 251,- 
600 radio homes — who 


spend: 


























$1,080,540,000 on retail sales 
236,862,000 on food 
33,332,350 
84,387,450 on apparel 
59,599,500 on home fur- 

















on drugs 



































nishings 

181,374,000 on automo- 
biles 

123,205,250 on hardware 











105,965,200 on food and 
drink sales 




















KNUZ Offers: 


Morning Hooper Share, 8 
a. m. to 12 noon, Mon. 
19.4*—No. 2 in 




















thru Fri. 
Houston. 
Afternoon Hooper Share, 














12 noon to 6 p. m., Mon. 
thru Fri. 15.3*—No. 2 in 
Houston. 

Yes, for 50 hours per 
week KNUZ ranks No. 2 in 
Houston for share of audi- 
ence. 

*(Hooper Index, April-May 1950) 


























































































































Buy Fabulous 














Houston 
Buy KNUZ 





























CALL, WIRE OR WRITE 
FORJOE: NAT. REP. 
DAVE MORRIS, MGR. 


CE-8801 


k=-nuz 


(KAY-NEWS) 
9th Floor Scanlan Bldg. 


HOUSTON, TEXAS 
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TEXAS 


SPOT RATE FINDER 
(Continued from page 203) 


CORPUS CHRISTI, Nueces, 46,013 fam., 85.2% 
radio, 39,203 radio fam. 


4 AM affiliates, average 1-time rate 

5M 15M 30M 14Hr 
D 6.62 7.47 13.50 25.50 38.50 65.00 
N 11.40 12.95 23.00 41.00 67.00 112.50 


KEYS, Ikw-D, 500w-N, 1140kc, CBS, Taylor, 

Hooper 
D 6.00 7.20 
N 12.00 


KRIS, lkw, 1360kc, NBC, Free & Peters 


12.00 24.00 36.00 60.00 


D 6.00 7.20 12.00 24.00 36.00 60.00 
N 12.00 14.40 24.00 48.00 72.00 120.00 | 
KSIX, 250w, 1230kc, ABC, Forjoe 
D 7.00 7.00 10.00 18.00 30.00 50.00 
N 10.00 10.00 18.00 30.00 48.00 980.00 
KUNO, 100w, 1400kc, MBS 
D 7.50 8.50 20.00 36.00 52.00 90.00 
N 11.60 13.00 26.00 48.00 76.00 130.00 
KWBU, 50kw-D, 1030kc, LBS, Branham, 
Hooper | 
D 15.00 15.00 25.00 50.00 75.00 125.00 


CORSICANA, Navarro, 11,098 fam., 86% ra- 
dio, 9,544 radio fam. 


KAND, 250w, 1340kc, Branham 
D 2.50 3.10 10.90 17.65 29.40 49.09 
N 2.50 3.10 10.90 17.65 29.40 49.00 


CROCKETT, Houston, 6,352 fam., 79.7% ra- 
dio, 5,062 radio fam. 

KIVY, 250w-D, 1570kc 

D 60 2.60 4.30 7.80 


CUERO, De Witt, 6,400 fam., 81.7% radio, 
5,228 radio fam. 

KCFH, 500w-D, 1600kc, LBS, Biddick, Best 

D 3.83 5.10 8.50 13.60 20.40 34.00 


DALHART, Hartley, 531 93.1% 
494 radio fam. 

KXIT, 500w-D, 1410kc 

D 2.70 3.30 7.50 


DALLAS, Dailas, 171,033 fam., 93.5% radio, 
159,915 radio fam. 


fam., radio, 


4 AM affiliates, average 1-time rate 
D 18.50 24.00 38.50 70.50 105.75 176.25 
N 36.50 46.50 75.00 137.00 205.50 342.50 


3 AM non-affiliates, average 1-time rate 
D 6.33 9.00 16.00 28.66 46.66 


KIXL, Ikw-D, 1040kc, McKinney 
D 9.00 12.00 24.00 38.00 60.00 
KIXL-FM, Chan. 283, 104.5mc, 34kw, McKin- 
ney 
Rates on request) 
KLIF, Ikw, 1190kc, Pearson, Hooper 
D 5.00 7.50 12.00 24.00 40.00 66.00 
N 7.50 10.00 17.00 34.00 51.00 85.00 
KRLD, 50kw, 1080kc, CBS, Branham, Hooper 
D 25.00 30.00 45.00 90.00 135.00 225.00 
N 50.00 60.00 90.00 180.00 270.00 450.00 


KRLD-FM, Chan. 223, 92.5mc, 46kw, Branham, 
Bonus 


KRLD-TV, Chan. 4, 8kw-aur., 15.8kw-vis., 
CBS, Branham 

D 12.00 30.00 40.00 60.00 100.00 
N 36.00 90.00 120.00 180.00 300.00 
KSKY, Ikw-D, 660kc 

D 5.00 7.50 12.00 24.00 40.00 

KYBS (FM), Chan. 300, 107.9mc, 90kw 

D 1.75 2.25 3.50 7.00 13.00 25.00 
N 2.00 2.50 4.00 8.00 17.50 35.00 


WFAA, 5kw, 570kc, ABC, Petry 
D 13.50 18.00 25.00 48.00 72.00 120.00 
N 27.00 36.00 50.00 96.00 144.00 240.00 
WFAA, 50kw, 820kc, NBC, Petry 

D 27.50 36.00 60.00 96.00 144.00 240.00 
N 55.00 72.00 120.00 192.00 288.00 480.09 
WFAA-FM, Chan. 250, 97.8mc, 43kw, Petry, 


Bonus 

WFAA-TV, Chan. 8, 13.5kw-aur.; 
Young 

D 18.00 

N 37.50 


WRR, 5kw, 


27kw-vis., 


18.00 35.00 48.00 70.00 120.00 
37.50 62.50 100.00 150.00 250.00 
1310kc, MBS, Blair 

D 9.00 12.00 24.00 48.00 72.00 120.00 
N 14.00 18.00 40.00 80.00 120.00 200.00 
WRR-FM, Chan. 266, 101.1mc, 68kw, Bonus 


DEL RIO, Val Verde, 4,624 fam., 77% radio, 
3,560 radio fam. 

KDLK, 250w, 1230kc 

D 2.00 3.00 6.00 10.00 18.00 30.00 

N 2.00 3.00 6.00 10.00 18.00 30.00 


DENISON, Grayson, 19,587 fam., 91% radio 
17,824 radio fam. 

KDSX, Ikw-D, 1220kc 

D 3.50 3.50 7.00 14.00 


DENTON, Denton, 11,520 fam., 

10,483 radio fam. 
KDNT, 250w, 1450kc, 
D 4.00 6.00 
N 4.00 6.00 
KDNT-FM, Chan. 


21.00 35.00 


91% radio, 
Best 
10.00 15.00 
10.00 15.00 
291, 104.9mc, 


25.00 40.00 
25.00 40.00 


Tkw, Bonus 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 


14.40 24.00 48.00 72.00 120.00 | 


15.00 30.00 | 





15.00 27.00 45.09 | 





| 


MARKET 


INDICATORS FOR TEXAS 


50 
50 


CLASSIFICATIONS FIGURES YR. 
ONE oe, aisivids Bada a aes. 2 7,677,060 

MOS ac Sources cictince actus aa 5.12% 
MUNIN 5c. fats ah ass (sy ctx acel ceases 2,144,430 
WORCOmNG TAG: os sess. 88.5% 
Radio Families.............. 1,897,820 
| rere $6,248,075,000 
Retail Trade Employes ...... 345,834 
Wholesale Sales Volume $8,054,864,000 
Wholesale Trade Employes 115,041 
Employment (Mid-March) 1,454,418 


Taxable Payrolls (1st quarter) $ 814,310,000 
UMMM ares «dpe Bia! <Goldivas ieielaarS)9 $8,788,000,000 
Percent distribution ...... 4.27% 
Per Capita Income .......... $1,192 
Percent of national per capita 
WII onc oa ics wnat lecesaus 85% 
New Construction (Private) $1,039,000,000 


Residential $ 494,600,000 


$ 203,800,000 
Value added by Manufacture $1,727,464,000 


Non-Residential 


Automobile Registration ..... 2,568,491 
MG oan des ie win eke 1,537,500 
Note: 1949 Retail Sales, copyright 1950 “Sales Management.” 


unlicensed. 


* * ~ 


DUMAS, Moore, 3,715 fam., 97% radio, 3,603 
radio fam. 





KDDD, 250w-D, 800kc 
SB 


1M 5M 15M 30M 14Hr 3 AM affiliates, 
D 3.00 4.00 10.00 15.00 25.00 40.00 | » ie 


EDINBURG, Hidalgo, 44,691 fam., 76.6% ra- 
dio, 34,233 radio fam. 


KURV, 250w-D, 710kc 4 
D 5.00 10.00 20.00 30.00 50.00 ~ 


KURV-FM, Chan. 285, 104.9mc, Ikw, Bonus 





6.85 
9.30 


EL CAMPO, Wharton, 10,045 fam., 85% ra- 


dio, 8,538 radio fam. | D 6.40 8.00 
KULP, 500w-D, 1390kc, LBS, BMB a. lie ee 
D 5.00 7.50 13.35 20.00 36.00 50.00) 4 $45 7°90 

| KFJZ, 5kw, 1270kc, 
ELECTRA, Wichita, 27,384 fam., 91.9% radio, | p 9.00 


25,165 radio fam. 


N 14.00 
KELT, 250w-D, 1050kc 
D 265 4.10 7.95 15.90 23.85 37.25 | 

| KXOL, Ikw, 
EL PASO, El Paso, 55,281 fam., 88.4% radio, | 2 10.00 











i | N 13.00 16.00 32.00 64.00 96.00 160 
a ae Sere. | Combination rates with KLIF Dallas, Tex 
as = | WBAP, 50kw, 820kc, NBC, Freee to 2a 
i 4i D 27.50 36.00 60.00 96. 00 240: 
0 e008 12 270, 2340" 35.62 61,62 | N 55.00 72.00 120.00 192.00 288.00 4 
N 11.25 11.25 20.75 38.50 60.75 101.25 | WBAP, Skw, 570kc, ABC, Free & Peters 
D 13.50 18.00 25.00 48.00 72.00 me 
a... —— = N 27.00 36.00 50.00 96.00 144.00 2 
KCHC, 500w-D, 860kc WBAP-FM, Chan. 263, 100.5me, 50kw, Free & 
No rates ~~ Peters, Bonus oaaik 
KELP, Ikw-D, 920kc, Pearson | WBAP-TV, Chan. 5, 8.2kw-aur.; 17.6 ky-v» 
D 3.60 6.00 10.00 20.00 30.00 50.00 | "Nec, ABC, Free & Peters 5 goo 138 
KEPO, 5kw, kc, ABC, Blai | D 18.00 18.00 37.5 ’ 
D 600" £00 “10-80 21°60 32,00 54,00 | N 36.00 36.00 75.00 120.00 180.00 200m 
N 9.00 9.00 18.00 36.00 54.00 90.00 | ppenenicKsBURG, Gillespie, 2,931 fom 
“a. Skw, 600kc, CBS, Taylor 84.4% radio, 2,473 radio fam. 
D 13.00 12.00 20,00 32.00 48.00 80.00 , 40kc, MBS 
N 18.00 18.00 30.00 48.00 72.00 120.00 Ne ee van 11.00 18.00 Hr 
KSET, 250w, 1340kc, MBS N 2.00 3.00 7.00 11.00 18.00 
~ bro He <a ped 2 an |. GAINESVILLE, Cooke, 6,161 fam., 89.9% 
: : m i po . : i dio, 5,538 radio fam. 
KTSM, Ikw-D, 500w-N, 1380ke, NBC, Holling- 1580kc, BMB, Jay 
bery bof Zo” 500° 10.00 15.00 22.00 4 
D 8.50 8.50 12.50 25.00 40.00 75.00 | - age 206) 
N 10.00 10.00 20.00 40.00 72.00 120.09 | (Continued on pag 


BROADCASTING 


"48 
"48 


"48 
"49 
"49 
"49 
"47 
"49 
"49 


* 


FORT WORTH, Tarrant, 
radio, 92,899 radio fam 


1M 


8.77 


KCNC, 250w-D, 870kc 
15.00 32.00 48.00 80 


12.00 24.00 48.00 





18.00 36.00 


MBS, Blair, Hooper 
12.00 24.00 48.00 72.00 120M 


FIGURES 


6,414,824 
4.86% y 
1,698,229 
81.3% 
1,500,000 6 
6,485,971,000 43 
222,120 
2,041,000,000 
70,206 9 
1,347,276 
685,228,000 1 
2,652,000,000 
3.50% 

413 4 


12% 10 
199,400,000 39 
96,200,000 
41,300,000 39 
448,523,000 39 

2,301,638 48 
984,300 5 


os 
o 


Further reproduction 
1948 Retail Sales, Dept. of Commerce, 1948 Census of Business, 


* 


100,323 fam., 924% 


average I-time rate 

5M 15M 
22.00 36.33 64.00 96.00 100 
N 32.00 42.00 70.00 122.66 150.66 306% 


30M 1h 


AM non-affiliates, average 1-time rate 
17.50 37.20 55.80 930 
11.95 25.00 50.00 75.00 1250 


1540ke 


11.00 28.80 43.20 720 


54.00 00 


18.00 40.00 80.00 120.00 2000 


KWBC, Ikw-D, 970kc, Rambeau 
D 9.35 20.00 40.00 60.00 100 


1360kc, Pearson, i a 


e Telecastia® 


DOUBLE COVERAGE 


for 


DALLAS - FT. WORTH? 


12th Market in the U.S.” 


* 1950 Census: 
971,475 
population 





s-t-r-e-t-c-h 


that Dollar! 


Make it do double-duty in a billion dollar 


market with the famous WRR-KFJZ combina- 


ime rate 
55.80 93.0 
75.00 125.00 


tion... over-lapping coverage, simultaneous or 


. . . . | 
am ne separate schedules, at a single, economical price! 


, Hooper 
72.00 120.0 
120.00 200.0 


60.00 100.0 


allas, Tex 
& Peters 

144.00 240.0 

288.00 480.00 


50kw, Free & 
17.6 kw-viby 


90.00 150.0 
180.00 300.00 


2,931 fom, 


2 3 K F J Z—ForT WORTH W RR-DALLAS 


a td NATIONAL REPRESENTATIVE — JOHN BLAIR & CO 


= NEW YORK e CHICAGO e DETROIT e« ST. LOUIS » LOS ANGELES #« SAN FRANCISCO 
e 


castiag § BROADCA i 
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TEXAS 


SPOT RATE FINDER 
(Continued from page 204) 


GALVESTON, Galveston, 31,348 fam., 92.3% 
radio, 28,934 radio fam. 

KGBC, Ikw-D, 250w-N, 1540kc, Conlan 

SB 1M 5M 15M 30M 1Hr 

D 4.50 4.50 8.00 16.00 24.00 40.00 

N 5.50 5.50 10.00 20.00 30.00 50.00 

KLUF, 250w, 1400kc, MBS, Rambeau 

D 4.15 4.25 6.50 13.00 19.50 32.50 

N 8.30 8.50 13.00 26.00 39.00 65.00 

KLUF-FM, Chan. 259, 98.7mc, 3kw, Bonus 

GLADEWATER, Gregg, 17,025 fam., 89.0% 
radio, 15,152 radio fam. 

KSIJ, Ikw-D, 1430kc 

D 5.25 3.50 7.00 14.00 21.00 35.00 

GONZALES, Gonzales, 5,865 fam., 81.8% 
radio, 4,797 radio fam. 

KCTI, 250w, 1450kc, Grant, Cooke 

D 1.90 3.15 435 8.95 15.00 24.80 

N 1.90 3.15 435 8.95 15.00 24.80 

GRAHAM, Young, 4,678 fam., 90.1% radio, 
4,214 radio fam. 

KSWA, 500w-D, 1330kc 

D 3.00 4.00 7.00 14.00 20.00 34.00 

GREENVILLE, Hunt, 11,900 fam., 90.3% ra- 
dio, 10,745 radio fam. 

KGVL, 250w, 1400kc, MBS 

D 3.50 4.50 9.00 18.00 27.00 45.00 

N 3.50 4.50 9.00 18.00 27.00 45.00 

HAMILTON, Hamilton, 2,970 fam., 87.8% ra- 
dio, 2,637 radio fam. 

KCLW, 250w-D, 900kc 

D 2.10 3.25 7.50 10.80 20.00 35.00 

HARLINGEN, Cameron, 34,869 fam., 78.6% 

radio, 27,407 radio fam. 

KGBS, 250w, 1240kc, CBS, Ra-Tel, Conlan 

D 4.00 6.00 10.00 16.00 24.00 40.00 

N 6.00 10.00 15.00 24.00 36.00 60.00 

KSOX, 50kw, 1530kc 

(No rates available) 

HENDERSON, Rusk, 11,797 fam., 86.5% radio, 
10,204 radio fam. 

KGRI, 250w-D, 1000kc 

D 3.00 4.50 8.50 15.00 26.00 40.00 

HEREFORD, Deaf Smith, 2,524 fam., 92.1% 

. fradio, 2,324 radio fam. 

KPAN, 250w-D, 860kc 

D 3.50 6.00 9.50 15.00 25.00 45.00 

HILLSBORO, Hill, 8,701 fam., 87.3% radio, 
7,595 radio fam. 

KHBR, 250w-D, 1560kc 

D 3.00 4.50 7.00 15.00 28.00 45.00 

HOUSTON, Harris, 223,790 fam., 92.5% ra- 
dio, 207,005 radio fam. 





4 AM affiliates, average 1-time rate 
D 16.00 18.62 32.87 53.50 87.75 146.25 
N 32.00 37.25 65.75 108.00 175.50 292.50 





4 AM non-affiliates, average 1-time rate 
D 6.96 11.72 19.85 31.54 59.72 83.07 
N 8.43 16.69 24.18 38.42 61.19 102.19 


KATL, 5kw, 1590kc, IMS 
D 5.64 9.40 15.66 26.10 43.50 72.50 
N 11.27 18.79 21.32 52.20 87.00 145.00 


KCOH, Ikw-D, 1430kc, Hooper, Conlan 
D 4.62 9.90 16.57 28.08 47.40 79.80 
N 4.85 10.40 17.40 29.48 49.77 83.79 
KLEE, 5kw, 610kc, Young 
D 9.60 16.00 28.00 40.00 60.00 100.00 
N 9.60 16.00 28.00 40.00 60.00 100.00 
KNUZ, 250w, 1230kc, Forjoe, Hooper 
D 8.00 11.60 19.20 32.00 48.00 80.00 
N 8.00 11.60 19.20 32.00 48.00 80.00 
KPRC, 5kw, 950kc, NBC, Petry, Hooper, BMB 
D 20.00 20.00 37.50 54.00 90.00 150.00 
N 40.00 40.00 75.00 108.00 180.00 300.00 
KPRC-FM, Chan. 275, 102.9mc, 57kw, Transit 
Radio (See Transit Radio Listing) 


KPRC-TV, Chan. 2, 8.5kw-aur.; 16kw-vis. 
D 24.00 24.00 45.00 60.00 90.00 150.00 
N 48.00 48.00 67.50 90.00 135.00 225.00 


KTHT, 5kw, 790kc, MBS, Avery-Knodel, Hoop- 
er, Conlan 

D 10.00 12.00 24.00 42.00 72.00 120.00 

N 20.00 24.00 48.00 84.00 144.00 240.00 

KTRH, 50kw, 740kc, CBS, Blair, Hooper, BMB 

D 20.00 25.00 42.00 70.00 105.00 175.00 

N 40.00 50.00 84.00 140.00 210.00 350.00 

KTRH-FM, Chan. 266, 101.1mc, 33kw, Bonus 

KXYZ, 5kw, 1320kc, ABC, Free & Peters, 
Hooper 

D 14.09 17.50 28.00 48.00 84.00 140.00 

N 28.00 35.00 56.00 96.00 168.00 280.00 

KXYZ-FM, Chan. 243, 96.5mc, 15kw, Free & 
Peters, Bonus 

HUNTSVILLE, Walker, 3,334 fam., 83.6% ra- 
dio, 2,720 radio fam. 

KSAM, 250w, 1490kc, MBS 

D 3.00 450 7.50 12.00 18.00 30.00 

N 4.50 6.00 10.00 16.00 24.00 40.00 

JACKSONVILLE, Cherokee, 10,782 fam., 83.3% 
radio, 8,981 radio fam. 

KEBE, 250w, 1400kc, BMB 

D 3.00 6.00 12.00 18.00 36.00 60.00 

N 3.00 6.00 12.00 18.00 36.00 60.00 

JASPER, Jasper, 5,587 fam., 82.2% radio, 
4,592 radio fam. 

KTXJ, 250w, 1240kc 

D 3.00 5.00 10.00 15.00 25.00 

N 6.00 10.00 20.00 30.00 50.00 





Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 
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— MAP 








CULBERSON | 4 Monahans/!1) 








/ PECOS 
JEFF DAVIS 


—— ‘ TERRELL 





KERMIT, Winkler, 2,794 fam., 90.6% 
2,531 radio fam. 


KERB, Ikw-D, =- 
7. 


5 

16.50 33.00 44.00 
KERRVILLE, Kerr, 
3,472 radio fam. 
-_— "2 


KILGORE, Gregg, 17,025 fam., 89.0% 
15,152 radio fam. 


KOCA, 250w, 1240kc 


KINGSVILLE, Kleberg, 6,120 fam., 84.2% ra- 
dio, 5,153 radio fam. 


15.00 24.00 36.00 60.00 


LAMESA, Dawson, 5,323 fam., 
4,641 radio fam. 


KPET, 250w-D, 690kc 


87.2% radio, 


radio, 2,396 radio fam. 


14.40 24.00 40.00 
14.40 24.00 40.00 


LEVELLAND, Hockley, 5,703 fam., 





KLVT, 250w, 1230kc 
3. r 15.00 24.00 40.00 
15.00 24.00 40.00 
LITTLEFIELD, Lamb, 5,573 fam., 88.4% radio, 
4,926 radio fam. 
KVOW, 250w, 
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| 
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* * * 


LONGVIEW, Gregg, 17,025 fam., 89.0% ra- 
dio, 15,152 radio fam. 
KFRO, Ikw, 1370kc, ABC, Cooke, BMB, Con- 
lan 
SB 1M 5M 15M 30M 1Hr 
D 6.00 7.20 12.00 24.00 36.00 60.00 
N 12.00 14.50 24.00 48.00 72.00 120.00 
KLTI, Ikw-D, 1280ke 
D 4.50 6.60 11.25 22.50 35.00 56.00 
KLTI-FM, Chan. 290, 105.9mc, 10kw, Bonus 


LUBBOCK, Lubbock, 28,101 fam., 92.0% ra- 
dio, 25,852 radio fam. 





2 AM affiliates, average 1-time rate 
D 7.31 8.25 12.62 23.00 34.50 57.50 
N 10.12 12.00 18.25 32.00 48.00 80.00 


KCBD, Ikw, 1590kc, MBS, Pearson, Conlan 

D 9.00 9.00 14.00 28.00 42.00 70.00 
N 9.00 9.00 14.00 28.00 42.00 70.00 
KFYO, 250w, 1340kc, ABC, Taylor 

D 5.62 7.50 11.25 18.00 27.00 45.00 
N 11.25 15.00 22.50 36.00 54.00 90.00 
KSEL, Ikw-D, 500w-N, 950kc, Holman 

D 9.00 14.00 25.00 40.00 75.00 
N 9.00 14.00 25.00 40.00 75.00 


LUFKIN, Angelina, 10,048 fam., 86.2% radio, 
8,661 radio fam. 

KRBA, 250w, 1340kc, Continental 

D 5.00 6.00 8.00 17.50 27.00 45.00 
N 6.69 7.20 12.00 24.00 36.00 60.00 
KRBA-FM, Chan. 238, 95.5mc, 2.9kw, Bonus 
KTRE, Ikw, 1420kc, MBS, Taylor, Conlan 

D 5.00 5.00 10.00 20.00 30.00 50.00 
N 7.50 7.50 15.00 30.00 45.00 75.00 


MARSHALL, Harrison, 12,767 fam., 81.4% 
radio, 10,392 radio fam. 

KMHT, 250w, 1450kc, MBS 

D 3.50 4.90 8.00 16.00 24.00 40.00 

N 3.50 4.90 8.00 16.00 24.00 40.00 
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MIDLAND | GL aseconxt| 
| -—— oe Sintcanll 


UPTON 


| 
| clcl-E TOM GREEN | 








~ San ‘San Angelo 2) 
REAGAN 







SCHLEICHER 





crocKert | 
— 






| 
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VAL VERDE 







McALLEN, Hidalgo, 44,691 fam., 76.6% ® 
dio, 34,233 radio fam. 


KRIO, Ikw, 910kc, ABC, MBS, Weed, Bib, 
Conlan 

SB 1M 5M 15M 30M Iie 

D 5.00 6.00 12.00 24.00 36.00 sid 

N 6.00 10.00 20.00 32.00 48.00 sil 






























































McKINNEY, Collin, 11,590 fam., 90.0% rodio, 
10,431 radio fam. 


KMAE, Ikw-D, 1600kc, BMB 
D 5.50 8.00 11.00 20.00 30.00 5M 

































































MIDLAND, Midland, 7,156 fam., 88.4% 
dio, 6,325 radio fam. 


KCRS, 5kw-D, Ikw-N, 550kc, ABC, rors 
D 10.00 10.00 16.00 28.00 48.00 m0 
N 10.00 10.00 16.00 28.00 48.00 































































































MINERAL WELLS, Palo Pinto, 4,755 fat 
91.8% radio, 4,365 radio fam. 


KORC, 250w-D, 1140kc, Best 
D 2.20 3.70 6.15 14.00 2400 al 



























































MONAHANS, Ward, 3,702 fam., 89.5% 1 FI 
dio, 3,313 radio fam. 


KVKM, 250w, 1340kc, MBS, LBS, Best, co 
D 4.00 4.00 7.50 12.00 18.00 3 
N 4.00 4.00 7.50 12.00 18.00 








































































































MT. PLEASANT, Titus, 4,822 fom. 85% 
‘ radio, 4,103 radio fam. 


KIMP, Ikw-D, 960ke 
D230 3.50 9.00 13.00 22.00 %i0 


(Continued on page 208) 
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TEXAS STATE sOIL CONSERVATION BOARD 


ND FLOOR DENMAN BUILDING 
TEMPLE 


sEcO 


May 29; 1950 


Mr. Tom Kritser, General Manager 
Radio Station KGNC 
Amarillo, Texas 


Dear Mr. Kritser: 
ntly completed 4 survey for our own information, the results of 


We have rece 
be of interest to youe 


which might 
ther newspapers, periodical, of radio 


f reaching the farmers and ranchers 
Hale, Castro, and 
there was some question 

quite a revelation 
of interest to youe 


I needed to know whe 


st effective means © 
Because Swisher, 


f Amarillo, 
This’ survey Was 
think would be 


As Planning Engineer, 
was the fastest and mo 
in a 4-county district which we Serves 
Lamb counties are from 40 to 80 miles south o 
in our minds about the use of Amarillo radio. 
to us, and we are listing below the portions we 
rely upon most for daily farm information? 


1) What station do you 
=. 52.9% 


Answer: KGNC --- "7 
10 other stations 17.06 
2) What are your favorite farm programs? 
answer: KGNC's auie ig -7 777 25.56% 
KGNC's National Farm and Home Hour - ~ ~ 23.33 
KGNC's Southwest Neighbors --~~~ ~~~ 11.11 
KGNC's Market Report ---7~ 777 5255 
KGNC's Wes imate)“ <«-7°;7;<;7"" 2.22 
Other stations' programs - ~~~ 77 7” 32.23 


e for weather snformation do you rely upon most? 


3) What source 
ie, Eee ~~ ~~ 95.87% 
Magazines - -— ~~ ~ 2.85 
Newspapers - ~~ ~ 1.28 


L) If radio, which station do you rely upon most for weather information? 
—_ Ge@W--7-e "|. 88.57% 
Other stations - ~~ ~~ 11.43 


and ranchers, 1 feel 


cts with farmers 
rvati 


nal observation and daily conta 
g that KGNC is doing more for soil conse 
tation in this arede 


From perso 
justified in sayin 
in general than any other § 


Yours for continued success, 


4 1 


Louis Dawkins 
Planning Engineer 
State Soil Conserva 


tion Board 


on and agriculture 
















TEXAS 


SPOT RATE FINDER 
(Continued from page 204) 


NACOGDOCHES, Nacogdoches, 
84. 5% tadio, 7,136 radio fam. 


8,446 fam., 





2 AM non- -offiliates, average 1-time vate 


SB 1M 5M 15M 30M 14Hr 
D 3.62 4.12 10.12 _20.00 35.10 58.50 
KOSF, 250w, 1230ke 
D 3.50 (4.50 9.00 18.00 27.00 45.00 
N. 3.50 4.50 9.00 18.00 27.00 45.00 
KSFA, Ikw-D, 860kc, Girard 
D 3.75 3.75 11.25 22.00 43.20 72.00 


NEW BRAUNFELS, Comal, 


4,559 fam., 86.0% 
radio, 3,920 radio fam. 


KGNB, Ikw-D, 1420kc 
D 3.75 7.50 15.00 20.00 30.00 50.00 
ODESSA, Ector, 11,717 fam., 91.7% radio, 


10,744 radio fam. 





2 AM affiliates, average 1-time rote 


D 6.37. 7.87 13.12 21.00 31.50 52.50 






























N 7.50 9.00 15.00 24.00 36.00 60.00 
KECK, ‘thw- D, 500w- N, 920kc, Conlan 

D 7.50 11.25 18.75 30.00 45.00 75.00 
N 9.35 14.05 23.45 37.50 56.25 93.75 
KOSA, 250w, 1230kc, CBS, Taylor 

D 675 675 11.25 18.00 27.00 45.00 
N 9.00 9.00 15.00 24.00 36.00 60.00 
KRIG, Ikw, 1410kc, MBS, Conlan 

D 6.00 9.00 15.00 24.00 36.00 60.00 
N 6.00 9.00 15.00 24.00 36.00 60.00 


ORANGE, Orange, 2,214 fam., 
1,921 radio fam. 

KOGT, Ikw, 1600kc 

D 2.00 2.00 

N 2.00 2.00 


6.00 
8.00 


12.00 18.00 30.00 


dio, 8,362 radio fam. 


PAMPA, Gray, 6,877 fam., 94.6% radio, 6,505 
radio fam. 

KPAT, 250w, 1230kc, (C 
(No data ae 


KPDN, 250w, 1340kc, MBS, Girard, Sears & 











PARIS, Lamar, 12,010 fam., 
10,400 radio fam. 

KFTV, 500w-D, 1250kc, LBS 

D 1.60 3.00 8.00 16.00 24.00 40.00 

KPLT, 250w, 1490kc, ABC, Pearson, Conlan 

D 5.00 9.00 18.00 27.00 45.00 

N 5.00 9.00 18.00 27.00 45.00 


PASADENA, Harris, 223,790 fam., 92.5% ra- 
dio, 207,005 radio fam. 


KLVL, Ikw-D, 1480ke 
D 7.50 9.38 


PECOS., Reeves, 3,226 fam., 
2,717 radio fam. 
KIUN, 250w, 1400kc, 
D 4.00 4.00 7.50 12.00 18.00 30.09 
N 4.00 4.00 7.50 12.00 18.00 30.00 


PERRYTON, Ochiltree, 1,680 fam., 95.9% ra- 
dio, 1,611 radio fam. 

KEYE, 250w-D, 1400kc, MBS 

D 3.00 4.00 10.00 15.00 25.00 40.00 

PLAINVIEW, Hale, 7,803 fam. 
7,155 radio fam. 


KPLW, 250w-D, 1570kc 
No rates available) 


86.6% radio. 













































83.2% 


radio, 









MBS, Taylor 


































» 91.7% radio, 
















PORT ARTHUR, Jefferson, 54,227 fam., 91.1% 
radio, 49,400 radio fam. 













KOLE, 250w, 1340kc, Friedenberg, Hooper, 

py Conlan 
pe, 3.42 3.60 6.00 14.76 25.20 38.49 
3.95 4.15 7.00 17.00 29.00 45.00 











bKPAC. 5kw-D, Ikw-N, 1250kc. MBS, Hooper 
fp 8.00 
N 13.00 25.00 45.00 65.00 110.07 


ROSENBERG, Fort Bend, 8,401 fam. 
radio, 6,947 radio fam. 

KFRD, Ikw-D, 980kc 

>) 3.00 4.00 9.00 18.00 27.00 45.00 

SAN ANGELO, Tom Green, 16,369 fam., 

89.7% radio, 14,682 radio fam. 








, 82.7% 

















2 AM affiliates, 
D 8.25 8.25 
N 8.25 3.25 


average I-time rate 

13.00 24.00 36.00 60.00 
13.00 24.00 36.00 60.00 

KGKL, 5kw-D, 


Ikw-N, 960kc, ABC, Pearson, 
Conlan, BMB 


BD 10.00 10.00 
N 10.00 10.00 















14.00 28.00 42.00 70.00 
14.00 28.00 42.00 70.00 
























tote: All Rates one-time. Sources: Families 
ind radio families estimated from field tabu- 
ations of 1950 U. S. Census. Percent radio 
t\MB. For complete explanation see foreword. 
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86.8% radio, | 


16.00 24.00 40.00 | 
PALESTINE. Anderson, 8,868 fam., 84.3% ra- | 


KNET, 250w, 1450kc, Ra-Tel 
D 4.50 6.00 10.00 16.00 24.00 40.00 
N 6.00 7.00 15.00 24.00 36.00 60.00 | 


Ayer 
D 4.50 665 9.25 18.50 28.00 46.50 | 
N 4.50 665 9.25 18.50 28.00 46.50 


13.50 30.00 45.00 75.00 | 





KVOP, 250w, 1400kc, MBS 
D 3.00 4.50 7.50 12.00 18.00 300 | 
N 3.00 4.50 7.50 12.00 18.00 30.00 


15.00. 25.00 40.00 65.00 | 


J 4AR 
| 


Vernon 


| WICHITA 


a Electra) Dwichita Fall 
LBARGER | 
Et | MONTAGUE 
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_ Sherman (2) a 
1) Bonham 
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| Roc 


Graham 
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San Antonio AS) me | “ ~ 2% saad 
D9) —. 4 : a Y A 
EXAR / 1] El Campo | G72, 
Cueroft pm 
* 1) Bay City 























» ‘ Victoria(2) 


—_ | 


Beeville (1) EFUG 





























* * * 
KTXL, 250w, 1340kc, MBS, Taylor 

SB 1M 5M 15M 30M 14Hr 
D 6.50 6.50 12.00 20.00 30.00 50.00 
N 6.50 6.50 12.00 20.00 30.00 50.00 


SAN ANTONIO, Bexar, 138,338 fam., 88.8% 
radio, 122,844 radio fam. 





4 AM affiliates, average 1-time rate 
D 19.23 22.17 31.00 48.15 76.72 120.37 
N 36.85 42.46 44.57 104.50 156.75 261.25 





4 AM non-affiliates, average 1-time rate 
D 5.53 8.00 16.66 29.87 45.75 58.33 
N 8.40 13.00 25.00 49.50 80.50 


KABC, 50kw-D, 10kw-N, 680kc, 

Hooper 
D 21.42 25.20 35.00 53.20 97.80 133.00 
N 36.41 42.84 70.00 112.00 168.00 280.00 
KCOR, 5kw-D, Ikw-N, 1350kc, McKinney 
D 5.55 9.00 24.00 48.00 75.00 
N 11.00 18.00 38.00 75.00 125.00 


KEYL(TV), Chan. 5, 17.9kw-vis., 
DuMont 

D 13.50 20.00 40.00 60.00 100.00 
N 20.00 40.00 80.00 120.00 200.00 
KITE, Ikw-D, 930kc, IMS, Hooper 

D 5.50 8.00 22.50 35.00 50.00 
KIWW, 250w-D, 1540kc, McGillvra 

D 4.50 7.00 14.00 25.00 37.00 65.00 
KMAC, 5kw, 630kc, MBS, Pearson 

D 9.00 12.00 20.00 40.00 60.00 100.00 
N 18.00 24.00 40.00 80.00 120.00 200.00 





ABC, Blair, 


9kw-aur.; 


Edinburg ay 
ake 
McAllen{ 1) 











+ Weslaco 
{20 HN. 


AMEF 


BROADCASTING 


a MAP 


[3] Location of City and number of 

Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
4 Number of Telecasting Stations 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
© 1950, Broadcasting Publications, Inc. 
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Scale of Miles 


5 75,10 

























nomnliel’l 
* * * 
KISS(FM), Chan. 258, 99.5mc, 
(No rates available) 


KONO, 5kw, 860kc, Forjoe, Hooper, 
SB 1M 5M 15M 


170kw 


BMB 
30M 1Hr 


D 5.60 3.00 12.00 24.00 36.00 60.00 

N 5.60 8.00 12.00 24.00 36.00 60.00 

KONO-FM, Chan. 225, 92.9mc, 3kw, Forjoe. 
Bonus 


KTSA, 5kw, 550kc, CBS, Free & Peters, Hooper 
D 19.00 19.00 28.20 45.00 67.50 112.50 
N 38.00 38.00 56.30 90.00 135.00 225.00 
KTSA-FM, Chan. 268, 101.5mc, 18kw, Free & 
Peters, Bonus 
WOAI, 50kw, 1200kc, NBC, BMB, 
Hooper 
D 27.50 32.50 40.80 54.40 81.60 136.00 
N 55.00 65.00 102.00 136.00 204.00 340.00 
WOAI-TV, Chan. 4, 10.8kw-aur.; 21.6kw-vis., 
ABC, NBC, CBS, Petry, Hooper 
D 28.13 28.13 37.50 75.00 112.50 187.50 
N 37.50 37.50 50.00 100.00 150.00 250.00 


SAN MARCOS, Guadalupe, 7,077 fam., 82.7% 
radio, 5,852 radio fam. 

KCNY, 250w-D, 1470kc, LBS 

D 3.00 4.50 9.00 18.00 27.00 45.00 

SEGUIN, Guadalupe, 7,077 fam., 82.7% ra- 
dio, 5,852 radio fam. 

KWED, 250w-D, 1580kc 

D 1.90 3.15 4.35 8.95 15.00 24.80 

SHAMROCK, Wheeler, 7,875 fam., 90.1% ra- 
dio, 2,590 radio fam. 

MBS 


KEVA, 250w-D, 1580kc, 
D 2.70 3.75 6.00 12.00 22.50 45.00 


Petry, 


BROADCASTING e 


| 


| 
| 
| 















* * * 


SHERMAN, Grayson, 19,587 fam., 91.0% © 
dio, 17,824 radio fam 
KRRV (Dennison) , kw, 910kc, MBS, Pearson 


SB 1M 5M 15M 30M Ih 
D 7.50 7.50 12.50 18.00 30.00 500 
N 10.00 10.00 15.00 21.60 36.00 6000 
KTAN, 250w-D, 1500kc 
D 4.00 5.00 7.00 14.00 21.00 3% 





SNYDER, Scurry, 6,316 fam., 87.7% odie, 
5,539 radio fam. 
KSNY, 500w-D, 1280kc 
D 5.00 7.50 12.50 20.00 30.00 500 
KVPH, 250w-D, 1220kc 
(No rates available) 

STAMFORD, Jones, 6,165 fam., 89.5% radio, 
5,517 radio fam. 
KDWT, 250w, 1400kc, 
D 2.50 4.00 9.00 18.00 27.00 45% 
N 250 4.00 9.00 18.00 27.00 450 
STEPHENVILLE, Erath, 5,132 fam., 86.7% 
dio, 4,449 radio fam. 
KSTV, 250w-D, 1510kc 
D 1.85 2.50 6.90 
SULPHUR SPRINGS, Hopkins, 
87.2% radio, 5,705 radio fam. 
KSST, 250w, 1230kc, MBS 30 
D 1.95 (2.93 6.24 12.48 18.72 0 
N 195 293 6.24 12.48 1872 3): 
SWEETWATER, Nolan, 5,529 fam., 89.6% "0 

dio, 4,953 radio fam. 





MBS, Conlan 


13.80 20.70 322 
6,543 fom., 


KXOX, 250w, 1240kc, MBS 
D = .2.50 4.00 9.00 18.00 27.00 “ 
N 2.50 4.00 9.00 18.00 27.00 


(Continued on page 210) 
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THE SAN ANTONIAN VOL. XIII, No. 26 





JULY 15, 1950 


S. A. Population Increases 60 Per Cent 


Bank Deposits “paove lec “ove Percentage Gain Tops All Major 
Indicate No — Texas Cities, Census Official Says 


North Loop, Tex., now has been 


Summer Slump ipproved by all railroads as a en 
freight shipping point for San An- Census officials finished counting a single city passed San Antonio 





















































as the need awmses. 





; : tonio’s new foreign trade zone, the noses here this week and when it during the 10-year period. 

San Antonio's usual summer bus- Chamber of Commerce traffic com- Antonjo’s hambe Smmerce President 

1 “1 ae RS . . Cn , : 
iness sl »w-down failed to material- mittee was idvised at a luncheon ,, \ ion had ! to 4 ew Year's Day 
ize judging by deposits in San An- meeting Thursday. 15 1afAan Antonio would 
tonio banks FE. A. Holmegreen, Jr., committee ( populdon gain of 150,000 
he total deposits in the Ly gen- lairman, pointed out rates on Sroud, for the past decade almost hit the 

1ere as ot 1e sneer t nNoditie 1 > annie ‘i : a f : 
eral banks here as of June specific commodities will be app Lea stpervisor, the new official figure on the nose, gt was 

Tg lled Thursday. 


$397.632.859, mo 
ed 3 ’ . Antonio an approx- 


t imcrease over 


San 









unt gives 


San 
S pro- 
is year, 


million above the 





imate 60 p 


1940, thy 





recent 






on the same date 


- ° percentage 
This situatior : 


cities of 










vission hearing 


: amon 
summer trend. ok nio and Harlinzen on B 
have dropped from . Southern Pacific’s applicatig ibe ome Fom “It is safe to predict San Antonio 
ion between the D d June bande: er ry ine Wil have grown by 150,000 when 


rasseng 
30 reporting dates Jwing to a quiet- tween here and skid the 1950 Federal census figures are 


er business pictug during summer He also announce crease Ol per 7 ' mete 
ES i - 5 new -partment oO . ae Cs 
The figure for mid-year, 1950, would We_repgesente ; ( i eau & On this basis, the 1950 popula- 
issigh’ lumbi Fri- ommerce ruling, the figure for = 2 
‘ep sonnel tion weuld have been 403,854. Of- 





came within less than $2% million — missix OA ys at 
V1 Gn the Southern Paci- 
application to suspend Trains 





ar County now becomes the ae oo 4 
dacae 4 r the metropolitan ficial figures released Wednesday 


by James W. Stroud, area census 


of the coun- } ensu 
cluded from supervisor, in Mayor Jack White’s 





of equalling the postwar high mark day 
of $400,096,455, set on Dec. 31, fic’d 
1945. This record included more 7 and 8 between San Antonio and 














than $4 million in government de Houston canal office at the City Hall, places the 
posits, since withdrawn Holmereen reported there one 7 count at 406.811. Jersig’s predic- 
nae ¢ ae henomenal in- *. — ’ 
no hope of a repeal or reductio f : ice i ne tion was 2.957 less than this figure 
a ea oO ) > a 






Expressing jubilation over the 
5 Antonio regis- 
percentage gain 


nong mayor Texas 


the Federal Transportation T 


Ss. A. to Have view of the outbreak of hos 


Korea. 


Medical Unit Building Permits 


rom 36th to 25th posi- 







announcement 





yasis of preliminary re- 


urns, San Antonio app 
the following cities: 







-ars to have 









at_ manutacturers 





Of I exas U. f head of 194 _aMlen ae om dig “8 throughout the 
Bins erm : —-% : 378,322; Columbus, 373,821° Louis- ore yee ; sep 88 
suilding permits ga&Rued in San ville. 371.859: Portland. Ore., 371.- untry will sit up and take notice 

six months of , alien. cor scented eameily. tbs 





Antonio for the 





DO9: Rochester, 331,292; Atlanta, 


come ce ry] \ » 
36,962: St. Paul. 310.158: Toledo, comes generally known 


ilue of $26,189,164 
Jersig believes news of the popu- 


Establishment of a vast medical 















enter in San Antonio was a step ympared $16,196,771 for the 301.372: Jersey City, 300,447, and 

nearer realization this week follow- mie per last year, according to Bit ae m. 298.747 lation increase will give a “highly 
ing the announcement a division of a funcement by Milton J. Wh : sagas tis tant. not important sy irt” to business, and 
- : os ¥ : iat is equally important, not eager ; —s 

the postgraduate school of medicine | building inspector ; a : will aid materially in bringing new 


of the University of Texas would (Continued on page 2) 
be established here immediately. 






Approval of the project was an- 
nounced at Austin last Saturday 
by the University of Texas board 


Vote As You Please But Please Vote! | Predicts Record 
he vores had | Sales Wolume 


} 


ut almost 





Russia had an election in March of this year 





regents. 









Financing of the training center hoice—Joe’s name was at the 
will be made possible through the 
San Antonio Medical Foundation. 
Robert B. Green Memorial Hospital 
will be the headquarters for the 
livision with Brooke Army Medical 
Center cooperating in the project. 
Dr. James A. Bethea, who has 
n named dean of the unit, ex- 
de- 


4 first of next vear. 


S : Prediction San Antonio retail 
100 per cent of those eligible voted sales will reach the $400.000,000- 
mark in 1950 was made Tuesday 


J. V. McGoodwin, executy 


only one ¢ 











San Antonio has an election coming up July 22. What percentage 
ite tn an tn the pol 


f local citizens will take the trout 











ermine, but it e 





1e program fully 





Represented Nationally By 


Edward Petry & Company, Inc. 
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TEXAS 


SPOT RATE FINDER 
(Continued from page 208) 


TAYLOR, Williamson, 10,810 fam., 86% 
dio, 9,296 radio fam. 
KTAE, Ikw-D, 1260kc 
SB 1M 5M 15M 30M 14Hr 
D 5.00 7.50 10.00 20.00 30.00 50.00 
TEMPLE, 


Bell, 20,718 87.9% 
18,211 radio fam. 

KTEM, 250w, 1400kc, MBS 
D 3.95 5.65 9.00 
N 465 6.65 10.00 17.50 30.00 50.00 
KTEM-FM, Chan. 298, 107.5mc, 1.9kw, Bonus 


TEXARKANA, Bowie, 17,256 fam., 85.9% ra- 
dio, 14,822 radio fam. 


ra- 


fam., radio, 


15.75 27.00 45.00 





2 AM affiliates, average 1-time rate 


D 4.20 5.20 11.00 22.00 35.50 60.00 
N 5.20 6.20 13.00 26.00 41.50 70.00 
Note: All Rates one-time. Sources: Families 


and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 





KCMC, 250w, 1230kc, ABC, Taylor, BMB, Con- 
lan 


SB 1M 5M 15M 30M 1Hr 
D 4.00 6.00 12.00 24.00 36.00 60.00 
N 6.00 8.00 16.00 32.00 48.00 80.00 
KCMC-FM Chan. 251, 98.1mc, 40kw, Taylor, 
Bonus 


KTFS, 250w, 1400kc, MBS, Conlan 
D 440 4.40 10.00 20.00 35.00 60.0° 
N 440 4.40 10.00 20.00 35.00 60.09 


TEXAS CITY, Galveston, 31,348 fam., 92.3% 
radio, 28,934 radio fam. 

KTLW, Ikw-D, 920kc 

D 3.00 5.00 6.50 


TYLER, Smith, 20,798 
18,281 radio fam. 

KGKB, 250w, 1490kc, 

D 4.00 4.00 


12.00 20.00 40.00 


fam., 87.9% radio, 


MBS, Grant 

10.09 20.00 40.00 70.0° 
N 4.00 4.00 10.00 20.00 40.00 70.90 
KGKB-FM, Chan. 268, 101.5mc, 10kw, Bonus 
KTBB, 500w-D, 600kc, Tavlor, Conlan, RM3 
D 6.00 6.00 12.00 24.00 36.00 60.00 


UVALDE, Uvalde, 4,461 
3,595 radio fam. 

KVOU, 250w, 1450kc, MBS 

D 2.50 3.50 807 14.00 

N 2.50 3.50 8.00 14.00 


fam., 89.6% radio, 


2199 2599 
21.09 35.09 





* 





« 





* 





1950 
Population 


County 





Anderson 





*” 





a 


1940 
Popu'ation 


1950 
Families 





31,749 37,092 8,868 
Andrews 4,985 1,277 1,392 
Angelina 35,972 32,201 10,048 
Aransas 4,139 3,469 1,156 
Archer 6,837 7,599 1,909 
Armstrong 2,205 2,495 615 
Atascosa 20,016 19,275 5,591 
Austin 14,631 17,334 4,036 
Bailey 7,578 6,318 2,116 
Bandera 4,385 4,234 1,224 
Bastrop 19,561 21,610 5,463 
Baylor 6,849 7,755 1,913 
Bee 18,107 16,481 5,C57 
Bell 74,172 44,863 20,718 
Bexar 495,252 338,176 138,338 
Blanco 3,771 4,264 1,053 
I i a ar oe 1,100 1,396 307 
Bosque 11,782 15,761 3,291 
Bowie 61,777 50,208 17,256 
Brazoria 46,382 27,059 12,955 
Brazos 38,265 26,977 10,688 
Brewster 7,278 6,478 2,032 
Briscoe 3,520 4,055 983 
Brooks 9,170 6,362 2,561 
Brown 28,460 25,924 7,949 
Burleson 12,953 18,334 3,618 
Burnet 10,333 10,771 2,886 
Caldwell 19,263 24,893 5,380 
Calhoun 8,971 5,911 2,505 
Callahan 9,060 11,568 2,530 
Cameron 124,834 83,202 34,869 
Camp 8,711 10,285 2,433 
Carson 6,840 6,624 1,910 
Cass 26,646 33,496 7,443 
Castro 5,401 4,631 1,508 
Chambers 7,843 7,511 2,190 
Cherokee 38,603 43,970 10,782 
Childress 12,065 12,149 3,370 
Clay 9,866 12,524 2,755 
Cochran 5,909 3,735 1,650 
Coke 4,035 4,590 1,127 
Coleman 15,407 20,571 4,303 
Collins 41,495 47,190 11,590 
Collingsworth 9,422 10,331 2,631 
Colorado 17,519 17,812 4,893 
Comal 16,322 12,321 4,559 
Comanche 15,458 19,245 4,317 
Concho 5,063 6,192 1,414 
Cooke 22,058 24,909 6,161 
Coryell 16,221 20,226 4,531 
Cottle 6,068 7,079 1,694 
Crane 3,956 2,841 1,105 
Crockett 3,963 2,809 1,106 
Crosby 9,548 10,046 2,667 
Culberson 1,814 1,653 506 





Sources: 1950 Population, field re 
copyright 1950 ‘Sales 
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1950 
Radio-Families 


VERNON, Wilbarger, 5,732 fam., 90.4% ra- 
dio, 5,181 radio fam. 
KVWC, 250w, 1490kc, MBS, Clark 
SB 1M 5M 15M 30M 14Hr 
D 3.60 4.50 7.50 15.00 26.25 45.00 
N 3.60 4.50 7.50 15.00 26.25 45.00 
KVWC-FM, Chan. 254, 98.7mc, 8kw, Bonus 


VICTORIA, Victoria, 8,707 fam., 89% radio, 
7,749 radio fam. 


KNAL, 500w-D, 1410kc 








D 5.00 7.50 13.35 20.00 36.00 50.00 

KVIC, 250w, 1340kc, MBS, Conlan 

D 3.83 5.10 8.50 13.60 20.40 34.00 

N 5.10 7.65 12.75 20.40 30.60 51.00 

WACO, McLennan, 35,775 fam., 88.6% radio. 
30,981 radio fam. 

2 AM affiliates, average 1-time rate 

D 5.25 6.50 10.00 17.00 27.00 45.00 

N 7.50 3.50 15.00 29.50 48.00 80.00 

KWTX, 250w, 1230kc, MBS, McKinney 

Dd 4.50 6.00 10.00 16.00 24.00 40.00 

N 6.00 9.00 15.00 24.00 36.00 60.00 

WACO, Ikw, 1460kc, ABC 

Dd 6.00 7.00 10.00 18.00 30.00 50.00 

N 9.00 10.00 15.00 35.00 60.00 190.90 









* * 





1949 
% Radio 











8,362 84.3 18,113 
1,298 93.3 936 
8,661 86.2 17,962 
1,005 87.0 1,843 
1,773 92.9 3,524 

573 93.2 1,315 
4,606 82.4 6,380 
3,379 82.7 7,742 
1,883 89.0 3,658 
1,078 88.1 1,558 
4,452 81.5 8,089 
1,675 87.6 5,458 
4,217 83.4 13,139 

18,211 87.9 36,993 

122,844 88.8 403,958 

930 88.4 2,480 

269 87.8 59 
2,981 90.6 6,487 

14,822 85.9 39,995 
11,478 88.6 18,867 
9,052 84.7 22,361 
1,637 80.6 5,549 

883 89.9 2,223 
2,061 80.5 3,991 
7,058 88.8 27,836 
2,963 81.9 6,033 
2,574 89.2 5,261 
4,465 83.0 16,102 
2,191 87.5 2,963 

2,277 90.0 5,519 
27,407 78.6 62,475 
1,958 80.5 3,689 
1,837 96.2 4,929 
6,252 84.0 13,622 
1,396 92.6 2,525 
1,960 89.5 5,352 
8,981 83.3 19,262 
2,985 88.6 10,748 
2,473 89.8 5,505 
1,470 89.1 1,798 
979 86.9 1,709 
3,821 88.8 10,598 
10,431 90.0 22,588 
2,281 86.7 6,288 
4,119 84.2 11,581 
3,920 86.0 10,357 
3,816 88.4 6,334 
1,266 89.6 3,327 
5,538 89.9 16,116 
3,710 81.9 7,212 
1,463 86.4 5,413 
1,051 95.2 2,479 

987 89.3 3,251 
2,440 91.5 5,443 

434 85.8 1,906 


Retail Sales 
(Est.) ($000) 











ports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail _ 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolis, Ist-Quarter 1948, Dept. of Comme 
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WESLACO, Hidalgo, 44,691 





3 J fam., 7649, , 
dio, 34,233 radio fam. sha 

KRGV, 5kw, 1290ke, NBC, Taylor 
SB 1M 5M 15M 30M yy, 





D 6.00 10.00 15.00 24.00 36.09 4 

N 12.00 20.00 30.00 48.00 72.00 ing 

WICHITA FALLS, Wichita, 27,384 fom, 91g 
radio, 25,1455 radio fam . 






















Ae Nie 
3 AM affiliates, average 1-time rate 
D 8.73 873 15.33 29.00 45.66 » 
N 13.60 13.60 22.66 45.33 71.33 Ins 
KFDX, 10kw, 990kc, ABC, Taylor, Conica 
D 8.00 8.00 12.00 24.00 36.00 m9, 
N 13.00 13.00 20.00 40.00 60.00 1099) 






KTRN, 5kw-D, Ikw-N, 1290kc, MBS, Pearso: 
Conlan 7 











D 5.20 5.20 12.00 24.00 36.00 W 

N 7.80 7.80 18.00 36.00 54.00 gy 

KWFT, 5kw, 620kc, CBS, Blair, Conlon, ay 

D 13.00 13.00 22.00 39.00 65.00 jys% 

N 20.00 20.00 30.00 60.00 100.00 1759 

KWFT-FM, Chan. 260, 99.9mc, 10kw, Bl 
Bonus 












1948 
Retail Sales 
U. S. ($009) 


Employment 
Mid-March 
1948 


Taxable Pay 
rolls—Ist Qr 
1948 (S000 






















































































18,716 (13) 7,747 (13) 30) 
2,925 (14) 3,703 (14) 1.78 
25,296 7,794 43) 
2,499 (1) 9,913 1) 394 
3,056 (15) 883 
1,193 (2) 6,937 } 
9,193 (16) 2,309 16) 76 
10,602 (3) 6,421 3) 303 
6,279 17) 6,877 17) 321 
2,326 (18) 2,451 18) 98 
9,832 (19) 4,592 19) 1400 
5,938 (29) 5,464 20) 2,273 
13,411 (1) | 
44,010 (21) 7,723 21) 297 
388,431 88,389 4074 
2,919 22) 4,405 2) 1,55 
(23) 5,220 23) 25% 
7,474 (24) 3,506 24) 1357 
35,732 7,738 304 
34,958 8,248 5561 
28,683 (4) 10,341 4) 3714 
5,794 (25) 4,515 25) 2,054 
2,536 (2 ? 
7,504 (26) 2,232 (26) 96 
22,086 (27) 6,192 27) 2,540 
6,933 (4) 4 
5,501 (22) ” 
15,278 (19) 9 
5,460 (1) ] 
4,478 (5) 13,969 (5) 6680 
81,192 14,578 612 
4,082 (28) 4,809 (28) 2,04 
5,362 (2) 
14,778 2,424 8 
3,327 (29) 2,156 29) 954 
5,231 54) 24 
21,823 (13) 13 
12,511 (30) 2,739 (30) 1,176 
5,327 (15) 13 
4,749 (17) ” 
2,273 (31) 490 (31) 144 
11,822 (27) 7 
25,424 (32) 3,684 (32) 1,539 
7,290 30) 0 
16,871 3) 3 
14,811 (33) 5,883 33) 2429 
9,705 27 27 
3,491 34) 2,779 34) 1,108 
18,453 (6) 12,515 (6) 5854 
7,793 (21) mn) 
5,507 (7) 7,355 (7) 3478 
3,000 (8) 12,955 (8) 7,240 
3,739 (25) % 
7,558 (7) 7 
2,017 (35) 468 (35) 204 


° 919 
(Continued on page + 
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00.00 175, 
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(14) 17% 


43) 
1) 394 
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Saye 


KRLD 


Consistently and 
Predominantly. 


a 


Attested by Hooper Meas- 
urements, KRLD is consisx 
tently FIRST in 3-out-of-5 
standard time brackets, 
and often as not, 4-out-of- 


5, for Dallas. 


9 out of 10 of the Nation's 
highest rated network pro- 
grams (CBS) are regulars 
on KRLD, according to the 
latest Nielsen's survey. Re- 
cently, a survey showed 
KRLD to be the SECOND 
HIGHEST RATED STA- 
TION in the United States 
in cities where four net- 
works were surveyed. 


KRLD 


90,000 Watts 


Saturates the Gigantic 

SOUTHWEST EMPIRE .. 

1,530,990 radio homes in 

328 counties, night-time 

and 1,370,320 radio homes 

in 235 counties day-time 
. BMB Survey, 1949. 


Owners and Operators 


KRLD-TV 
Channel 4 


ROADCASTING e Telecasting 


The 


/950¢ ended 


County Population 612, 318, Rus Russ) 
Up 53.6 Per Cent From 1940 Rum 


By DICK MAIN | census. Preliminary totals for; Irving, 2.575 compared to 1.089 Ber 







Dallas Caunty’s 1950 cata 1960 and increases for the 10-year! en increase ef 1486 or 136 per 


> period are 
is 612.318, a S36-per-<cent increase | University Park, 23.873. a gain! cent 


over the 1940 total, James W.! of 9.365 or 64.8 per cent over the, Seagoville, 1928 up 1168 or 133 We- 
Stroud, area census supervisor,| 1940 total of 14.486 | Per cent over 760. Foi: 
Highland Park, 11,307, up 6437 Mesquite, 1684. a 611 per cent ; 
® 213 or 75S per cent over its 1940 increase over 1.045, a gain of 639 At 
The new figure is a gain of 213,- figure of 6.437 Caccitee. 1.01, ue Gioia ah 
754 over the 1940 county total of, Lancaster, 2427. up 1,476 or 128) ___ ] 
308,564. per cent over 3.151. | Continued on \ Page Fifteen | B. 
Other figures announced by the port 
census official puts Grand Prairie aian 
and Garland in the lead for titles exas 0 Uu n ti es yo . 
as the state's fastest growing ci - 
ties and gave Greater Dalles an 
estimated population of 49044 iy 
Greater Dallas includes Dallas 0 Ww ain tonis 
proper, 432805. Highland Park 
11,307; University Park, 23,823 


“tet tirinnren Quer I 940” 8 Census”: 


eorporeted. its total was not com- 
puted in the preliminary count 


announced Saturday 








By Un: ed ee 





f neta cas today. according to jig 
However the hocming river bot- | win i aime " : ve United Press tabulations 2 } 
tom arca wan estimated earlier by truce ra mn tu ae rd ‘ a Thi is total represents a gain of 
Charlie W. Russell, district super- bo epi lace ag “3 813.2. over the 53.937 persor 


tal population 
_— iv ing. in these ¢ 
The tota} 


Dee I ws 
Official Total Due, Later ps 
An official tj 
Shy 


a ‘KR LD DALLAS 


THE CBS STATION 


for the Southwest's 


LARGEST URBAN MARKET 


DALLAS and FORT WORTH 
NOW PRESENTS THE 


4, yalost Mbreriieg Value 


in Dallas Radio History 


53.6% Hore 59% Wore 


DALLAS MARKET FORT WORTH MARKET 
Ser 612,318 1950 359,157 


MOS ch ceiend -.. 398,564 1940 225,521 


visor, to have a population of *940 


Comparisons based on Dallas and Tarrant Counties 
KRLD advertising rates have increased moderately during the ten-year period, but 


the percentage of increase is in no-wise comparable to the tremendous increase 
in market potential. 


mm KR LD 


is your best buy 


AM...FM...TV 
THE TIMES HERALD STATION 
THE BRANHAM COMPANY, REPRESENTATIVES 
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TEXAS RADIO MARKET DATA BY COUNTIES 


(Continued from 


1949 1948 Employment 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March 
Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 


Dallam 7,604 6,494 2,124 1,934 91.1 7,212 
Dallas 612,301 398,564 171,033 159,915 93.5 759,244 
Dawson 19,058 15,367 5,323 4,641 87.2 12,169 18,562 (14) 
Deaf Smith 9,037 6,056 2,524 2,324 92.1 7,196 10,105 (29) 
Delta 8,953 12,858 2,500 2,465 89.6 4,279 4,960 (36) 2,154 
Denton 41,243 33,658 11,520 10,483 91.0 23,418 29,859 3,575 
De Witt 22,912 24,935 6,400 5,228 81.7 17,085 20,741 (10) 7,401 
Dickens 7,139 7,847 1,994 1,796 90.1 6,183 6,218 (7) 
Dimmit 10,588 8,542 2,957 2,421 81.9 2,858 4,188 (37) 3,026 
Donley 6,201 7,487 1,732 1,612 93.1 5,004 4,970 (2) 
Duval 15,582 20,565 4,352 3,646 83.8 10,266 7,186 (38) 6,666 
Eastland 23,754 20,345 6,335 5,845 88.1 19,459 22,507 (39) 5,520 
Ector 41,947 15,051 11,717 10,744 91.7 44,033 42,735 (8) 
Edwards ; 2,900 2,933 810 726 89.7 1,315 1,279 (40) 3,547 
Ellis 45,517 47,733 12,714 11,137 87.6 26,049 30,762 4,121 
El Paso 197,906 131,067 55,281 48,868 88.4 159,279 159,718 33,206 
Erath 18,376 20,760 5,132 4,449 86.7 10,432 13,398 (41) 1,691 
Falls 26,582 35,984 7,425 6,110 82.3 14,105 17,786 (42) 3,503 
Fannin 31,152 41,064 8,701 7,822 89.9 16,314 16,091 1,950 
Fayette 24,126 29,246 6,739 5,512 81.8 13,153 16,912 (4) 
Fisher 10,985 12,932 3,068 2,736 89.2 4,808 5,970 (43) 4,468 
Floyd 10,154 10,659 2,936 2,671 91.0 7,241 9,015 (7) 
Foard 4,212 5,237 1,176 1,056 89.8 2,934 3,216 (20) 
Fort Bend 30,078 32,963 3,401 6,947 82.7 20,002 24,080 2,864 
Franklin 6,241 8,378 1,743 1,547 88.8 2,858 2,941 (28) 
Freestone 15,644 21,138 4,369 3,604 82.5 8,240 7,996 (44) 1,231 
Frio 10,337 9,207 2,887 2,211 76.6 3,689 5,397 (16) 
Gaines er. ; 8,882 8,136 2,481 2,210 89.1 8,662 9,777 (14) 
Galveston 112,226 81,173 31,348 28,934 92.3 117,009 115,898 33,723 
Garza 6,264 5,678 1,749 1,616 92.4 4,491 4,889 (7) 
Gillespie 10,494 10,670 2,931 2,473 84.4 7,498 9,295 (22) 
Glasscock 1,090 1,193 304 218 94.1 289 297 (45) 6,245 (45) 4,034 
Goliad 6,202 8,798 1,732 1,420 82.0 3,310 3,545 (1) (1 
Gonzales 21,000 26,075 5,865 4,797 81.8 10,886 21,459 (10) (10 
Gray 24,623 23,911 6,877 6,505 94.6 28,272 29,842 (2) (2 
Grayson : 70,122 69,499 19,587 17,824 91.0 58,914 54,992 (6) (6 
Gregg 60,951 58,027 17,025 15,152 89.0 72,719 73,369 (11) 18,323 (11) 8359 
Grimes 14,937 21,960 4,172 3,270 78.4 8,513 8,879 (46) 7,791 (46) 3,198 
Guadalupe 25,337 25,596 7,077 5,852 82.7 11,626 16,354 (33) (33 
Hale 27,938 18,813 7,803 7,155 91.7 20,304 35,101 (7) 7 
Hall 10,882 12,117 3,039 2,637 86.8 8,339 9,866 (2) 2 
Hamilton 10,634 13,303 2,970 2,637 87.8 7,591 8,349 817 28) 
Hansford 4,168 2,783 1,164 1,096 94.2 3,460 4,875 (9) 9 
Hardeman 10,185 11,073 2,844 2,556 89.9 7,651 7,529 (20) (20 
Hardin 19,507 15,875 5,448 4,663 85.6 8,466 10,288 1,510 582 
Harris ‘ 801,169 528,961 223,790 207,005 92.5 857,581 811,198 239,175 153,047 
Harrison 45,709 50,900 12,767 10,392 81.4 28,800 28,328 (47) 7,916 (47) 2973 
Hartley 1,901 1,873 531 494 93.1 545 453 (9) ‘9 
Haskell 13,691 14,905 3,824 3,357 87.8 7,196 7,848 (48) 817 (48) 304 
Hays 17,794 15,349 4,970 4,174 84.0 8,330 10,294 (19) (19 
Hemphill 4,095 4,170 1,143 1,045 4,052 3,850 (9) 9 
Henderson 23,330 31,822 6,516 5,629 13,064 14,018 (49) 3,847 (49) 1,358 
Hidalgo 159,994 160,059 44,691 34,233 54,474 87,214 15,064 5,984 
Hill 31,152 38,355 8,701 7,595 17,265 19,809 (24) (24 
20,420 12,693 5,703 5,121 7,408 19,197 (17) (7 
5,273 6,674 1,472 1,268 86.2 2,433 3,464 (41) (41 
23,424 30,274 6,543 5,705 87.2 15,134 12,837 (36) yaa 
Houston 22,743 31,137 6,352 5,062 79.7 10,463 11,534 (50) 3,526 (50) 1,253 
Howard 26,647 20,990 7,443 6,750 90.7 27,274 28,684 (23) (3 
Hudspeth 4,276 3,149 1,194 1,008 84.5 1,331 1,722 (35) (35) 
Hunt 42,605 48,793 11,900 10,745 90.3 39,813 31,155 4,466 9 
Hutchinson 31,468 19,069 8,789 8,296 94.4 26,246 26,765 (9) 
Irion 1,582 1,963 441 389 88.4 861 880 (31) cs 
Jack 7,712 10,206 2,154 1,914 88.9 5,201 5,331 (51) 2,815 (51) : 
Jackson 12,886 11,720 3,599 3,023 84.0 5,882 7,647 (1) 1 
Jasper 20,002 17,491 5,587 4,592 82.2 8,482 13,834 (52) 3,119 (52) 
Jeff Davis 2,084 2,375 582 485 83.5 726 720 (25) aes 
Jefferson 194,136 145,329 54,227 49,400 91.1 212,908 192,816 56,031 an 
Jim Hogg 5,369 5,449 1,499 1,275 85.1 4,142 3,162 (53) 725 \ po 
Jim Wells 27,825 20,239 7,772 6,341 81.6 15,981 21,679 (38) (sa) 286 
Johnson 31,108 30,384 8,689 7,759 89.3 17,961 21,336 (54) 5,244 " 
Jones 22,072 23,378 6,165 5,517 89.5 15,920 19,416 (5) i 
Karnes 17,088 19,248 4,773 3,880 81.3 9,056 11,966 (10) “a 
Kaufman 31,117 38,308 8,691 7,430 85.5 17,538 19,653 2,225 jo 
Kendall 5,371 5,080 1,500 1,303 86.9 3,720 4,515 (18) 
Kenedy 629 700 175 144 82.4 59 (26) 
Kent 2,460 3,413 687 607 88.4 1,271 1,045 (48) 
Kerr 13,953 11,650 3,897 3,472 89.1 12,760 14,729 (18) 
s i 3,325 ) 1,013 
Kimble 4,587 5,064 1,281 1,146 89.5 3,657 ’ 
King 868 1,066 242 208 86.2 545 224 (7) 
Kinney 2,648 4,533 739 565 76.5 1,889 1,299 (40) 
Kleberg 21,911 13,344 6,120 5,153 84.2 9,934 15,279 (38) 
Knox 10,048 10,090 2,806 2,500 89.1 5,791 6,693 (20) 
Lamar 42,998 50,425 12,016 10,400 86.6 29,351 29,296 4,837 
Lamb 19,953 17,606 5,573 4,926 88.4 12,473 17,962 (17) 
Lampasas 9,875 9,167 2,758 2,396 86.9 6,364 7,861 (22) 
la Sal'e 7,472 8,003 2,087 1,488 71.3 3,161 3,994 37) 


tinued on page 214 


County 


9,897 (9) 11,876 
708,545 202,754 


Hockley 
Hood 
Hopkins 


: ons ‘ . ; Retail Soles 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB: 190) Comat 
copyright 1950 ‘‘Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter ) pt. 
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Dage 2 


Taxable hy. 


rolls— 
ia 
(9) 2537 
105 
\ 
¥ 
(36) pig 
May 
(10) 2449 


7 

(37) hoy 
2 

(38) 31: 
(39) 244 
8 

(40) 139 
156 

7% 

(41) 6 
(42) 12% 
Te 

(4 

(43) 2.2% 
(7 
(20 

Wan 

(2% 
(44) 39 
(16 

(4 
18,003 

(7 

(2 

(45) 4,03 
a 

(10 


153,047 
(47) 2973 
(9 

(48) 304 
(19 

(9 

(49) 1,358 


Celebrating 25 Years In Houston 


FIRST station in Houston . . . and still FIRST 


| KPRC-TV 


(l 
(52) 1,100 


ae : ae Houston’s First — and ONLY TV Station 


(53) $20 
oa é s The same high standards that have distinguished 
b oo. KPRC for 25 years, and The Houston Post for 66 
i an x years, now brought into the field of television 
> ' | through KPRC-TV . . . Houston’s pioneer television 


station. 


aN KPRC x KPRC-TV 


Soe St ie 
~ oe JACK HARRIS, General Manager 
'e 214 Lamar Hotel, Houston 


ail Sales 
ommerce 
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County 





Lavaca 





Lee 






Leon 
Liberty 
Limestone 







Lipscomb 
Live Oak 
Llano 






Loving 
Lubbock 
Lynn 
McCulloch 
McLennan 
McMullen 
Madison 
Marion 
Martin 
Mason 
Matagorda 
Maverick 
Medina 
Menard 
Midland 
Milam 
Mills 
Mitchell 
Montague 
Montgomery 
Moore 


















































Morris 
Motley 
Nacogdoches 
Navarro 























Newton 





Nolen 








Nueces 
Ochiltree 
Oldham 
Orange 









Palo Pinto 








Panola 









Parker 






Parmer 






Pecos 
Polk 
Potter 
Presidio 
Rains 
Randall 
Reagan 
Real 

Red River 
Reeves 























Refugio 
Roberts 
Robertson 
Rockwall 
Runnels 
Rusk 
Sabine 

San Augustine 
San Jacinto 
San Patricio 
San Saba 
S:hleicher 
Scurry 
Shackelford 
Shelby 
Sherman 
Smith 
Somervell 
Starr 
Stephens 




























































Sterling 





Stonewall 
Sutton 
Swisher 










Tarrant 









Taylor 






Terrell 





Terry 











Throckmorton 
Titus 

Tom Green 
Travis 








Trinity 






Tyler 








Upshur 
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1950 
Population 
22,122 
10,117 
11,988 
26,685 
25,112 
3,638 
9,025 
5,337 
227 
100,603 
10,971 
11,653 
128,076 
1,184 
7,966 
10,132 
5,521 
4,922 
21,426 
12,246 
16,986 
4,157 
25,621 
23,450 
5,973 
10,838 
17,001 
24,440 
13,302 
9,420 
3,946 
30,237 
39,731 
10,819 
19,797 
164,729 
6,015 
1,668 
7,927 
17,025 
19,207 
21,479 
5,771 
9,877 
16,110 
79,326 
7,328 
4,258 
7,258 
3,104 
2,475 
21,800 
11,694 
10,078 
1,030 
19,772 
6,116 
16,717 
42,234 
8,552 
8,819 
7,162 
35,692 
8,627 
2,838 
22,613 
4,986 
23,414 
2,426 
74,458 
2,532 
13,898 
10,574 
1,273 
3,668 
3,787 
8,232 
359,159 
63,077 
3,171 
13,074 
3,611 
17,266 
58,602 
160,381 
10,013 
11,275 
20,763 


copyright 1950 ‘’Sales Management.” Further 


1940 
Population 
25,485 
12,751 
17,733 
24,541 
33,781 
3,764 
9,799 
5,996 
285 
51,782 
11,931 
13,202 
101,898 
1,374 
12,029 
11,457 
5,556 
5,378 
20,066 
10,071 
16,106 
4,521 
11,721 
33,120 
7,951 
12,477 
20,442 
23,055 
4,461 
9,810 
4,994 
35,392 
51,308 
13,700 
17,309 
92,661 
4,213 
1,385 
17,382 
18,456 
22,513 
20,482 
5,890 
8,185 
20,635 
54,265 
10,925 
7,334 
7,185 
1,997 
2,420 
29,769 
8,006 
10,383 
1,289 
25,710 
7,051 
18,903 
51,023 
10,896 
12,471 
9,056 
28,871 
11,012 
3,083 
11,545 
6,211 
29,235 
2,026 
69,090 
3,071 
13,312 
12,355 
1,404 
5,589 
3,977 
6,528 
225,521 
44,147 
2,952 
11,160 
4,275 
19,228 
39,302 
111,053 
13,705 
11,948 
26,178 


reproduction unlicensed. 


1950 
Families 
6,179 
2,825 
3,348 
7,453 
7,014 
1,016 
3,520 
1,490 
63 
28,101 
3,064 
3,255 
35,775 
330 
2,225 
2,830 
1,542 
1,374 
5,984 
3,420 
4,744 
1,161 
7,156 
6,550 
1,668 
3,027 
4,748 
6,826 
3,715 
2,631 
1,102 
8,446 
11,098 
3,022 
5,529 
46,013 
1,680 
465 
2,214 
4,755 
5,365 
5,999 
1,612 
2,758 
4,500 
22,158 
2,046 
1,189 
2,027 
867 
691 
6,089 
3,266 
2,815 
287 
5,522 
1,708 
4,669 
11,797 
2,388 
2,463 
2,000 
9,969 
2,409 
792 
6,316 
1,392 
6,540 
677 
20,798 
707 
3,882 
2,953 
355 
1,024 
1,057 
2,299 
100,323 
17,619 
885 
3,651 
1,008 
4,822 
16,369 
44,799 
2,796 
3,149 
5,799 


1950 
Radio-Families 

5,079 
2,310 
2,735 
6,327 
5,905 

960 
3,069 
1,285 


25,852 
2,812 
2,848 

30,981 

269 
1,824 
2,204 
1,390 
1,239 
4,930 
2,527 
4,084 
1,040 
6,325 
5,462 
1,472 
2,612 
4,201 
5,740 
3,603 
2,207 
980 
7,136 
9,544 
2,450 
4,953 
39,203 
1,611 
445 
1,921 
4,365 
4,420 
5,219 
1,513 
2,391 
3,811 
21,249 
1,587 
1,022 
1,921 
832 
590 

5,096 

2,717 

2,451 

273 

4,533 

1,514 

4,169 

10,204 

1,972 

1,963 

1,528 

8,493 

2,076 

710 

5,539 

1,298 

5,369 

648 
18,281 
604 
3,004 
2,642 
331 
908 
993 
2,177 
92,899 
16,279 
761 

3,205 
910 

4,103 

14,682 
39,871 

2,141 

2,667 

4,911 


TEXAS RADIO MARKET DATA BY COUNTIES 


% Radio 


82.2 
81.8 
81.7 
84.9 
84.2 
94.5 
87.2 
86.3 


92.0 
91.8 
87.5 
86.6 
81.6 
82.0 
77.9 
90.2 
90.2 
82.4 
73.9 
86.1 
89.6 
88.4 
83.4 
88.3 
86.3 
88.5 
84.1 
97.0 
83.9 
89.0 
84.5 
86.0 
81.1 
89.6 
85.2 
95.9 
95.8 
86.8 
91.8 
82.4 
87.0 
93.9 
86.7 
84.7 
95.9 
77.6 
86.0 
94.8 
96.0 
85.5 
837 
83.2 
87.1 
95.2 
82.1 
88.7 
89.3 
86.5 
82.6 
79.7 
76.4 
85.2 
86.2 
89.7 
87.7 
93.3 
82.1 
95.8 
87.9 
85.5 
77.4 
89.5 
93.5 
88.7 
94.0 
94.7 
92.6 
92.4 
86.0 
&7.8 
90.3 
85.1 
89.7 
89.0 
75.6 
84.7 
84.7 





1949 
Retail Sales 
(Est.) ($000) 
9,449 
4,355 
6,152 
17,010 
13,273 
2,858 
4,097 
4,052 
106 
90,170 
8,753 
10,492 
104,814 
303 
6,684 
4,520 
3,054 
3,946 
14,998 
5,791 
6,092 
3,780 
38,687 
12,366 
3,841 
8,331 
10,689 
12,625 
3,885 
3,416 
3,206 
18,505 
26,140 
3,387 
16,313 
130,333 
5,443 
1,164 
9,841 
11,581 
5,972 
9,843 
3,900 
7,771 
10,069 
110,040 
5,835 
1,119 
4,143 
1,603 
832 
10,567 
10,235 
8,800 
1,224 
9,450 
2,827 
12,988 
28,030 
3,326 
4,385 
1,602 
21,530 
5,305 
1,558 
15,842 
3,794 
11,098 
1,694 
68,686 
1,074 
3,311 
10,371 
1,466 
1,603 
3,900 
5,004 
432,292 
59,711 
2,388 
8,770 
1,860 
10,418 
60,549 
155,377 
6,078 
4,913 
9,056 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB: 1949 wee 
1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Com 
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1948 Employment Taxable fay, 
Retail Sa'es Mid-March ro Iss qh, 
U. S. ($000) 1948 1948 

9,852 (10 4 

6,278 (4 : 
4,901 (44 i 
22,280 (46 4 
12,836 (42) © 
4,399 (9 . 
5,119 (56) 854 56) 37 
4,792 (22 a 
(8) a 

115,699 17,962 91% 
7,565 (17 +7 
10,168 (34) 4 
114,285 23,691 Nap 
256 (56) x 
5,970 (50) 50 
4,419 (47) 9 
2,417 (14) 4 
3,382 (22) ” 
19,330 2,852 1192 
9,651 (37) y 
8,652 (16 P 
3,985 (55) 5 
25,662 (45) 5 
15,767 (4) 4 
3,625 (22) ” 
9,865 (23) (2) 
12,535 1,739 mm 
14,881 (46) 46 
9,500 (9) 5 
4,242 (28) 28 
3,580 (7) 7 
18,444 (57) 7,933 (57) 2877 
27,407 5,051 2,183 
3,299 (52) 52 
19,642 (43) 43 
140,279 34,058 18,389 
9,196 (9) 9 
1,270 (29) 29 
26,712 7,824 4774 
13,031 (51) 5) 
9,800 (47) a7 
14,213 (54) 54 
4,391 (29) ” 
8,520 (25) 25 
9,423 (58) 5,571 (58) 2,005 
110,438 (12) 21,555 (12) 12,704 
5,573 (25) 5 
1,324 (59) 1,759 (59) 591 
7,392 (12) i) 
3,948 (25) 25 
1,014 (40) 40 
10,072 (28) 28 
12,464 (8) 8 
7,397 (1) ] 

725 (9) (9) 

11,303 (4) (4) 
3,438 32) 32 
12,652 (34) u 
26,136 (11) N 
2,839 (57) (97 
4,341 (57) 37 
1,584 (58) 38 
21,335 2,955 1,267 
6,499 (22) 2 
2,141 (55) 55 
9,315 (43) & 
3,981 (5) ? 
11,445 (57) a 
3,537 (9) x 
62,773 13,024 6,665 
1,422 (41) a) 
4,696 384 * 
11,159 (39) 
1,203 (31) 
1,648 (48) = 
3,680 (55) . 
7,783 29) — 
401,503 96,488 56,988 
66,766 (5) ° 
2,342 25) v8 
13,296 17) be 
2,275 (60) 2,851 (60) 14 
11,403 (28 i 
62,528 14,842 7307 
137,393 25,605 ~ 
7,001 58) (% 
6,657 (58) . 

10,103 VW 
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\ 
THE STAR-TELEGRAM STATION 


1950 — Population 
971,475 


i948 — Retail Sales 
Over $1 Billion 
29) 
25 
(58) 2,005 


1940 — Population 
520,255 


1939 — Retail Sales 
$265,880,000 


FORT WORTH DALLAS 


FREE & PETERS, INC. 


Exclusive National Representatives 


BROADCASTING e Telecasting 


a Fort Worth wna Dallas 


Rocketing Ahead With 


A MILLION PEOPLE AND OVER 
$1 BILLION IN RETAIL SALES 


(In Tarrant (Fort Worth) and Dallas Counties Alone) 


—_ Radio and Television Station WBAP delivers 
best the most tempting advertising dish south of the Mason- 
Dixon Line—the Fort Worth-Dallas area .... by population 
and retail sales, the South’s NUMBER ONE MARKET. 


Fort Worth, home of WBAP, is the nation’s fastest grow- 
ing retail sales market. Dallas, served by WBAP for more 
than a quarter century, is in fifth place. 


Tarrant (Fort Worth) and Dallas, the two major counties 
in WBAP’s coverage area have a combined population of 
971,475." 


There’s more, though... . 130 additional booming counties 
on WBAP-570 (5,000 watts, ABC) 163 counties more on 
WBAP-820 (50,000 watts, NBC) and 14 counties more on 
WBAP-TV (Channel 5, ABC, NBC). 


Productionwise, WBAP offers the most modern facilities 
housed in one of the most modern plants in the nation . 
completely equipped to deliver your most exacting needs. 


We urge you to compare coverage and ratings. It’s WBAP 
in Fort Worth-Dallas where the boom is on. Contact the sta- 
tion direct or Free & Peters for availabilities. 


Fort Worth, 297% increase in volume 1939-1948; Dallas, 262%. Source: U. § 


Bureau of Census preliminary Census of Business figures released June, 1950, 


2U. S. Bureau of Census 1950 population figures. 


WBAP-AM-FM-TY 


AMON CARTER, President 
HAROLD HOUGH, Director 


GEORGE CRANSTON, Manager 
ROY BACUS, Commercial Mgr. 


3900 BARNETT ST. FORT WORTH, TEXAS 
TELEPHONES: FORT WORTH LO-1981 DALLAS TR-9757 
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“The Voice of the Valley” 


NATIONAL REPRESENTATIVES 


AFFILIATED WITH The Oo. L. TAYLOR STUDIOS AT 
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NBC-LSC COMPANY Weslaco, Texas | 
Sst , 
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CLASS! 











1949 1948 Employment Taxabj . 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales = Mid-March rolle-ten populatic 
County Popu.ation Population Families Radio-Famiiies (Est.) ($090) U. S. ($009) 1948 1948 (iy % si 
ilies 
Upton 5,288 4,297 1,477 1,367 92.6 6,184 4,733 (25) . ent 
Uvalde 15,972 13,246 4,461 3,595 80.6 10,022 13,488 (40) Ps Radio FE. 
Val Verde 16,557 15,453 4,624 3,560 77.0 11,067 — (©) “fF Retail S 
Van Zandt 22,549 31,155 6,298 5,630 89.4 12,321 11,642 (49) 6 Retail T 
Victoria 31,174 23,741 8,707 7,749 89.0 23,918 28,522 (1 1 Wholesa 
Walker 20,168 19,868 5,633 4,709 83.6 9,797 11,315 (50) 0 Wholesa 
Waller 11,938 10,280 3,334 2,720 81.6 5,397 7,328 (3) } Employn 
Ward 13,256 9,575 3,702 3,313 89.5 10,552 11,760 (8) 8 Taxable 
Washington 20,489 25,387 5,723 4,475 78.2 12,035 13,242 (4) 4— Income 
Webb 55,904 45,916 15,615 11,492 73.6 40,148 38,776 7,213 298 Perce! 
Wharton 35,964 36,158 10,045 8,538 85.0 23,615 28,605 (3 3— per Cap 
Wheeler 10,296 12,411 2,875 2,590 90.1 9,192 9,850 (30) 0 Percent 
Wichita 98,036 73,604 27,384 25,165 919 106,964 90,209 21,762 Wis incom 
Wilbarger 20,521 20,474 5,732 5,181 90.4 17,478 19,361 (20) 0 New Co 
Willacy 20,891 13,230 5,835 4,609 79.0 6,274 13,365 (26) *E Resid 
Williamson 38,700 41,698 10.810 9,296 86.0 23,992 27,758 3,607 i Non-! 
Wilson 14,641 17,066 4,089 3,361 82.2 5,941 6,951 (33 FY Value a 
Winkler 10,005 6.141 2,794 2,531 90.6 8,286 9,180 (8 8 Automo 
Wise 16,092 19,074 4,494 3,977 88.5 7,74) 9,398 (54 4 Telephe 
Wood 21,218 24,350 5,926 5,125 86.5 10,568 14,292 (59) 9 Cae 
Yoakum 4,332 5,354 1,210 1,101 91.0 2,283 2,315 265 Iu = b 
Young 16,748 19,004 4,678 4,214 90.1 17,840 16,643 (60 # — 
Zapata 4,306 3,916 1,202 915 76.2 332 747 (53 3 
Zavala 11,171 11,603 3,120 2,165 69.4 3,568 5,083 (37) 7 
f) (1) Includes Aranas, Bee, Calhoun, Goliad, Jackson, Refugio and Victoria Counties. (2) Includes Armstrong, Briscoe, Carson, Donley, Gray and Hall Counties. (3) Includes Austin 
Colorado, Waller and Wharton Counties. (4) Includes Brazos, Burleson, Fayette, Lee, Milam, Robertson and Washington Counties. (5) Includes Callahan, Jones, Shackelford and Toyloy 
Counties. (6) Includes Cooke and Grayson Counties. (7) Inciudes Cottle, Crosby, Dickens, rloyd, Garza, Hale, King and Motley Counties. (8) Includes Crane, Ector, Loving, Reeves, Word 
and Winkler Counties. (9) Includes Dallam, Hansford, Hartley, Hemphill, Hutchinson, Lipscomb, Moore, Ochiltree, Roberts and Sherman Counties. (10) Includes DeWitt, Gonzales, Karnes 
and Lavaca Counties. (11) Includes Gregg, Rusk and Upshur Counties. (12) Includes Potter and Randall Counties. (13) Includes Anderson and Cherokee Counties Includes 
Andrews, Dawson, Gaines and Martin Counties. (15) Includes Archer and Ciay Counties. (16) Includes Atascosa, Frio and Medina Counties. (17) Includes Bailey, Cochran, Hockley, Lamb 
Lynn and Terry Counties. (18) Includes Bandera, Kendall and Kerr Counties. (19) Includes Bastrop, Caldwell and Hays Counties. (20) Includes Baylor, Foard, Hardeman, Knox and Wilbarger 
Counties. (21) Includes Bell and Coryell Counties. (22) Includes Blanco, Burnet, Gillespie, Lampasas, Llano, Mason, Mills and San Saba Counties. (23) Includes Borden, Howard ond BRIGHAN 
Mitchell Counties. (24) Includes Bosque and Hill Counties. (25) Includes Brewster, Crockett, Jeff Davis, Pecos, Presidio, Reagan, Terrell and Upton Counties. (26) Includes Brooks radio, 
Kenedy and Willacy Counties. (27) Includes Brown, Coleman and Comanche Counties. (28) Includes Camp, Franklin, Morris, Red River and Titus Counties. (29) Includes Castro H, 25 
Deaf Smith, Oldham, Parmer and Swisher Counties. (30) Includes Childress, Collingsworth and Wheeler Counties. (31) Includes Coke, Iron and Sterling Counties. (32) Includes KBU ‘SB 
Collin and Rockwall Counties. (33) Includes Comal, Guadalupe and Wilson Counties. (34) Includes Concho, McCulloch and Runnels Counties. (35) Includes Culberson and Hudspeth ‘ 
Counties. (36) Includes Delta and Hopkins Counties. (37) Includes Dimmit, La Salle, Maverick and Zavala Counties. (38) Includes Duval, Jim Wells and Kleberg Counties, (%9 : 
Includes Eastland and Stephens Counties. (40) Includes Edwards, Kinney, Real, Uvalde and Val Verde Counties. (41) Includes Erath, Hood and Somervell Counties. (42) Includes Falls ond CEDAR ¢ 
Limestone Counties. (43) Includes Fisher, Nolan and Scurry Counties. (44) Includes Freestone and Leon Counties. (45) Includes Glasscock and Midland Counties. (46) Includes Grimes 2,657 | 
Liberty and Montgomery Counties. (47) Includes Harrison, Marion and Panola Counties. (48) Includes Haskell, Kent and Stonewall Counties. (49) Includes Henderson and Van Zand: KSuB, 11 
Counties. 50) Includes Houston, Madison and Walker Counties. (51) Includes Jack and Palo Counties. (52) Includes Jasper and Nevton Counties. (53) Includes Jim Hogg ond D 6.0 
Zapata Counties. (54) Includes Johnson, Parker and Wise Counties. (55) Includes Kimble, Menard, Schleicher and Sutton Counties. (56) Includes Live Oak and McMullen Counties N 6.0 
(57) Includes Nocogdoches, Sabine, San Augustine and Shelby Counties. (58) Includes Polk, San Jacinto, Trinity and Tyler Counties. (59) Includes Rains and Wood Counties. (60) Includes 
Throckmorton and Young Counties. — 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles - * 
copyright 1950 ‘‘Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce N 50 
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Telephones .. 













KBUH, 250w-D, 800 
SB 1M 


D 3.70 


CEDAR CITY, Iron, 
2,657 radio fam. 
KSUB, Ikw, 590kc, 
D 6.00 6.00 
N 6.00 6.00 








9,262 radio fam. 
KVNU, Ikw, 610kc 
dD 450 5.00 
N 5.00 6.00 
































County 





Beaver 
Box Elder 
Cache 
Carbon 
Daggett 
Davis 
Duchesne 
Emery 
Garfieid 
Grand 
iron 
Juab 
Kane 
Millard 
Morgan 
Piute 
Rich 
Salt Lake 
San Juan 
Sanpete 
Sevier 
Summit 
Tooele 
Uintah 
Utah 
Wasatch 
Washington 
‘ayne 
Weber 
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CLASSIFICATIONS 


Value added by Manufacture $ 
Automobile Registration 


BRIGHAM CITY, Box Elder, 5,588 fam., 98.8% 
radio, 5,520 radio fam. 


LOGAN, Cache, 9, 


, MBS, er ‘in 
8.00 "13.50 21.50 32. 
9.50 14.50 23.00 40.00 o's oo; 


MURRAY, Salt Lake, 76,594 fam., 98.8% | N 3.00 
radio, 75,674 radio fam. 
KMUR, 250w, 1230kc raaws. 


Sources: 1950 Population, field reports, 1950 Census: 


MARKET INDICATORS FOR UTAH 
FIGURES YR. 


population Rk Ceres 636,842 50 
% ERD eee 46% 

ss os cinn nosthnmans 191,855 °50 
percent Radio .............. 98.5% 49 
a. Maes ............. 188,977 50 


ean eee $ 575,575,000 749 


Percent of national per capita 


Retail Trade Employes ...... 31,961 ’48 
Wholesale Sales Volume ..... $ 741,904,000 °’48 
Wholesale Trade Employes 
Employment (Mid-March) .. 
Taxable Payrolls (1st quarter) $ 


11,874 ’48 
115,806 48 
71,810,000 °48 


INCOME ...------ 22s eeseeeeee $ 825,000,000 °48 
Percent distribution ...... 0.40% 48 
Per Capita Income .......... $1,231 °48 


Re Se 87% 48 


New Construction (Private) $ 72,000,000 7°49 


Suttemiial ............... $ 38,000,000 49 
Non-Residential .......... $ 13,200,000 49 


128,298,000 47 
223,763 °49 


auienen me i: 174,000 °49 


UTAH 


SPOT RATE FINDER 






1950 
Population 


4,851 
20,007 
33,496 
25,928 

362 
30,771 
8,105 


10,257 
80,967 
5,563 
9,810 
2,202 
82,932 
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PRICE, Carbon, 
7,017 radio fam. 


3.75 6.00 12.00 18.00 30.00 


1230kc, 


FIGURES YR. 


550,310 
0.42% 
139,440 
95.9% 
159,800 
577,133,000 
20,397 
194,200,000 
6,915 
113,334 
63,744,000 
265,000,000 
0.35% 

480 


83% 
18,200,000 
9,900,000 
2,400,000 
43,341,000 
208,908 
116,200 


KLO, 5kw, 1430kc, MBS, Avery-Knodel 
SB 


7,242 fam., 96.9% radio, 


"40 
"40 
"40 
"46 
"46 
"48 
*39 
*39 
39 
"47 
"47 
"40 
"40 
"40 


"40 
*39 
°39 
*39 
39 
"48 
"45 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


. iM 5M. Ay 30M Hr 
k a 45 1 6.00 39.00 65.00 
rn lHr | N 13.00 20.00 40.00 60.00 100.00 
7.50 15.00 22.00 36.00 | KOPP, Ikw-D, 730kc 
D 1.00 1.50 3.00 5.00 10.00 18.02 
2,709 fam., 98.1% radio, KOPP-FM, Chan. 280, 103.9mc, Ikw (Bonus 
daytime 
7 360 2000 saee For night rates consult station manager 
5 . ‘ . KVOG, 250w, 1490ke 
7.50 15.00 25.00 50.00 Dp 3.00 3.85 630 11.90 21.00 35.99 
356 fam., 99.0% radio, N 3.50 4.40 7.20 13.60 24.00 40.09 


3,313 
KSVC, 


MBS, Avery-Knodel 
3.75 6.00 12.00 18.00 


30.00 | DP 3. 
98.89 


Utah, 22,616 fam., 98.8% radio, - 


1940 
Population 


5,014 
18,832 
29,797 
18,459 


1950 


Families 
1,355 


5,588 
9,356 


23,165 


UTAH RADIO MARKET DATA BY COUNTIES 


1950 
Radio-Families 


1,308 
5,520 
9,262 
7,017 

88 
8,526 
2,177 
1,721 


22,863 


RICHFIELD, Sevier, 3,371 fam., 98.3% radio, 


Sail of Miles 
25 50 75 10 














( (i) Logan 
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Brigham(t) 
—— 


J 4 \ 












Ogden(ij3 — 
—\—4 MORGAN 






( 
\ 
~~ * 


Salt Lake City _ hy 


2\s \ 


TMurray \_, ie: 








C “ 





x * * 


radio fam. 
lkw-D, 960kc, Avery-Knodel D 
B 1M 5M 15M 30M 14Hr N 


KNAK, 
S 


BROADCASTING ZY TELECASTING 


— MAP 


UTAH 


3) Location of City and number of 
Standard (AM) Broadcasting Stations 


2 Number of FM Broadcasting Stations 


i Number of Telecasting Stations 


J 


4.00 
5.00 


Ikw-D, 500w-N, 
B 1M 5M 15M 
5.00 12.50 20.00 
6.00 15.00 24.00 


MAP CY WALTER F BURN MUDOLESURY VERMONT 
1950, Broadcasting Publications, inc 


1 Vernal 








* * * 


90 3.90 6.00 12.00 18.00 30.00 KSL, 50kw, 1160kc, CBS, Radio 





00 
ALT LAKE CITY, Salt Lake, 76,594 fam., | D 25.00 25.00 40.00 65.00 100.00 150.00 
$A5b.8% radio, 75,674 radio fam. om | N 50.00 50.00 80.00 130.00 200.00 300.00 
ates, 00 
00 








1949 1948 Employment 
% Radio Retail Sales Retail Sales Mid-March 
(Est.) ($000) U. S. ($000) 1948 

96.6 3,149 3,221 313 
98.8 12,638 16,714 1,495 
99.0 24,777 27,979 3,241 

96.9 20,620 21,241 4,833 
87.5 170 103 16 
99.2 7,770 15,781 1,473 
96.2 3,707 5,518 400 
97.9 1,923 2,058 1,209 
96.1 1,535 1,846 320 
94.7 1,318 951 162 
98.1 10,670 11,987 1,029 
98.0 4,668 4,930 702 
98.1 1,442 1,453 134 
98.2 6,142 7,250 465 
97.4 1,364 1,854 244 
97.4 1,072 601 51 
97.5 511 684 46 
98.8 300,217 266,776 65,244 
91.8 1,272 1,345 75 
98.7 7,476 8,470 519 
98.3 9,041 11,250 925 
95.1 4,716 4,069 563 
98.1 6,360 8,870 1,491 
96.4 4,731 7,073 644 
98.0 51,273 57,839 12,642 
98.4 3,863 4,616 648 
95.4 5,289 6,468 690 
97.4 387 693 56 
98.7 77,474 75,493 11,514 
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1280kc, IMS 


30M lHr 
30.00 50.00 
36.00 60. 


Sales 


_ KSL-FM, Chan. 262, 100.3mc, 5.9kw 


H = , 11.25. 18.00 30. 
D 3.00 3.00 675 12.25 21.50 34.00 — , D733 1835 260) "00 72°50 108.75 N 15.00 24.00 40. 
N 3.50 3.50 9.00 16.00 24.00 40.00 -offilt ; r ; : : : é KSL-TV, Chan. 5, 9.6kw-aur.; 18.4kw-vis., 
. 2 AM non-afiliates, average 1-time rates N 33.66 31.00 46.75 82.50 126.75 198.75 ’ an , v ; 
OGDEN, Weber, 23,165 fam., 98.7% radio D 1.87 2.37 3.55 7.10 11.90 21.50 | ie A ne be a ean: os ABC, CBS, DuMont, Radio Sales 
fam., 22,863 radio fam. N 2.37. 3.02 4.85 9.75 15.70 28.00 | KALL, Ikw, 910kc, MBS, Avery-Knodel | D 15.00 18.00 22.50 36.00 54.00 90.00 
sedetiniementinnaaioc SEP 7 Un Prana Tor Ene D 8.50 ' 8.50 17.50 30.00 50.00 80.00 | N 25.00 30.00 37.50 60.00 90.00 150.00 
2 AM non-affiliates, average 1-time rates KCSU, 250w, 1400kc, Biddick N 15.00 15.00 25.00 45.00 72.00 125.00 | KUTA, Skw, 570kc, ABC, Hollingbery, 
D 200 2.67 8.65 8.45 15.50 26.50 D 2.00 2.50 4.60 9.20 13.80 23.00 KDYL, 5kw, 1320kc, NBC, Blair BMB, Hooper | Hooper 
sinned N 3.00 380 7.20 14.50 21.50 36.00 |} D 18.50 ‘18.50 25.00 50.00 75.00 110.00 | D 13.00 23.00 39.00 65.00 95.00 
KNEU, 250w, 1450kc N 36.00 36.00 50.00 100.00 150.00 220.00 | N 23.00 32.00 55.00 85.00 150.00 
o D 1.75 2.25 2.50 5.00 10.00 20.00 | KDYL-FM, Chan. 254, 98.7mc, 9kw (Bonus) | VERNAL, Uintah, 2,865 fam., 96.4% radio, 
Note: All Rates one-time. Sources: Families N 1.75 2.25 2.50 5.00 10.00 20.00 KDYL-TV, Chan. 4, 2kw-aur.; 4kw-vis., NBC, 2,761 radio fam. 
and radio families estimated from field tabu- KOVO, lIkw, 960kc, MBS, Avery-Knodel Blair-TV KJAM, 250w, 1340kc, Grant 
lations of 1950 U. S. Census. Percent radio © 3.31 3.31 5.52 11.04 17.66 27.60 | D 17.00 17.00 25.00 40.00 60.00 100.00 | D 3.50 4.50 7.50 12.00 18.00 30.00 
BMB. For complete explanation see foreword N 5.00 5.00 7.60 14.80 23.20 40.00 N 30.00 30.00 50.00 80.00 120.00 200.00 N 3.50 4.50 7.50 12.00 18.00 30.00 


Taxable Pay- 
rolls—Ist Qtr. 
1948 ($000) 


41,316 


° 
S) 
a 


1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate: Percent Radio, BMB; 1949 Retail Sales 


1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 
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VERMONT RADIO MARKET DATA BY COUNTIES 


1949 1948 

1950 1940 1950 1950 % Radio Retail Sales Retail Sales 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 
Addison 19,382 17,944 5,413 5,066 93.6 12,180 13,540 
Bennington 23,873 22,286 6,668 6,447 96.7 19,440 21,680 
Caledonia 24,003 24,320 6,704 6,395 95.4 23,250 23,166 
Chittenden 61,673 52,098 17,227 16,813 97.6 56,969 61,239 
Essex 6,242 6,490 1,743 1,633 93.7 2,453 2,915 
Franklin 29,932 29,601 8,360 8,025 96.0 20,938 24,527 
Grand Isle 3,385 3,802 945 900 95.3 1,560 1,866 
Lamoille 11,375 11,028 3,177 3,005 94.6 6,474 7,514 
Orange 17,004 17,048 4,749 4,402 92.7 11,203 11,669 
Orleans 21,160 21,718 5,910 5,638 95.4 17,323 17,757 
Rutland 45,828 45,638 12,801 12,250 95.7 44,466 46,855 
Washington 42,715 41,546 11,931 11,429 95.8 38,838 38,479 
Windham 28,658 27,850 8,005 7,652 95.6 29,574 27,953 
Windsor 40,557 37,862 11,328 10,863 95.9 34,876 35,799 
Sources 


1959 ‘’Sales Management.” 


* * * 


MARKEY INDICATORS FOR VERMONT 


CLASSIFICATIONS FIGURES 
ere ere 375,786 

MM NR ieee) 56 aievassidisnd 0.25% 
_ Sree ee eee 104,968 
eee 95.7% 
mepae Pamilies .............: 100,454 
CR ee $ 319,544,000 
Retail Trade Employes ...... 15,918 
Wholesale Sales Volume .... $ 167,809,000 
Wholesale Trade Employes 3,128 
Employment (Mid-March) 74,832 


Taxable Payrolls (1st quarter) $ 41,138,000 


ERA ee $ 446,000,000 
Percent distribution ...... 0.22% 
Per Capita Income .......... $1,229 
Percent of national per capita 
ee eee: ae 87% 
New Construction (Private) $ 15,600,000 
Meesngential .. ww... ces cee $ 4,900,000 
Non-Residential .......... $ 6,400,000 


Value added by Manufacture $ 149,685,000 
Automobile Registration 114,729 
Telephones 96,500 


os 


YR. 
50 
50 
50 
"49 
50 
"49 
"48 
"48 
"48 
"48 
"48 
"48 
"48 
"48 


"48 
"47 
"47 
"48 
"47 
"49 
"49 


* 


FIGURES YR. 


359,231 740 
0.27% 40 
91,880 °40 
93.6% 46 
82,900 °46 

334,959,000 °48 
12,174 ’39 
57,100,000 29 
2,364 739 
75,974 7°47 
38,380,000 747 
187,000,000 °4¢ 
0.25% 40 

521 ’46 

91% 40 
6,600,000 ’39 
2,300,000 39 
1,800,000 °39 
48,741,000 39 

111,603 °48 
70,100 °45 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 


unlicensed. 


1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 





VERMONT 








SPOT RATE FINDER 


BRATTLEBORO, Windham, 8,005 fam., 95.6% | WSKI, 250w, 
radio, 1,652 radio fam. | SB 
WTSA, 250w, 1450kc, Yankee, MBS | D 4.50 
SB 1M 5M 15M 30M l Hr N 5.70 
D 5.00 5.00 10.00 20.00 30.00 50.99 | 
N 5.00 5.00 10.00 20.00 30.00 50.00 


BURLINGTON, Chittenden, 17,227 fam., 97.6% 


WHW 
radio, 16,813 radio fam. D ‘ Tes 
2 AM affiliates, average 1-time rate 

D 7.00 7.00 12.50 25.00 37.50 62.50 
N 11.25 11.25 18.50 40.00 60.00 100.00 


WCAX, 5kw, 620kc, CBS, Weed 


D 2.09 
N 4.00 


lkw-D, 


1240kc, Grant, Kettell-Corter 


1M 
4.50 
5.70 


6.00 


3.00 
5.00 


1000ke 


12.00 25.00 36.00 60.00 
WSY8B, Ikw, 1380kc, MBS, McGillvra, Bannan 


12.00 


ST. ALBANS, Franklin, 8,360 fam., 96% radio, 
8,025 radio fam. 


15M 30M 14Hr 
16.00 24.00 40.00 


12.00 24.00 36.00 60.00 


RUTLAND, Rutland, 12,801 fam., 95.7% radio 
12,250 radio fam. 


12.00 18.00 30.02 
18.09 36.00 60.09 


D 9.00 9.00 15.00 30.00 45.09 75.00 WWSR, Ikw-D, 1420kc, Walker, Bannan 
N 15.00 15.00 25.00 50.00 75.00 125.00 | D 6.00 12.00 24.00 36.00 60.00 
WJOY, 250w, 1230kc, ABC, Rambeau, Con- ST. JOHNSBURY, Caledonia, 6,704 fom., 
- 09) 95.4% radio, 6,395 radio fam 
D 5.00 5.00 10.00 20.00 30.00 5097 | 4°70 1 O 4 ° 
N 7.50 7.50 12.00 30.00 45.00 75.0¢ | WTWN, 250w, 1340kc, McGillvra 
: | D 3.00 4.00 8.00 15.09 22.50 35.99 
MONTPELIER-BARRE, Washington, 11,931 N 5.00 5.50 10.00 20.00 3000 50.02 
fam., 95.8% radio, 11,429 radio fam. ; , : ; . 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. 


radio, 


11,429 


WATERBURY, Washington, 11,931 fam., 95.3° 
radio fam. 
WDEV, Ikw, 550kc, MBS, Walker, Bannan 











Percent radio D 8.00 8.00 12.00 24.00 36.00 60.09 
BMB. For complete explanation see foreword. | N 8.00 8.00 12.00 24.00 36.00 60.00 





SPOT RATE FINDER 
ALEXANDRIA (Independent city 


, 17,207 fam., | WEAM, 5kw, 1390kc, MBS, Cooke 
95.9% radio, 16,501 radio fam.; Arlington | SB M 5M 15M 30M 14Hr 
county, 37,776 fam., 97.3% radio, 36,756 | D 9.00 12.00 20.00 40.00 60.00 100.09 
radio fam. | N 19.00 30.00 48.00 96.00 144.00 240.00 
WPIX, Ikw-D, 730kc | BEDFORD, Bedford, 8,185 fam., 84% radio, 
SB 1M 5M 15M 30M 14Hr 6,875 radio fam. 
D 7.00 10.50 14.00 28.00 42.00 70.00 | WBLT, 250w, 1490kc, MBS 
ARLINGTON, Arlington, 37,776 fam., 97.3% No rates available) 
radio, 36,756 radio fam. | BLACKSTONE, Nottaway, 4,342 fam., 85% 
WARL, Ikw-D, 780kc, IMS | radio, 3,690 radio fam. 
D 8.00 12.00 20.00 45.00 70.00 100.00 WKLV, 250w, 1490kc, MBS 
WARL-FM, Chan. 286, 105.1mc, 3kw, IMS, D 2.00 3.00 6.00 15.00 25.00 40.00 
Bonus 1 N 2.00 3.00 6.00 15.00 25.00 40.00 
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New Haven Ve 
™ longs "y abe of Wide 
95 50 75 10¢ 
Sy, Vaz 
Gree Moy . MAP BY WALTER P BURN, MIOOLEBURY, VERMONT 
Wie, 1950, Broadcasting Publications, in 
BRISTOL Independent city), 4,440 fam., CULPEPER, Culpeper, 3,690 fam., 86.7% 'e- 
91.8% radio, 4,075 radio fam.;. Washing- dio, 3,199 radio fam. 
ton county, 10,455 fam., 87.8% _ radio, WCVA, 250w, 1490kc, MBS : 
9,179 radio fam. Also see Bristol, Tenn. SB 1M 5M 15M 30M IHr 
WCYB, 10kw-D, 690kc, Bolling, BMB | D 3.50 3.50 7.00 15.00 22.50 35.00 
SB 1M 5M 15M 30M 1Hr | N 3.50 3.50 7.00 15.00 22.50 3500 
D 5.29 6.79 10.15 20.35 28.80 50.90 DANVILLE (independent city), 9,647 fom. 
WFHG, Ikw-D, 860kc, MBS, O'Connor 86.0% radio, 8,296 radio fam.; Pittsyl- 
D 1.85 3.05 7.60 12.00 18.00 36.00 vania county, 18,375 fam., 86.0% radio, 
CHARLOTTESVILLE (Independent city), 7,237 | 15,802 radio fam 
fam., 89.6% radio, 6,484 radio fam.; Al- | 
! 


bemarle county, 7,416 fam., 87.3% radio, 
6,474 radio fam. 


; “n | 2 
= 1240kc, ABC, McGillvra, Con- D 5.75 6.75 
D 4.00 5.00 8.00 16.00 24.00 40.00 | N 875 10.75 
N 5.00 7.06 10.00 20.00 30.00 50.00 — 
WINA, Ikw-D, 1280ke | 
D 3.60 4.80 6.00 16.00 24.00 40.00 | 
COVINGTON, Alleghany, 6,553 fam., 92.2% bery 
radio, 6,041 radio fam. D 6.00 7.00 
WKEY, 250w, 1340kc, ABC | N_ 10.00 
D 4.00 5.00 7.00 15.00 20.00 30.90 WBITM-FM, Chan. 
N 5.50 6.00 8.00 18.00 24.00 45.00 | WDVA, 5kw-D, 
CREWE, Nottaway, 4,342 fam., 85% radio. | D et ae 50 
3,690 radio fam. N: 750 9.00 
WSVS, Ikw-D, 650kc, Conlan , : 
D 4.50 6.00 12.75 24.00 37.50 69.00 
WSVS-FM, Chan. 284, 104.7mc, 14kw, Bonus 





daytime only 


N 4.50 6.06 12.75 24.00 37.50 69.00 D 3.60 4.80 


BROADCASTING 





1959 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB: 
copyright Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, 1st-Quarter 1948, Dept. of Commerce 





BROADCASTING 2 TELECASTING 


eaiaati tae MAP 


ENGLAND 


3} Location of City and number of 
Standard (AM) Broadcasting 
Stations 


2) Number of FM Broadcasting 
Stations 


A Number of Telecasting 
Stations 


j eciaae Beverly(1 
reenfield(1}1 Gardn 1) (Fitchburg ; 
20 Pittsfield —_  Newto 










AM affiliates, average 1-time rate 
11.00 4 
16.25 32.00 50.00 9-4 


WBITM, 5kw-D, Ikw-N, 1330kc, ABC, Holling: 


12.00 24.00 36.00 60.00 
12.50 20.00 40.00 60.00 100.00 
250, 97.9mc, 32kw, Bonus 
Ikw-N, 1250kc, MBS, Burn- 


10.00 20.00 30.00 50.00 
12.50 24.00 40.00 75.00 


FALLS CHURCH, Fairfax, 27,427 fam., 947% 
radio, 25,973 radio fam. 

WFAX, 250w-D, 1220kc 

10.80 




























Employment 
Mid-March role 
1948 1948 (Sti 

1,871 

— 2 
4,629 us) 
12,058 68% 
1,701 red 
3,803 } - 
155 6 
1,553 ” 
1,708 ibs 
2,777 1 
9,888 538) 
9,559 58 
6,894 — 






10,533 6 


1949 Retail Soles 
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22.00 33.00 55.00 


————— 








16.80 28.80 4800 


e Telecasting 


































































ARMVILLE, P 
Madi, 3,52! 


wFLO, _Tkw-t 
$B 
é 


) 
REDRICKSBU! 
fam., ' “ 
Spotsy!¥ 
fo, 3,05 
WFVA, 250w 
D 4.00 . 


N 4.00 

RONT ROY! 
radio, 3,70 

WETR, 250w, 

p 3.00 

ny 3.00 

GALAX, Gre 
5,112 radi 

wBOB, 250 

p 4.00 

ny 4.00 


HAMPTON 
90.9% ra 
City coun 
14,244 ra 
WVEC, 250v 
p 3.00 


HARRISONB 
fam., 93 
Rockinghe 
dio, 8,77 
WSVA, Tkw 
p 7.50 
N 15.00 
WSVA-FM, 


HOPEWELL 
Prince G 
radio, 4, 

WHAP, 25( 

p 4.00 

N 4.00 


LEXINGTO! 
radio, 5, 
WREL, 25( 
D 2.25 
N 2.40 


LYNCHBUI 
89.7% | 
county, 
dio fan 


WLVA, 11 


N 10.00 

WLVA-FM 
lingber 

WWOD, 

D = 7.5 

N 

WWOD-F 
Walker 


MARION 
7,305 

WMEV, 

dD «55.0 


MARTINS 
86.4% 
county 
radio 


NEWPO 
fam 
wick 
9,859 

WGH, | 

D 8. 

N 16. 

WGH-F/ 
Peter: 

WHYU, 

D 2 


NORFO 
91.39 
count 


‘ 





axab| 
1948 (Stig 


.7% ra 


A Hr 
0 35.00 
0 35.00 
7 om 
Pittsyl- 
> radio, 


i] 
2570 
247 
6,339 

958 


LE, Prince Edward, 4,294 fam., 82% 
uae 3,521 radio fam. 
-D, 870ke, Clark 
WFi0,,,Ikw o. a —— 
30.00 


1 Hr 


R 6.00 14.00 24.00 50.09 
BURG (Independent city), 3,391 
REDRICKEN'5% radio, 3,272 radio fam., 
Spotsylvania county, 3,324 fam., 92% ra 
dio, 3,058 radio fam. 
, 1230kce, ABC, Conlan 
WEVA, 250W; 90 10.00 17.50 22.50 40.00 
; 400 5.00 10.00 17.50 22.50 40.00 


RONT ROYAL, Warren, 4,127 fam., 89.7% 
radio, 3,701 radio fam. 

|, 1450kc, MBS 
WTR, OO 4.00 10.00 20.00 32.00 54.09 
¥ 300 4.00 10.00 20.00 32.00 54.00 


GALAX, Grayson, 5,931 fam., 86.2% 
5,112 radio fam. 
Ow, 1400kc, MBS 
WBOR, oO 5.00 7.50 15.00 22.00 
ny 400 5.00 7.50 15.00 22.00 
(Independent 


PTON city), 1,663 fam., 
0% radio, 1,511 radio fam. Elizabeth 
City county, 15,186 fam., 93.8% radio, 
14,244 radio fam. 
WVEC, 250w-D. 1050kc 
p 3.00 4.00 6.00 


NBURG (Independent city), 3,005 
17 radio, 2,810 radio fam.; 
Rockingham county, 9,768 fam., 89.8% ra- 
dio, 8,771 radio fam. 

WSVA, Ikw, 550kc, NBC, BMB 
>» 7.50 7.50 10.00 20.00 30.00 50.09 
N 15.00 15.00 20.00 40.00 60.00 100.00 


WSVA-FM, Chan. 264, 100.7mc, 6kw, Bonus 


HOPEWELL (Independent city), 2,844 fam.; 
Prince George county, 5,485 fam., 90.6% 
radio, 4,969 radio fam. 

WHAP, 250w, 1340kc 

Dp 4.00 5.00 10.00 25.00 40.00 60.00 
N 4.00 5.00 10.00 25.00 40.00 60.00 


LEXINGTON, Rockbridge, 6,507 fam., 89.3% 
radio, 5,810 radio fam. 
WREL, 250w, 1450kc, MBS 
D 2.25 3.25 7.25 14.40 24.00 40.00 
N 240 4.00 8.50 16.20 27.00 45.00 


LYNCHBURG (Independent city), 13,306 fam., 
89.7% radio, 11,935 radio fam.; Campbe!l 
county, 8,116 fam., 88.2% radio, 7,158 ra- 
dio fam. 


radio, 


36.09 
36.09 


11.00 18.00 30.00 





2 AM affiliates, average 1-time rate 
D 7.50 7.50 11.00 24.00 36.00 60.00 
N 10.00 20.00 40.00 60.00 100.09 


WLVA, Ikw, 590kc, ABC, Hollingbery, BMB 

D 7.50 7.50 12.00 24.00 36.00 60.00 

N 10.00 10.00 20.00 40.00 60.00 100.00 

WLVA-FM, Chan. 248, 97.5mc, 3.7kw, Hol!- 
lingbery, Bonus 

WWOD, Ikw, 1390kc, MBS, Walker 

D 7.50 7.50 10.00 24.00 36.00 650.00 

10.00 20.00 40.00 60.00 109.00 
Chan. 261, 100.I1mc, 250w, 


Bonus 


WWOD-FM, 
Walker, 


MARION, Smyth, 8,407 fam., 86.9% 
7,305 radio fam. 


WMEV, Ikw-D, 1010kc 
D 5.00 6.00 12.00 24.00 40.00 60.00 


radio, 


MARTINSVILLE (Independent city), 4,568 fam., 
86.4% radio, 3,946 radio fam. Henry 
county, 8,711 fam., 87.6% radio, 7,630 
radio fam. 

WMVA, 250w, 1450kc, NBC 

D 3.00 4.00 8.00 16.00 24.00 40.00 

N 3,50 5.00 10.00 20.00 30.00 50.00 


WMVA-FM, Chan. 242, 96.3mc, 2.70kw, NBC, 
Bonus 


NEWPORT NEWS (Induendent city), 11,612 
fam., 89.1% radio, 10,346 radio fam.; War- 
wick county, 10,943 fam., 90.1% radio, 
9,859 radio fam. 
WGH, 5kw, 1310kc, ABC, Free & Peters 

D 8.00 12.00 16.00 32.00 48.00 80.00 
N 16.00 24.00 32.00 64.00 96.00 160.00 
WGH-FM, Chan. 243, 96 5mc, 38kw, Free & 
Peters, Bonus 

WHYU, Ikw-D, 1270ke 
D 250 4.00 6.00 


NORFOLK Independent city), 50,943 fam., 
91.3% radio, 46,510 radio fam.; Norfo'k 
county, 27,776 fam., 90.8% radio, 25,220 
radio fam. Norfolk county also includes 
independent city of Portsmouth—19,914 
fam., 89.7% radio, 17,862 radio fam.—and 
South Norfolk—2,903 fam 


14.50 27.00 48.00 


AM _non-affiliates, 
5.01 6.83 
8.40 12.60 


average l-time rate 
12.70 23.83 36.40 60.64 
19.90 39.80 61.00 101.66 


WCAV, lkw-D, 850kc, Burn-Smith 
: Re 10.00 14.00 28.00 42.00 70.00 

00 18.00 28.00 56.00 84.00 140.00 
yiow, Ikw, 1410kc, 


3.00 4.00 
N 8.00 


Forjoe 
15.00 24.00 
12.00 20.00 40.00 


BROADCASTING 


36.00 60.07 
60.00 100.00 








MARKET INDICATORS FOR VIRGINIA 
FIGURES YR. 


CLASSIFICATIONS 
Population 

% SNE Gigs ois sia aaa ais eh las 
Families 
Percent Radio 
Radio Families 
Retail Sales 
Retail Trade Employes 
Wholesale Sales Volume 
Wholesale Trade Employes 
Employment (Mid-March) 


Taxable Payrolls (1st quarter) $ 306,118,000 
$3,326,000,000 


Income 
Percent distribution 

Per Capita Income 

Percent of national per capita 
income 

New Construction (Private) . 
Residential $ 
Non-Residential $ 


Automobile Registration 
Telephones 


Note: 
unlicensed. 


* * ~ 


WNOR, 250w, 1230kc, Conlan, Hooper 
SB 1M 5M 15M 30M 414Hr 
D 4.55 6.50 9.10 19.50 31.20 52.00 
N 5.20 7.80 11.70 23.40 39.00 65.0) 
WRVC(FM), Chan. 273, 102.5mc, 7kw, Radio 
Sales (FM Affiliate of WRVA Richmond, Va.) 
WTAR, 5kw, 790kc, NBC, Petry, BMB 
D 11.25 15.00 20.00 40.00 60.00 100.00 
N 22.50 30.00 40.00 80.00 120.00 200.00 
WTAR-FM, Chan. 247, 97.3mc, 50kw, Petry, 
Bonus 
WTAR-TV, Chan. 4, 12.25kw-aur.; 24.5w-vis., 
NBC, Petry 
D 15.00 25.00 40.00 60.00 
N 30.00 50.00 80.00 120.00 
NORTON, Wise, 15,709 fam., 87.4% 
13,729 radio fam. 
WNVA, 250w, 1450kc, MBS, BMB 
D 3.50 5.00 10.00 20.00 35.00 
N 3.50 5.00 10.00 20.00 35.00 
ORANGE, Orange, 3,556 fam., 87% 
3,093 radio fam. 
WJMA, 250w, 1340kc, MBS 
D 3.00 3.00 6.00 12.00 18.00 30.00 
N 3.00 3.00 6.00 12.00 18.00 30.09 


PETERSBURG (independent city), 9,762 fam., 
85.0% radio, 8,297 radio fam.; Dinwiddie 
county, 5,257 fam., 84.0% radio, 4,415 ra 
dio fam. 

WSSV, 250w, 


100.00 
200.00 


radio, 


60.00 
60.00 


radio, 


1240kc, MBS, Burn-Smith 
D 4.20 7.00 12.00 20.00 45.00 75.00 
N 4.20 7.00 


PORTSMOUTH (Independent city), 19,914 fam., 
89.7% radio, 17,862 radio fam.; Norfolk 
county, 27,776 fam., 90.8% radio, 25,220 
radio fam. Norfolk county also includes 
independent city of Norfolk—50,943 fam., 
91.3% radio, 46,510 radio fam.—and South 
Norfolk—2,903 fam. 

WSAP, 250w, 1490kc, 

D 4.50 7.50 

N 7.00 11.00 24.00 48.00 72.00 120.00 

WSAP-FM, Chan. 259, 99.7mc, 100kw, Bonus 


PULASKI, Pulaski, 7,717 fam., 89.1% radio 
6,875 radio fam. 

WPUV, 250w, 1230kc, MBS, Sears & Ayer 

D 3.00 4.00 8.00 

N 3.50 5.00 


RADFORD (Independent city), 1,111 fam.; 
Montgomery county, 8,354 fam., 90.6% ra- 
dio, 7,568 radio fam. 

WRAD, 250w. 1340k-, LBS 

D 3.50 5.00 10.00 20.00 30.00 50.00 

N 4.00 6.00 12.00 24.00 36.00 60.00 


RICHMOND (Independent city), 64,219 fam., 
93.2% radio, 59,852 radio fam.; Henrico 
county, 15,968 fam., 93.7% radio, 14,962 
radio fam. 


MBS, Ra-Tel 





4 AM affiliates, average 1-time rate 
D 13.75 17.50 24.50 49.00 72.25 116.5 
N 26.25 232.75 45.00 90.00 132.50 212. 


WLEE, 250w, 1450kc, MBS, Forjoe 

D 6.50 10.00 14.00 28.00 42.00 70.09 
N 10.00 16.00 28.00 56.00 84.00 140.00 
WLEE-FM, Chan. 275, 102.9mc, 21kw, Bonus 
WMBG, 5kw, 1380k-c, NBC, Blair, Conlan 

D 18.00 





WCOD(FM), Chan. 251, 98.1mc, 47kw, Blair, 
Bonus 

WTVR(TV), Chan. 6, 6.4kw-aur.; 12.6kw-vis., 
NBC, Blair—TV 


D 30.00 40.00 78.75 101.25 135.00 225.09 | 


N 50.00 60.00 105.00 135.00 180.00 300.90 
WRNL, 5kw, 910kc, ABC, Petry, Hooper, BMB 
D 8.00 14.00 19.00 38.00 57.00 96.09 
N 14.00 24.00 32.00 64.00 96.00 160.00 
WRNL-FM, Chan. 271, 102.1mc, 50kw, Bonus 
WRVA, 50kw, 1140kc, CBS, Radio Sales, Pul<e 
22.50 28.00 40.00 80.00 120.00 200.00 
N 45.00 55.00 70.00 140.00 210.00 350.00 
WRVB(FM), Chon. 233, 94.5mc, 25.5kw, Radio 
Sales, Bonus 


e Telecasting 


$2,026,658,000 
... $1,987,432,000 


$ 292,600,000 
163,800,000 
54,400,000 
Value added by Manufacture $ 874,036,000 


12.00 20.00 45.00 75.00 | 


12.00 24.00 36.00 60.00 | 


16.00 24.00 40.0) | 
10.00 20.00 30.00 50.00 


0 | 
50 


18.00 25.00 50.00 70.00 100.00 | 
N 36.00 36.00 50.00 100.00 140.00 200.00 








FIGURES YR. 


3,247,781 
2.17% 
907,201 
89.5% 
811,944 


50 
50 
50 
"49 
50 
*49 
"48 
"48 
"48 
"48 
"48 
"48 
"48 
"48 


"48 
"49 
*49 
"49 
"47 
"49 
"49 


123,593 
39,013 
581,230 
1.61% 
$1,159 
82% 


858,522 
601,000 


1949 Retail Sales, copyright 1950 “Sales Management.” 


— 


WXGI, 
1M 


B 
D 5.00 8.00 


ROANOKE 
93.8% radio, 
county, 11,645 
radio fam. 


3 AM affiliates, a 
D 6.50 7.75 
N 9.16 11.33 


Ikw-D, 950kc, 


Independent city), 
23,860 radio fam.; 


2,677,773 
2.01% 
632,100 
81.4% 
589,000 
2,221,246,000 
79,147 
627,600,000 
33,131 
554,251 
271,484,000 
1,127,000,000 
1.49% 

450 


18% 
86,900,000 
53,900,000 
16,000,000 

376,259,000 
769,010 
412,900 


* * 


IMS 


5M 15M 30M 


"40 
"40 
"40 
"46 
"46 
"48 
39 
"39 
39 
"47 
"47 
"40 





"40 | 


"40 
40 


*39 | 
°39 | 


39 


35 | 
"48 | 


"45 


Further reproduction 
1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 


1 Hr 


23.00 34.50 57.50 


25,438 fam., 


93.8% radio, 


fam., 


verage 1-time 
13.16 26.33 
21.66 43.33 


rate 


WDBJ, 5kw, 96Ckc, CBS, Free & Peters 
15.00 30.00 45.00 75.0) 


D 7.50 
N_ 11.00 


9.50 


Roanoke 
10,932 


39.66 66.33 
65.00 108.33 


14.00 25.00 50.00 75.00 125.00 


WDBJ-FM, Chan. 235, 94.9mc, 4ikw, Free & 


Peters; Bonus 
WROV, 250w, 
D 4,25 
N 6.50 


5.25 
8.00 


WSLS, Ikw, 610k 
D 7.75 8.50 
N_ 10.00 
WSLS-FM, Chan. 


1240kc, MBS, Burn-Smith 


10.50 21.00 32.00 54.00 
16.00 32.00 48.00 80.00 
WROV-FM, Chan. 279, 103.7mc, Ikw, Bonus 


c, ABC, Weed 


14.00 28.00 42.00 70.09 


256, 99.1mc, 


12.00 24.00 48.00 72.00 120.00 
4.7kw, Bonus 


SOUTH BOSTON, Halifax, 11,580 fam., 80.2% 


radio, 9,287 
WHLF, 250w, 
D 3.50 
N 3.50 


STAUNTON 
93.4% radio, 
county, 9,436 
radio fam. 

WTON, 250w, 

D 2.52 

N 3.60 


SUFFOLK 


3.15 
4.50 


Independent city), 


1400kc, 


(Independent 


radio fam. 
1400kc, ABC 
14.50 20.50 35.00 
14.50 20.50 35.00 


7.25 
7.25 


5,554 
radio fam.; 
91.0% 


5,187 


fam., radio, 


ABC 
12.60 
18.00 27.00 


3,432 


6.30 
9.00 


city), 


fam., 
Augusta | 
8,585 


18.90 31.59 


45.00 


fam., 


88.0% radio, 3,020 radio fam.; Nansemond 


county, 7,046 
radio fam. 
WLPM, 250w, 
D 4.00 6.00 
N 4.00 6.00 
WLPM-FM, Chan. 
No rates avai 


WARSAW, Richmond, 


dio, 
WNNT, 250w-D, 
D 3.50 5.25 


WAYNESBORO, Augusta, 


1450kc, 


fam., 85.3% radio, 


8.00 12.50 25.00 
8.00 12.50 25.00 
299, 107.7mc, 3kw 
lable) 


1,726 fam., 


1,444 radio fam. 


690kc 
10.00 20.00 30.00 


radio, 8,586 radio fam. 
WAYB, 250w, 1490kc, MBS, Cooke 


D 2.25 
N 2.40 


WINCHESTER 
94.7% radio, 
county, 4,885 
radio fam. 

WINC, 250w, 

D 3.50 3.50 

N 3.50 3.50 

WREL(FM), Chan. 

D 3.50 3.50 

N 3.50 3.50 


3.25 
4.00 


1400kc, 


7.25 
8.50 


14.40 24.00 
16.20 27.00 


radio fam. 


92.3%, 


fam., 


10.00 17.00 22.50 
10.00 17.00 22.50 
223, 92.5mc, 14kw 
4.00 5.00 10.00 
4.00 5.00 10.00 


9,436 fam., 


Frederi-' 
radio, 


6,010 


ABC, Sears & Ayer 


50.00 


50.09 | 


83.7% ro 


50.09 
919 


4009 
45.09 


Independent city), 3,845 fam., 
2,641 


4,508 


ABC, BMB, Conlan 


30.09 
30.00 


20.09 
20.00 


WYTHEVILLE, Wythe, 6,489 fam., 89.5% ra- 
dio, 5,807 radio fam. 


WYVE, Ikw-D, 


D 5.00 8.00 


; For Facts on the | 
Seattle Market | 


1280ke 


15.00 24.00 40.00 


Contact 


HEADLEY-REED 


Representatives of 


Ra 


dio Station 


KOL 


60.90 





POWER* 
+ 


WRIL 


MORE SALES 
THAN EVER 
IN RICHMOND 


Your advertising dollars go further 
and sell more on WRNL. That's 
vitally important in this Rich Rich- 
mond trading area, where progres- 
sive industry, established farming 
and sound economics make for lots 


of Ready Buying Power. 


COMPLETE 
COVERAGE 


That's the key to success on WRNL. 
Modern Facilities, simultaneous FM 
Broadcasting and ever increasing 
eager-to-buy audiences mean more 
seli from WRNL. 


5000 WATT 
910 KC 
ABC AFFILIATE 
RICHMOND, VA. 


Represented by 
EDWARD PETRY & CO.., Inc. 
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VIRGINIA RADIO MARKET DATA BY COUNTIES Nathews 
Mecklenbure 
1949 1948 Employment Taxable Poy Middlesex 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March — rolls—1st Qh 
County Poputation Population Fami‘ies Radio-Famities (Est.) ($000) U. S. ($000) 1948 1948 (S000 ~ peta 
jonsemon 
Accomac 33,836 33,030 9,451 8,354 88.4 10,777 18,991 2,544 88 Nelson 
Albemarle 26,550 24,652 7,416 6,474 87.3 1) 48,598 1) 45,927 1) 9,310 14328 New Kent 
Alleghany 23,462 22,688 6,553 6,041 92.2 2) 22,993 2) 22,658 2) 5,972 2)341 9 Norfolk 
Amelia 7,909 8,495 2,209 1,742 78.9 1,985 2,450 431 61 Nerthampte 
Amherst 19,612 20,273 5,478 4,694 85.7 4,613 4,156 559 Northumbe: 
Appomattox 3,662 9,020 2,419 2,041 84.4 4,040 3,546 645 8 Nottoway 
Arlington 135,240 57,040 37,776 36,756 97.3 (3) 111,861 (3) 164,175 (3) 24,637 (3) 1439 Orange 
Augusta 33,782 42,772 9,436 8,586 91.0 4) 43,626 4) 30,939 4) 14,235 4772 f Page 
Bath 6,251 7,191 1,746 1,578 90.4 2,418 2,637 1,097 8 Potrick 
Bedford 29,305 29,687 8,185 6,875 84.0 8,695 10,366 2,578 110 § Pitsylvani 
Bland 6,428 6,731 1,795 1,570 87.5 950 1,436 273 Powhatan 
Botetourt 15,734 16,447 4,394 3,915 89.1 4,361 4,287 688 2 Prince Edw 
Brunswick 20,110 19,575 5,617 4,583 81.6 6,554 8,666 1,674 5) Prince Geo 
Buchanan ; 35,403 31,477 9,889 8,405 85.0 8,471 12,102 4,195 24% Prince Wil 
Buckingham 12,274 13,398 3,428 2,738 79.9 2,572 3,411 698 " Princess A 
Campbell 29,056 26,048 8,116 7,158 88.2 (5) 67,280 5) 71,772 5) 25,292 5) 13,105 Pulaski 
Caroline 12,349 13,945 3,449 2,893 83.9 3,956 4,883 1,248 43 Rappahan 
Carroll 26,856 25,904 7,501 6,278 83.7 5,046 6,150 3,033 1397 § Richmond 
Charles City 4,667 4,275 1,303 1,056 81.1 545 583 23) 539 23) 123 Roanake 
Charlotte 13,934 15,361 3,892 3,094 795 3,200 3,721 699 V Rockbridge 
Chesterfield 39,791 31,183 11,114 10,313 92.8 7,717 9,190 931 325 § Rockingh 
Clarke 7,050 7.159 1,966 1,775 90.3 4,108 3,646 609 255 B Russell 
Craig 3,455 3,769 965 865 89.7 1,077 1,074 137 % ott 
Culpeper 13,212 13,365 3,690 3,199 86.7 8,219 10,838 1,555 61 Shenand 
Cumberland 7,253 7,505 2,025 1,609 79.5 1,733 1,221 202 4 Smyth 
Dickenson 23,117 21,622 6,457 5,565 86.2 5,326 6,746 3,675 2/38 Southam 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales Spotsylv 
copyright 1950 ‘’Sales Management.’’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce — 
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Dinwiddie 
flirabeth City 
 Esex 

foirfax 












fouquier 

S Floyd 
Fluvanna 
fronklin 
frederick 
Giles 
Gloucester 








Goochland 
Groyson 
Greene 
Greensville 







Halifax 





Honover 





Henrico 






Henry 
Highland 

\sle of Wight 
Jomes City 
King & Queen 
King George 
King William 
loncaster 

lee 

Loudoun 
lovisa 
unenburg 
Madison 
Mathews 
Mecklenburg 
Middlesex 
Montgomery 
Nonsemond 
Nelson 

New Kent 
Norfolk 
Northampton 
Northumberland 
Nottoway 
Orange 

Page 

Patrick 
Pittsylvania 


























Powhatan 
Prince Edward 
Prince George 
Prince William 
Princess Anne 
Pulaski 
Rappahannock 
Richmond 
Roanake 
Rockbridge 
Rockingham 
Russell 

sott 
Shenandoah 
Smyth 
Southampton 


















Spotsylvania 
Stafford 
Surry 







Sussex 





Tazewell 





Warren 





Warwick 
Washington 
Westmoreland 
Wise 

Wythe 

York 
















Alexandria 
Bristol 

Buena Vista 
Charlottesville 
Clifton Forge 
Danville 
Fredericksburg 
Hampton 
Harrisonburg 
Hopewell 
lynchburg 
Martinsville 
Newport News 
Norfolk City 
Petersburg 
Portsmouth 






















Va. Independent Cities 


PROADCA STING 


1950 
Population 


18,823 
54,369 
6,510 
98,189 
21,178 
11,266 
7,130 
24,254 
17,489 
18,903 
10,305 
8,772 
21,234 
4,742 
16,298 
41,457 
21,941 
57,166 
31,188 
4,064 
14,881 
6,306 
6,293 
6,694 
7,568 
8,608 
35,994 
21,063 
12,812 
14,098 
8,260 
7,105 
33,477 
6,707 
29,908 
25,226 
13,858 
3,989 
99,441 
17,285 
10,004 
15,546 
12,733 
15,111 
15,681 
65,783 
5,551 
15,373 
19,639 
22,384 
39,892 
27,630 
6,096 
6,180 
41,690 
23,298 
34,970 
26,738 
26,608 
21,109 
30,098 
26,474 
11,900 
11,873 
6,254 
12,803 
47,405 
14,776 
39,177 
37,432 
10,140 
56,240 
23,233 
11,589 


61,604 
15,897 
5,219 
25,909 
5,769 
34,537 
12,143 
5,957 
10,764 
10,184 
47,639 
16,356 
41,571 
182,377 
34,948 
71,294 


e Telecasting 


1940 
Population 





18,166 
32,283 
7,006 
40,929 
21,039 
11,967 
7,088 
25,864 
14,008 
14,635 
9,548 
8,454 
21,916 
5,218 
14,866 
41,271 
18,500 
41,960 
26,481 
4,875 
13,381 
4,907 
6,954 
5,431 
7,855 
8,786 
39,296 
20,291 
13,665 
13,844 
8,465 
7,149 
31,933 
6,673 
21,206 
22,771 
16,241 
4,092 
35,828 
17,597 
10,463 
15,556 
12,649 
14,863 
16,613 
61,697 
5,671 
14,922 
12,226 
17,738 
19,984 
22,767 
7,208 
6,634 
42,897 
22,384 
31,289 
26,627 
26,989 
20,898 
28,861 
26,442 
9,905 
9,548 
6,193 
12,485 
41,607 
11,352 
9,248 
38,197 
9,512 
52,458 
22,721 
8,857 





33,523 
9,768 
4,335 

19,400 
6,461 

32,749 

10,066 
5,898 
8,768 
8,679 

44,541 

10,080 

37,067 

144,332 
30,631 
50,745 





1950 
Families 


5,257 
15,186 
1,818 
27,427 
5,915 
3,146 
1,991 
6,774 
4,885 
5,280 
2,878 
2,450 
5,931 
1,324 
4,552 
11,580 
6,128 
15,968 
8,711 
1,135 
4,156 
1,761 
1,757 
1,869 
2,113 
2,404 
10,054 
5,883 
3,578 
3,937 
2,307 
1,984 
9,351 
1,873 
8,354 
7,046 
3,870 
1,114 
27,776 
4,828 
2,794 
4,342 
3,556 
4,220 
4,380 
18,375 
1,550 
4,294 
5,485 
6,252 
11,143 
7,717 
1,702 
1,726 
11,645 
6,507 
9,768 
7,468 
7,432 
5,896 
8,407 
7,394 
3,324 
3,316 
1,746 
3,576 
13,241 
4,127 
10,943 
10,455 
2,832 
15,709 
6,489 
3,237 


17,207 
4,440 
1,457 
7,237 
1,611 
9,647 
3,391 
1,663 
3,006 
2,844 

13,306 
4,568 

11,612 

50,943 
9,762 

19,914 





1950 
Radio-Fami ies 


4,415 
14,244 
1,498 
25,973 
4,672 
2,620 
1,541 
5,676 
4,508 
4,757 
2,466 
1,994 
5,112 
1,024 
3,746 
9,287 
5,190 
14,962 
7,630 
1,010 
3,428 
1,579 
1,407 
1,549 
1,793 
2,060 
9,354 
5,300 
2,955 
3,251 
1,905 
1,714 
7,770 
1,558 
7,568 
6,010 
3,254 
917 
25,220 
4,243 
2,408 
3,690 
3,093 
3,717 
3,539 
15,802 
1,258 
3,521 
4,969 
5,545 
10,073 
6,875 
1,378 
1,444 
10,923 
5,810 
8,771 
6,467 
6,213 
5,388 
7,305 
5,996 
3,058 
2,971 
1,457 
2,889 
12,062 
3,701 
9,859 
9,179 
2,344 
13,729 
5,807 
2,877 


16,501 
4,075 


6,484 


8,296 
3,272 
1,511 
2,810 


11,935 
3,946 
10,346 
46,510 
8,297 
17,862 


% Radio 


84.0 
93.8 
82.4 
94.7 
79.0 
83.3 
77.4 
83.8 
92.3 
90.1 
85.7 
1.4 
86.2 
77.4 
82.3 
80.2 
84.7 
93.7 
87.6 
89.0 
82.5 
89.7 
80.1 
82.9 
84.9 
85.7 
85.0 
90.1 
82.6 
82.6 
82.6 
86.4 
83.1 
83.2 
90.6 
85.3 
84.1 
82.4 
90.8 
87.9 
86.2 
85.0 
87.0 
88.1 
80.8 
86.0 
81.2 
82.0 
90.6 
88.7 
90.4 
89.1 
81.0 
83.7 
93.8 
98.3 
89.8 
86.6 
83.6 
91.4 
86.9 
81.1 
92.0 
89.6 
83.5 
80.8 
91.1 
89.7 
90.1 
87.8 
82.8 
87.4 
89.5 
88.9 





95.9 
91.8 


89.6 


86.0 
96.5 
90.9 
93.5 


89.7 
86.4 
89.1 
91.3 
95.0 
89.7 


1949 


Retail Sales 
(Est.) ($000) 


6) 47,552 
7) 27,726 
3,258 
11,965 
11,363 
2,810 
1,789 
6,095 
8) 24,125 
5,799 
4,292 
1,370 
8,386 
685 
6,892 
14,718 
6,989 
(9) 381,018 
(10) 26,454 
796 
5,703 
(11) 7,841 
979 
1,271 
4,445 
4,221 
9,295 
10,470 
4,263 
4,837 
1,815 
2,825 
12,161 
2,628 
12) 14,830 
(13) 25,012 
3,900 
1,914 
(14) 326,652 
10,610 
3,354 
9,058 
8,834 
5,772 
2,964 
15) 61,245 
1,482 
7,632 
(16) 8,946 
10,470 
8,807 
11,239 
1,523 
2,656 
(17) 131,085 
(18) 14,257 
(19) 38,390 
6,067 
5,423 
9,840 
10,343 
10,792 
(20) 24,572 
1,441 
1,761 
4,542 
25,400 
8,862 
(21) 77,863 
(22) 26,949 
3,467 
27,532 
11,196 
2,419 


53,918 
17,221 

(A) 
41,356 


47,159 
22,337 
16,692 
24,838 
(B) 
59,676 
19,682 
74,437 
220,491 
44,937 
65,330 











1948 


Retail Sales 
U. S. ($000) 


6) 43,203 
7) 31,138 
4,161 
27,014 
14,747 
3,597 
2,131 
8,659 
8) 31,675 
10,936 
5,535 
1,742 
12,588 
907 
9,601 
17,645 
7,730 
(9) 328,282 
(10) 30,613 
834 
7,321 
(11) 9,737 
1,381 
1,663 
5,748 
5,661 
10,537 
13,580 
5,092 
6,682 
1,957 
5,485 
18,655 
3,410 
(12) 25,121 
(13) 26,305 
3,615 
1,811 
(14) 326,945 
10,537 
3,919 
11,308 
9,475 
7,188 
3,792 
(15) 68,661 
1,951 
10,295 
(16) 12,630 
12,718 
19,031 
14,468 
1,280 
3,377 
(17) 130,396 
(18) 15,929 
(19) 37,275 
9,122 
5,958 
12,441 
14,539 
12,847 
(20) 26,965 
2,402 
1,788 
6,444 
27,584 
11,568 
(21) 83,200 
(22) 34,843 
5,530 
33,363 
15,097 
2,858 






70,921 
20,846 
4,492 
39,386 
6,969 
51,991 
24,767 
14,663 
23,482 
10,628 
60,032 
21,282 
71,717 
232,277 
40,566 
65,720 





Employment 
Mid-March 
1948 


6) 11,880 
(7) 4,673 
912 
2,852 
1,867 
544 
516 
1,814 
8) 6,374 
5,338 
778 
431 
3,007 
69 
1,827 
4,265 
1,517 
(9) 105,270 
(10) 14,583 
208 
1,203 
(24) 2,056 
436 
113 
1,587 
1,355 
3,240 
1,261 
1,470 
1,272 
254 
533 
2,768 
466 
(12) 6,032 
(13) 7,327 
1,439 
(23) 
(14) 70,829 
1,959 
1,142 
1,926 
2,252 
1,673 
975 
(15) 23,695 
368 
2,329 
(16) 5,106 
1,108 
1,908 
5,043 
147 
952 
(17) 34,473 
(18) 4,778 
(19) 7,547 
1,967 
570 
1,796 
4,864 
3,428 
(20) 6,349 
251 
163 
1,857 
8,415 
4,879 
(21) 25,798 
(22) 8,807 
875 
10,031 
2,990 





(3) 
(22) 
(18) 

(1) 

(2) 
(15) 
(20) 

(7) 
(19) 
(16) 

(5) 
(10) 
(21) 

(14) 
(6) 
(14) 
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Taxable Pay- 
rolls—Ist Qtr 
1948 ($000) 


(25) 445 - 









6) 5,204 
7) 2,004 
276 
1,350 
777 
134 
105 
842 
8) 3,029 
3,486 
288 
136 
1,321 
12 
675 
1,851 
499 
(9) 60,064 
{ 10) 7,470 
39 
483 
24) 807 
89 
30 
859 
442 
1,916 
512 
361 
365 
72 
210 
982 
154 
12) 2,807 
13) 2,786 
661 
23 
(14) 37,587 
705 
358 
704 
1,053 
623 
272 
15) 12,879 
78 
886 
(16) 3,148 
466 
765 
2,480 
38 
360 
17) 18,276 
18) 2,376 
(19) 3,465 
1,278 
220 
633 
2,672 
1,603 
(20) 3,372 
58 
51 
713 
5,214 
2,766 
(21) 17,140 
(22) 4,258 
230 
5,501 
1,365 
(25) 177 


(3) 
(22) 
(18) 

(1) 

(2) 
(15) 
(20) 

(7) 
(19) 
(16) 

(5) 
(10) 

(21) 

(14 
(6) 

(14) 
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1950 1940 1950 
County Population Population Families 
Radford 3,979 6,990 1,111 
Richmond City 229,906 193,042 64,219 
Roanoke City 91,070 69,287 25,438 
South Norfolk 10,393 8,038 2,903 
Staunton 19,884 13,337 5,554 
Suffolk 12,287 11,343 3,432 
Williamsburg 6,726 3,942 1,878 
Winchester 13,766 12,095 3,845 





(1) Albemarle County combined with independent city of Charlottesville. (2) Alleghany County combined with independent city of Clifton Forge. 
with independent city of Alexandria. (4) Augusta County combined with independent city of Staunton. 
County combined with independent city of Petersburg. (7) Elizabeth City County combined with independent city of Hampton. 
Winchester. (9) Henrico County combined with independent city of Richmond. (10) Henry County combined with independent city of Martinsville. 
independent city of Williamsburg. (12) Montgomery County combined with independent city of Radford. 


; (14) Norfolk 
County combined with independent cities of Norfolk, South Norfolk, Portsmouth. (15) Pittsylvania County combined with independent city of Danville. (16) Prince George County -- 
bined with independent city of Hopewell. (17) Roanoke County combined with independent city of Roanoke. (18) Rockbridge County combined with independent city of Buena Visig 


(19) Rockingham County combined with independent city of Harrisonburg. (20) Spotsylvania County combined with independent city of Fredericksburg. 
with independent city of Newport News. (22) Washington County combined with independent city of Bristol. (23) Includes Charles City County and New Kent County 


VIRGINIA RADIO MARKET DATA BY COUNTIES 


Radio-Fami‘ies 


1949 


1950 % Radio Retail Sales 
(Est.) ($000) 
(C) 
59,852 93.2 368,825 
23,860 93.8 124,707 
(D) 
5,187 93.4 27,178 
3,020 88.0 — 
(E) 
3,641 94.7 21,688 


James City County and part of Williamsburg City. (25) Includes York County and part of Williamsburg City. 


(A) Included with Rockbridge County. (B) Included with Prince George County. 


with James City County. 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families an 
copyright 1950 ‘Sales Management.’’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 












WASHINGTON 





SPOT RATE FINDER 


ABERDEEN, Grays Harbor, 14,874 fam., | KPUG, Ikw, 1170kc, MBS, Cooke 
96.9% radio, 14,412 radio fam. SB 1M 5M 15M 30M 


KBKW, 250w, 1450kc, LBS | D 8.00 8.00 12.00 16.00 24.00 36.00 
SB 1M 5M 15M 30M 1Hr N 10.00 10.00 16.00 24.00 36.00 60.00 
D 3.15 4.20 11.20 14.00 19.60 28.00 | KVOS, Ikw, 790kc, ABC, McGillvra, Keating, 


N 4.20 5.60 14.00 16.80 27.00 42.00 | Conlan 


KXRO, Ikw, 1320kc, MBS, Grant, Keating, | D 8.00 8.00 12.50 20.00 30.00 50.00 
BMB |} N_ 10.00 10.00 15.00 25.00 40.00 60.00 


D 5.25 5.25 10.50 14.00 21.00 35.00 


N 750 750 ‘T1500 2000 3000 50.00 | BREMERTON, Kitsap, 20,502 fam., 98.7% ra- 


BELLINGHAM, Whatcom, 18,524 fam., 98.3% | net oa 1a90kc. Keating 
radio, 18,209 radio fam. D 4.15 5.50 6.00 9.95 16.60 27.69 





2 AM atiliates. averoue 1-time Sy N 4.95 6.65 7.25 11.95 19.90 33.10 


KGIB, Ikw-D, 1540kce 


D 8.00 8.00 12.25 18.00 27.00 43.00 No rates available 


N 10.00 10.00 15.50 24.50 38.00 60.00 
- = — a | CENTRALIA-CHEHALIS, Lewis, 12,168 








—— | 97.7% radio, 11,881 radio fam. 
Note: All Rates one-time. Sources: Families KELA, lkw, 1470kc, MBS, Grant, 


and radio families estimated from field tabu- Crossley 





lations of 1950 U. S. Census. Percent radio D 5.50 5.50 8.40 14.00 21.00 35.00 
BMB. For complete explanation see foreword. | N 7.00 7.09 10.00 20.00 30.00 50.00 





YAKIMA COUNTY, WASHINGTON 


UP 36.1% in Population 


1950 U. S. census report. 


UP to 5th Place 











of all U. S. Counties in gross farm income. 
Wo ;too, ia [iatomenP KIMA 
0, 3 
* Hooper Station Audience Index (Share of Audience Report i Sa) 
SETS KIMA tatio ation J : 
Monday Morning In Use B S 
Thru Friday 8-12 A.M 25.0 37.9 36.6 21.6 





Monday Afternoon > | > | 4 
Then friday 4. 12:6 :Pie 26 44.5 26 25.3 









41.3 


Uf 

KIM A 
COLUMBIA 

NG 
oboe 
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Keating, 


C) Included with Montgomery County. (D) 


COLFAX, Whitman, 9,022 fam., 98.6% radio, 
8,895 radio fam. 
KCLX, 250w, 1450kc 

SB 1M 5M 15M 30M 14Hr 

D 4.00 5.00 9.00 18.00 26.00 36.00 

N 4.00 5.00 9.00 18.00 26.00 36.00 


| ELLENSBURG, Kittitas, 6,187 fam., 97.5% ra- 


dio, 6,032 radio fam. 
KXLE, 250w, 1240kc, Tracy-Moore 
D 5.00 7.00 8.00 10.00 20.00 40.00 
N 5.00 7.00 8.00 10.00 20.00 40.00 
EPHRATA, Grant, 6,775 fam., 97% radio, 
6,571 radio fam. 
KULE, 250w-D, 730kc 
No rates available 
EVERETT, Snohomish, 31,051 fam., 98% radio, 
30,429 radio fam. 
KRKO, Ikw, 1380kc, MBS, McGillvra, BMB 
D 5.50 5.50 8.40 14.00 21.00 35.00 
N 7.00 7.00 10.00 20.00 30.00 50.00 
KELSO, Cowlitz, 14,841 fam., 98% radio, 
14,544 radio fam. 
KELS, 250w, 1490kc 
D 5.00 5.00 10.00 13.50 20.50 34.00 
N 5.00 5.00 10.00 13.50 20.50 34.00 
KENNEWICK, Benton, 14,286 fam., 97.7% ra- 
dio, 13,957 radio fam. 
KWIE, 250w, 1230kc 
CP lkw, 610kc) 
2.40 3.25 10.00 16.00 25.50 46.00 
N 2.40 3.25 10.00 16.00 25.50 46.00 
KIRKLAND, King, 202,808 fam., 97.7% radio, 
198,143 radio fam. 
KRKL, 250w-D, 1050kc, Grant 
> 4.00 6.00 12.00 18.00 24.00 42.00 
LONGVIEW, Cowlitz, 14.841 fam., 98% radio, 
14,544 radio fam. 
KWLK, 250w, 1400kc, MBS, Grant, Conlan, 
BMB 
D 5.25 5.25 10.50 14.00 21.00 35.00 
N 7.50 7.50 14.25 19.00 30.00 50.00 
KWLK-FM, Chan. 280, 103.9mc, 0.41kw 
Does not sell time 
MOSES LAKE, Grant, 6,775 fam., 97% radio, 
6,571 radio fam. 
SEM, 250w, 1450kc, Cooke 
4.05 4.50 6.75 12.00 18.00 30.00 
N 4.05 4.50 6.75 12.00 18.00 30.00 
MT. VERNON, Skagit, 12,012 fam., 98.1% 
redio, 11,783 radio fam. 
KSRC, 500w, 1430kc, Keating 
D 4.50 4.50 7.00 12.00 18.00 30.00 
N 5.50 5.50 8.50 14.00 21.00 35.00 
CLYMPIA, Thurston, 12,359 fam., 98.2% 
ado, 12,136 radio fam. 
* * * 


MARKET INDICATORS FOR WASHINGTON 


Taxable Payrolls (1st quarter) $ 355,016,000 °48 


(5) Campbell County combined with independent city of Lynchburg 
(8) Frederick County combined with independent City of 


(13) Nansemond County combined with independent city of Suffolk. 


Included with Norfolk County 7 


d 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles 


KGY, 250w, 1240kc, MBS, Grant, Conlon 


OMAK, Okanogan, 8,108 fam., 96.6% radio 
7,832 radio fam. 
KOMW, lIkw-D, 680kc, Keating 


PASCO, Franklin, 3,755 fam., 96.1% radio 
3,608 radio fam. ’ 
KPKW, 250w, 1340kc, ABC Keating, Grifith 


PORT ANGELES, Clallan, 7,323 fam, 97.1% 
radio, 7,110 radio fam. 
KONP, 250w, 1450kc, Keating, Conlan 


PULLMAN, Whitman, 9,022 fam., 98.6% ra- 
dio, 8,895 radio fam. 
KBKH, Ikw-D, 1150kc 


RENTON, King, 202,808 fam., 97.7% radio, 
198,143 radio fam. 
KXRN, 250w-D, 1220ke 


D 

RICHLAND, Benton, 14,286 fam., 97.7% ta- 
dio, 13,957 radio fam. 

KALE, Ikw-D, 900kc, LBS, Grant 


KALE-FM, Chan. 280, 103.9mc 


SEATTLE, King, 202,808 fam., 97.7% radio, 
198,143 radio fam. 


4 AM affiliates, average 1-time rate 





AM non-affiliates, average 1-time rate 


KING, 50kw, 1090kc, Blair, Hooper, Ward 


KING-FM, Chan. 251, 98.1mc, 15kw, Blair, 
Bonus 

KING-TV, Chan. 5, 9.79kw-aur.; 18.95kw-vis., 
ABC, CBS, NBC, DuMont, Blair-TV 


KIRO, 50kw, 710kc, CBS, Free & Peters 


KIRO-FM, Ch. 264, 100.7mc, 5.7kw, Free & 
Peters 
Bonus 








(Continued from page 2; 











1948 Employment Taxable p, y 
Retail Sales = Mid-March rolls—isi9y 
U. S. ($000) 1948 1948 (Sig 
9,540 (12) ’ 
317,579 (9) 5 
117,384 (17) , 
8,428 (14) 4 
23,271 (4) 4 
21,874 (13) 3 

8,024 (24) (25) (24) (05 
27,987 (8) 











(3) Arlington County combines 





(6) Dinwiddie 






(11) James City County combined with 








(21) Warwick County combined 
(24) Includes 







included 









SB IM 5M 15M 30M. 1H 
5.25 5.25 10.50 14.00 21.00 35% 
7.50 7.50 15.00 20.00 30.00 50. 








6.00 9.60 24.00 42.00 66.0 







3.50 4.50 9.75 16.10 28.50 47.50 
3.50 4.50 9.75 16.10 28.50 47.50 









3.09 4.00 5.00 9.00 15.00° 25.00 
4.00 5.00 6.00 10.00 18.00 20.0 











2.40 3.60 8.00 16.00 24.00 4.0 






7.20 12.00 24.00 38.40 7200 








5.50 12.50 19.00 27.50 47.50 












20.72 30.25 36.37 60.75 91.12 151.87 
43.75 62.00 70.75 121.50 177.25 303.75 








9.25 13.50 18.85 31.75 49.00 8375 
12.33 16.57 22.50 38.13 58.00 96.6 


























|Area: kK 
Rodio Hi 


15.00 22.50 30.00 60.00 90.00 150.00 
15.00 22.50 30.00 60.00 90.00 150.00 









































22.50 27.50 35.00 70.00 105.00 175.00 
45.00 55.00 70.00 140.00 210.00 350.0 








26.00 41.00 50.00 75.00 112.50 187.50 
55.00 78.00 92.00 150.00 225.00 375.00 











(Continued on page 224 
* * x 












306,563,000 ‘47 





CLASSIFICATIONS FIGURES YR. FIGURES YR. 
a 2,361,261 ’50 1,736,191 ’40 

8 Ee 1.58% °50 1.31% ‘40 
rg Satire atk )s tito 659,570 ’50 542,420 '40 
Percent Radio ............... 97.8% °49 94.5% '%6 | s 
Radio Families .............. 645,059 50 713,720 "46 i 
I 5 ie obi aha as oie $2,305,488,000 °49 2,206,766,000 ‘48 = 
Retail Trade Employes ...... 104,760 48 69,771 39 | | | 
Wholesale Sales Volume .... $ 2,576,417 °48 767,700,000 39 | sg 
Wholesale Trade Employes 44,710 48 29,062 °39 
Employment (Mid-March) 503,982 48 485,040 fi | 


Income 
Percent distribution 
Per Capita Income .......... 
Percent of national per capita 
REE eae 
New Construction (Private) .. §$ 


Residemtial ..........ce06 $ 
Non-Residential .......... $ 


Value added by Manufacture §$ 
Automobile Registration 
Telephones 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
unlicensed. 1948 Retail Sales. Dept. of Commerce, 1948 Census of Business. 


BROADCASTING e Telecastin8 


Bre aars fadepisiENIO ae a ork conn $3,578,000,000 °48 1,100,000,000 ‘40 












1.74% °48 1.45% ‘40 

$1,453 48 632 ‘40 

103% 48 110% 40} |}; 
292,600,000 °49 49,600,000 "39 | | 
144,700,000 °49 24,900,000 '3: ie 
75,600,000 °49 11,400,000 '39 | 
874,036,000 °47 267,716,000 39 ve 

$58,522 49 791,226 ‘48 the 

677,600 49 474,600 5 | | i 






~ 
> 
arson ek Ges 


Combinec 
Dinwiddie 
Nt city of 
ined with 
) Norfolk 
Jnty com. 
na Vista 
Combined 

Includes 


included 


tail Soles 
-Ommerce 


—_———$—_ 
-onlan 

M lHr 
00 35.00 
00 50.00 


1% radio, 


00 66.00 


% radio, 


3, Griffith 
50 47.50 
50 47.50 


Ny 97.1% 


% radio, 


40 72.00 
7.7% ta- 


50 47.50 


% radio, 


12 151.87 
25 30375 


+ rate. 
00 83.75 
00 96.66 
, Ward 
00 150.00 
00 150.00 


w, Blair, 


I 5kw-vis., 


%o 

00°39 
00 39 
00 © °39 
00°39 
96 48 
00 45 
pduction 
Ss. 


sting 


ADD WASHINGTON STATE MARKET DATA 


: BMB Station Audience Report — Study No. 2 
Kino* Seattle, Washington | 








AREA COVERAGE INDEX - 2AZ/0 


Method: Mail Ballot 


Deys: Sunday thru Saturday 


% OF RAD/O MENTIONS 
MORNING | AFTERNOON EVENING 


STATIONS —— — 
6 AM-8 AM] 8 AM-Noon | Noon-3 PM! 3 PM-6 PM 16 PM-10 PM 10 PM-Mid 








CAUTION: Indexes ore developed within subject station's area only (see mop) and 
’ 





hould not be construed os opplying to area of any other “mentioned” station 


The "Area C werage Index -Radio" 
the "Station Ment ions" 
the question "To 


is computed from Recause Indexes show "% of Radio Mentions", (ne 


record of Television), this is a measure of the 
distribution, not the size, of the audiences to 
the respective stations. 


“ secured from the answers to 

what stations do you and yo 
family 1 y THE > 

| y listen MOST FREQUENTLY or THE MOST TIME?" 
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AREA SURVEYED: 17 Counties Served by KIRO 
KIRO - Seattle, Washington 


1949 


Spring, 


my 
x 


The Hooper Area Coverage 
Index. Spring. 1950. covers the 
16 counties of Western Wash- 
ington and the area of Oregon 


BMB 
Total popula- 


showing 50% or better 
Day and Night. 
tion® of the area NOT surveyed 
and in which KIRO has 10% 
BMB is 421,300. To- 


this area, 


to 50% 


tal radio homes in 


Sales Management Survey of 
Buying Power 1949. 


The Pacific Northwest’s Number One Radio Station 


SEATTLE 


e TACOMA 


REPRESENTED NATIONALLY BY FREE & PETERS 


August 14, 1950 @ Page 223 
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TCO | PEND 
SPOT RATE FINDER ew 2)Bellingham WHATCOM OKANOGAN 2 one 
. is | | 
(Continued from page 222) : Qo penn | | conn ] TEVENS | 
: (1) Mt. Vernon Omak(1) \ | 
KISW (FM), Chan. 260, 99.9mc, 2.1kw | 
SB 1M 5M. 15M 30M Hr i ae | L 
D 2.25 3.50 5.50 9.00 13.00 21.00 | pear Pe ae | 
N 3.50 5.00 7.50 12.50 18.00 30.00 T) Everett if | i ) | * iz ECKLEY, Role 
KJR, 5kw, 950ke, ABC, Avery-Knodel, BMB, : a | 95,053 radi 
Hooper x ~ ffiliate 
D 18.00 25.00 35.00 56.00 84.09 140.00 3 (ilKirkland ) 1AM 1 
N 35.00 60.00 70.00 112.00 168.00 280.00 oy Spokane[s) 50 4 
KOL, 5kw, 1300kc, Headley-Reed, Hooper, Bremerton(2 fay Seattle | — = ? 625 : 
BMB L__4 ¢>\ \URenton Neenah | erences : ) 
D 10.00 10.00 16.00 24.00 36.00 60.00 GRAYS HARBOR | WCFC(FM), 
N_ 18.00 18.00 26.00 40.00 60.00 100.00 MASON fe KING ( casaman 3.60 
KOMO, 50kw, 1000kc, NBC, Petry, Hooper, bee Tacoma ; an | WHITMAN r 33 
BMB ol : ae ke } a we WLS, Tkw-D 
D 25.00 35.00 37.50 72.00 108.00 180.00 TAverden) ohm 7 Nilersburel — Colfax[t) » 5.00 | 
N 60.00 70.00 75.00 144.00 216.00 360.00 7.50 
KOMO.-FM, Chan. 225, 98.9mc, 14.4kw, Petry WJLS-FM, Ch 
Bonus all broadcasting hours. one | FRANKLIN les WWNR, 1k 
KRSC, Ikw, 1150kc, Young, Hooper Yakima(i i GARFIELD Gillvra 
D 5.00. 11.52 14.40 18.00 30.00 50.00 | WALLA » 4.00 
N 4.00 9.22 11.52 14.40 24.00 40.00 Warn) COWL Sunnyside) ; COLUMBIA y 5.00 
KTW, Ikw-D, 1250ke, ST-KWSC aa ket - fy)Pasco = SLUEFIELD, 
D 16.00 24.00 40.00 {7} Ukelso SKAMANIA vaKian Riohland(¥Fy Dee dio, 19,39 
oft ond oaile _ religious Depedomsteve) Longview Kennewick \Walla Walla(2) AM affilia 
, Skw, 570kc, MBS, Don Lee, Hollingbery, | BROADCASTING GP TEECASTING ocation of City and number of 
Hooper, BMS r4 CLARK KUICKITAT : Pan perenne D . 4 
D. 12.50 20.00 23.00 40.00 60.00 100.00 | MARKETBOOK MAP © Number of Fl Broadcasting Stations ‘= 
N 425,00 40.00 46.00 80.00 120.00 200.00 of re a Scale of Miles A. Womber of Telecaoting Stations WHS, * 
,_Ikw, c D ; 
D 7.00 10.00 15.00 25.00 40.00 75.00 | WASHINGTON ee Ee ee N 10.00 
“a Spokane, 61,516 fam., 97.7% ra- | * * 7 - * * . ” wor, 
101 radi , 
> a fom. KREM, 250w, 1340kc, Forjoe, Hooper KTNT(FM), Chan. 247, 97.3mc, 10kw KPQ, Ikw, 560kc, A&C, McGillvra, Keating N 4.50 
4 AM “affiliates, average 1-time rate (CP, Ikw, 970kc) (see Transit Radio FM listing for rates) Conlan, ‘BMB CHARLESTO 
D 12.37 15.00 21.25 36.87 55.62 96.25 SB 1M 5M 15M ——30M_—oT Hr: S| VANCOUVER, Clark, 23,697 fam., 98.3% ra- SB 1M 5M 15M 30M Tit radio, 61 
N 24.75 30.00 42.50 73. 75 m1. 25 192.50 | : i s 9.00 16.00 24.00 40.00 dio, 23,294 radio fam. D 8.00 8.00 12.50 20.00 30.00 nm 4 AM affil 
Beas : | or 10.00 18.00 32.00 48.00 80.00 KVAN, lIkw, 910kc, Keating N 10.00 10.00 15.00 25.00 40.00 WHR ) 9.65 
2 AM non-affiliates, average 1-time rate | K ,, Skw, 920kc, CBS, Walker SB 1M 5M 15M 30M 14Hr KWNW, 250w, 1340kc, MBS, Biddick x 11.48 
D 4.50 5.50 9.50 15.50 24.50 D 12.50 12.50 17.50 27.50 42.50 85.00 D 5.00 6.00 12.00 24.00 36.00 60.00 D 5.00 5.00 10.00 16.00 34.00 am 2 
N 8.00 8.09 1600 26.00 39.00 5 35.00 55.00 85.00 170.00 | N 625 7.50 15.00 30.00 45.00 75.00 | N 5.00 5.00 10.00 16.00 34.00 wm TAs 
- - . Lymer og 37,767 fam., 97.6% WALLA Ww. | i f % rod 4 
KFIO, 250w, 1230ke radio, 36,860 radio fam. 97. 7% radio. 10, aa _ Me r77y —” — an ‘e 
> 4.00 6.00 10.00 15.00 25.00 KREW, 250w- 2D, 1050kc. Forjoe * set cee = _ ; —— —— — ' 
14.00 20.00 30.00 6.00 8.00 15.00 25.00 aftilia es, average time rate. | : 7 
KGA, 50kw, 1510ke, ABC, Petry N 5.00 8.00 10.00 D 6.25 1.15 19-20 2680 <0g0 | 3 AM oiliotes, evee on ne an ee 
D 12.50 17.50 25.00 48.00 72.00 120.00 | TACOMA, Pierce, 76,737 fam., 98.1% radio, 00 16.00 28.00 42.00 70.00 N 9.66 10.33 16.66 27.33 4266 &&P woKV. 2: 
eG tiny pad oo Rg 240.00 | 75,278 radio fam. KUJ, Sew, 1420kc, MBS, Grant, Keating, BMB - D 8.00 
> > 3 , Katz, - - D 52 9.00 15.00 24.00 36.00 60.00 KIMA, Ikw-D, 500w-N, 1460kc, CBS, W t 
A " i ’ ’ ’ ’ ’ d 
D 16.50 ° 20.00 ° 27.50 44.00 66.00 110.00 | 5 AM, Sen-abiistes,, crerage, }-tre oot og | N\ 10.00 _ 12.00 20.00 32.00 48.00 80.00 | _ Hooper wm Er 
‘ f 55. 88.00 132.00 220.00 | 4) 43'00 11:00 2200 3750 55.00 95.00 KWWE, 250w, 1490kc, ABC, McHugh } D 8.00 10.00 12.50 20.00 30.00 53.0 § wKNA, : 
KNEW, 5kw, 790kc, MBS, Hollingbery, Hooper Lo ~ : : ; 5.00 720 14.40 21.60 36.00 | N 9.00 11.00 15.00 25.00 40.00 M0 BM3 
> 18:90 10.00 15.00 28.00 42.00 70.00 | KMO, 5kw, 1360ke, McGillvra, Scott, Keating, N 6.00 12.00 24.00 36.00 60.00 | KIT, 5kw-D, Ikw-N, 1280kc, ABC, McGillo, > 9,00 
N 16.00 20.00 30.00 56.00 84.00 140.00 | . mae — 14.40 24.00 36.00 60.00 | WENATCHEE, Chelan, 10,923 fam., 97.9% | Hollingbery, Keating, Conlan N 12.00 
Note: All Rates one-time. Sources: Families | N 12.00 12.00 24.00 40.00 60.00 100.00 radio, 10,963 radio fom. _ | N 1200 12.00 20.00 32.00 4800 wm p "ENA 
and radio families estimated from field tabu- | KTBI, Ikw-D, 810kc, IMS, Gene Grant 2 AM affiliates, average 1-time rate. | KYAK, 250w. 1400kc, MBS, Grant. Bonus 
lations of 1950 U. S. Census. Percent radio | 0 '7.50 7.50 15.00 24.00 36.00 60.00 | D $50 6.90 11-25 18.00 32.00 45.00 | p 5.59 "5.59 12'50 20.00 30.00 0 p's 5 
BMB. For complete explanation see foreword N 10.00 10.00 20.00 35.00 50.00 90.00 N 7.50 __7.50 12.50 20.50 37.00 50.00 N 8.00 8.00 15.00 25.00 40.00 60.0 ; rr 
* > * 7 * 7 * « * ° ° a CLARKSE 
WASHINGTON RADIO MARKET DATA BY COUNTIES rei 
2 AM : 
dD 3. 
1949 1948 Employment Taxable Pey- N 47 
Sania 1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March _rolls—1st Qr WBLK, ; 
y Population Population Families Radio-Families (Es:.) ($000) U. S. ($000) 1948 1948 ($000 D 5. 
— 6,568 6,209 1,834 1,800 98.2 6,733 8,750 547 304 a as 
— 10,831 8,365 3,025 2,964 98.0 3,415 4,225 434 on 1: 
— 51,146 12,053 14,286 13,957 97.7 47,434 44,799 19,843 1307 BN 2A 
helan 39,105 34,412 10,923 10,693 97.9 43,780 44,174 5,676 vee 
i" 26,218 21,848 7,323 7,110 97.1 20,736 26,617 5,376 396 §  WPDX.! 
ark. . 84,836 49,852 23,697 23,294 98.3 55,758 58,264 14,238 10,101 Rates 
Columbie 4,817 5,549 1,345 1,305 97.1 4,283 4,117 711 33 ELKINS 
—_ 53,132 40,155 14,841 14,544 98.0 45,466 49,793 14,370 oof _7778 
— as 10,788 8,651 3,013 2,964 98.4 4,046 5,000 279 12} Note 
eat 4,086 4,701 1,141 1,087 95.3 2,165 1,252 249 35 | and ra 
Franklin 13,444 6,307 3,755 3,608 96.1 16,181 20,074 2,437 roe ee 
Garfield 3,191 3,383 891 876 98.4 3,569 3,389 321 161 
Grant 24,255 14,668 6,775 6,571 97.0 11,184 16,259 1,867 Wns 
Grays Harbor 53,250 53,166 14,874 14,412 96.9 57,049 58,753 15,949 11,474 
Island 10,987 6,098 3,068 3,003 97.9 3,105 5,190 346 m 
Jefferson 11,520 8,918 3,217 3,120 97.0 6,294 7,199 1,375 897 CI 
King 726,055 504,980 202,808 198,143 97.7 875,221 749,464 206,016 1493 7 Pop 
Kitsap 73,398 44,387 20,502 20,235 98.7 57,541 60,008 6,988 484 % 
Kittitas 22,151 20,230 6,187 6,032 97.5 21,355 23,128 2,953 198 § Fam 
Klickitat 11,927 11,357 3,331 3,221 96.7 8,886 8,869 1,587 983 Perc 
Lewis 43,564 41,393 12,168 11,881 97.7 36,298 42,338 6,699 4 gui Rad 
Lincoln 10,741 11,361 3,000 2,946 98.2 13,015 13,409 1,030 60 Ret: 
Mason 14,907 11,603 4,163 4,046 97.2 9,909 11,344 3,768 2,960 Ret: 
Okanogan 29,029 24,546 8,108 7,832 96.6 18,845 18,348 2,972 2,099 Wh 
Pacific... 16,411 15,928 4,584 4,455 97.2 13,659 14,082 3,501 2,284 Whi 
Pend Oreille 7,366 7,158 2,057 1,987 96.6 4,995 4,180 1,075 e | Em| 
Pierce 274,722 182,081 76,737 75,278 98.1 230,761 217,520 45,474 32,06 Tax 
San Juan 3,192 3,157 891 865 97.1 1,808 1,980 366 167 Ine 
Skagit 43,006 37,650 12,012 11,783 98.1 35,192 41,948 7,019 4750 P 
Skamania 4,774 4,633 1,333 1,294 97.1 2,212 1,792 563 Ma Per 
Snohomish 111,163 88,754 31,051 30,429 98.0 89,036 94,182 17,167 12,050 Per 
Spokane 220,228 164,652 61,516 60,101 97.7 247,189 221,364 48,015 30,91! it 
Stevens 18,488 19,275 5,164 4,988 96.6 10,529 11,351 1,828 1,059 Ne’ 
Thurston 44,248 37,285 12,359 12,136 98.2 38,543 41,257 9,097 69 I 
Wahkiakum 3,816 4,286 1,065 1,045 98.2 2,106 1,646 666 v3 I 
Walla Walla 39,957 30,547 11,161 10,904 97.7 48,336 45,626 5,963 33 Va 
Whatcom 66,316 60,355 18,524 18,209 98.2 60,588 64,268 10,822 7¢ — Au 
Whitman 32,302 27,221 9,022 8,895 98.6 29,540 "30,016 2,808 1,43 Te 
Yakima 135,206 99,019 37,767 36,860 97.6 118,726 130,761 16,859 10,294 Not 
Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio F | Soles un 
; , amilies, BROADCASTING est R BMB; 1949 Retai 
copyright 1950 ‘Sales Management.” Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid- nna 1948 and Gomes Gea ee oe wn Dept. of Commerce * 
Page 224 e@ August 14, 1950 
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‘a, Keating 


30M JH 


1.6% radio 


ite 
9.60 49.33 
2.66 66.66 


~BS, Weed 


0.00 50.0 
0.00 60.00 
McGillvro 


B80 48.00 
B.00 80.00 


).00 50.00 
.00 60.00 


xable Pay- 
is—1st Qtr 
948 ($000 
ci 

185 

18,067 

3423 

3,936 
10,101 

383 

10,007 

142 


ee 


WEST VIRGINIA 


SPOT RATE FINDER 


HCKLEY, Raleigh, 26,824 fam., 93.4% radio, | 


25,053 radio fam. cs 

¢ iates, average I-time rate 
1AM offiots SM. ISM SOM 1 Hr 
» 450 450 7.75 15.00 23.00 38.75 
, 625 6.25 10.00 20.00 30.00 50.00 
CECIFM), Chan. 267, 101.3mc, 35kw, KBS 
ry 4.20. 5.80 11.55 17.50 28.90 
, «525 (6.00 8.25 16.50 24.75 41.25 
WJLS, Ikw-D, 500w-N, 560kc, CBS, Weed 

509 «5.00 7.50 14.00 22.50 37.50 
10.00 20.00 30.00 50.00 


-FM, Chan. 258, 99.5mc, 31.7kw, Bonus 
WS ikw-D, 500w-N, 620kc, MBS, Me- 


4.00 8.00 16.00 24.00 40.00 

5.00 10.00 20.00 30.00 50.00 
SLUEFIELD, Mercer, 20,917 fam., 92.7% ra- 
dio, 19,390 radio fom. 
> AM affiliates, average I-time rate 
oe 575 11.50 23.00 34.50 57.50 
\ 7.25 8.00 16.00 32.00 48.00 80.00 


 5kw, 1440kc, NBC, Katz 
wits, SO 7.50 15.00 30.00 45.00 75.00 
NY 10.00 10.00 20.00 40.00 60.00 100.00 
WKOY, 250w, 1240kc, MBS 
> 300 4.00 8.00 16.00 24.00 40.00 
y 450 6.00 12.00 24.00 36.00 60.0C 


(CHARLESTON, Kanawha, 66,185 fam., 93.6% 
radio, 61,949 radio fam. 


1 AM affiliates, average 1-time rate 
>» 8.65 9.68 12.80 32.10 46.90 50.97 
N 11.48 12.59 23.20 45.65 68.47 114.12 


WCAW, 250w, 1400kc, McGillvra 

> 3.75 5.50 10.00 20.00 30.00 50.00 
N 3.75 5.50 10.00 20.00 30.00 50.00 
WCHS, 5kw, 580kc, CBS, Branham, Hooper, 
BMB 

D 12.10 14.52 24.20 48.40 72.60 108.90 
N 16.94 19.36 36.30 72.60 108.90 181.50 
WGKV, 250w, 1490kc, NBC, Meeker, Hooper 
D 8.00 8.00 12.00 30.00 40.00 60.00 
N 11.50 11.50 21.50 40.00 60.00 100.0° 
WGKV-FM, Chan. 253, 98.5m-, 5kw, Bonus 
WKNA, 5kw-D, Ikw-N, 950kc, ABC, Weed, 


. 


5. . 
xy 7.50 7.50 


i 9.75 15.00 30.00 45.00 75.09 
12.00 13.00 25.00 50.00 75.00 125.00 
WKNA-FM, Chan. 248, 97.5mc, 3kw, Weed, 
Bonus 
WTIP, 250w, 1240kc, MBS, Forjoe, Hooper 
D 5.50 6.50 10.00 20.00 30.00 50.00 
N 5.50 6.50 10.00 20.00 30.00 50.00 
CLARKSBURG, Harrison, 23,731 fam., 93.4% 
radio, 22,164 radio fam. 


2 AM affiliates, average 1-time rate 
D 337 4.00 7.00 14.00 21.00 
N 475 5.75 11.00 22.00 32.00 


WBLK, 250w, 1400kc, NBC, Branham 
D 5.00 6.00 10.00 20.00 30.00 
N 7.00 8.00 15.00 30.00 45.00 
WHAR, 250w, 1340kc, MBS 

D #6175 «62.00 4.00 8.00 12.00 
14.00 19.00 


N 2.00 3.50 7.00 
WPDX, Ikw-D, 750kc 

12.00 25.00 45.00 
236, 95.1mc, 2kw 


D 6.00 7.50 
WPDX-FM, Chan 
Rates upon request 
ELKINS, Randoloh, 8,538 fam., 91.1% 
7,778 radio fam. 
Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 
* * * 


45.09 


20.09 
35.00 


radio, 


| N 24.00 24.00 





32.57 | 
55.00 | 


75.09 | 


75.09 | 





WDNE, 250w, 1240kc, MBS 

SB 1M 5M 15M 30M 14Hr 
D 3.25 4.50 8.00 15.00 24.00 40.00 | 
N 4.50 7.00 12.00 20.00 32.00 55.00 
FAIRMONT, Marion, 19,953 fam., 94.1% ra 

dio, _18,775 radio fam. pai 

2 AM affiliates, average I-time rate | 
D 6.75 7.50 14.50 27.00 44.00 67.50 
N 10.50 12.00 22.50 42.50 67.50 110.00 | 
WMMN, 5kw, 920kc, CBS, Katz, BMB 
D 9.00 9.00 18.00 36.00 54.00 90.00 
N 15.00 15.00 30.00 60.00 90.00 150.00 
WVVW, 250w, 1490kc, MBS, Bolling, Conlan, | 


ABC, Cooke 
D 4.50 6.00 11.00 18.00 30.00 45.00 | 
15.00 25.00 45.00 70.00 | 





N 6.00 9.00 

WJPB-FM, Chan. 222, 92.3mc, 10kw, Bonus 

HUNTINGTON, Cabell Wayne, 10,789 fam., 
87% radio, 9,386 radio fam. 


2 AM affiliates, average 1-time rate 


D 6.00 7.50 14.49 24.75 40.87 68.12 
N 9.45 11.25 23.81 44.75 65.40 111.87 


WHITN, Ikw-D, 800kc, Conlan 
D 5.00 7.00 12.00 18.00 30.00 50.00 
WHTN-FM, Chan. 263, 100.5mc, 53kw, Bonus 
WPLH, 250w, 1450kc, MBS, Conlan, BMB 
D 4.00 5.00 10.00 15.00 30.00 50.00 
N 6.40 8.00 16.00 32.00 48.00 80.00 
WPLH-FM, Chan. 273, 102.4mc, 41kw, Transit 
Radio, Walker, Bonus | 
WSAZ, 5kw-D, Ikw-N, 930kc, ABC, Branham, 
BMB, Conian 
D 8.00 10.00 
N 12.50 14.50 
WSAZ-TV, Chan. 
NBC, DuMoni, 
D 24.00 24.00 


18.98 34.50 51.75 86.25 
31.63 57.50 82.80 143.75 
5, 8.6kw-aur.; 12kw-vis., 

Katz 

37.50 60.00 90.00 150.00 
37.50 60.00 90.00 150.09 

LOGAN, Logan, 21,570 fam., 91.3% 
19,693 radio fam. 

WGYA, 5kw, 1290kc 
(No rates available) 

WLOG, 250w, 1230kc 

Dd 6.09 6.00 9.60 

N 6.00 6.00 9.60 

WLOG-FM, Chan. 277, 

MARTINSBURG, Berkley, 
radio, 7,838 radio fam. 

WEPM. 250w, 1340ke, Burn-Smith, BMB 

D 3.15 450 9.00 18.00 27.00 45.00 

N 5725 7.50 15.00 30.00 4500 75.09 

WFPM-FM, Chan. 232, 94.3, 0.66kw, Burn- 
Smith, Bonus 

MONTGOMERY. Fayette, 22,997 fam., 93.1% 
radio, 21.410 radio fam. 

WMON. 250w, 1340ke, MBS, Conlan 

D 5.00 600 8.00 15.00 2400 4n.9n 

N 6.00 7.50 10.00 20.00 35.00 60.0% 

MORGANTOWN, Monongalia, 16,948 
93.2% radio, 15,795 radio fam. 

WASJR. 250w. 1230k-, MBS. Conlan. BMB& 

n 450 60 10.90 16.00 24900 anann 

N 409 9.00 15.00 24.00 36.00 69.90 

WAJIR-FM, Chan. 257, 99.3mc, Ikw, Bonus 

MOUNDSVILLE, Marshall, 10,298 fam., 93% 
radio, 9,577 radio fam. 

WMOD, Ikw-D, 1470kc 

D 4.50 6.00 10.50 15.00 30.00 45.00 

* * * 





radio, 


12.00 21.00 36.09 
12.00 21.00 36.00 
103.3m-¢, Ikw, Bonus 


8,419 fam., 93.1% 


fam.. 


MARKET INDICATORS FOR WEST VIRGINIA 


CLASSIFICATIONS 
Population 


Families 


Radio Families 

Retail Sales 

Retail Trade Employes 
Wholesale Sales Volume 
Wholesale Trade Employes ... 
Employment (Mid-March) ... 


Taxable Payrolls (1st quarter) $ 292,480,000 
$2,166,000,000 


Income 


Percent distribution 
Per Capita Income 
Percent of national per capita 

income 
New Construction (Private) . 

Residential 


Non-Residential $ 
Value added by 


utomobile Registrati 
Telephones gistration 


Note: 194 


oe le Retail Sales, copyright 1950 


- 1948 Retail Sales, 
BROADCASTING 


FIGURES YR. 


$1,156,328,000 
$1,039,743,000 


. $ 112,700,000 
$ 38,600,000 
34,400,000 
Manufacture. $ 663,903,000 


“Sales Management.” 
Dept. of Commerce, 1948 Census of Business. 


% 
FIGURES YR. 
1,901,974 °40 
145% 740 
440,200 40 
85.8% 746 
387,000 46 
1,281,291,000 °48 
44,942 °39 
284,200,000 39 
11,837 °39 
416,620 °47 
251,787,000 °47 
760,000,000 40 
1% 40 

398 °40 


69% 40 
40,800,000 °39 | 
18,800,000 °39 
8,400,000 39 
213,284,000 ’39 | 

406,147 °48 
211,900 7°45 | 


Further reproduction | 


1,998,536 
1.33% 
558,250 
92% 
513,590 


50 
50 
50 
"49 
50 
*49 
"48 
"48 
"48 
"48 
"48 
"48 
"48 
"48 


"48 
"47 
"47 
"48 
"47 
*49 
49 


67,598 
17,008 
445,657 
1.05% 
$1,133 


80% 


438,493 
321,500 


e Telecasting 


TZEL 


( 


wel 


[S}2)Charleston 


ee ics 
fr Montgomery 


L 
i“ eu TD Oak HII, 
raverte ¢ 
7a, | 8 = @ = 
\_ Beckley| aj2 
4 nisin _\onetverte 
re / —“v 


(1) Pineville _ 
7 . on MMER 


mH 


OAK HILL, Fayette, 22,997 fam., 93.1% ra- 
dio, 21,410 radio fam. 
WOAY, Ikw, 860kc, BMB 
SB 1M 5M 15M 30M 114Hr 
D 6.00 6.00 12.00 24.00 36.00 60.00 
N 6.00 6.00 12.00 24.00 36.00 60.00 
WOAY-FM, Chan. 231, 94.1mc, 20kw, Bonus 
60% of AM rates after AM sign-off) 
PARKERSBURG, Wood, 18,518 fam., 94.6% 
radio, 17,518 radio fam. 


BROADCA: 


STING J” TELECASTING 
on MAP 
WEST VIRGINIA 


S Morgantown (1X® / 


MARION 


~~, Fairmont an dia 


ON 


\3) Location of City and number of 

Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
4, Number of Telecasting Stations 


Scale of Miles 


50, 7. 10 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
1950, Broadcasting Publications, Inc. 


| 2 AM affiliates, average 1-time rate 


D 5.00 
N 7.00 


1M 5M 15M 30M 14Hr 
6.00 10.00 20.00 30.00 45.00 
8.00 15.00 30.00 45.00 75.00 





WCOM, 250w, 1230kc, ABC, McGillvra 


D 5.00 
N 7.00 


6.00 
8.00 


10.00 20.00 30.00 45.00 
15.00 30.00 45.00 75.00 


(Continued on page 226) 


55,262,000 

25,556,000 

4,561,000 
You don’t have to pay high rates to sell this excep- 
tional market. WTRF gives you top network programs 


plus high-rated local shows which have put WTRF 
listener ratings hot on the heels of the number one 


station in the market. 


HERE’S HOW THEY COMPARE: 


Average Hooper—4 time periods of day 
Class B Time 


Station A ...... 29.7 50,000 W. 
. 24.5 1,000 W. 


. 22.5 250 W. 
Per dollar promotion is greater on WTRF. 


$200 hour 
70 hour 
60 hour 


You com- 


pletely cover the two big city zones of Wheeling and 
Bellaire and the immediate counties surrounding West 


Virginia’s most stable market. 


INDUSTRY—Here are just a few 
of the long-established industries 
lending diversity to this market: 

Glassware 

tin cans 

proprietary medicines 

enamelware 

tools 

coal 

iron and steel castings 

tobacco 

metal toys 

textiles 

chemicals 

steel 


If you'r going into Wheeling . . . 
it costs LESS to go by WTRF. 


.. Market Data from 1949-50 SRDS Consumer Markets 


1000 Watts—1290 Kc. @ 20,000 Watts—100.5 Meg. 
The Ohio Valley Skyline Stations * A Mutual Affiliate 
Mailing Addresses: 


WTRF-FM 


1. The Skyline, Bellaire, Ohio (Phone 1515—through Wheeling) 


2. Box 928, Wheeling, W. Va. 
Represented Nationally by The Walker Company 


August 14, 1950 e@ 
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WEST VIRGINIA PRINCETON, Mercer, 20,917 fam., 92.7% ra- ee. ee 1150ke, McGillvra | WKWK, 250w, 1400kc, ABC, Weed, BMB 









































dio, 19,390 radio fam. 1M 5M 15M 30M 14Hr SB 1M 5M 15M 30M , 
WLOH, 250w, 1490kc D 4.00 4.00 8.00 16.00 24.00 40.00 D 8.00 10.00 15.00 24.00 36.00 & 
Ps RATE FINDER i S80 1M SM. ISM 30M THY | Weston, Lewis, 5,879 fam., 91.2% radio, | N 10.00 12.50 24.00 40.00 60.0 a 
é ’ ’ ’ - 47° , | 
ere gree See eee N 3:50 4.00 10:00 20.00 30.00 30.00 5,361 radio fom. WKWK-FM, Chan. 247, 97.3me, 16kw, te 
WPAR, 250w, 1450kc, CBS, Branham RONCEVERTE, Greenbrier, 10,944 fam., 90.7% WHAW, 250w, 1450kc, MBS, Cooke WTRF, Ikw-D, 1290ke ' 
SB IM 5M 15M 30M 1H radio, 9,926 radio fam. : D 2.50 3.50 10.00 20.00 30.00 40.00 See Bellaire, Ohio Listing 
D 5.00 6.00 10.00 20.00 30.00 45.00 | WRON, 250w, 1400kc, MBS, McGillvra, BMB N 3.00 4.50 15.00 25.00 35.00 50.90 
N 7.00 8.00 15.00 30.00 45.00 75.00 D 4.00 4.00 8.00 16.00 24.00 oo WWVA, S50kw, 1170kc, CBS, Petry, Bug 
a N 6.00 6.00 12.00 24.00 36.00 60.0 WHEELING, Ohio, 19,903 f 96.32 di D 25.00 25.00 45.00 72.00 120.00 
WPAR-FM, Chan. 293, 106.5mc, 4kw, B - ' io, ’ am., 3% radio, mm 
hom; — iii ia WEIRTON, Hancock, 9,649 fam., 97.7% ra 19,166 radio fam. N 50.00 50.00 90.00 144.00 240.00 ay 
dio, 9,427 radio fam. 
PINEVILLE, Wy , 10,474 fam., 90.69 eo slipcase — sae 
radio, 9.489 piney ly ° WEIR, Ikw, 1430kc WWVA-FM, Chan. 254, 98.7mc, 30kw, Pir, 
WWYO, Ikw-D, 970kc D 4.90 7.00 14.00 28.00 42.00 70.09 2 AM affiliates, average 1-time rate Bonus 


i ; : 4. ‘ 60.00 N 7.00 10.00 20.00 40.00 60.00 100.00 D 16.50 17.50 30.00 48.00 78.00 130.0) ; / 
D — 8.00 12.00 24.00 36.00 WELCH, M:Dowell, 27,504 fam., 92.9% ra- N 30.00 31.25 57.00 94.00 140.00 250.00 WILLIAMSON, Mingo, 13,213 fam., 87.7% 14 








~ : dio, 11,587 radio fam. 

Note: All Rates one-time. Sources: Families dio, 25,551 radio fam. Se = 

and radio tamilies estimated from field tabu- WBRW, 250w, 1340kc, MBS, BMB WBTH, 250w, 1400kc, MBS, Gene Grant, iy 
lations of 1950 U. S. Census. Percent radio  D 3.00 3.75 7.50 18.00 27.00 45.00 | WHLL, Ikw-D, 1600ke D 5.00 5.00 12.00 24.00 36.00 4 


BMB. For complete explanation see foreword N 4.50 6.00 12.75 28.50 42.75 67.50 D 9.00 10.00 15.00 25.00 40.00 70.00 | N 5.00 5.00 12.00 24.00 36.00 4 





* *” ok * a * * Y * * * K 
: 
1949 1948 Employment Taxable fay 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales Mid-March —_rolls—1st Qy a 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 (Seog 
Barbour anseeeabie 19,751 19,869 5,517 4,904 88.9 5,873 6,569 2,112 1) 
Berkeley 30,143 29,016 8,419 7,838 93.1 18,032 20,836 6,978 ie 
Boone 33,149 28,556 9,259 8,351 90.2 11,999 17,027 7,063 4908 
Braxton 18,021 21,658 5,033 4,227 84.0 5,114 5,740 648 Mt 
Brooke 26,866 25,513 7,504 7,196 95.9 11,698 13,042 6,609 ‘ap 
Cabell 107,803 97,459 30,112 27,823 92.4 100,740 101,049 30,080 17.8 
Calhoun 10,208 12,455 2,851 2,443 85.7 2,677 2,063 254 “ (e 
Clay “ 14,913 15,206 4,165 3,527 84.7 3,847 3,755 1,343 94 
Doddridge 8,995 10,923 2,512 2,220 88.4 2,865 3,105 334 10m 
Fayette 82,332 80,628 22,997 21,410 93.1 46,059 54,351 20,575 15,1530 
Gilmer 9,727 12,046 2,717 2,336 86.0 2,565 2,423 361 108 
Grant 8,729 8,805 2,438 2,391 98.1 3,023 5,545 567 ne 
Greenbrier 39,181 38,520 10,944 9,926 90.7 17,588 24,209 6,710 434 
Hampshire 12,590 12,974 3,516 3,132 89.1 4,054 4,743 564 Om 
Hancock 34,545 31,572 9,649 9,427 97.7 18,126 19,298 20,364 1477 
Hardy 10,013 10,813 2,796 2,407 86.1 2,976 4,231 758 258 
Harrison 84,958 82,911 23,731 22,164 93.4 60,207 73,768 26,471 16,79 
Jackson 15,231 16,598 4,254 3,798 89.3 4,845 6,527 879 4 
Jefferson 17,151 16,762 4,790 4,435 92.6 6,998 10,060 1,923 1,05¢8 
Kanawha 36,945 195,619 66,185 61,949 93.6 183,789 203,992 65,842 46,047 
Lewis 21,048 22,271 5,879 5,361 91.2 10,070 10,106 2,694 1,38 
Lincoln 22,431 22,886 6,265 5,137 82.0 4,227 5,819 1,113 359 
Logan : 77,221 67,768 21,570 19,693 91.3 41,398 52,400 21,085 17,948 
McDowell 98,467 94,354 27,504 25,551 92.9 60,155 61,417 28,253 20,038 
Marion 71,435 68,683 19,953 18,775 94.1 50,591 51,454 20,322 13,547 


(Continued on page 228 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales 
copyright 1950 ‘’Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 






in Charleston, West Virginia 


ONE GETS YOU MORE THAN ALL THE OTHER FOUR! 
...BMB REPORTS ON DAYTIME, 6 OR 7 DAYS PER WEEK... 













Sr 
Ss hm 







ZB 


STATION A 
27,150 


STATION B 
19,260 





WAN 


Deas 


WN TOTAL ALL FOUR 
STATION D 72,340 


7,570 








NZAVZSZS282 








YW 
ne 





6 or 7 days night-time . . . In the well-to-do Charleston market, where average 


Station “A 19,040 i is hi ‘ i h vantit 
} rr 12.790 income is high, WCHS, the area’s oldest and largest station, has q y 


“B 
* Station “C’’ 14,890 and quality leadership. Its audiences are larger, they cost less to reach. 
Station ‘’D 5,060 
--- The figures shown here are the latest BMB’s, and they apply to the 
4-Station Total 51,790 . 
WCHS night total 66,480 “regular listeners”. In this rich market, WCHS gives more listeners ot 
WCHS gives 28% more listeners 
Gt tille—15% more listeners in the lower cost than all the other four! 
daytime than the other FOUR 
stations combined! 


580 KC 5KW CBS CHARLESTON, WEST VIRGINIA 
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eed, BB 

30M | 
36.00 & 
60.00 10 


lékw, Bong 


CONCENTRATED FOUR STATE AREA 


WWYVA delivers a concentrated four-state area in which 
six: million persons live and spend Four Billion Dollars 
in retail sales. Reach this prosperous heart of Industrial 
America with one station, one cost, one billing—with 


WWYVA. 


Taxable fol 50,000 watts of power blanket this area twenty-four 


rolls—1st Qube - ‘ 
1948 ‘sinh hours a day with down to earth local shows, topflight 


CBS programs and the famous WWVA Jamboree. WWVA 
sells at the local level—the profitable way to reach this 
all-time high buying power of Western Pennsylvania, 
Eastern Ohio, West Virginia and Virginia. 


Call Edward Petry or wire WWVA 
for information. 


43 
1,054 
46,047 
1,388 
35 
17,948 
20,038 
13,54] 
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1949 
1950 1940 1950 1950 % Radio Retail Sales 
County Population Population Families Radio-Families (Est.) ($000) 

Marshall 36,867 40,189 10,298 9,577 93.0 15,529 
Mason 23,506 22,270 6,565 5,678 86.5 5,511 
Mercer 74,886 68,289 20,917 19,390 92.7 50,181 
Mineral 22,241 22,215 6,212 5,764 92.8 10,463 
Mingo 47,305 40,802 13,213 11,587 87.7 22,068 
Monongalia 60,674 51,253 16,948 15,795 93.2 39,905 
Monroe 13,107 13,577 3,661 3,265 89.2 3,024 
Morgan 8,274 8,743 2,311 2,158 93.4 2,627 
Nicholas 27,660 24,070 7,726 6,659 86.2 6,190 
Ohio 71,253 73,115 19,903 19,166 96.3 92,106 
Pendleton 9,281 10,884 2,592 2,262 87.3 2,628 
Pleasants 6,325 6,692 1,766 1,668 94.5 3,308 
Pocahontas 12,458 13,906 3,479 3,064 88.1 4,907 
Preston 31,615 30,416 8,831 7,939 89.9 9,135 
Putnam 20,996 19,511 5,864 5,201 88.7 5,795 
Raleigh 96,032 86,687 26,824 25,053 93.4 56,269 
Randolph 30,567 30,259 8,538 7,778 91.1 16,116 
Ritchie 12,526 15,389 3,498 3,134 89.6 5,002 
Roane 18,393 20,787 5,137 4,443 86.5 6,016 
Summers 19,140 20,409 5,346 4,709 88.1 7,456 
Taylor 18,398 19,919 5,139 4,681 91.1 8,834 
Tucker 10,578 13,173 2,954 2,699 91.4 4,654 
Tyler 10,528 12,559 2,940 2,646 96.C 5,225 
Upshur 19,208 18,360 5,365 4,737 88.3 6,854 
Wayne 38,628 35,566 10,789 9,386 87.0 5,888 
Webster 17,776 18,080 4,965 4,344 87.5 5,368 
Witzel 20,080 22,342 5,608 5,007 89.3 9,148 
Wirt 5,147 6,475 4,410 3,779 85.7 1,221 
Wood 66,297 62,399 18,51€ 17,518 94.6 51,880 
Wyoming 37,499 29,774 10,474 9,489 90.6 13,504 


WEST VIRGINIA RADIO MARKET DATA BY COUNTIES 
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1948 Employment Taxable 
Retail Sales Mid-March rolls~ly 
U. S. ($000) 1948 1 W 
15,446 7,032 Fr 
8,248 2,115 , —- 
54,502 15,054 99 
9,581 1,826 ; 
33,775 8,548 a 
44,557 14,659 ; 
4,015 331 1 
2,921 1,343 7 
11,222 2,999 
87,682 27,529 Kg 
2,602 390 y 
3,287 1,025 
4,257 1,003 
12,933 3,990 ’ 
4,809 2,267 dg 
61,555 18,992 1 
16,088 4,643 2 
4,624 995 } y 
6,236 1,206 ' 
8,523 1,157 
8,588 2,473 
4,544 1,186 
4,087 762 hi 
8,595 1,416 . 
7,346 2,472 i 
6,945 1,991 
10,275 3,300 
1,027 136 
52,479 19,009 
17,013 5,650 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sola 
1950 
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WISCONSIN 





SPOT RATE FINDER 


Between 
HiCcA GO 
and the 


TWIN CITIES 


Cc 





“most people” 


listen 


“most often” to 


WKBY 


NBC 


5,000 W 1410 KC 


La Crosse, Wisconsin 


For Details, W1 


oe" 
ITE 


Howard Dahl, Manager 


r 


L 


The O. L. TAYLOR CO. 


(NATIONAL REPRESENTATIVES) 








Page 228 @ August 14, 1950 





ANTIGO, Langlade, 6,133 fam., 97.2% radio, 
5,961 radio fam. 


WATK, 250w-D, 900kc 
SB 1M 5M 15M 30M 1Hr 
D 3.25 5.50 12.00 20.00 35.00 


APPLETON, Outagamie, 22,783 fam., 98.2% 
radio, 22,372 radio fam. 

WHBY, 250w, 1230kc, MBS, McKinney 

D 5.75 5.75 13.00 22.00 35.00 60.00 

N 8.75 8.75 16.00 32.00 48.00 80.00 


ASHLAND, Ashland, 5,413 fam., 95.8% radio, 
5,185 radio fam. 
WATW, 250w, 1400kc, MBS, Walker, O’Con- 


nor 
D 3.00 4.50 9.00 18.00 27.00 
6.00 15.00 30.00 45.00 


45.00 
N 4.50 
Rock, 25,878 fam., 98.1% 


75.00 
BELOIT, radio, 
25,386 radio fam. 

WBEL, Ikw-D, 1380kc 
D 6.00 6.00 10.00 20.00 36.00 
WGEZ, 250w, 1490kc, MBS, Rambeau 
D 4.80 12.00 19.20 28.80 48.00 
N 6.09 15.00 24.00 36.00 60.00 
EAU CLAIRE, Eau Claire, 15,149 fam., 97.1% 

radio, 14,709 radio fam. 


60.00 





2 AM affiliates, average 1-time rate 
D 3.62 4.02 7.67 13.82 27.12 49.00 
N 7.12 7.12 12.37 26.25 50.00 90.00 





Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
lations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 


GET YOUR SHARE 
A Million Dollars 


every week paid to 
Kenosha Industrial Workers 


MILWAUKEE 
COVER THIS AREA 


KENOSHA 


OVER 300,000 FAMILIES 
CHICAGO 


yoso 1050 


Kenosha Industrial Payroll 
Average $73.00 per week 


HIGHEST IN WISCONSIN 


National Representatives 


EVERETT-McKINNEY 


New York, Chicago, San Francisco 


WBIZ, 250w, 1400kc, ABC, MBS 
SB 1M 


5M 15M 30M Hr 

D 2.00 2.80 5.35 9.65 19.25 33.00 

N 4.25 4.25 8.25 17.50 30.00 60.00 

WEAU, 5kw, 790kc, NBC, Ra-Tel, Bulmer & 
Johnson 

D 5.25 5.25 10.00 18.00 35.00 65.00 

N 10.00 10.00 16.50 35.00 70.00 120.00 


WEAU-FM, Chan. 231, 94.1mc, 60kw, Ra-Tel, 
Bulmer & Johnson 

D 5.25 5.25 10.00 18.00 35.00 65.00 

N 10.00 10.00 16.50 35.00 70.00 120.00 

WRFW, Ikw-D, 1050kc, Forjoe 

D 3.50 3.50 7.50 13.55 26.95 46.25 

N 4.90 4.90 10.35 18.45 37.10 63.00 


FOND DU LAC, Fond du Lac, 18,902 fam., 
97.9% radio, 18,505 radio fam. 


| KFIZ, 250w, 1450kc, MBS, Conlan 
D 


6.00 
7.00 


10.09 20.00 30.00 50.00 


N 14.00 28.00 42.00 70.00 


| GREEN BAY, Brown, 27,352 fam., 97.9% ra- 


dio, 26,777 radio fam. 





2 AM affiliates, average 1-time rate. 
D 675 8.50 10.00 22.50 36.00 60.00 


N 10.75 14.75 18.50 43.50 66.50 110.00 





WBAY, 5kw, 1360kc, CBS 








D 7.50 9.00 10.00 25.00 42.00 70.00 
N 12.50 17.50 21.00 50.00 85.00 140.00 
WDUZ, 250w, 1400kc, ABC, Taylor 
D 6.00 8.00 10.00 20.00 30.00 50.00 
N 9.00 12.00 16.00 32.00 48.00 80.00 
WJIPG, Ikw-D, 810kc, Ra-Tel 
D 5.00 4.00 12.50 27.50 40.00 50.00 
N 5.00 5.00 15.00 35.00 45.00 60.00 
WJPG-FM, Chan. 266, 101.1mc, 14.4kw, Ra- 
Tel, Bonus daytime only 
| N 5.00 10.00 15.00 25.00 


JANESVILLE, Rock, 4,682 fam., 98.1% radio, 
| 4,457 radio fam. 


WCLO, 250w, 1230kc, MBS, Rambeau 
D 5.60 5.60 14.00 22.40 33.60 56.00 
N 7.00 7.00 17.50 28.00 42.00 70.00 


|} WCLO-FM, Chan. 


260, 99.9mc, 
beau, Bonus 


15kw, Ram- 


KENOSHA, Kenosha, 20,993 fam., 99% radio, 
20,783 radio fam. 

WLIP, 250w-D, 1050kc, McKinne 

D 8.75 8.75 10.00 19.00 


LACROSSE, LaCrosse, 18,881 
dio, 18,503 radio fam. 


y 
30.00 50.00 


fam., 98% ra- 





3 AM affiliates, 
D 5.35 7.63 
N 8.66 11.33 


average 1-time 


9.50 
19.00 38.00 57.00 95.00 


WKBH, 5kw, 1410kc, NBC, Taylor, Conlan 
D 5.60 7.50 10.00 20.00 30.00 50.00 
N 9.00 12.00 20.00 40.00 60.00 100.00 


rate. 





For Facts on the 
Milwaukee Market 
Contact 


HEADLEY-REED 





Representatives of 
Radio Station 


WEMP 





BROADCASTING 


| 





19.00 28.50 47.50 





1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerc 


WKTY, Ikw, 580kc, ABC, Weed, Conlon 
SB 1M 5M 15M 30M |He 

D 5.50 7.00 10.00 20.00 30.00 50m) 

N 9.00 12.00 20.00 40.00 60.00 10. 

WLCX, 250w, 1490kc, ABC, MBS 

D 495 660 8.50 17.00 25.50 425 

N 8.00 10.00 17.00 34.00 51.00 8% 


LADYSMITH, Rusk, 4,682 fam., 95.2% rod 
4,457 radio fam. 


WLDY, 250w, 1340kc, Clark 
D 3.60 3.60 5.20 11.20 1680 3m 
N 450 4.50 6.50 § 


14.00 21.00 | 


Gotti tent ttt estes 


A BETTER Than Ever 


METROPOLITAN 
MARKET 


MADISON, WIS. 


! 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| Now over 100,000 population 


Served best for 25 years by 


WIBA 


PLUS WIBA-FM 


5000 WATTS 
1310 KC 
NBC 


AUDIENCE PROOF 
BY BMB, HOOPER 
AND CONLAN 


Represented By 










AVERY-KNODEL, INC. 





| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
+ 
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Where Bossy Is Queen 
WKOW Reigns Supreme 


nt Taxable 
h rolls—|y4 
1948 








| gives you ALL the cream of 
4| “America’s Dairyland” 


é 










§ 


949 Retail So) q 
it. of Commercil 


eed, Conlon fy 
M 30M | 
10 30.00 
10 "60.00 100 


MBS 


0 25.50 423 
0 51.00 85. 


4 


fi 


«1 95.2% radi 


0 16.80 


2. 
0 21.00 3 


| 


1 Ever 








[AN 


WIS. 





opulation . 
years by Wisconsin’s only 10,000 watt station reaches this dairyland (9 of 
the 200 richest farm counties in the nation) with its steady 
income. The half millivolt area includes: 
@ 874,000 People Who Spent @ 256,700 Farmers With An 
$875,000,000 in 1949 ($3,279 Average Income of $6,324 Per 
retail sales per family Family (They make up 40% 
FM 248,500 radio homes) of Wisconsin’s total farm buy- 
ing power) 
In addition, WKOW gives you a valuable “bonus’’—a larae. re sponsive 
5 audience throughout most of Wisconsin (Ask us to show you the 


evidence—it surprised even us!) 


IK 
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MADISON, Dane, 47,068 fam., 98.7% 
46,456 radio fam. 


radio, 


3 AM affiliates, average 1-time rate. 

SB 1M 5M 15M 30M I4Hr 
D 7.52 7.52 14.66 26.08 46.00 76.66 
N 12.83 12.83 25.00 45.00 80.00 133.33 


WFOW (FM), Chan. 285, 104.9mc, 930w 


D 85 1.00 2.00 4.50 8.00 15.00 

N 1.25 1.75 3.00 5.50 12.00 20.00 

WIBA, 5S5kw, 1310kc, NBC, Avery-Knodel, 
Hooper, Conlan, BMB 

D 9.00 9.00 18.00 31.50 54.00 90.00 

N 15.00 15.00 30.00 52.50 90.00 150.00 

WIBA-FM, Chan. 268, 101.5mc, 45kw, Avery- 
Knodel, Bonus 

WISC, Ikw, 1480kc, ABC, Arrowhead, Ra-Tel 

D 475 475 8.00 17.25 30.00 50.00 

N 8.50 8.50 15.00 32.50 60.00 100.00 

WISC-FM, Chan. 251, 98.1mc, Ikw, Ra-Tel, 
Bonus 

WKOW, 10kw-D, 5kw-N, 1070kc, CBS, MBS, 


Headley-Reed 


D 9.00 
N 15.00 


9.00 18.00 30.00 54.00 90.00 
15.00 30.00 50.00 90.00 150.00 


MANITOWOC, Manitowoc, 18,605 fam., 98.4% 
radio, 18,307 radio fam. 


WOMT, 250w, 1240kc, MBS, Ra-Tel. Conlan 


D 5.50 6.50 11.00 18.50 31.00 52.00 
N 6.50 7.50 15.00 26.00 43.00 72.00 
MARINETTE, Marinette, 9,976 fam., 96.6% 


radio, 9,636 radio fam. 


WMAM, 250w-D, 100w-N, 570kc, NBC, Meeker 


D 6.00 6.00 13.00 22.00 35.00 60.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 


MARSHFIELD, Wood, 14,112 fam., 97% radio, 
13,688 radio fam. 


WDLB, 250w, 1450kc 


D 3.60 6.00 9.00 17.00 25.00 42.00 
N 4.20 7.00 14.00 28.00 42.00 70.00 
WDLB-FM, Chan. 280, 103.9mc, 250w, Bonus 


WKOW—Wisconsin’s Most Powerful 


Station—Now CBS! 


MADISON, WISCONSIN 


Represented by Headley-Reed 





fam., 94.2% radio, 


MEDFORD, Taylor, 5,151 
4,852 radio fam. 


WIGM, 250w, 1490kc, MBS, Continental 

SB 1M 5M 15M 30M 
D 1.50 4.25 6.00 10.50 18.50 
N 1.50 4.25 6.00 10.50 18.50 


1 He 


28.50 
28.50 


MERRILL, Lincoln, 95.1% radio, 


5,890 radio fam. 


6,194 fam., 


WLIN, Ikw-D, 730kc 
D 4.50 4.50 7.50 15.00 35.00 
N 6.00 6.00 12.50 25.00 40.00 


50.00 
70.00 
WLIN-FM, Chan 9.7kw, Bonus 


264, 100.7mc, 


MILWAUKEE, 
98.7% radio, 


Milwaukee, 240,565 
237,437 radio fam 


3 AM affiliates, average 1-time rate 
D 23.25 30.25 37.50 64.33 98.58 156.66 
N 45.72 58.50 70.00 125.33 190.50 313.33 


4 AM non-affiliates, average 1-time rate 

D 10.43 10.12 16.22 32.50 52.50 83.33 
N 12.75 12.33 21.66 41.66 70.00 100.00 
WEMP, 250w, 1340kc, Headley-Reed, Hooper 
D 10.80 12.00 15.00 30.00 60.00 

N 13.50 15.00 25.00 45.00 90.00 


WEMP-FM, Chan 
ley-Reed, Bonus 


231, 94.1mc, 35kw, Head- 


WFOX, 250w-D, 860kc, Ra-Tel 


D 8.00 16.00 32.00 48.00 80.00 
N 10.00 20.00 40.00 60.00 100.00 
| WISN, 5kw, 1150kc, CBS, Katz 

D 23.25 23.25 45.00 60.00 93.75 150.00 
| N 46.50 46.50 90.00 120.00 187.50 300.09 
' WISN-FM, Chan. 275, 102.9mc, 3kw, Katz, 
Bonus 


WMAW, 5kw, 1250kc, ABC, Avery-Knodel 
D 15.00 15.00 30.00 45.00 70.00 100.00 
N 30.00 30.00 50.00 80.00 120.00 200.00 


WMIL, Ikw-D, 1290kc, Forjoe, Hooper 
D 12.00 12.00 20.00 40.00 60.00 100.00 


WOKY, lIkw, 920kc, Weed 
D 8.50 8.50 14.00 28.00 42.00 70.00 
N 12.00 12.00 20.00 40.00 60.00 100.00 


WTMJ, Skw, 620kc, NBC, Petry 
D 31.50 52.50 88.00 132.00 220.00 
N 60.66 99.00 176.00 264.00 440.00 


(Continued on page 230) 
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WISCONSIN 


SPOT RATE FINDER Scale of Miles BROADCASTING ZY TELECASTING 


(Continued from page 229) Som tate Sh ——— 29, nade —__!09 inane ns MAP 


WTMJ-FM, Chan. 227, 93.3mc, 50kw, Bonus Ashland 1 MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
WTMJ-TV, Chan. 3, 10.2kw-aur.; 16.1kw-vis., j 1950, Broadcasting Publications, Inc. 
ABC, CBS, NBC, DuMont, Harrington, c a WISCONSIN 
Righter, Parsons oe 3 
SB 1M 5M 15M 30M _ 14Hr non Standard (AM) Broadcasting Statior 
D 40.00 40.00 56.25 90.00 135.00 225.00 , = oe 2) Number of FM Broadcasting Stations 
N 80.00 80.00 112.50 180.00 270.00 450.00 


- ag & Number of Telecasting Stations 
NEENAH, Winnebago, 25,093 fam., 98.2% _ vik 

radio, 24,641 radio fam. : 

WNAM, Ikw, 1280kc, BMB 

D 4.50 6.00 10.00 30.00 50.00 70.00 
N 4.50 6.00 10.00 30.00 50.00 70.00 F 
—- Chan. 253, 98.5mc, 3.2kw, (Store- : —— - Rhinelander(? 
casts | 


Rice Lake [1 _ 
OSHKOSH, Winnebago, 25,093 fam., 98.2% enane UY | Ladysmith 


radio, 24,641 radio fam. 
WOSH, 250w, 1490kc, ABC, Cooke, Conlan 
D 6.00 6.00 13.00 22.00 35.00 60.00 
N 8.00 8.00 16.00 32.00 48.00 80.00 l z - 
WOSH-FM, Chan. 225, 92.9mc, 3.5kw, Cooke, P Medford [1 Merrill vin | 1 Antigo 


Location of City and number of 


Bonus 


POYNETTE, Columbia, 9,475 fam., 97.4% ra- DUNN Wausau [111 
dio, 9,228 radio fam. ___}| cur AWAN = 
WIBU, 250w, 1240kc : , ped 
D 4.50 4.50 9.00 18.00 24.00 36.00 | ia 
N 5.00 5.00 11.00 19.00 30.00 48.00 PEPIN seanasat 
WWCF (FM), Chan. 235, 94.9mc, 37kw, Bonus , j 
RACINE, Racine, 30,476 fam., 99% radio, : = w 1) Stevens Pt 
30,171 radio fam. " 
WRAC, 500w-D, 1460kc Wisconsin Rapids 11 
D 9.00 15.50 28.00 42.00 70.00 | JA n L j Appleton (1 
WRJN, 250w, 1400kc, ABC, Walker, BMB MPEALES | se a EE RS Rae 
D 10.00 13.00 20.00 37.00 55.00 92.00 ) ao aucune (Oe 
N 10.00 13.00 20.00 37.00 55.00 92.00 . ca ADAMS : , Two Rivers (1 
WRJIN-FM, Chan. 264, 100.7mc, 15kw, Walker, DLL Oshkosh 
Bonus "Sparta nine, t 
RHINELANDER, Oneida, 5,727 fam., 95.6% 3) LaCrosse aa 
radio, 5,475 radio fam. os Ae Fond du Lac Sheboygan Gi 
WOBT, 250w, 1240kc, MBS vs | Fonoouiac >) vean OL 
D 4.00 4.00 6.00 12.00 18.00 30.00 ai 
N 6.00 6.00 10.00 20.00 30.00 50.00 
os a, ae 9,687 fam., 96.4% ra- | 
io, 9,338 radio fam. cA Poynette ajay" 
WJMC, 250w, 1240kc, MBS, Ra-Tel, Bulmer- Richland Center é. - u 
Johnson ) a a Er: - (1) Watertown 
D 2.95 5.70 12.10 24.15 39.80 | a Milwauk PN 
N 3.95 7.60 16.10 32.20 55.20 | Madison ya prc 
WJMC-FM, Chan. 242, 96.3mc, 4.4kw, Ra- A | Waukesha (1) 1 
Tel, Bulmer & Johnson, Bonus 


Marinette _1 





1 Shawano 


WAUKESHA 


Note: All Rates one-time. Sources: Families Janesville[aya 
and radio families estimated from field tabu- T ' 

lations of 1950 U. S. Census. Percent radio | Beloitiaka P 
BMB. For complete explanation see foreword. 





AM plus FM 


15,250 WATTS OF 
SELLING POWER 


© August 14, 1950 





Now you can Cover 


SOUTHWESTERN WISCONSIN 
AT 


LOCAL RATES!! 


| LOOK AT THE MAP... 
| LOGK AT OUR RATES... 


| ... then buy WRCO 


RICHLAND CENTER, WISCONSIN 


1450 KILOCYCLES - - - 250 WATTS 


MARKET INDICATORS FOR WISCONSIN | Taxable Payrolls (1st quarter) $ 526,720,000 48 456,013,000 


CLASSIFICATIONS FIGURES YR. FIGURES YR. | 
Population 3,417,372 ’50 3,137,587 "40 | 
SS Seer reer 2.28% 50 2.39% °’40| Percent distribution 2.31% 48 


$4,763,000,000 7°48 1,622,000,000 


2.14% 


Families 954,573 50 $26,940 40 | Per Capita Income $1,443 48 516 


| P . . 
Percent Radio 97.71% 749 anne, ‘as | Teneent of mational por cage 
income 102% 90% ’40 
Radio Families 932,617 °50 814,000 °46 | 
— New Construction (Private).. $ 297,100,000 81,700,000 °39 
. . ’ 
Retail Sales $3,440,207,000 °49 3,231,155,000 “49 | Residential $ 136,100,000 40,400,000 °39 


Non-Residential $ 81,800,000 14,700,000 °39 
Retail Trade Employes AO,07 *6s 111,028 °39 | value added by Manufacture. $2,260,574,000 °47 681,970,000 °39 


Wholesale Sales Volume $2,747,009,000 "48 825,000,000 °39 Automobile Registration 1,124,641 49 1,042,035 48 


Wholesale Trade Employes ... 40,476 27,182 ’39 | Telephones 909,000 ’49 676,800 °45 





. Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproduction 
Employment (Mid-March) ... $19,815 791,486 | unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business. 
* * & * * * 


RICHLAND CENTER, Richland, 5,373 fam., SUPERIOR, Douglas, 12,975 fam., 97% ra- 
95.9% radio, 5,152 radio fam. 


dio, 12,585 radio fam. } 

WRCO, 250w, 1450ke | 

§ IM 5M 15M. 30M 1H —_ eee 

4 3.50 4.00 6.00 12.00 18.00 30.00 SB 1M 5M 15M 30M 14Hr 

5.00 6.00 10.00 20.00 30.00 50.00 | p 6.00 10.00 20.00 30.00 50.00 

SHAWANO, Shawano, 9,831 fam., 95.9% ra- | ee ee ee ee 
dio, 9,427 radio fam. 


WATERTOWN, Jefferson, 12,027 fam., 98.1% 
5k ew. ithe radio, 11,798 radio fam. 
00 6.25 13.50 26.50 42.00 58.00 


SHEBOYGAN, Sheboygan, 22,462 fam., 98.5% | WN, ,250w.0. 1580kc 
rodio, 22.125 ae: ‘am., % |} D 4.00 5.00 9.00 14.00 26.00 50.00 


WHBL, Ikw-D, 250w-N 
oo agg w-N, 1330kc, ABC, Taylor, 


6.00 6.00 16.00 24.00 36.00 60.00 
N e0 10:00 24.00 36.00 54.00 90.00 | WAUX, 250w-D, 1510kc, Ra-Tel 
HBL-FM, Chan. 262, 100.3mc, 15kw, Bonus | D 6.00 11.00 18.00 36.00 70.00 
STEVENS POINT, Portage, 9,733 fam., 95.9% | WAUX-FM, Chan. 231, 95.3me, 100w, Ro-Tel, | 129 Local Accounts 

e VW adio fam. Bonus i i 
‘, 2358 radio fem 21 Regional and National 


570 "570 11.45 22.85''34.30 57.45 | WAUSAU, Marathon, 22,439 fam., 96.6% ra- | In the Heart of the Nation’s Richest Farm Market 
dio, 21,676 radio fam. 


WSAU, 250w, 1400kc, NBC, Meeker 
1 


D 6.00 4.00 24.00 40.00 News — Accent on LOCAL 


5 6.75 
For Facts on the N 8.00 9.00 24.00 36.00 60.00 
Madison Market 


Music —Sports— Special Events 
Contact WISCONSIN RAPIDS, Wood, 14,112 fam., 
HEADLEY-REED 97% radio, 13,688 radio fam. 


Representatives of WFHR, 250w, 1340kc, MBS, Crossley W Ni WATERTOWN, 
Raila Station $9) $85 1283 HM 8 2888 rT WISCONSIN 
_ WKOW” 


WFHR-FM, Chan. 277, 103.3mc, 2kw, Bonus 


; 8,480 radio fam. REPRESENTED BY DEVNEY & CO., NEW YORK 
ecastisf§ # BROADCASTING e Telecasting 


WAUKESHA, Waukesha, 3,900 fam., 99% ra- | 


dio, 3,736 radio fam. 
N 


muni 
il) 
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WISCONSIN RADIO MARKET DATA BY COUNTIES County 


: ; 1949 1948 Employment Taxable Poy, inet 
1950 1940 1950 1950 % Radio Retail Sales Retail Sales = Mid-March rolls qt N°" 
County Population Population Families Radio-Families (Est.) ($000) U. S. ($000) 1948 1948 (Soqg fF Marque 
Adams 7,897 8,449 2,205 2,072 94.0 3,154 3,997 287 Milwau 
Ashland 19,380 21,801 5,413 5,185 95.8 20,532 19,050 3,024 BE Monroe 
Barron 34,683 34,289 9,687 9,338 96.4 27,806 34,775 3,417 BE oconto 
Bayfield 13,715 15,827 3,831 3,658 95.5 8,414 6,660 1,040 «Hh Oneida 
Brown 97,922 83,109 27,352 26,777 97.9 119,535 97,567 23,109 c—_— 
Buffalo 14,698 16,090 4,105 3,957 96.4 9,156 8,617 1,017 
Burnett 10,199 11,382 2,848 2,711 95.2 5,433 5,905 558 
Calumet 18,797 17,618 5,250 5,139 97.9 12,574 15,991 2,458 
Chippewa 42,671 40,703 11,919 11,454 96.1 32,404 36,201 4,644 ‘ 
Clark 32,380 33,972 9,044 8,582 94.9 21,690 25,405 2,396 1 yap Polk 
Columbia 33,924 32,517 9,475 9,228 97.4 31,684 35,078 4,597 nile Portage 
Crawford 17,661 18,382 4,933 4,745 96.2 10,143 11,184 1,739 wil fice 
Dane 168,504 130,660 47,068 46,456 98.7 199,396 172,737 38,019 Racine 
Dodge 7 57,503 54,280 16,062 15,724 97.9 39,944 42,558 9,161 Sr tichlon 
Door 20,690 19,095 5,779 5,588 96.7 16,925 18,573 2,040 10M Rock 
Douglas 46,453 47,119 12,975 12,585 97.0 51,406 39,699 6,367 
Dunn 27,245 27,375 7,610 7,328 96.3 18,176 20,519 2,526 
Eau Claire 54,236 46,999 15,149 14,709 97.1 61,463 53,022 15,655 
Florence 3,737 4,177 1,043 998 95.7 1,957 1,996 135 | 
Fond du Lac 67,671 62,353 18,902 18,505 97.9 68,131 67,836 13,464 me ore 
Forest 9,408 11,805 2,627 2,500 95.2 6,573 5,811 1,199 »f Showa 
Grant 41,541 40,639 11,603 11,162 96.2 33,033 36,429 3,205 1335 9§  Sheboy 
Green 24,125 23,146 6,738 6,562 97.4 24,902 29,464 3,063 4 Taylor 
Green Lake 14,738 14,092 4,116 3,971 96.5 13,372 15,775 2,069 961 Trempe 
lowa..... 19,555 20,595 5,462 5,265 96.4 11,928 12,641 1,174 0 Vernon 
Iron 8,677 10,049 2,423 2,340 96.6 7,029 6,428 1,778 
Jackson 16,033 16,599 4,478 4,227 94.4 11,017 11,741 1,074 
Jefferson 43,059 38,868 12,027 11,798 98.1 44,239 44,589 8,542 
Juneau 18,911 18,708 5,282 5,033 95.3 12,384 14,613 1,298 
Kenosha 75,157 63,505 20,993 20,783 99.0 75,902 73,588 24,057 
Kewannee : ‘ 17,347 16,680 4,845 4,675 96.5 10,523 12,226 2,704 1 Wauke 
La Crosse 67,597 59,653 18,881 18,503 98.0 74,863 69,333 18,175 11,14 Waupe 
Lafayette 18,115 18,695 5,060 4,898 96.8 12,954 14,717 997 } Waush 
Langlade 21,959 23,227 6,133 5,961 97.2 20,381 20,734 2,584 2% Winnel 
Lincoln 22,176 22,536 6,194 5,890 95.1 17,436 19,913 3,803 2h Wood 
Manitowoc 66,607 61,617 18,605 18,307 98.4 70,251 59,975 17,258 —- 
Marathon 80,332 75,915 22,439 21,676 96.6 65,023 68,992 15,215 ua = 


Ozauke 
Pepin 


Pierce 


Rusk 
$t. Cro 


Sauk 


Vilas 
Walwo 
Washb 


Washir 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles — 
copyright 1950 ‘’Sales Management.’ Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce — 


Win With A Winner " 


2 AM 


1. High Hoopers * — 6th Highest Hooperated Inde- 3. Top Programming — 24 Hours 


pendent in the Nation between 6:00 and 10:00 P.M. In 


and Sports. Continuous popular, familiar music 
Milwaukee consistently No. 3 Morning, Afternoon and 

T \ lw kaa 
Eve No ] | to Milwaukee, 


snNinoc >) y > vid > r ram y 1S comnetfti 
cvenings a: 4 | V progra mings Competi- 


tive to National Network Shows newscast and leading play-by-play 


2. Lower Costs — No other station in Milwaukee de- 
Gili -ailintadin saw a % 1) At the 250 4. Personnel — Highest Paid Program Staff 
ers audience at Owe! )S }OU t the 250 

$9.75 buys a Ditties inut C7 ON) ception one Network Station. Air Salesmer 


ee 
rrequency, $7./) p/.0U a 


ti 


daytime minute. announcers. Fu 


* Based on Dec.-April Hooperatings and May-June Index 


WEMP 


24 Hours of Music, News and Sports 


HEADLEY REED, Nat’l. Reps. ‘ HUGH BOICE, Gen’I. Mgr. 
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‘axable Poy, 
olls—1 st a 
1948 (S09 
+7) 

148 

18] 

6 

14474 

9 

4 
1,355 










































1,228 
1972 
9.92% 


9,244 












Retail Soles 
of Commerce 


1950 1940 
County Population Population 
Marinette 35,716 36,225 
Marquette 8,811 9,097 
milwaukee 861,226 766,885 
Monroe 31,175 30,089 
Oconto 26,212 27,075 
Oneida 20,505 18,938 
Outagamie 81,564 70,032 
Ozaukee 23,302 18,985 
Pepin 7,430 7,897 
Pierce 21,409 21,471 
Polk 24,880 26,197 
Portage 34,845 35,800 
Price 16,338 18,467 
tocine 109,105 94,047 
Richland 19,236 20,381 
Rock 92,644 80,173 
Rusk 16,762 17,737 
St. Croix 25,890 24,842 
Sauk 38,088 33,700 
Sawyer 10,275 11,540 
Shawano 35,198 35,378 
Sheboygan 80,415 76,221 
Taylor 18,441 20,105 
Trempealeau 23,623 24,381 
Vernon 27,879 29,940 
Vilas 9,255 8,894 
Walworth 41,413 33,103 
Washburn 11,629 12,496 
Washington 33,881 28,430 
Waukesha 85,683 62,744 
Waupaco 34,986 32,614 
Waushara 13,962 14,268 
Winnebago 89,833 80,507 
Wood 50,524 44,465 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1959 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Sales, 
{ 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 


copyright 1959 ‘Sales Management. 
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1950 


Families 


9,976 
2,461 
240,565 
8,708 
7,321 
5,727 
22,783 
6,508 
2,075 
5,980 
6,949 
9,733 
4,563 
30,476 
5,373 
25,878 
4,682 
7,231 
10,639 
2,870 
9,831 
22,462 
5,151 
6,598 
7,787 
2,585 
11,567 
3,248 
9,463 
23,933 
9,772 
3,900 
25,093 
14,112 
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WYOMING 





SPOT RATE FINDER 


CASPER, Natrona, 8,743 fam., 97.0% radio, 
8,480 radio fam. 


2 AM affiliates, average 1-time rate 


SB 1M 5M 15M 30M Hr 
D 350 3.50 665 10.90 18.09 30.00 
N 5.00 5.00 11.00 18.00 30.00 50.90 
KSPR, Ikw, 1470kc, MBS, Sears-Avery, Inter 

mountain Net, Conlan 

D 3.50 3.50 6.50 10.80 18.00 30.00 
N 5.00 5.00 11.00 18.00 30.00 50.00 
KVOC, 250w, 1230kce, ABC 
D 350 3.50 6.80 11.05 18.00 30.00 
N 5.00 5.00 11.00 18.00 30.00 50.09 


CHEYENNE, Laramie, 13,270 fam., 98.2% ra- 
dio, 13,031 radio fam. 

KFBC, 250w, 1240ke, ABC, McGillvra, Conlan 

D 400 4.00 7.50 15.00 26.25 45.00 

N 600 6.00 12.50 18.75 35.00 60.00 

CODY, Park, 4,241 fam., 96.6% radio, 4,096 
radio fam. 

KODI, 250w, 1400kc 

D 275 3.75 6.00 

N 275 3.75 7.50 
LANDER, Fremont, 5,441 
5,163 radio fam. 

KOVE, 250w, 1230kc, MBS 

D 3.50 3.00 5.00 9.00 16.00 

N 450 3.50 6.00 10.00 18.00 
LARAMIE, Albany, 5,293 fam., 96.9% 
5,128 radio fam. 

KOWB, 250w, 1340kc, MES, Grant 

D 4.50 6.00 8.00 16.00 24.00 40.00 
N 600 7.50 11.00 22.00 33.00 55.09 
POWELL, Park, 4,241 96.6% 
4,096 radio fam. 
KPOW, Tkw, 1260kc, MBS, Avery-Knodel 

. 4.00 4.00 7.50 15.00 25.00 45.00 

400 4.00 7.50 15.00 26.00 45.0) 

RAWLINS, Carbon, 4,325 fam., 95.8% radio, 
4,143 radio fam. 

~~, 250w, 1240kc, ABC, McGillvra 
275 275 6.00 12.00 18.00 30.00 

4.00 4.00 8.00 16.00 24.90 40.00 

RIVERTON, Fremont, 5,441 fam., 94.9% ro- 
_dio, 5,163 radio fam. 


12.00 20.00 
15.00 25.00 


fam., 94.9% 


32.00 
40.00 
radio, 


27.50 
30.00 


radio, 


fam., radio, 


Note: P eas 
ote: All Rates one-time. Sources: Families 


tadio families estimated from field tabu- 
IMB of 1950 U. S. Census. Percent radio 
* For complete explanation see foreword 








KWRL, 250w, 1450kc 
SB 1M 

D 3.00 4.00 

N 3.00 4.00 


ROCK SPRINGS, 


Sweetwater, 


BROADCAST! 


WYOMING 





15M 
15.00 
15.00 


97.1% radio, 5,949 radio fam. 


KVRS, Ikw-D, 500w-N, 
D 5.00 5.00 
N 7.50 7.50 


BROADCASTING e Telecasting 


10.00 


1360kc, 


30M 
25.00 
25.00 
6,127 


MBS, 
mountain Net., Avery-Knodel, BMB 
18.50 27.50 
12.50 25.00 37.50 


1949 1948 Employment Tfaxable Pay- 
1950 % Radio Retail Sales Retail Sales Mid-March — rolls—1st Qtr 
Radio-Fami‘ies (Est.) ($000) U. S. ($000) 1948 1948 ($000) 
9,636 96.6 29,536 28,699 6,215 3,652 
2,355 95.7 5,584 6,025 572 214 
237,437 98.7 1,104,853 921,287 324,556 225,073 
8,246 94.7 22,147 20,918 2,346 996 
7,042 96.2 14,151 17,369 2,363 1,122 
5,475 95.6 22,680 21,825 3,530 2,124 
22,372 98.2 84,785 78,434 18,980 11,679 
6,390 98.2 18,368 21,308 4,611 2,892 
1,996 96.2 5,965 6,166 549 220 
5,764 96.4 16,848 17,190 1,706 737 
6,719 96.7 17,855 21,430 2,074 841 
9,333 95.9 26,972 26,157 5,273 3,007 
4,321 94.7 13,031 12,677 1,808 1,044 
30,171 99.0 115,014 114,783 36,521 26,396 
5,152 95.9 12,555 16,404 1,390 596 
25,386 98.1 107,170 98,487 26,219 18,391 
4,457 95.2 11,739 12,696 1,182 569 
7,057 97.6 19,165 21,432 2,013 997 
10,266 96.5 31,207 34,640 3,707 1,698 
2,697 94.0 8,244 8,042 650 228 
9,427 95.9 22,071 23,409 2,955 1,388 
22,125 96.5 83,573 76,050 20,672 13,132 
4,852 94.2 10,219 11,672 1,690 900 
6,327 95.9 15,783 17,471 1,616 650 
7,421 95.3 16,698 17,872 2,281 890 
2,460 95.2 10,409 10,208 883 403 
11,347 98.1 42,527 45,580 6,414 3,491 
3,118 96.0 8,585 9,295 882 349 
9,273 98.0 23,819 31,116 7,293 4,359 
23,693 99.0 68,768 67,527 13,831 8,800 
9,439 96.6 28,795 35,606 5,564 2,816 
3,736 95.8 8,473 10,673 801 272 
24,641 98.2 97,920 87,936 28,988 18,858 
13,688 97.0 42,965 46,432 12,053 8,182 
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nn MAP 





l Hr 
40.00 
40.09 


fam., 
Inter- 


45.00 
60.09 















[3] Location of City and number of 
Standard (AM) Broadcasting Stations 


2) Number of FM Broadcasting Stations Scale of Miles 
A Number of Telecasting Stations 
MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 2 5 75, 10 


© 1950, Broadcasting Publications, inc 


1)Sheridan 
Powell [1 


Cody!1 


1] Worland 


( asper|2 


| 
(¥)Rock Springs | 
J 


LARAMIE 


Laramie(!) 


1} Cheyenne 


* * * * * * 

SHERIDAN, Sheridan, 5,459 fam., 97.3% ra- | KGOS, 250w, 1490ke 
dio, 5,311 rodio fam. SB IM) «5M ISM 30M_—sT Hr 
KWYO, Ikw-D, 500w-N, 1410kc, MBS, Avery- | D 2.50 3.00 7.50 15.00 25.00 40.00 
Knodel, BMB a aom ine | N.. 250 3.00 7:50 15.00 25.00 40.00 

r : 
> 27) 375 700 1600 320 cay | WO Wee 268 Gn. OE 

5.00 5.00 10.00 20.00 35.00 60.00 | , ic, 1a” radio fe 
TORRINGTON, Goshen, 3,515 fam., 97.6% | D 3.00 400 7.00 15.00 25.00 40.00 
radio, 3,430 radio fam. N 3.00 4.00 7.00 15.00 25.00 40.00 
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CLASSIFICATIONS 




















* * 





5 






County 





Albany 
Big Horn 
Campbell 
Carbon 
Converse 
Crook 
Fremont 
Goshen 
Hot Springs 
Jchnson 
Laramie 















Lincoln 
Natrona 





Niobrara 
Park 

Platte 
Sheridan 
Sublette 
Sweetwater 













Teton 

Uinta 

Washakie 

Weston 

Yellowstone National Park 















Population** 
Families 
Retail Sales* 











Per Capita Income* 





licensed. 





2 AM affiliates, average 1-time 
SB 1M 5M 15M 


D 6.25 8.75 12.50 25.00 
N 9.50 14.02 22.50 37.50 













KBYR, 250w, 1240kc, Cooke 





D 8.40 14.00 
N 10.00 20.00 






D 5.00 7.00 10.00 20.00 
N 7.00 11.25 18.00 30.00 







Scott 


D 7.50 10.50 15.00 30.00 
N 12.00 16.80 27.00 45.00 













lations of 1950 U. S. Census. 
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Py 

a 0 Seen 
OS ee 
Percent Radio ....... 
Radio Families ....... 
O'S 


@ August 14, 1950 


MARKET INDICATORS FOR WYOMING 


FIGURES YR. FIGURES YR. 
288,707 750 250,742 7°40 
0.19% 750 0.19% 40 
80,644 50 69,220 40 
97.1% 749 914% 46 
78,305 50 66,800 7°46 


banaroue nea $ 360,031,000 749 307,161,000 °48 





Retail Trade Employes ....... 14,159 °48 9,019 ’39 
Wholesale Sales Volume ..... $ 147,903,000 °48 37,000,000 39 
Wholesale Trade Employes ... 2,137 °48 1,204 ’39 
Employment (Mid-March) ... 47,671 48 44,363 ’47 
Taxable Payrolls (Ist quarter) $ 29,619,000 °48 25,472,000 47 


* 


i ocrabariis nea leasip Li iSeste aur eisi $ 426,000,000 748 


Percent distribution 
Per Capita Income 


acm 0.21% 48 
Ba Seeh age Sis $1,494 748 


Percent of national per capita 


income 


Bates ta etausipn sia uabanars 106% 48 


New Construction (Private).. $ 17,800,000 °47 


Residential 
Non-Residential 


2 OR nar: $ 6,000,000 47 
rete eis aii $ 5,800,000 48 


Value added by Manufacture. $ 34,957,000 °47 
Automobile Registration .. 


Telephones 


eC 114,206 49 


Sarat rsa eraterste isis cleie Gis 66,400 °49 








151,000,000 » 
0.20% 


605 » 


105% ° 
13,100,000 ° 
3,600,000 
1,800,000 
15,336,000 

101,635 

44,100 4 


Note: 1949 Retail Sales, copyright 1950 “Sales Management.” Further reproducting 
| unlicensed. 1948 Retail Sales, Dept. of Commerce, 1948 Census of Business, 





* 





> 





* 


1950 1940 1950 1950 % Radio 
Population Population Families Radio-Families 

18,952 13,946 5,293 5,128 96.9 
13,188 12,911 3,683 3,583 97.3 
4,849 6,048 1,354 1,320 7S 
15,485 12,644 4,325 4,143 95.8 
5,852 6,631 1,634 1,593 97.5 
4,738 5,463 1,323 1,262 95.4 
19,480 16,095 5,441 5,163 94.9 
12,586 12,207 3,515 3,430 97.6 
5,207 4,607 1,454 1,411 97.1 
4,725 4,980 1,319 1,275 96.7 
47,509 33,651 13,270 13,031 98.2 
8,973 10,286 2,506 2,458 98.1 
31,300 23,858 8,743 8,480 97.0 
4,684 5,988 1,308 1,273 97.4 
15,185 10,976 4,241 4,096 96.6 
7,883 8,013 2,201 2,126 96.6 
19,546 19,255 5,459 5,311 97.3 
2,450 2,778 684 661 96.7 
21,938 19,407 6,127 5,949 97.1 
2,538 2,543 708 680 96.1 
7,295 7,223 2,037 1,973 96.9 
7,255 5,858 2,026 1,957 96.6 
6,703 4,958 1,872 1,812 96.8 
344 416 96 96 100.0 


Employment (Mid-March) 
Taxable Payrolls (1st quarter) 


** Census Bureau estimate. 


ALASKA 


WYOMING RADIO MARKET DATA BY COUNTIES 


* 




















* * 





1949 1948 Employment Taxable Px). 
Retail Sales Retail Sales Mid-March —_rolls—1s¢ Q 
(Est.) ($000) U. S. ($000) 1948 1948 (Sop, 
22,748 18,340 2,567 Fe) 
12,038 10,307 1,263 n 
5,720 5,764 385 19 
20,496 15,291 2,036 Ly 
7,754 6,406 625 ru 
2,944 3,507 281 It 
16,031 17,907 1,348 &3 
10,203 12,596 1,014 4) 
5,036 5,799 767 “op 
5,188 4,752 356 14 
60,829 46,425 7,502 406 
9,635 8,094 1,586 69 
54,324 40,767 6,491 4ly 
7,203 5,828 1,250 94 
19,985 19,305 2,039 1,355 
8,760 8,374 902 9) 
29,773 23,097 2,752 142 
2,622 2,044 182 ” 
31,283 24,205 4,709 3007 
3,553 3,643 213 108 
8,932 7,918 781 44 
7,734 8,981 667 Mu 
5,472 5,611 561 % 
1,768 2,200 17 : 


Sources: 1950 Population, field reports, 1950 Census; 1940 Population, 1940 Census; 1950 Families and 1950 Radio Families, BROADCASTING estimate; Percent Radio, BMB; 1949 Retail Soles 
copyright 1950 ‘‘Sales Management.” 


Further reproduction unlicensed. 1948 Retail Sales; Employment, Mid-March 1948 and Taxable Payrolls, Ist-Quarter 1948, Dept. of Commerce 


127,000 50 72,524 ’39 
35,474 750 


$97,500,000 °49 $ 85,000,000 48 


14,451 7°48 15,716 7°47 


$12,167,000 748 $ 11,204,000 47 


$1,650 49 $1,604 748 


* Copyright “Sales Management.” Further reproduction un- 


SPOT RATE FINDER 


ANCHORAGE, 19,500, 1949 population * 


rate 
30M 1 Hr 


37.50 62.50 
60.00 100.00 


21.00 35.00 
30.00 50.00 


KENI, 5kw, 550kc, ABC, MBS, NBC, Young 


30.00 50.00 
45.00 80.00 


(Combination with KFAR, Fairbanks, Alaska) 
KFQD, 5kw, 790kc, CBS, NBC, Pan American, | 


45.00 75.00 
75.00 120.00 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
Percent radio 
BMB. For complete explanation see foreword 


FAIRBANKS, 9,000, 1949 population* 


2 AM affiliates average 1-time rate 


SB 1M 5M 15M 30M = 14Hr 
D 5.50 8.00 12.12 22.00 33.00 55.00 
N 8.00 11.62 18.50 31.00 50.00 90.00 


KFAR, 10kw, 660kc, ABC, Don Lee, NBC, | 


Young 


D 6.00 9.00 14.25 24.00 36.00 60.00 | 


N 8.00 12.00 19.00 32.00 50.00 100.00 


KFRB, Ikw, 1290kc, CBS, NBC, Pan Ameri- | 


can, Scott 


D 5.00 7.00 10.00 20.00 30.00 50.00 
N 8.00 11.25 18.00 30.00 50.00 80.00 


JUNEAU, 7,000, 1949 population * 


KINY, 5kw, 1460kc, CBS, NBC, Pan Amer- 
ican, Scott 

D 6.25 8.75 12.50 25.00 37.50 60.00 

N 10.00 13.60 22.50 37.50 60.00 100.00 





a 
RQ 


BROADCASTING ZY TELECASTING 


a MAP 
ALASKA 


[3] Location of City and number of 

Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
4 Number of Telecasting Stations 


Sk of Miles 
oenlO0, 200, 300 


AAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 


© 1950, Broadcasting Publications, Inc. 


* * * 


KETCHIKAN 7,000, 1949 population* 
KTKN, Ikw, 930kc, CBS, NBC, Pan Ameri- | KALA, 250w, 1400kc 


can, Scott 
SB 1M 5M 15M 


D 5.00 7.00 10.00 20.00 30.00 50.00 | 


30M 


DISTRICT 2 


Anchorageff3y**"** 
penoragel 3) 





»/ (1) Seward ) 


i 


2) Fairbanks 





: 


Ketchikan (1) 


* * 


| SITKA, 2,500, 1949 population * 


1 Hr 


ican, Scott 
N 8.00 11.25 18.00 30.00 50.00 80.00 SB 1M 5M 15M 30M Iie 


SEWARD D 375 5.25 7. 
KIBH, 250w, 1340kc, CBS, NBC, Pan Ameri- | N 900 8.5015. 
can, Scott a 

D 3.75 5.25 7.50 15.00 22.50 40.00 | *Copyright 1950 


N 6.00 8.50 15.00 25.00 40.00 60.00 ' Further reproduction 





BROADCASTING 


} No rates available 


KIFW, 250w, 1230ke, CBS, NBC, Pan Ame 


50 15.00 22.50 40.00 
00 25.00 40.00 60.0 


“Sales Management. 
unlicensed. 


e Telecasting 








cian 
Popula 
Familie 
Retail 

Wholes 
Emplo; 
Taxabl 


* Ce 
unlice! 





Popt 
Fam 
Retz 
Per 





unli 





FA 





60,000 
0.20% » 
605 » 


105% 
00,000 
00,000 
10,000 
36,000 
01,635 
14,100 


Producti 
iness, 


Taxable Pp), 
rolls—1st Q 
1948 (Soy 


| Retail Soles 
of Commerc, 


~~ 


Pan Amer 


30M 1H 
22.50 40.00 
40.00 60.00 


anagement. 


casting 


HAWAII 


Population 

Families 

Retail Sales* 

Wholesale Sales* 

Employment (Mid-March) 
Taxable Payrolis (1st quarter) 


# Copyright 1950 “Sales Management.” 


unlicensed. 


$382,400,000 
$209,846,000 


$58,335,000 


493,437 

37,831 
$424,940,000 
$242,355,000 
84,399 
$54,343,000 


89,046 


Further reproduction 


SPOT RATE FINDER 


HILO 
(HBC, lkw, 970kc, CBS, Free & Peters 
Combined rates with KGMB, Honolulu) 


SB 1M 5M 15M 39M 14Hr 
) 12.00 15.00 16.50 33.00 49.50 82.59 
N 24.00 30.00 33.00 66.00 99.00 165.00 
KIPA, Ikw, 1110kc, Aloha, Walker 


> 3.25 3.90 688 13.00 19.50 32.59 
N 650 7.80 13.00 26.00 39.00 65.00 


HONOLULU, 355,036 Honolulu County 
population * 


1949 


Note: All Rates one-time. Sources: Families 
and radio families estimated from field tabu- 
ations of 1950 U. S. Census. Percent radio 
BMB. For complete explanation see foreword 


4 AM affiliates, average 1-time rate. 
SB 1M 5M 15M 30M 14Hr 


D 8.80 11.18 13.82 2638 39.77 89.03 
N 17.60 22.12 27.63 52.77 78.78 144.31 


KGMB, 5kw, 
Hooper 


D 10.20 12.75 14.03 28.05 42.08 70.13 
N 20.40 25.50 28.05 56.10 84.15 140.25 
KGU, 2.5kw, 760kc, NBC, Katz 

D 7.50 10.00 12.50 20.00 32.00 51.00} 
N 15.09 18.00 25.00 40.00 61.00 102.00 
KHON, 5kw, 1380kc, Aloha, Walker, Hooper 


D 5.00 7.50 10.00 20.00 39.00 50.00 
N 10.00 15.00 20.00 40.00 60.00 100.00 


590kc, CBS, Free & Peters, 


PUERTO RICO 


Population 

Families 

Retail Sales* 

Per Capita Income* 


* Copyright 1950 “Sales Management.” 


unlicensed. 


$505,100,000 


2,205,398 
616,032 


1,869,255 


"49 
"49 


$535,000,000 


$282 $285 


Further reproduction 


SPOT RATE FINDER 


AQUADILLA 
WABA, 250w, 1240kc 


No rates availiable 


ARECIBO, 38,900, 
WCMN, Ikw, 1280kc 
SB 


1949 population * 


1M 5M 
D 250 3.00 
N 3.00 4.00 5.00 


WKUM, 10kw, 1070kc 
(No rates available 


15M 
7.50 
12.50 


30M 
12.50 
25.00 


1 Hr 
40.00 


BAYAMON 

WENA, 250w, 1560kc 

D 1.00 3.75 
5.00 


6.50 
12.50 


12.50 
25.00 


N 1.50 
CAGUAS, 29,200, 1949 population * 
WJFR, 250w, 1240kc 

No rates available 


A. 250w, 1450kc 


1.75 3.00 
N 2.50 5.00 


WVJP, 250w, 1110kc 
No rates available) 


7.00 
10.00 


13.00 
19.00 


FAJARDO 


WMDD, 250w, 1490kc 
D 3.00 2.00 3.25 


5.00 
N 5.00 3.00 4.50 


8.75 


10.00 
17.50 


Note: All Rates one-time. Sources: Families 


and radio families estimated from field tabu- 
sey of 1950 U. S. Census. Percent radio 
MB. For complete explanation see foreword 


BROADCASTING 


20.00 | 








GUAYAMA 


WXRF, Ikw, 1590kc 
SB 1M 5M 


D 1.50 2.50 
N 2.50 5.00 


15M 30M 


5.00 9.00 
12.50 25.00 


1 Hr 
17.50 


MAYAGUEZ, 63,800, 1949 population * 


WAEL, 250w, 1400kc 
D 3 2.53 


4.69 


5.06 
9.38 


10.13 


1.1 
N 2.03 18.75 37.50 


— \ 
(4) Mayaguez 


BROADCASTING TELECASTING . 


a MAP 


4 


PUERTO RICO 


e Telecasting 


50.00 | 


20.25 | 


Location of City and number of 
Standard (AM) Broadcasting Stations 


Number of Telecasting Stations 


BROADCASTING TELECASTING 


eee aa MAP 
HAWAII 


3) Location of City and number of 

Standard (AM) Broadcasting Stations 
2) Number of FM Broadcasting Stations 
A. Number of Telecasting Stations 


ae 


MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
» 1950, Broadcasting Publications, inc. 


* * * 


KPOA, 5kw, 630kc, MBS, Hollingbery 

SB 1M 5M 15M 30M 
D 7.50 10.00 13.75 27.50 40.00 
N 15.00 20.00 27.50 55.00 80.00 


1H 
67.59 
135.00 


KULA, 10<w, 690kc, ABC, Avery-Knodel 


D 10.090 12.50 15.00 39.00 45.00 100.00 
N 20.00 25.00 30.00 60.00 90.00 200.00 
LIHUE 

KTOH, 250w, 1490kc, 


Aloha, Walker 


WKJB, Ikw, 710kc, Inter-American 
SB 1M 5M 15M 30M 
D 1.30 1.50 2.50 6.25 12.50 


N 2.25 2.50 3.75 9.38 18.75 
WORA, lIkw, 1150kc, Guzman 

D 1.30 1.25 3.38 675 11.25 
N 2.50 2.25 638 12.75 21.25 


WPRA, 10kw, 990kc, 
D 


1 Hr 


Continental 
2.00 5.00 7.50 12.50 
N 4.00 10.00 15.00 25.00 


PONCE, 77,100, 1949 population * 
WPAB, 5kw, 
D 4.00 
N 5.00 


1370ke 
5.00 
7.00 


10.00 18.00 
13.00 25.00 50.00 
Guzman 

5.00 10.00 18.09 
7.00 13.00 25.00 


WPRP, 5kw, 910kc, 
D 2.00 4.00 
N 2.50 5.00 


35.09 
RIO PIEDRAS, 27,100, 1949 population * 


WRIO, Ikw-D, 500w-N, 1140kc 
D 2.50 


7.50 13.75 25.00 


N 5.00 


WWWW, 250w, 1520kc 
No rates available 


SAN JUAN, 241,500, 1949 population * 


3 AM affiliates, average 1-time rate. 
D 7.23 


(2) Santurce 
(2)Rio Piedras 


Caguas[3) ¢ 
t 


(y)Guayama ~ 


Scale of Miles 


2) Number of FM Broadcasting Stations 


50.00 | 


14.43 26.66 50.00 
N 14.43 28.90 53.33 100.00 | 





MAP BY WALTER P. BURN, MIDDLEBURY, VERMONT 
1950, Broadcasting Publications, Inc 


Scale of Miles 


0 25 50, 75 


core Ome 


* * 
5M 15M 30M 14Hr 


6.00 12.00 18.00 30.00 
12.00 24.00 36.00 60.00 


SB 1M 
D 3.75 4.50 
N 7.50 9.00 


WAILUKU 

KMVI, Ikw, 550kc, Aloha, Walker 

D 3.60 540 7.20 14.40 21.60 36.00 
N 8.10 10.80 14.40 28.80 43.20 72.00 


*Copyright 1950 ‘Sales 


Management” 
Further reproduction unlicensed. 


2 AM non-affiliates, 
SB 1M 


average I1-time rate. 
5M 15M 30M I14Hr 


D 14.75 18.37 36.25 
N 20.50 40.00 75.00 


WAPA, 10kw, 680kc, ABC, MBS 


D 7.50 15.00 
N 15.00 30.00 


27.50 
55.00 


50.00 
100.00 


WIAC, 5kw, 580kc, Guzman 


D 7.75 13.00 
N 15.00 25.00 


25.00 
50.00 


50.09 
100.00 


WITA, 250w, 1400kc 

D 6.50 
N 16.00 
WKAQ, 5kw, 620kc, CBS, Inter-American 

D 6.70 13.30 25.00 50.00 
N 13.30 26.70 50.00 100.00 
WNEL, 5kw, 860kc, NBC, Weed 


D 7.50 15.00 
N 15.00 30.00 


11.75 
30.00 


22.50 
50.00 


27.50 50.00 
55.00 100.00 


15.00 27.50 50.00 | 


SANTURCE 


WIBS, 10kw, 740kc, Pan American 


D 7.50 15.00 27.50 50.00 
N 15.00 30.00 55.00 100.00 


* Copyright 1950 Sales Management.”’ 
Further reproduction unlicensed. 
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XCLUSIVE 





— SAN FRANCISCO — 


LONG ESTABLISHED 
FOREIGN AUDIENCE PROGRAMS 














ITALIAN 
SPANISH 
CHINESE 














FRENCH 











* Source of population figures: 
U.S. Census Bureau 
SF Chamber of Commerce 


KSAN 
DOMINATES THE FOREIGN 


AUDIENCE IN ONE OF THE 
NATION’S RICHEST MARKETS 













Affiliated with 
The Foreign Language Network 


KSAN 


SAN FRANCISCO! 




















WORLD ! 





CONTACT 








KF VD 


August 14, 1950 



























BIRMINGHAM 





Lang 
Greek 












CLIFTON 


KCLF, 250w, 1400kc 
Spanish 
DOUGLAS 
KAWT, 250w, 1450kc 
Spanish 
GLOBE 
KWJB, 250w, 1240kc 
Spanish 
| MESA 
KTYL, Ikw, 1310ke 
Spanish, French, Jew- 
ish, Yugoslavian 
NOGALES 
KNOG, 250w, 1340kc 
Spanish 
PHOENIX 
KIFN, 250w-D, 860kc 
Spanish 
PRESCOTT 
KYCA, 250w, 1490kc 
Spanish 
SAFFORD 
KGLU, Ikw, 1480ke 
Spanish 
TUCSON 
KCNA, 250w, 1340kc 
Spanish 
KOPO, 250w, 1450kc 
| Spanish 
| KTKT, 250w, 1490k- 
| Spanish 
Italian 
| KTUC, 250w, 1400ke 
| Spanish 
| KVOA, Ikw, 1290kce 
Spanish 










- *175,000 
85,000 
40,000 
25,000 
25,000 















































































---next to MEXICO CITY 


LOS ANGELES 


Has The 
LARGEST 


Mexican Population 



















in the 



























THIS 

















| WKAX, Ikw-D, 900kc 


ARIZONA 





Total Schedule | 


| 

| 

| Number of listeners is station estimate. 
source write direct to station manager. 



























Eddie Rodriguez 


HALF-MILLION MARKET 
THROUGH 


“Buenos Dias’ THE ONLY SPANISH LAN- 
GUAGE PROGRAM BY A LOS ANGELES STATION 
COVERING 


SOUTHERN CALIFORNIA 





—The Center-Dial Station 
IN LOS ANGELES 


REPRESENTED BY 
Joseph Hershey McGillvra, Inc. 


CALIFORNIA 
AUBURN 
KDIA, 250w, 1490kc 
Lang. Listeners 
Spanish 5,000 
BANNING 
KPAS, 250w, 1490kc 
Spanish 4,000 
BARSTOW 
KWTC, 250w, 1230kc 
Spanish 4,000 
BERKELEY 


KRE, 250w, 1400kc 
Italian & Portuguese 250,000 


BLYTHE 


KYOR, 250w, 1450kc 
Spanish 


BRAWLEY 


KROP lIkw, 1300kc 
Spanish 123,000- 
31,000- 


BURBANK 


KWIK, 250w, 1490kc 
Spanish 450,000 
Jewish 250,000 


CALEXICO 


KICO, 250w, 1490kc 
Spanish 160,000 


CORONA 


KBUC, 500w, 1370kc 
Spanish 72,000 


DELANO 


KCHJ, Ikw-D, 1010kc 
Spanish 


DINUBA 

KRDU, 250w, 1240kc 

Spanish 15,000 
Armenian 

Swedish 

German 


FORT BRAGG 


KDAC, 250w, 1230kc 
Italian 10% 


FRESNO 


KGST, Ikw, 1600kc 
Sponish, Portugese, 
Italian, Armenian, 
German, Japanese 


& Chinese 450,000 
KYNO, Ikw, 1300kc 
Spanish 25,000 
HANFORD 


KNGS, Ikw, 620kc 
Spanish, Portugese, 
Italian 50% 


LODI 


WCVR, Ikw-D, 1570kc 
Spanish, Portuguese 


LOS ANGELES 


KFVD, 5kw, 1020kc 
Spanish 500,000 


MERCED 

KYOS, 5kw, 1480kc 

Sganish, Italian & 
Portuguese 


MODESTO 


KMOD, Ikw, 1360kc 
Spanish & 
Portuguese 30,000 


MONTEREY 


KMBY, 250w, 1240kc 
Spanish, Portuguese & 
Italian 10,000 


MOUNT SHASTA 


KWSD, 250w, 1340kc 
Italian 10% 


NAPA 


KVON, 500w, 1440kc 
Italian 30,000 


NEEDLES 


KSFE, 250w, 1340kc 
Spanish 25% 


Mins. Wkly. 


90 


180 


360 


780 


180 


6 Days 


1200 


150 


2520 


120 


420 


30 


420 


720 


300 







360 


720 


30 


195 


60 


150 


210 
BRO 


Foreign Language Broadcasting in Major U.S C 


ALABAMA 


| OAKLAND 


KROW, Ikw, 960kc 
Lang. 
| Itetian 


KWBR, Ikw, 1310kce 


Italian 


ONTARIO 


Ita‘ian 





PASADENA 


KALI, Ikw-D, 1430kc 
Spanish 


PETALUMA 

KAFP, 250w, 1490kc 
Italian 

PITTSBURG 


AECC, Ikw, 990kc 
Spanish 
lta.ian 


POMONA 


KPMO, 500w, 1600kc 


Italian & Spanish 


PORTERVILLE 


ATIP, 250w, 1450kc 
Spanish 


RIVERSIDE 


<PRO, Ikw, 1440kce 
Spanish 


SALINAS 


KS3W, Ikw, 1380kc 
Mexican 


SAN BERNARDINO 
KCSB, 500w, 1350kc 
Spanish 


KFXM, Ikw, 590kc 
Mexican 


KITC, S5kw, 1290c 
Spanish 


KRNO, 250w, 1240kc 


Spanish & Greek 





SAN FERNANDO 


KGIL, Ikw, 1260ke 
Spanish 


SAN FRANCISCO 


French, Chinese, 


Greek & Spanish 


SAN JOSE 


| KEEN, Ikw, 1370ke 
Spanish & Italian 


1590ke 
Spanish, Italian & 
Portuguese 





SAN RAFAEL 


Portuguese 





SANGER 


Spanish 





SANTA ANA 
KVOE, Ikw, 1480kc 
Spanish 

SANTA BARBARA 
Spanish 


Italian 
Spanish 


SANTA CRUZ 





-SANTA MARIA 


KCOY, 250w, 1400kc 


Spanish & Mexican 


KSMA, 250w, 1240kc 


Spanish 


ADCASTING 





Spanish, Portuguese & 


KOCS, 250w, 1511kc 


ss 


KSAN, 250w, 1450kc 


Portuguese, Italian, 


| KSJO, lkw-D, 500w-N, 





KTIM, Ikw-D, 1510kc 


KSGN, Ikw-D, 900kc 


KIST, 250w, 1340kc 


KTMS, Ikw, 1250kc 


KDON, 5kw, 1460kc 
Spanish & Portuguese 


Telecastimt 








SANTA 
KOWL, 


Lang. 

Yiddish, 
Hung 
Italia 
Arme 
vian 


SANTA 
KSRO, 


Portugu 
talian 


STOCK! 
KGDM, 
Spanish 

Portu 


KSTN, 
Spanist 


TAFT 


KTKR, 
Spanist 


TULARE 


KCOK, 
Portugt 


TURLO! 


KTUR, 
Portug 


VENTU 
KVEN, 
Spanis 


KVVC, 
Spanis 


VISAL 


KKIN, 
Spanis 


WATS 


KHUB, 
Portug 
Jug 


YUBA 


KUBA 
Sponi 








Mins. Wk 
180 


108) 


1895 


ss 


130 


210 


lex. 


30 


900 


420 


510 


420 


1200 


420 


840 


1200 


7 x 


lecastis 


SANTA MONICA 
KOWL, 5kw-D, 1580ke 
























Spanish 








TULARE 


KCOK, Ikw, 1270ke 
Portuguese 











TURLOCK 


KTUR, Tkw, 1390kc | 
Portuguese & Spanish 







VENTURA 











KVEN, 250w, 1450kc 
Spanish 












KVVC, Ikw, 1590kc 
Spanish 





VISALIA 


KKIN, 250w, 1400kc 
Spanish & Portuguese 










WATSONVILLE 






KHUB, 250w, 1240kc 
Portuguese, Spanish, 
Jugo & Slav 





YUBA CITY 


KUBA, 500w 
Spanish 






1600kc 









ALAMOSA 


KGIW, 250w, 1450kc 
Spanish 








DENVER 


KMYR, 250w, 1340kc 
Spanish & Italian 











KTLN, Ikw-D, 990ke 
Spanish 


FT. COLLINS 


KCOL, Ikw, 1410ke 
Spanish 










FT. MORGAN 


KFTM, 500w-D, 1260kc 
German & Spanish 







GREELEY 


KFKA, Ikw, 1310kc 
Spanish 
German 


KYOU, 250w, 1450kc 
Spanish 





LA JUNTA 


KOKO, 250w, 1400kc 
Sponish 












lang Listeners Mins. Wkly. 
ang. 
Yiddish, Spanish Kolo, 
Hungarian, German, 
Italian, Japanese, 
— Scandina- ad 
vi 
SANTA ROSA 
KSRO, Ikw, 1350kce 
Portuguese 15,000 60 
talian 60,000 
STOCKTON 
KGDM, Skw, 1140kc 
Spanish, Italian 
Portuguese 195 
kw, 1420kc a 
CSB Filipino 5,000-Filip. 160 
i 6,000-Sp. 
TAFT 
-D, 1310kc 
KTKR, 500w — a 


3,500 210 
5,000-Port. 465 
10,000-Sp. 
30,000 720 
35% 480 


4,000 


10,000 


COLORADO 


24,000 


43,000-Sp. 


450 


120 


280 


420 


735 


41,000-Ital. 


150,000 
15,000 


12,000 


5,000 
BROADCASTING e Telecasting 


690 


180 


60 


210 








LAMAR l 


KLMR, 250w, 1340kc 
Lang. Listeners Mins. Wkly. | 
Spanish 5,000 30 | 
LONGMONT 
| 

KLMO, 250w-D, 1050kc 
Spanish 30 | 
MONTROSE 
KUBC, 250w, 1240kc | 
Spanish 2,000 75 
PUEBLO 
KCSJ, Ikw, 590kce 
Spanish 100,000 60 
Italian 100,000 60 
KDZA, 250w, 1230ke } 
Spanish 20,000 210 
Italian 10,000 30 
KGHF, 5kw-D, lkw-N, 

1350ke | 
Soanish 12,000 60 
Slovenian 10,000 60 





SALIDA 


KVRH, 250w, 1340kc 
Spanish 


TRINIDAD 


KCRT, 250w, 1240kc | 


Italian 


252 
Spanish 


390 


WALSENBURG 


WPHC, 250w, 
Spanish 


1450kc 


10,000 360 


CONNECTICUT 


BRIDGEPORT 


WLIZ, Ikw-D, 1300ke 
Hungarian, Italian & 
Albanian 


52,000 510 


BRISTOL 
WBIS, 500w-D, 


Italian 


1440kc 


DANBURY 


WLAD, 250w, 800kc 


Arabic 6,000 30 


3,000 





MERIDEN 

WMMW,. Ikw-D, 1470ke 

Polish 200,000 
MIDDLETOWN 

WCNX, 500w-D, 1150kc 

Italian 34% 30 
Polish 15% 30 
NEW BRITAIN 

WKNB, Ikw-D, 840kc 

Polish 81,481 180 
Italian 169,689 180 
NEW HAVEN 

WAVZ, Ikw-D, 1260kc 

Jewish, Italian & 

Polish 28,000-Jewish 150 
60000- Italian 
3,140-Polish 

WNHC, 250w, 1340ke 

Italian 85,000 1515 
NEW LONDON 

WNILC, 250w, 1490ke 

Polish & Italian 20,000 120 


NORWALK 

WNLK, 500w, 1350kc 

Italian 175,000 360 
Hungarian 80,000 60 
Polish 35,000 60 












NORWICH | KEY WEST 
WICH, 250w, 1400kc | WKWF, 500w, 1600kc 
Lang. i Listeners Mins. Wkly. Lang. Listeners Mins. Wkly. 
Polish, Italian & French 20% 480 Suanitéh 10,000 105 
TORRINGTON 
WLCR, Tkw-D, 990k | MIAMI 
talian 33% 240 
“ WFEC, 250w-D, 1220kc 
Polish 18% 60 Italian 65,000 (com- 60 
WTOR, 250w, 1490kc | Hungarian bined) 30 
Polish 5,000 60 | Jewish 60 
WATERBURY WIOD, 5kw, 610kc 
WWCO, 250 | Spanish 65 
ie | WTVJ (TV), Chan. 4, 2.2kw-vis.; 1, Tkw-aur 
Lithuanian 40% 240 | Spanish 40,000 30 
| 
MIAMI BEACH 
ELAWA WKAT, 5kw-D, Ikw-N, 1360ke 
D RE Spanish 30,000 
WILMINGTON WMBM, Ikw-D, 800kc 
WTUX, 500w-D, 1290ke — 50,000 = 
Polish & Italian 25,000-Ital. 360 aga 50 
20,000-Pol. panish 50,000 
, Hungarian 5,000 30 
S. c TAMPA 
Ee WALT, Ikw-D, 1110kc 
WASHINGTON Spanish 50,000 630 
WEBK, Ikw-D, 1590kc 
bere 250w, 1340ke 30,000 45 Spanish & Italian 40,000 420 





FLORIDA | GEORGIA 
CLEARFIELD | ATLANTA 
WTAN, 250w, 1340kc | WATL, 5Skw, 1380ke 
Greek 5,000 60 | Greek 75,000 60 
FT. LAUDERDALE 
WBRD, 250w-D, 1580kc 
Spanish 15 | IDAHO 
HOLLYWOOD 
WINZ, Ikw, $40kc | COEUR d’ ALENE 
: “ ‘s 
Italian & Spanish 20% 60 KVNI, 250w, 1240kc 
JACKSONVILLE | Swedish 15,000 105 
WJPH, 5kw, 1320k . 
— . 30 «CI (Continued on page 238) 


















The Most Powerful 
FOREIGN LANGUAGE 
STATION in the WEST 


KOWL is the only station in Los Angeles majoring in 


language programs that completely covers Southern 
California. 



































KOWL therefore gives you exclusive coverage of 
1. City of Los Angeles 

2. Los Angeles County 

3. San Diego in Orange County 

WITH A 005 MV SIGNAL 


















Unlike New York and Chicago there is no large concentra- 
tion of any language group in the city of Los Angeles. 
Foreign language groups are scattered throughout Los 
Angeles County and Southern California and to reach 


them it is essential to have POWER AND PROGRAMMING. 
KOWL has both ! 


Owned and Operated by Art. Croghan 


KOWL -w 


WATTS 
LOS ANGELES — SANTA MONICA, CAL. 


Clear Channel 






ONLY JOE ADAMS, ON KOWL, REACHES ALL NEGROES! 
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FOREIGN LANGUAGE | <i<t° 
WHFC, 250w, 1450kc 
z Lang. Listeners Mins. Wkly. 
(Continued from page 237) Czech 660 
Polish ps 
Lithuanian 4 
ILLINOIS Jewish 180 
Greek 210 
CHICAGO Spanish B. 
WEDC, 250w, 1240kc ,— 
Lang. Listeners Mins. Wkly. | 
Polish, Bohemian, Italian, EAST ST. LOUIS 
Russian, Greek, Ukranian WTMV, 250w, 1490kc 
Polish, Lithuanian, 
German, !talian, Jew- ELMWOOD PARK 
ish, Swedish, Jugoslav, 
Hungarian, Ukranian, WLEY(FM), Chan. 296, 
Croatian, & Spanish 107.1Ime,  Tkw 
; | Polish, Italian, 
WSBC, 250w, 1240kc Bohemian 1,000,000 720 
Italian 375,000 ro 
Polish 720,000 24 
German 700,000 180 GALESBURG 
Czech-S!ovak 200,000 1 
Jewish 430,000 le 30 
Greek 100,000 180 
Swedish 220,000 30 
Sec canst | JOLIET 
Number of listeners is station estimate. For WJOL, 250w, 1340kc 
source write direct to station manager. Croatian & Slovak 15% 120 
i 
| . 
WGES agrees with Abraham Lincoln . . . 








“God must love the common man because he 


made so many” ... WGES is not a Gold Coast 
station. 























WGES has broadcast to the so-called mi- 
nority groups for 18 years. 


* 
We think it is a whale of a market—Polish, 
Italian, Lithuanian, German, Swedish, Jugo- 
slav, Spanish, Hungarian, 
Croatian. 























Ukranian and 











WGES is the best buy in Chicago to sell 
the better than 400,000 Negroes in this metro- 
politan area. 


& 
“In the Heart of Chicago” 
1390 KC 5000 WATTS 
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MARION 


WGGH, 500w-D, 1150kc 
Lang. Listeners 
Italian 10,000 


MOLINE 


WQUA, 250w, 1230ke 
Swedish 


PEORIA 


WWXL, Ikw, 1590kc 
Italian 


ROCKFORD 

WROK, lkw-D, 500w-N, 
1440kc 

Italian 


2,000 


INDIANA 


GARY 


WWCA, Ikw, 1270kc 
Polish, Croatian, Ser- 


bian, Greek 100,000 


HAMMOND 


WJOB, 250w, 
Polish 

Slovak 
Spanish 
Hungarian 


1230kc 


MICHIGAN CITY 


WIMS, Ikw-D, 
Polish 


1420kc 


SOUTH BEND 


WHOT, 250w, 1490kc 
Polish 
Hungarian 


WSBT, 5kw, 960kc 
Polish 
Hungarian 


20,000 


D 


30,000 
15,000 


IOWA 


AMES 


KASI, Ikw-D, 1430kc 
Norwegian 


CEDAR RAPIDS 
KCRG, 5kw, 1600kc 


Czechoslovakian 


KWCR, 250w, 1450kc 
Czechoslovakian 30,000 


9,749 


DES MOINES 


KWDM, lIkw, 1150ke 
Italian & 


11,000 
Scandinavian 70,000 


IOWA CITY 


KXIC, Ikw-D, 800kc 


Czechoslovakian 100,000 


KANSAS 


LEAVENWORTH 


KCLO, 500w-D, 1410kc 
French 


LOUISIANA 


ALEXANDRIA 


KALB, 5kw-D, Ikw-N, 
580kc 
French 


KVOB, Ikw, 970kc 
French 


100,000 


30,000 


CROWLEY 
KSIG, 250w, 1450kc 


French 70% 


Mins. Wkly. 
15 


60 


30 


300 


150 
30 


180 
30 


50 
35 


30 


120 


180 


390 


870 


25 


380 
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HOUMA 
KCIL, 250w, 1490kc 
Lang. 


Listeners 
French 


57,712 


LAFAYETTE 

KLFY, 250w-D, 1390kc 

French 450,000 
KVOL, Ikw, 1330ke 

French (Acadian) 45,000 
LAKE CHARLES 


KPLC, 5kw-D, Ikw-N, 
1470kc 

French 35% 

NEW ORLEANS 

WJMR, 250w-D, 990kc 

Spanish 67,000 

OPELOUSAS 


KLSO, 250w, 1230kc 
French 


SHREVEPORT 
KCIJ, 5kw, 980kc 
Spanish & French 
Less than 
%o 


MAINE 


BIDDEFORD 


WIDE, 250w, 1400kc 
French 


LEWISTON 
WCOU, 250w, 1240kc 
French 


WLAM, 5kw, 1470kc 
French (Canadian) 


60% 
70,000 
WATERVILLE 


WTVL, 250w, 
French 


1490ke 
25,000 


MARYLAND 


ANNAPOLIS 


WASL, 250w-D, 810kc 
Greek 


BALTIMORE 


WBMD, Ikw-D, 750kc 
Italian 60,000 
German, Polish, Greek 

& Lithuanian 


WCBM, 10kw-D, 5kw-N, 
680kc 

Polish 

Italian 

Czech 

Yiddish 

WSID, Ikw-D, 1570kc 

Polish & Italian 


60,000 
90,000 
30,000 
50,000 


50,000 


BETHESDA 
WBCC, 250w-D, 1120kc 


Greek 20,000 


CUMBERLAND 


WDYK, 250w, 1230kc 
Italian 2,000 


SILVER SPRING 


WGAY, lkw-D, 1050kc 
Greek 25,000 


0 


400 


360 


120 


675 


0 


30 


510 
(Combined 


535 
(Combined 


60 


60 


60 


CUOUEE eee 
| 


For 24 Years 


Chicago’s Most Popular 
Foreign Language Station 


WEDC 


Featuring Programs in: 


POLISH GREEK 
BOHEMIAN RUSSIAN 
ITALIAN 


EMIL DENEMARK, INC. 





3860 W. Ogden Avenue 


Chicago 


| 





Telecasting 








BOSTON 
S wees, 1k 


long. | 
Lithuaniar 
Polish, Je 
WMEX, 5} 
Italian 
wvooM, 5 
Italian 
Greek 
Albanian 
Scandina’ 
Armeniar 
Polish 
Jewish 


BROCKT! 
wBET, | 
Lithuvanic 
CHICOP! 


WwACE, 
Polish & 


FALL RI 


WALE, 
French | 


FITCHB! 
WFGM, 
French 
Finnish 
Italian 
FRAMII 


WKOX 
Italian, 
Lith 


GARD! 


WHOB 
French 
Poli 


GREEI 


WHAI 
Polish 


HAVE 


WHA 
Italic 


HOL' 
WHY 
Frenc 


LYNI 


WLY 
Itali 














510 
(Combined 


535 
(Combined 


60 


lar 


in: | 


.N 


MASSACHUSETTS 


BOSTON 

wBMS, Tkw-D, 1090k¢ 

lang. Listeners 

Lithuanian, Greek, Italian 

Polish, Jewish 240 
kw, 1510ke 

—* 120,000 765 

wVOM, 5kw, 1600ke 

Italian 1380 

Greek 555 

Albanian 30 

Scandinavian 60 

Armenian 165 

Polish 90 

Jewish 


BROCKTON 
WBET, Ikw-D, 990kc 
Lithuanian 7,750 


CHICOPEE 
WACE, Ikw-D, 730kc 
Polish & French 


Mins. Wkly. 


107,321—Pol. 
109,541—Fr. 


FALL RIVER 


WALE, 250w, 1400kc 
French & Portuguese 


FITCHBURG 

WFGM, Ikw-D, 1580kc 

French 20,000 
Finnish 15,000 
Italian 5,000 


FRAMINGHAM 

WKOX, Ikw-D, 1190kc 

Italian, Polish & 
Lithuanian 


GARDNER 
WHOB, 250w, 1490kc 
French, Finnish & 
Polish 1,722—Fr. 
930—Finn. 
640—Pol. 


30% each 


GREENFIELD 


WHAI, 250w, 1240kc 
Polish 


HAVERHILL 

WHAV, 250w, 1490kc 
Italian & Arabic 
HOLYOKE 


WHYN, Ikw, 560kc 
French & Polish 


LYNN 

WLYN, 500w-D, 1360ke 

Italian & Greek 240,000—Ital. 
30,000—Gr. 


NEW BEDFORD 


WNBH, 250w, 1340kc 
French & Portuguese 


NORTH ADAMS 

WNAW, 250w-D, 860kc 

Polish 6,000 
PITTSFIELD 

WBEC, 250w, 1490kc 

Italian 7,000 
WBRK, 250w, 1340kc 

Polish 8,000 


SPRINGFIELD 

WSFL, 5kw-D, 1600kc 

Polish, French, Italian 
Greek & Jewish 

WSPR, Ikw, 1270kc 

Polish & Italian 


60,00 each 











TAUNTON 
WPEP, Ikw-D, 1570kc 


Lang. Listeners Mins. Wkly. 
Portuguese 14,300 75 


WARE 


WARE, Ikw-D, 1250kc 
French 135,000 


W. SPRINGFIELD 


WTXL, 250w, 1490kc 
Polish 50,000 
Italian 50,000 


WORCESTER 


WAAB, 5kw, 1440kc 
Swedish 50,000 


MICHIGAN 


ADRIAN 


WABJ, 250w-D, 1500kc 
Polish 


ANN ARBOR 


WPAG, Ikw-D, 1050kc 

Polish, Greek, Czech 
Italian, Yiddish & 
Serbian 


BAY CITY 


WGRO, 500w-D, 1260kc 
Polish 


DETROIT 


WDET (FM), Chan. 270, 101.9mc, 52kw 
Ukranian 125,000 
WJLB, 250w, 1400kc 

Polish 350,000 
Italian 125,000 
Roumanian 22,000 
Jewish 110,000 
Hungarian 69,000 
Greek 30,000 
German 190,000 
Syrian 20,000 
Ukranian 15,000 
Armenian 10,000 
Lithuanian 40,000 
Baltic 

Spanish 28,000 


1,050,000 


’ 


FLINT 

WMRP, 250w-D, 1510kc 
Hungarian 

GRAND RAPIDS 


WERS (FM), Chan. 223, 92.5mc., 10.5kw 
Polish 35,000 


WGRD, Ikw D, 1410kc 
Polish 

HOUGHTON 

WHDF, 250w, 1400kc 
Finnish 

IRONWOOD 


WJIMS, Ikw, 630kc 
Finnish & Polish 


ISHPEMING 

WJPD, 250w, 1240kc 

Finnish 

Swedish 

MUSKEGON 

WKNK, Ikw, 1600kc 

Polish 20,000 30 
WYANDOTTE 


WJJW (FM), Chan. 276, 103.1mc., kw 
Polish 45,000 480 


(Continued on page 240) 


Vl SALES 


(RET 


Tu 


WHAWh 


WWCA 


GARY, INDIANA 








KSTL 


The ALL LANGUAGE STATION of St. Louis 


St. Louis is the 8th market in the nation— 

KSTL is the only Radio Station in the area 

carrying foreign language programs. 
ITALIAN CZECH 
GERMAN POLISH 


KS TL 


Non Directional 
at 690 kc. 


Write, wire or phone: Wm. E. Ware, Pres., St. Louis 1, Mo. 


1000 Watts Daytime 


DIRECT IMPACT! 
fon 
INCREASED SALES! 


* 


W S g C SELLS Chicago’s Foreign Lan- 
guage market MORE effectively 
at LOWER cost! 


0 ty E low rate buys NINE Major 
Markets: Polish, Italian, Jewish, 
Bohemian, German, Slovak, Swed- 
ish, Greek, Negro. 


this responsive, economically- 
sound, basic market successfully, 
directly! 


* 


WSBC 


the low cost medium in (Chicago 


dvertising 
‘ ‘ a ng 
NC = ver yistenets i \ocally serohlY 
. tor na f and oe he t 

nue : groups, '™ a specialize 

b ish, Croat abilities Ff reo 

\is' k Avail ' Tanguage, 

dustrial, 

teners- 


2400 W. Madison Street MOnroe 6-9060 
Forjoe & Co., Nat’! Reps. 














sting 
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FOREIGN LANGUAGE NEW ULM NEBRASKA | NEW JERSEY 
oe Li Mins. Wkl COLUMBUS | ATLANTIC CITY MSTERDA 
(Continued from page 239) Lang. isteners ins. Wkly. A 
J _ | German 100,000 45 KJSK, Ikw-D, 900kc mr WFPG, 250w, 1450kc . wcss, 251 
Lang. Listeners Mins. y. | Lang. isteners Mins, W; : 
MINNESOTA | THIEF RIVER FALLS Czech 30 Italian ae 4,000 a Palith, ta 
| | MID, , 134 P i 
ALEXANDRIA | KTRF, 250w, 1230kc — -—* ; Lithuani 
KXRA, 250w, 1490kc | Swedish & Norwegian 50,000 90 NORTH PLATTE | “i 60 sINGHAM 
Lang : ; Listeners Mins. Wkly | KODY, 250w, 1240kc —— OP, 1k 
French “39 °° | ~VIRGINIA Spanish 8,000 30 WCAM, 250w, 1310ke sii a * 
| talian A 12 ; 
ROOKSTON | WHLB, 250w, 1400kc | | talian 
poe oi —_ Finnish 25% 30 | SCOTTSBLUFF WKDN, tkw-D, 800ke on 
,_Ikw, c KNEB, Ikw-D, 970kc he yy 50,000.G 
| . ’ or ] 
a — ” WADENA | Spanish 10,000 30 100,000-Pc1. —. 
WREX, 10kw-D, 5kw-N i 000 15 | SHIRE VINELAND eis — 
a Finnish 5, NEW HAMPSHI } 
_ 1080k¢ WWBZ, Ikw-D, 1360kc SUFFALO- 
Finnish 35,000 45 | A, 1 
| Italian Ws WXRA, 
MISSISSIPPI | BERLIN 5D aclish 
FAIRMONT WMOU, 250w, 1230kc 
KSUM, Ikw, 1370kc McCOMB French 12,000 30 NEW MEXICO — 
Swedish 30 } 1s WCBA, 
WSKB,. Skw-D, 500w-N, MANCHESTER ALBUQUERQUE talian 
cenene SaaeS | Spanish 10,000 105 | WFEA, 5kw, 1370ke KGGM, Skw, 610ke —_— 
KGDE, 250w, 1230kc | French, Polish & Greek 77,000 120 pry ilies (hith ’ 540 WECB, 5 
Norwegian Ve Pop. 30 | 1, 250w, 1340ke cB, 
, MISSOURI —— 1240ke 50% 190 Spanish 250,000 169) ff Polish & 
GRAND RAPIDS ARTESIA FULTON 
KBZY, 250w, 1490kc ST. LOUIS NASHUA KSVP, 250w, 1450kc WwOSC, 1 
mt nies 60 | KSTL, Tkw-D, 690ke WOTW, Ikw-D, 900kc tne 10,000 9 fF Polish 
| Italia : 50,000 60 French, Greek, 
eegaaaieaeel | Sone 100,000 60 Polish, Arabic po gered mm HORNEL 
KEYD, 5kw-D, 1440kc | Czech 20,000 60 & Portuguese 200,000 360 pn w, c 5,000 WLEA, 1 
Scandinavian V2 Million 150 Polish 36,000 30 = , 120 talian 
WDGY, 50kw-D, 25kw-N, PORTSMOUTH Cave AMEST( 
1130k¢ | WHEB, Ikw, 750kc KICA, Ikw, 980kc , 
Polish & Swedish 25,000—Pol. 120 | MONTANA Greek 10,000 30 Spanish 20,000 150 WJTN, 2 
80,000—Swed. | | LAS CRUCES Swedish 
-_ o | BUTTE | ROCHESTER KOBE, 250 KINGST( 
‘ ° . x w, 1450kc 
Number of listeners is station estimate. For KXLF, 5kw, 1370kc WWNH, Ikw-D, 930kc Spanish 65 630 WKNY 
source write direct to station manager. | Scandinavian 60 | French 40% 30 Polish 
LAS VEGAS 
KFUN, 250w, 1230kc LIBERTY 
Spanish 37,500 70 WwVOS, 
Jewish 
ROSWELL 
KGFL, 250w, 1400kc NEWBU 
LAER IT, Sponish 5,000 9 WGNY, 
ciadiaiitaiacniacnisiaait KSWS, 250w, 1230kc talian 
epeat F erformance rat ym Day 
SANTE FE WBNX, 
KVSF, Ikw, 1240kc Germar 
Spanish 344,600 72 talian 
Jewish 
Polish 
For seven, ten, fifteen years a large number of the fore- is 
e e . Greek 
most national advertisers have regularly renewed their wowed 
| ° Je ish 
contracts on Station italian 
WHON 
Italian 
Polish 
] { Spanis 
1 Jo Germa 
, P Jewish 
Watts K.C Russia 
WLIB, 
Polish 
Nighttime ENGLISH — Daytime JEWISH a. 
WOR, 
This measure of confidence is born of direct and tangible results obtained tr ltaliar 
: wov, 
one of the best paying markets in the country (1) ENGLISH Italia 
Entire English Speaking Populo- NEW 
THE JEWISH MARKET tion. te: 
OF METROPOLITAN NEW YORK (2) yippisH —_ 
2,350,000 Jewish Speaking Per- ww 
. . Lithuc 
In the most concentrated population area in the world, WEVD serves the major sons. Germ 
. iad ‘ F cane 
portion of more than 10.000 Jew sh families - a population in excess of (3) GERMAN Frenc 
r ing Per- ung 
two million five hundred thousand larger than the city of Philadelphia, and 1,236,000 German Speaking ish 
| cD sons. vree 
larger than the cities of Boston, Pittsburgh and Cleveland combined Polis 
f ; (4) ITALIAN vie 
Distinctive adult programming and a loyal, responsive audience of far higher 2,103,737 Italian Speaking Per NIA 
than average income are the WEVD combination which big national adver- me “ 
ts 
tisers have found so effective and economical in maintaining a consistent er 
x : f " i Thus, WBNX, New York’s four-star i 
position of dominance ; | 
station, fits the needs of all listeners Polis 
Send for a Copy of . reaches all the people you watt PEE 
é<c - ° 39 to sell in this multi-language area WL 
tali 
WHO'S WHO ON WEVD e 
l 
Henry Greenfield, Managing Director se 
‘all 
WK 
Ital 
W EVD — 117-119 West 46th Street, New York 19, N. Y. _ 
WR 
ltal 
Americas Leading 
Foreign Languuge Station 
5 B 
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NEW YORK 


AMSTERDAM 


wcss, 250w, 1490ke 


Listeners 


Polish, Italian & 25,000 


Lithuanian 


3INGHAMTON 
wKOP, Ikw-D, 500w-N, 
1360ke 


talian 
BUFFALO 
wWOL, Ikw- D, bevel 


Polish, Italian, German 
& Ukranian 


SUFFALO- «KENMORE 


WXRA, lkw-D, 1080ke 
Polish 


CORNING 


wCBA, Ikw-D, 
talian 


18,000 


350,000 


260,000 


1350ke 


DUNKIRK 
WeCB, 500w, 1410kc 


Polish & Italian 35,000 


FULTON 
wOSsc, Ikw-D, 1300kc 
Polish 


HORNELL 
WLEA, Ikw-D, 1320kc 


talian 


JAMESTOWN 

WJTN, 250w, 1240kc 
Swedish 

KINGSTON 


WKNY, 250w, 
Polish 


20% 


25,000 


1490kc 


LIBERTY 


WVOS, 250w, 1240kc 
Jewish 33 1/3% 


NEWBURGH 


WGNY, Ikw-D, 
talian 


1220ke 
42,000 


NEW YORK CITY 

WBNX, 5kw, 1380kc 

German 1,531,600 
talian 1,624,950 
Jewish 2,357 ,680 
Polish 

French 

Greek 


WEVD, 5kw, 1330kc 
Jewish 
Italian 


WHOM, 5kw, 1480kc 
Italian 

Polish 

Spanish 

German 

Jewish 

Russian 


WLIB, Ikw-D, 1190kc 
Polish, German, Spanish 
& Jewish 


WOR, 50kw, 710kc 
Italian 


3,000,000 
900,000 


WOV, 5kw, 1280kc 


Italian » 2,103,737 


(WOODSIDE) 
1600ke 


NEW YORK 
WWRL, 5kw, 
Spanish 
Czechoslovak 
Ukranian 
Russian 
Lithuanian 
German 
Scandinavian 
French 
Hungarian 123,188 
Irish ¢ 
Greek 
Polish 
Syrian 


360,000 
57,624 
51,400 

875,116 
33,169 

820,855 


NIAGARA FALLS 
WHLD, 5kw, 1270ke 
Polish 

ltalian 

Ukraninian 


WJJL, Ikw-D, 
Polish 


38,036 
55,324 


1440ke 
200,000 
PEEKSKILL 


WLNA, 500w-D, 


1420kc 
talian 


POUGHKEEPSIE 


WEOK, Ikw-D, 1390kc 
Italian 


WKIP, 250w, 1450ke 
italian 

ROCHESTER 

WRNY, 250w-D, 680kc 


talian 


44,172 


19,000 


100,000 


Mins. Wkly. 


45 


45 


1965 


360 


60 


360 


30 


60 


30 


45 


240 


375 
900 


120 
180 
195 


2880 
420 


3990 
1170 
960 
465 
300 
60 


995 


(Combined) 


600 


30 


75 


60 


(Continued on page 242) 
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——WHOM 


MORE ITALIANS LISTEN TO 








HOM 





THAN TO ANY OTHER 


ITALIAN 


LANGUAGE 


STATION IN NEW YORK!!! 


Based on a study of 


habits in 5,000 Italia 


7 - . 7 y 
listening 


n homes 


prepared by Robert S. Conlan 


and Associates, Incorpo cated 


(Summary of survey available on request) 


The Ul PROGRESSO STA 110 


SS 1980 ON YOUR DIAL: 5000 WarTS 





136 WEST 52nd Street 
New York 19, N. Y. 


WHOM 


August 14, 


Telephone: 
Circle 6-3900 


1950 
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FOREIGN LANGUAGE 


(Continued from page 241) 
ROCHESTER 
WSAY, Ikw, 1370kc 


Lang. 

Italian, Polish, 
Jewish & German 

WVET, 5kw, 1280kc 

Italian, Ukranian & 
Polish 


ROME 


WKAL, 250w, 1450kc 
Polish 
Italian 


SCHENECTADY 


WSNY, 250w, 
Polish 
Italian 3 


SYRACUSE 


WNDR, 5kw, 1260kc 
Italian, Polish & 
Jewish ; 210 


UTICA 

WIBX, 5kw, 950kc 

Polish 

Italian 

WRUN, 5kw-D, Ikw-N, 
1150ke 

Italian & Polish 























Listeners Mins. Wkly. 
































80,000 300 





























50,000 60 
50,000 60 


























1240kc 











8 
g 





’ 





















































25,000 130 
35,000 15 



































19,000-Ital. 240 





























18,000-Pol. 
WATERTOWN 
WWNY, Ikw, 790kc 
Italian & Polish 45,000-Ital. 60 
5,000-Pol. 






































NORTH DAKOTA 
MINOT 


KLPM, 5kw-D, 
1390ke 
Norwegian ‘ 30 


OHIO 


lkw-N, 














Tkw-N, 























ASHTABULA 

WICA, 5kw-D, 
970kc 

Finnish 

BELLAIRE 

WTRF, Ikw-D, 1290kc 

Bohemian, Polish & 
Italian 














50,000 1500 





























60,000 165 














CANTON 
WAND, 500w-D, 900kc 

Italian 30 
CLEVELAND 

WDOK, 5kw, 1260kc 
Hungarian, Italian, 

German, Czech, 

Polish, Slovak & 

Slovene 
WERE, 5kw, 1300kc 
Hungarian, Polish, 

Italian, Bohemian & 

Slovak 160,000 150 
WJMO, Ikw-D, 1540kc 
German, Slovak, 

Hungarian, Czech, 

Polish, Italian & 

Slovene 
WSRS, 250w, 
Italian 
Czech 
Polish 
Hungarian 
Lithuanian 
Greek 
German 


ELYRIA 

WEOL, Ikw, 930kc 
Hungarian 

FREMONT 

WFRO, 500w-D, 900kc 
Hungarian 60 
STEUBENVILLE 


WEIR, Ikw, 1430kc 
Italian 


Slovak 
WSTV, 
Italian 
TOLEDO 


WSPD, 5kw, 1370kc 
Hungarian 

WTOD, Ikw, 1560kc 
Polish, German 
Czech & Greek 










































































469,000 240 
















































































1490ke 




























































































11% 60 


















































15,000 30 
15,000 30 














250w, 1340kc 
& Polish 











45,000 90 



































10% 60 














82,000-Po. 360 
10,000-Cz. 

























































































WARREN 

WHHH, 5kw, 1400kc 

Greek 30,000 45 
OREGON 

PORTLAND 

KWJJ, 10kw, 1080kc 

Italian & Swedish 30% 165 

KXL, 10kw, 750kc 

Scandinavian 180,000 55 














Number of listeners is station estimate. For 
source write direct to station manager. 
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PENNSYLVANIA 


ALLENTOWN 

WHOL, 250w, 1230kc 
Lang. 

Penna-German (Dutch) 1 
ALTOONA 


WJSW, Ikw-D, 500w-N, 
1290kc 


Italian 


APOLLO 


WAVL, 
Slovak 


BRADDOCK 

WLOA, Ikw-D, 1550kc 
Hungarian 

Jewish 

Ukrainian 

Yugo-Slav 

Slovene 

Polish 1 
Slovak 

Croation 

Italian 


BUTLER 


WBUT, 500w-D, 1580kc 
Italian 


CHARLEROI 

WESA, 250w-D, 940ke 
Italian 

Hungarian 


CHESTER 


WPWA, Ikw, 1590kc 
Italian & Polish 


DUBOIS 


WCED, 250w, 1230kc 
Polish 


ERIE 
WERC, 5kw, 1260kc 
Italian 


WLEU, 250w, 1450kc 
Polish 


Itolian 


HAZLETON 


WAZL, 250w, 1490kc 
Ukrainian & Slovak 


HOMESTEAD 

WHOD, 250w-D, 860kc 

Italian, Polish, 
Hungarian, Croatian, 
Jewish, Slovak, 
Greek Lithuanian & 
Arabic 2, 


McKEESPORT 

WEDO, Ikw-D, 810kc 

Ukrainian 

WMCK, Ikw, 1360kc 

Slovak, Croatian, 
Lithuanian & Polish 1 


MORRISVILLE 


WBUD, 250w, 1490kc 
Hungarian & Polish 


NANTICOKE 


WHWL, Ikw-D, 730kc 
Polish 


OIL CITY 


WKRZ, 250w, 1340kc 
Polish 


PHILADELPHIA 
WDAS, 250w, 1400kc 


Jewish 
Greek 
Spanish 


WHAT, 250w, 1340kce 
Italian, Spanish, 
Jewish & Lithuanian 


WJIMJ, Ikw-D, 1540ke 
Italian 
Polish 


WTEL, 250w-D, 860kc 
Polish 

German 

Yiddish 

Lithuanian 

Ukrainian 

Hungarian 

Greek 

Albanian 

Slovak 


POTTSVILLE 


WPPA, Ikw-D, 500w-N, 
1360ke 
Polish 


ROCHESTER 

WRYO, 250w-D, 1050kc 
Italian, Greek & Czech 
SUNBURY 

WKOK, 250w, 1240kc 
Penna. Dutch 


UNIONTOWN 


WMBS, Ikw, 590kc 
Italian, Slovak & Polish 


Ikw-D, 910ke 


Listeners 


00,000 


16,250 


1/3 


35,000 


(combined) 


462,000 


25,000 


15% 


50,000 


673,000 


00,000 


25,000 


35,000 


40,000 


335,000 


25,000 
20,000 


Mins. Wkly. 
30 


30 


30 


3838 


180 


60 


60 
15 


30 


3780 


30 


180 


540 


60 


30 


90 











WARREN 
WNAE, Ikw-D, 1310ke 
Lang. 
Italian 
WASHINGTON 
WJPA, 250w, 1450kc 
Polish, Italian & 
Hungarian 
WILKES-BARRE 
WBRE, 250w, 1340kc 
Italian 


WILK, 250w, 
Polish 
Lithuanian 


Listeners 
10,000 


120,000 


1450kc 
124,726 
27,526 


RHODE ISLAND 


NEWPORT 
WRJM, Ikw-D, 
Portuguese 
PAWTUCKET 


WPAW, 500w-D, 1380kc 
French 225,000 
Polish 

Syrian 
Portuguese 
Italian 


PROVIDENCE 

WDEM, 500w-D, 1290kc 

Italian 

WRIB, 250w-D, 1220kc 

Italian, French, Por- 
tuguese, Polish & 
Yiddish 

WESTERLY 

WERI, 250w, 

Italian, Polish 

WOONSOCKET 


WWON, 250w, 1240kc 
French 50,000 
Italian 5,000 
Polish 5,000 


1540kc 


200,000 


85,000 


75,000 


1230ke 


TEXAS 


ABILENE 

KRBC, 5kw-D, Ikw-N, 
1470ke 

Spanish 

ALICE 

KBKI, Ikw, 1070kc 

Spanish 

ALPINE 

KVLF, 250w, 

Spanish 

AUSTIN 

KTXN, Ikw-D, 1370ke 

Spanish 85,000 

KVET, Ikw, 1300ke 

Spanish 

BALLINGER 

KRUN, 250w, 1400kc 

Spanish 

BAYTOWN 

KRCT, 250w-D, 650kc 

Spanish 

KREL, lIkw, 

Spanish 

BEAUMONT 

KRIC, 250w, 1450kce 

French 

BEEVILLE 

KIBL, 250w, 1490kc 

Spanish 

BIG SPRING 

KTXC, Ikw, 1400kc 

Spanis 

BRADY 

KNEL, 250w, 

Spanish 

BROWNSVILLE 

KBOR, Ikw, 1600kc 

Spanish 

BRYAN 

KORA, 250w, 1240kc 

Spanish & Czech 

COLEMAN 

KSTA, 250w-D, 1000kc 

Spanish 

CORPUS CHRISTI 


KEYS, Ikw-D, 500w-N, 
1440kc 
Spanish 


KUNO, 100w, 1400kc 
Spanish 


KWBU, 50kw-D, 1030kc 
Spanish 
CUERO 


KCFH, 500w, 
Spanish 


10,000 


20,000 


1240ke 
12,000 


50,000 


1360ke 


50,000 


40% 


5,700 


1490ke 


10,000 


150,000 


30,000 


25,000 


35% 


75,000 


‘ ’ 


1600ke 
15,000 


50,000 


Mins. Wkly. 
30 


360 


345 


270 
30 


955 
(Combined) 


450 


1440 


300 


525 


ss 


1620 


360 


3600 


405 


270 


240 


210 


30 


1110 


360 


75 


840 


180 


90 


525 


1190 


1500 


720 
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DALLAS 
KLIF, Ikw, 
Lang. 
Spanish 
DEL RIO 
KDLK, 250w, 1230kc 
Spanish 

EDINBURG 

KURV, 250w-D, 710kc 
Sponish 

EL CAMPO 

KULP, 500w-D, 1390kc 
Spanish 

Czech 

EL PASO 

KEPO, 5kw, 690kc 
Spanish 

FT. WORTH 

KWBC, Ikw-D, 970kc 
Spanish 

GALVESTON 


KGBC, Ikw-D, 250w-N, 
1540ke 
Spanish & Czech 


1190ke 
Listeners 


25,000 


30,000 


200,000 


13,543 
31,439 


150,000 


50,000 


GALVESTON 

KLUF, 250w, 1400kc 

Spanish 

GONZALES 

KCTI, 250w, 1450kc 

Spanish 

HARLINGEN 

KGBS, 250w, 

Spanish 

HOUSTON 

KATL, 5kw, 

Spanish 40,000 

KCOH, Ikw-D, 1430kc 

Spanish 50,000 

KINGSVILLE 

KINE, Ikw-D, 1330kc 

Spanish 

LAMESA 

KPET, 250w-D, 690kc 

Latin American 

LAMPASAS 

KHIT, 250w, 1450kc 

Spanish 

LEVELLAND 

KLVT, 250w, 

Spanish 

LUBBOCK 

KSEL, Ikw-D, 500w-N, 
950kc 

Spanish 

McALLEN 

KRIO, Ikw, 910ke 

Spanish 

MIDLAND 

KCRS, 5kw-D, Ikw-N, 
550ke 

Spanish 

MONAHANS 

KVKM, 250w, 1340kc 

Spanish 

NACOGDOCHES 

KSFA, Ikw-D, 860kc 

Spanish 

NEW BRAUNFELS 

KGNB, Ikw-D, 1420kc 

Spanish 300,000 

ORANGE 

KOGT, Ikw, 1600kc 

French 

PASADENA 

KLVL, Ikw-D, 

Spanish 

PECOS 

KIUN, 250w, 

Spanish 

PORT ARTHUR 

KOLE, 250w, 1340kc 

French 

ROSENBERG 


KFRD, Ikw-D, 980kc 
Czech & Spanish 


SAN ANGELO 


KTXL, 250w, 1340kc 
Spanish 


SAN ANTONIO 


KCOR, 5kw-D. 
1350kc 
Spanish 


50,000 


1240kc 
00,000 


1590ke 


90,000 


4,000 


1230kc 


10,000 


50% 


10,000 


25% 


1480kc 
210,412 


1400kc 
8,000 


40% 


250,000 


15,000 


ikw-N, 
407,973 


SAN MARCOS 

KCNY, 250w-D, 1470kc 
Spanish 30,000 
SEGUIN 


KWED, 250w-D, 1580kc . 
Spanish 30% 


150,000-Sp. 
20,000-Cz. 


Mins. Wij, 
849 


300 


360 


1050 


420 


420 


2270 


vu) 


960 


4n 


60% of 
time 


780 


40 


e Telecastias 


STAMFO 
KDWT, 
Lang. 
Spanish 
SWEETW 
KXOX, | 
Spanish 
TAYLOR 


KTAE, | 
Spanish 


TEXAS 


KTLW, | 
Spanish 


UVALDI 


KVOU, 
Spanish 


VICTOR 


KNAL, 
Spanish 


OGDEN 
KOPP, 

Spanish 
VICTOR 


KVIC, 
Spanish 


WESLA' 
KRGV, 
Spanist 























360 


1050 


420 


420 


2770 


270 


4” 


60% of 
time 


780 


40 


lecastiag 








STAMFORD 
KDWT, 250w, 
Lang. 

Spanish 
SWEETWATER 
KXOX, 250w, 
Spanish 


TAYLOR 
KTAE, Ikw-D, 
Spanish 


TEXAS CITY 
KTLW, Ikw-D, 
Spanish 
UVALDE 
KVOU, 250w, 1450ke 
Spanish 

VICTORIA 


KNAL, 500w-D, 1410kc 
Spanish 00, 


1400ke 
Listeners 


Mins. Wkly. 
3,500 90 











1240ke 





30 











1260ke 








5,000 1800 

















920ke 





960 

















6,000 615 











420 











UTAH 














OGDEN 
KopP, Ikw-D, 730ke 


Spanish 50, 


VICTORIA 
KVIC, 250w, 1340kc 
Spanish 20, 


WESLACO 
KRGV, 5kw, 1290kc 
Spanish 











30 














240 







20,000 135 






VERMONT 






RUTLAND 
WHWB, Ikw-D, 1000kc 
Italian 








VIRGINIA 
ALEXANDRIA 
WPIK, Ikw-D, 730kc 
Lang. Listeners Mins. Wkly. 
Greek 90 
WASHINGTON 

ABERDEEN 
KBKW, 250w, 1450kc 
Scandinavian, Finnish 

& French 105 
CENTRALIA 
KELA, Ikw, 1470kc 
Polish 1,000 15 
RENTON 
KXRN, 250w-D, 1220kc 
Italian 10,000 60 
SEATTLE 
KOL, 5kw, 1300kc 
Italian 35,000 180 
TACOMA 
KMO, 5kw, 1360kc 
Italian 30 
YAKIMA 
KIT, 5kw-D, Ikw-N, 

1280ke 
Spanish 3,000 30 

WEST VIRGINIA 

CLARKSBURG 
WHAR, 250w, 1340kc 
Italian 11,000 45 
FAIRMONT 
WVVW, 250w, 1490kc 
Italian 25,000 60 





CBS TV NETWORK 


SPOT RATE FINDER 
(Continued from page 32) 


ROCK ISLAND, WHBF-TV 

SB 1M 5M 15M 30M 
D 20.00 20.00 35.00 60.00 90.00 
N 20.00 20.00 50.00 80.00 120.00 







1 Hr 


150.00 
200.00 







INDIANA 


BLOOMINGTON, WTTV 


D 25.00 37.50 60.00 90.00 
N 40.00 62.50 100.00 150.00 


IOWA 


AMES, WOI-TV 
N 25.00 25.00 50.00 80.00 180.00 






150.00 
250.00 








200.00 








KENTUCKY 


LOUISVILLE, WHAS-TV 


D 30.00 30.00 47.00 75.00 112.50 
N 40.00 40.00 62.50 100.00 150.00 







187.50 
250.00 













LOUISIANA 


NEW ORLEANS, WDSU-TV 


D 25.00 25.00 56.25 75.00 112.50 
N 40.00 40.00 75.00 100.00 150.00 





187.50 
225.00 






MARYLAND 


BALTIMORE, WMAR-TV 


D 40.00 45.00 90.00 135.00 
N 80.00 90.00 180.00 270.00 






225.00 
450.00 







MASSACHUSETTS 


BOSTON, WNAC-TV 


D 60.00 60.00 90.00 160.00 240.00 
N 70.00 70.00 120.00 240.00 360.00 





400.00 
600.00 







MICHIGAN 


DETROIT, WJBK-TV 


D 65.00 65.00 80.00 160 00 240.00 
N 100.00 100.00 150.00 240.00 360.00 


GRAND RAPIDS, WLAV-TV 
N 45.00 45.00 62.50 100.00 150.00 250.00 
KALAMAZOO, WKZO-TV 


D 15.00 30.00 60.00 90.00 
’ .00 135.00 225.00 
N 20.00 40.00 80.00 120.00 180.00 300.00 


N 
Ote: All rates one-time 
explanation see Foreword 






400.00 
600.00 
















For complete 




















MINNESOTA 


MINNEAPOLIS, WICN-TV 
SB 1M 5M 15M 30M 


D 37.50 75.00 95.00 150.00 225.00 
N_ 50.00 100.00 126.00 200.00 300.00 


1Hr 


375.00 
500.00 


MISSOURI 


KANSAS CITY, WDAF-TV 

D 30.00 30.00 39.00 60.00 90.00 
N 60.00 60.00 78.00 120.00 180.00 
ST. LOUIS, KSD-TV 


D 60.00 80.00 120.00 180.00 
N 100.00 133.00 200.00 300.00 


150.00 
300.00 


300.00 
500.00 


NEBRASKA 


OMAHA, KMTV 


N 50.00 50.00 62.50 100.00 150.00 250.00 





NEW MEXICO 


ALBUQUERQUE, KOB-TV 
N_ 12.00 12.00 30.00 45.00 90.00 


150.00 


NEW YORK 


BINGHAMPTON, WNBF-TV 

D 18.00 24.00 48.00 72.00 
N 30.00 40.00 80.00 120.00 
BUFFALO, WBEN-TV 

D 60.00 60.00 75.00 120.00 180.00 
N 80.00 80.00 100.00 160.00 240.00 
NEW YORK, WCBS-TV 

D_ 250.00 250.00 450.00 600.00 900.00 1500.00 
N 350.00 350.00 800.00 1200.00 2000.00 
ROCHESTER, WHAM-TV 
D 30.00 30.00 50.00 80.00 
N 45.00 45.00 75.00 120.00 
SCHENECTADY, WRGB 

D 30.00 30.00 43.75 70.00 
N 60.00 60.00 87.50 140.00 
SYRACUSE, WHEN 
D 32.00 32.00 40.00 
N 50.00 50.00 66.00 
UTICA, WKTV 


D 20.00 20.00 
N 24.00 24.00 


120.00 
200.00 


300.00 
400.00 


120.00 
180.00 


200.00 
300.00 


105.00 
210.00 


175.00 


64.00 
106.00 


96.00 
158.00 


160.00 
265.00 


35.00 
37.50 


40.00 
60.00 


60.00 
90.00 


100.00 
150.00 


NORTH CAROLINA 


CHARLOTTE, WBTV 


D 27.00 27.00 40.50 54.00 81.00 
N 45.00 45.00 67.50 90.00 135.00 


135.00 
225.00 
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350.00 | 








| D 60.00 60.00 





MORGANTOWN 





WAJIR, 250w, 1230kc 

Lang. Listeners Mins. Wkly. 

Italian 30 

WHEELING | 

WKWK, 250w, 1400kc 

Polish 50,000 60 | 
WISCONSIN 

LADYSMITH 

WLDY, 250w, 1340kc | 

Polish 800 15 | 

MEDFORD 

WIGM, 250w, 1490kc 

German & Czechoslovak 150 

MILWAUKEE 

WFOX, 250w-D, 860kc 

Polish 420 

Jewish 60 | 

Spanish 30 | 

Swiss 30 

Slovak 30 | 

Greek 30 | 

WMIL, Ikw-D, 1290ke 

German 300,000 60 

RACINE 

WRJIN, 250w, 1400kc 

Polish 19,408 360 | 

Hungarian 5,072 60 

German 38,709 30 

SHAWANO 

WTCH, Ikw-D, 960kc | 

German 50,000 75 

STEVENS POINT 

WTWT, 250w-D, 1010kc | 

Polish 23,400 165 

Scandinavian 30 

WISCONSIN RAPIDS 

WFHR, 250w, 1340kc 

Polish 30,000 120 \ 





GREENSBORO, WFMY-TV 
SB 1M 5M 15M 30M 


18.00 18.00 27.00 48.00 172.00 
30.00 30.00 45.00 80.00 120.00 


1Hr 


120.00 
200.00 


D 
N 


OHIO 


CINCINNATI, WKRC-TV 

D 20.00 20.00 50.00 85.00 130.00 
N 50.00 50.00 75.00 140.00 210.00 
CLEVELAND, WEWS-TV 

D 34.00 40.00 64.32 96.00 144.00 
N 85.00 100.00 160.00 240.00 360.00 
DAYTON, WHIO-TV 

D 25.00 25.00 45.00 172.00 108.00 
N 40.00 40.00 75.00 120.00 180.00 
TOLEDO, WSPD-TV 


D 30.00 50.00 80.00 120.00 
N 60.00 100.00 160.00 240.00 


210.00 
350.00 


240.00 
600.00 


180.00 
300.00 


200.00 
400.00 


OKLAHOMA 


OKLAHOMA CITY, WKY-TV 
N 50.00 60.00 87.50 140.00 210.00 


TULSA, KOTV 


D 21.00 28.00 
N 30.00 40.00 


350.00 





43.75 70.00 105.00 
62.50 100.00 150.00 


175.00 
250.00 


PENNSYLVANIA 


ERIE, WICU 

D 38.00 38.00 65.75 105.00 157.50 
N 50.00 50.00 105.00 140.00 210.00 
JOHNSTOWN, WJAC-TV 

D 15.00 15.00 22.50 36.00 54.00 
N 22.50 22.50 37.50 60.00 90.00 
LANCASTER, WGAL-TV 

D 25.00 25.00 45.00 72.00 108.00 
N 40.00 40.00 75.00 120.00 180.00 
PHILADELPHIA, WCAU-TV 

78.75 126.00 189.00 
131.25 210.00 315.00 
WDTV 

67.50 108.00 162.00 
112.50 180.00 270.00 


262.50 
350.00 


90.00 
150.00 


180.00 
300.00 


315.00 


N 525.00 


100.00 100.00 


PITTSBURGH, 


D 15.00 45.00 
N 25.00 75.00 


270.00 
450.00 


RHODE ISLAND 


PROVIDENCE, WJAR-TV 


D 40.00 40.00 65.00 100.00 150.00 
N 40.00 40.00 65.00 100.00 150.00 


250.00 
250.00 








WYOMING 
CHEYENNE 
KFBC, 250w, 1240kc 
Lang. Listeners Mins. Wkly. 
Spanish 2,500 120 
HAWAII 

HONOLULU 
KGMB, 5kw, 590kc 
Japanese, Chinese, 

Filipino & Spanish 50% 750 
KHON, 5kw, 1380kc 
Japanese, Chinese, 

Filipino & Korean 375,000 1245 
KPOA, 5kw, 630kc 
Japanese, Filipino 225,000 1440 

PUERTO RICO 

ARECIBO 
WCMN, Ikw, 1280ke 
Spanish & English 
BAYAMON 
WENA, 250w, 1560kc 
Spanish 600,00 
FAJARDO 
WMDD, 250w, 1490kc 
Spanish 100% Full Time 
MAYAGEUZ 
WAEL, 250w, 1400kc 
Spanish 250,000 
WKJB, Ikw, 710kc 
Spanish & English 
WORA, Ikw, 1150kc 
English 50,000 180 
PONCE 


WPRP, 5kw, 910kc 
Spanish & English 





TENNESSEE 


MEMPHIS, WMCT 
SB 1M 5M 15M 
N 25.00 30.00 38.00 60.00 


30M 
90.00 150.00 


1 Hr 


TEXAS 


DALLAS, KRLD-TV 

D 12.00 30.00 40.00 
N 36.00 90.00 120.00 
HOUSTON, KPRC-TV 

D 24.00 24.00 45.00 60.00 
N 48.00 48.00 67.50 90.00 
SAN ANTONIO, WOAI-TV 


D 28.13 28.13 37.50 75.00 
N 37.50 37.50 50.00 100.00 


112.50 187.50 
150.00 250.00 


UTAH 


SALT LAKE CITY, KSL-TV 


D 
N 


15.00 18.00 22.50 36.00 54.00 90.00 
25.00 30.00 37.50 60.00 90.00 150.00 






VIRGINIA 


NORFOLK, WTAR-TV 


D 15.00 25.00 40.00 60.00 100.00 
N 30.00 50.00 80.00 120.00 200.00 


RICHMOND, WTVR 


D 30.00 40.00 78.75 101.25 135.00 225.00 
N 50.00 60.00 105.00 135.00 180.00 300.00 


WASHINGTON 


SEATTLE, KING-TV 


D 22.50 27.50 35.00 70.00 105.00 175.00 
N 45.00 55.00 70.00 140.00 210.00 350.00 


WEST VIRGINIA 


HUNTINGTON, WSAZ-TV 


D 24.00 24.00 37.50 60.00 90.00 150.00 
N 24.00 24.00 37.50 60.00 90.00 150.00 


WISCONSIN 


MILWAUKEE, WTMJ-TV 
D 40.00 40.00 56.25 90.00 135.00 225.00 
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Du Mont TV Network 





SPOT RATE FINDER 


ALABAMA 
BIRMINGHAM, WBRC-TV 
SB 1M 5M 15M 30M 
D 20.00 20.00 37.50 60.00 90.00 
N 20.00 20.00 37.50 60.00 90.00 
ARIZONA 
PHOENIX, KPHO-TV 
D 16.00 16.00 20.00 40.00 60.00 
N 24.00 24.00 30.00 60.00 90.00 
CALIFORNIA 
LOS ANGELES, KTSL 
N_ 60.00 100.00 125.00 200.00 300.00 
SAN FRANCISCO, KPIX 
D 26.00 26.00 46.00 72.00 108.00 
N- 52.00 52.00 92.00 144.00 216.00 
CONNECTICUT 


NEW HAVEN, WNHC-TV 
N 30.00 30.00 50.00 100.00 150.00 


DELAWARE 


WILMINGTON, WDEL-TV 


D 25.00 25.00 45.00 72.00 108.00 
N 40.00 40.00 75.00 120.00 180.00 


1Hr 


150.00 
150.00 


100.00 
150.00 


500.00 


180.00 
360.00 


250.00 


180.00 
300.00 


DISTRICT OF COLUMBIA 


WASHINGTON, WTTG 


D 30.00 50.00 96.00- 144.00 
N 60.00 100.00 160.00 240.00 


FLORIDA 


JACKSONVILLE, 
D 22.50 22.50 
N 30.00 30.00 
MIAMI, WTVJ 


D 38.00 38.00 
N 50.00 50.00 


WMBR-TYV 


7.50 60.00 90.00 
50.00 80.00 120.00 


56.00 
75.00 


90.00 
120.00 


GEORGIA 


ATLANTA, WAGA-TV 
D 31.00 31.00 48.50 
N_ 52.00 


135.00 
180.00 


78.00 i17.00 
52.00 61.00 130.00 195.00 


ILLINOIS 


CHICAGO, WGN-TV 
D 52.50 52.50 93.75 150.00 
N 105.00 105.00 187.00 300.00 


ROCK ISLAND, WHBF-TV 


D 20.00 20.00 35.00 60.00 
N 20.00 20.00 50.00 80.00 


INDIANA 


BLOOMINGTON, WTTV 


D 22.00 22.00 31.25 60.00 
N 22.00 22.00 31.25 60.00 


INDIANAPOLIS, WFBM-TV 


D 25.00 37.50 60.00 
N 40.00 62.50 100.00 


IOWA 


AMES, WOI-TV 
N 25.00 25.00 50.00 80.00 


KENTUCKY 


LOUISVILLE, WAVE-TV 


D 37.50 37.50 47.00 75.00 
N 50.00 50.00 62.50 100.00 


LOUISIANA 


NEW ORLEANS, 


D 25.00 25.00 
N 40.00 40.00 


225.00 
450.00 


90.00 
120.00 


90.00 
90.00 


90.00 


180.00 


112.50 
150.00 


WDSU-TV 
56.25 75.00 112.50 
75.00 100.00 150.00 


Note: All rates one-time. 
explanation see Foreword 
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150.00 2 


240.00 
400.00 


150.00 
200.00 


225.00 
300.00 


195.00 
325.00 


150.00 
150.00 


200.00 


187.59 
250.00 


| 
| 
| 


187.59 | 


225.00 


For complete 


| 
| 


MARYLAND 


BALTIMORE, WAAM 
SB 1M 5M 15M 30M 


67.50 135.00 202.50 


D 
N 90.00 180.00 270.00 


MASSACHUSETTS 


BOSTON, WNAC-TV 


D_ 60.00 60.00 90.00 160.00 240.00 
N 70.00 70.00 120.00 240.00 360.00 


MICHIGAN 


DETROIT, WJBK-TV 

D 65.00 €5.00 80.00 160.00 240.00 
N 100.00 100.00 150.00 240.00 360.00 
GRAND RAPIDS, WLAV-TV 

N 45.00 45.00 62.50 100.00 150.00 
KALAMAZOO, WKZO-TV 

D 15.00 30.00 60.00 90.00 135.00 
N 20.00 40.00 80.00 120.00 180.00 
LANSING, WJIM-TV 


D 20.00 25.00 40.00 
N 30.00 35.00 50.00 


60.00 95.00 
80.00 120.00 


MINNESOTA 


ST. PAUL, WTCN-TV 
D 37.50 75.00 95.09 150.00 


N 50.00 100.00 126.00 200.00 300.C0 


MISSOURI 


KANSAS CITY, WDAF-TV 
D 30.00 30.00 39.00 69.00 
N_ 60.00 60.06 78.00 120.00 
ST. LOUIS, KSD-TV 

D 60.00 80.00 120.00 
N 100.00 133.00 200.00 


90.00 
180.00 


180.00 
300.00 


NEBRASKA 


OMAHA, KMTV 


N 50.00 50.00 62.50 100.00 150.00 


NEW MEXICO 


ALBUQUERQUE, KOB-TV 
N 12.00 12.00 30.00 45.00 90.00 


NEW YORK 


BINGHAMTON, WNBF-TV 
D 18.00 24.00 48.00 
N 30.00 40.00 80.00 
BUFFALO, WBEN-TV 

D_ 60.00 60.00 75.00 120.00 
N 80.00 80.00 100.00 160.00 
NEW YORK, WABD 
D 150. 150. 375. 
N 350. 350. 500. 


600. 
800. 
ROCHESTER, 


D_ 30.00 
N 45.00 


WHAM-TV 
30.00 50.00 80.00 
45.00 75.00 120.00 
SCHENECTADY, WRGB 


D 30.00 30.00 43.75 70.00 
N_ 60.00 60.00 87.50 140.00 


SYRACUSE, 
D_= 32.00 
N_ 50.00 


UTICA, WKTV 


D 20.00 20.00 
N 24.00 24.00 


WHEN 
32.60 40.00 64.00 
30.00 66.00 106.00 158.00 


35.00 40.00 
37.50 60.00 


60.00 
90.00 


NORTH CAROLINA 


CHARLOTTE, 
D 27.00 27.00 
N 45.00 45.00 


WBTV 

40.50 54.00 81.00 
67.50 90.00 135.00 
GREENSBORO, WFMY-TV 


D 18.00 18.00 27.00 48.00 72.00 
N 30.00 30.00 45.00 80.00 120.00 


225.00 ¢ 


1 Hr 
337.50 
450.00 


400.60 
600.00 


490.00 
600.00 


250.00 


225.09 
300.00 


120.00 
200.09 


150.00 
300.09 


300.00 
500.00 


250.00 


150.00 


120.00 
200.00 


300.00 
400.00 


1500. 
2000. 


290.09 
300.09 


5.00 
0.00 


way 


wre 


169.C0 
265.00 


100.00 
150.00 


135.00 | 
25. 


225.00 


120.00 
200.00 





N 


OHIO 


CINCINNATI, WCPO-TV 
SB 1M 5M 15M 


D 32.50 37.50 50.00 100.00 
N 65.00 75.00 100.00 200.00 


CLEVELAND, WXEL 


D 32.00 32.00 53.00 80.00 
N_ 80.00 80.00 134.00 200.00 


COLUMBUS, 
D 
N 


30M 
150.00 
300.00 


120.00 
300.00 


WTVN 
35.00 35.00 50.00 
55.00 65.06 90.00 
DAYTON, WHIO-TV 


D 25.00 25.00 45.00 
N 40.00 40.00 


85.00 
140.00 


130.00 
210.00 


72.00 
75.00 120.00 


108.00 
180.00 


TOLEDO, WSPD-TV 


D 30.00 50.00 
N 60.09 100.00 


80.00 
160.00 


120.00 
240.00 


OKLAHOMA 


OKLAHOMA CITY, WKY-TV 
N 50.00 60.00 87.50 140.00 210.00 


TULSA, KOTV 


D 21.00 28.00 
N 30.00 40.00 


70.00 105.00 


PENNSYLVANIA 


ERIE, WICU 


D 38.00 38.00 65.75 105.00 157.00 
N 50.00 50.00 105.00 140.00 210.00 


JOHNSTOWN, WJAC-TV 


D 15.00 15.00 22.50 36.00 
N 22.50 22.50 37.50 60.00 


54.00 
90.00 


LANCASTER, WGAL-TV 


D 25.00 25.00 45.00 72.00 
N 40.00 40.00 75.00 120.00 


PHILADELPHIA, WFIL-TV 


D_ 80.00 80.00 140.00 224.00 
N 100.00 100.00 175.00 280.00 


PITTSBURGH, WDTV 


D 15.00 45.00 67.50 108.00 162.00 
N 25.00 75.00 112.50 180.00 270.00 


108.00 
180.00 


336.00 
420.00 


RHODE ISLAND 


PROVIDENCE, WJAR-TV 


D 40.00 40.00 65.00 100.00 150.00 
N 40.00 40.00 65.00 100.00 150.00 


100.00 150.00 : 


1 Hr 


250.00 
500.90 


200.00 
500.90 


210.00 
350.09 


180.00 
300.00 


200.00 
400.00 


350.00 


Nur 


wel] 
ou 
es 


262.50 
350.00 


90.00 
150.00 


180.00 
300.00 


560.00 
700.00 


270.00 
450.00 


250.00 
250.00 








TENNESSEE 


MEMPHIS, WMCT 

SB 1M 5M 15M 30M j,, 
N 25.00 30.00 38.00 60.00 90.00 13) 
NASHVILLE, WSM-TV 
D 18.00 30.00 48.00 72.00 1» 
N 30.00 50.00 80.00 120.00 a 


TEXAS 


DALLAS, WFAA-TV 


D 18.00 18.00 35.00 48.00 70.00 » 
N 37.50 37.50 62.50 100.00 150.00 25 
HOUSTON, KPRC-TV 

D 5.64 940 15.66 26.10 43.50 » 
N 11.27 18.79 31.32 52.20 87.00 145 
SAN ANTONIO, KEYL 

D 13.50 20.00 40.00 60.00 199 
N 20.00 40.00 80.00 120.00 299 
SALT LAKE CITY, KSL-TV 

D 15.00 18.00 22.50 36.00 54.00 y 
N 25.00 30.00 37.50 60.00 90.00 15 
NORFOLK, WTAR-TV 

D 15.00 25.00 40.00 60.00 1009 
N 30.00 50.00 80.00 120.00 299 


RICHMOND, WTVR 
D 30.00 40.00 78.75 101.25 135.00 295 
N_ 50.00 60.00 105.00 135.00 180.00 309 


) 


WASHINGTON 


SEATTLE, KING-TV 
D 22.50 27.50 35.00 
N 45.00 55.00 


WEST VIRGINIA 


HUNTINGTON, WSAZ-TV 


D 24.00 


N 24.00 24.00 37.50 60.00 


WISCONSIN 


MILWAUKEE, WTMJ-TV 
D 40.00 40.00 56.25 





70.00 105.00 175, 
70.00 140.00 210.00 350.01 


24.00 37.50 60.00 90.00 150) 
90.00 150.0 


90.00 135.00 225.0 
N_ 80.00 80.00 112.50 180.00 270.00 4300 















NBC TV Network 





SPOT RATE FINDER 


BIRMINGHAM, WBRC-TV 

SB 1M 5M 15M 30M 
D 20.00 20.00 37.50 60.00 90.00 
N 20.00 20.00 37.50 60.00 90.00 


CALIFORNIA 


LOS ANGELES, KNBH 


D 141.00 225.00 338.00 
188.00 300.00 450.00 


SAN DIEGO, KFMB-TV 


D 32.00 32.00 50.00 80.00 120.00 
N 32.00 32.00 50.00 80.00 120.00 


SAN FRANCISCO, KPIX 


D 26.00 26.00 46.00 72.00 108.00 
N 52.00 52.00 92.00 144.00 216.00 


CONNECTICUT 


NEW HAVEN, WHNC-TV 
N 30.00 30.00 50.00 100.00 150.00 


DELAWARE 


WILMINGTON, WDEL-TV 


D 25.00 25.00 45.00 72.00 108.00 
N 40.00 40.00 75.00 120.00 180.00 


1 Hr 
150.00 
150.00 


563.00 
750.00 


200.00 
200.00 


180.00 
360.00 


250.00 


180.00 
300.00 


DISTRICT OF COLUMBIA 


WASHINGTON, WNBW 
D 38.00 38.00 47.00 75.00 113.00 
N_ 75.00 


188.00 


75.00 94.00 150.00 225.00 375.00 
BROADCASTING e 








FLORIDA 
JACKSONVILLE, WMBR-TV 
SB 1M 5M 15M 30M 1 
D 22.50 22.50 37.50 60.00 90.00 1500 


N_ 30.00 30.00 
MIAMI, WTVJ 


50.00 80.00 120.00 200.0 


D 38.00 38.00 56.00 90.00 135.00 2250 
N 50.00 50.00 75.00 120.00 180.00 3000 
GEORGIA 


ATLANTA, WSB-TV 


D 24.00 24.00 37.50 60.00 


90.00 150.00 


N 40.00 40.00 62.50 100.00 150.00 250.0 
CHICAGO, WNBQ vs 
D 63.00 63.00 94.00 150.00 225.00 375.00 
N 125.00 125.00 188.00 300.00 450.00 790." 
INDIANAPOLIS, WFBM-TV ft 
D 25.00 37.50 60.00 90.00 150. 
N 40.00 62.50 100.00 150.00 250.0 


IOWA 


DAVENPORT, WOC-TV 


D 20.00 20.00 
N 20.00 20.00 40.00 


(Continued on page 246) 


Telecasting 


sn 
30.00 60.00 90.00 150.0 
80.00 120.00 200.00 










70.00 19 


150.00 259 


43.50 1% 
87.00 143 


60.00 109 


120.00 20¢ 


60.00 100 ti 


20.00 209 


35.00 225 
80.00 300 


4 


A 


90.00 150. 
90.00 150.0 


35.00 2250 
70.00 450.0 


30M 1 Hf 
90.00 150.0 
0.00 200.00 


35.00 225.0 
0.00 300.00 


).00 150.00 
),00 200.00 
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BROADCASTING e Telecasting 


Television set ownership is growing at a 
phenomenal rate. Every day television is paying 
off more . . . to more advertisers. 


Even the time when networking breaks 
into the black is very near. That's why it is 
extra important now to remember 
certain things about television: — 


KKERRAEREKEKKKKERKEREKRSS 


In the beginning . . . there was Du Mont. - 
Yes, Du Mont did it first — built the first 
network between its New York station 
WABD and its Washington station WTTG. . 
Now the Du Mont Television Network 
contains 54 stations from coast to coast. 


As for coverage, Du Mont gets ‘em all— 
99% of the nation’s telesets are 

within reach of the Du Mont signal. 
(And don‘t forget that Du Mont signals - 
are just as good as anybody’s.) 


With no vested interest in other media, 
Du Mont concentrates — gives 

its undivided attention to televison. 

Du Mont believes in television — 

with a young-minded singleness of 
purpose that bodes the best for sponsors. 


ds 


Du Mont continuous program research pioneers } 
the way to larger audiences, smaller budgets. ly 
Du Mont cuts the-cost of television — 

labors to deliver more 

viewers per dollar. And 

that’s only part of 

the reason why — 


Large advertiser or small, there is Du Mont time 
and talent, Du Mont programs and spots 
suited to you. For the rest of the story — 
write, wire, phone or run over fo: 


THE DU MONT TELEVISION NETWORK 


August 14, 1950 @ Page 245 



















NBC TV NETWORK 


SPOT RATE FINDER 


(Continued from page 244) 


KENTUCKY 


LOUISVILLE, WAVE-TV 
SB 1M 5M 15M 30M 


D 37.50 37.50 47.00 75.00 112.50 
N 50.00 50.00 62.50 100.00 150.00 


LOUISIANA 


NEW ORLEANS, WDSU-TV 
D 25.00 25.00 56.25 75.00 112.50 
N 40.00 40.00 75.00 100.00 150.00 


MARYLAND 


BALTIMORE, WBAL-TV 


D 40.00 40.00 45.00 90.00 135.00 


22 
N 30.00 80.00 90.00: 180.00 270.00 


45 


MASSACHUSETTS 


BOSTON, WBZ-TV 


D 100.00 100.00 140.00 210.00 315.00 


52 
N 125.00 125.00 175.00 280.00 420.00 


70 


MICHIGAN 
DETROIT, WWJ-TV 


D 110.00 110.00 138.00 220.00 330.00 
N 160.00 160.00 200.00 320.00 480.00 


GRAND RAPIDS, WLAV-TV 
N 45.00 45.00 62.50 100.00 150.00 


MINNESOTA 


MINNEAPOLIS, KSTP-TV 


75.00 95.00 150.00 ‘225.00 


D 
N 100.00 126.00 200.00 300.00 


MISSOURI 


KANSAS CITY, WDAF-TV 


D_ 30.00 30.00 39.00 60.00 90.00 
N 60.00 60.00 78.00 120.00 180.00 


ST. LOUIS, KSD-TV 


D 60.00 80.00 120.00 180.00 
N 100.00 133.00 200.00 300.00 


NEBRASKA 


OMAHA, WOW-TV 


D 30.00 30.00 38.00 60.00 90.00 
N 40.00 40.00 50.00 80.00 120.00 


NEW MEXICO 


ALBUQUERQUE, KOB-TV 
N 12.00 12.00 30.00 45.00 90.00 


NEW YORK 


BUFFALO, WBEN-TV 

D 60.00 60.00 75.00 120.00 180.00 
N_ 80.00 80.00 100.00 160.00 240.00 
NEW YORK CITY, WNBT 
D 133.50 133.50 188. 300. 

N 400.00 400.00 500. 800. 

ROCHESTER, WHAM-TV 

D 30.00 30.00 50.00 80.00 
N 45.00 45.00 75.00 120.00 
SCHENECTADY, WRGB 

D 30.00 30.00 43.75 70.00 
N_ 60.00 60.00 87.50 140.00 
SYRACUSE, WSYR-TV 

D 27.00 36.00 45.00 72.00 
N 45.00 60.00 75.00 120.00 
UTICA, WKTV 
D 20.00 20.00 
N 24.00 24.00 


450. 
1,200. 


120.00 
180.00 


105.00 
210.00 


108.00 
180.00 


35.00 40.00 60.00 
37.50 60.00 90.00 


100 
150 


NORTH CAROLINA 


CHARLOTTE, WBTV 


D 27.00 27.00 40.50 54.00 81.00 
N 45.00 45.00 67.50 90.00 135.00 


GREENSBORO, WFMY-TV 


D 18.00 18.00 27.00 48.00 72.00 
N 30.00 30.00 45.00 80.00 120.00 


135 
225 


120 
200 


Note: All rates one-time. 
explanation see Foreword. 
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200.00 
300.00 


175.00 
350.00 


180.00 
300.00 


For complete 


1 Hr 


187.50 
250.00 


187.50 
225.00 


5.00 
0.00 


5.00 
0.00 


550.00 
800.00 


250.00 


375.00 
500.00 


150.00 
300.00 


300.00 
500.00 


150.00 
200.00 


150.00 


300.00 
400.00 


750. 
2,000. 


00 
.00 


.00 
.00 


00 
00 








N 


D 
N 


D 
N 


D 


D 
N 


TOLEDO, 


D 
N 


N_ 70.00 


SB 
70.00 


10.00 
18.75 


OHIO 


CINCINNATI, WLWT 
1M 


5M 


15M 
30.00 30.00 68.75 110.00 165.00 
70.00 137.50 220.00 330.00 
CLEVELAND, WNBK 
50.00 80.00 120.00 
100.00 160.00 240.00 
COLUMBUS, WLWC 
20.00 20.00 47.00 
N 50.00 50.00 93.75 150.00 225.00 
DAYTON, WLWD 

20.00 47.00 


75.00 112.50 


75.00 112.50 
50.00 93.75 150.00 225.00 
WSPD-TV 


30.00 50.00 80.00 120.00 
60.00 100.00 160.00 240.00 


30M 


OKLAHOMA 


| OKLAHOMA CITY, 
N 


WKY-TV 
50.00 60.00 87.50 140.00 210.00 


PENNSYLVANIA 


ERIE, WICU 
D_ 38.00 


15.00 


15.00 45.00 
75.00 


38.00 65.75 105.00 
N 50.00 50.00 105.00 140.00 


JOHNSTOWN, 
| 


WJAC-TV 


15.00 22.50 36.00 
N 22.50 22.50 37.50 60.00 


LANCASTER, WGAL-TV 


D 25.00 25.00 45.00 
N 40.00 40.00 75.00 120.00 


PHILADELPHIA, WPTZ 

| 70.00 105.00 168.00 
N 150.00 150.00 175.00 280.00 
| PITTSBURGH, 
| D 
| N= 25.00 


72.00 


WDTV 
67.50 108.00 
112.50 180.00 


157.50 
210.00 


54.00 


90.00 150.00 


108.00 
180.00 


180.00 
300.00 


252.00 
420.00 


420.00 
700.00 


162.00 
270.00 


270.00 
450.00 


RHODE ISLAND 


PROVIDENCE, WJAR-TV 


D 40.00 40.00 65.00 100.00 
N 40.00 40.00 65.00 100.00 


TENNESSEE 


MEMPHIS, WMCT 


25.00 30.00 38.00 60.00 


TEXAS 


FORT WORTH, WBAP-TV 


D 


18.00 


18.00 37.50 60.00 
N 36.00 36.00 75.00 120.00 


HOUSTON, KPRC-TV 
D 24.00 24.00 45.00 60.00 


SAN ANTONIO, WOAI-TV 


D 28.13 28.13 37.50 


| N 48.00 48.00 67.50 90.00 
| 

| 

| N 37.50 37.50 


75.00 
50.00 100.00 


UTAH 


150.00 
150.00 


250.00 
250.00 


90.00 150.00 


150.00 
300.00 


150.00 


112.50 
150.00 


187.50 
250.00 


SALT LAKE CITY, KDYL-TV 


D 
N 


D 


D 
N 


D 





17.00 


17.00 25.00 40.00 60.00 
30.00 30.00 50.00 80.00 120.00 


VIRGINIA 


RICHMOND, WTVR 
30.00 40.00 
N 50.00 60.00 105.00 135.00 180.00 


78.75 101.25 


100.00 
200.00 


135.00 225.00 


300.00 


WASHINGTON 


45.00 55.00 


SEATTLE, KING-TV 


22.50 27.50 35.00 70.00 105.00 
70.00 140.00 210.00 


WISCONSIN 


MILWAUKEE, WTMJ-TV 


40.00 40.00 56.25 90.00 135.00 
N 80.00 80.00 112.50 180.00 270.00 


175.00 
350.00 


225.00 
450.00 


1Hr 
275.00 
550.00 


200.00 
400.00 


187.50 | 
375.00 


187.50 
375.00 


200.00 
400.00 


350.00 


262.50 
350.00 


90.00 


225.00 | 





Airline Network 


Radio Park, P. O. Box 2553, Birmingham, Ala., 
Rep. Headley-Reed Co., Sales Mgr. Julian A. 
Flint. WSGN Birmingham, WHBS Huntsville, 
Ala. 


SB 1M 5M 15M 30M _ 14Hr 
20.00 20.00 36.00 48.00 72.00 120.00 
32.00 32.00 72.00 96.00 144.00 240.00 


D 
N 


Alaska Broadcasting System 


830 Securities Bldg. Seattle, Wash. Manager: 
William J. Wagner. KFQD Anchorage, KFRB 
Fairbanks, KIBH Seward, KINY Juneau, 
KTKN Ketchikan, KIFW Sitka. For combina- 
tion rates, contact network. For complete 
network, rates are: 


D 20.20 28.25 40.40 80.75 121.50 199.50 
N 32.30 44.85 72.70 121.15 199.50 323.00 


The Aloha Network 


P. O. Box 1380, Honolulu, Hawaii. Manager: 
R. M. Fitkin. KHON Honolulu, KIPA Hilo, 
KMVI Wailuku, Mavi, KTOH Lihue, Kauai. 


D 8.75 13.13 17.50 35.00 52.50 87.50 
N 17.50 26.25 35.00 70.00 105.00 175.00 
Arizona Broadcasting 

System 
| 
Heard Blidg., Phoenix, Ariz., Rep. Paul H. 


Raymer Co., Mgr. Dick Lewis. 

KTAR Phoenix, KVOA Tucson, KYUM Yuma, 

| KAWT Douglas-Bisbee, KYCA Prescott, KGLU 
Safford, KWJB Globe-Miami. 

D 24.00 32.00 64.00 96.00 160.00 

N 48.00 64.00 128.00 192.00 320.00 


Arizona Network 


836-838 N. Central Ave., Phoenix, Ariz., Rep. 
John Blair & Co., Mgr. Albert D. Johnson. 


KOY Phoenix, KSUN Bisbee, KTUC Tucson. 


D 17.25 23.00 46.00 69.00 115.00 
N 34.50 46.00 92.00 138.00 230.00 


Arkansas Network 


Comprising KARK Little Rock, and all other 
stations in the State of of Arkansas. Two or 
more stations may be used; one or more 
outlets in multiple-station cities. Costs are 
combined station time and line charges. 





Arrowhead Network 


| 

| WEBC Blidg., Duluth 2, Minn., Rep. Ra-Tel 
| Representatives Inc., General Mgr. Walter C. 
| Bridges. WEBC Duluth-Superior, WMFG Hib- 
bing, Minn., WHLB Virginia, Minn., WEAU 
| Eau Claire, Wis., WJMC Rice Lake, Wis., 
WISC Madison, Wis. 


D 21.38 21.38 33.32 70.42 131.79 241.31 
N 37.44 37.44 60.77 127.41 246.50 434.52 


Broadcasting Corp. 
of America’s 
Rural Network 


P. O. Box 987, Riverside, Calif., Manager 
Forrest Wallace, KPRO and KPRO-FM River- 
side and San Bernardino, KROP Brawley and 
El Centro, KREO Indio and Palm Springs, 
KYOR Blythe. 


D 15.00 17.50 30.00 40.00 60.00 100.00 
N 20.00 25.00 40.00 60.00 90.00 150.00 


California Group 


1213 N. Highland Ave., Hollywood, Calif., 
Rep. Western Radio Sales of Los Angeles, 
John E. Pearson Co. (East Coast). Basic three 
stations: KYNO Fresno, KCOK Tulare-Visalia, 


KAFY Bakersfield. Rates available from net- 
work. 


California Northern Group 


P. O. Box 431, Redbluff, Calif., Manager 
Arvo Haapanen, KBLF Red Bluff, KSUE Susan- 
ville, KSYC Yreka. 
D 4.00 4.00 


7.00 
N 4.00 4.00 


14.00 21.00 35.00 
7.00 


14.00 21.00 35.00 


BROADCASTING 


Caen eee ee ea 





Regionals and Other Groups 





SPOT RATE FINDER 


Columbia Pacific Networ, 


Columbia Square, Los Angeles 28, ¢,); 
Rep. Radio Sales, Paciflc Coast Sales i, 
ager Wayne R. Steffner, KNX Los Ange 
KCBS San Francisco, KCBQ San Diego, KR 
Fresno, KGDM Stockton (bonus), KROY Sq, 
mento, KCMJ Palm Springs (bonus), KOK 
Portland, KIRO Seattle, KXLY Spokane. 
SB IM 5M 15M 30M ‘Ih 
211.00 422.00 635.00 1,057 

N 422.00 844.00 T,266.00 2,119) 


Columbine Network 


1626 Stout St., Denver 2, Col., Sales ie 
E. E. Koepke, KMYR Denver, KCOL Fi, ¢, 
lins, KYOU Greeley, KBOL Boulder, KRO) 
Colorado Springs, KCSJ Pueblo, KEXO Gr: 
Junction. F 
D 24.00 28.00 35.00 70.00 140.00 2m» 
N 40.00 46.00 60.00 120.00 210.00 304 


Connecticut State Network 


555 Asylum St., Hartford, Conn., Preside: 
C. Glover Delaney. 


D 81.00 156.00 234.00 390 

N 136.00 272.00 411.00 660.) 
Cotton Belt Group 

4092 State Line Ave., Texarkana, Tex 


Manager David M. Segal, KTFS Texarkan 
Tex., KDMS El Dorado, Ark., WGVM Gree. 
ville, Miss. 

D 
N 


15.00 


15.00 30.00 50.00 90.00 150.0 
15.00 


15.00 30.00 50.00 90.00 150m 


Dairyland Network 


Radio City, Minneapolis, Minn., Rep: Fre 
& Peters. KWLM Willmar, Minn., KWNO 
Winona, Minn., WTCN Minneapolis, Minn 
Contact network for rates. 


Don Lee Broadcasting 
System 


Don Lee Bidg., 1313 N. Vine St., Hollywood 
28, Calif., Rep. John Blair & Co.; Chairmen 
of the Board, Lewis Allen Weiss; President 
Willet H. Brown; Vice President in Charge 
of Sales, Ward D. Ingrim. KHJ Los Angeles 
KGB San Diego, KDB Santa Barbara, KFXM 
San Bernardino, KFRC San Francisco, KMYC 
Marysville, KYNO Fresno, KSBW_ Salinos- 
Monterey, KVOE Santa Ana, KCOK Tulore- 
Visalia, KXO El Centro, KAFY Bakersfield 
KVEC San Luis Obispo, KPRL Paso Robles 
KIEM Eureka, KHSL Chico, KVCV Redding 
KYOS Merced, KXOA_ Sacramento, KX08 
Stockton (all in Calif.); KRNR Roseburg 
KPOJ Portland, KFJI Klamath Falls, KORE 
Eugene, KBND Bend, KOOS Coos Bay, KWil 
Albany, KAST Astoria, KUIN Grants Poss, 
KSLM Selena (all in Oregon); KATO, Reno 
Nev., KVI Seattle-Tacoma, KYAK Yakimo 
KNEW Spokane, KXRO Aberdeen, KGY 
Olympia, KELA Centralia, KRKO Everett, 
KWLK Longview, KUJ Walla Walla, KPUG 
Bellingham, KWNW Wenatchee (all in Wash 
ington); KRLC Lewiston, KWAL Wallace-Kel- 
logg, KVNI Coeur d’Alene. 


D 800.00 1,200.00 2,000.00 
N 1,200.00 1,800.00 3,000.00 


Georgia Association of 
Local Stations 


Atlantan Hotel, Decatur, Ga., Agency, Director 
Tom Carr. WDEC Americus, WGAU Athens, 
WGLS Atlanta-Decatur, WBBQ Auguste 
WLBB Carrollton, WBHF Cartersville, WGAA 
Cedartown, WMJM Cordele, WMOC Cor 
ington, WBLJ Dalton, WDWD Dawson 
WMLT Dublin, WBHB Fitzgerald, WDUN 
Gainesville, WKEU Griffin, KIBB pee 
WFOM Marietta, WMVG Milledgeville, WIG) 
Moultrie, WGIG Brunswick, WFRP Savanno 
WWNS ‘Statesboro, WSFT Thomaston, W 

Thomasville, WWGS Tifton, WLET Toccoa 


WRQN Vidalia, WAYX Waycross, WRI 
West Point. 
D or N 70.00 150.00 282.00 420.00 696.00 


Georgia Trio 


Rep. Katz Agency. WAGA Atlanta, WMAZ 
Macon, WTOC Savannah. 


r 
D 34.00 40.38 67.58 111.78 175.10 292. 
N 53.13 63.75 104.98 175.10 280.50 467.50 


e Telecasting 
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Sales He 
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40.00 
10.00 = 


etwork 
Ne» Presiden 


34.00 390.) 
11.00 660, 


up 


kana, Tex 
Texarkane, 
SVM Green. 


90.00 150. 
90.00 150.00 


ork 


Rep: Free 
n., KWNO 
2olis, Minn, 


ting 


_ Hollywood 
.; Chairman 
3; President, 
in Charge 
os Angeles, 
para, KFXM 
isco, KMYC 
W Salinos- 
OK Tulore- 
Bakersfield 
aso Robles 
V_ Redding 
nto, KXOB 
Roseburg 
‘alls, KORE 
Bay, KWil 
rants Pass, 
‘ATO, Reno 
K Yakimo 
een, KGY 
O Everett, 
alla, KPUG 
Il in Wash 
Vallace-Kel- 


00 2,000.0 
00 3,000.0 


n of 


cy, Director 
AU Athens, 

Auguste, 
lle, WGAA 
MOC Cov: 

Dawson, 
d, WDUN 
iB = Macon, 
ille, WMGA 
Savannah, 
, WKIG 


SS, 


).00 696.00 


ta, WMAZ 


5.10 292.40 
).50 467.50 


asting 





Granite State Network 


chester, N. H., Rep. Boll- 
85 - Bee tannan, Boston, President 
*9 Newcomb. WKBR Manchester, WOTW 
thr WNH Rochester, WTSV Claremont, 


jashua, 
| Brattleboro, Vt. 
- 1M 5M 15M 30M _ 1Hr 
19.00 38.00 76.00 114.00 190.00 
1 19.00 38.00 76.00 114.00 190.00 


Great Lakes Network 


117. W. Genesee, 
& WSAM-FM —_ fier 
. WLEW Bad Axe, F ma 
Sesen WOAP-FM Owosso. Available as a 
ional network for simultaneous program 
Solication keyed from WSAM-FM Saginaw. 


dio Bidg., Saginaw, 


ich. WSAM 


Great Northern 
Broadcasting System 


07 First Ave. N.W., Mandan, N. _D., Rep. | 
Orville Lawson and Assoc., Sec. & Treas. M. 
J, Reichert. KDLR Devils Lake, N. ‘D., KGDE 
fergus Falls, Minn., KNOX Grand Forks, N. | 
), KGCU Bismarck-Mandan, N. D., KLPM 
Ninot, N. D., KVOX Moorhead, Minn., 
KGCX Sidney, Mont., KOVC Valley City, 
N. D., KWHL Marshall, Minn., KWLM Wilmar, 
Minn. 

se station Spot Rate Finder for each station, 
fen apply the following discounts: 

10% if three of the stations are used. 

8% if five of the stations are used. 

0% if all stations are used. 


Great West Network 


Rep. Forjoe and Co., Gen. Mgr. William T. 





temp. KVER Albuquerque, KSVP Artesia, 
NM. 
D 6.50 8.50 


Guy Gannett Broadcasting 
System 


Gannett Bldg., 390 Congress St., P. O. Box 
1731, Portland, Me., Rep. Paul H. Raymer 
Co., President Guy P. Gannett. 


D 16.20 16.20 25.20 50.40 75.60 126.00 
N 32.40 32.40 50.40 100.80 151.20 252.00 


The Hoosier Network 


642 Wrigley Bldg., Chicago, III. Manager: 
fd E. Hale, WCNB Connersville, WFMU Craw- 
fordsville, WCTW New Castle, WMRI Marion, 
WSRK Shelbyville, WFML Washington, WRSW 
Warsaw. All in Indiana. 

D 24.50 42.10 99.00 


166.00 280.00 
N 24.50 42.10 99.00 


Intermountain Network 


145 South Main, Salt Lake City, Utah, Rep. 
Avery-Knodel, Inc. Vice-President in Charge 
of Sales, Lynn L. Meyer. KALL Salt Lake City, 
KLO Ogden, KOVO Provo, KVNU Logan, 
KOAL Price, KSVC Richfield, KSUB Cedar City, 
all in Utah); KEYY Pocatello, KID Idaho Falls, 
KVMV Twin Falls, KFXD Nampa-Boise (all in 
ldaho); KVRS Rock Springs, KOVE Lander, 
KOWB Laramie, KSPR Casper, KPOW Powell, 
KwYO Sheridan (all in Wyoming); KBMY 
Billings, KRJF Miles City, KPRK Livingston, 
KOPR Butte, KFDW Helena, KMON Great Falls, 
KXLO Lewistown, KIYI Shelley, KAVR Havre 
all in Montana); KRAM Las Vegas, Nevada. 


0 72.47 72.47 117.84 235.67 358.88 589.2? 
N 110.96 110.96 176.99 352.04 532.90 894.60 


lowa Tallcorn Network 


01 Garver Bldg., Des Moines, lowa. Mana- 


ger: Max M. Fried . KWCR ids 
[ROS “Chiron man Cedar Rapid 


, KSWI Council Bluffs, KSIB 
‘reston, KSTT Davenport, KDEC Decorah, 
(DTH Dubuque, KVFD Fort Dodae, KOKX 
Xeokuk, KFJB Marshalltown, KRIB Mason 


Citv, KWPC Muscatine, 
ICD Spencer. 
stings. 


KCOM Sioux City, 
For rates see individual station 


Keystone Network 


- Fifth Ave., N. Y. Eastern Sales Mar., 
cel Rhys. Ala.: WCTA Andalusia, WJLD 
fessemer, WEBJ Brewton, WKLF Clanton, 
WKUL Cullman, WMSL Decatur, WXAL De- 
nopolis, WOOF Dothan, WULA Eufaula, 
WMFT Florence, WBHP Huntsville, WWWB 
Wars WJHO Opelika, WFEB Sylacauga, 
HTB Talladega, WTBF Troy, WTBC Tusca- 


sa, Alaska: KFQD Anchorage, KFRB 
fairbanks, KINY Juneau, KTKN Ketchikan, 
BH Seward. Ariz.: KTYL Mesa. Ark.: 


KVRC Arkadelphia, KAMD Camd K 
fayetteville, KXJK Forrest City, KFEA’ Helone 


166.00 280.00 | 


KHOZ Harrison, 


KXAR Hope, KWFC Hot 


Springs, KBTM Jonesboro, KDRS Paragould, 


KOTN Pine Bluff, KXRJ Russellville, 
Siloam Springs, 
KCVR Lodi, 
Robles, 


KUOA 
KWAK Stuttgart.  Callif.: 
KMBY Monterey, KPRL Paso 


KTIP Porterville, KVEC San Luis 


Obispo, KSMA Santa Maria, KVVC Ventura. 


Col.: 
KUBC Montrose, 


wich. 


KGIW Alamosa, KRLN Canon City, 
KVRH Salida, KGEK Ster- 
KCRT Trinidad. Conn.: WNOC Nor- 

Fla.: WSWN Belle Glade, WDHL 
Bradenton, WTAN Clearwater, WCNU Crest- 
view, WINK Fort Myers, WJVB Jacksonville 
Beach, WKWF Key West, WLBF Leesburg, 


ling, 


WNER Live Oak, WTMC Ocala, WDLP Panama 





| WHUB Cookeville, WDSG Dyersburg, WHBT 


City, WPLA Plant City, WTRR Sanford, 
WTNT Tallahassee. Ga.: WGAU Athens, 
WBBQ Augusta, WMGR Bainbridge, WMOG 
Brunswick, WLBB Carrollton, WBHF Carters- 
villeye WGAA Cedartown, WMJM Cordele, 
WMOC Covington, WBLJ Dalton, WMLT 
Dublin, WTJH East Point, WSGC Elberton, 
WGGA_ Gainesville, WKEU Griffin, WBGR 
Jesup, WMVG Milledgeville, WMGA Moultrie, 
WLAQ Rome, WWNS Statesboro, WTWA 
Thomson, WLET Toccoa, WVOP Vidalia, WAYX 
Waycross, WRLD West Point. Ida.: KGEM 
Boise, KBIO Burley, KIFI Idaho Falls, KEIO 


Pocatello, KPST Preston, KSPT Sandpoint, 
KLIX Twin Falls, KWAL Wallace, KWEI 
Weiser. ill.: WMRO Aurora, WYBS Canton, 


WROY, Carmi, WDWS Champaign, WEBQ 
Harrisburg, WJPF Herrin, WJOL Joliet, WKAI | 
Macomb. Ind.: WTOM Bloomington, WTRC 
Elkhart, WTCJ Tell City. lowa: KSIB Creston. 
Kan.: KARE Atchison, KAYS Hays, KGNO | 
Dodge City, KTSW Emporia, KIUL Garden | 
City, KWHK Hutchinson, KIND Independence. 
Ky.: WLBJ Bowling Green, WCTT Corbin, 
WZIP Covington, WHIR Danville, WHLN 
Harlan, WHOP Hopkinsville, WOMI Owens- 
boro. La.; KVOB Alexandria, WIKC Boga- 
lusa, WIHL Hammond, KVOL Lafayette, 
KWCJ Natchitoches, KSLO Opelousas, KRUS | 


Ruston. Me.: WAGM Presque Isle. Md.: 
WASA Havre de Grace. Mass.: WOCB Cape 
Cod-W. Yarmouth, WESX Salem. Mich.: 
WATZ Alpena, WGRO Bay City, WATT 


Cadillac, WHDF Calumet, WTVB Cold Water, 
WDBC Escanaba, WMRP Flint, CKFI Inter- 
national Falls, WMIQ Iron Mountain, WIKB 
Iron River, WJMS Ironwood, WKLA Luding- 
ton, WDMJ Marquette, WKNK Muskegon, 
WMBN Petoskey, WHLS Port Huron, WSOO 
Sault Ste. Marie, WTCM Traverse City. 
Minn.: WXLT Ely, KBZY Grand Rapids, KTRF 
Thief River Falls. Miss.: WGCM Biloxi-Gulf- 
port, KCHI Chillicothe, WROX Clarksdale, 
WCJU Columbia, WCBI Columbus, WJPR 
Greenville, WGRM Greenwood, WNAG 
Grenada, WFOR Hattiesburg, WKOZ Kos- 
ciusko, WAML Laurel, KMMO Marshall, 
WAPF McComb, WMOX Meridian, WMIS 
Natchez, KNEM Nevada, WHOC Philadel- 
phia, WELO Tupelo, WQBC Vicksburg, 
WROB West Point, WAZF Yazoo City. Mo.: 
KDMO Carthage, KREI Farmington, KWOS 
Jefferson City, KWOC Poplar Bluff, KTTR Rolla, 
KSGM Ste. Genevieve, KDRO Sedalic, KWPM 
West Plains. Mont.: KBMY Billings, KAVR 
Havre, KXLO Lewiston, KPRK Livingston, 
KRFJ Miles City, KIYI Shelby, KGCX Sidney. 
Neb.: KHAS Hastings, KGFW Kearney, KPRL 
McCook, KODY North Platte. Nev.: KRAM 
las Vegas, KATA Reno. N. H.: WMOU 
Berlin, WLNH Laconia. N. J.: WSNJ Bridge- 
ton. N. M.: KSVP Artestia, KWEW Hobbs, 
KCHS Hot Springs, KGFL Roswell, KTNM 
Tucumcari. N. Y.: WMBO Auburn, WGBB 
Freeport, WWSC Glens Falls, WHUC Hudson, 
WJOC Jamestown, WICY Malone, WALL 
Middletown, WSLB Ogdensburg, WHDL 
Olean, WNBZ Saranac Lake. N. C.: WABZ 
Albemarle, WBBB Burlington, WEGO, Con- 
cord, WCKB Dunn, WCNC Elizabeth City, 
WBBO Forest City, WGNC Gastonia, WHNC 
Henderson, WHKP Hendersonville, WHKY 
Hickory, WHPE High Point, WLOE Leaks- 
ville, WJRI Lenoir, WBUY Lexington, WTSB 
Lumberton, WMAP Monroe, WFRC Reidsville, 
WCBT Roanoke Rapids, WCEC Rocky Mount, 
WSTS Southern Pines. N. D.: KDIX Dickin- 
son, KNOX Grand Forks, KOVC Valley City. 
Ohio: WMOA Marietta, WJEL Springfield. 
Okla.: KADA Ada, KWHW Altus, KVOS 
Ardmore, KWCO Chickasha, KSEO Durant, 
KCHE El Reno, KASA Elk City, KTAT Fred- 
erick, KTJS Hobart, KTMC McAlester, KHBG 
Okmulgee, KVLH Pauls Valley, WBBZ Ponca 
City. Ore.: KWIN Ashland, KAST Astoria, 
KBKR Baker, KBND Bend, KWRO Codauille, 
KRUL Corvallis, KASH Eugene, KLBM La 
Grande, KMCM McMinnville, KOCO Salem 
KODL The Dalles, KTIL Tillamook. Pa.: 
WISR Butler, WCDL Carbondale, WLXW Car- 
lisle, WESA Charleroi, WCED DuBois, WHUN 
Huntington, WDAD Indiana, WMCK McKees- 
port, WKRZ Oil City, WMAJ State College. 
R. I.: WRJIM Newport. S. C.: WACA Camden, 
WGCD Chester, WOLS Florence, WFGN Gaff- 
ney, WLBG Laurens-Clinton, WMRA Myrtle 
Beach, WKDK Newberry, WRHI Rock Hill. 
S. D.: KDSJ Deadwood, KGFX Pierre, KWAT 
Watertown. Tenn.: WLAR Athens, WOPI 
Bristol, WJZM Clarksville, WKRM Columbia, 


’ 


Harriman, WDXI Jackson, 
City, WIBK Knoxville, WGAP Maryville, 
WMMT McMinnville, WTPR Paris, WENK 
Union City, WJIG Tullahoma. Tex.: KVLF 
Alpine, KRUN Ballinger, KIOX Bay City, 
KRCT Bayton, KNEL Brady, KSTB Brecken- 
ridge, KWHI Brenham, KBWD Brownwood, 
KAND Corsicana, KDNT Denton, KELP El 


WETB Johnson 


Palestine, KIUN Pecos, 
KTA Sherman, KDWT Stamford, KSTV | 
Stephenville, KSST Sulphur Springs, KXOX | 
Sweetwater, KTEM Temple, KTFS Texarkana, 
KTLW Texas City, KGKB Tyler, KYOU Uvalde, 
KVWC Vernon, KVIC Victoria. Utah: KVNU 
Logan, KOPP Ogden, KOAL Price, KJAM 
Vernal. Vt.: WSYB Rutland, WTWN_ St. | 
Johnsbury. Va.: WKEY Covington, WSVS | 
Crewe, WCVA Culpeper, WFVA Fredericks- 
burg, WBOB Galax, WVEC Hampton, KREL 
Lexington, WMVA Martinsville, WNVA Nor- 
ton, WPUV Pulaski, WHLF South Boston, | 
WLPM Suffolk, WAYB Waynesboro, 
Winchester. Wash.: KXRO Aberdeen, 
Centralia-Chehalis, KWLK Longview, 
Moses Lake, KGY Oympia, KONP Port 
Angeles, KWWB Walla Walla. W. Va.: | 
WCFC-FM Beckley, WHAR Clarksburg, 
WDNE Elkins, WLOG Logan, WAJR Morgan- | 


KVOP Plainview, | 


town, WLOH Princeton, WRON Ronceverte, | 
WBRW Welch, WHAW, Weston. Wis.: 
WATW Ashland, WDLY Ladysmith, WDLB 


Marshfield, WIGM Medford, WIBU Poynette, 
WRJN Racine, WOBT Rhinelander, WTITN 
Watertown. Wyo.: KSPR Casper, KOVE | 
Lander, KPOW Powell, KRAL Rawlins, KVRS 
Rock Springs, KWYO Sheridan. 


1M 5M 15M 30M 1 Hr | 
D 741.00 1,495.00 2,288.00 3,432.00 5,720.00 
N 741.00 1,495.00 2,704.00 4,056.00 6,760.00 | 


Lone Star Chain Inc. 


1714 M & W Tower, Dallas, Tex., Manager, | 
Howard H. Dunavan. WBAP Fort Worth, 
KOSA Odessa, KFDM Beaumont, KGNC Ama- | 
rillo, KTBC Austin, KEYS Corous Christi, KTRE 
Lufkin, KFYO Lubbock, KTSA San Antonio, 
KTBB Tyler, KWKC Abilene, KXYZ Houston, 
KRGV Weslaco, KFDX Wichita Falls, KTXL San | 
Angelo, KROD EI Paso. 


D 269.96 452.70 
N 472.77 783.00 


692.55 
1,196.10 


1,154.25 
1,993.50 | 


Long Radio Enterprises 


P. O. Box 1391, Bay City, Tex., Managing Di- 
rector, J. G. Long. KIOX Bay City, KVIC Vic- 
toria, KSAM Huntsville, KTLW Texas City. Tex. 
Contact network for rates. 


Maine Broadcasting System 


157 High St., Portland, Me. Rep. Weed, 
Bannan, Manager William H. Rines. WCSH 
Portland, WRDO Augusta, WLBZ Bangor 


D 23.75 23.75 36.10 72.20 108.30 180.50 
N 47.50 47.50 72.20 144.40 216.60 361.00 


McClatchy Beeline 


911 Seventh St., Sacramento, Calif., Rep. Ray- 
mer, Director of Sales Leo O. Ricketts. KFBK 
Sacramento, KWG Stockton, KMJ_ Fresno. 
KERN Bakersfield. KOH Reno. 


D 43.35 43.35 66.60 125.80 188.70 314.50 
N 85.00 85.00 129.20 251.60 377.40 629.00 


The Mid South Network 


Gilmer Hotel, Columbus, Miss. Manager: Bob 
McRaney. WCBI Columbus, WROB West Point, 
WELO Tupelo, WNAG Grenada, WMOX Me- 
ridian, WMOX-FM, Meridian, WSSO Stark- 
ville. All in Mississippi. 


= 20.80 20.80 32.50 88.40 130.60 221.00 


New England 
Regional Network 


26 Grove St., Hartford, Conn., Weed, Chair- 
man Paul W. Morency. WBZ Boston, WTIC 
Hartford, Conn., WJAR Providence, ee 
WCSH Portland, Me., WLBZ Bangor, Me.. 
WRDO Augusta, Me. 


D 164.00 308.00 462.00 
N 328.00 616.00 924.00 1,540.00 


Northern Network 


P. O. Box 17, Sault Ste Marie, Mich., Man- 
| ager Stanley R. Pratt. WMIQ Iron Mountain, 
WDMJ Marquette, WSOO Sault Ste Marie. 


D 13.50 13.50 22.50 36.00 54.00 90.00 
N 18.00 18.00 31.50 54.00 81.00 135.00 


Northwest Network 


3415 University Ave., St. Paul, Minn. Mana- 
ger: K. M. Hance. WEBC Duluth, WMFG Hib- 





Paso, KGAF Gainsville, KLUF Galveston, 
KVGL Greenville, KSAM Huntsville, KEBE 





Jacksonville, KOCA Kilgore, KPET Lamesa, 
KHIT Lampasas, KFRO Longview, KRBA Luf- 
kin, KMHT Marshall, KORC Mineral Wells, 
KVKM Monahans, KOSF Nacogdoches, KNWT 


BROADCASTING e Telecasting 






bing, KYSM Mankato, KROC Rochester, KFAM 
St. Cloud, WHLB Virginia (all in Minnesota); 


20.80 20.80 32.50 88.40 130.60 221.00 


770.00 | 


Oklahoma Group 


Broadcasters 
Plaza Court, Oklahoma City, Okla., Rep. 
Walker, Manager M. H. Bonebrake. KSED 


Durant, KWOE Clinton, KCRC Enid, KSPI Still- 
water, KTMC McAlester, KMUS Muskogee, 
KOCY Oklahoma City, KHBG Okmulgee, 


WBBZ Ponco City, KGFF Shawnee, KAKC 
Tulsa. 

SB 1M 5M 15M 30M 1 Hr 
D 161.00 256.15 416.40 
N 191.75 305.80 500.60 


Oklahoma Network 


2004 Apco Tower, Oklahoma City, Okla., Rep. 
Taylor-Borroff, Manager Robert D. Enoch. 
KADA Ada, KVSO Ardmore, KCRC_ Enid, 
KSWO Lawton, KTMC McAlester, KBIX Mus- 
kogee, KGFF Shawnee. 
D 36.00 62.50 

N 42.00 73.65 


100.00 
118.00 


150.00 250.00 
117.00 295.00 


Oregon Trail Network 


P. O. Box 110, Baker, Ore., Manager Lee W. 
Jacobs. KBKR Baker, KSRV Ontario, KLBM La 


Grande. 
D 9.56 9.56 14.03 27.41 45.90 76.50 
N 9.56 9.56 14.03 27.41 45.90 76.50 


Pacific Regional Network 


6540 Sunset Bivd., Hollywood, Calif. Mana- 
ger: Cliff Gill. Northern Calif.: KHUM Eureka, 
KDAC Fort Bragg, KYNO Fresno, KNGS Han- 
ford, KCVR Lodi, KWSD Mt. Shasta, KVON 
Napa, KDAN Oroville, KTIP Porterville, KBLF 
Red Bluff, KYA San Francisco, KSGN Sancer, 
KEEN San Jose, KDON Santa Kruz, KSRO 
Santa Rosa, KROG Sonora, KSUE Susanville, 
KCOK Tulare, KTUR Turlock, KGYW Vallejo, 
KUBA Yuba City, KSTN Stockton, KXOA Sac- 
romento. Southern Calif.: KICO Calexico, 
KAFY Bakersfield, KYOR Bivthe, KROP Braw- 
lev. KWIK Burbank, KBUC Corona, KREO 
Indio, KFOX Long Beach. KFWB Hollywood, 
KPRL Paso Robles, KPMO Pomona, KPRO 
Riverside, KITO San Bernardino, KSPO San 
Diego, KVEC San Luis Ob‘cno, KVOE Santa 
Ara. KSMA Sorta Maria, KSPA Santa Paula, 
KTKR Taft, KVEN Ventura. Minimum purchase 
is four stations. For rates contact network 
or see individual station listings. 


Paul Bunyan Network 


Paul Bunyan B!dg., Traverse City, Mich., Rep. 
Holman, Manager R. E. Detwiler. WTCM Tra- 
verse City, WATT Cadillac. WATZ Alpena, 
WMBN Petoskey 

D 10.50 10.50 20.00 42.50 62.50 105.00 
N 12.50 12.50 25.00 60.00 100.00 150.00 


Radio Network of Arizona 


Adams Hotel, Phoenix, Ariz., Rep. Holling- 
bery, Asst. Manager Miles Reed. KOOL 
Phoenix, KCKY Coolidge, KCNA_ Tucson, 


KNOG Nogales. Contact network for rates. 


Rebel Network 


P. O. Box 2171, Jackson, Miss., Rep. Holling- 
bery, Business Manager Frank Gentry. WJDX 
Jackson, WAML Laurel, WGCM Gulfport, 
WFOR Hattiesburg, WTOK Meridian. 
D 23.60 40.92 74.40 112.80 191.20 
N 36.10 62.75 122.88 192.96 321.60 


Rocky Mountain 
Broadcasting System 


29 South State St., Salt Lake City, Utah. 
Manager: S. John Schile. KUTA Salt Lake 
City, Utah, KGEM Boise, Ida., KIFI Idaho 


Falls, Ida., KEIO Pocatello, Ida., KLIX Twin 
Falls, Ida., KBIO Burley, Ida., KVOG Ogden, 
Utah, KCSU Provo, Utah, KOPR, Butte, Mont., 
KMON Great Falls, Mont. For rates see indi- 
vidual station listings or contact network. 


South Central Quality 
Network 


Comprising WMC Memphis; KARK Little Rock; 
KWKH Shreveport; WJDX Jackson, Miss.; 
WSMB New Orleans. Special hookup of any 
| or all available at combined rates of each 
station, plus line charges. Headquarters, each 
station. 


The Southwest Network 


201-205 Radio Bldg., El Paso, Tex., Rep 
Taylor Co., President Dorrance D. Rodereick. 
KROD El Paso, Tex., KAVE Carlsbad, N. M., 
KSIL Silver City, N. M., KOSA Odessa, Tex., 
KWEW Hobbs, N. M., KGFL Roswell, N. M. 
) 51.50 97.25 148.00 222.00 370.00 





KFYR Bismarck, WDAY Fargo, N. D., WEAU 
Eau Claire, WJMC Rice Lake, Wis. 


(Rates on apoiication) 


N 69.00 124.50 196.00 294.00 490.00 
(Continued on page 248) 
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(Continued from page 247) 
Texas Broadcasting System 


Herald Square, Dallas, Tex., General Manager 
Clyde W. Rembert. KRLD Dallas, KABC San 
Antonio, KTRH Houston (Basic Group). 


SB IM 5M 15M 30M 1 Hr 
D 241.00 361.50 600.06 
N 457.00 685.50 1,140.0) 


Texas Quality Network 


Correspondence or orders may be addressed 
to any of stations listed. Rep. Petry. WFAA 
Dallas-Fort Worth, WOAI San Antonio, KPRC 
Houston, KRIS Corpus Christi, KVAL Browns- 
ville, KTBS Shreveport, La. 

D 234.40 360.00 
N 466.00 717.00 


601.00 
1,195.00 


Texas State Network Inc. | 


1201 W. Lancaster Ave., Fort Worth, President | 


Gene L. Cagle. KRBC Abilene, KNOW Austin 
KBST Big Spring, 
Dallas, KFJZ Fort Worth, KGVL Greenville, 
KTHT Houston, KFRO Longview, KCRS Mid 
land, KRIO McAllen, KPLT Paris, KGKL San 
Angelo, KMAC San Antonio, KRRV Sherman, 
KCMC Texarkana, WACO Waco. 

D 321.86 507.38 851.02 
N 481.66 752.99 1,264.25 


Tobacco Network Inc. 


KBWD Brownwood, WRR 





P. O. Box 1988, Raleigh, N. C., Rep. Forjoe, 

Sales Manager R. K. Scott. WRAL Raleigh, 

WTIK Durham, WENC Fayetteville, WGNI 

Wilmington, WHIT New Bern, WGTC Green- 

ville, WCEC Rocky Mount, WJNC Jacksonville. 

D* 25.00 40.00 60.00 80.00 120.00 200.00 
* (Class A) 





GENERAL 
American Broadcasting Company iW 
American Radio Publications, Inc. 24 
Branham Co. 9 
Broadcast Music, Inc. 2 
Columbia Broad¢asting System 15 
Don Lee Broadcasting System 44-45 
DuMont Television Network 245 
Electro-Voice, Inc. 22 
The Georgia Trio 65 
The Great Lakes Network 115 


Headley-Reed 34, 46, 51, 61, 70, 78, 79, 104, 


106, 114, 124, 127, 136, 143, 145, 146, 

148, 154, 163, 166, 168, 180, 183, 184, 

197, 219, 231 
Hughey & Phillips 23 
Mutual Broadcasting System 20-21 
National Broadcasting Company 28-29 
Pacific Regional Network 43 
RCA Victor Div. Custom Record Sales 31 
Rural Radio Network 149 
XL Stations 134 


Westinghouse Radio Stations, Inc. 
Inside Front Cover 
The Yankee Network, Inc. 


STATIONS 
CKLW, Detroit 116 
KALI, Pasadena 46 
KANS, Wichita 86 
KARK, Little Rock 38 
KBON-KOLN, Omaha-Lincoln 138 
KBON, Omaha 138 
KCBQ, San Diego 49 
KDTH, Dubuque 79 
KELO, Sioux Falls 192 
KEYD, Minneapolis 122 
KFAB, Omaha 137 
KFAC, Los Angeles 41 
KFAM, St. Cloud 120 
KFEQ, St. Joseph 127 
KFJZ-WRR, Ft. Worth, Dallas 205 
KFVD, Los Angeles 236 
KFYO, Lubbock 203 
KFYR, Bismarck 160 
KGHL, Billings 135 
KGNC, Amarillo 207 
KGW, Portland 179 
KIEM, Eureka 40 
KIMA, Yakima 222 
KIRO, Secttle 223 
KJBS, San Francisco 46 
KLRA, Little Rock 39 
KMBC-KFRM, Kansas City 131 
KMMJ, Grand Island 136 
KMPC, Hollywood 47 
KNUZ, Houston 204 
KOL, Seattle 219 
KOWL, Santa Monica 42, 43, 46, 237 
KOY, Phoenix 36 
KPRC, Houston 213 
KRGV, Weslaco 216 
KRLD, Dallas 211 
KRMG, Tulsa 173 
KRNT, Des Moines 80 
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Transit Radio Inc. 


250 Park Ave., N. Y. Frank Pellegrin, Natl. 


Sales Mgr. 
Bradbury Heights, Md., WBUZ(FM) 
Ohio, WCTS 
lowa, KCBC-FM 
ind., WMLL 

WAJL 
Tex., KPRC-FM 
Huntington, W. Va., WPLH-FM 
Fla., WJHP-FM 
City, Mo., KCMO-FM 
Nebr., KBON-FM 
Pittsburgh, Pa., WKJF 
St. Louis, Mo., KXOK-FM 
Tacoma, Wash., KTNT 
WIBW-FM 
Washington, D. C., WWDC-FM 
Wilkes-Barre, Pa., WIZZ 
Worcester, Mass., WGTR-FM 


Cincinnati, 
Des Moines, 
Evansville, 
Flint, Mich., 


Houston, 


Jacksonville, 
Kansas 


Omaha, 


Topeka, Kans., 


West Texas Packaged 


Stations 


P. O. Box 850, San Angelo, Tex., Rep. Pear- 
son, Manager Lewis O. Selbert. KRBC Abi- 


lene, KGKL San Angelo, KBST Big Spring, 
KTRN Wichita Falls, KCRS Midland, KCBD 
Lubbock. 

SB 1M 5M 15M 30M 1Hr 
D 24.16 24.16 39.20 78.40 117.60 196.00 
N 26.24 26.24 44.00 88.00 132.00 220.00 


STATIONS — Contd. 


KROS, Clinton 
KSAN, San Francisco 
KSFO-KPIX TV, San Francisco 
KSJB, Jamestown 
KSO, Des Moines 
KSTL, St. Louis 
KSTP, Minneapolis 
KSUN, Bisbee 
KSWM, Joplin 

KTBS, Shreveport 
KTOK, Oklahoma City 
KTOP, Topeka 

KTTV, Hollywood 
KTUC, Tucson 
KTUL, Tulsa 

KVOO, Tulsa 

KWBE, Beatrice 
KWKH, Shreveport 
KXLW, St. Louis 
KXOK, St. Louis 
WADC, Akron 
WAGA, Atlanta 
WAGE, Syracuse 
WAPO, Chattanooga 
WARD-WVAM, Johnstown-Allentown 
WARM, Scranton 
WASK, LaFayette 
WAVE, Louisville 
WAZL, Hazleton 
WBAB, Atlantic City 
WBAL, Baltimore 
WBAP, Fort Worth 
WBIG, Greensboro 
WBNS, Columbus 
WBNX, New York 
WBOC, Salisbury 
WBRE, Wilkes-Barre 
WBT, Charlotte 
WCAU, Philadelphia 
WCAV, Norfolk 
WCBC, Anderson 
WCEL, Chicago 
WCHS, Charleston 
WCOL, Columbus 
WCSI, Columbus 
WCTC, New Brunswick 
WCUE, Akron 
WDAK, Columbus 
WDEL, Wilmington 
WDGY, Minnesota 
WDSU, New Orleans 
WELI, New Haven 
WEDC, Chicago 
WEEK, Peoria 
WEEU, Reading 
WELL, Battle Creek 
WEMP, Milwaukee 
WEOA, Evansville 
WERD, Atlanta 
WEVD, New York 
WEXL, Detroit 
WEAS, White Plains 
WFBC, Greenville 
WFBG, Altoona 
WFBM, Indianapolis 
WFODF, Flint 


| 





Class A Class B Daily 

Rush Hrs. Shop’g Hrs. Riders | 
1.44 1.25 21,957 
20.00 10.00 383,383 
16.20 9.00 137,648 | 
5.00 3.80 62,387 
5.00 3.50 132,888 
14.50 9.50 419,059 
6.40 4.00 75,906 
9.00 5.00 116,060 
15.60 8.10 301,298 
4.00 2.00 58,858 
5.00 3.00 54,042 
22.00 14.00 1,342,402 
7.00 5.00 77,058 
2.50 1.25 40,627 
18.00 10.80 736,800 
5.00 3.50 110,136 
12.00 8.00 127,269 


Wisconsin Network Inc. 


Nash Block, Wisconsin Rapids, Wis., Manag- 
ing Director, George T. Frechette. WIBU Madi- 
son-Poynette, WCLO Janesville, WRJN Racine, 
KFIZ Fond du Lac, WHBL Sheboygan, WHBY 
Appleton, WJPG Green Bay, WFHR Wisconsin 


Rapids, WGEZ Beloit. 


lHr 


194.40 324.00 


SB IM 5M 15M 30M 
D 44.88 69.00 127.80 
N 56.10 86.25 159.75 243.00 405.00 


STATIONS — Contd. 
WFIL, Philadelphia 
WFMJ, Youngstown 
WFYC, Alma i 
WGAD, Gadsden 
WGAN-WGUY, Portland-Bangor 
WGBF, Evansville 
WGES, Chicago 
WGL, Fort Wayne 
WGN, Chicago 
WGY, Schenectady 
WHAS, Louisville 
WHB, Kansas City 
WHEBF, Rock Island 
WHBS, Huntsville 
WHDH, Boston 
WHEC, Rochester 
WHHM, Memphis 
WHIO, Dayton 
WHIR, Danville 
WHIZ, Zanesville 
WHLD, Niagara Falls 
WHLI, Hempstead, L.|I. 
WHO, Des Moines 
WHOM, New York 
WHP, Harrisburg 
WHUM, Reading 
WIBA, Madison 
WIBW, Topeka 
WIKY, Evansville 
WILK, Wilkes-Barre 
WILS, Lansing 
WIOU, Kokomo 
WIRE, Indianapolis 
WIRL, Peoria 
WITZ, Jasper 
WJAC, Johnstown 
WJAX, Jacksonville 
WJBO-WBRL, Baton Rouge 
W§JR, Detroit 
WJW, Cleveland 
WKAN, Kankakee 
WKBH, LaCrosse 
WKBN, Youngstown 
WKBW, Buffalo 
WKBZ, Muskegon 
WKCT, Bowling Green 
WKLA, Ludington 
WKLO, Louisville 
WKOW, Madison 
WKWF, Key West 
WKYB, Paducah 
WLAN, Lancaster 
WLAW, Lawrence 
WLBH, Mattoon 
WLEE, Richmond 
WLEW, Bad Axe 
WLIP, Kenosha 
WLOL, Minneapolis 
WLOU, Louisville 
WLW, Cincinnati 
WMAZ, Macon 
WMBD, Peoria 
WMC, Memphis 
WMFJ, Daytona Beach 


14, 


166, 


229, 
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Dover, 


The Yankee Network 


21 Brookline Ave., Boston 15, Mass., Gener 
Manager Linus Travers. WNAC Boston, Wray 
Augusta, WICC Bridgeport, WKXL Concord 
WALE Fall River, WEIM Fitchburg-Leominste, 
WHAI Greenfield, WONS Hartford, WHYN 
Holyoke, WLNH Laconia, WCOU Lewiston 
Auburn, WLLH, Lowell-Lawrence, WKBR Nen. 
chester, WTSA Brattleboro, WTSV Claremen 
WNBH New Bedford, WOCB Hyannis, WNic 
New London, WBRK Pittsfield, WMTW Pert 
land, WIDE Biddeford, WHEB Portsmouth. 
WWON 3 Wop 
socket, WSYB Rutland, WDEV Waterbury, y 
WWCO Waterbury, Conn., WAAB Worchesie, 


WEAN Providence, 


SB 1M 5M 15M 30M 14%, 

D 155.00* 250.50 501.00 751.50 1,255 

N = 310.00* 501.00 1,002.00 1,503.00 2,505. 
*Per participating announcement in 


Yankee Network News. 


Z Net 


Box 1956, Butte, Mont. 


Helena, KXLQ Bozeman, KXLL Missoulc 
in Montana. 

D 17.00 17.00 30.00 40.00 80.00 
N_ 17.00 


STATIONS — Contd. 


WMOU, Berlin 
WMPS, Memphis 
WARN, Marion 
WMT, Cedar Rapids 
WMTR, Morristown 
WNAX, Yankton 
WNEB, Worcester 
WNJR, Newark 
WNMP, Evanston 
WOAI, San Antonio 
WOAP, Owosso 
WONE, Dayton 
WOOD, Grand Rapids 
WPOR, Portland 
WPRO, Providence 
WPTF, Raleigh 
WQAN, Scranton 
WRBL, Columbus 
WRCO, Richland Center 
WRDW, Augusta 
WRFD, Worthington 
WRIB, Providence 
WRJIN, Racine 
WRNL, Richmond 
WROK, Rockford 
WROY, Carmi 
WSAM, Saginaw 
WSAN, Allentown 
WSAR, Fall River 
WSBC, Chicago 
WSBT, South Bend 
WSCR, Scranton 
WSFA, Montgomery 
WSEFL, Springfield 
WSGN, Birmingham 
WSIX, Nashville 
WSJS, Winston-Salem 
WSM, Nashville 
WSOC, Charlotte 
WSOY, Decatur 
WSPA, Spartanburg 
WSRS, Cleveland 
WSYR, Syracuse 
WTAM, Cleveland 
WTAX, Springfield 
WTBC, Tuscaloosa 
WTCN, Minneapolis 
WTHI, Terre Haute 
WTHT, Hartford 
WTOC, Savannah 
WTOD, Toledo 
WTOK, Meridian 
WTOP, Washington, D.C 
WTRC, Elkhort 
WTRF, Bellaire 
WTRY, Troy 
WTTN, Watertown 
WTTS-WTTV, Bloomington 
WTVJ, Miami 
WYMI, Biloxi 
WYVNJ, Newark 
WWCA, Gary 
WW4J, Detroit 
WWL, New Orleans 
WWNC, Asheville 
WWVA, Wheeling 


the 


Manager: Arne § 
Anzjon. KXLF Butte, KXLK Great Falls, Xl 


160.08 
17.00 30.00 40.00 80.00 140% 


114, 115 
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80.00 16% 


And on this farm he has 

need for new implements. fencing. 

paint and electrical appliances for his home. Farmer 
MacDonald also has the money . . . plus the incli- 


nation to spend. 


Just where can you find this potential customer? 
Right in the heart of WLW-Land. And there are 
689,999 other WLW-Land farmers just like him. All 
together, they plan to spend $890,000,000 in 1950.* 


It’s the greatest farm market in history 


And the quickest. surest way to reach this rich 
market is via WLW, which attracts one-sixth—17.0% 
—of all rural radio listening throughout WLW’s 
four-state area.** 


THE GREATEST FARM MARKET IN HISTORY 
THE GREATEST SELLING MEDIUM IN THE MIDWEST 


Of all farm families in the WLW Merchandise-Able 
Area, 38.7% listen to WLW more often than to any 
other station (with 220 stations competing). WLW 
reaches... 

81.7% of all rural radio homes in four weeks 

66.5% of all rural radio homes during an average week 
And, the average rural home reached listens EIGHT 


HOURS AND SIXTEEN MINUTES PER WEEK. 


For further information, contact any of 
the WLW Sales Offices in 
Cincinnati, 

New York, 
Chicago or 


Hollywood. 


* Special farm consumer survey—now available 
** Nielsen Radio Indez, Feb-March, 1950 


WLW 


the nation’s most merchandise-able station 





Do you want 
Good Availabilities 
in Kansas City ? 


...Send for 
this 


FREE 
Book! 


...0r ask your John Blair Man 


Programs approved and endorsed 
by our Listeners’ Council of 7100 members are 
described in the WHB Show Book—presenting 
the “Prize Winner’ programs which constitute 
WHB's great line-up of news, music, service, 
sports and network features for the 1950-51 
season. Most of them are built as spot carriers. 
A few are available for sponsorship. If you plan 
schedules for the Kansas City Marketland this 
fall, be sure you see what WHB has to offer! 


10,000 WATTS IN KANS4 


— 
OON DAVIS Se 
| AUDIENCE pecsroent 
APPROVED JOHN T. SCHILLING 
\ PROGRAMS — GENERAL MANAGER, ag 
epresented 


R 





